
		
			[image: 1.png]
		


		
			
			

		

		
			
				[image: ]
			

		

		
			
			

		

		
			
				[image: ]
			

		

		
			
			

		

		
			Book Presentation
Get Rich Click by Marc Ostrofsky

			Book Abstract

			About the Author

			Important Note About This Ebook

			Summary of Get Rich Click (Marc Ostrofsky)

		

		
			Book Presentation
Get Rich Click by Marc Ostrofsky
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			MAIN IDEA

			“If you can click a mouse, you can make money on the Internet.”

			– Marc Ostrofsky

			The Internet is undeniably the most powerful business tool in the history of mankind for the simple reason it levels the playing field. Instead of requiring that you have large amounts of capital to start a business, anyone armed with nothing more than an idea and a willingness to learn what’s involved can compete on an equal footing with large multinational firms. As a result, the Internet is like a gold rush – it is minting more millionaires and doing so faster than any other communication medium in history.

			To create wealth using the Internet, you need to act on your ideas rather than sitting on them. Success in getting rich click isn’t complex or esoteric. It always comes down to the same three essential activities:
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			About the Author

			MARC OSTROFSKY is a professional speaker, venture capitalist and serial entrepreneur. In 1995, he paid $150,000 to purchase the domain name business.com which he then resold to eCompanies for $7.5 million in 1999. He then invested in Business.com again and was involved when the domain name was resold in 2008 for $345 million. Mr. Ostrofsky was founder of the Prepaid Phone Card Industry and has created a number of magazines, trade shows and market research firms which have sold for $50 million plus. He currently owns a portfolio of online business (including Blinds.com, Photographer.com and CuffLinks.com) which generate revenue of more than $75 million a year. He is a graduate of the University of Texas at Austin.

			The Web site for this book is at www.GetRichClick.com.

			Important Note About This Ebook

			This is a summary and not a critique or a review of the book. It does not offer judgment or opinion on the content of the book. This summary may not be organized chapter-wise but is an overview of the main ideas, viewpoints and arguments from the book as a whole. This means that the organization of this summary is not a representation of the book.

			Summary of Get Rich Click (Marc Ostrofsky)

			1. Get your mindset right and focus

			The Internet allows you to think of traditional business models in nontraditional ways. It has created lots of new ways to make money because the Internet fundamentally changes how the world works, plays, socializes and communicates. Yet, despite all that, the Internet approach is very simple. There are really only two ways to make money using the Internet:
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			Success in building a successful online business really isn’t anything new. To do well, you will need to:

			
					Know what’s going on in the marketplace.

					Have a feel for where the market is headed.

					Plan to be in the right place at the right time with the right products that people will pay for.

			

			Most of the well-publicized success stories to date have been companies which have harnessed the power of the Internet to increase sales and decrease their costs. A vast array of companies have followed this route to success and many more will do the same in the future. However, real change will come when people start thinking about and approaching their markets using nontraditional business models the Internet makes feasible. There’s still lots of room to get involved in this because this is a trend which is still in its infancy.

			Whenever there’s change in any marketplace, the winners are those who possess three competitive weapons:
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			When companies were using the Internet to change their existing operational models, technicians were to the fore but now the emphasis is changing towards coming up with better Internet-centered business models. You don’t have to be a computer geek to excel – anyone with a great idea and a workable plan to make that idea happen can get ahead.

			The people who will get ahead will be those who can:

			
					Think originally and develop different solutions which are fresh and creative.

					Come up with such compelling offerings followers will feel the urge to exchange their cash for what you offer.

					Offer such value that customers will inform others who also need your product or service.

					Develop highly scalable ideas and offerings.

			

			Keep in mind the Internet has thus far proven to be the most powerful agent of disintermediation the world has ever seen. Customers today deal directly with suppliers without going through distributors, wholesalers or brokers. The Internet has also enabled newcomers to an industry to be more competitive than existing players who have all their capital tied up in inventory, buildings, staff wages, advertising, etc.

			So what does this mean? The overall effect is opportunities to Get Rich Click have expanded in recent times even as the world economy has contracted. The ways you can succeed as an online entrepreneur are incredibly varied:

			
					You can find success by going to existing industry players and helping them make their own Web sites and online operations become more profitable. Once you know how to drive traffic to a Web site, you have a valuable skill set you can sell.

					You can be the one to come up with an entirely new business model for an industry and then make that happen. You can do what Amazon.com did to the book retailing industry somewhere else.

