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      I would like to thank you for buying one of my books!

      

      I tend to focus on the technical tasks that authors and bloggers need to learn. As of this publishing I have 27 books in print and several more in various stages of completion. I’m always looking to be helpful - often creating books around subjects that I get a lot of questions on from authors and bloggers just like you.

      

      At the end of this book is the link join my group of readers and get some free help with the technical subjects.

      

      On to the book - I hope you enjoy and learn a lot!
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            INTRODUCTION

          

        

      

    

    
      Welcome to How to Target Bloggers for Maximum Results.

      My name is Barb Drozdowich. I’ve authored 27 books on subjects that help authors. I come from a background as a technical trainer -  so I’m really good at explaining technical subjects to non-technical people. I’m also a book blogger and have been blogging since 2010. I have conducted and analyzed 2 extensive surveys of over 700 book bloggers. When I quote stats about ‘what book bloggers think or want,’ I have the data to back it up.

      Probably the number one question I regularly answer is some form of “How do I find ‘good’ book bloggers to review my book?” In my experience, authors have trouble finding book bloggers and then when they find some, they struggle determining how to figure out what the blogger’s audience will be.

      When authors first start out, one of the hardest things they face is to develop this audience of fans. Unless you are a TV or radio personality or famous in another way – you will need to build this audience from the ground up.  Most beginning authors don’t have the money to hire a publicist, which means they’re doing the marketing themselves. Honestly, marketing your book is a lot of work! But I feel the work is worth it in the end.

      A great starting point for marketing of your books is the blogging community. Many experienced bloggers have an extensive audience and can get a lot of attention for your book. As authors, we tend to look exclusively for book bloggers, but many different kinds of bloggers can be helpful.

      Book Bloggers tend to focus their blog on books and authors. Mommy bloggers tend to focus their blog on household/kid related content. Lifestyle bloggers will focus their content on fashion/style/life hack type of subjects. Regardless of the primary subject matter, you will likely find bloggers, in general, read and are happy to talk about a book that is appropriate for their audience. The key word being ‘appropriate.’ If you write children’s books, don’t hesitate to explore the world of mommy bloggers. Likewise, if you have written a book on travel tips look in the direction of lifestyle or travel bloggers.

      Although the topic of this book is how to find influential bloggers to help with the marketing of your book, the last chapter is a list of the top 10 questions I field from authors. I am the creator of The Book Blogger List - a list of 4000+ book bloggers & book reviewers. I have been responding to contact notes from authors through that site since it was created in 2013. I’ll share the common questions I get along with the answers.

      Let’s move on to learn how to discover your target bloggers.
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            WHO ARE BOOK BLOGGERS AND WHERE DO YOU FIND THEM?

          

        

      

    

    
      Many authors are excellent storytellers, but struggle when it comes to the promotion of their books.  I totally understand! Give me a book, a comfy chair and a latte and I can happily spend several hours being the introvert that I am. Yes, I read and yes, I write, but my least favorite thing to do is to blow my own horn. I love helping people, I love blogging and I love teaching…but promotion??

      Why do I want to help you find bloggers? The short answer is to help you promote your book for free. The longer answer is to find like-minded people who might be interested in being a part of a community.  Think about it: You are more likely to help a friend than a stranger. The same applies to the blogging world.

      Although I’ll use the term ‘book blogger’ throughout this book, in fact, you can look for anyone who has a blog or website and has an interest in the genre of books that you write and an audience to promote them to.  We tend to label bloggers by the primary focus of their blog. As I mentioned previously, if the primary focus is books, we call that person a ‘book blogger.’ If the primary focus of the blog is children or household issues and the blogger is female, we tend to call that blogger a ‘Mommy blogger’. Many people read and talk about books on their blog – regardless of their primary focus. And just to state an obvious point – if you write children’s books or YA books, try making friends with some Mommy bloggers. Kids don’t buy books – their mothers do! This is my way of suggesting that you think outside of the box.

      Now that you know what or who bloggers are, you need to find some. The most obvious step in today’s society is to ‘Google it.’ But is Google the most obvious first step to find bloggers? Possibly not, but there are certainly merits in a good Google search. Try to Google the title of your competitor’s books plus the term ‘review’ and see what you get. When you look at the search results, you are looking for bloggers – not Publisher’s Weekly, Romantic Times, the New York Times or other big publications. Look at the search results and see if you can find some bloggers who have reviewed similar books to yours.

      You are probably wondering why I would encourage you to target your competitors. If a reader liked a book that was truly like yours, they very likely will enjoy yours. As I’ll mention in the tips below, when you start out, you want to find a potentially friendly audience. By targeting bloggers who read similar work to yours, you are making it easier on yourself. You are targeting a potentially ‘warm’ audience.

      It should be noted that the audience of a blog will share the taste of the blogger to one extent or another. Let’s take my blog as an example: I blog about romance novels, both contemporary & regency. Most of the people who read my blog share my taste in reading. They certainly don’t visit my blog looking for my thoughts on horror or thriller novels!

      You not only want to promote your book to a blogger who is likely to enjoy what you create, but also who has a sizable audience of potential buyers of your genre. We’ll address the topic of how to determine the audience of a blog in the next chapter.

      I’ve been book blogging since 2010 and I can’t count the number of times that an author has tried to badger me into reading something that I’m not likely to enjoy. When I first started, I was just happy to get free books and I was too quick to say yes to a book that I might like, only to be disappointed. I’ve learned. But remember that what doesn’t appeal to one person, may be the right choice for another.

      Be careful with your choices, and always take ‘no’ or no answer gracefully. There is a reason for that response.

      Other than a Google search, there are existing databases of bloggers. Like many things on the Internet, websites come and go (often quickly), but I can point you in the direction of several who have been around for several years.

      

      
        
        http://www.theindieview.com/indie-reviewers/

        http://bookbloggerlist.com

      

      

      

      The above 2 sites are current as of this writing. The Indie View has been around about 7 or 8 years and seems to still respond to queries. The Book Blogger List is my site and has been in existence since 2013 and has listed over 4,000 bloggers. My site is organized by genre of interest and The Indie View is an alphabetical list, and both sites are searchable. Both sites are free and open to authors searching through the listings, but don’t act as the middle-man sending on queries to the bloggers. You will need to click on links and visit the blogs that you are interested in.

      The first step that I suggest is to create a list of bloggers you are interested in. Visit their blogs and comment – make some friends. Don’t just pepper every blogger who looks remotely interesting with a query or review request.

      In the next chapter were are going to address the subject of how to assess the audience of the blogger.
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            THE AUDIENCE OF THE BLOGGER

          

        

      

    

    
      One of the most difficult subjects for most beginner authors is assessing how powerful a blogger will be. What is their potential audience? Although most book bloggers will tell you their audience if asked, many authors are hesitant to ask and try to figure this out for themselves.

      Aside from asking directly, there are a lot of clues we can use to determine the audience size and ultimately the usefulness of a book blogger for getting word out about our books to readers.

      Since this is much easier to do visually and by pointing and clicking, I’ve created a video that walks through what to look for.

      

      
        
        This video can be found on my website at this link: https://bakerviewconsulting.com/how-find-book-bloggers/

      

        

      
        The aspects that we look at in this video are:

        Layout

        Alexa/Domain Authority (https://www.alexa.com/)  (https://www.seoreviewtools.com/website-authority-checker/)

        Archives

        Review Policy

        Content of Blog Posts

        Current Content and tone of this content

        Social media - what is shared and size of audience

        Subscribers/Friends

        Big Picture
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