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You already know who should win. You have consumed the polls, absorbed the narratives, watched the debates, and formed your opinion about which candidate deserves victory and which represents catastrophe. This book asks you to forget all of that. The question of who should win is irrelevant to the question of who will win, and even that question matters less than you think. What matters is the gap between what crowds believe and what probability mathematics dictates, because that gap is where money changes hands.

Political prediction markets are not forecasting tools in any meaningful sense. They are exchanges where participants with strong opinions trade against participants with different strong opinions, and the resulting price reflects the balance of conviction rather than the balance of evidence. When you understand this distinction, you stop asking what the market thinks will happen and start asking where the market has mispriced what might happen. The first question makes you a spectator. The second question makes you a trader.

Kalshi's political contracts present a unique extraction opportunity precisely because political bettors are uniquely irrational. They bet with their hearts. They anchor to polls that sample a thousand people and extrapolate to a hundred million voters. They overweight debates that move zero votes and underweight registration shifts that move millions. They panic on election night when early returns favor one side, not understanding that different states count different ballots at different times. Every one of these errors creates a price distortion, and every price distortion creates edge for the trader who sees it clearly.

This book will not tell you who will win the next election. It will not provide political analysis, pundit predictions, or partisan arguments. Instead, it will teach you where crowds systematically misprice political outcomes, why they misprice them, and how to position yourself on the correct side of that mispricing. The framework applies whether your preferred candidate is ahead or behind, whether your party controls the government or opposes it, whether you believe the polls or distrust them. Edge is edge. Probability is probability. The market does not care about your feelings, and neither should you.

The traders who extract consistent value from political prediction markets are not the ones with the best forecasts. They are the ones who understand that forecasting is not the game. The game is identifying where other people's forecasts have contaminated the price, then trading against that contamination with discipline and patience. By the time you finish this book, you will see political markets the way a market maker sees any market: as a continuous stream of mispriced contracts waiting for someone rational enough to exploit them.
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The crowd is not stupid. This is the first thing you must understand if you want to extract money from political prediction markets consistently. The crowd contains sophisticated analysts, professional pollsters, political operatives with inside information, and institutional traders with decades of experience. When you trade against the crowd in a Kalshi political contract, you are not trading against amateurs who forgot to check the polls. You are trading against an aggregation of intelligence that, in theory, should be smarter than any individual participant. The wisdom of crowds is real. It has been documented in contexts ranging from guessing the weight of an ox to predicting corporate earnings. Yet the crowd is wrong often enough, and wrong in predictable enough ways, that systematic edge extraction remains possible. The question is not whether the crowd is smart but whether the crowd's smartness is contaminated by patterns of error that you can identify and exploit.

Political prediction markets attract a specific type of participant, and that specificity creates exploitable bias. The person who opens a Kalshi account to trade political contracts is not the same person who opens an account to trade weather or economics. Political bettors care about politics. They have opinions, allegiances, and emotional investments in outcomes. They consume political media voraciously. They follow polling aggregates and refresh election forecasts multiple times per day. They argue about politics at dinner parties and doom-scroll through social media on election night. This emotional engagement makes them informed participants in one sense and catastrophically biased participants in another. They know more about the candidates than a casual observer, but they also want specific outcomes in ways that distort their probability assessments. The crowd in political markets is smart and motivated and hopelessly compromised by its own desires.

Consider what happens when a partisan places a bet on their preferred candidate. The act of betting is supposed to be an expression of belief about probability, but for most political bettors it is actually an expression of hope, identity, and tribal allegiance. Betting on your candidate feels like supporting your candidate. Betting against your candidate feels like betrayal. This psychological contamination means that prices in political markets reflect not just probability assessments but also the emotional willingness of partisans to put money behind their hopes. When one side of the political spectrum is more emotionally activated than the other—after a debate performance, a scandal, or a viral moment—that activation shows up in prices. The market moves not because probability has changed but because emotional energy has shifted. A trader who can distinguish between probability shifts and emotional shifts has found the first source of systematic edge.