					You can be the one selling online support services – the equivalent of the shops which sold the picks and shovels prospectors needed in earlier generation gold rushes. You can make substantial profits by helping others execute their plans for making money.

			

			In a nutshell, the Internet is driving change right across the world’s economy. Anytime there’s change, there’s opportunity, and the opportunities thrown up by the Internet revolution are amazing. All you have to do is put your ideas into action.

			For example, today it’s entirely feasible to engage in what can be termed “reverse e-commerce” – where you sell-before-you-buy:

			
					Go down to your local Chinatown or some concentrated location for importers.

					Take digital photos of 50 products you think would sell well online and write down the costs of each item and how much inventory the importer or wholesaler has available.

					Write some advertising copy for each item you want to sell.

					Post online classified ads with pictures for those items on eBay, Craigslist, USAds or other online classifieds.

					Collect the money for any items which sell and then go back and purchase that item at your local market. Ship the item to the buyer.

					Repeat steps 2 - 5 over and over for any items which sell.

					Go back to the market periodically and find more products to sell. Remember, you won’t buy the products until you have a seller who has already paid so there’s really no limits on what you can list. You may even have friends who would be happy to have you help them sell their car or their house. There may also be local retailers with inventory they want to move you can sell this way.

			

			This reverse e-commerce business model illustrates the fact there are still plenty of opportunities to make money the length and breadth of the Internet. All of the best commercial ideas have not been taken. Operations like USASuperSale.com and Shopster.com have even built their businesses on creating opportunities for aspiring Web entrepreneurs who want to sell other people’s stuff. Online sales in 2010 were more than $155 billion and are expected to double by 2014 so there’s still plenty of room for everyone to get involved. Reverse e-commerce is a no-risk no-cost way to get started anyone can use.

			2. Learn how to use the tools of the Internet era

			Success in an Internet business is never a case of build it and they will come. There’s so much online competition for your customer’s attention you’ve got to be proactive in getting people to see what you’re doing and hopefully do business with you. The new generation tools you’ll need to master are:
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			1. Advertising and pay-per-action

			Google first started offering its Adsense program in 2003 and today Adsense is widely considered to be one of the most powerful ways available for Web sites to monetize their visitors. Using Adsense is straightforward:

			
					You develop a Web site which has information and online offers. Size is irrelevant – a one-page site or a multiple page site will both be fine.

					You enroll in Google’s Adsense program. This is free.

					You place the HTML code that Google supplies into the coding for your Web site. This allows Adsense to feed relevant ads to your site.

					You monitor the traffic you generate using the analytics Google supplies and use that data to tweak and refine content so as to increase the likelihood visitors to your site will click on the ads.

					You drive traffic to your Web site.

					You collect commission checks from Google.

			

			You can also make money by using Google’s AdWords to buy ads based on specific keywords. You pay only when someone clicks on your ad and gets redirected to your Web site. You can specify how much you’re willing to spend on clicks this way. All kinds of online tools are available to help you identify strong keywords, determine the right amount to pay for traffic generated by those keywords and so on. AdWords are a major source of new business for many online businesses.

			Online advertising – both from a buyers and a seller’s perspective – almost always uses the pay-per-action business model. Instead of paying a set fee, advertisers pay when a visitor does something. There are a wide range of variants in this genre including pay-per-click, pay-per-lead, pay-per-call, pay-per-download, pay-per-play, and so forth.

			The point is online advertising is great for both advertisers and those buying advertising because the analytics involved are so detailed and powerful. Get familiar with the possibilities and you’re likely to see lots of different ways you can make money with a Web site.

			2. Search engines

			Again, the logic here is simple. To make money online, you must make it easy for people to find you. To maximize the amount of targeted traffic you generate, you have to optimize your site so search engines will find you and list what you have to offer.

			Search engine optimization (SEO) sounds complex but in practice it involves just two approaches:
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			To make your Internet presence as visible as possible to the search engines, you can and should:

			
					Offer unique content which is fresh and compelling.

					Place great keywords into heading tags so the search engines will rank you higher than your competitors.

					Create loads of strong inbound links from other sites the search engines will pick up on. Take every opportunity to build a network of quality sites which link to your Web site. Search engines love that.

					Learn how to use split testing to compare the pulling power of one approach over another.

			

			The other things you can do to improve your Web site’s visibility and increase traffic are:

			
					Write articles about your area of expertise and post online.

					Send past and potential customers an online newsletter.

					Network in online forums and create awareness.

					Write a well-maintained blog for your industry.

					Identify credible bloggers in your niche and comment on them.

					List your Web address with every e-mail you send.

