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Hi! Thanks for taking an interest in this eBook. It is a simplified version of the holistic approach toward digital marketing. This eBook is for people who want to learn about the big picture of digital marketing. 

There is a lot of information online that teaches the sales conversion methodology, such as how to increase conversions, how to increase click-through rate, etc. Not many discuss the “Why.” Why are we doing this? Why do we need to jump onto the latest social media band wagon. Is it necessary for your business? What digital marketing channels are available?

This eBook is about the Why. It is about understanding what digital marketing is, and the different marketing channels available, before using it to market your business.

There are four chapters in this eBook.

The first chapter is about the rise of digital marketing and a flowchart of the digital marketing process. The next is about setting a goal or objective for your digital marketing, known as a marketing strategy. In the third chapter, 16 different types of digital marketing channels are listed and explored. An overview of each method and its pros and cons are discussed. The final chapter is a conclusion about the current state of digital marketing and how integrating your traditional marketing with digital marketing can help holistically reach your customer. 

Hopefully, after reading this eBook, you will have a better understanding of digital marketing, and this knowledge will help you grow your business. 

About the Author

Mei Ping is the Director of SEO/Web for Weave Asia. She obtained a BA(Hons) in Advertising Design in Lasalle College of the Arts and has more than 20 years of work experience in the Arts/Creative field. In 2014, she got involved in affiliate marketing and started her journey in digital marketing. Being a traditional print person, the jargon and technicality of digital marketing complicated her understanding of this subject. Starving for more knowledge on the topic, she researched, tested and proved the various methodologies taught by business mentors. Finally, she pieced out a complete picture of the digital marketing process and seeks to use it holistically to brand businesses. This eBook is compiled based on her experiences as an advertising practitioner. She hopes this eBook will demystify digital marketing for small and medium business owners who are starting to use it as a marketing tool for their businesses. 
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What Is Digital Marketing?

Digital marketing is a broad term that refers to various promotional techniques that use digital technologies to reach customers. (Janssen, C (n.d.).

Digital Marketing and Internet Marketing

Often, you will hear people talked about “digital marketing” and “internet marketing.” Are they the same? Well, almost. Internet marketing is a subset of digital marketing. 

The equation looks like this: 

Digital Marketing ->


-  Internet 

-  Mobile

-  TV

-  Radio

-  eBooks

-  Other forms of digital media











Rise of Digital Marketing

With the increasing use of the internet in the 1990s came opportunities for businesses to advertise and market their products and services directly to consumers. 

On October 27, 1994, HotWired invented the web banner ad. (SINGEL, R.(2010, October 27). (Source). This was followed by Google starting its AdWords platform in October 2000 with 350 customers. (Source)

Traditional marketing soon gave way to digital marketing because it is more cost-effective and more targeted, with a wider reach if the right marketing channel is chosen.

Digital marketing is still a new era for businesses and marketers. The growth for digital marketing is enormous, with total media ad spending increasing by 5 to 7 percent globally, according to eMarketer. (Source) The rules of the game are being written as we move along. 

(Additional reading)

Digital Marketing Flowchart*:

Marketing Strategy -> Marketing Plan -> Decides on Marketing Channels -> Sales Funnel -> Conversions -> Analyze Results -> Optimize/Refine 

*website is already built
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Strategy, Plan and Funnel? What?!

There are many marketing channels along the super-highway of digital marketing. For example, AdWords, Facebook advertising, Twitter, affiliate marketing and a lot more. Marketing channels are like vehicles you use to reach your destination. However, we need to determine where we are going. What is the destination? And what sort of vehicles will get us there in the most effective way?   
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What Is a Marketing Strategy?

A marketing strategy is the idea behind your digital marketing plans and actions. The strategy will allow you to set goals and provide solutions for reaching the end goal.

This example is a simplified version of a marketing strategy:

Research:

	Find out about your competition. Find out about their pricing, marketing methods, strengths and weaknesses. 

	Find out about the market. Where is the demand?

	Find out about your own business. What are your business’s strengths and weaknesses? Where do you stand in the industry?


Customers:

	Know who your customers are.

	How can you reach them?

	Why do they want your product/service?


Your Products and Services:

	Be very honest—how good is your product?

	The quality of your product and how the market perceives the value of your product will determine the pricing. 


	No amount of marketing will help if your product/service is not satisfactory. 


Marketing Strategy:

	Once you know where you are, you can position your product/service and spread the word.

	You should also know who your target audience is. 


What Is a Marketing Plan?

A marketing plan is the action needed to achieve your marketing strategy. This plan outlines how to achieve the goal. 

Here is a very simplified example of a sample plan:

Marketing strategy: To be recognized as a fun brand among young people. (All research done provides details about competitors, market demand and your own product/service.)

Marketing plan: 

Define fun:

	What is considered fun among young people?

	What type of fun is there for young people online?


Define market segment:

	What is the target age?

	Female or male? Or Both?


Decide on the type of art to use:

	Images

	Cartoon

	Witty taglines
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Decide where to find young people to showcase the brand:

	Online 	Social media

	Mobile marketing

	Games









	Offline 	Events

	Radio/TV spots




Details on using selected marketing channels.

Budget for each marketing channels.

Setting KPIs and timeframe.
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What Is a Sales Funnel?

Below is an example of a sales funnel, which illustrates the implementation of the marketing plan. 

[image: image]

(Source: Pinterest)
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Simplified example of a sales funnel:

Adwords > Website > Opt-in mailing list > Email sequence > Free Trial from email > Purchase product > Upsell/Cross-sell/Repeat orders
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This chapter describes 16 popular marketing channels segmented by inbound and outbound marketing. 
Choosing the right marketing channel is crucial. As the late media analyst Marshall McLuhan said, “The medium is the message.”

Bear in mind that inbound marketing will take more months to bear fruits than outbound marketing. Inbound marketing will take roughly between 3 to 12 months to see results but cost per lead is lower. Outbound marketing can see results as fast as 1 to 3 months but cost per lead is higher. In this case, results would mean getting a positive ROI. 

What Is Inbound Marketing? 

Inbound marketing is a term coined by HubSpot’s founder, Brian Halligan, in 2005. It means using non-disruptive techniques to drive traffic to your website. Users are interested in the topics and have willingly clicked on the link to find out more. 

Some inbound marketing strategies are:


-  SEO (search engine optimization)

-  PPC (pay per click)

-  Blogs

-  Social publishing

-  Landing page

-  Email

-  Surveys

-  Viral marketing
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What Is Outbound Marketing?

Outbound marketing is the opposite of inbound marketing, whereby the company might have to “buy, beg or bug their way” to visitors’ attention.  

Outbound marketing strategies include:


-  Contextuals

-  Banner Ads

-  TV ads

-  Print ads
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(Source)

Inbound Marketing
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1. SEO 

The full term for SEO is search engine optimization. A site’s usability, relevance and authority are key to getting a good SEO ranking. This can be free traffic, or you can hire a SEO consultant to boost the webpage ranking.

Pros: Consumers looking for information will arrive at your
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