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PRAISE FOR SETH PRICE AND LOCAL SEO FOR LAWYERS

Ive seen so many people overcomplicate SEO or turn it into something only experts can understand. What makes this book different is how clearly and confidently it cuts through the noise. Its grounded in real experience, not theory. Seth walks you through the core building blocks, technical setup, content, backlinks, and local presence, with the same clarity and intention hes brought to building both a law firm and an agency. This isnt just informative. Its empowering.

MICHAEL MOGILL

Co-Founder and CEO, Crisp

Ive built my firm on grit, hunger, and doing the work others wont. Seth gets that. Hes not just another marketer, hes someone whos lived it, stayed hungry, and understands that to lead, you have to be a lion. This book doesnt pull punches. Its for lawyers who are ready to dominate, not dabble.

JOHN MORGAN

Founder, Morgan & Morgan

I built my firm to be fireproof and now I coach other lawyers to do the same. This book applies those same principles to marketing, giving you the tools to fireproof your growth strategy. Its a must-read for any firm serious about sustainable success.

MIKE MORSE

Founder, Mike Morse Law Firm

As a longtime personal injury lawyer and advocate for innovation in legal tech and AI, Ive seen Seth Price lead the way in helping firms thrive online. His work with BluShark Digital has set a new standardand this book is a masterclass in how he does it.

MICHAEL McCREADY

Founder, McCready Law

Seth Price is one of the great minds in our industry and an expert on SEO. Doing SEO well is critical for law firms. Do not miss out on these vital lessons from Seth, which are sure to drive more effective SEO for your firm!

JOHN NACHAZEL

COO, Mike Morse Law Firm

When Seth asked me if I would write a snippet in support of a book he was writing, I said yes, not even knowing what the book was about. You see, Seth has been a friend and mentor to me for many years. He has been nothing but kind in an industry that sometimes can be harsh. He has made business and personal suggestions to me that have turned into gold. In short, he is a good human.

Now I know his topic (I really knew it all the time) and the book is full of the same gold he helped me spin. He can do it for you too. Read, pay attention, and learn  good stuff right here!

TIM McKEY

Owner and CEO, Vista Consulting, Inc.

A Must-Read Masterclass in Digital Domination for Law Firms. Seth Price, Esq.s book is a game-changing blueprint for lawyers and law firm owners looking to harness the explosive power of digital marketing. Blending hard-earned experience with crystal-clear instruction, Price breaks down the art and science of SEOfrom content strategy to local search dominanceinto an accessible, actionable guide. Prices journey from scrappy startup to powerhouse firm, fueled by fearless experimentation and a belief in the internets untapped potential, offers not just inspiration, but a practical roadmap for any attorney ready to scale. Whether youre a solo practitioner or managing a regional practice, this is the book that will take your online presenceand your client intaketo the next level.

JOHN FISHER

Owner and Founder, John H. Fisher, P.C. and Fisher Mastermind

I have used the concepts of the Pareto Principle in managing law firms with great success, and now Seth has applied it to the world of legal marketing. This book shows you how to focus on the 20 percent of your efforts that generate 80 percent of your cases. It is a must-read for anyone in our industry. It will help you zero in on the strategies that work, and say no to all the noise that gets in the way.

CHAD DUDLEY

Managing Partner, Dudley DeBosier Injury Lawyers

Seth Prices expertise in local search is a game changer for law firms. In this book, he brilliantly combines cutting-edge local SEO strategies with proven techniques for handling large-scale litigation, offering invaluable insights to attorneys who want to dominate both their local markets and the mass tort arena. A must-read for any firm looking to grow and thrive in todays competitive legal landscape.

MIKE PAPANTONIO

Managing Partner, Levin Papantonio

Seth Price is a rare force in our industrysomeone whos built both a top-performing law firm and one of the most respected digital marketing agencies in the country. That dual perspectivepart practitioner, part strategistis what makes his book on local search so powerful. Its not a theory. Its a tactical playbook built from real-world experience on both sides of the table.

JENNIFER GORE-CUTHBERT

Partner, Sweet James Law Firm

I live in a world of phone numbers but believe in all aspects of marketing. Seth has shown me that marketing success can come from local search as well. Not as well as phone numbers, mind you, but it works pretty darn well.

