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			​Introduction

			Every author has heard about keywords, yet few truly understand how much they shape visibility, discovery, and sales. You pour your heart into a book, upload it to Amazon, and hope the right readers will somehow find it. Weeks go by as sales trickle in, then stop altogether. You tweak your description, change the price, maybe even swap the cover, yet nothing seems to move the needle. Frustration sets in, and one question keeps circling in your mind: What am I missing? For many authors, the answer hides in plain sight.

			Visibility doesn’t have to be complicated. Success begins when you know who you’re trying to reach and how to speak their language. When you choose the right words, you attract the readers who’ve been looking for you all along. The way you connect with readers online isn’t that different from how you connect with people in person.

			Walking into the crowded hotel lobby at a video creator conference, I scanned the sea of people for a familiar face. The crowd was already overwhelming, but imagine my usually introverted mind reeling at the thought of starting a conversation with a complete stranger. That wouldn’t be necessary if I could just find one person I knew. Bingo! There he was, Dan Norton, a fellow video content creator who shares many of my interests and hobbies, including pro wrestling.

			As I walked up to Dan, I noticed he was talking with a mutual acquaintance, Andru Edwards. Oddly enough, we’d crossed paths a few times at video creator conferences and bonded over our shared love of pro wrestling. We were both former wrestlers who trained on different sides of the continent, and that shared background made it easy to jump right into conversation.

			At a previous conference where we ran into each other, I learned he trained under one of my all-time favorites. When I approached them, they were deep in a conversation about our shared love of pro wrestling, and I couldn’t help but feel elated.

			“Hey, Dan, did you know Andru is a trained pro wrestler?” I asked.

			“No, I didn’t,” Dan said.

			The three of us chatted like excited children. We shared favorite matches, best wrestlers, locker room etiquette, and all the stories that come with it. Every so often, folks would wander by and tune in to our conversation. Another fellow video creator, Mike Vardy, stopped to share that he had a tattoo tribute to his favorite wrestler.

			Though people would briefly visit our small group of wrestling enthusiasts, the four of us stayed. Some stopped to listen or share their favorite parts of the sport. Others caught a snippet of what we were talking about and kept moving.

			The shared interest that kept our conversation alive was pro wrestling. Though this book isn’t about pro wrestling, the same principle applies to how people connect in everyday life. Keywords are the language we use to find one another. The topic could have been anything from golf to romantic comedies to music or any niche that brings people together. The idea is the same: when you use the words that reflect what matters to you, you naturally attract others who feel the same way.

			When people tuned into the conversation, they caught the general theme and the specific word or form of “wrestle.” That’s what drew them in.

			Without keywords, we’d be wandering aimlessly, trying to figure things out on our own. With them, you dramatically increase your chances of finding exactly what you’re looking for.

			In that crowded lobby, connection came naturally because we shared a common interest. No one had to force conversation or figure out what to say. When people gathered around, they recognized the topic right away and decided if it was for them. That’s exactly how keywords work because they help the right people find you.

			As you go through this book, you’ll learn both the basics and advanced strategies for using keywords effectively. You’ll see how to describe your book in a few words that capture its essence and reach the readers who’ll connect with it most. You’re about to see how the right words can open doors, attract attention, and put your book in front of the people who’ve been searching for it all along.

			You’ll hear all kinds of opinions about what works and what doesn’t. Some people will swear they’ve cracked the code. Others will tell you the system’s rigged. The truth lands somewhere in between. You don’t need tricks or shortcuts. You just need to know how to talk so the right readers can hear you.

			If you want to reach more readers, it helps to know what they’re looking for, how they search, and what makes them click. The more you understand that, the easier it becomes to position your book where it belongs, in front of the right audience. That’s what this book is about: learning how to speak your readers’ language so your work gets noticed.

