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Introduction


Undertaking Sport Studies involves studying various aspects of sport, including how contemporary issues affect sport and how modern society influences sport. Sport exists at different levels for different people, so you will study factors that may influence people’s participation and how elite sports participation is organised. You will look at how sport can influence people’s behaviour and encourage certain values from its participants. You will also investigate how society is becoming shaped by technology and how technology is heavily involved in modern sport.

Taking part in sport is an important aspect of this subject. You are expected to participate in two sporting activities and be involved as a leader in one sporting activity. All sports performers want to improve and as part of your studies, you are expected to identify key areas in your performances and highlight those methods that can be used to improve your performances. As a leader, you are expected to organise and deliver a safe sporting activity suitable for the group you are supervising, and then evaluate the effectiveness of that activity session.

You have a choice of areas to study. You can look into the different forms of media that comment on sport and how the media can have a positive relationship with sport. You will look at how the media can also have negative implications for a sport and performers.

Alternatively, you can investigate the range of outdoor and adventurous activities available both locally and nationally. You will be expected to plan to participate in one activity. To do this, you will have to investigate the types of safety and specialist equipment and clothing that are used in different activities, including the way that technology has influenced recent developments. You will need to plan for any potential emergencies and demonstrate suitable skills for the planned activity. You will also need to evaluate the planned activity and explain the benefits of participation.


Mandatory and optional units

You must complete three units:


	•  One mandatory externally assessed unit

	•  One mandatory non-examined assessed (NEA) unit

	•  One optional non-examined assessed (NEA)unit, from a choice of two.



The two mandatory units are:


	•  R184: Contemporary issues in sport (externally assessed by an OCR-set exam worth 40 per cent of your overall mark).

	•  R185: Performance and leadership in sports activities (non-externally assessed (NEA) through an OCR-set assignment worth 40 per cent of your overall mark).



The two optional units, from which you choose one, are:


	•  R186: Sport and the media (NEA – assessed through an OCR-set assignment worth 20 per cent of your overall mark).

	•  R187: Increasing awareness of outdoor and adventurous activities (NEA – assessed through an OCR-set assignment worth 20 per cent of your overall mark).








How to use this book


This textbook contains all four units for Cambridge National Level 1/2 in Sport Studies.

These are:


	•  Unit R184 Contemporary issues in sport

	•  Unit R185 Performance and leadership in sports activities

	•  Unit R186 Sport and the media

	•  Unit R187 Increasing awareness of outdoor and adventurous activities



Each unit is then divided into topic areas from the specification. Each unit opener will help you to understand what is covered in the unit, the list of topic areas covered, and what you will be assessed on, fully matched to the requirements of the specification. All of the learning content for each learning outcome is covered in the book.


Key features of the book



[image: ]

Topic areas

The topic areas are clearly stated so you know exactly what is covered.
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[image: ] How will I be assessed?

Assessment methods are clearly listed and fully mapped to the specification.
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[image: ] Getting started

Short activities to introduce you to the topic.
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Key terms

Definitions to help you understand important terms.
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Case study

See how concepts can be applied to real-life scenarios.

[image: ]






[image: ]

[image: ] Activities

Short tasks to help you understand an idea or assessment criteria. These include group and research tasks.
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[image: ] Test your knowledge

Questions and quick tasks to test your knowledge and understanding of each learning outcome. Answers are provided online at: hoddereducation.co.uk/cambridge-nationals-2022/answers
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[image: ] Research

Links and suggestions for further research into the subject.
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[image: ] Synoptic links

Links to relevant details in other parts of the book so you can see how topics link together.
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[image: ] Read about it

Includes references to websites and other sources for further reading and research.
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[image: ] Practice questions

This feature appears in Unit R184 where you will be assessed by an exam. Mark schemes and example answers are provided online at: hoddereducation.co.uk/cambridge-nationals-2022/answers
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[image: ] Assignment practice

This feature appears in units R185, R186 and R187 and will help you prepare for your non-examined assessments with model assignments.
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Unit R184 Contemporary issues in sport


[image: ]




[image: ]

About this unit

There are many contemporary issues that affect different sports. In this unit, you will explore topical and contemporary issues and learn about a range of examples from different sporting contexts.

First, you will learn about issues which affect participation for a range of user groups before looking at the role sport plays in promoting positive values. You will then explore the pros and cons of being the host of a major sporting event and the role that National Governing Bodies (NGBs) play in promoting their sport. Finally, you will learn about the impact that technology has on sports performance.
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Topic areas

In this chapter, you will learn about:


	1  Issues which affect participation in sport (TA1)

	2  The role of sport in promoting values (TA2)

	3  The implications of hosting a major sporting event for a city or county (TA3)

	4  The role National Governing Bodies (NGBs) play in the development of their sport (TA4)

	5  The use of technology in sport (TA5).
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[image: ] How will I be assessed?

Unit R184 is a mandatory examined unit. Your teacher may enter you for the exam in January and/or June. This unit must be taken as the terminal assessment at the end of your course of study. There will be 48 guided-learning hours and you will be assessed through a one-hour and 15-minute written exam, which is set and marked by OCR. It has three sections:


	•  Section A has 30 marks and is made up of multiple-choice questions and a number of short- to medium-response questions.

	•  Section B has 28 marks.

	•  Section C has 12 marks.

	•  Sections B and C have context-based questions, short- to medium-response questions, extended-response analysis and evaluation questions.



The exam is out of 70 marks in total and is worth 40 per cent of your overall mark. During the external assessment, you will be expected to demonstrate your knowledge and understanding of this unit through answering questions that require the skills of analysis and evaluation in particular contexts. As you study this unit, you will need to make comprehensive notes and use the internet as a resource. Copies of past paper exams and mark schemes will be beneficial to your studying.

For Topic Area 1, you need to:


	•  know the user groups that participate in the physical activity or sport

	•  know and understand the possible barriers which affect participation in sport

	•  know and understand possible solutions to the barriers which affect participation in sport

	•  know and understand the factors which can positively and negatively impact upon the popularity of sport in the UK

	•  know and understand the growth of emerging/new sports in the UK.



For Topic Area 2, you need to:


	•  know and understand sport values

	•  know the Olympic and Paralympic movement

	•  know and understand sporting values initiatives and campaigns

	•  know and understand the importance of etiquette and sporting behaviour

	•  know and understand the use of performance enhancing drugs (PEDs) in sport.



For Topic Area 3, you need to:


	•  know and understand the features of a major sporting event

	•  know and understand the positive and negative pre-event aspects of hosting a major sporting event

	•  know and understand potential positive and negative aspects of hosting a major sporting event.



For Topic Area 4, you need to:


	•  know and understand National Governing Bodies (NGBs).



For Topic Area 5, you need to:


	•  know and understand the role of technology in sport

	•  know and understand the positive and negative effects of the use of technology in sport.
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Topic Area 1 Issues which affect participation in sport

Sporting participation is very popular but there are many different issues and barriers that affect whether certain groups of people can take part.
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[image: ] Getting started

In small groups, discuss the following points:


	•  What sporting activities do you regularly take part in?

	•  What are the main things you gain from taking part in these activities, for example, friendship?

	•  What initially caused or inspired you to take up your choice of sports?

	•  State any sports you would like to play but have been unable to.

	•  Suggest reasons why you have not managed to take part in those sports.
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1.1 User groups

A wide range of people take part in the physical activity of sport. However, specific groups of people face barriers or factors that can make participation in sporting activities particularly difficult.


1.1.1 Different user groups who participate in sport

Those facing particular barriers to their participation are categorised into the following different user groups.

The circumstances of an individual may result in them belonging to more than one user group, for example, a teenager who cares for a family member (user groups: teenager and carer). Therefore, questions in the examination may refer to examples of a person who belongs to more than one group.
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Key terms

Participation Taking part and being involved in a sporting activity.

Barriers Factors that may make participation particularly difficult.

User groups A specific group of people with similar characteristics.

Gender Characteristics of males and females, boys and girls that are socially constructed.

Physiological characteristics Physical features that form part of the human body.

Gender identity A person’s deeply felt, internal and individual experience of gender, which may or may not correspond to their physiology or designated sex at birth.

Stereotyping A widely held but simple and sometimes unjust viewpoint or idea about a particular type of person.
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Gender

According to the World Health Organization (2021), gender refers to the characteristics of males and females, boys and girls that are socially constructed. It can be argued that gender interacts with the term sex, but sex is different. Sex refers to biological and physiological characteristics such as hormones and reproductive organs. Sex is different from gender identity. Gender identity refers to a person’s deeply felt, internal and individual experience of gender, which may or may not correspond to their physiology or designated sex at birth.

Different genders can have different needs, goals and requirements to allow them to take part in the physical activity of sport. Subsequently, different genders can face different barriers to participation. These include:


	•  Stereotyping: Some sports can be stereotyped in terms of whom the sport is for and who should play it. This may lead some genders to feel that the sport is not appropriate for them.

