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			In my family the “M Word” was not a topic for open discussion. Money was not a conversation at the dinner table or in one-on-one conversations, whether for educational or informational purposes. The subject, which was “taboo,” was a regular source of conflict and mystery at the same time. Sometimes I overheard my parents speculating how well or poorly certain friends and family members were doing financially, and even then it was all very vague and not particularly substantive. The only open and clear Money Talk I heard growing up was my father regularly expressing that my mother was spending too much of it, and that he was under considerable pressure to keep up with the family’s cash flow requirements. 

			Despite my father’s regular laments, we always seemed to have enough. I never seriously worried about money, particularly since my maternal grandmother, who had homes in Detroit and Miami and who we saw regularly, made sure that we dressed well and that my mother had sufficient help in the house with child care, cooking, and all domestic matters. My father, a prominent urologist in private practice, was originally from Detroit. He moved to Dallas for his final residency training at Southwestern Medical School and decided to stay in the newly emerging metropolitan area to raise a family and build a life. He practiced for over 50 years while remaining affiliated with the Medical School and was beloved by many until his death to cancer at the age of 86. During his life he worked very hard to ensure an upper middle suburban lifestyle for his family (at the time) of six: four kids, each one to three years apart in age, and a beautiful wife with a passion for fashion that almost single-handedly kept the local upscale women’s store in business. You can imagine the daily frenzy of activity and outlay of money required just to keep up with the basic expenses. And then factor in the costs of extracurricular activities: music, dance, team sports (football was the main attraction for our enthusiastic Texas family), and annual family vacations.

			My mother was a kind, charming, and devoted wife, mother, and community volunteer. My father earned the money and my mother dispensed it as needed amongst her adored children. She was the gatekeeper of the vault. Whenever one of us required cash for one activity or another, we asked mom and she found it and ultimately doled it out. My parents gave us allowances for basic expenses, school lunches, and necessary school program fees, but, in hindsight, there was no real learning involved. The practice of dispensing a weekly or monthly sum of money could have been an opportunity to break the silence about the taboo subject and talk about necessary components to sound personal finance: saving, spending, and charity. Instead, mom was always there to manage our requests for funds and we came to expect it on a regular basis.

			That said, I don’t think we were spoiled. Each of us was required to do chores around the house. One of my jobs, for instance, was evening kitchen duty with our beloved family housekeeper, Ida, who worked for the family for over 50 years. As soon as I was old enough to work outside the home, at around 15, I took on part-time jobs, and continued to do so through high school and college and every summer. From an early age, I always had a need and desire to be financially independent. I think it was probably the result of a combination of factors: the impressive work ethic my father displayed; a prominent, feisty, and early display of personal determination and independence; and the need to make sure I wasn’t going to be totally dependent like my mother.

			Even as I worked and earned money there was still no discussion in my family about what to do with my income or how to manage it. The only information my parents gave each of their children was that they would pay for our college and a graduate degree, but then we were on our own. I was blessed that I was able to start my adult life without a mountain of college loan debt. However, my parents offering to pay for the big expense of college and graduate school once again postponed the need for necessary conversations about money. 

			Then everything changed suddenly: My mother died. I was in serious shock, the effects of which lasted for many years. I was 24-years-old, had graduated from the University of Michigan with Distinction, and was just finishing a Master’s program at the University of Texas in music. My mother had been ill with lupus for most of my high school and college years. That was another topic that was not discussed, the details of which I had to learn later in life. My mother died at the age of 49 of a stroke, and a blood clot in the brain, which brought on cardiac arrest, all connected to her autoimmune and other health challenges. She spent six weeks in a coma. It was a terrible ordeal for the family. Back then no one knew about medical directives or living wills. My father made a unilateral decision to take Mom off life support, feeling it was his exclusive decision, and chose not to talk to any of the children about it either before or after. 

			I had all the typical feelings of grief, sadness, loss, and anger arising from my mother’s death. I also had to renegotiate the relationship with my father on many levels — including financial. Because my mother had been the pipeline to money from my parents and had protected us from my father’s rather emotional temperament and anxiety around money, I almost never discussed financial matters with my father. There had been little communication between the two of us about money, except for the expenses of college that he paid with his usual money agitation and running commentary (with supporting documentation) about what each of his children were costing him. My first financial interaction with my father after my mother died was when he took me to transfer the title of my car from him to me. Nothing else was discussed.

			There was no discussion about my mother’s interest in the estate or what, if anything, she left to her four children. I didn’t ask, and my father didn’t share. He felt this was as much his exclusive domain as was the decision to take her off life support. Years later I realized it was this overwhelming absence of communication around my mother’s health, the tragic loss of my mom, and the sudden change in my financial circumstances, that became the catalysts for my taking serious action towards learning about and understanding money, earning it in a meaningful way, and communicating about it in connection with life and loss. 

			It soon became clear that the way my father handled money in the family was very different from my mother. My father, a member of the Greatest Generation, was a passionate, self-made man who had come from very poor circumstances, worked from the age of 12 including through college and medical school, and served proudly in World War II. His first suit was his Army uniform. He was a very private man about personal matters, very conflicted and anxious about money, and not much of a communicator. 

			My mother’s family owned and operated a successful business in Detroit and was, by the standards of the time, affluent. My mother was incredibly open and communicative and had little fear that the money would not be there. Of course, she didn’t talk freely about the subject, which was taboo at the time, but I could bring up any other issue if I needed to talk. She always kept the lines of communication open. 

			I learned there were always strings attached to the dollars my dad now doled out. For example, after earning my Masters in music, I realized I would need either a law or business degree if I wanted to earn a living that would afford me a lifestyle similar to my upbringing. My father was willing to foot the bill for a Master’s in Business Administration, but he was relentless in his conviction that I major in accounting, take the courses he suggested, and dress as he thought I should. Given my independent streak, these directives didn’t sit well with me. 

			I began to realize how important it was for me to have control over my own finances and future. While I admired my mother tremendously, I saw that her fate was undeniably tied to my father because of her financial dependence on him. Like so many women of her generation, she had abdicated financial control to her husband and refused the option of pursuing a career of her own. I resolved to be a different kind of woman: a woman in charge of her own destiny. I wanted to be financially astute and not rely on anyone else to make my money decisions. 

			So when my father began to set limitations on how and when he would dispense money I politely declined his offer to pay for my MBA (actually an MS in Business) and told him I would take care of it myself. I took out loans and worked my way through graduate school as a teaching assistant and pianist for hire: for lessons, special events, and weddings. My turning down his offer was the last time we talked about money until much later in his life. 

			About the same time I was earning my degree in business, my father, age 58, remarried a wonderful woman who was 20 years his junior. Together they adopted two young children. He became busy with his new family. My siblings and I were busy with our own lives trying to navigate the life changes that were occurring. 

			As I launched out on my own, I initially gravitated toward accounting. I wasn’t exactly following the path my dad had hoped for, but I was definitely influenced by him. My motivation for obtaining my certified public accounting license, then a certified financial planning designation, and finally a certified investment management analyst designation, wasn’t to please my father but instead to secure my own financial future and follow my own path. With my mother’s death, the financial spigot had been turned off and I needed to learn and understand how to financially provide for my family and myself. 

			My father died in 2005. When he passed, I learned that he had chosen a very seasoned cadre of savvy advisors who over a period of time helped him resolve the estate planning issues inherent in a merged family structure of two successful marriages and six children, in a fair and harmonious way. Ultimately, he did a good job and left a small legacy without anger and conflict for his six children and surviving wife. While he didn’t speak with his children about money, he did find the right people to communicate with about family financial matters. The situation wasn’t perfect, but I consider our family lucky. We were part of the 30 percent of families who have a successful and healthy transfer of assets between generations.

			Unfortunately, but predictably, after my father’s death I went on to experience a string of deaths in my extended family of aunts and uncles and family friends. In my role as a financial advisor, I began working with families experiencing the same kinds of personal and financial issues and family conflicts connected with transitioning assets after death. 

			It became more and more apparent to me that, similar to my own family, a discussion about money was often non-existent. I began to see where, how, and why family relationships were disrupted and sometimes torn apart because there hadn’t been proper communication and planning around financial matters. Because I was the financial advisor, I was often caught in the middle of these family blow-ups. Family members would get angry with me when the real culprit was the lack of communication and trust that was feeding the family meltdowns. These frustrating situations went on for several years. While I sought guidance, I couldn’t find a template for how to successfully impact or change these family situations. 

			Then in 2003 I attended a Certified Investment Management Analyst conference in Washington D.C., sponsored by the Investment Management Consulting Association. It was there I first heard Roy Williams and Vic Preisser speak about their new book Preparing Heirs: Five Steps to a Successful Transition of Family Wealth and Values. I heard about the relatively low percentage of families who successfully transfer wealth across generations. Of course, I had already experienced that reality in my personal life and advisory practice and had worked with my clients to make sure they were part of the successful minority. But what was so enlightening was learning that it was primarily the breakdown of communication and trust that caused these families to fail. 

			A light bulb went off. Williams and Preisser had actually provided me with a larger context, an explanation, and a potential solution to a problem that I’d been experiencing in my wealth management practice and observing personally with friends and extended family members. I knew Williams and Preisser were providing important insights. I was in the trenches working with families and seeing the enormous problems firsthand, and now I had the foundation I needed to formulate a response that could be meaningful to my family members and clients. 

			The more I read the more I was shocked by the enormity of the problem of families not communicating about financial issues. I began to read all that I could find on the topic and to develop tools to help guide families successfully through money transitions. I learned the topic wasn’t simply an American problem: similar trends and failure rates have been observed internationally as well. It occurred to me that with my family history and professional background I could develop a message to help educate a broader audience about how to avoid many of the money problems that were occurring. In a way, I saw that helping others overcome the obstacles to communication and successful transitions was a way I could give back to a larger community.

			I began to apply what I learned from my research to my client base. Each client was required to meet with me once a year to discuss any and all financial issues in addition to their investments. At those meetings, I began to ask the hard questions regarding their transition plans, what had been done to prepare for them and their heirs, and to help facilitate the communication about money issues between family members around money issues that were and would arise. While many clients were resistant at first, over time, the lines of communication began to open up. 

			 As I assembled my research and thoughts on the subject, I began to give talks locally and in venues around the country. I became a guest speaker at Canyon Ranch resorts in 2004, a gig which lasted more than a decade, talking about the real issues in transitioning monies that face high net worth families and their heirs. I gave weekend interactive seminars on how to successfully communicate about money with family members during transition points. The response was enthusiastic, and the audiences seemed hungry for information on how to deal with the issues. 

