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Smashwords Edition License Notes

This ebook is licensed for your personal enjoyment
only. This ebook may not be re-sold or given away to other people.
If you would like to share this book with another person, please
purchase an additional copy for each person you share it with. If
you're reading this book and did not purchase it, or it was not
purchased for your use only, then you should return to
Smashwords.com and purchase your own copy. Thank you for respecting
the author's work.

 


Legal Disclaimer

Although the author and publisher has made every
effort to ensure that this writing guide is complete and accurate,
and we take no responsibility for individual state laws. This
writing guide is for informational purposes only and readers with
questions should consult the appropriate legal, accounting and
medical authorities.

 


This book is solely the author’s opinion and does not
guarantee any results from reading it, though results can be
obtained. All results from reading this book belong to the
reader.

All resources listed in this writing guide are to be
used at the reader’s own risk. Links are included to point you in
the right direction, but you should do a thorough investigation of
any vendor that you choose to use.
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WHY YOU SHOULD READ THIS BOOK

​ You're a fiction writer, a
novelist. Perhaps you're starting your first novel and want to know
what this Twitter and social media thing is all about. Perhaps
you've been writing for a while and are getting ready to send your
manuscript to agents and editors and know you need some kind of
social media presence. You may be wondering if Twitter is right for
you. Or perhaps you've been using Twitter for socializing and now
want to use it to build a presence with your potential readers,
fans, and supporters. If you find yourself in one of these groups,
then this book was written for you.

Wherever you may be in your fiction writing
adventure, this book is also for authors who would like to get
comfortable using Twitter, and other social media tools, to market
your books and your message, so that you can share your stories
with the world.

I'm assuming that you'd like more readers, you’d like
to sell more books, and you’d like to have time to do what's most
important to you: write more books. This book is for you.

Additionally, this book is for shy introverted
fiction and creative nonfiction book authors, who want tips and
tricks on what works best, and are willing to experiment with
different things to find what works for you individually.

This book is also for authors who are ready to take
charge of their publishing careers through social media book
marketing. Whether you're independently published, self-published,
with a small press, or published by a big publisher, great! You
came to the right place. I believe in helping authors learn what
they need to know so they can take charge of their careers.

By the time you're done reading this book, my goal is
to help you feel more comfortable with sharing your books on
Twitter, on other social media channels, and even in person. I'll
help you feel clear about how to use Twitter, help you feel
satisfied from the experience, and help you create connections
between you, your fans and supporters.

While I wrote this book primarily for fiction
writers, nonfiction writers will find these tips useful, too.

Adapted from blog posts and articles, I wrote this
book in bite-sized pieces for quick and easy consumption in this
busy world. This book will help you get inspired, take action,
smile, and share what is meaningful and useful. Read this book in
order, or bounce around to what you need.
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​INTRODUCTION

Just so we're clear up front, this isn't expressly a
how-to book, though you will get some step-by-step instructions.
For those of you who need the how-to aspects of social media, the
process changes so frequently that what works today may not work
tomorrow. So I decided it best to leave the how-to information to
YouTube and up-to-date online articles to teach the how-to aspects.
I focus on the best ways to use Twitter as a fiction writer with a
short overview of social media, and I’ll even include the what, why
and some of the how of Twitter. To that end, I'll help you create a
game plan for using Twitter, and other social media channels.
Lastly, I'll end with how independent authors have been using
Twitter and other social media tools. At the end of each chapter,
I'll share a short activity to help you focus and take the next
step.

I'm first and foremost a fiction writer. I'm also an
introvert. I'd rather be in my own little world than focusing on
marketing my books and my message. But the hard truth about being
in business for yourself—and that is what it really means to be a
published writer—is that you need to let people know about what you
do and make it easy for them to say, “Yes! I like it!” And then you
need to make it easy for them to buy your books.

I practice what I preach. Before I learned the tools
and strategies I share in this book, I was afraid of putting myself
out there. Ever since I started playing around with Twitter,
Facebook and LinkedIn in 2009, I’ve been diving into social media
and trying new things all the time. Sometimes what I do works: gets
me the results I want. Sometimes my actions don't. But I don't know
which things work until I try, as I hope you will.