COOL GUY PAUL (FAUST)

(Paul doesnt believe in titles.)

Seth Price isnt just the founder of a multi-state law firm and the CEO of BluShark Digitalhes the real deal. Hes the guy who shows up for his friends, who listens, who gives you honest, grown-up advice when you need it most. When Seth decided to write a book on local search, I couldnt think of anyone better. Why? Because he approaches this topic the same way he approaches everything in lifewith candor, integrity, and a relentless commitment to results.

BILL UMANSKY

Founder, The Umansky Law Firm

Ive spent years trying to wrap my head around SEO, and this is the first time it actually made sense. The way everything is broken down feels clear and doable, even if youre not a marketing expert. Its tailored specifically for law firms, which makes all the difference. If youre tired of generic advice, this book is a game changer.

BEN GLASS

Founder, Ben Glass Law

The mystery of SEOthe blend of science, art, and judgmentoften leads business owners to stifle their own growth. Now, we have the tool to overcome our own inertia. SEO can actually make senseand now it does. Everything is broken down in a way thats clear, even if youre not a marketing expert. Its tailored specifically for law firms, which makes all the difference. If youre tired of generic advice, this book is a game changer.

ALLISON WILLIAMS

Founder, Law Firm Mentor

If you run a law firm or manage marketing in a competitive space, this book is a game changer. Seth built a digital strategy that not only works but scales. Ive seen it with my own eyes as he took our firm from worst to first in one of the largest markets in America and hes grown his own business using these exact principles. No guesswork, just proven tactics and a thoughtful approach that respects your budget and your brand. He understands how high the stakes are, and it shows in every chapter. Bottom line, I trust Seth to lead us into the digital frontier and you can, too.

BILL BIGGS

Executive Director; Garces, Grabler, Lebrocq

A masterclass in modern legal marketing. This insightful guide by a trailblazing attorney in SEO is a must-read for any lawyerwhether just starting out or seasoned in the fieldwho wants to attract clients and grow their practice.

ANDREW FINKELSTEIN

Managing Partner, Finkelstein & Partners, LLP

Seths advice is to be followedfull stop. I have coaching clients who work with BluShark Digital and get fantastic results. Now lawyers can get his playbook to learn from one of the best. Law firm owners, you must get this book!

CHARLEY MANN

Founder, Law Firm Alchemy

Seth brings a wealth of knowledge and experience to the table. His insights into legal marketing are both practical and forward-thinking, making this book an essential read for any law firm looking to enhance their online presence and attract more clients.

KEITH GIVENS

Managing Shareholder, The Cochran Firm

With all of the recent upheavals in the digital marketing space, this is the book every law firm owner needs to read.This book is the essential primer for law firm owners who want to understand the strategies behind the services they are buying and the vendors they are hiring. Seths mastery of local SEO and insights into where digital marketing is headed make this book a must-read for any law firm owner serious about scaling.

TOM TONA

Founder, Tona Law

There arent many in legal marketing as respected and knowledgeable as Seth Price. As both a law firm owner and founder of a top-tier SEO agency, he delivers real results and truly cares about helping firms grow. What sets him apart is how he makes something as complex as digital marketing feel clear, actionable, and even exciting. When firms implement his strategies, the impact is obvious: more qualified leads, better visibility, and more signed cases. If youre in the legal space and want to finally make SEO work, this book is for you.

GARY FALKOWITZ

Founder, Law Firm Intake Guru

Ive known Seth long enough to say this, he doesnt gate keep what he knows. This book is the perfect example of that. Its honest, straightforward, and full of lessons learned the hard way. You can tell it was written by someone whos actually been in the trenches, not someone selling theory. It feels like youre getting the kind of advice a friend would give you if they genuinely wanted to see you win. And thats exactly who Seth is.

KEN HARDISON

Founder, PILMMA

Finallya clear, concise guide to mastering SEO. Seth Price doesnt just explain the theory; He provides an actionable roadmap packed with tools and strategies that enable lawyers to dominate their market online. I highly recommend every lawyer read this book!

