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  Dedication:

To all the aspiring authors who dream, plan, write, and work hard to make it a reality.








  
  Introduction


My Story
Ispent quite a bit of time worrying when my first self-published novel, Nailbiters, was released into the world. Not about practical things. No. My head was in the clouds. Because certainly, the book was going to catch steam and become a best-seller overnight. It was a riveting story with amazing twists. The kind that people love. I worried that instant success would pose a threat to my work-life balance. How could I still maintain my great day-job if I was flying off to New York to appear on the Today Show to talk about my meteoric rise? How could I make sure to get enough time with my husband if I was going to have it written into a contract that if the film rights were sold that I had to be on set to ensure continuity? 
These were the things I was worried about. It’s almost comical when I reflect on it. I had done my research and I knew the obstacles in front of me, and still, I worried about the most ludicrous things. None of those worries were founded. No viral hit. No big talk shows. No on-set time required.
I’m glad that I did dream big though. What author doesn’t picture themselves realizing these success markers? But just writing a great story isn’t enough. Authors have to craft entire worlds, write perfect dialog, and they have to market their books.
Your Story
This book was marketed to you. Some way, somehow, you heard about it from a friend, you saw it online, you clicked on an ad, or liked a social media post. You had to hear about this book and then decide to read it. Think about how you've discovered books in the past. They were all marketed to you. Each of those authors (or their support teams) had to find a way to get their book in front of you. 
Not all authors will fit this description, but many that I know do: we’re shy, introverts who prefer the characters in our heads to people in real life. We’re not the pushy sales type. How are we supposed to take a life-long aversion to putting ourselves out there and start selling people on our book? The first step is to realize that your mindset needs to shift. Your book is no longer your precious book baby, it is no longer just your art and expression in printed word. It has tremendous value to your reader, whether it is informational or entertaining. You need to focus on what the book will provide the person who reads it. 
Just like writing the book itself, this step won’t be easy, but it is necessary. What works for me may not work for you. And good grief, if you have a strategy that works, please share it with me! All the authors that I know are still searching for the elusive winning formula. And this formula is different for each genre and sub-genre. 
As I detail for you the things that will and won’t matter, the things that have and haven’t worked, my goal is for you to find something that will resonate with you. Over the years, my writing has evolved, as has my marketing strategy for my books. Yours will too. Feel free to come back to this book time and time again to refresh on some concepts that can help as your book catalog grows. 
I will walk you through the same thought process that I use to make sure every element of the book is optimized to help it sell. I look at the exterior and interior of the book before I work on the marketing and advertising strategy; the layout of this book follows that method. We’ll start with the essentials (which also happens to be the items that you have the most control over): cover design and book descriptions. Then we will create your digital author platform, generate early buzz around the book, and secure rave reviews. Our last stop will be paid advertising. It is last for several reasons; most importantly, because if you don’t do the first items right, you won’t likely see success with ads.
This framework will help you as you make your to-do lists and get your books out to avid readers who constantly demand “more!”
Happy marketing!






  
  Chapter one
Cover Design


Your first and most notable marketing asset is your book cover. This is the first element of your book marketing strategy. You may have heard about email lists or paid ads. Those are important too, and we will cover them later in this book. But the first thing anyone will see about your book, whether you are promoting it to your subscribers, your social media followers, or in an ad, is the cover. 
Judging a Book by its Cover
People will absolutely judge your book by its cover. It’s not just a beauty contest either; although, a beautiful cover will certainly help. Your audience is looking for certain visual cues about your book. Have you ever looked at the bestseller lists for a given genre online? Do you notice that they all seem to follow a template? The historical fiction books generally have a frame around them with people in period dress on the cover. The romance books all have the hunky guy with the perfect pecs – although many now favor illustrations of the couple, a more socially acceptable cover for reading in public. The science fiction books set in space all have a background of the stars on them. 
This isn’t people being lazy or copy-cats. The author and their designer know what their audience wants to see. If I am trying to promote a sweet romance, I’m not going to have the font on the cover look like it's written in blood. For a horror book, absolutely! 
And the judging doesn’t stop at the genre either. Certain colors or styles come and go into favor. You want your book to be on-trend, but not too late to the game. You want it to stand out so the reader will recognize it, but you don’t want it to be so different that it doesn’t match the readers’ expectations. A review of the best books in your genre for several years will allow you to start to spot these trends. Some years solid bold colors were very big on cover design, but using them now may give your book a dated appearance. It is a fine balancing act.
As the production value of self-published books has improved, so has the quality of the cover design. There are still instances where you can look at the cover of a book and think instantly: “self-published.” Likely because the author was trying to save money or try out their design skills, so they made the cover themselves. In most cases, a reader who isn’t immersed in the minutiae of publishing won’t be able to distinguish a self-published book from a traditionally published book just based on the cover alone. And that is a very good thing. 
Most readers don’t care how the book was published, they just want to be entertained and feel they got their money’s worth. A solid cover design will help grab their attention. 
Keep in mind that a reader may need to see the cover of your book several times before they decide to purchase it. The wow factor is important. Scroll through your genre on Goodreads, Amazon, or Barnes & Noble to get a feel for what the cover trends are. You can also look through Pinterest. My go-to is #bookstagram on Instagram. There are so many great accounts that feature beautiful photos of books. This gives me an idea of what looks good, what people like, and some creative ideas for how to stage photos for my own books. (I’ll discuss each of these sites and online communities in more detail later in the book.)
No matter your book format, there will be a front cover visible. That's why it is the most important marketing element for your book. The cover image will be on any ads or marketing photos; it is a calling card for your book.
Spine Design
The design considerations don't stop at the front cover. The spine and back cover need to look appealing too. Think about the books that may be on your bookshelf right now. How many are facing out with the front cover on display? Probably none. If your book is in a bookstore or a library, it will be stacked in a row with the rest of the books and have the spine facing out. You need to make sure that your spine is just as appealing as the front. The title and your name should be clear with proper font sizing. There should be some element from the front or back cover that wraps around. This will catch the attention of a reader and get them to pick your book off the shelves. 
To have any text on your spine, your printed book needs to have at least 70-100 pages. Aim for 100 pages as a minimum so that any text is legible. Most fiction books are much longer than this. For non-fiction, you may feel that 100 pages is enough to cover your topic. Just keep in mind the spine dimensions and design as you focus on your page length. 
The spine doesn’t matter for digital books. But if you are releasing your book in multiple formats, you will need to pay attention to this detail.
So now the question remains, who is going to make this beautiful, eye-catching design that will fit your genre but stand out?
Professional Design
Hiring an Artist
I have worked with professional artists and I have designed some of my own covers. Because of this experience, I can give you some perspective on both options. 
My first recommendation is to work with a professional. This will add to your up-front costs. However, you already have a lot to manage and take care of. Hiring a professional allows you to focus on the other equally important factors when it comes to self-publishing your book. You also gain a specialized team member. Self-publishing can be a lonely process. A designer to help cheer on the success of the book will give you an extra boost of confidence
Book Cover Design Companies
Design Considerations
	
	
	
	


Designing Your Own Cover
Using A.I. To Create Book Covers
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