			By the time you finish this book, you’ll understand how to choose keywords that make your book visible, discoverable, and positioned to reach the readers who’ll love it most. A few well-chosen words can change everything about how your book performs, and mastering them is easier than you think. So take a seat, join the conversation, and let’s find the words that bring your readers to you.
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			​Keywords 101

			What Are Keywords?

			Keywords are the bridge connecting a customer to a potential outcome or product. When you want to learn more about something, you open a browser, type into the search window what you believe you want to find, and the search engine scrapes online options for the best fit. Behind the scenes, search engines use data to match what people type with the products or information they want. On Amazon, that means pairing readers with the books that best fit what they’re looking for.

			Many people misunderstand keywords and view them like a game of Buzzword or Taboo. The misconception is that a keyword only consists of a single word. But, that’s the furthest from the truth. In fact, a keyword can be one or more words forming a phrase. Heck, some of the best keywords are phrases that are a string of 3 or more words. Why are they the best? Because it narrows down the search and dramatically increases the odds of a customer finding what they’re looking for. 

			For instance, I might look for ways to exercise. But with a litany of injuries and limitations, not every routine will suit me. If I simply type “exercise” into a search bar, I’ll get endless popular options that don’t fit my needs. By being more specific with terms like “back injury exercises” or “exercises to strengthen the back,” I narrow the results to something far more relevant to what I want.

			We could take it a step further and refine the query even more. Maybe I type, “30-day exercise program to strengthen the back.” That version adds a clear time frame and purpose, removing a lot of irrelevant results. Imagine how different the outcome would be if I had only searched for “exercise.”

			If I used “exercise” as my only descriptor, I’d be searching for hours to find what would best fit me. Being specific gives the search engine more to work with and helps narrow down the options.

			Try it out for yourself. Go to Amazon and type in the word “exercise.” How many results came back? How many of those results interest you or are even suitable for your needs? 

			Now, get more specific about the type of exercise you want. Get really granular in your search. Choose something time-specific, age-based, and goal-based. See what the search results bring back. Most likely, you’re going to find more suitable options for your needs. 

			The best ones are short phrases that narrow the search to something specific. On Amazon, this all happens through the regular search system. Readers simply type what they want, and Amazon matches them with the books that fit best.

			Why Are Keywords Important?

			As authors, we’re always looking for ways to increase sales. Naturally, our minds gravitate toward the keywords that attract the most potential readers, but in doing so, we sometimes forget the human experience. When you publish for an algorithm instead of people, you lose sight of the real goal, to sell more books to actual readers. We want to connect with people, not search terms, and that starts with understanding your audience.

			Before even putting pen to paper, identify your ideal reader. This is the person you want to read your book. No, you should not be writing a book for everyone. Because when you try to please everyone, you’ll please no one.

			I’ve often shared the story of when I published my first book and stuffed a copy into everyone’s hands. One of those people was a friend and marketing expert, Mark Stafford. He immediately asked who my audience was. 

			I’d assumed everyone could read my book, but he poked holes in that logic. Since it was a fitness book, there’s no way I could provide the same advice for children as I would seniors. The fact is that I wrote a book for myself, it was a lifelong dream. I wasn’t looking to become a full-time author, so I never studied the business of writing or publishing. And to be fair, my first book was hammered garbage. 

			Rather than take Mark’s advice to heart, I spent the better part of two years struggling to make ends meet as a full-time author. Why? Because I didn’t understand who I wanted to read and enjoy my books. 

			Once you identify your ideal reader or your target audience, the rest becomes easier. Much like defining

			
			
			
					Who is your reader?

					Why are they looking for your book?

					What is your ideal reader’s pain point?

					How would they look for your book?

			

			
			
			
			
			
			
					Romance

					Science Fiction

					Politics

					Christianity

			

			
			
					Science fiction romance

					Military science fiction

					Post-apocalyptic science fiction

					Space opera science fiction

					Werebear shapeshifter science fiction romance 

			

			
			
			
			
			
			
			
			
			
			
					Home exercise

					No exercise

					At home recipes

					Home cooking

					Home buying

					Group exercise
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