			The process of reading, researching, presenting, and working with clients led me to realize that all transition points — such as divorce, remarriage and combining families, retirement, and dealing with aging parents — not just preparing for death, require money conversations to be successful. I began studying all of these transition points and the necessary ingredients to successfully discussing them and moving through them. 

			In November 2008 I launched a radio show, The M Word, which dealt with the topic of money issues and necessary conversations around money during difficult economic times and at different stages in life. For three years my guests and I explored all the various transition points in life and discussed why it is so difficult to have the money conversations, what are the basic issues related to each transition stage in life, and how we can have the critical conversations around these issues. 

			I’ve learned there are many reasons why families don’t communicate about money. There are the basic elements of control, trust, and the levels of knowledge of family members. But there are also less obvious and more psychological factors, such as gender, age, cultural/social issues, anthropological/instinctual issues, family history, and even neurological issues that need to be addressed or overcome. This book explores them all, helps you understand them, and provides a set of guidelines and steps to follow to overcome them.

			Understanding why it’s difficult to talk about family finances, and learning how to have that conversation, may or may not lead you to have the Money Talk. In the final analysis you need to take that step on your own, perhaps with the help of your own advisors. However, I know for me, understanding the reasons why Money Talks are so difficult has made an enormous difference in my life. 

			I have a wonderful husband of more than 40 years and two sons, now grown and pursuing successful careers on their own. Together my husband and I have taken the lessons I’ve read, studied, and learned from my radio show guests and the tools I’ve developed, and applied them to our family. We’ve raised two financially healthy sons. Like my mother, while my kids were young, I was in charge of doling out the family cash. However, I was quite different than her given I’d acquired the skills necessary to manage and take more control of the family finances. 

			And, unlike my family of origin, money has never been a taboo subject in our household. I’ve always discussed financial matters with my children, beginning from age ten onward. Like most parents of similar means, my husband and I set up custodian accounts, 529 plans, and trusts for our sons fairly early on. But unlike many families, we explained each account to our sons: what it was for, how much we contributed, and when they would be able to access the money. I encouraged them to be savvy in their spending of the funds, explaining that eventually the trust monies remaining would be theirs to invest in a home, business, or future educational endeavor. 

			Once the boys hit middle school, we started giving them weekly allowances. This exercise gave us the opportunity to discuss budgeting, saving, and philanthropy. But, I think just as important, the boys have witnessed firsthand our family money dimensions — how we acquire, use and manage money — and our money values as we’ve tried to create a healthy balance between saving, spending, and giving. We’ve been consistently charitable in the community in which we reside based on our particular financial abilities. We established an endowment fund at our local Jewish Community Center in the memory of my father and involved the boys in the recognition of the gift. We also encouraged them to be generous to local charities of their interest, and they have made us proud by giving donations through the years on their own with their monies earned. We bought life insurance policies early on for each son as means of providing them a slice of financial security and long-term protection. At around the age of 13, I told them that we’d purchased ten-year pay guaranteed whole life policies for each of them. When we discussed the matter, it gave me a chance to educate them about insurance, financial security, and protection. 

			Now that they’re no longer minors we’ve transferred fully paid policies to their names so they can provide some financial security and protection for their current and future loved ones. 

			Though my sons went to camps during their summer breaks, they did work part-time during their high school years. One worked at the local hospital sitting with elderly patients as part of a special program. The other started a small business with a friend providing snow removal services to neighbors. Similar to my upbringing, both boys were told that we would take care of their college, graduate school education, and then, unlike my family history, provide a small nest egg to launch out on their own. The rest was up to them.

			Like me, they’re grateful to have been able to start their professional working careers without debt. There’s a school of thought that if you give kids money, it creates a disincentive for them to work hard in life. I disagree. I believe if you talk about money in a productive way, use, manage, and structure it in healthy ways, and provide solid role models who transmit healthy values around money and work, children will learn that hard work creates meaning in life, and that money is a valuable tool if used wisely. 

			Now as responsible adults, my two sons have accepted the roles they may play in the future as co-trustees and executors. They know we have life insurance in trust, long-term care insurance, and know where all the documents are stored. We answer any questions they have and we’ve continued to keep the lines of communication about all financial matters open.

			Just as the Money Talks my husband and I have with our sons have continued and changed over the years, so the Money Talks my clients have had with their own families have evolved. One reason is that as time goes on and people age, the financial issues families face, and the resulting Money Talks must also change. Topics shift from helping children attend college and start their own independent lives, to marriage, parenthood, home buying, and perhaps entrepreneurial efforts, to the needs of yet another young generation of family members and aging parents.

			Adding to the natural evolution of family issues and the need to communicate about them, is the changing nature of the world economy and American society. While there have always been economic and business cycles of booms and recessions, both unexpected and normal, the past decade has seen unique shifts that have impacted families and Money Talks. 

			We’ve all learned that global health crises don’t care about your finances or where you live. While high income families are blessed with having access to the best medical advice and care and often have jobs not at high risk of exposure, too many individuals and families, both in the U.S. and abroad, suffered losses due to the Covid-19 pandemic. Although the emotional and psychological impact of an unanticipated death outweighs any financial impact, the financial effects are still real and potentially long lasting. Even those families who gratefully didn’t suffer sudden and terrible losses due to illness have a new perspective on how circumstances can change in an instant due to unforeseen health emergencies. 

			Similarly, no one thought we would see a major war break out on the European continent in the 21st century. Yet the invasion of Ukraine turned the world upside down. Again, the physical suffering from war outweighs the war’s impact on the finances on those of us away from the battlefield. However, the invasion and the subsequent sanctions implemented to punish aggression will have an impact on the entire world economy for years to come. Risk needs to be recalculated in light of our new understanding of uncertainty in both established and emerging markets.

			Under normal conditions, regularly scheduled Money Talks were always important. Now, those Money Talks need to take a more sharply focused view of impermanence and uncertainty.

			In recent years there has been an increased level of social consciousness, particularly among young people. Philanthropic impulses and efforts, and investing in ways that reflect specific values, which may have been an afterthought in the past, are now priorities for many younger members of affluent families. Not only do today’s young people want to pursue their own philanthropic efforts, but they’re also pushing for a more active role in the entire family’s philanthropy and investment strategies. These caring young people want to see that the charitable efforts of parents and grandparents reflect their values.

			The extraordinary increases in the cost of higher education, real estate, and living in certain parts of the country, may not be an unbearable burden for high income families. However, those growing costs, coupled with an increased urge among today’s younger people to pursue value-centered work and more balanced life paths rather than prioritizing income, has required revisiting financial plans. Families may need to provide more support, for a longer period of time, for their idealistic younger members.

			All of these new concerns come after the deepest yet shortest global recession since World War II. Signs, particularly the vibrancy of the stock and real estate markets throughout most of this period point to the American economy’s long-term health. However, there are new economic factors that will need to remain part of most analyses. Due to current demographic projections it’s likely there will continue to be a labor shortage in many of the sectors that have real impact on economic health. Without higher wages and meeting the changing demands of the younger workforce many businesses may continue to have a hard time attracting and keeping a talented workforce.

			Adding to the complexity of the problem, higher wages, combined with higher inflation and interest costs could have significant impact long term on the bottom lines of businesses and families. Remote work continues to remain popular among most employees and has boosted efficiency and cut overhead for many organizations. But as a result, the retail, leisure, and commercial real estate sectors are having to review many of their basic assumptions. 

			I could go on but suffice it to say that families and finances have changed dramatically since The M Word was first published. The content and context of these talks require some updating in the new environment. At the same time, a decade later since my first edition, Money Talks haven’t become mainstream or easier for families to engage in. That’s why I decided to update it — to make it more relevant and to respond to the ongoing need. The need hasn’t changed much and the fundamentals still remain the same. 

			 I’m as convinced now as I ever was of the value of families gathering and openly discussing money issues. Whether held electronically or in person, Money Talks lead to healthier family relationships and more successful financial outcome. 

		


		
			1

			 

			We confess everything else in our society — sex, crime, illness. But no one wants to reveal what they earn or how they got it.

			/ Barbara Ehrenreich /

			 

			The Money Talk
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			Why it is so hard to talk about money and why it is so important? 

			Joe Stanford didn’t see it coming.

			A successful and passionate litigator whose ramrod straight, 5-foot, 8-inch posture and steely blue eyes belied his almost eighty years, Joe was convinced he’d die before his wife, Beth. They met just after World War II at a community dance in Brooklyn, New York. When Joe saw the petite, raven-haired Beth it was love at first sight. That was the beginning of a love affair that lasted over 50 years. They married while Joe was in law school and started their family as soon as he graduated. Beth and Joe had four children in eight years, two boys and two girls, and raised them in an affluent New Jersey suburb. The family was the center of their life together. In 2004, Beth died suddenly of a heart attack at age 76. She left all her assets to Joe. Struggling to cope on his own, lost without Beth, and battling a slow-growing lung cancer, Joe passed away two years later just after he turned 80.

			Joe and Beth’s four children weren’t on good terms. Two of the boys had been close as children, but once the older departed for college, they didn’t see each other much. Over the years, sibling rivalry and their parents’ tendency to variably favor one child over the others, interfered with the ability of the children to maintain close ties. Not coincidentally, they all settled in different parts of the country: Atlanta, Chicago, Tucson, and one in another New Jersey suburb. 

			To add to the family tensions, Joe was a disciplinarian who didn’t communicate well with his kids about issues that mattered. Beth, a housewife who deferred to her beloved spouse regardless of the issue, was reserved and unable to counteract or compensate for the cumulative effect of years of ill will that Joe’s strictness had created between parents and children. 

			The eldest child, Mitchell, hadn’t spoken to either parent for years. He’d been rebellious as a child and the relationship with his parents had never fully healed. Joe and Beth both deliberately left Mitchell out of their wills

			In addition, Joe’s will made provisions for the inheritance of the next oldest child, Carol, to skip her and go directly to her three children, on whom Joe doted. Both Mitchell and Carol were enraged about the “unfair treatment” between siblings, and their anger became a source of major family conflict. Mitchell and Carol contested Joe’s and Beth’s estates.1 The matter ended up in the courts for years, with the assets depleted by more than a third because of legal fees, the changing of the guard in attorneys and trustees, and the lack of trust, preparedness, and investment knowledge of the adult children.

			
				1   An estate is made up of all of the valuable things an individual owns including, but not limited to, marketable securities, real estate, art, collectibles, antiques, jewelry, and life insurance.

			

			Worse than the financial results were the emotional damages. The four adult siblings still don’t speak to each other. As a result of complex alliances and animosities, the extended family’s set of nine cousins, who were friends and saw each other regularly when growing up, now have little to do with each other. The family bonds were torn by the inequality of the distributions, by the silent anger that lay behind the unequal treatment, and by the family’s collective inability to effectively communicate with one another.