					Give visitors reasons to return – freebies, updates, etc.

					Run online public relations initiatives.

					Exchange links with like-minded businesses.

					Do some offline marketing.

					Offer free stuff as a marketing hook.

					Build word-of-mouth traffic through savvy strategies.

					List items for sale on eBay with your Web site details.

					Use social networking tools – Facebook, Twitter, etc.

					Use LinkedIn to network with professionals.

					Have a descriptive domain name that generates interest.

			

			3. Affiliate programs

			Affiliate marketing is when the owner of one Web site directs traffic to another Web site for a set fee or in return for a percentage of any sale which subsequently gets made. The dynamics of the Internet are particularly well suited to affiliate programs because everything can be tracked accurately.

			Affiliate marketing is almost always pay-per-performance. For example, Amazon.com started offering an affiliate program (Amazon Associates) in July 1996. Today, millions of sites worldwide link to various parts of Amazon’s own Web site driving traffic to those specific pages in exchange for a commission on any sales transactions which result.

			Making money through Amazon’s affiliate program is impressively simple and direct:

			
					You become an Amazon associate by signing up at Amazon’s Web site.

					Identify the products you wish to sell and secure the Amazon Associate coded link for each product.

					You embed that link into your own Web site so when people click on the link, they go to the Amazon product page with your affiliate details included. You then do things to drive traffic to your Web site in the hope they will click through and buy from Amazon using your link.

					Alternatively, you can purchase a new domain name for that product and run a Google or Facebook ad campaign to drive traffic to that domain name. When people go to visit the domain name, you redirect the URL to your affiliate coded Amazon Web page.

					Either way, you then receive a commission for any sales you generate. Amazon will handle payment processing, product delivery and everything else.

			

			There are literally thousands of affiliate programs available the length and breadth of the Internet. One of the bigger players in this space is Clickbank.com which focuses on downloadable digital content. Clickbank pays commission on sales generated, handles all the back office and delivery functions. You can make money through Clickbank’s affiliate program whether you have your own Web site or not. You can also list your own products on Clickbank and get others to sell it for you.

			Another big affiliate network is Commission Junction. This company matches merchants or service providers with affiliate partners who would like to promote them. Affiliates can earn a fixed or percentage-based commission on all sales generated. A large number of retailers and publishers offer affiliate programs through Commission Junction and this is a viable source of leads and programs to join.

			“Affiliate marketing benefits both the affiliate and the merchant. As an affiliate, you can generate income from traffic to your website. If you choose your affiliations well, you also increase the value to your site visitors. Meanwhile, merchants get more traffic to their sites. Because this traffic arrives through a referral, it’s predisposed to make a purchase. Assuming the customer is satisfied, affiliate marketing can be a win/win/win business model for everyone involved. Affiliate programs are the fastest growing area of e-commerce. They’re easy to set up and take little or no money to get started.”

			– Marc Ostrofsky

			4. Domain names

			Domain names are Internet “real estate”. They cost less than $10 a year to buy and once you own a domain name, you can use it to make money all kinds of different ways:

			
					You can resell it to someone else – either with an established business included or on its own. Domain names today routinely sell for $1 million or more and prices are moving up all the time. High profile sales of domain names with established businesses included have been Sex.com for $13 million, Porn.com for $9 million and Diamond.com for $7.5 million. At one time or another, all of these domain names were purchased for less than $50 each. Business.Com was purchased for $150,000 in 1995 and on-sold to RH Donnelley for $345 million in 2007.

					You can rent your domain name – to a firm which is willing to pay for the traffic the domain name generates.

					You can build on a domain name – develop an online business which can later be sold as a going concern should you so choose. The domain name will be an important asset of the business.

					You can lease your domain name – to a firm which wants the ability to drive traffic to that site.

					You can park it – with a service which will put up a “parking page” on your Web site and pay you every time someone comes to your domain name and clicks on a link.

			

			Although speculators were quick to snap up most of the domain names that can be imagined in the early days of the Internet, the secondary market for domain names is actually quite robust and active. A number of generic domain names – like eTickets.com, PDA.com, TV.com and MutualFunds.com – are available for sale on that secondary market. As new events come along, previously cryptic domain names can become valuable. For example, SwineFlu.com came to prominence when this flu strain gained awareness. In similar fashion, interesting new domain name possibilities will arise from time to time.

			Domain names are also being progressively added which may generate some interesting possibilities. In recent times, domain names ending with .mobi (for mobile devices) rather than the more generic .com (which stands for commercial) have become popular and are therefore valuable properties. As the mobile advertising market heats up, sites which are specifically formatted for these devices will gain value. Other new domain names are also in the pipeline and if you follow these developments and get to know these markets, you can position yourself advantageously to share in the growth of these markets.

