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Marketing research is the systematic gathering, recording and analyzing of data about problems relating to the marketing of goods and services. | It is a problem-solving mechanism and a change catalyst.

Market research will give you the data you need to identify and reach your target market at a price customers are willing to pay. | It is a ‘Means to an End’ i.e., a thing that is not valued or important in itself but is useful in achieving an aim.

Market Research

Marketing Research

Types of Marketing Research Services

PRODUCT TESTS AND LISTING SERVICES | PROMOTION EFFECTIVENESS | CUSTOMER VALUES | MARKET INTELLIGENCE

Why do market research?

People will not buy products or services they do not want.

Learning what customers want and how to present it drives the need for marketing research.

Small business owners may have an advantage over larger businesses as they have a sense of their customers' needs from years of experience.
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Before considering surveys or field experiments, look at currently held information e.g.. Sales records, Complaints, Receipts or other records that show where customers live and work, how and what they buy. | Credit, Mobile money and banking records are an excellent source of information. They give information about: | Customers' jobs | Income levels | Marital status
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Take Aways

Marketing research focuses and organizes marketing information. It permits entrepreneurs to:
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Marketing research is the systematic gathering, recording and analyzing of data about problems relating to the marketing of goods and services.


It is a problem-solving mechanism and a change catalyst.
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Market research will give you the data you need to identify and reach your target market at a price customers are willing to pay.


It is a ‘Means to an End’ i.e., a thing that is not valued or important in itself but is useful in achieving an aim.


[image: ]


	[image: ]
	 	[image: ]


[image: ]

Market Research




[image: ]



• Marketing research is not a perfect science. It deals with people and their constantly changing feelings and behaviors, which are influenced by countless subjective factors.






• To conduct market research, you must gather facts and opinions in an orderly, objective way to find out what people want to buy, not just what you want to sell them.
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• Market research will identify trends that affect: 1. Sales and profitability

2. Population shifts

3. Legal developments




• The local economic situation should be monitored to quickly identify problems and opportunities
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PRODUCT TESTS AND LISTING SERVICES




PROMOTION EFFECTIVENESS
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CUSTOMER VALUES

MARKET INTELLIGENCE
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People will not buy products or services they do not want.
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Learning what customers want and how to present it drives the need for marketing research.
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Small business owners may have an advantage over larger businesses as they have a sense of their customers' needs from years of experience.
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To help quantify the market and provide consumer intelligence for your
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sector. 



You Assess your needs


need for marketing to: research i.e.,


––––––––
[image: ]

Know about yourself (Marketing Audit)
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Know about your competitors
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Know about your customers
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Know about your external environment
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You need to:

––––––––
[image: ]


Liaise with marketing researchers
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Do your own limited-scale marketing research
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Evaluate marketing research outputs and incorporate them into your decision-making process

Upgrade your marketing research expertise and knowledge when the time and cost allows

	[image: ]
	 	[image: ]


[image: ]

How to do market research
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• Formal marketing research simply makes this familiar process orderly. It provides a framework to organize market information.


• Analyze returned items.
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• Ask former customers why they've switched.
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• Look at competitors’ prices.

•
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