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			Biography

			I mainly write historical fiction, and am currently writing two series set in very different eras: China in the 1700s and Morocco/Spain in the 1000s. You can download a novella for free on my website: www.MelissaAddey.com

			I worked in business for fifteen years before becoming a fulltime writer, during which time I developed new products and packaging for a major supermarket and mentored over 500 entrepreneurs for a government grant-making innovation programme. In 2016 I was made the Leverhulme Trust Writer in Residence at the British Library, which included writing two books, Merchandise for Authors and The Storytelling Entrepreneur. You can read more about my non-fiction books on my website.

			I am currently studying for a PhD in Creative Writing at the University of Surrey.

			I love using my writing to interact with people and run regular workshops at the British Library as well as coaching other writers on a one-to-one basis.

			I live in London with my husband and two children.

			 

			For more information, visit my website www.melissaaddey.com
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			For the 10k group and their entrepreneurial mindset

		

	
		
			Foreword

			This is a really valuable resource. Melissa has clearly used the time she spent with the British Library to good effect, giving excellent advice to the many writers with whom she worked, and has now generously shared her thoughts in a format that means a much wider audience can benefit. While I both learnt a lot and received much further food for thought, there are three things I would like to emphasise before you start thinking about how you too can get involved in creating merchandise around your writing.

			The first is a reminder of why you should bother. When writers want to write, why should they spend time thinking about converting their themes and ideas into other saleable materials?

			Because readers who like a particular style of writing are generally curious about who provided it. It follows that they may want to invest more significantly in the author’s view of the world.

			Of course their next book may be the preferred option, but in the meantime they may be keen to adopt or display other ideas that come from the same mind. When life was simpler for writers, they wrote and readers admired them from afar (or through a respectful letter to their publishers), and it was possible for them to maintain a lofty independence from their market. Today, it’s very hard for a writer to insist that their book ‘says it all’; the role of the author is, increasingly, to get out and promote their work, perhaps through literary festivals, involvement in social media or giving talks to organisations likely to be interested. It follows that having a range of additional materials related to your work can extend the relationship created, and not only enable your readers to feel more loyal to you, but allow them to promote their enthusiasm to others. This benefits all parties, from publishers and booksellers who invest in your work, to new readers who may see the marketing materials and be tempted to find out what all the fuss is about.

			The second is that today’s reader generally takes care to validate their choice of reading material. With the general decline of the printed press and reduced space given to book reviews (because they don’t attract much advertising), there are a variety of means for attracting readers’ attention, and together these enable the reinforcement of an author’s brand. Readers no longer rely on being told what to read; today they look for evidence that a particular author is worth the investment of their time and money (and the former may be more significant than the latter). It follows that being seen to take yourself seriously, and inclined to intrigue your market by offering a range of related goods, may not only extend the range of ‘touch points’ through which existing readers hear about your work, but attract the attention of a wider audience, making them more likely to give new work a trial.

			My third and final point is that peripheral activity of the kind Melissa describes should never replace the time and effort put into creating content worth reading. While it’s a good idea to think about what kind of resources could be developed – and this can be pondered while you are writing – I thoroughly endorse her commitment to produce items that affirm the value and ethic of the central content and extend the relationship with the reader, rather than creating additional branded material for its own sake – or producing it too early in the process, before you have finalised the feel of your manuscript. Readers are not going to be impressed by add-on materials if the basic product is not one with which they wish to be associated. The same goes for her emphasis on ensuring that the materials you create affirm the core qualities of your brand, and that you are producing a product that you yourself would want to buy.

			Melissa talks about the importance of encouragement and, in particular, the value of cheerleaders. I am one of hers. I am endlessly impressed by her lively mind, her energy, the quality of her ideas and her ongoing generosity. As with all her other endeavours, I consistently wish her well – and advise you to take her advice.

			Dr Alison Baverstock

			Associate Professor of Publishing, Kingston University

		

	
		
			The British Library’s Business & IP Centre

			This book has been written in collaboration with the British Library’s Business & IP Centre, and was generously funded by The Leverhulme Trust through their Artist in Residence grants scheme which seeks to foster creative collaboration between artists and host institutions.

			The Business & IP Centre at the British Library supports entrepreneurs from all walks of life to start and grow successful businesses. The Centre provides access to the UK’s largest collection of business and intellectual property data alongside training, expertise and networks in a trusted and inspiring space, supporting thousands of entrepreneurs and small business owners each year.

			The Artist in Residence project has enabled users of the Centre to explore the application of creative writing and narrative techniques as business strategies, actively raising awareness of the fruitful connections between business, creativity and storytelling in both practical and theoretical ways. The residency has also developed connections between the Library’s business audiences and other areas of collection specialism, increasing opportunities for inter-disciplinary research and encouraging business users to be inspired by the unique items held in the Library’s vast collection.

			Thanks must go to The Leverhulme Trust for their support of this project, and in addition to the business owners, authors and entrepreneurs who have engaged with the project through attending workshops and one-to-ones and generously sharing their stories and experiences.
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