			Let’s look at another situation with a much happier ending. 

			Sherry, a curvaceous and bubbly 5-foot 4-inch blonde, came from a Midwestern farm family. While in college on the West Coast, she met and married Mike, a stocky and easy-going football player whose family co-founded a major manufacturing business in Sacramento, which the family took public. After graduating, Sherry and Mike remained in Northern California. Mike went to work for the family company and Sherry stayed home to raise their three children. Tragically, at the age of 50, Sherry died after a brief battle with ovarian cancer. She left her estate in equal shares to Mike and their three children, Hannah, Samantha, and Will. 

			Mike eventually remarried a wonderful woman, Francis, who had been the office manager for Sherry’s oncologist and became a family friend. Francis was respectful of her stepchildren and they grew to adore her. That added to the tragedy when Francis’s life was also cut short by breast cancer after 15 years of marriage, leaving Mike a widower for the second time. 

			Over the years, Mike served as a superlative model for his children in terms of communicating and using money. He was charitable and fair-minded, and devoted to his church and to the employees of his family’s company. All too familiar with mortality, Mike took steps to prepare his children to ultimately inherit his estate. He held regular annual meetings in which he promoted trust and communication between family members and was very clear with his children both collectively and individually about the composition of his estate. At first the kids laughed at how seriously Mike took these family board meetings, but over time they grew to appreciate them. Mike made sure the children also knew all of his financial, business, and legal advisors, as well as officers at the institutions where the family wealth was saved, invested, and managed. His children all grew to become productive, hardworking, and community leaders. Mike set up educational trusts2 for his six grandchildren to which he regularly made gifts and created a charitable lead trust3 before his death. He encouraged ongoing positive and open communications between his children about the family wealth. After Francis’s death Mike obtained approval from Samantha and Hannah to appoint their brother Will, an accountant who was the most knowledgeable about finances, to be the co-executor4 along with the bank.

			
				2   A trust is a fiduciary relationship in which one party, the trustor, gives another party, the trustee, the right to hold title to property or assets for the benefit of a third party, known as the beneficiary. There are many types of trusts that I will define along the way.

				
					3   A charitable lead trust is a trust that pays property to one or more designated charities for a specified period, and then, when the trust expires, pays the remainder of the trust, if any, to one or more non-charitable beneficiaries (typically family members of the trustor).

					
						4   An executor is an individual, or in the case of co-executor, individuals, appointed by a person who makes out a will, to administer the estate of the person when he or she is deceased.

					

				

			

			Mike passed away at the age of 84. His estate was successfully probated5 with no family or legal interference. He had assembled an exceptionally talented team of professionals to help with the process: an estate lawyer, accountant, banker, and financial advisor. The executors submitted the will to the probate court in a timely fashion, the estate taxes and fees were paid, and the assets were distributed a year later as Mike had planned. 

			
				5   Probate is the legal process in which a will is reviewed to determine whether it is valid and authentic.

			

			Not coincidentally, Samantha, Hannah, and Will continue to communicate with one another about issues that arise between them and within their families. They also handle their financial affairs with intelligence and forethought, and even act as trustees and guardians for one another with respect to their own estate plans.6 They’ve been able to continue the same open and sound financial decision-making their parents had established. 

			
				6	  An estate plan is a strategy to manage assets in the event of the owner or owners’ incapacitation or death. Most are set up with the help of an attorney experienced in estate law. Elements of the strategy may include: creating a will; limiting estate taxes; establishing a guardian for living dependents; naming an executor of the estate to oversee the terms of the will; creating and/or updating beneficiaries on plans such as life insurance, IRAs and 401(k)s; setting up funeral arrangements; establishing annual gifting to reduce the taxable estate; and setting up powers of attorney and trust instruments to direct other assets and investments.

			

			What are the lessons from these two stories? Smooth family transitions of wealth aren’t automatic, but they can take place. Unfortunately, they’re quite rare.

			According to research by MIT, the Economist, and Forbes, there’s a 70 percent failure rate in transferring wealth, that is, a loss of control of assets through mismanagement or poor investments or the like. Roy Williams and Vic Preisser, authors of Preparing Heirs: Five Steps to Successful Transition of Family Wealth and Values cite three factors for these failed wealth transfers: 

			
					Tax considerations, legal issues, and the absence of planning account for 15 percent of failed transfers; 

					Inadequately prepared heirs account for 25 percent of failed transfers; and 

					Breakdowns in communication and trust within family units account for 60 percent of failed transfers.

			

			What struck me when I first read these three factors was that the first two reasons could be mitigated or solved by addressing the third. Breakdowns in communication and trust are clearly at the heart of these failed transfers and resulting losses.

			Most families find the following phrases all too familiar: “I’d rather not talk about it”; “that isn’t something we discuss”; or “we’ll set up a time to chat about it later.” Some family members may simply refuse to respond to any requests for conversation and change the subject. 

			The “it” in these phrases is, of course, money. In far too many families, money is a dirty word, a taboo subject: The M Word. Talking about it can be disturbing and cause enormous anxiety and conflict. Regardless of the amount or the source of money, the number or the age of family members, the family’s economic or social status, or its gender composition, it’s difficult for most families to talk about money. 

			It’s no surprise that most families often react to major life events —  a birth, illness, death, or divorce — by making quick financial decisions surrounding these important transitions, rather than proactively and carefully evaluating all their options before the events take place. The same questions, regardless of the event, always arise: “who’s in charge?”; “whom can I talk to?”; and “whom can I trust?” 

			I’ve found that a lack of honesty about money in a relationship can mirror a lack of honesty about other issues and the presence of fear about discussing the subject. 

			Spouses often aren’t honest with each other about how much the new spring clothing, summer vacation abroad, or recent smartphone cost, or about their true financial health before and during marriage. 

			Elderly parents often refuse to discuss the issue of inheritance or their deteriorating health with their grown children. “There has been enough discussion of health worries recently,” they’ll often say, “so who wants to keep talking about death?” Parents who aren’t elderly may be worried about job security, business uncertainty, or changes in financial circumstances, and keep quiet about their finances so as not to alert their kids, whether adolescents or adults. 

			Siblings often become estranged because of the terms of their parents’ wills or lack of wills, over the disparity in the economic distributions thus far, or over unequal burdens of taking care of mom or dad’s daily living and financial needs, whether due to geography or competency. 

			All of these life events and the conflicts that ensue demonstrate that money is a difficult topic. In my experiences, that’s true of less dramatic events as well: the state of your personal finances; the status of collective finances of family members in combined family situations; investment strategies; allowances for kids; the family budget and cash flow; college funding; insurance needs; health issues of family members; retirement and estate planning; the role of financial advisors; and the preparation of heirs and family philanthropy. At some point decisions have to be made and actions have to take place to manage the various components of a financial plan. But they’re all too often put off and not addressed until something happens: a death in the family, a divorce is contemplated, or a family member’s health is in question. By then it’s often too late for a dispassionate and carefully crafted conversation to take place.

			The inability to talk about money can lead to tragic results. But that need not be the case. The goal of The M Word is to show that, beyond the experience of death of a loved one and the deep sadness and sense of loss that can be associated with divorces or diminished capacities, life transitions that involve money can, in fact, yield “happy endings” if communication and trust are or become part of the family culture. Healthy family financial dynamics require members of the family being treated with respect and with some form of equality. They require members of the family be appropriately informed and engaged in open communication with each other about the family, the assets, and the issues surrounding the transition points. Trust has to exist and communication needs to take place over an extended period of time. And the family leader needs to practice intelligent financial planning, usually with the help of competent and caring professionals.

			Achieving this kind of healthy family financial culture, when for many it hasn’t historically been present, isn’t easy. Family members need to work hard and sometimes reveal vulnerabilities and take emotional risks. There will be times when pushing forward and having the Money Talk will be difficult, maybe even painful. That’s why it’s vital to remember how important it can be to overcome this taboo. 

			Not having the Money Talk can be disastrous to the well-being of our society’s most important social structure: the family unit, regardless of what form it may take. The absence of the conversation places the family and its assets at risk. Like Joe and Beth, many experience their assets being depleted and their members divided and separated for more than one generation. Saying nothing or saying the wrong things can cause real and potential rifts both today and for years and possibly generations into the future.

			Adding to the urgency of this issue is that an unprecedented transfer of wealth is taking place in our country. According to the Center on Wealth and Philanthropy at Boston College, more than $59 trillion will be passed by 2061. Baby Boomers have been passing on their wealth and Gen Xers are not far from preparing to transfer assets to their children. There have been big dollars involved and the impact on families across the country has been and will continue to be enormous.

			With a 70 percent failure rate when it comes to transitioning wealth, in the context of this huge transfer of wealth taking place, large inheritances are being forfeited to mismanagement and lawyers, and relationships are being poisoned. I believe it’s primarily because parents and children, spouses or significant others, and siblings find it difficult, if not impossible, to talk to and trust one another about the family’s money. The bottom line is: if families don’t talk about money, they can potentially lose their money and their family relationships.

			 So why is it so hard for families to talk about money? Why is it as hard to talk about money as it is about sex? Why do relatives find discussing money matters such an embarrassing, sensitive topic? Why aren’t these necessary conversations taking place regularly? 

			Advocates of a return to traditional family values and structures often argue that the shift in the composition in the America family is at the root of many of our problems. 

			There’s no question the family is society’s most basic unit for the preservation and transfer of wealth — within the immediate family itself and from one generation to another. Just about every key life event in a family unit represents a money event: marriage, birth, divorce, remarriage and blending families, educating children, dealing with a health crisis, caring for an elderly parent with long term care issues, managing the transition of a family business, a new job or job loss, a sudden financial uptick or reversal, retirement, and death. 

			And there’s no question that today’s economic unit, or household, is very different than what we would have thought of even 20 years ago. Dr. William H. Frey, an internationally known demographer and professor of population studies at the University of Michigan and a Senior Fellow at the Brookings Institution, notes that the Baby Boomers led the trend away from traditional family units and that has continued with Generation X and Millennials. 

			According to the U.S. Census Bureau, in 2021 the percentage of adults aged 18 and older living with a spouse dropped to 50.4 from 52.4 in 2011 and 55.8 in 2001. The percentage of adults aged 18 and older living with an unmarried partner was 8, up from 7.1 in 2011 and 4.1 in 2001. There were also 37 million one-person households in 2021, representing 28 percent of all households. Census Bureau 2019 data estimated there are 543,000 same-sex married couple households and 469,000 households with same-sex unmarried partners living together. It’s also estimated that 191,000 children live with same-sex parents.