The structure of a binary political contract is deceptively simple, and that simplicity conceals the complexity of what you are actually trading. A contract that asks whether Candidate A will win State X resolves to one dollar if Candidate A wins and zero dollars if Candidate A loses. The current price—say, sixty-three cents—represents the market's implied probability that Candidate A will win. If you believe the true probability is higher than sixty-three percent, you buy. If you believe it is lower, you sell. This is elementary, but the elementary framing obscures the real question: what determines whether the true probability differs from the market price, and how can you identify those divergences before they resolve? The answer lies not in better political analysis but in understanding the systematic errors that prevent market prices from reflecting true probabilities.

The first systematic error is what behavioral economists call anchoring, and in political markets the anchor is almost always the polling average. Real Clear Politics publishes an average. FiveThirtyEight publishes a model. Decision Desk and The Economist and a dozen other outlets publish their own aggregations. These numbers become the gravitational center around which market prices orbit. When the RCP average shows a candidate at 48.3 percent, the prediction market price for that candidate will cluster near forty-eight cents, give or take the market's assessment of how polls translate to electoral outcomes. This anchoring is rational in a limited sense—polls contain real information—but it is also exploitable because polls are systematically wrong in ways that markets fail to price. Polls undercount certain demographics. Polls oversample likely voters in ways that miss registration surges. Polls are conducted by phone in an era when most people do not answer calls from unknown numbers. The anchor is not useless, but it is not the truth either, and traders who understand its limitations can identify when the market has over-anchored to a flawed input.

The second systematic error is narrative capture, and political markets are more susceptible to narrative than any other prediction market category. A narrative is a story that explains why something will happen, and narratives are psychologically compelling in ways that probability distributions are not. When pundits declare that a candidate has momentum after a successful rally, that narrative enters the collective consciousness of market participants. When analysts proclaim that a demographic shift has made a state unwinnable for one party, that narrative calcifies into consensus. These narratives may be true or false, but their truth value matters less than their psychological stickiness. Once a narrative takes hold, participants who believe the narrative bid prices in its direction, and participants who might disagree face the psychological cost of contradicting the consensus. Narrative capture creates one-directional pressure on prices, and that pressure often overshoots what probability mathematics would justify. The trader who can identify when a narrative has pushed prices beyond probability-justified levels has found the second source of systematic edge.

The third systematic error is what this book will call the Tribal Tax—the premium that partisans pay to express their political identity through prediction market positions. This is not a metaphor. It is a measurable phenomenon that shows up in prices across every major political contract. When a Republican bets on a Republican candidate, part of what they are purchasing is not probability exposure but psychological satisfaction. The same is true for Democrats betting on Democrats, third-party supporters betting on their candidates, and anyone whose identity is tied to a political outcome. The Tribal Tax inflates prices for candidates with enthusiastic bases and depresses prices for candidates with demoralized bases, independent of underlying probability. A candidate who has just energized their supporters with a fiery speech will see their prediction market price rise not because their probability of winning has increased but because their supporters are more willing to pay money to express their renewed enthusiasm. The Tribal Tax is a transfer of wealth from emotionally invested partisans to probability-focused traders, and it occurs continuously throughout every election cycle.

Understanding the Tribal Tax requires understanding that prediction market participants are not trying to maximize expected value. They are trying to satisfy a bundle of motivations that includes expected value but also includes entertainment, identity expression, information gathering, and social participation. A sports bettor who bets on their hometown team knows, at some level, that they are paying a premium for the emotional experience of having money on the game. A political bettor who bets on their preferred candidate is doing the same thing, but the emotional stakes are higher because political outcomes affect lives in ways that sports outcomes do not. The willingness to pay this premium is not irrational in any deep sense—people pay for entertainment all the time—but it is exploitable by traders who are not paying the same premium. When you strip away tribal loyalty and bet purely on probability, you are operating with a structural advantage over participants who cannot separate their bets from their beliefs.

The fourth systematic error is temporal mispricing, and political markets exhibit this error more severely than almost any other category. A presidential election is a single event that occurs on a single day, but the market for that event trades continuously for months or years. During that time, the price fluctuates based on news, polls, debates, and vibes, each fluctuation representing the crowd's updated probability assessment. The error occurs because the crowd systematically overweights recent information and underweights base rates. A debate performance moves markets by five to ten points, but academic research consistently shows that debates move actual vote share by zero to two points. An October surprise dominates the news cycle and crashes prediction market prices, but historical analysis shows that most October surprises are forgotten by November. The crowd reacts to information in proportion to its salience rather than its predictive power, and this creates consistent patterns of overreaction that a disciplined trader can fade.

