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WHY YOU NEED THIS BOOK

 

 

 

I know, I know.  I've heard it many times.  Planning makes you nervous.  You feel it inhibits your creative sensibilities.  You create when and what the muse tells you to, not to meet a preset plan.  Planning takes up too much time.  Besides, what would you put in a plan?  You are con-plan-phobic! In other words, you really hate planning.

Or you're at the other end of continuum.  You absolutely love to plan.  Your to-do list is your bible, and you study it every day.  Checking things off that list is an obsession.  Give you color-coding with a detailed filing system and you are over the proverbial moon.  You are pro-plan-phobic!  You would happily spend hours in a day on planning.

Or you're in the middle, that place where you know you should plan, but you're not sure why.  People tell you it's important to guide your creative life, but, like our friends in no-plan land, you wouldn't know where to start.  You are mid-plan-phobic!

 

 

Con-Plan-Phobic				Pro-Plan-Phobic

--------------------------A---------------------------------B-------------------------

Planning is Scary!			 Planning is Fun!

 

Are you more toward the A end or the B?  No wrong answer!

 

No matter where you fall on the continuum of desire in planning for your creative life, you can make things easier, simpler, and faster by designing the right kind of business plan.  I'm not talking about the whole mission-vision-values-goals-objectives-tactics and documentation that would make even the most organized person's head spin.  We want things focused, direct and supportive.  FOUR STEPS TO BUSINESS PLANNING FOR THE PLAN-PHOBIC CREATIVE gives you a useful tool to guide your best creative life.

Still not sure this kind of planning can help grow your creative life?  Flip through the next few pages and see what resonates with YOU!

 

 

BEING A CREATIVE COMES WITH BAGGAGE

 

 

 

Our creative lives are dynamic.  Whether we create through photos, music, physical art or the written word, the flow – that moment of complete absorption in the work we're creating – is what we seek.  You know that old saying, that you can have two out of three, price, quality or convenience?  That applies here too.  Creativity doesn't happen without three things – time, inspiration, and skills – and you only get to pick two of these!

Here's an example.  I am a writer.  Some days, I sit down to create new words and I stare at that blinking cursor, empty of inspiration and ideas.  All of my tools surround me, and yet – nothing happens.  I've primed the pump in every way I know how (including caffeine) but...

Let's be obvious – a writer needs to write!  So I write.  I might end up deleting every word, but in most cases, using that time means something will be salvageable.  I have applied two out of the three – I had the time, and I applied skills.  But inspiration?  Not happening.

My painter friend has loads of inspiration.  She looks at a scene and thinks of six different ways to represent it, either in different painting mediums (like oils or watercolors) or even outside of her box in a textile form.  She is a font of new ideas.  However, she's also a busy mom with a stack of responsibilities, so she never has as much time to devote to her art as she'd like.  Inspiration – check.  Skills – oh yes indeed.  But no time.

What does this have to do with planning?  Everything!  If you have a plan for your creative life, you know how to create time in your calendar.  When you have that time, you are prepared to use it wisely because you have invested in your craft (part of your plan) to develop your skills.  And you have inspiration, because you have a stack of upcoming ideas to choose from.  Oh yes, that's in the plan too!

 

REASONS TO PLAN

Here are a few reasons why we should plan:

	To name and then remove challenges

	To set priorities

	To guide decisions

	To focus our productive hours

	To direct our growth

	To create targets 

	To avoid overwhelm


 

Let's examine each one more closely.

 

Creatives love to splash in the puddles of the unknown.

 

Challenges

Creativity happens at the intersection of mistakes and reality.  In other words, it's a happy accident!  I don't know about your creative life, but in mine, I'd love to have happy accidents all the time.  All it takes is a little planning.

Our creative reality is that we will never have enough time, inspiration or skills to do everything we want to do.  When we're starting out, we might not yet know what we don't know in terms of our craft.  For example, a chef might be great at combining flavors but not yet know various cooking techniques that can optimize those when brought together.  A beginning photographer might have a terrific eye, but does not yet understand the settings on the camera to optimize the image.

 

Skills are hurdles, something most of us continue to learn to jump in our creative lives.  The more we know, the better we understand that we've only scratched the surface.  There is always more to learn and new trends or techniques to analyze for our use.  But can we plan to grow?  Absolutely!  Your plan might include professional development, repetition and practice, or exploration of new avenues.  In other words, you plan to remove the challenge of not knowing by planning to learn more.

Available time is a major challenge for creatives.  As many of my writing friends say, planting your butt in the chair is the only way to get it done.  I know of no published authors who create only when all of the stars align down to the smallest molecule.  Writers, yes, but they are not published.  Creatives make time for their craft, even if it's only minutes a day.  They plan for it – more on this in a few.

You might be scratching your head right now.  You understand the benefits of planning for time and skills, but how do you plan for inspiration?  Many creatives think of inspiration as a spontaneous force, a whim of the muse so to speak.  I don't know which of my characters will choose to talk to me on a certain day, but I can plan time to feed the muse so that when I'm poised at the keyboard, she is too.   

 

Priorities

Most of us think planning's primary benefit is in helping to set goals, and because we have goals, to better understand our priorities.  That is true, and it is also true that planning allows us to better grasp what we need to do ourselves versus what we need to pay others to do for us.

As a self-published author, I am at the helm of a (mini) publishing empire.  I set priorities for time, inspiration and skills (our happy threesome).  I also empty the wastebaskets and order the printer ink, but those are priorities too.  

For creatives, planning our priorities allows us to make the most of our most cherished resource, time.  For example, as I write this, I have a national writers conference I am attending in three days, and a book festival where I'm exhibiting and selling the fruits of my labors in three weeks.  And a long to-do list to accomplish with tight deadlines.  Add in alterations to a family schedule that should have been fixed, and I was left with small pockets of time to juggle my many tasks.

But since I have a plan, I know what priorities are most important, and I know approximately how much time I need to allot to them.  A "found" fifteen minutes turns into a completed task that would otherwise drag me away from writing time.  I didn't have to think about it – I just did it.  Planning lets us set priorities and takes the hassle out of thinking "what's next?"  More on this in Step 4.


Decisions

Hand in hand with priorities, planning allows us to make the most of our decision points as creatives.  A musician knows that recording a new song will require decisions about the instruments used, voices singing back-up, and style of sound effects, for example.  Knowing all of that may not be important in the moment, but it will be in the future.  
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Understanding what allows us to let go of stress that we might miss a step.  Understanding when we need to know allows us the freedom to set it out of our minds (i.e., stop worrying about it) until the decision is necessary.  Forethought and planning will also give us time (there it is again) to gather more data to inform the decision.  Not sure if that artsy photo scene will best be captured at dawn or dusk?  You have time to research it if you already have a plan for the photo shoot.

Before you throw your hands up and declare there is no way you would know all of the decisions you will need to make before you get to the point, breathe deeply.  There is no way.  Creativity is a happy accident, remember?  We want to set up the most effective system possible to allow us to be creative when we can be, and reduce the stress of worrying about other things until they have reached fruition.

 

Focus

Yup, still beating that productive time thing.  This, though, may be our most important sense of time, and that is focusing on time































OPS/images/cover.jpg
Goose Yaur Muse Ties Far CREATIVE SERIES





OPS/images/Image2.jpeg
reason 4
reason

reason 3

reason ¢

reason

reason 5 reason

5 reason

reason
reason

reason
4 reason

reason
5 reason

reason
3 reason

reason

reason






OPS/images/Image1.jpeg