			 But changing living or household arrangements don’t appear to be a major factor making Money Talks any easier or more difficult. According to Roy Williams and Vic Preisser, the statistics on transferring assets between generations aren’t linked to family structure and extend beyond the U.S. So if it’s not the changing American family composition that makes the Money Talk difficult, what does?

			To answer that question, I asked nearly every guest who appeared on my radio show from 2008 through 2010 why they thought money is so difficult to discuss. I also read many enlightening books on the topic of communication from well-known experts such as Deborah Tannen, author of I Only Say This Because I Love You and You Just Don’t Understand: Men and Women in Conversation, and Kerry Patterson, Joseph Greeny, Ron McMillan, and Al Switzler, authors of Crucial Conversations: Tools for Talking When the Stakes are High. I studied books such as Silver Spoon Kids, by Eileen and Jon Gallo and Money Doesn’t Grow on Trees: A Parent’s Guide to Raising Financially Responsible Children, by Neale S. Godfrey, which focus specifically on talking to your children about money

			As I did my research when writing the first edition of The M Word, one thing that struck me was that these books and others like them tend to only lightly touch upon the topic of having difficult financial conversations. Some of them avoided The M Word altogether and discussed every other issue that arose in a family or work place. The few communication books that addressed the issue explored “money conversations” like asking your boss for a raise, discussing allowance issues, or speaking with siblings about the financial arrangements required to care for an aging parent. Aside from these few situations, most of the books about the communication breakdown between family members or others had little to say about money. And even if discussed, there was no advice on how to engage in tough money conversations with family members. 

			Even Williams and Preisser whose Preparing Heirs: Five Steps to a Successful Transition of Family Wealth and Values I found very insightful, focused mostly on generational wealth transition. Their book
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Adobe Fonts offers thousands of fonts from over 150 type foundries as part of your Creative Cloud subscription.

All of the fonts are licensed for personal & commercial use; read about the font licensing in full in the Terms of Use.

The licensing information in these frequently asked questions applies to any fonts which have been activated through your Adobe account or added to a website with the embed code we provide.



Can the fonts be embedded in PDFs and ebooks? Can they be used in printed books?

Yes. The fonts are licensed for embedding in any ebook format which protects the font data such as EPUB, iBooks, Kindle (mobi), Adobe’s Digital Publishing Suite (DPS), and PDF.

Any ebook authoring workflow which requires the user to move the font files themselves is not allowed under the Terms of Use, however.

As with any electronic document, the fonts must only be used for viewing or printing existing content, not for creating new document variations, templates, or dynamic content.

You may also use the fonts to create print publications such as books or magazines, but you are not allowed to package or share the fonts with designers or print bureaus.

There is no limitation on the number of impressions you may produce.
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3.5 Sample Files. “Sample Files” means Adobe-provided audio, visual, video, or other content files for use in tutorials, demonstrations, and for other trial purposes, which may be identified as sample files. Sample Files cannot be used for any other purpose than for which they were provided. You cannot distribute Sample Files in any way that allows a third party to use, download, extract, or access the Sample Files as a stand-alone file, and you cannot claim any rights in the Sample Files.

 

3.6 Content Files. “Content Files” means Adobe assets provided as part of the Services and Software. Unless documentation or specific licenses (including but not limited to Additional Terms) state otherwise, we grant you a personal, non-exclusive, non-sublicensable (except if you are a Business, then sublicensable only to your Business Users), and non-transferable license to use the Content Files to create your end use (i.e., the derivative application or product authored by you) into which the Content Files, or derivations thereof, are embedded for your use (“End Use”). You may modify the Content Files prior to embedding them in the End Use. You may reproduce and distribute Content Files only in connection with your End Use, however, under no circumstances can you distribute the Content Files on a stand-alone basis, outside of the End Use.

 

3.7 Free Memberships, Offers, and Trials. Adobe may provide free memberships, offers, and trial subscriptions in its sole discretion. If access to the Services and Software is provided to you for free or for trial purposes, such access is governed by the Terms. At any time prior to or during the free or trial period, Adobe may, in its sole discretion, terminate the free or trial access without prior notice and without any liability to you, to the extent permitted under applicable law, for any reason, including to prevent abuse of the free or trial access. After the free or trial access period expires, you may continue using the Services or Software only by enrolling in a paid subscription, if available, or as otherwise permitted by Adobe. During the free or trial period, no express or implied warranties shall apply to the Services and Software; all Services and Software are provided “as-is” with all defects, and no technical or other support is included.

 

3.8 NFR Version. Adobe may also designate the Services and Software as “trial,” “evaluation,” “not for resale,” or other similar designation (“NFR Version”). You may install and use the NFR Version only for the period and purposes stated when we provide the NFR Version. You must not use any materials you produce with the NFR Version for any commercial purposes. 

 

3.9 Adobe Talent.

(A) You may not post jobs that point to specific work contests or other opportunities that solicit customized and unpaid creative work from creative professionals. Any such postings may be removed without refund.

(B) We offer a paid “Talent Search” feature to recruiters and companies looking to discover and hire creative talents. By uploading a public profile or public project on the Services, you agree that the public information may be included in Talent Search results. 

 

3.10 Creative Cloud Customer Fonts.

(A) For any font or font file you upload or submit to the Services and Software (“Creative Cloud Customer Fonts”) you represent and warrant that you have all necessary rights to allow us to use, reproduce, display, host, and distribute the Creative Cloud Customer Fonts through the Services and Software for your use. Creative Cloud Customer Fonts are not considered Content, as defined in the Terms. You retain all rights to the unmodified Creative Cloud Customer Fonts. You acknowledge that enabling the display of any Creative Cloud Customer Font with the Services and Software for your use may require us to use Adobe Technology, including our proprietary font-optimization technology, and that we retain all rights to such Adobe Technology. “Adobe Technology” means technology owned by us or licensed to us by a third-party (including the Services and Software and any related intellectual property rights throughout the world), any Feedback provided to us that is incorporated into any of the foregoing, and any of the modifications, or extensions of any of the foregoing, whenever or wherever developed. Adobe does not represent or warrant that any such Creative Cloud Customer Fonts will be compatible with or be suitable for use with the Services or Software. 

(B) If we are informed by a third party, such as a foundry, or become aware that you do not have the rights to which you warrant in section 3.10(A) (Creative Cloud Customer Fonts) or that your Creative Cloud Customer Fonts violate third-party Intellectual Property Rights, then we may remove the Creative Cloud Customer Fonts from your account, from the Services, or from the Content that uses such Creative Cloud Customer Fonts. You acknowledge that if we remove your Creative Cloud Customer Fonts from your account, the Services or the Content that uses the Creative Cloud Customer Fonts, or the display of your Content may change, and we will have no liability in connection with the removal. Information about how your Content may change can be found here.

(C) You may revoke our access to your Creative Cloud Customer Fonts and terminate our rights at any time by deleting your Creative Cloud Customer Fonts from the Service. 

(D) Upon termination or closure of your account, we reserve the right to delete your Creative Cloud Customer Fonts. Some copies of your Creative Cloud Customer Fonts may be retained as part of our routine backups.

(E) We may collect information connected to your use of the Creative Cloud Customer Fonts, such as names of the Creative Cloud Customer Fonts that you upload and how you use the Creative Cloud Customer Fonts.

 

3.11 Other License Types.

(A) Pre-release or Beta Version. We may designate the Services and Software, or a feature of the Services and Software, as a prerelease or beta version (“Beta Version”). A Beta Version does not represent the final Services and Software and may contain bugs that may cause system or other failure and data loss. We may choose not to release a commercial version of the Beta Version. You must promptly cease using the Beta Version and destroy all copies of the Beta Version if we request you to do so. In exchange for your use of a Beta Version, you agree that Adobe may collect data, including crash data, regarding your use of the Beta Version and analyze your Content, including manual review, to improve our Services and Software and to personalize your experience, regardless of whether you have opted-out of data collection for non-Beta Versions. If you do not wish to have your usage tracked or Content analyzed, you must discontinue your use of the Beta Version by uninstalling such Beta Version or utilizing a non-Beta Version of the Services and Software. Any separate agreement we enter into with you governing the Beta Version will supersede these provisions.

(B) Education Version. If we designate the Services and Software to be for use by educational users (“Educational Version”), then you may use the Educational Version only if you meet the eligibility requirements stated here. You may install and use the Educational Version only in the country where you are qualified as an educational user. If you reside in the EEA, then the word “country” in the prior sentence means the EEA.

 

3.12 Third-Party Services and Software. Adobe may make third-party software and services (including plug-ins and extensions) available to you through the Services and Software as a convenience. Third-party software and services are not Services and Software as defined in the Terms and your acquisition and use of such third-party software and services is solely between you and the third party. Some third-party terms that may be applicable to your use of the Services and Software are available here: (www.adobe.com/go/thirdparty and https://www.adobe.com/legal/permissions/image-notice.html). You are responsible for complying with all applicable third-party terms. 

 

4. Your Content.

 

4.1 Content. “Content” means any text, information, communication, or material, such as audio files, video files, electronic documents, or images, that you upload, import into, embed for use by, or create using the Services and Software. We reserve the right (but do not have the obligation) to remove Content or restrict access to Content, Services, and Software if any of your Content is found to be in violation of the Terms. We do not review all Content uploaded to the Services and Software, but we may use available technologies, vendors, or processes to screen for certain types of illegal content (for example, child pornography) or other abusive content or behavior (for example, patterns of activity that indicate spam or phishing, or keywords that indicate adult content has been posted outside of the adult wall).

 

4.2 Licenses to Your Content. Solely for the purposes of operating or improving the Services and Software, you grant us a non-exclusive, worldwide, royalty-free sublicensable, license, to use, reproduce, publicly display, distribute, modify, create derivative works based on, publicly perform, and translate the Content. For example, we may sublicense our right to the Content to our service providers or to other users to allow the Services and Software to operate as intended, such as enabling you to share photos with others. Separately, section 4.5 (Feedback) below covers any Feedback that you provide to us. 

 

4.3 Ownership. As between you and Adobe, you (as a Business User or a Personal User, as applicable) retain all rights and ownership of your Content (or where applicable, you must ensure that you or the Business (as applicable) have a valid license to the Content). We do not claim any ownership rights to your Content.

 

4.4 Sharing Your Content.

(A) Sharing. Some Services and Software may provide features that allow you to Share your Content with other users or to make it public. “Share” means to email, post, transmit, stream, upload, or otherwise make available (whether to us or other users) through your use of the Services and Software. Other users may use, copy, modify, or re-share your Content in many ways. Please carefully consider what you choose to Share or make public as you are responsible for the Content that you Share.