KRISTEN DAVID

Founder, Upleveling Your Business
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INTRODUCTION

In the early 2000s, the dot-com bubble was bursting. Investors were rapidly losing faith in the internet and the products being sold online. The pivotal question of how the internet would shape the modern economy remained uncertain.

People recognized the internets potential to provide information, yet its broader applications, particularly in commerce and business growth, were still largely unexplored. Businesses had yet to dedicate budgets specifically to digital marketing, and search engine optimization (SEO)now a cornerstone of digital marketingwas barely in its infancy.

At that exact time, my law partner David Benowitz and I were navigating our own challenges, seeking ways to launch our fledgling law firm. Having successfully established our first practice in Washington, DC, we were ambitious and excited, expanding by hiring attorneys in Maryland and Virginia and eagerly discussing future practice groups and support staff additions. Yet, despite our growth, we faced the critical issue of having lawyers but needing cases.

Believing deeply in the internets future potential, we decided to test a then-unconventional idea and launched our first website focused on driving under the influence (DUI) in Washington, DC. It was dreadful. The design was rudimentary, the content was awkwardly stuffed with keywords, and the backlinks pointing to our site came predominantly from the Philippines.

Surprisingly, none of these glaring imperfections mattered because it worked spectacularly. Our phones began ringing nonstop with people urgently needing assistance in their DUI cases. Encouraged by this initial success, we quickly launched two more websites targeting Maryland and Virginia.

We never anticipated that our humble beginning would lead us to where we stand today, operating more than twenty-five websites, employing lawyers across five states, managing over thirty office locations, and establishing an unmatched digital presence within our market. Witnessing firsthand the transformative power of digital marketing, we realized that our firms remarkable growth was built fundamentally on leveraging online strategies. Recognizing the immense potential, we soon assembled an in-house team dedicated to optimizing our websites, strategically launching new office locations, and maximizing the conversions driven by our expanding web traffic. Our initial team, comprising a content editor, a link builder, a web development expert, and a local SEO specialist, became the foundation of our now comprehensive SEO strategy.

Initially born from our internal marketing department and shaped from the ground up as an agency built by lawyersspecifically for lawyersthis dedicated team would later evolve into BluShark Digital. We envisioned BluShark as more than just another marketing vendor; it was to be a genuine partner in law firm growth. At its core, BluSharks philosophy remained grounded in the fundamental principles of successful SEO: a robust technical foundation, extensive libraries of high-quality original content, authoritative backlinks, and a strong, strategic emphasis on local search. These four components are critical; omit even one, and maximizing your return on investment (ROI) from digital marketing becomes a challenge.

Today, BluShark Digital stands as a dominant force in legal digital marketing, employing a team of more than one hundred professionals who live and breathe SEO. Specialists meticulously focus on each core areatechnical SEO, content creation, backlink building, and local SEOto ensure our clients achieve measurable, sustainable success.

In this book, we will provide you with a comprehensive road map for launching a powerful SEO campaign, arming you with the knowledge to identify optimal keywords, craft compelling content, and implement the best on-page SEO practices. We will empower you with foundational development strategies to ensure your digital presence is built on a solid foundation, discuss the critical impact of local search, and share strategies to enhance your local rankings significantly. Ultimately, we will demonstrate precisely why SEO is indispensableits the fuel igniting growth within your law firm.

Reflecting on our beginnings nearly two decades ago, David and I started Price Benowitz LLP from the basement of his home in DC, strictly as a criminal defense practice with just the two of usDavid as the lawyer and me as the marketing force. Starting from scratch, we created our first website, gradually hired more attorneys, launched additional sites, and methodically grew the firm. Fast-forward to today, and Price Benowitz LLP is unrecognizable from those humble origins. We now boast over 50 attorneys and more than 120 support staff across multiple practice areas.

One humorous anecdote from our early days involved hiring an intern, also named David (David Brenton), whom, to avoid confusion, we simply called Brenton. He has been my right-hand man in writing this book and is the we Im referring to whenever I make that reference. Brenton quickly proved invaluable, rising from intern to head of marketing, eventually leading the creation of BluShark Digital over ten years ago.