	•  Gender imbalance (in punditry): Where one gender is treated differently from another, for example, media coverage may favour the version of a sport played by a certain gender. But equally, the pundits providing analysis may not inspire others to participate in a sport as they can be predominantly of one gender.

	•  Lack of role models: Linked to a lack of media coverage, positive role models for a gender group may not receive the same amount of coverage so do not inspire members of their gender to take part.

	•  Sexist attitudes: Sexist attitudes against a particular gender can make performers feel uncomfortable about taking part.

	•  Imbalance in funding: Certain genders may face an imbalance in funding whereby their gender group receives less funding for coaches, clubs and competitions than other genders.
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Figure 1.1 Different genders can face different barriers to participation





People from different ethnic groups

Ethnicity refers to the state of belonging to a group of people who identify with each other based on culture, language, traditions, ancestry, heritage, customs or religion. As there are so many different ethnicities, there can be different barriers to participation within certain ethnic groups.
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Key terms

Gender imbalance Disparity between males and females in the population.

Punditry Experts who provide information and analysis about sporting performance.

Media TV, radio, newspaper, internet, social media.

Internet Global system of interconnected computer networks.

Role model A person whose behaviour, for example, or success can provide inspiration to others.

Sexist attitudes Thoughts and feelings that one sex is superior to another.

Ethnicity The state of belonging to a group of people who identify with each other based on culture, language, traditions, ancestry, heritage, customs or religion.
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Different ethnicities can face many specific barriers to participation. These include:


	•  Lack of awareness or information: Ethnic groups might not know what sports activities are available for them, for example, at their local leisure centre.

	•  Cultural norms and lack of provision: This may mean there is interest in sports which are not offered in the local area.

	•  Lack of role models: There may be few positive role models from the same ethnic group to inspire others to take part.

	•  Lack of coaches from that ethnic group: Without coaches to inspire and teach younger children from an ethnic group, members of that group may decide not to attend.

	•  Fear of discrimination/racism: Potential discrimination/racism from people at clubs or facilities may prove to be a barrier to participation.

	•  Language barriers: If English is a second language it might prove more difficult to read adverts and rules written in English, or understand coaches who do not speak the participant’s first language.

	•  Stereotypes: Stereotypical images may portray certain ethnicities in a manner, which does not encourage participation.

	•  Lack of media coverage/punditry: Certain ethnicities may not receive as much media coverage as others and the pundits covering events may not come from those ethnic groups.

	•  Religious beliefs: Different religious beliefs or customs may prohibit competition or activity on certain days, for example, there may be certain dress codes which are not compatible with the typical sportswear used.





Retired people/people over 60

Retirement is an option to stop performing regular work. Although you can retire at any age, most retired people receive the state pension. The government is planning to increase the state pension age from 66 to 67 between 2026 and 2028.
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Figure 1.2 People from different ethnic groups may face different barriers to participation in sport



People of retirement age or those over the age of 60 may face potential barriers to participation. These include:


	•  Lack of confidence: It may be a long time since the person has participated in physical activity so they may lack confidence to restart or to try a new sports activity.

	•  Lack of fitness: They may lack the fitness required to get started or to perform basic physical activities or skills.

	•  Increased likelihood of illness: Due to previous illness or injury, older people may be more prone to injury.

	•  Limited access to transport: There may be a lack of public transport available to get to a facility. Some retired people rely on bus routes to travel.

	•  Cannot afford the cost of participation: Some older people only have a basic pension and very little disposable income.

	•  Discrimination from others: They may be perceived by others as being too old to join in or participate or may feel they are being judged so decide not to attend.

	•  Family commitments: Due to caring commitments, such as looking after grandchildren or a spouse, older people may lack spare time to take part in sport.

	•  Lack of self-esteem/low confidence: Some older people do not have self-belief to take part – a belief that ‘those days are gone’.
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Figure 1.3 Retired people often have to take public transport to travel to suitable facilities for physical activity
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Key terms

Awareness How aware or knowledgeable a particular user group is about something.

Provision Refers to what is provided. Is the activity available at all?

Retired No longer doing regular paid work.

Disposable income Money that can be spent on whatever the person chooses after essential bills and commitments have been paid.

Self-esteem A person’s feeling of self-worth.
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Families with children

Families with children face certain barriers to participation, largely due to the time pressures involved in raising a young family. The barriers that can prevent them from taking part in physical activity include:


	•  Family commitments: Looking after children can be very time consuming and there is little time left for leisure pursuits.

	•  Childcare costs: Money often has to be prioritised to childcare ahead of any leisure activity costs.

	•  Limited childcare: If there is no crèche at the sports centre it can be difficult for parents to find suitable childcare to allow them to take part in activities and exercise.

	•  Transport issues: Partner may need the car (if a one-car family) and public transport may be awkward or difficult with children.

	•  Lack of time: Work and family commitments may be prioritised over sports activities and exercise.

	•  Appeal of alternative leisure activities: It may be more appealing, for example, to attend parent-and-child groups or to meet with other families than it is to exercise.

	•  Partner may wish to exercise: It can be difficult to find time for both parents to exercise. One partner may be able to exercise more than the other due to time constraints.



Key barriers to participation for families with children can be remembered by the acronym FACT:


	•  Family commitments.

	•  Appeal of alternative leisure pursuits.

	•  Childcare costs leaving limited disposable income.

	•  Transport issues.
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Figure 1.4 Families with children often face barriers to participation such as a lack of time





Carers

Carers can be adults or children who care for relatives, elderly people, parents, siblings or dependent others. This can be a very time-consuming responsibility. Some of the key barriers to participation that carers face include:


	•  Commitments: The commitment to care for a relative is likely to be a priority so opportunities to take part in sport may be limited.

	•  Lack of time: Caring for relatives, elderly people, parents or siblings can be very time consuming and leave little time for leisure pursuits.

	•  Lack of disposable income: Carers may need to give up work to care for their family member so may not have the disposable income to take part in sport.

	•  Lack of appropriate activity options: Carers may only have certain times in the day that they can exercise so the options available may be limited.
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Key term

Carer An adult or child who has the responsibility to care for relatives, elderly people, parents, siblings or dependent others.
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Figure 1.5 Caring for elderly relatives can be a very time-consuming responsibility





People with family commitments

Commitments to family members can vary from person to person. However, people with such commitments can face barriers to their participation. These include:


	•  Childcare costs of dependants: This often means that money has to be prioritised to childcare ahead of any leisure activity costs.

	•  No crèche or childcare at the sports centre: Nowhere for the child to go while their parents are exercising.

	•  Transport issues: The use of any transport the family has may need to be prioritised for other commitments, such as children’s sports clubs.

	•  Lack of time: Time is prioritised to the family commitments.

	•  Lack of disposable income: Any disposable income may need to be spent on other family members rather than on the person him/herself.
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Key term

Dependants The people in a household who depend on the person or people who earn money and provide basic needs, for example, food.
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Figure 1.6 Commitments to family members and their leisure time can reduce the likelihood of some parents being able to take part in sport themselves





Young children

Young children (0–11 years old) face many barriers to participation. These include:


	•  Lack of role models: Important sporting role models for children are often family members, and if there aren’t any role models in the family, then the child might not be encouraged to, for instance, join a local club or league.

	•  Lack of awareness: Children may not know that clubs or activities are available.

	•  Lack of money/disposable income: A child will not have a job or obvious source of income and so is likely to be reliant on parental contribution.

	•  Lack of access to facilities/transport: Children may not be allowed to travel on their own so are reliant on being transported.

	•  Lack of appropriate activity options: There may be a lack of interesting, suitable, child-friendly activities for young children to take part in.

	•  Negative attitude towards participation: Some children would rather do something else that is deemed ‘cooler’, more adventurous or they simply ‘can’t be bothered’ to do physical exercise.

	•  Distractions: Children may get distracted watching television or using laptops and mobile phones.

	•  School/homework commitments: The child may prioritise schoolwork/homework ahead of leisure pursuits.
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Key terms

Young children Children of any age from birth to the end of primary school (0–11 years old).

Access How easy it is to enter into that activity. Is it possible to take part?

Teenagers Children of secondary school age (12–18 years old).
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Teenagers

Teenagers (12–18 years old) face many barriers which can prevent them from participating, some which are similar to younger children. Other barriers are specific to this age group. These include:


	•  Lack of role models to inspire the user group: Very few sporting teenagers are seen as positive role models.

	•  Lack of awareness that suitable activities for teenagers exist: Few teenagers involved in sport receive media coverage.

	•  Lack of money/disposable income: Teenagers may not be able to afford entry, equipment or membership to take part in more appealing sports. Disposable income may be spent on other interests.

	•  Lack of access to facilities/transport: Cannot drive yet.

	•  Lack of appropriate activity options: The activities available may not interest them or be inspiring.

	•  Negative attitude towards participation: Would rather do something else that is deemed ‘cooler’, more adventurous or they simply ‘can’t be bothered’.