(B) Level of Access. We do not monitor or control what others do with your Content. You are responsible for determining the limitations that are placed on your Content and for applying the appropriate level of access to your Content. If you do not choose the access level to apply to your Content, the system may default to its most permissive setting. It is your responsibility to let other users know how your Content may be Shared and to adjust the setting related to accessing or Sharing your Content.

(C) Comments. Any comments that you submit through the Services and Software are not anonymous and may be viewed by other users. In some Services and Software, your comments may be deleted by you, by other users, or by us.

(D) Removing Your Content. If you delete Content (excluding Feedback) from the Services and Software, we will stop making that Content publicly available within a reasonable amount of time. Some copies of your Content may be retained as part of our routine backups, and we are not responsible for any use of Content that you have Shared or made public.

(E) Collaboration. Before you Share any Content through the Services, please review the Adobe Collaboration Space Additional Terms set forth in section 1.2 (Additional Terms) above as they apply to you and the Content you Share within Adobe collaboration environments.

 

4.5 Feedback. You may, at your own discretion, choose to provide us with ideas, suggestions, proposals, or bug or crash reports for the Services and Software ("Feedback"). In such event, you agree that we are the owner of such Feedback, and we are free to use it for our business purposes, including by incorporation into the Services and Software without any payment or attribution or other obligation to you.

 

5. Your Account.

 

5.1 Account Information. You, as a Personal User or a Business User, are responsible for all activity that occurs via your account even if that activity is not by you or is without your knowledge or consent. You may not (A) share your account information (except with an authorized account administrator), whether intentionally or unintentionally; or (B) use another person’s account. Your account administrator may use your account information to manage your use and access to the Services and Software. For PhoneGap, we reserve the right to monitor and enforce subscription plan limits and restrictions, including, but not limited to, the right to charge for overages.

 

5.2 Account Security. You are responsible for taking reasonable steps to maintain the security and control of your Adobe Account. Adobe may require you to enable multi-factor authentication and provide a phone number or an alternate email for security purposes. Adobe assumes no responsibility for any loss that you may sustain due to a compromise of your account login credentials, or your failure to follow or act on any notices or alerts that we may send to your email address or telephone number. You are responsible for keeping your email address and telephone number up to date in order to receive any notices or alerts that we may send you, and you are also responsible for carefully reviewing any messages purporting to be from Adobe to ensure they are legitimate. We assume no responsibility if you are unable to access your Adobe Account because you cannot provide the appropriate login credentials, such as a password, email address, or telephone number. If you suspect that your Adobe Account or any of your security details have been compromised, please contact your account administrator or Adobe Customer Care.

 

5.3 Free Account Inactivity. You are responsible for keeping your account active, which means you must sign in periodically to avoid any disruption or loss of access to the Services and Software, or termination of your account. If you don't sign into your account periodically, we reserve the right to assume your account is inactive, and you agree that we may close it for you. You understand that you will lose access to any Content stored in your account upon closure. Prior to closing your account for inactivity, we will attempt to provide notice to you. For the avoidance of doubt, this section 5.3 (Free Account Inactivity) does not apply to paid accounts in good standing. 

 

6. User Conduct. You must use the Services and Software responsibly and not misuse the Services and Software. For example, you must not:

6.1 use the Services and Software without, or in violation of, a written license or agreement with Adobe;

6.2 copy, modify, host, stream, sublicense, or resell the Services and Software;

6.3 enable or allow others to use the Services and Software using your account information;

6.4 offer, use, or permit the use of or access to the Services and Software in a computer services business, third-party outsourcing service, on a membership or subscription basis, on a service bureau basis, on a time sharing basis, as a part of a hosted service, or on behalf of any third party;

6.5 construct a database or dataset using, including, or comprised of the Content Files;

6.6 access or attempt to access the Services and Software by any means other than the interface we provide or authorize;

6.7 circumvent any access or use restrictions put into place to prevent certain uses of the Services and Software;

6.8 Share Content, including Creative Cloud Customer Fonts or otherwise engage in behavior that violates anyone’s Intellectual Property Rights. “Intellectual Property Rights” means copyright, moral rights, trademark, trade dress, patent, trade secret, unfair competition, right of privacy, right of publicity, and any other proprietary rights;

6.9 Share any Content or engage in behavior that is unlawful, harmful, threatening, obscene, violent, abusive, tortious, defamatory, libelous, vulgar, lewd, invasive of another’s privacy, hateful, or otherwise objectionable;

6.10 Share any Content that sexualizes minors or that is intended to facilitate inappropriate interactions with minors, other Adobe users, or the public;

6.11 impersonate any person or entity, or falsely state or otherwise misrepresent your affiliation with a person or entity, including not disclosing an applicable sponsorship or endorsement relationship when you leave a review;

6.12 attempt to disable, impair, or destroy the Services and Software;

6.13 upload, transmit, store, or make available any Content, including Creative Cloud Customer Fonts, or code that contains any viruses, malicious code, malware, or any components designed to harm or limit the functionality of the Services and Software;

6.14 disrupt, interfere with, or inhibit any other user from using the Services and Software (such as stalking, intimidation, harassment, or incitement or promotion of violence or self-harm);

6.15 engage in chain letters, junk mail, pyramid schemes, phishing, spamming, or other unsolicited messages;

6.16 engage in fraudulent activities, such as payment and refund fraud;

6.17 place an advertisement of any products or services in the Services except with our prior written approval;

6.18 use any data mining or similar data gathering and extraction methods in connection with the Services and Software, including data scraping for machine learning or other purposes;

6.19 artificially manipulate or disrupt the Services and Software (such as manipulating appreciations on Behance or driving users to third-party sites);

6.20 create Adobe accounts for the purpose of violating the Terms or our policies (or other types of actions taken by Adobe), including, but not limited to, creating fake accounts, or for circumventing account termination;

6.21 manipulate or otherwise display the Services and Software by using framing or similar navigational technology; or

6.22 violate applicable law.

 

7. Fees and Payment.

 

7.1 Taxes and Third-Party Fees. You must pay any applicable taxes and third-party fees (including, for example, telephone toll charges, mobile carrier fees, ISP charges, data plan charges, credit card fees, VAT, foreign exchange fees, and foreign transaction fees). We are not responsible for these fees. Contact your financial institution with questions about fees. We may take steps to collect the fees you owe us. You are responsible for all related collection costs and expenses. If you are located in a different country from the applicable Adobe entity with which you are transacting (i.e., Adobe Inc. for North American customers and Adobe Systems Software Ireland Limited for customers in all other countries), your payments will be made to a foreign entity.

 

7.2 Credit Card Information. You authorize us or our authorized vendor(s) to store your payment method and use it in connection with your use of the Services and Software as described in your Subscription and Cancellation Terms. To avoid interruption of your service, we may participate in programs supported by your card provider to try to update your payment information. You authorize us or our authorized vendor(s) to continue billing and charging your account for amounts owed with the information that we obtain.

 

8. Your Warranty and Indemnification Obligations.

 

8.1 Warranty. You must have: (A) all necessary licenses and permissions to use and Share your Content; and (B) the rights necessary to grant the licenses in the Terms.

 

8.2 Indemnification. You will indemnify us and our subsidiaries, affiliates, officers, agents, employees, partners, and licensors from any claim(s), demand(s), loss(es), or damage(s), including reasonable attorneys’ fees , arising out of, or related to your Content, including, but not limited to Creative Cloud Customer Fonts, your use of the Services and Software (as applicable), your interactions with any other users (including Third-Party Entitlement Holders), or your violation of the Terms (“Matter”). We have the right to control the defense of any Matter subject to indemnification by you with counsel of our own choosing. You will fully cooperate with us in the defense of any Matter.

 

9. DISCLAIMERS OF WARRANTIES.

 

9.1 Unless stated in the Additional Terms, the Services and Software are provided “AS-IS.” To the maximum extent permitted by law, Adobe, its affiliates, and third-party providers (“Covered Parties”) disclaim all warranties, express or implied, including the implied warranties of non-infringement, merchantability, and fitness for a particular purpose. The Covered Parties make no commitments about the content within the Services. The Covered Parties further disclaim any warranty that (A) the Services and Software will meet your requirements or will be constantly available, uninterrupted, timely, secure, or error-free; (B) the results obtained from the use of the Services and Software will be effective, accurate, or reliable; (C) the quality of the Services and Software will meet your expectations; or (D) any errors or defects in the Services and Software will be corrected.

 

9.2 The Covered Parties specifically disclaim all liability for any actions resulting from your use of any Services and Software. You may use and access the Services and Software at your own discretion and risk, and you are solely responsible for any damage to your computer system or loss of data that results from the use of and access to any Service and Software.

 

9.3 If you post your Content on our servers to publicly Share through the Services, the Covered Parties are not responsible for: (A) any loss, corruption, or damage to your Content; (B) the deletion of Content by anyone other than Adobe; or (C) the inclusion of your Content by third parties on other websites or in other media.

 

10. LIMITATION OF LIABILITY.

 

10.1 Unless stated in the Additional Terms, in no event shall the Covered Parties be liable to you or anyone else for any special, incidental, indirect, consequential, moral, exemplary or punitive damages whatsoever, regardless of cause, including losses and damages (A) resulting from loss of use, data, reputation, revenue, or profits; (B) based on any theory of liability, including breach of contract or warranty, negligence, or other tortious action; or (C) arising out of or in connection with your use of or access to the Services and Software. Nothing in the Terms limits or excludes our liability for gross negligence, intentional misconduct of Adobe or its employees, death, or personal injury.

 

10.2 Our total liability in any matter arising out of or related to the Terms is limited to the greater of (A) US $100; or (B) the aggregate amount that you paid for access to the Services and Software during the three-month period preceding the event giving rise to the liability. Our suppliers will have no liability in any matter arising out of or related to the Terms.

 

10.3 These limitations and exclusions in this section 10 (Limitation of Liability) apply to the maximum extent permitted by law even if (A) a remedy does not fully compensate you for any losses or fails of its essential purpose; or (B) the Covered Parties knew or should have known about the possibility of damages.

 

10.4 The Terms set forth the entire liability of the Covered Parties as well as your exclusive remedy with respect to access and use of the Services and Software.

 

11. Termination.

 

11.1 Termination by You. You may cancel your subscription and terminate your use of the Services and Software at any time. Cancellation or termination of your account does not relieve you of any obligation to pay any outstanding fees associated with your subscription, including, but not limited to early cancellation fees.