BluSharks rapid evolution from a small internal team to an influential agency representing over three hundred clients nationwide underscores our unique expertise: mastering local search. While traditional SEO methods, such as content creation and authoritative link building, remain essential, strategically dominating local search results elevated our clients to unparalleled visibility and success.

With this book, my mission is to combine my personal journey and industry insights into an actionable guide, clearly illustrating how our strategic emphasis on local SEO transformed our modest basement operation into a thriving, multilocation firmand how employing these same proven principles can empower your own business to achieve similar remarkable growth.

If you are reading this book, there is a high likelihood that you know what SEO is. It refers to the practice of optimizing your website for higher rankings in the search results. By ranking higher, there is a better chance that you will generate traffic to your website and, in turn, leads.

Search engine marketing (SEM) is how someone leverages all the different aspects of the search engine to market their business. As we will discuss, there are many components of a search engine, and you need a well-rounded strategy for each of these elements in order to be successful.

Many people ask me when they should start thinking about SEO, and I always say, Right now. There is no easy or right time to start running SEO campaigns. If you want to generate leads from the internet or if you care about your online brand reputation, you should have an SEO strategy in place. The legal industry is one of the most competitive industries for SEO.

For example, mesothelioma lawyer remains one of the most expensive clicks in the world, and other legal phrases round out the list of the top ten most expensive SEO terms. That is why you need to start now. If you are not thinking about SEO, I assure you that your competitors are, so there is no better time than now to start SEO for your website.

SEO is so much more than just a marketing toolits the foundation for sustainable growth in todays legal space. In this book, youll find the same road map that helped us scale: a balanced focus on technical strength, original content, authoritative links, and local search. With the right strategy, your firm can achieve the growth you need in this increasingly digital world.



CHAPTER 1

GOOGLE 101

When I first met American hip-hop artist Flavor Flav, Id recently left the secure world of Big Law for the unpredictable thrill of the late-1990s dot-com boom. I was at a trade show pitching my startup, EZCD.com, a website that let users create their own customized music compilation CDs. At the time, this felt revolutionaryremember, this was before iTunes and Spotifybut Flavor Flav didnt seem particularly impressed by CDs or my detailed plans to license his music.

Realizing I needed something fresh to capture his attention, I decided to quickly pivot to another idea. I introduced Flavor Flav to something completely newa simple, fast, and seemingly magical way to find information online called Google. Google was brand new at the time, an innovative search engine that made finding accurate information incredibly easy. And so, there we were: Flavor Flav, Big Mac in one hand, leaned over my keyboard to run his first ever Google search.

While we may not have realized it in that moment, the internet was here, ready to reshape how we find and interact with information. That shift would soon extend to more traditional industries, including the one Id recently left.

Back then, most lawyers wouldnt touch the internet. Trying to persuade attorneys of the value of an online presence felt like pulling teeth. However, over twenty-five years later, things have undergone a complete transformation. Now, lawyers at all levels, from solo practitioners to giant law firms with thousands of attorneys, recognize the importance of tools such as search engine optimization (SEO) and digital advertising. These online strategies have become essential to building credibility, attracting new clients, and sustaining successful businesses.

What hasnt changed, though, is the critical importance of curiosity and adaptability. Whether it was introducing Flavor Flav to Google decades ago or convincing skeptical lawyers to take their practices online, success has always depended on our willingness to explore new opportunities and technologies. Ultimately, lasting success comes from staying curious, learning continuously, and having the courage to chase after future trends. In hockey terms, it means skating toward where the puck is going rather than where it is in the current moment.

Common Misconceptions

We have all experienced it. We wake up, check our email, and find thousands of emails to go through. Buried in those emails is one from Deepak. Deepak promises you first-page rankings within a week of signing up for his SEO campaign. He guarantees that he can rank you for your main keywords, car accident lawyer, and promises all of his tactics are white hat. Deepak is full of shit.

Common misconceptions about SEO abound in the legal industry. Because it is so competitive and costly, we know agencies will say just about anything to get you to sign up with them. There are no guarantees in SEO. All we have are historical data and a strategy that we think is going to be successful. Until we deploy that strategy and see how Google reacts, it is impossible to guarantee first-page rankings or the performance of a given web page. If you are on a sales pitch, and the salesperson guarantees you results, run.