	•  Poor body image: At this age, many children do not want to wear or be seen in sports clothing.

	•  Peer pressure to undertake alternative, more sedentary activities: For example, socialising, gaming or attending the cinema. Teenagers may prioritise other social events over sporting activities.

	•  School/homework commitments: A teenager may prioritise schoolwork towards exams or assessments rather than commit the time required to take part in sports activities.
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Figure 1.7 Schoolwork can be prioritised over exercise by some children and teenagers





People with disabilities

People with disabilities have a physical or mental condition that can affect their ability to carry out movement, use different senses or undertake everyday activities. There is a range of classifications of disability, each of which face barriers to participation. This range includes:


	•  visual impairment

	•  deafness or being hard of hearing

	•  mental health conditions

	•  intellectual disability

	•  disability due to an acquired brain injury

	•  autism spectrum disorder

	•  physical disability.
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Key term

People with disabilities A person who has a physical or mental condition that affects their ability to carry out movement, use their senses or undertake everyday activities.
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People with disabilities can face many barriers to participation. These include:


	•  Lack of access to (specialist) facilities: Specialist facilities may not be available locally.

	•  Lack of access to (specialist) equipment: Specialist equipment may not be available at their local leisure centre or sports complex.

	•  Lack of transport: Specialist transport may be needed, for example, for wheelchair users to enable them to get to the sports facility.

	•  Few role models: There is a lack of media coverage showing elite para-athletes.

	•  Expense of equipment/participation charges: Specialist equipment may come with high charges.

	•  No suitable programmed sessions: No provision for disabled activities; lack of suitable adaptations; no suitable clubs; no information available.

	•  Lack of mobility/not physically able to do the sport: The level of disability makes participation more difficult.

	•  Discrimination/views of others: Some may feel that disabled sport is not a priority.

	•  Lack of specialist staff: Specialists with knowledge of disability are needed to supervise or coach specialist clubs or activities.

	•  Lack of confidence/lack of self-esteem: People with disabilities may believe that they cannot take part.
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Figure 1.8 Different disabilities sometimes face the barrier of needing specialist equipment to take part in physical activity





Parents (singles or couples)

Parents of children must allocate appropriate amounts of their time to ensuring their children are cared for. A single parent is classed as any adult who is bringing up a child or children on their own. In 2021, nearly one quarter of all families in the UK were single-parent families.

Parents (singles or couples) face similar barriers to the user group ‘people with children’ but single parents do not have a partner to help them out. Some of the barriers they face include:


	•  Childcare costs: Often money has to be prioritised for childcare ahead of any leisure activity costs.

	•  Parenting commitments: A single parent may lack time to participate in sports activities, as looking after children can be very time consuming.

	•  Limited childcare: It may be hard to have the child looked after while the parent is exercising if there is no crèche or childcare at the sports centre. This is particularly difficult for single parents.

	•  Transport issues: The single parent may not have access to a car or the income to use public transport.

	•  Lack of time: Time has to be prioritised for work and/or family commitments.

	•  Appeal of alternative leisure activities: For example, attending parent and child groups or meeting with other young families.

	•  Lack of role models: There are few single-parent role models who make elite level in sport.





People who work

Most adults have a job and work for a living. They face the pressures and demands of the world of work and often struggle to find time to take part in physical activity. People who work face many barriers to participation, which include:


	•  Commitment to work: Working people may prioritise work commitments over leisure commitments.

	•  Lack of time: Mainly due to work and other ‘essential needs’, for example, seeing family.

	•  Fatigue/tiredness: Due to excessive work hours.

	•  Unsuitable timing of activities: Some sporting activities cannot be attended as they are only available during work hours.

	•  Lack of provision: Provision local to work or home may be limited or at unsuitable times.

	•  Transport issues: May work in the city and be unable to travel easily to facilities.

	•  Appeal of alternative leisure activities: For example, work events, corporate socialising.
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Figure 1.9 Working life can get in the way of leisure time, making participation in activities difficult to fit in





Unemployed/economically disadvantaged people

The unemployed are people with no employment, whereas economically disadvantaged people simply do not have enough income to meet basic needs and therefore qualify for state-organised benefits. Therefore, you can be both employed or unemployed and economically disadvantaged.
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Key term

Economically disadvantaged Someone who does not have enough income to meet basic needs and qualifies for state-organised benefits.
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Unemployed or economically disadvantaged people face many barriers to participation. These include:


	•  Lack of disposable income: Low income due to unemployed or economically disadvantaged status may mean an individual is not able to afford membership/entrance fees to take part in sport.

	•  Lack of transport: An unemployed or economically disadvantaged person may not have a car or money to pay for transport to facilities.

	•  Other priorities for use of leisure time: For example, time to find a suitable job or source of income.

	•  Cost of equipment: Many sports require specialist equipment, which comes at a cost.

	•  Lack of awareness: Unemployed or economically disadvantaged people may be unaware of activities or opportunities that are subsidised, cheap or free.
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[image: ] Test your knowledge

The specification names 12 different user groups. How many can you name?
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Figure 1.10 Unemployed people may prioritise their time to find a job rather than participating in physical activity







1.2 Possible barriers

General or specific barriers can prevent or hinder a person’s potential to participate in sport.


1.2.1 Possible barriers which affect participation in sport

Not everyone in society has an equal opportunity to access sporting provision. Many of the possible barriers to participation are common to all user groups. These include:
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Key term

Equal opportunity The concept that everyone, irrespective of their age, race, gender, identity and background is accepted and able to participate.
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	•  Employment and unemployment: Employed people may struggle to find time to take part in physical activity whereas unemployed people may not have the income to support participation in sport.

	•  Family or other commitments: Possible lack of time, as prior or necessary commitments may mean that time for physical activity is limited.

	•  Lack of disposable income: Some people might not be able to afford to join a sports activity. For instance, you normally need to be a member of a golf club in order to play golf. Membership can cost hundreds or thousands of pounds per year, which means some groups of people cannot play this sport.

	•  Lack of transport or access: Access refers to being able to get to or into a facility. Therefore, if a particular group finds it difficult to access sports facilities, it may prove difficult for them to take part in physical activity.

	•  Lack of positive family role models or family support: Role models are well-known people who others aspire to be like. If a particular group has few or no sporting role models, they will not be inspired to try to emulate these people. Equally, family support is extremely important. If family do not support participation, they are unlikely to help with aspects like transport and purchase of kit and equipment, and this may prevent an individual participating at all.

	•  Lack of appropriate activity provision: Provision refers to what is provided. If sporting activity is not provided for a particular group, they cannot take part.

	•  Lack of awareness of appropriate activity provision: Awareness refers to how aware or knowledgeable a particular group is about something. If a particular group has little or no awareness of what is available, then they will not know where or when they can take part.

	•  Lack of equal coverage in the media in terms of gender and ethnicity: Sometimes stereotyping of particular groups may demotivate them or lower their self-esteem. The portrayal of gender issues in the sports media may accentuate stereotypes, for instance, that some sports are for males or masculine in nature.
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[image: ] Synoptic links

This topic links to Unit R186 Sport and the media, Topic Area 2, Positive effects of the media in sport.
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[image: ] Activity

Discuss the unique barriers that single parents face which may prevent them from participating in sporting activities.
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1.3 Possible barrier solutions

As the barriers faced by the various user groups are very similar, the barrier solutions can be solutions for many of the user groups.


1.3.1 Possible solutions to the barriers which affect participation in sport

Some of the common solutions that could be put into action in an attempt to eradicate the barriers for the different user groups include:


	•  Provision of appropriate programmes for user groups to attend.

	•  Provision of specific sessions for user groups to attend.

	•  Provision of suitable activities for user groups to attend.

	•  Provision of sessions at appropriate times that suit the user group/s.

	•  The use of targeted promotions to attract user groups.

	•  The use of role models to inspire members of a user group.

	•  The launch and promotion of targeted initiatives to inspire user groups.

	•  Increased availability and appropriateness of transport for user groups to use.

	•  Improved access to facilities for user groups.

	•  Appropriate pricing for user groups.
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Key terms

Targeted promotion A form of advertising that is directed towards a specific audience or user group.

Promotion Involves any type of marketing used to persuade a targeted audience.
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Details of specific strategies to eradicate barriers to participation of different user groups are shown in Table 1.1 below.
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Key term

Inclusion Allowing everyone to be included in a team, competition or structure.
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Table 1.1 Solutions to the barriers which affect participation in sport
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[image: ] Research

Sport England aims to make sport and physical activity a normal part of life for everyone in England. Look at the Sport England website (www.sportengland.org) and read about some of the campaigns they currently have running.

Which user groups are being specifically targeted in these campaigns?
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[image: ] Activity

Exam questions may include a scenario that involves more than one user group, for example, a retired person who is disabled. Can you think of any other scenarios whereby the person would be in more than one user group?
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[image: ] Test your knowledge


	1  Choose two different user groups. For each group, state three barriers to participation that the group may face.

	2  Suggest a solution to each of the barriers stated in your answer to Q1.
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1.4 Factors which can impact the popularity of sport in the UK

Sport is an extremely popular part of the culture within the UK. There are many factors which can positively or negatively impact upon the popularity of a sport. This section provides specific examples of how these factors have affected the popularity of sport in the UK.