 

11.2 Termination by Us. Unless stated in the Additional Terms, we may at any time immediately terminate or suspend your right to use and access the Services and Software, without refunds for any pre-paid fees, if in Adobe's sole discretion:

(A) you breach any provision of the Terms (or act in a manner that clearly shows you do not intend to, or are unable to, comply with the Terms);

(B) you fail to make the timely payment of fees for the Services and Software, if any;

(C) you physically, verbally, or through other means abuse, threaten, bully, or harass us or our personnel (in such circumstances, we may alternatively suspend or restrict your access to the Services and Software);

(D) you have repeatedly made complaints in bad faith or without a reasonable basis, and continue to do so after we have asked you to stop (in such circumstances, we may alternatively suspend or restrict your access to the Services or Software);

(E) continuing to provide the Software or Services to you would violate any applicable law;

(F) we elect to discontinue the Services and Software, in whole or in part if it becomes impractical for us to continue offering Services in your region due to change of law, or other reason; or

(G) there has been an extended period of inactivity in your free account

If we terminate the Terms, or your use of the Services and Software for reasons other than for cause, as listed above, we will make reasonable efforts to notify you via the email address you provide to us, at least thirty (30) days prior to termination, with instructions on how to retrieve your Content. Upon termination by us, you may lose access to your Content.

If you believe your Adobe Account has been deactivated in error, you may submit an appeal by following the process outlined when you attempt to log into your account. If you have any related questions, please contact Adobe Customer Care here.

 

11.3 Survival. Upon the expiration or termination of the Terms, some or all of the Services and Software may cease to operate without prior notice. Your indemnification obligations, our warranty disclaimers and limitations of liabilities, and the dispute resolution provisions stated in the Terms will survive.

 

12. Trade Sanctions and Export Control Compliance. The Services and Software, and your use of them, are subject to laws, restrictions, and regulations of the United States and other jurisdictions that (A) govern the import, export, and use of the Services and Software; and (B) may, in Adobe's sole discretion, prohibit us from providing the Services and Software to you with or without notice, in which case no refunds will be provided for any pre-paid fees. By using the Services and Software, you agree to comply with all such laws, restrictions, and regulations, and you warrant that you are not prohibited from receiving the Services and Software by the laws of any jurisdiction. Additionally, you agree not to upload to or transmit over any Services or Software any content that is controlled for export from the United States (including technical data controlled under the US International Traffic in Arms Regulations and technology controlled under the US Export Administration Regulations) without prior written approval from Adobe. 

 

13. Australian Consumer Law. Nothing in the Terms is intended to exclude, restrict, or modify any consumer rights under the Competition and Consumer Act 2010 (Cth) (“CCA”) or any other legislation which may not be excluded, restricted, or modified by agreement. If the CCA or any other legislation implies a condition, warranty, or term into the Terms or provides statutory guarantees in connection with the Terms, in respect of goods or services supplied (if any), our liability for breach of such a condition, warranty, other term or guarantee is limited (at our election), to the extent it is able to do so: (A) in the case of supply of goods, our doing any one or more of the following: (1) replacing the goods or supplying equivalent goods; (2) repairing the goods; (3) paying the cost of replacing the goods or of acquiring equivalent goods; and (4) paying the cost of having the goods repaired; or (B) in the case of supply of services, our doing either or both of the following: (1) supplying the services again; and (2) paying the cost of having the services supplied again.

 

14. Dispute Resolution, Class Action Waiver, Arbitration Agreement.

Adobe Customer Care is available to address most concerns that you may have regarding Adobe’s Services and Software. Contact Adobe Customer Care here.

 

14.1 Notice of Claim and Required Information Dispute Resolution Process. If you have any concern or dispute that Adobe Customer Care is unable to resolve (“Claim”), you agree to first try to resolve the dispute informally and in good faith by contacting us and providing a written Notice of Claim to the address provided in section 18.2 (Notice to Adobe). The Notice of Claim must provide Adobe with fair notice of your identity, a description of the nature and basis of your Claim, and the relief you are seeking, including the specific amount of any monetary relief you are seeking, and cannot be combined with a Notice of Claim for other individuals. If any dispute related to your Claim is not resolved within 60 days of receipt, any resulting legal actions must be resolved through either small claims court or final and binding arbitration, including any dispute about whether arbitration is required for the dispute, subject to the exceptions set forth below. Neither party shall initiate legal action until 60 days after the Notice of Claim is received. This agreement to arbitrate shall apply, without limitation, to all claims that arose or were asserted before the effective date of the Terms. The arbitrator, and not any federal, state, or local court or agency, shall have the exclusive authority to resolve any dispute relating to the interpretation, applicability or enforceability of the Terms or formation of the Terms, including whether any dispute between us is subject to arbitration (i.e., the arbitrator will decide the arbitrability of any dispute) and whether all or any part of these Terms are void or voidable. Claims related to the Terms, Services, or Software are permanently barred if not brought within one year of the event resulting in the Claim.  

 

14.2 No Class Actions. You may only resolve disputes with us on an individual basis, and you may not bring a claim as a plaintiff or a class member in a class, consolidated, or representative action. Nonetheless, if any portion of this class action waiver is deemed unenforceable or invalid as to a particular remedy, then that remedy (and only that remedy) must be severed from the arbitration and may be sought in court. The parties agree, however, that any adjudication of remedies not subject to arbitration shall be stayed pending the outcome of any arbitrable claims and remedies.

 

14.3 Arbitration Rules. If you reside in the Americas, JAMS will administer the arbitration in Santa Clara County, California, USA, pursuant to its Streamlined Arbitration Rules and Procedures. If you reside in Australia, New Zealand, Japan, mainland China, Hong Kong, Macau, Taiwan, South Korea, India, Sri Lanka, Bangladesh, Nepal, or a member state of the Association of Southeast Asian Nations (ASEAN), then the Singapore International Arbitration Centre (SIAC) will administer the arbitration in Singapore under its Rules of Arbitration, which rules are deemed to be incorporated by reference in this section. Otherwise, the London Court of International Arbitration (LCIA) will administer the arbitration in London, UK under the LCIA Arbitration Rules. There will be one arbitrator that you and Adobe mutually select. The arbitration will be conducted in the English language, but any witness whose native language is not English may give testimony in the witness’ native language, with simultaneous translation into English (at the expense of the party presenting the witness). Judgment upon the award rendered may be entered and will be enforceable in any court of competent jurisdiction having jurisdiction over you and us. In the event of a conflict between the rules of the arbitration provider and the Terms, including with respect to the assessment of the fees and costs of arbitration, the Terms will govern.

 

14.4 Arbitration Fees and Costs. Payment of all filing, administration, and arbitrator fees and costs of arbitration will be governed by the rules of the arbitration provider, except that to the extent that you bring a Claim as part of a Coordinated Action, we agree that the parties will equally share all of the fees and costs of arbitration (to the extent that allocation is not already required under applicable rules). For purposes of this section, a “Coordinated Action” is any action in which you are represented by a law firm or collection of law firms that has filed numerous coordinated individual arbitration demands of the same or similar nature against Adobe within a short time. Notwithstanding the above, if you are unable to afford fees or costs of arbitration, Adobe will pay them. If the arbitrator finds that either the substance of a Claim or the relief sought in arbitration was frivolous, or a Claim was brought for an improper purpose, the parties may seek to re-allocate the fees and costs of arbitration, according to the rules of the arbitration provider.

 

14.5 Exceptions to Arbitration – Small Claims and Injunctive Relief. Notwithstanding the foregoing, either party may elect to have any Claim that is subject to the jurisdiction of small claims court decided in small claims court in Santa Clara County, California, USA, or the county of your residence. If either party files a Claim in arbitration that could have been brought in small claims court, the other party may provide notice that it wants the case decided in small claims court before the appointment of an arbitrator, and the arbitrator shall administratively close the case before assessing any fees, and the party bringing the Claim must proceed in small claims court in lieu of arbitration. Any dispute about whether a Claim qualifies for small claims court shall be resolved by that court, not by an arbitrator. In the event of any such dispute, the arbitration proceeding shall remain closed unless and until a decision by the small claims court that the Claim should proceed in arbitration. Additionally, either party shall be entitled to apply for preliminary injunctive remedies (or an equivalent type of urgent legal relief) in any jurisdiction, such as in the event of your or others’ unauthorized access to or use of the Services or Software in violation of the Terms. If a party has a dispute in which they seek to obtain both preliminary injunctive relief and other forms of relief, the party may go to court to seek preliminary injunctive relief but must arbitrate its claims or seek relief in small claims court for all other forms of relief.

 

14.6 Acceptance of Arbitration and Right to Opt Out. Within the first thirty (30) days of your use of the Services and Software or the date of the last update to section 14 (Dispute Resolution, Class Action Waiver, Arbitration Agreement) of the Terms, whichever is later, you have the right to opt out of the arbitration and class action waiver provisions of section 14 (Dispute Resolution, Class Action Waiver, Arbitration Agreement) by sending us written notice of your decision at the address set forth in section 18.2 (Notice to Adobe). If you opt out of these provisions, Adobe will also not be bound by them.

 

 

15. Audit Rights. If you are a Business, then we may, no more than once every twelve (12) months, upon at least seven (7) days’ prior notice to you, appoint our personnel or an independent third-party auditor who is obliged to maintain confidentiality, to inspect (including manual inspection, electronic methods, or both) your records, systems, and facilities to verify that your installation and use of Services or Software comply with our Terms. Additionally, you will provide us with all records and information requested by us within thirty (30) days of our request in order for us to verify that the installation and use of any and all Services and Software is in conformity with your valid licenses. If the verification discloses a shortfall in conformity with the licenses for the Services and Software, you will immediately acquire any necessary licenses, subscriptions, and applicable back maintenance and support or other applicable action in order to remedy any such non-conformity(ies).

 

16. Updates to Services and Software and Availability.

 

16.1 Updates to the Services and Software. We may modify, update, or discontinue the Services and Software (including any portions or features), which modifications, updates or discontinuations may, for clarity, be detrimental or result in a diminishment of value to you, at any time, without liability to you or anyone else. For changes to paid offerings that, in Adobe’s reasonable discretion, are detrimental or result in a material diminishment of value to you, we will make reasonable commercial efforts to notify you of such modification, update, or discontinuation. If we discontinue the Services or Software in its entirety, we will use reasonable commercial efforts to allow you to transition your Content, and we may provide you with a pro rata refund for any unused fees for that Service or Software that you prepaid.

 

16.2 Availability. Our webpages may be accessible worldwide, but this does not mean all Services and Software are available in your country or that user-generated content available via the Services and Software is legal or available in your country. Access to certain Services (or certain Service features) or Software in certain countries may be blocked by us or foreign governments. It is your responsibility to make sure your use of the Services and Software is legal or available where you use them. Services and Software are not available in all languages.