			“A good domain name creates mindshare. You can own it, lease it or put up a virtual shopping enter.”

			– Marc Ostrofsky

			“In the Internet real estate business, a domain name is the equivalent of land. It’s the location upon which a business is built and where business is conducted. A website is the equivalent of a bricks-and-mortar store. It can be as simple as a one-page site or a complex portal of products, services and affiliate links. If you don’t have the cash or credit to play in the physical real estate game, a few choice domain names may provide a good return on investment.”

			– Marc Ostrofsky

			5. Generating great content

			It’s incredibly easy today to create an eBook – electronic book – that then gets sold on the Internet. The publishing world has literally been turned on its head by the arrival of e-readers and the ability of anyone anywhere on the planet to publish a book which doesn’t require printing and then deliver it to worldwide customers instantaneously.

			Creating an e-book couldn’t be easier:

			
					You can come up with a topic which you’re interested in and do your research very quickly and then organize that information in a logical and interesting way.

					You can approach an expert in their field and interview them, videotape that interview, upload it to the Web and then send it off to a transcription service. Overnight, they will turn your interview into a Word document which you can edit and then publish as an e-book.

					You can also hire outsourcers who will generate any graphics, charts and appendages you need including a cover which is equal to anything a publishing house could generate.

			

			To market an e-book, lots more online resources are available:

			
					You can upload your material to Clickbank and let them handle all of the back-office processing for you as well as making it available through their affiliate network.

					You can create your own blog for free. On your blog, you offer your e-book for sale. You then drive traffic to your blog.

					You can buy a new domain name and put up a full-blown Web site or a one-page sales letter which sells your e-book.

					You can create awareness for your e-book by writing articles for other people’s blogs and by using the various social media sites which are widely available and free to use.

					You can offer reprint rights to others.

					You can evolve from a one-time offering to a monthly or annual subscription offering.

					You can take advantage of e-mail marketing to create more awareness of your e-book and to create a mailing list you can use for follow on materials you may develop.

					You can turn your e-book into a podcast and make this available through syndicated subscription services.

			

			It’s also entirely feasible to develop an e-book or other digital products by setting up a wiki where anyone can contribute their own material. Content like this can become valuable when aggregated – which is the YouTube business model. That content can also be formatted as widgets, iPhone apps, iPad apps and sold. You can also make money by setting up a consultancy business helping other people develop their own e-books or digital products. Everything technical can be easily outsourced using sites like guru.com or elance.com.

			“There are so many changes that are taking place in the publishing industry now – basically anything and everything is about to change in the publishing world. Even the term BOOKS. In the future, physical books will be a rarity and eBooks are the wave of the future. Will our children be telling their friends it’s a good book or a good read? Figure out that one, buy the domain names, and maybe you, too, could hit the intellectual property lottery!”

			– Marc Ostrofsky

			6. Social networks

			Social networking has the power to drive huge profits to those who know how to use it well. In practice, social networking Web sites and tools are online gathering places where people stay in touch with old friends, meet up with new people, exchange interests and share ideas.

			The big players in social networking which you should pay attention to and get involved in using for profit are:

			
					Blogs – a contraction of “web log”. Worldwide, seventy-seven percent of Internet users read blogs and post comments on them. Blogs make money by running AdSense ads, by asking for donations, by participating in affiliate networks and by allowing the owner to sell products, advertisements or mailing lists. Set up your own blog and start posting worthwhile information to it on a regular basis.

					Twitter – a micro-blogging service where short messages up to 140-characters long can be broadcast. Twitter is huge. Users like its immediacy and Twitter’s capacity to personalize things. Use Twitter to circulate interesting ideas rather than to directly sell your stuff.

					Facebook – the dominant and therefore most powerful networking tool on the planet. Facebook is excellent at allowing people to self-categorize themselves into niches you can then reach very cost effectively. Anytime there is that amount of human attention aggregated into one place opportunities to do business multiply. Use Facebook to advertise your business, to deliver customer service and to create buzz for what you offer.

					LinkedIn – which is more of a business oriented social networking site. LinkedIn helps its members maintain contact details with others in the business community. Money-making opportunities can then arise as you interact with like-minded entrepreneurs on LinkedIn or by joining groups where you share ideas of interest.