In May 2020, Sport England’s Active Lives Adult Survey figures showed that:


	•  62.8 per cent of the population in England (28.6 million people) were active, carrying out at least 150 minutes of moderate intensity activity per week.

	•  25.5 per cent (11.6 million people) were inactive, meaning that they did less than 30 minutes of physical activity per week.



Although the last few weeks of the survey was slightly skewed due to the Coronavirus pandemic, some interesting facts were still gathered about which activities were proving to be the most popular:


	•  Walking for leisure continued to grow in popularity year on year from 2015 to 2020.

	•  Participation in team sports and swimming showed a decline (partly due to the pandemic and the closure of facilities during lockdowns).
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[image: ] Activity

Conduct a survey of the activities in which students in your class take part. Aim to produce a bar chart that shows how popular each activity is within the class.
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1.4.1 Positive and negative impacts on the popularity of sport in the UK

When analysing such trends in participation, it is possible to identify the key factors that result in an increase or decrease in the popularity of an activity. These factors are shown below.


The number of people participating

As more people participate in a sport/event so more people hear about it. This increases interest in the sport/event. Subsequently, the increase in participants drives a further increase in participation. For example, as people learn that many people are choosing to walk to work, others copy and also start to walk to work.
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Key terms

Pandemic Epidemic that occurs on a worldwide scale.

Participants People who take part in the activity.
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Equally, the opposite can happen. As the level of participation in a sport/event decreases, there will be less interest in that sport/event and so fewer people will know about it or access and participate in it.

In April 2021, Sport England published their November 2019/20 report. Some statistics shown include:


	•  1.3 million more people (aged 16+) than 12 months before, cited ‘walking for leisure’ as an activity they had taken part in more than twice in the last 28 days.

	•  460,000 more people (aged 16+) than 12 months before, cited ‘running, athletics or multi-sports’ as an activity they had taken part in more than twice in the last 28 days.

	•  1.2 million more people (aged 16+) than 12 months before, cited ‘cycling for leisure or sport’ as an activity they had taken part in more than twice in the last 28 days.

	•  1.8 million fewer people (aged 16+) than 12 months before, cited ‘swimming’ as an activity they had taken part in more than twice in the last 28 days.
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Figure 1.11 Provision of activities like walking football can allow the sport to gain in popularity among retired people



However, it should be noted that the data from Sport England was impacted by the constraints of lockdown during the Coronavirus pandemic.



The provision of facilities

Provision refers to what is provided. Provision of sports/events varies in the UK. Quite simply, people cannot participate or watch if there is little or no provision available. There will be no interest in what is not provided so participation or spectating will be very low.

Equally, an increase in provision allows a sport/event to gain in popularity and so more people will participate or watch the activity. For example, walking football is a great way to get retired people to continue to enjoy participating in the sport. However, this is only possible where there is appropriate provision of sessions. Although there are many leisure centres and grass pitches, the provision of more specialist facilities does vary. Tennis lacks easily accessible courts, impacting on base level participation, as indoor courts can be expensive and require membership. There are only six indoor velodromes for cycling in the UK, although there are several outdoor venues.
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[image: ] Activities


	1  Think about the provision of facilities in your local area.

	2  Are you lucky to have a lot of clubs and facilities or do you feel there is a lack of facilities which prevents certain sports from being popular?
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[image: ] Group activities


	1  Find details about your local area using the latest Sport England’s Active Lives Adult Survey: https://www.sportengland.org/know-your-audience/data/active-lives

	2  Discuss with a partner the reasons for the activity levels in your local area.
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Environment/climate influences

The changeable weather within the UK can impact upon how popular a sport/event is. For example, there are some indoor snow centres in the UK but regular involvement in snow sports requires trips abroad to access appropriate environmental and climatic conditions for skiing (snowy, mountainous terrain). This reduces its popularity in the UK.
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Key term

Climatic conditions The general/normal weather conditions experienced in a specific area.
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Britain naturally has a lot of coastline, rivers and lakes so this can increase the popularity of water sports, such as sailing, as they are accessible.
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Figure 1.12 Media coverage of a sport will cause the sport to gain in popularity





Live spectator opportunities

When there are more opportunities for spectators to attend live sporting events, this can impact positively on its popularity as more people become interested. For example, England rugby offers tickets to schoolchildren to attend international fixtures.

Equally, the opposite can occur. If there are fewer spectators or less opportunity to spectate at a sport/event then interest will decrease and participation will reduce.



The amount and range of media coverage

The amount of media coverage that a sport/event receives can impact on its popularity. Sports/events that receive a lot of media coverage will be of more interest and increase in popularity, while those receiving less media coverage will reduce in popularity. As the provision of media coverage changes, so new opportunities to watch media coverage informs and educates those watching. Media coverage may be live, but ‘catch up’ programmes like Match of the Day on BBC 1 also allows those who did not watch live to see highlights at a time to suit them. Channels such as Sky Sports, BT Sport and Premier Sports offer live coverage, repeats of live coverage and highlights programmes. This is particularly prevalent in sports like football, rugby union, netball and golf. Recent increases in the coverage of netball (live and highlights) have seen the sport grow in popularity.
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Key terms

Spectators People who attend and/or watch a sporting event.

Sky Sports/BT Sport Main subscription-based sports channel providers in the UK.
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[image: ] Research

Although this Student Book refers to the most up-to-date Active Lives Adult Survey by Sport England (at the time of writing), it is suggested that you look for participation trends in the most recent Active Lives survey at the time of reading at https://www.sportengland.org/know-your-audience/data/active-lives.
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The high-level success of both individuals and teams

When an individual or team in a sport/event experiences a high level of success, it tends to lead to an increase in the sport’s/event’s popularity. England’s netball team’s success at the 2018 Commonwealth Games led to a significant increase in the popularity of the sport. Cycling success at the London 2012 Olympics led to an increase in the sport’s popularity and a rise in participation. Equally, Nicola Adams’ boxing victory at the London 2012 Olympics saw an increase in the popularity of women’s boxing.
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Figure 1.13 England’s netball players have gained more media coverage and proved to be positive role models for young netball players. This has increased the popularity of the sport



Unfortunately, just as success leads to increased popularity, so failure can result in a decrease in a sport’s/event’s popularity. There are concerns among the rowing community that Team GB’s failure in 2021 (Tokyo 2020) to win a rowing gold for the first time in many years at an Olympic Games will have a negative effect on participation numbers.
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Figure 1.14 Negative press and opinions that horse racing can be cruel could cause the sport to lose popularity





The number and range of positive role models

In simple terms, an increase in positive role models within a sport tends to cause an increase in the popularity of that sport, and vice versa. Although many sports performers can be said to be positive role models for future generations, it can also be argued that certain sports or user groups lack role models. Many people would argue that there is a lack of role models in sports for user groups including women, minority ethnic groups and those with a disability. However, the success of England’s women in the Cricket World Cup in 2017 inspired many girls to take up the sport for the first time and try to emulate these role models.



Social acceptability

If a sport is seen as socially acceptable it tends to be more popular. Sports like hockey and swimming are generally deemed to be acceptable ways to use your leisure time so continue to be popular. Certain sports like boxing and horse riding are occasionally viewed as violent or cruel and this may reduce their popularity. For example, the negative press about horses that may die while competing in the Grand National at Aintree can lead to an outcry on social media that the sport as a whole is too cruel.
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Key terms

Olympic Games Event held every four years involving athletes from all five of the world’s continents.

Socially acceptable The collective judgement or opinion of a user group to deem an activity as acceptable in their social circles.
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	1  In the UK, what activities do you think are socially acceptable and what activities do you think might be socially unacceptable?

	2  What reasons can you give for your answers?
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[image: ] Test your knowledge


	1  The number of role models can affect the popularity of a sport. What other factors can affect the popularity of a sport?

	2  Explain how positive role models can increase the popularity of a sport.

	3  What is meant by the term ‘social acceptability’ when referring to a sport?
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1.5 Emerging/new sports in the UK

In Section 1.4 we looked at the factors which can positively and negatively impact upon the popularity of different sports in the UK. The world of sport is dynamic in that new sports can start up and sports which have been popular in the past start to emerge and increase in popularity.


1.5.1 The growth of emerging/new sports in the UK

It is important to keep up to date with current trends in sports participation and to use suitable sources of information to do this. As a guide, the following sources will help you stay up to date:


	•  www.sportengland.org includes data on specific activity levels.