The Kalshi platform structures political contracts in ways that create additional edge opportunities beyond the core behavioral errors. Most political contracts on Kalshi are binary—yes or no, win or lose—which means the price represents both the probability of YES and the probability of NO simultaneously. If YES trades at sixty cents, NO is implicitly priced at forty cents. This symmetry means that every mispricing of YES is also a mispricing of NO, and the trader can express their view by buying the underpriced side rather than selling the overpriced side. This flexibility matters because buying and selling have different psychological weights. Buying feels like a vote of confidence. Selling feels like a vote of opposition. Most retail participants prefer to buy positions that align with their desired outcomes, which means YES sides of contracts attract more emotional flow than NO sides. A trader who is comfortable taking NO positions in contracts where the crowd has overpaid for YES will find more opportunities than a trader who only takes YES positions.

The fee structure of political prediction markets affects edge calculation in ways that many participants ignore. Kalshi charges fees on trades, and while these fees are currently promotional, they will eventually settle into a steady state that traders must account for. A one-cent edge on a political contract is meaningless if fees consume two cents per round trip. This sounds obvious, but the implication is important: you cannot trade every mispricing. You need mispricings large enough to clear the fee hurdle with room to spare. Many political bettors trade for entertainment and accept negative expected value after fees because the entertainment value exceeds their losses. A serious trader cannot afford this luxury. The fee structure filters out small-edge opportunities and concentrates extraction potential in larger mispricings, which occur at specific moments in the election cycle rather than continuously. Understanding when these moments occur—and being capitalized to exploit them—is the difference between trading political markets and gambling on political markets.

Liquidity in political prediction markets follows predictable patterns that create additional edge for traders who understand them. Liquidity is sparse in the early stages of an election cycle, concentrates around major events like primaries and debates, and peaks in the final weeks before Election Day. Sparse liquidity means wider spreads, which means higher costs to enter and exit positions. Concentrated liquidity means tighter spreads but also faster price discovery, which means mispricings correct more quickly. A trader who understands these patterns can choose when to deploy capital for maximum effect. In the early cycle, wide spreads make trading expensive but mispricings persist longer. In the late cycle, tight spreads make trading cheap but mispricings disappear quickly. The optimal strategy adapts to liquidity conditions rather than applying a single approach throughout the cycle.

The information environment surrounding political prediction markets is unlike any other market category, and this uniqueness creates both opportunities and traps. Political information is abundant, but most of it is noise. Thousands of pundits offer predictions, but their track records show that expert political forecasting is barely better than chance. Polls are released daily, but individual polls have margins of error that exceed the differences they purport to measure. News events dominate coverage, but most news events have zero impact on final outcomes. The trader who consumes all available political information will be overwhelmed and misled. The trader who ignores political information will miss genuine signals. The optimal approach is selective consumption: identify the information sources that have predictive value, weight them appropriately, and ignore everything else. This is harder than it sounds because the human brain is wired to find patterns in noise, and political media is designed to make noise feel significant. Developing the discipline to distinguish signal from noise is perhaps the most difficult skill in political prediction market trading.

The crowd's most consistent error in political markets is the conflation of likelihood with certainty. When a candidate is ahead in polls by eight points, the crowd treats that lead as more stable than it is. When a candidate has won a state in five consecutive elections, the crowd treats that streak as more predictive than it is. When an incumbent president has strong economic numbers, the crowd overweights the correlation between economics and electoral outcomes. In each case, the crowd takes a probabilistic edge and treats it as a deterministic outcome. This manifests in prices that are too extreme—favorites priced too high, underdogs priced too low. The correction is not to ignore the factors that make favorites more likely to win but to recognize that probable outcomes are not certain outcomes. An eight-point polling lead represents perhaps seventy-five percent probability, not ninety percent. A five-election winning streak represents perhaps sixty-five percent probability, not eighty percent. Calibrating probability correctly requires resisting the psychological pull toward certainty, and most market participants cannot resist that pull.