Some of the results I've received from using Twitter
and other social media tools include new clients, new fans and
supporters, book reviews, interview opportunities, and book
sales.

To show you want you can accomplish, here are some
specifics results I've had as of this writing: I have 11,364 people
on Twitter following me and I am following 7,536 people; I have
5,275 Facebook friends and 398 subscribers; 1,033 Facebook Fans on
my three fan pages; and 1,150 newsletter subscribers.

What this book isn't covering: I'm not covering
Facebook in any depth. That may be a topic for a future book.

Also what this book is not: this book isn't saying
that Twitter is the be-all and end-all of your marketing and social
media efforts. People are always looking for the quick fix. This
ain't it. Any one tool isn't. Yet how you use it makes the
difference between succeeding and ho-hum-ing it. Get clear on your
value to your readers. I'll be covering how to do that in this
book.

Though I'm not here to convince you about the
benefits of social media, I do recommend you consider how social
media can help your author career: Social media is great for
generating curiosity about your offerings, your message, and your
products (and/or services); it's a great way to have a conversation
with fans, supporters and colleagues you wouldn't otherwise meet.
Facebook, Twitter, LinkedIn, and other networks are great vehicles
for letting people know about your expertise: your ability to
create an awesome experience through your novels. These networks
aren’t for direct sales or even direct marketing, but are for
letting people get to know you and the experience you create
through your novels.

In my opinion, social media is all about making
connections between human beings and building relationships. As you
go forward in this book, remember:

• Social media is a great way to generate curiosity
and start the conversation, which is the first stage of sales. A
two-way street.

• Marketing is really just a way to share with people
your message who don't already know you. It is a one-way
street.

• People pass along your message if you give them
something meaningful to share. Touch their hearts or punch them in
the gut, metaphorically speaking, and people will share your book
with their friends.

Now go ahead and discover this wonderful world of
social media. Remember, no one’s forcing you down a straight and
narrow path. You can either start with Chapter 1, or find a chapter
in the table of contents that appeals to you and start there.
Enjoy!
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Chapter 1: A Pep Talk, or Increase Your Book
Sales Before You Write Your Book

​ Is it possible to increase your
book sales before you write your book?

Anything is possible, and I now know that you can do
a lot to increase your chances before you ever write a word. As
writers, we know that a good book is the best way to get readers
interested in what we write next.

The real question is: Are you willing to take the
risk to market your book well?

As an introvert it is risky to look outward to the
readers and ask the readers: What do you want?

My first impulse when I considered book marketing was
to run away.

I wanted to run from looking outward at my potential
readers because I’d rather daydream about my novel than figure out
how to market my own books.

Similarly, most novelists prefer to look inward and
experience their story world rather than look outward and talk to
real people. I've felt that way for years.

Also, I've felt screwed. Pardon my language. I mean,
the books I’ve published—what about them? I can’t go back in my
handy-dandy time machine to market and sell those books before
they’re written.

I do know that the number one thing I can do to
increase my sales is to let my audience know about me, my books,
and most importantly, how my books can benefit them. I can market
and sell my book, years after they have been published.

Easier said than done, right?

Yes, and I’m doing it—marketing and selling my
books—and so can you. How? That is what this book is about,
specifically with Twitter. By being active online with the intent
to serve, broaden my contacts, and with the trust that I can figure
this out.

One way I've figured it out is to get in there, try
stuff, do stuff, play. That is also what this book aims to help you
do.

The tips shared in this book do work. That said, do
what you really enjoy doing. Sometimes you may not know what that
is, so in that case, I recommend you experiment with different
activities in this book. That's your job: to determine what you
really enjoy! What may work for one person may not work for
another. And I'll do my job: to guide you through stepping out into
the world with the intent to help you sell more books and build
your author career.

 


Activity

Take stock of where you'd like to be in relationship
to Twitter. For example, maybe you'd like to be following and
connecting with book reviewers. May you'd like to be finding fellow
authors to get emotional support as you work on your writing.

Then, notice where you currently are. Maybe you have
close friends and family on Twitter. Maybe you don't have an
account, yet.

That's it for now. You can relax.
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