	•  Sport England produce the Active Lives Adult Survey twice a year. The latest report is available at: https://www.sportengland.org/know-your-audience/data/active-lives

	•  Sport England produce an annual Active Lives Children and Young People report. The latest report is available at: https://www.sportengland.org/know-your-audience/data/active-lives

	•  Regularly use a search engine to search for ‘emerging sports in the UK’. Many private companies undertake their own research, such as Goodform who have looked at how some sports are emerging due to their environmentally friendly nature, for example, Formula E (electric car racing): http://goodformgroup.co.uk/emerging-sports-and-the-environmental-impact-of-sports-in-general/
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Key terms

Activity levels The number of people taking part in an activity.

Emerging Something that is growing so becomes more apparent or prominent.
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Figure 1.15 There has been an increase in spectatorship of Formula E due to its environmentally friendly nature




Examples of current emerging sports and the developments and opportunities to participate in emerging sports

With many factors impacting a sport’s popularity, recent years have seen sports grow in popularity:


	•  Over 550,000 people watched the coverage of the England netball team in the semi-finals of the World Cup in 2019. Netball participation rates have steadily risen since England won Commonwealth gold in 2018. England Netball provide opportunities for different ages to participate and develop their involvement in the sport, for example walking netball for retired people, development camps for those starting out and fun weekends for those interested in raising the sport’s profile further (partnering with PGL and with Disneyland Paris).

	•  Walking as a leisure pursuit has grown in recent years. The charity ‘Walking Streets’ provides development opportunities and campaigns to encourage walking as a normal part of a healthy, active lifestyle for all ages.

	•  Other sports have started to emerge. For example, quidditch (inspired by the Harry Potter books and films) has grown in popularity among university students in particular. Quidditchuk.org provides a search engine on its website to find a local club to join.

	•  Other sports like footgolf, lacrosse, extreme running, disc golf and kabbadi have also shown growth in the UK recently. The Parkrun initiative provides free, weekly events for all members of the community to get involved in running. Some may even develop this love for running into longer events and pursue more extreme running challenges, such as ‘Tough Mudder’ and ultra-marathons.



Remember that the sports which are growing and emerging will change from year to year so you should keep yourself up to date with current trends.
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Figure 1.16 Extreme running challenges have grown in popularity within the UK in recent years
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[image: ] Activity

What do you think will be the next big sport to emerge in the UK?
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[image: ] Test your knowledge

Name three sporting activities that have grown in popularity in recent years within the UK.
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	1  Difficulty in gaining access into a building may be a barrier to participation in sport for which one of the following user groups?

	•  Teenagers

	•  Families with children

	•  People with disabilities

	•  People from different ethnic groups





	2  Tamika is a teenager with caring responsibilities for her elderly mother. Identify and explain two barriers to participation that could prevent Tamika from taking part in sporting activities.

	3  Participation in cycling increased in the UK after Team GB’s Olympic success at the London 2012 Olympics. Identify two other factors that may have increased the popularity of cycling.

	4  Explain how positive role models can encourage participation in a stated user group.

	5  Identify four different factors and explain how each could decrease the popularity of a sport.
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Topic Area 2 The role of sport in promoting values

Sport plays a vital role in providing a leisure interest which can develop life skills and promote key values that encourage good morals.
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[image: ] Getting started

In pairs, discuss what sport has given you. What have you gained and learned from taking part in sporting pursuits?
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Key term

Values Things you believe are important in the way you live and work.
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2.1 Sport values

Sport provides opportunities to win, lose, gain friends and maintain a healthy lifestyle. As a performer, skills and attributes are learned and gained that can inform all aspects of a person’s life.
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[image: ] Group activity

In small groups, discuss if you have seen the values listed in Table 1.2 shown either at your own sporting fixtures or while watching elite performers.
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2.1.1 Values which can be promoted through sport

Most people would argue that playing sport instils values that are positive. What skills, attributes or values do you feel can be gained from playing sport, which can then prove to be useful in all aspects of life?

Sport can play a unique role in promoting values that help to develop performers into good citizens. Some of the key values that can be gained through performing in sport are described in Table 1.2 below.

Table 1.2 Values which can be promoted through sport




	 
	Definition
	How this value can be seen
	Example





	Team spirit
	The support and loyalty that a performer can have with their fellow team members. Team spirit involves working together to achieve a team/collective goal
	Encouraging each team member during a game to use the tactics and strategies that the team decided to use
	Encouraging a teammate during a football game to stay focused and motivated to play as part of the team rather than seek individual glory



	Fair play
	Fair play is appropriate behaviour that follows the rules while not cheating. It can also involve respect for fellow competitors
	Playing by the rules. Not taking illegal performance enhancing drugs
	Standing beside an opponent in netball (not involved in play) when you have been penalised for a contact foul



	Citizenship
	How people act as a good citizen of their community by creating community links and community spirit
	Getting involved in local sports clubs or organisations
	Helping out at a local hockey club



	Tolerance and respect
	Seen as one single value, tolerance and respect relates to showing a greater understanding of other performers from different cultures and ethnicities
	Tolerating and respecting all performers at an event
	Respecting the national anthem of another country that is competing in a rugby union test match



	Inclusion
	The idea that there should be equal opportunities for all social groups in society to take part in sport
	Equal opportunities for all social groups to be able to join a sports club
	Ice Hockey UK have a policy that every person who wants to take part in the sport should be able to do so, regardless of their age, gender, race, disability, religious belief and sexual orientation



	National pride
	National pride is the creation of a feeling of unity within the whole population in their support of their country
	Showing support for your national team in a sport. More press coverage, wearing of country’s colours, display of flags, etc.
	Shop owners and businesses displaying messages of support for their country’s athletes during the Olympic Games



	Excellence
	Striving to be the best you possibly can be. Committing maximal effort in the pursuit of high performance
	100 per cent commitment to training and to improvements in performance
	Committing to a demanding training schedule at a specialist training facility for rowers
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Key terms

Team spirit The feeling of pride and loyalty that exists among the members of a team, that makes them want their team to do well or to be the best.

Tactics Plans used against opponent’s weaknesses and for your own strengths.

Strategies Overall plan of how best to perform.

Fair play Appropriate, polite behaviour, which involves respecting fellow competitors, adhering to the rules and does not involve illegally doping.

Citizenship Creating community links and community spirit through getting involved in local clubs.

Tolerance and respect Willingness to accept others’ differences, such as ethnicity and culture.

National pride A sense of pride in the name, culture and practices of a country.

Excellence Striving to be the best that you can.
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	1  Identify four values that can be promoted through a sport of your choice.

	2  How can national pride (at sporting success) be seen in the local community?
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2.2 The Olympic and Paralympic movement



2.2.1 Olympics and Paralympics



The creed
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The symbol



[image: ]






The Olympic and Paralympic values




	1  Respect: As an Olympic value, this includes respecting yourself and your body. It also includes respect for others, the rules, the regulations, the officials, the sport itself and the environment.

	2  Excellence: As an Olympic value, this includes doing the best that you can both in your professional life and on the field of play. Emphasis is placed on taking part (rather than winning) with progress being made and enjoying a healthy combination of body, will and mind.

	3  Friendship: As an Olympic value, emphasis is placed on the ever presence of friendship. It is at the heart of the Olympic movement and encourages everyone to see sport as a tool for mutual understanding between individuals and people from all over the world.
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	1  Determination: Emphasis is placed on the Paralympic athletes’ unique strength of character. It shows that a combination of mental toughness, physical ability and outstanding agility can produce sporting performances that regularly redefine the boundaries of possibility.

	2  Inspiration: Emphasis is placed on athletes maximising their abilities and acting as an inspiration for others to be active and to participate in sport.

	3  Courage: Emphasis is that through performance, athletes can showcase to the whole world what can be achieved. It also encourages us all to test our bodies to their absolute limits.

	4  Equality: Emphasis is placed on athletes and the sporting world celebrating diversity and showing that difference is actually a strength. The Paralympic movement can act as a force for inclusion, challenging stereotypes, transforming attitudes and breaking down social barriers to end discrimination towards people with disabilities.
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2.3 Sporting values, initiatives and campaigns
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2.3.1 Initiatives, campaigns and events which promote sporting values
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Local level



	•  Fair play: Encouraging all members of the club to follow the rules and to respect their opposition.

	•  Citizenship: Encouraging community links between clubs/schools and other organisations. Encouraging a sense of pride in representing your local team/club.

	•  Tolerance and respect: Encouraging all members of the club to understand, tolerate and respect that people from within the club or from other clubs come from different cultures or have different beliefs.