			

			Social networks are highly fertile spawning grounds for new ideas. Using them, it becomes feasible to take an idea, develop a business plan, attract advisors and financial backers and then execute on your plan all within these social networks. You can use social networks to attract both people who think the way you do and those who think along different lines and who may therefore be able to come up with creative offshoots.

			Facebook is now opening up its technical infrastructure for developers to build applications. These developers will likely in the near future come up with some amazing and interesting tools which will enhance the money making potential of all the social networks. According to industry analysts, every day Facebook users average more than 3 billion minutes on the site. They update their status 15 million times a day and each day more than 3.5 million users elect to become “fans” of a particular company or brand. The ways to take that amount of human attention and convert it into revenue streams are limited only by one’s imagination. It’s quite awe inspiring exactly what people are prepared to reveal about their likes and dislikes on a social networking site.

			“Internet advertising and marketing BUYS customers. Blogging and social media marketing EARNS customers.”

			– Marc Ostrofsky

			7. Payment processing

			If you’re going to sell anything over

			
			
					Set up your own merchant account through your bank. This makes sense when you have a large number of transactions because you project a professional image and maintain direct control of the entire transaction process.

					You can use a third party credit card processor. This is a good option if you don’t qualify for a merchant account, have limited technical expertise or generate a small number of transactions. The fees will be slightly higher but the payoff in less hassles will be well worth it.

					You can use PayPal – the most popular payment processor there is. PayPal operates in 190 markets and manages more than 184 million account in 19 different currencies worldwide.

					For digital products, you can use Clickbank. To date, Clickbank has paid out more than $1.6 billion to its affiliates and vendors. They can take care of all the payment processing for you.

			

			
			
			
			
			
			
			
			8. Mobile opportunities

			
			
			
			
			
			
			
			
			
			9. Internet video

			
			
			
					Running paid ads before or after your video.

					Embedding a paid ad in the middle of your presentation.

					Selling ad space around the video playback screen.

					Selling sponsorships, product placements, links.

					On-selling videos to training and development companies.

					Charging on a pay-per-view basis.

					Offering a subscription for ongoing content.

					Using video broadcasting services and the like.

					Creating your own YouTube channel.

			

			
			
			
			
			
			
			
			10. Make money by saving money

			
			
					You can increase your income.

					You can decrease your costs and expenses.

			

			
			
			
					LowerMyBills.com – which is designed to be a one-stop-shop for money-saving opportunities.

					Yelp.com – which has reviews and recommendations for all kinds of businesses, many of these discussing information about the affordability of products and services.

					Shopping comparison sites – like PriceGrabber.com, BizRate.com, PriceRunner.com, DealTime.com and more.

					Groupon.com – the group coupon site which has discounted offers intended to connect customers to merchants offering great deals. Other sites in this genre are Offers.com, CouponCabin.com and there are plenty more.

					iPhoneAppQuotes.com – where you can get in touch with developers who are available to write new apps to your requirements and specifications.

					SmartMoney.com – which is chock full of ideas about how to save money.

					Outsourcing sites – like Guru.com, eLance.com and RentaCoder.com where you can hire freelancers to do just about anything you can imagine.

					CollegeMadeSimple.com – which is designed to help parents set up plans for paying for their children’s educations.

					Travel sites – like Travelocity.com, Expedia.com or Kayak.com.

					PriceQuotes.com – where you can get information on prices for hundreds of makes and models of cars.

			

			
			
			
			
			
			
			
			
			
			
			
			
			
					Know what you don’t know – and bring in the smartest people you can find to teach you. Learn from the best and never stop learning.

					Keep it simple – focus on small ventures which require no money to get going rather than attempting to develop the next Google, Facebook, PayPal or eBay. Great money making ideas are always simple.

					Don’t assume “it’s already been done” – because not everyone in the world drives the same make or model of car. Nor does everyone use the same brand of computer. The most creative business models usually integrate part of one model with an idea from a completely different model.

					Pay for the best people you can find and hire – and make that person a key part of your support network for your business idea or entrepreneurial venture.

					Hire the right attitude – if you find someone who is energetic and enthusiastic, hire them immediately. They can learn new technical skills but great attitudes are irreplaceable.

					Hire those who are good at what you’re bad at – they will pay for themselves many times over.

					Do what you’re passionate about and what you do best – because you’re generally going to be more successful if you pursue the things that interest you.

					Always ask lots of questions – be inquisitive. To stay one step ahead, you must never stop asking questions and doing research.

					Stick with it – if one approach doesn’t work out, try something different. One characteristic of the Internet is it constantly changes so ideas which don’t work at one time may become incredibly productive later on, so don’t give up.
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