Another common misconception about SEO is that you can rank things quickly. This is when you make a change to your website and Google understands it right away and reacts to it. That is absolutely not the case. SEO campaigns take time to see results.

Typically, our BluShark clients see an increase in results at launch, an even larger jump six to twelve months into their campaign, and a massive jump in months twenty-four to twenty-six. Part of the reason for this is that Google needs time to understand a business and its website. It needs time to understand the SEO strategy that you are implementing, and it needs time to get familiar and comfortable with you. Further, we know user signals, such as click-through rates from the search engine results page (SERP), are an important ranking factor. The more traffic you get to a site that is healthy, the more user signals Google has to determine how good an experience that user had on your site. SEO takes time; anyone who says they can rank you in a week is not telling you the full truth.

Some sketchy SEO agencies will deploy black-hat tactics to achieve quicker results. Usually, these tactics involve building exact-match anchor text links back to the domain they are working on. We will discuss this practice in greater detail later on; however, it is extremely risky from an SEO standpoint and can put you in the SEO doghouse. As we discussed, SEO takes time, and backlink building in particular can be a cumbersome effort. Some of our BluShark link-building projects run for eight months or even a year. Because of this, shortcuts with link building are taken all the time and can result in serious long-term damage to your website and brand.

Google from Sixty Thousand Feet

Whenever I first start talking about Google, I always begin with the purpose of the search. Search engines were created to connect user queries with information. Search is the primary way to access that information, and Google processes billions of searches on a daily basis. Google is constantly crawling the internet and indexing the content on those websites.

The Google bot is a complex organism that relies on its data and instinct when deciding which websites to show at the top of its search results. This organism does not like to be confused or misled.

So, how do you capture its attention? How do you guide the search engine to an understanding of you and your business?

Throughout this book, we will discuss Google and search engines generally in this light. We will consider the different factors that make this organism tick, and we will come up with strategies you can deploy in your business to start rising to the top.

It wasnt always this difficult to rank on Google. Before, when the algorithm was more antiquated, including the keywords on your website, having your keywords in your domain name and building some backlinks from anywhere would move you to the first page of Google. But times have changed. The amount of information that the algorithm can process is at an all-time high, and Google is utilizing technology to interpret data that we have never seen before. It is more difficult and competitive than ever to rank on Google, especially in the legal spaceso how do you go about doing it?

Dont worryas promised, we will share our proven road map with all you need to achieve SEO success. Search engines rely on users to conduct searches. Without people searching them, search engines are gigantic, untapped databases of information. Google understands this and is constantly making tweaks to the search engine and SERP. It is important to understand the makeup of the SERP, especially as it has evolved over the years.

When I first started this business, the SERP comprised some paid ads at the top, seven listings on the local map, and ten organic listings on the first page of Google. Now, you have three Local Services Ads (LSAs) at the top of the page; three listings in the map pack, with usually one paid ads listing; and ten organic links on the home page, with some sponsored paid ads options showing above or below the map pack, depending on the search term. Up until July of 2024, Google had an endless scroll for search on mobile devices, meaning a user did not need to select the next page to view positions eleven to twenty.

Google continues to change the appearance of the SERP as a way to keep users coming back to Google. In addition, it is in Googles best interest to keep people on Google, and the SERP features it has released in the last ten years reflect that thinking. For example, the increase in rich snippet results, or results that show up larger and highlighted before anything else, as well as knowledge panels for certain terms, are but a few examples of how Google is launching products to keep people on the SERP. The team at Google is always asking, How can we give users as much information as possible without them ever leaving the search engine? This has to be a question that is at the forefront of the minds of those at Google, and when Google comes out with new products search engine marketers can utilize, these reflect this mentality.

Lets take a minute to reflect on all the information you can get from the SERP about a business without ever leaving Google. All of the businesss demographic information is available on its Google Business Profile (GBP), along with customer reviews, frequently asked questions, and photos of your office. Google has the People also ask section on the SERP, which allows you to follow up your questions with additional queries. Further, you can check out videos of a business with a simple click
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