	•  Excellence: Encouraging all members of the club to strive to be the best that they can be, working with maximum effort and drive.
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Regional level
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National level






	 
	Values promoted
	Description





	English Cricket Board’s ‘Chance to Shine’ programme
	Citizenship, inclusion and tolerance and respect
	Since 2005, this programme has aimed to ensure that cricket continues to be played in state schools. However, this charity-run programme also aims to bring cricket to thousands of inner-city children. It is intended that the initiative will help develop social cohesion, teamwork, respect and reduce anti-social behaviour



	Kick It Out
	Inclusion, tolerance and respect
	Kick It Out is the equality and inclusion organisation working throughout the football community to highlight the consequences of inappropriate discriminatory behaviour across all levels of football. The organisation aims to share good practice to promote equality and fairness



	Rainbow laces LGBT+
	Equality, tolerance and respect
	This initiative is run by the charity Stonewall to create inclusive and accepting cultures within sport so that everyone feels accepted, safe and welcome irrespective of their sexual orientation or gender identity



	Sporting equals
	Equality, tolerance and respect
	A partner of Sport England, this independent body aims to promote ethnic diversity across sport and physical activity while raising awareness of the needs of an ethnically diverse community to encourage participation



	This Girl Can
	Equality and inclusion
	The ‘This Girl Can’ programme is funded by the National Lottery and is developed by Sport England. It aims to get women active. It aims to allow women to overcome the fear of being judged and make the choice to take part in physical activity, irrespective of shape, size or ability
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	1  In small groups, search on YouTube for:

	•  ‘Kick it out campaign video’

	•  ‘This girl can advert’

	•  ‘Stonewall rainbow laces – make sport everyone’s game’.





	2  Make notes on these videos.

	•  What are the key messages?

	•  What values are being promoted?
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2.4 The importance of etiquette and sporting behaviour



2.4.1 The importance of etiquette and sporting behaviour of performers



	•  having appropriate manners while playing sport

	•  respecting your opponent/s while playing sport

	•  trying your hardest within the rules of the sport.





Reasons for observing etiquette and sporting behaviour



	•  performing in a fair way

	•  promoting positive sporting values

	•  ensuring the safety of themselves and other performers

	•  being respectful to those in their own and the opposition team

	•  acting as a positive role model

	•  maintaining silence at appropriate times whilst their opponent takes their turn.





Sportsmanship



	•  being gracious and respectful when winning or losing

	•  clapping an opposition’s goal in netball

	•  ‘giving’ a small putt to your opponent in match play golf

	•  shaking hands before and after a game

	•  not using gamesmanship in order to gain an unfair advantage

	•  ensuring that any comments made to an opponent/s are appropriate

	•  maintaining silence at appropriate times while an opponent takes their turn.
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Gamesmanship



	•  taking a long time to collect the ball to waste time in football (but not getting penalised for time-wasting)

	•  re-tying shoelaces when an opponent is about to serve in tennis with the intention of putting them off

	•  grunting when playing a tennis shot (may put the opponent off)

	•  taking a long time to set the scrum position in rugby union (to put the other team off).
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	•  Taking a long time in order to put your opponent off (in tennis).

	•  Holding the ball up by the corner flag in football to waste time.

	•  Taking a long time to get the ball back to the centre for a centre pass in netball.

	•  Feigning a toilet break during a racket sports match to put your opponent off.
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2.4.2 The importance of etiquette and sporting behaviour of spectators



Spectator etiquette




	•  Golf crowds tend to be very respectful and quiet when players are taking their shots.

	•  Spectators at tennis matches tend to be quiet when the players are serving (although sometimes need to be reminded by the umpire).

	•  Spectators at various sports may respect the referee’s decision by not booing decisions that they disagree with.

	•  Spectators respecting the boundaries of the playing area by not stepping onto the playing area.

	•  Spectators not being overly aggressive towards the performers, the opposing supporters or to the officials.

	•  Spectators recognising the excellent level of performance by all performers irrespective of their allegiances, for example clapping the opposition if they perform well.

	•  Spectators singing their own national anthem and respecting the anthem of other performers/spectators.

	•  Spectators respecting the safety of their fellow spectators by behaving in an appropriate and safe manner while in the stadium.

	•  Spectators refraining from throwing objects or items onto the field of play.

	•  Spectators refraining from derogatory chants or comments about opposing performers/supporters or to officials.
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	1  Can you give two examples of sportsmanship and two examples of gamesmanship from different sports?

	2  Why is it necessary to use ‘fair play’ when playing sport?
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Spectator safety






2.5 The use of performance enhancing drugs (PEDs) in sport
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2.5.1 The reasons why sports performers use PEDs
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2.5.2 The reasons why performers should not use PEDs




	•  Marion Jones (three times Olympic gold medallist) suffered significant reputational damage after being found guilty of taking steroids before, during and after the Sydney 2000 Games. She faced a jail sentence for lying to federal prosecutors.
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	•  American sprinter Tyson Gay was banned in 2001 for using amphetamines. His punishment was more severe in 2006 when he was banned again (for eight years) after testing positive.

	•  Following road cyclist Lance Armstrong’s high-profile drugs scandal in 2013, his sponsor Nike dropped their support on moral grounds. They simply stated, ‘Nike does not condone the use of illegal performance enhancing drugs in any manner’.
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	•  stimulants

	•  diuretics

	•  anabolic steroids

	•  beta-blockers.
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2.5.3 The role of the WADA (World Anti-Doping Agency) in eradicating the use of PEDs
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WADA’s Whereabouts Rule



	•  their location

	•  accommodation being used

	•  a 60-minute timeslot every day when they will be in a set place for testing

	•  their training schedule

	•  their competition schedule.
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WADA’s testing methods



	•  Urine samples: these are the most commonly used test.

	•  Blood samples: less common than urine samples, blood samples are occasionally taken.

	•  Hair/nail samples: this is the least common testing method.
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2.5.4 Sanctions to prevent the use of PEDs




	•  To educate UK athletes on the world anti-doping code.

	•  To administer tests to athletes across a range of sports.

	•  To process samples and carry out any necessary investigations.

	•  To administer bans to athletes as necessary. This may include financial penalties.
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	•  a life-long ban (if the doping violation is substantial or repeated)

	•  a period of ineligibility (banned from performing) for four years

	•  a period of ineligibility (banned from performing) for one or two years if they can prove they were not wholly at fault

	•  a fine or financial penalty, for example loss of prize money

	•  a loss of medals or trophies won while doping

	•  reputational damage as their violation is published.
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2.5.5 Educational strategies to prevent the use of PEDs



Current performers: ‘100% me’





Clean Sport Week




Athlete Support Personnel (ASP) education




Whistleblowing strategy – ‘Protect Your Sport’




Future performers



	•  Spirit of Sport: This education programme for 7–10-year-olds uses playground games and play to promote the Olympic and Paralympic values: determination and courage, equality, fair play, friendship, inspiration and respect.

	•  Spirit of Sport in Competition: This programme is for 11–14-year-olds and reinforces the Olympic and Paralympic values within a competitive sports environment.

	•  Think Real: Created in partnership with Sport England, the British Olympic Foundation, the British Paralympic Association and the English Institute of Sport, Think Real aims to help all young people understand nutrition, recovery and physical activity (their all-round health).






2.5.6 Impact of the use of PEDs on the sport



	•  The reputation of the sport may be harmed as it is connected to drug scandals.

	•  Spectators may question whether they are viewing ‘clean’ and fair sport.

	•  There may be mistrust of results in the sport.

	•  When there are repeated drug scandals, for example sprinting in athletics and road cycling, spectators may become sceptical about the whole field of performers and the credibility of the sport.
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	•  1988: Ben Johnson (100m and 200m sprinter) caught having taken anabolic steroids.

	•  2001 and 2006: Justin Gatlin (100m and 200m sprinter) caught having taken amphetamines.

	•  2016: Maria Sharapova (tennis) caught having taken meldonium.

	•  2017: The Russian Olympic Committee (state-sponsored doping) resulting in 43 Russian athletes being banned from participating at the Olympic Games.

	•  2021: Dr Richard Freeman (cycling) investigated for potentially ordering testosterone for Team Sky/Team, GB cyclists.
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	1  Discuss in small groups whether you feel that those who have been caught taking prohibited performance enhancing drugs should be allowed to compete again.

	2  As a class, discuss the following statement: ‘Sport would be more interesting if we allowed anyone to take whatever performance enhancing drug they wanted to.’
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	1  How does it make you feel?

	2  Do you think she cheated deliberately or was she just unlucky?

	3  Why do you think she took the drug?

	4  Do you think she regrets what has happened?

	5  Do you feel any athlete in her position will be able to recover from the reputational damage this doping has caused?
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	1  Identify three values that can be promoted through sport.