The relationship between national polls and electoral outcomes is misunderstood in ways that create systematic mispricing. Political media reports national polls because they are simple to communicate: Candidate A leads Candidate B by three points nationally. Prediction market participants anchor to these national numbers because they are salient and frequently updated. But presidential elections are not decided by national popular vote. They are decided by the Electoral College, which aggregates state-level outcomes in ways that can diverge significantly from national polls. A candidate can lead nationally by three points and still have only fifty-five percent probability of winning the presidency if their votes are inefficiently distributed across states. Conversely, a candidate can trail nationally by one point and still have forty-five percent probability of winning if their coalition is efficiently concentrated in swing states. The gap between national polling and electoral probability is a permanent source of mispricing because most participants do not understand, or do not bother to calculate, the translation.

State-level contracts present different mispricing patterns than national contracts, and a sophisticated trader exploits both. State-level political contracts on Kalshi—will Candidate A win Pennsylvania, will Candidate B win Georgia—attract less liquidity than national contracts but exhibit more severe mispricings. The crowd that trades state-level contracts is smaller and often more locally biased. A Pennsylvania resident betting on Pennsylvania outcomes has access to local information but also has tribal attachments to local political identities. This local knowledge and local bias interact in unpredictable ways. Sometimes local knowledge corrects for national narrative errors. Sometimes local bias amplifies them. The trader who can identify when local markets are more accurate and when they are more biased has found an additional edge that does not exist in national markets.

The timing of information release creates systematic patterns that sophisticated traders can anticipate. Polling releases cluster on certain days. Campaign finance reports hit at predictable intervals. Voter registration deadlines create step-function changes in the electorate. Early voting data becomes available on known schedules. Each information release creates a price reaction, and each price reaction follows predictable dynamics: initial overreaction followed by gradual correction, or initial underreaction followed by delayed recognition. A trader who knows the release schedule can position in advance for anticipated mispricings. If polls consistently move prices by more than their informational content justifies, the trader can plan to fade post-poll overreactions. If early vote data consistently catches the market off guard, the trader can plan to be early to that data. Anticipatory positioning is more profitable than reactive positioning because you are buying the mispricing before it becomes obvious rather than competing with everyone who noticed it at the same time.

Consider the concrete example of a presidential debate. For weeks before the debate, political media builds anticipation. Prediction market prices fluctuate based on expectations about who will perform well. The debate occurs, and within minutes, consensus forms about who won. Prices move sharply in the direction of the perceived winner. Over the following days, the price move either sticks or fades. Historical analysis shows that debate-driven price moves almost always partially fade because the market initially overweights debate performance relative to its actual impact on vote share. A trader who understands this pattern can plan to fade the immediate post-debate move, waiting for prices to overshoot before taking a position against the overreaction. This is not a guaranteed profit—sometimes debates genuinely shift races—but it is a positive expected value position because the average overreaction exceeds the average genuine shift. The key is discipline: waiting for the overreaction to develop before acting, rather than anticipating which direction the overreaction will go.

The final weeks of a presidential campaign exhibit a distinctive mispricing pattern that deserves special attention. As Election Day approaches, uncertainty should decline because more information is available: final polls, early vote data, turnout indicators. But uncertainty in prediction markets often increases during this period because the emotional stakes peak. Partisans who have been watching for months become more willing to bet with conviction. Participants who sat out the early campaign enter the market for the final push. This surge of emotional, late-arriving money creates volatility that exceeds what declining uncertainty would justify. A disciplined trader can extract edge during this period by providing liquidity to emotional participants—selling to buyers who are willing to pay a premium for the satisfaction of a final bet, buying from sellers who are panicking over unfavorable news. The final week of a presidential campaign is not the best time for directional bets; it is the best time for liquidity provision and volatility capture.

Everything discussed so far represents the surface architecture of crowd error in political prediction markets. The Tribal Tax, narrative capture, anchoring bias, temporal mispricing—these are the obvious patterns that any thoughtful observer can identify. But beneath these surface patterns lies a deeper structure that determines when edge is extractable and when it is not. The deeper structure concerns the relationship between market prices and the underlying probability distributions they represent. A binary contract price of sixty cents implies that the market believes the outcome has sixty percent probability. But this implication assumes that the market is processing probability correctly, and in political markets, this assumption is systematically violated. The crowd does not think in probabilities. It thinks in narratives, polls, and expectations. The translation from these inputs to probability outputs is corrupted by every bias discussed above, which means the price is not a probability but a distorted reflection of what the crowd thinks probability might be.