 

17. 17. No Modifications, Reverse Engineering, Artificial Intelligence/Machine Learning (AI/ML). Certain elements of the Services and Software constitute our (or our licensors’) confidential information. Except as expressly permitted in the Terms, you may not (and will not allow third parties to) (A) modify, port, adapt, or translate any portion of the Services or Software; (B) reverse engineer (including but not limited to monitoring or tracking the inputs and outputs flowing through a system or an application in order to recreate that system), decompile, disassemble, or otherwise attempt to discover, within any Service or Software, the source code, data representations or underlying algorithms, processes, methods, and any other portion of such Service or Software; or (C) use, or allow third parties to use, the Services or Software (or any content, data, output, or other information received or derived from the Services or Software) to directly or indirectly create, train, test, or otherwise improve any machine learning algorithms or artificial intelligence systems contained within the Services or Software, including any architectures, models, or weights (which is considered Adobe’s confidential and proprietary information). If the laws of your jurisdiction give you the right to decompile the Services or Software to obtain information necessary to render the licensed portions of the Services or Software interoperable with other software, you must first request such information from us. We may, in our discretion, either provide such information to you or impose reasonable conditions, including a reasonable fee, on your decompilation of the Services or Software to ensure that our and our licensors’ and suppliers’ proprietary rights in the Services and Software are protected.

 

18. Miscellaneous.

 

18.1 English Version. The English version of the Terms will be the version used when interpreting or construing the Terms.

 

18.2 Notice to Adobe. You may send notices to us at the following address: Adobe Inc., 345 Park Avenue, San Jose, California, 95110-2704, USA, Attention: General Counsel.

 

18.3 Notice to You. We may notify you by your email or postal mail associated with your account, postings within the Services, or other legally accepted means. It is your responsibility to keep your account information current to receive notifications. 

 

18.4 Non-Assignment. You may not assign or otherwise transfer the Terms or your rights and obligations under the Terms, in whole or in part, without our written consent, and any such attempt will be void. We may assign or transfer our rights under the Terms to a third party without your consent.

 

18.5 Government Terms. If you are a U.S. government entity, or if the Terms are or become subject to the Federal Acquisition Regulations (FAR), then the Services and Software, provided under the Terms are “Commercial Product(s) or Commercial Service(s)”, as those terms are defined at 48 C.F.R. §2.101, consisting of “Commercial Computer Software” and “Commercial Computer Software Documentation,” and services related thereto, as such terms are used in 48 C.F.R. §12.212 or 48 C.F.R. §227.7202, as applicable. Consistent with 48 C.F.R. §12.212 or 48 C.F.R. §227.7202-1 through §227.7202-4, as applicable, the Commercial Computer Software and Commercial Computer Software Documentation are licensed to U.S. Federal Government End Users (A) only as Commercial Products and Services; and (B) with only those rights as are granted to all other end users pursuant to the Terms. Unpublished rights are reserved under the laws of the United States.

 

18.6 Headings. Headings used in the Terms are provided for convenience only and will not be used to construe meaning or intent.

 

18.7 Severability. If any provision of the Terms is held invalid or unenforceable for any reason, the remainder of the Terms will continue in full force and effect and such provision shall be ineffective only to the extent of such invalidity or unenforceability.

 

18.8 No Waiver. Our failure to enforce or exercise any provision of the Terms is not a waiver of that provision.

 

18.9 Force Majeure. Neither party will be liable to the other for any delay or failure to perform any obligation (other than your payment obligations to Adobe) under the Terms if the delay or failure is due to unforeseen events, which occur after the effectiveness of the Terms and which are beyond the reasonable control of the parties, such as strikes, blockade, war, terrorism, riots, natural disasters, refusal of license by the government or other governmental agencies, in so far as such an event prevents or delays the affected party from fulfilling its obligations and such party is not able to prevent or remove the force majeure at reasonable cost.

 

19. DMCA. We respect the Intellectual Property Rights of others, and we expect our users to do the same. We will respond to clear notices of copyright infringement consistent with the Digital Millennium Copyright Act (“DMCA”). You can learn more about Adobe’s IP Takedown policies and practices here.

 

Adobe Inc.: 345 Park Avenue, San Jose, California 95110-2704, USA.

Adobe Systems Software Ireland Limited: 4-6 Riverwalk, City West Business Campus, Saggart, Dublin 24, Republic of Ireland
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Adobe Fonts Service Additional Terms Effective as of July 15, 2022. Replaces all prior versions. These Additional Terms govern your use of the Adobe Fonts service and are incorporated by reference into the Adobe General Terms of Use ("General Terms") located at www.adobe.com/go/terms (these Additional Terms and the General Terms are collectively referred to as “Terms”). Capitalized terms not defined here have the same meaning as defined in the General Terms. References to “Service(s)” in these Additional Terms are as defined in section 1.14 (Service(s)). 1. Definitions. 1.1 “Account” means the account (including any Adobe ID and user profile) you create when you first register with the Service, including any unique keys or identifiers we provide to you or otherwise use to associate you with your account. 1.2 “Adobe Subscription Plan(s)” means the free or paid level of membership to any membership or subscription offering from Adobe, including but not limited to the Adobe Creative Cloud and Adobe Document Cloud subscription plans. 1.3 “Computer” means a virtual or physical device for storing or processing data, such as servers, desktop computers, laptops, mobile devices, Internet-connected devices, and hardware products. Where a device contains more than one virtual environment (including virtual machines and virtual processors), each virtual environment will be counted as a separate Computer. 1.4 “Desktop Font(s)” means the fonts or font families that we make available to you through the Service that you may synchronize to your Computer and use for creating Documents. 1.5 “Document(s)” means any form of electronic document, whether or not publicly distributed, that uses Desktop Fonts, whether or not embedded, including for display or by anyone viewing or editing the Document. 1.6 “Documentation” means the explanatory written materials, files, or other user documentation that accompanies the Licensed Content, is published, or made available or otherwise provided to you by us, in connection with your use of the Service. 1.7 “Licensor(s)” means the third party that licenses to us any of the Licensed Content that we make available for your use. 1.8 “Licensed Content” means the Desktop Fonts, Marketplace Fonts, Web Fonts, Web Projects, the Service, and all Updates thereto. 1.9 “Licensed Fonts” means (A) the fonts or font families that we license to you through the Service for your use pursuant to these Additional Terms; and (B) the Marketplace Fonts. 1.10 “Marketplace Fonts” means the fonts or font families purchased separately by you through the Service and licensed for your use subject to our or our Licensor’s end-user license terms. 1.11 “Media” means, individually and collectively, any Document or Website. 1.12 “Publisher” means the individual or entity that owns or controls the content, other than Licensed Content, appearing on or in Media. 1.13 “Reseller Platform” means any service that allows its customers or clients to choose fonts for websites or other products that it provides on their behalf (e.g., blogging platforms, social network profiles, etc.) 1.14 “Service(s)” means the Adobe Fonts service, and all other services, features, or content made available from, in, or through the Adobe Fonts service. 1.15 “Updates” means any updates, revisions, modifications, or additions that may be made and deployed or provided by us to you at any time to upgrade, augment, or enhance the Service, to the extent not provided under separate terms. We are not liable to you in any way whatsoever for any such changes. 1.16 “Website(s)” means respectively websites, webpages, or webpage content that you design, develop, or create, that is published, and that integrates, accesses, and publicly displays Web Fonts using the Service. 1.17 “Web Fonts” means the font or font families that we make available to you through the Service that you may use to create Websites. 1.18 “Web Project(s)” means the software package created by you through the Service that comprises your preferred settings, Licensed Font choices, formats, style sheets, other software code, and any code that wraps and identifies each Licensed Font and manages and tracks use of the Licensed Fonts in connection with Websites. 2. Base Terms. 2.1 Adobe Subscription Plans. The Service includes (A) a free Adobe Subscription Plan; and (B) a fee-based (paid) Adobe Subscription Plan that allow you to access Licensed Fonts for use in your Media. Some paid Adobe Subscription Plans may also include a trial period. 2.2 Upgrading; Marketplace Fonts. (A) If you are subscribed to a free Adobe Subscription Plan, you understand that some Licensed Fonts accessible by you may, at some point in the future, be solely offered under a paid Adobe Subscription Plan. As a result, you may be required to upgrade or change your Adobe Subscription Plan selection to continue receiving access to such Licensed Fonts. (B) If you upgrade from a free Adobe Subscription Plan to a paid Adobe Subscription Plan, then the term of the free Adobe Subscription Plan will end when you upgrade, and the applicable fee for the new paid Adobe Subscription Plan will be charged immediately to your credit card at the time you upgrade. (C) If you downgrade your paid Adobe Subscription Plan or cancel your paid Adobe Subscription Plan, you will automatically be assigned a free Adobe Subscription Plan. You acknowledge that doing so might result in the loss of certain features or a decrease in the usage capacity or usage limits associated with your Account. We are not liable for such loss. If your paid Adobe Subscription Plan is changed to a free Adobe Subscription Plan, you will continue to have access to the Marketplace Fonts that you purchased. 3. Your Rights and Obligations; Limitations and Restrictions on Your Use of the Licensed Content. 3.1 Use of the Licensed Fonts by You. Depending on the Adobe Subscription Plan or Marketplace Fonts you select, the Licensed Fonts available for your use may vary. Some Service features, functionality or categories of Licensed Fonts described in these Additional Terms may not be available with a free Adobe Subscription Plan. Upon registration, access, or use of any portion of the Licensed Fonts, and in accordance with the particular Adobe Subscription Plan you select (and payment of Adobe Subscription Plan fees, if applicable), we grant to you a nonexclusive, non-assignable, non-transferable, limited right and license to access and use the Licensed Fonts in and in connection with the design and development of Media according to the permissions assigned to the Licensed Fonts on the Adobe Fonts website, and only for as long as you maintain an uninterrupted Adobe Subscription Plan. The license granted in this section 3.1 (Use of the Licensed Fonts by You) is subject to the following: (A) Desktop Publishing. You may use Desktop Fonts to design and develop Documents and you may embed copies of the Desktop Fonts into your Document for the purpose of printing and viewing the document. The font must be subset to include only the glyphs necessary for displaying the work, and the Document must obfuscate or protect its embedded font data from deliberate or inadvertent discovery or misuse. No other embedding rights are implied or permitted under this license. (B) Website Publishing. If your Licensed Fonts permit use for website publishing, then: You may use the Web Fonts to design and develop your Websites and to create a Web Project for such purposes. You may reference or encode a link to the Web Project within your Website’s design. No other web usage is permitted. 3.2 Use of Web Projects by the Business. If you are a Business User, you agree that Web Projects in your Business Profile will be controlled by the Business associated with that Business Profile for the purpose of transferring such Web Projects to another Business User. 3.3 Use of the Licensed Content by Publishers on Whose Behalf You Create Websites. Publishers on whose behalf you create Websites must purchase their own subscription to the Service to continue using and displaying the Licensed Content on their own behalf upon completion of the Website(s) . You may not host the Web Fonts or Web Projects for the Publisher or resell the Service to them. 3.4 Obligations, Limitations, Restrictions, and Prohibited Uses of the Licensed Content. (A) Making Copies of Documentation. You may make copies of the Documentation, but no more than the amount reasonably necessary for your internal reference in connection with your use of the Licensed Content. (B) Continuing Access to the Licensed Content. On-going access to the Licensed Content may require a recurring Internet connection to use or activate the Licensed Content, or to authorize, renew, or validate your access to the Licensed Content. In some cases, the Service may provide you with capabilities that allow third parties to access the Licensed Content that you design into Media and view or edit the Media only for as long as you maintain an uninterrupted Adobe Subscription Plan (including payment of all Adobe Subscription Plan fees, if applicable). (C) Included Open Source Components. Portions of the Licensed Content may use or contain open source software components and software programs. Your use of such Licensed Content will be additionally governed by the terms of any open source license specified in the copyright files or license notices accompanying the Licensed Content. (D) Preserve Existing Notices. The Licensed Content may be provided to you with certain proprietary notices, including patent, copyright, and trademark notices. You must preserve exactly as provided (and not remove or alter) all such proprietary notices displayed in or on the Licensed Content. (E) Prohibited Uses of the Licensed Content. Except as may be permitted pursuant to any open source license terms applicable to certain open source components that may be included in or distributed with the Licensed Content, you are expressly prohibited from: (1) hosting the Licensed Content on your own server or other self-hosting option or service; (2) including, bundling, embedding, or otherwise distributing any Licensed Content within your Media, or sublicensing your access to use any part of the Licensed Content to any other person, except as described in section 3.1 (Use of the Licensed Fonts by You) of these Additional Terms; (3) allowing external output of the Licensed Fonts from within your Media, or distributing any portion of the Licensed Fonts on a standalone basis or in any way that would allow another person to use the Licensed Fonts, unless you invite the person to edit or author new content within your Media; (4) adding any functionality to, or otherwise changing, altering, adapting, translating, converting, modifying, creating, or making or having made any derivative works of any portion of the Licensed Fonts; (5) disassembling, decompiling, reverse engineering, or otherwise attempting to discover the source code of a Web Project or Licensed Fonts, or defeating, bypassing, or otherwise circumventing any software protection mechanisms in a Web Project or Licensed Fonts, except to the extent applicable laws of the jurisdiction where you are located specifically prohibit such restrictions. You must first request the information from us and we may, in our discretion, either provide the information to you or impose reasonable conditions, including reasonable fees, on your use of the Licensed Fonts to ensure that our and our Licensor’s Intellectual Property Rights in the Licensed Content are protected; (6) assigning, granting a security interest in or over, or otherwise transferring any part of your rights to use the Licensed Fonts; (7) attempting to copy, move, or remove Licensed Fonts from a Web Project, or from the locations or folders on your Computer where we have installed such Licensed Fonts, or otherwise attempting to access or use the Licensed Fonts other than by subscribing directly to the Service using the means we provide for such purposes; (8) copying or distributing the Licensed Fonts (except as expressly permitted for Licensed Fonts embedded in certain types of Media according to section 3.1(A) (Desktop Publishing) of these Additional Terms) for use in a service bureau arrangement, like with a commercial printing service provider; (9) sharing access to Desktop Fonts that have been synchronized to your Computer; (10) rendering, manufacturing, or capturing glyphs, in whole or in part, to be distributed or sold as a font or typesetting system; (11) hosting Web Fonts or Web Projects for your own customers or clients, or reselling the Service to them; and (12) using any portion of the Licensed Content in a Reseller Platform without a written license from us. (F) Compliance with these Additional Terms. Upon reasonable notice, we may request records relevant to your compliance with these Additional Terms, and you agree to provide such records to us within thirty (30) days of receipt of our request. 4. Other Rights and Obligations. 4.1 Support. Technical support is provided only to paid Adobe Subscription Plan participants. To provide technical support, we may need to communicate with you or your staff and request access to your systems or networks. If you do not provide cooperation, it may limit the scope of support we can provide to you. 4.2 Termination. (A) You acknowledge and agree that we obtain some Licensed Content from Licensors who own or have rights to license such Licensed Content. Your right and license to use these Licensed Content and to incorporate it into Media are dependent upon the continued enforceability of any agreements between us and our Licensors. If the relevant agreements between us and our Licensors terminate, you will still be able to use the Licensed Content in your Media, unless we provide you with notice of termination. We will endeavor to provide you with notice in a reasonable amount of time prior to any such termination. (B) We, in our sole discretion, may temporarily or permanently suspend your Account if we determine instances of abuse, excessively frequent requests to the Service, or other excessive use of the Service. (C) Any attempt to interfere with the operation of the Licensed Content in any way may carry criminal penalties and may be subject to investigation and prosecution. 4.3 Refunds. There will be no refunds for cancellation, downgrade, or other changes made to your purchase of Marketplace Fonts. 4.4 Effect of Termination or Cancellation. (A) Upon termination of your Account, whether by you, or by us due your breach of these Additional Terms, we may close your Account without further notice. (B) Termination or cancellation of your Account may result in the immediate deactivation or deletion of your Account and the forfeiture and deletion of all content in your Account, including your entire Service configuration and website design data. Once deleted, this information cannot be recovered or retrieved. 4.5 Privacy. For information about Adobe Fonts privacy practices, see https://www.adobe.com/privacy/policies/adobefonts.html. Adobe Fonts Additional Terms-en_US-20220715