	2  State what the Olympic rings represent.

	3  State the four Paralympic values.

	4  Give one example of sportsmanship and one of gamesmanship from the same sport.

	5  Discuss the potential benefits and negative consequences of deciding to take performance enhancing drugs.
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Topic Area 3 The implications of hosting a major sporting event for a city or country
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3.1 The features of a major sporting event



3.1.1 The types and scheduling of major sporting events (including 3.1.2 the nature of participants and spectators)
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Regular, ‘one-off’ and regular and recurring sporting events





	Event
	Regularity
	Venue
	Participants and importance
	Spectators





	Regular sporting events



	The Champions League Final
	Annually
	Different city each year but can go back to that city periodically
	Participants are professional football players from the two European clubs that have been successful in the knockout phases, who compete to be crowned the best club in Europe
	Many spectators attend from the local city, via sponsorship tickets or as supporters from the two clubs who have made it to the final



	British Open Squash Championships
	Annually
	There have been eight different venues in 17 years
	One of the biggest squash events of the year. The world’s top squash players compete to be crowned the British Open champion
	Open to the UK public via tickets



	‘One-off’ sporting events



	The Olympic Games/ The Paralympic Games
	Once every four years
	In a different city every four years. It may be a ‘one-off’ for that city or a once-in-a-lifetime opportunity for a generation. Sweden has only hosted the Olympics once, in 1912
	The best athletes from all over the world compete at the showpiece event for world athletics to be crowned Olympic champion
	The general public in the host country/city can attend via tickets. Many spectators gain their tickets from sponsors





	Regular and recurring sporting events



	Formula 1 Grand Prix event
	Annual events that recur in the same cities
	Contracted to be at the same venues for a period of years, e.g. Monaco, Silverstone (UK).
	The best F1 racing car drivers from all over the world compete for points to try to win the drivers and manufacturers championships
	The general public from the host country can buy tickets





	Wimbledon tennis championships
	Annually
	All England Club in Wimbledon, South London
	The best tennis players from all over the world compete at this grand slam event
	The general public can buy tickets. There are many UK-based spectators and foreign visitors in attendance



	The Masters Golf tournament
	Annually
	Augusta National Golf Club, Georgia, USA
	One of the golf ‘majors’ whereby the best golfers from all over the world (who have qualified) aim to win the famous ‘green jacket’
	The US general public can buy tickets
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3.2 Positive and negative pre-event aspects of hosting a major sporting event



3.2.1 Positive and negative pre-event aspects of hosting a major sporting event



Bidding for the event



	•  The city/country can win the right to be the host of a major sporting event. This holds a certain amount of ‘kudos’ and can be seen to be a major achievement, which may be once in a lifetime.

	•  The city/country will be able to promote and experience the positive aspects about their city/country.

	•  People in that city/country can back the bid and it can generate a feeling of national pride.

	•  The government and private companies will show support for the field of sport within that country/city.

	•  Some cities/countries will develop their infrastructure as part of their bid, for example building new stadia/venues, which can be used whether the bid is successful or not.





	•  The bid comes at huge financial cost. For example, Tokyo reputedly spent in excess of $150 million on its failed bid for the 2016 Olympic Games.

	•  There is a risk that the money spent on the bid will be for nothing – the bid could be lost and therefore there may be very little return for the money invested.

	•  There is a risk that the money spent on the bid will not be returned from hosting the event – the event may make a loss.

	•  Members of the population may be unhappy about the money being spent on the bid when it could have been spent on something else, such as healthcare.
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Infrastructure and transport systems development



	•  As part of the bidding process and before the event, many cities/countries will start to develop their infrastructure and transport systems. More than half of the Beijing 2008 budget of $45 billion was spent on roads, transport and infrastructure.

	•  Some venues will have improvements made for local use as part of the bidding process.

	•  Some infrastructure projects that were previously stuck due to planning and bureaucracy problems may be allowed to go ahead.





	•  One major negative before hosting an event is the cost. Aiming to be the host and to prepare for the event can mean that taxation may need to rise. For example, the 2018 FIFA World Cup saw Russia footing a $11.8bn bill for construction and preparation alone, much of which was paid for via taxation rises.

	•  The building work will cause disruption to the host city/country and citizens will be affected by the disruption for years prior to the event taking place.

	•  The bidding city/country needs to prove that the infrastructure improvements will have a long-lasting effect and meet the ‘legacy’ requirements of being the host.

	•  The city/country may be internationally shamed if they are seen to be giving poor pay to labour/construction workers or if they have any human rights violations in their preparation for the event.
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Financial/commercial investment/support



	•  Investment will be generated at government level – redirection of funds to benefit something related to sport.

	•  Private and commercial opportunities will help to raise funds. Approximate costs for sponsors to act as an official partner of the Football World Cup vary from $10–25 million. There are currently seven official ‘partners’ including Coca-Cola, Adidas and Visa. Another example saw Heineken in 2016 signing a $227 million deal to be the official beer partner of Formula 1.

	•  Support may be collaborative with different sectors working together, for example National Governing Bodies, Department for Transport, Department for Culture, Media and Sport, and so on.





	•  It will involve financial risks – the money invested in the bid does not guarantee the success of the bid. Can the country afford to bid? Montreal 1976 vastly under-estimated the cost of bidding and hosting the Olympic Games and the losses incurred took over 30 years to pay off. The bidding process to host a major sporting event can be very expensive and there are no guarantees that the event will be awarded to the city or country.

	•  The government may find it hard to persuade all citizens of a city/country that the cost and potential rises in taxation are worthwhile.

	•  Commercial backers may only promise to contribute if the bid is successful.





The potential for increased employment



	•  Construction firms and workers will have increased employment opportunities when building roads and stadia.

	•  Potential employment opportunities, for example increased employment opportunities in marketing, communications, policing, stewarding and security. Some village and stadium staff will need to be trained prior to the event but work voluntarily, such as the ‘London Games Makers’.





	•  It is a huge undertaking to find the relevant workers to fulfil all of the roles available.

	•  All employed/involved will need to be checked for security reasons to maintain the security in and around the event area.





Local/national objections to the bidding process



	•  Facilities for locals and those willing to travel may well improve (and can be used for years to come).

	•  Transport to and from the area being used is likely to improve.

	•  Tourism and therefore money being spent in that area is likely to rise.

	•  There will be a steady increase in national pride as the starting date for the event gets nearer.





	•  There may be protests/political arguments about the costs being incurred/taxation rises. For example, up to 70 per cent of the funding for the Football World Cup tends to come from public revenue. This includes general taxation.

	•  Some parts of a country may feel that the benefit is only for some and not for all – the event is not taking place near to them and there is no investment or improvements in infrastructure within their area.
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	•  The bidding process

	•  Financial considerations

	•  Transport and infrastructure considerations

	•  Employment considerations

	•  Social implications
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3.3 Potential positive and negative aspects of hosting a major sporting event
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3.3.1 During the event



Potential positive aspects/benefits


	•  Improved social infrastructure: Accommodation and businesses will be developed to support the rise in tourism and the visiting athletes. For example, new hotels were built in London to cope with the rising numbers of people visiting in 2012.

	•  Improved transport systems: Public transport will have been improved for both athletes and spectators.

	•  Improved national morale/pride and social cohesion: The host nation is likely to experience a ‘feel-good’ factor and a feeling of ‘togetherness’. This will be largely due to the rise in national pride. If the host city/country starts to experience success at the event, the national pride will grow further (display of country colours, waving of flags), for example Team GB’s cycling success in the Velodrome during London 2012.

	•  Commercial gains: More money will be spent by tourists and visitors (for example, on merchandise, hotels, restaurants) so the local economy will receive a boost. Tourists spending money at the event are known as direct tourists.

	•  Shop window effect: People around the world will see what the host country/city has to offer (for example, landmarks, historical sites), increasing the status of the country. This may inspire tourists to visit in the future (indirect tourists).

	•  Improvements in facilities: Stadia and event venues will have been built and will be used after the event, regenerating the areas they are sited in, for example Stratford for London 2012.

	•  Increased inspiration and interest: Athletes will generate interest throughout the country and many others may be inspired to copy these role models.

	•  Increased media coverage: The sports being featured will be more readily available to the watching public as TV companies will have bid to cover the event.

	•  Increased short-term employment opportunities: There will be temporary jobs at the event venues, in hotels, in restaurants, as volunteers, and so on.
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Potential negative aspects/drawbacks


	•  Increased transport, pollution, litter and noise: All of which have a negative environmental impact.

	•  Potential for an increase in terrorism and crime: Criminals may see opportunities to commit crimes due to the increase in people and terrorists may see the event as a world stage to get their political message across. For example, at the Munich 1968 Olympics, the Palestinian militant group ‘Black September’ kidnapped Israeli athletes. The kidnapping resulted in the death of nine Israeli athletes, five Palestinian militants and a West German police officer. During the 1996 Olympics, a bomb in the Centennial Park, Atlanta, killed one person and injured 111 others.

	•  Poor performance by the home nation/team and the impact on national pride/morale: If the host nation performs poorly or do not proceed at the event, there can be significant drops in national pride/a loss of interest or acts of frustration against the other countries. For example, South Africa were eliminated from their own football World Cup in the first round in 2010.

	•  Perceived relegation/lack of investment in regional areas not involved in the national event: There can be a feeling of being ‘left out’/uninvolved/forgotten, for example, in some northern cities during London 2012. For the 2012 London Olympics, taxpayers from all over the UK were responsible for covering $4.4bn of the costs.

	•  Negative media coverage/scandals: The media may highlight negative aspects of an event, for example drug scandals at the 1988 Seoul Olympics/un-finished facilities at Rio 2016.
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	1  Copy and complete the table below, listing five positive and five negative aspects that relate to being the host during the time period when a major sporting event is running.