This insight transforms how you should approach political prediction markets. You are not trying to forecast outcomes better than the crowd. You are not trying to process more information or develop superior models. You are trying to identify where the crowd's distorted probability assessment has created a gap between price and true probability, then position to capture that gap. The forecasting approach asks: who will win? The edge extraction approach asks: where is the crowd wrong about who might win? These questions sound similar but lead to entirely different trading strategies. The forecaster takes positions based on their beliefs about outcomes. The edge extractor takes positions based on their beliefs about crowd error, regardless of their beliefs about outcomes. You can extract edge from a market where you have no opinion about the outcome, as long as you have an opinion about where the price is wrong.

The conceptual turn this chapter demands is recognizing that political prediction markets are not forecasting mechanisms—they are behavioral exchanges where psychology trades against probability. The crowd brings knowledge, information, and analytical sophistication. It also brings hope, fear, tribal loyalty, and a desperate need to believe that its preferred outcomes will occur. These psychological inputs contaminate the analytical inputs and produce prices that reflect the blend rather than the underlying truth. Your edge comes from recognizing the contamination and betting against it. This requires a specific kind of detachment that most political observers cannot achieve. You must be willing to bet against your own preferred outcomes when the Tribal Tax has inflated their prices. You must be willing to bet on outcomes you find distasteful when narrative capture has depressed their prices below probability-justified levels. You must stop thinking of prediction market positions as expressions of belief and start thinking of them as positions against crowd error.

The traders who consistently extract value from political prediction markets are not political experts. They are often people with backgrounds in finance, statistics, or professional gambling who have applied disciplined frameworks to a new market category. They understand that political knowledge can be a liability if it comes with political attachments. They have developed the ability to assess probability without being influenced by their preferences about outcomes. They recognize that the crowd's errors are not random but patterned, and they have learned to identify and exploit those patterns with ruthless consistency. The remaining chapters of this book will teach you the specific techniques these traders use: how to identify when consensus has over-anchored, how to time positions around predictable events, how to build simple models that outperform crowd intuition, and how to size and manage positions for long-term sustainability. But all of those techniques rest on the foundation established in this chapter: understanding that you are not forecasting elections—you are trading the gap between what crowds believe and what probability mathematics dictates.

The architecture of crowd error in political prediction markets is not a flaw to be corrected but a feature to be exploited. As long as humans trade political outcomes, the Tribal Tax will be paid. As long as media shapes political narratives, narrative capture will distort prices. As long as polls are published, anchoring bias will persist. These are not temporary inefficiencies that will disappear as markets mature. They are structural features of how humans process political information, and they will persist as long as humans remain the primary participants in political prediction markets. Your job is not to eliminate crowd error—you cannot—but to position yourself on the correct side of it consistently enough to extract value over many election cycles. The crowd will continue to be wrong in predictable ways. The question is whether you will be disciplined enough to profit from that predictability, or whether your own tribal loyalties will make you part of the error rather than its beneficiary.

Political prediction markets are young, and their youth presents both opportunity and risk. Kalshi's political contracts have existed for only a few years, which means participants are still learning the patterns that will eventually become common knowledge. The edge available today is greater than the edge that will be available in a decade, when the patterns described in this book are widely understood and priced into markets. This is the best time to be trading political prediction markets—before the sophistication of the participant base catches up to the complexity of the market dynamics. But the youth of these markets also means that the patterns are still being established. Historical analogies from other prediction markets help, but they are not perfect guides to how Kalshi political contracts will behave in future cycles. The frameworks in this book are based on behavioral economics, market microstructure, and historical analysis, but they are not proven through decades of backtesting. They are principles, not formulas. Your edge will come from applying these principles with more discipline and less emotion than the average participant, not from following a mechanical system that guarantees profits.

The crowd is not stupid. The crowd is smart, informed, and analytically sophisticated. But the crowd is also human, which means it is subject to psychological biases that create predictable patterns of error. The Tribal Tax transfers money from partisans to probability traders. Narrative capture transfers money from story-believers to skeptics. Anchoring bias transfers money from poll-followers to independent assessors. Temporal mispricing transfers money from overreactors to patient contrarians. Each of these transfers occurs continuously throughout every election cycle, and each represents an opportunity for the trader who understands the architecture of crowd error. You now understand that architecture. The remaining chapters will show you how to exploit it.