OEBPS/Misc/LinLibertine-license.txt
- Lizenz / Licence -

Unsere Schriften sind frei im Sinne der GPL, d.h. (stark vereinfacht) dass Veränderungen an der Schriftart erlaubt sind unter der Bedingung, dass diese wieder der Öffentlichkeit unter gleicher Lizenz freigegeben werden. Querdenker behaupten oft, dass bei der Verwendung einer GPL-Schrift eingebettet in beispielsweise eine PDF auch diese freigestellt werden müsse. Deshalb gibt es die sogenannte "Font-exception" der GPL (welche diesem Lizenztext hinzugefügt wurde). Weitere Informationen zur GPL (Lizenztext mit Font-Exzeption als GPL.txt in diesem Paket).
Zusätzlich stehen die Schriften unter der Open Font License (siehe OFL.txt).

Our fonts are free in the sense of the GPL. In short: Changing the font is allowed as long as the derivative work is published under the same licence again. Pedantics keep claiming that the embedded use of GPL-fonts in i.e. PDFs requires the free publication of the PDF as well. This is why our GPL contains the so called "font exception". Further information about the GPL (licence text with font exception see GPL.txt in this package).
Additionally our fonts are licensed under the Open Fonts License (see OFL.txt).
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OEBPS/Misc/Lato-SIL-Open-Font-License.txt
This Font Software is licensed under the SIL Open Font License, Version 1.1.
This license is copied below, and is also available with a FAQ at: http://scripts.sil.org/OFL

-----------------------------------------------------------
SIL OPEN FONT LICENSE Version 1.1 - 26 February 2007
-----------------------------------------------------------

PREAMBLE
The goals of the Open Font License (OFL) are to stimulate worldwide development of collaborative font projects, to support the font creation efforts of academic and linguistic communities, and to provide a free and open framework in which fonts may be shared and improved in partnership with others.

The OFL allows the licensed fonts to be used, studied, modified and redistributed freely as long as they are not sold by themselves. The fonts, including any derivative works, can be bundled, embedded, redistributed and/or sold with any software provided that any reserved names are not used by derivative works. The fonts and derivatives, however, cannot be released under any other type of license. The requirement for fonts to remain under this license does not apply to any document created using the fonts or their derivatives.

DEFINITIONS
"Font Software" refers to the set of files released by the Copyright Holder(s) under this license and clearly marked as such. This may include source files, build scripts and documentation.

"Reserved Font Name" refers to any names specified as such after the copyright statement(s).

"Original Version" refers to the collection of Font Software components as distributed by the Copyright Holder(s).

"Modified Version" refers to any derivative made by adding to, deleting, or substituting -- in part or in whole -- any of the components of the Original Version, by changing formats or by porting the Font Software to a new environment.

"Author" refers to any designer, engineer, programmer, technical writer or other person who contributed to the Font Software.

PERMISSION & CONDITIONS
Permission is hereby granted, free of charge, to any person obtaining a copy of the Font Software, to use, study, copy, merge, embed, modify, redistribute, and sell modified and unmodified copies of the Font Software, subject to the following conditions:

1) Neither the Font Software nor any of its individual components, in Original or Modified Versions, may be sold by itself.

2) Original or Modified Versions of the Font Software may be bundled, redistributed and/or sold with any software, provided that each copy contains the above copyright notice and this license. These can be included either as stand-alone text files, human-readable headers or in the appropriate machine-readable metadata fields within text or binary files as long as those fields can be easily viewed by the user.

3) No Modified Version of the Font Software may use the Reserved Font Name(s) unless explicit written permission is granted by the corresponding Copyright Holder. This restriction only applies to the primary font name as presented to the users.

4) The name(s) of the Copyright Holder(s) or the Author(s) of the Font Software shall not be used to promote, endorse or advertise any Modified Version, except to acknowledge the contribution(s) of the Copyright Holder(s) and the Author(s) or with their explicit written permission.

5) The Font Software, modified or unmodified, in part or in whole, must be distributed entirely under this license, and must not be distributed under any other license. The requirement for fonts to remain under this license does not apply to any document created using the Font Software.

TERMINATION
This license becomes null and void if any of the above conditions are not met.

DISCLAIMER
THE FONT SOFTWARE IS PROVIDED "AS IS", WITHOUT WARRANTY OF ANY KIND, EXPRESS OR IMPLIED, INCLUDING BUT NOT LIMITED TO ANY WARRANTIES OF MERCHANTABILITY, FITNESS FOR A PARTICULAR PURPOSE AND NONINFRINGEMENT OF COPYRIGHT, PATENT, TRADEMARK, OR OTHER RIGHT. IN NO EVENT SHALL THE COPYRIGHT HOLDER BE LIABLE FOR ANY CLAIM, DAMAGES OR OTHER LIABILITY, INCLUDING ANY GENERAL, SPECIAL, INDIRECT, INCIDENTAL, OR CONSEQUENTIAL DAMAGES, WHETHER IN AN ACTION OF CONTRACT, TORT OR OTHERWISE, ARISING FROM, OUT OF THE USE OR INABILITY TO USE THE FONT SOFTWARE OR FROM OTHER DEALINGS IN THE FONT SOFTWARE.
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