The mechanism by which crowd error translates into extractable edge deserves closer examination, because the translation is not automatic. A mispricing only becomes profit when it resolves in your favor, and resolution in political markets is binary and final. Unlike a stock that can fluctuate indefinitely, a political contract settles to one dollar or zero dollars on a specific date. This finality means that being right about the direction of mispricing is not enough—you must also be right about the magnitude of mispricing relative to your position size and the probability of the outcome. A contract priced at seventy cents for an outcome with true probability of sixty-five percent is mispriced, but the expected value of buying NO at thirty cents is only about five cents per contract. If you buy a hundred contracts, your expected profit is five dollars. If that expected profit took months to realize and required capital that could have been deployed elsewhere, the opportunity cost may exceed the gain. Edge extraction requires not just identifying mispricing but sizing positions appropriately and managing capital across the full election cycle.

The distinction between edge and expected value is critical for political prediction market traders. Edge is the percentage advantage you have over the market price. Expected value is the dollar amount you expect to earn from a position. A high-edge opportunity with small position size produces less expected value than a moderate-edge opportunity with larger position size. Political markets present many small-edge opportunities and fewer large-edge opportunities, which means position sizing and opportunity selection determine results more than edge identification alone. The trader who takes every small-edge opportunity will churn through capital and fees while capturing minimal profit. The trader who waits for large-edge opportunities and sizes into them appropriately will capture more profit with less activity. Patience is not a virtue in political prediction markets—it is a mathematical requirement for positive expected value after fees and opportunity costs.

The psychology of waiting deserves extended discussion because it is where most political prediction market traders fail. Political junkies are drawn to these markets precisely because they follow politics obsessively. They want to trade every development, react to every poll, and express opinions on every news cycle. This impulse is the enemy of edge extraction. Most political developments do not create tradeable mispricing. Most polls confirm what markets already know. Most news cycles are noise that the market correctly ignores or incorporates within hours. The trader who acts on every impulse will overtrade, pay excessive fees, and take positions without genuine edge. The trader who cultivates the discipline to wait for genuine opportunities will spend most of the election cycle watching rather than trading, which feels unsatisfying but produces superior results. The feeling of inactivity is the price you pay for avoiding negative expected value trades.

Consider the practical challenge of maintaining discipline across a two-year presidential election cycle. The cycle begins with early speculation about potential candidates, continues through primary season, intensifies during the general election campaign, and culminates in Election Day and its aftermath. At every stage, the market offers opportunities to trade. At most stages, those opportunities are traps rather than genuine edge. Early cycle prices are speculative and illiquid, meaning spreads eat your edge and prices can move against you without any new information. Primary season offers more liquidity but also more uncertainty, and the relationship between primary performance and general election probability is weaker than most participants believe. General election season concentrates liquidity and sharpens probability assessments, but it also attracts the most emotional money, creating both opportunities and minefields. The disciplined trader maps the cycle in advance, identifies the stages with the highest expected value, and conserves capital for those stages while ignoring the temptations of the intervening periods.

The emotional contamination of political prediction markets extends beyond partisan loyalty to encompass a broader set of psychological traps that affect even non-partisan traders. Confirmation bias leads traders to overweight information that supports their existing positions and underweight information that contradicts them. Recency bias leads traders to overweight recent events and underweight historical base rates. Overconfidence leads traders to underestimate the uncertainty in their probability assessments and take larger positions than their edge justifies. Loss aversion leads traders to hold losing positions too long and cut winning positions too early. Each of these biases operates independently of political preference, which means even traders who have successfully neutralized their partisan impulses remain vulnerable to other psychological errors. Complete debiasing is impossible, but awareness of these patterns allows traders to implement structural protections—position limits, mechanical exit rules, probability calibration exercises—that reduce the impact of bias on trading decisions.

The structure of Kalshi's political contract offerings creates opportunities that differ from other prediction market platforms, and understanding these platform-specific dynamics is essential for edge extraction. Kalshi offers contracts on presidential outcomes, congressional control, state-level results, and various political events. The liquidity distribution across these contracts is uneven, with presidential contracts attracting the most volume and obscure state-level contracts trading barely at all. This liquidity gradient creates a tradeoff: the most liquid contracts have the tightest spreads but also the most sophisticated participant base, while the least liquid contracts have wider spreads but potentially larger mispricings. A small trader can move prices in thin markets, which creates both opportunity and risk—opportunity if you are buying
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