	Positive aspects
	Negative aspects





	 
	 



	 
	 



	 
	 



	 
	 



	 
	 






	2  How can a major sporting event have a negative impact on the environment?
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3.3.2 Immediate and longer term post-event



Positive aspects/benefits


	•  Legacy of improved/new sporting facilities: Citizens of the city/country that has acted as host can now make use of the improved/new facilities that have been built for the major event. The Olympic Games is an example of an event for which the legacy is extremely important. A legacy is the long-term effects and positive impact of having hosted the Games for the country, its people and its provision of sporting activities. The International Olympic Committee (IOC) states: ‘Olympic legacy is the result of a vision. It encompasses all the tangible and intangible long-term benefits initiated or accelerated by the hosting of the Olympic Games/sport events for people, cities/territories and the Olympic Movement.’

	•  Legacy of improved/new transport and social infrastructure: Improved infrastructure and transport systems for the citizens of the city/country. There may be more hotels, cafés, restaurants and businesses for local citizens to benefit from. One of the seven main legacy expectations of the Olympic Games is ‘social development through sport’. Social development can be deemed to be improving the wellbeing and interaction of those in society so they can feel safe and secure, reach their potential and communicate effectively with others. Social development as part of a legacy tends to involve encouraging grassroots participation projects and engagement programmes. For example, in Barcelona after the 1992 Olympics, there have been citywide sports activities for children who have suffered economic hardship or social exclusion.

	•  Increase in participation in the sport: The interest generated by the major sporting event usually leads to an increase in participation rates for that sport among members of the population who have been inspired by the performers on show. This is particularly the case if local performers have done well.

	•  Increase in the profile of the sports involved: The media coverage of the event is likely to generate more interest in the sport or sports that have taken place and they will command a higher profile.

	•  Increase in the city/nation’s international profile/status and indirect tourism: The profile/status of the city/country will be raised from the extensive media coverage it has received. As a result, there may be an increase in future tourism numbers as a result of the event (indirect tourism). For example, Barcelona moved from the eleventh most visited city in Europe to the sixth most visited city in Europe after hosting the 1992 Olympic Games.

	•  Increase in future financial investment: The city/country may receive further and future financial investment from those who have seen the social and economic attractiveness of the city/country and the potential to make money there.
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Negative aspects/drawbacks


	•  Making a loss: The event might have cost more to host than the revenue generated and therefore a loss may have been made. For example, it is hard to measure exactly but the loss experienced by the Rio 2016 Olympics is believed to be in the region of $2 billion.

	•  Unused sports facilities: Occasionally sports facilities are left unused after the event. The upkeep costs may prove to be more than is worthwhile, so the venues remain closed and unused. For example, many of Rio’s Olympic facilities remain unused, partly demolished or left in a state of ruin.

	•  Loss of national reputation/status: If an event has been badly organised, it can lead to reputational damage. This can also happen if scandals emerge or if the host nation’s athletes perform poorly. For example, Russian president Vladamir Putin reportedly ordered a ban on reporting crime during the 2018 Football World Cup to prevent any reputational damage.
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	1  What is meant by the term ‘legacy’?

	2  What is meant by the term ‘national reputation’?

	3  What is the difference between direct tourism and indirect tourism?
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	1  State three common features of major sporting events.

	2  What is meant by the term ‘social infrastructure’?

	3  Describe how the poor performance of a home nation could be seen as a negative aspect for a major sporting event.

	4  State three benefits for a city/country of hosting a major sporting event.

	5  State three negative aspects for a city/country of hosting a major sporting event.
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Topic Area 4 The role National Governing Bodies (NGBs) play in the development of their sport
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	•  The Football Association: www.thefa.com/

	•  The English Rugby Football Union: www.englandrugby.com/

	•  England Netball: www.englandnetball.co.uk/

	•  England Hockey: www.englandhockey.co.uk/

	•  British Gymnastics: www.british-gymnastics.org/



[image: ]





4.1 What National Governing Bodies (NGBs) do for their sport



4.1.1 What is a National Governing Body?
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Promote participation
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Develop schemes to encourage participation and allow those already participating to develop further
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	•  Development Centres: Local entry point for Player Pathway. Players are U13s through to U17s.

	•  Academy Centres: 49 different counties provide a high-quality talent programme for players identified in the U13–U17 age groups.

	•  Performance Centres: Based in different parts of the country, they provide high-quality training with high-quality coaching for U15 and U17 players.

	•  Futures Cup: To encourage player development where the ‘best play the best’.

	•  Diploma in Sporting Excellence (DiSE): Additional training and education for U17 players selected from Performance Centres. The education is sports related.

	•  National Age Group Squads (NAGS): The first taste of international competition is provided to those selected at U16 and U18 age groups for girls and boys.

	•  U21/Development Programme: Elite training and development for those aiming to make the senior squad.

	•  Full England squad: The international senior men’s and women’s teams.





Provide equal opportunities policies




Increase exposure in the media and increase awareness of the sport (TV, radio, newspaper, internet, social media)



	•  new media deals, for example in February 2021, England Netball signed a new multi-year media deal with Sky Sports

	•  press releases about recent or upcoming events

	•  public relations (PR)

	•  community engagement projects, such as elite athletes visiting schools

	•  social media profiles, for example looking for ‘Instagram moments’. You can follow @englandnetball on Instagram.






Develop the sport’s coaching and officiating infrastructure



Coaching awards



	•  Level 1 Coaching certificate

	•  Level 2 Coaching certificate

	•  Level 3 Coaching certificate.






Training of officials
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	•  how competitions are organised

	•  how leagues are administered

	•  how rules are made, changed and administered

	•  how disciplinary procedures are administered

	•  how a strategy and direction for the sport are delivered

	•  providing guidelines for all stakeholders and members

	•  running and assisting with the development of facilities.






Organise tournaments and competitions
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Amend the existing rules and apply disciplinary procedures for rule breaking
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	1  Discuss what rule changes you feel would be beneficial in a sport of your choice. Try to justify your suggestions to other members of the class.

	2  How easy would it be to get these rules changed? Who would you have to approach to get a rule/s changed?

	3  Alternatively, discuss a recent rule change in a sport of your choice. Has the rule change made the sport a better experience to play/to watch?
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Ensure safety within their sport






	•  Everyone who participates in rowing is entitled to do so in a safe and enjoyable environment.

	•  All British Rowing clubs, competitions and associated individuals must follow the policies defined in our policy documents.

	•  British Rowing is committed to helping everyone in rowing accept their responsibility to safeguard children and vulnerable adults from harm and abuse.

	•  There are procedures in place that show the steps to be followed to ensure that children and vulnerable adults are protected, that concerns are reported, listened to and acted on appropriately.
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Provide support, insurance and technical guidance to members
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Support
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Technical advice



	•  advice on playing equipment, for example clothing, footwear, safety equipment

	•  advice on what is and what is not allowed, for example any banned or restricted equipment

	•  advice on playing surfaces, for example England Hockey provides information about artificial playing surfaces.





Other advice




	•  where your local club is

	•  what age ranges are catered for

	•  when starter events are being held.






Develop policies and initiatives



	•  customer care and complaints policy

	•  disability awareness policy

	•  disability plan policy

	•  equality and diversity policy

	•  equal opportunities policy

	•  social media guidelines

	•  whistle-blowing policy

	•  diversity action plan

	•  safeguarding guidelines

	•  transgender guidelines.









Lobby for funding
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Distribution of funds



	•  money from grants

	•  membership fees from NGB members

	•  lottery funding

	•  money from TV rights and private partnerships

	•  money from sponsorship

	•  money from private donations

	•  money from merchandise sold

	•  money from admission costs/tickets sold

	•  fundraising activities.
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Provide members with advice about funding



	•  2021 pro scholarship funding

	•  2021 men’s and women’s scholarship programme

	•  national age group activity expenses funding

	•  LTA sports science and medicine funding

	•  player grants for official trips.
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	1  Other than from the government, how else does an NGB generate funding?

	2  Can you think of three policies that NGBs generally have on their websites?

	3  What is ‘technical advice’?

	4  What is ‘safeguarding’?
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	1  Visit an NGB website and report back to your teacher on how ‘user-friendly’ the site was.

	2  Was it easy to navigate?

	3  Could you find the information you needed or was it difficult to locate?
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	1  State three major roles of sporting National Governing Bodies.

	2  Describe how NGBs are generally funded.

	3  Describe how NGBs try to promote participation.

	4  Give one example of a campaign currently being operated by an NGB to help to meet its overall aims.

	5  Describe how the rules of a sport are generally decided/changed.
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Topic Area 5 The use of technology in sport
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5.1 The role of technology in sport



5.1.1 To enhance performance



Equipment




	•  Tennis rackets have evolved considerably over the last 75 years, with the main material being used changing from wood to modern composite material. Racket design has focused on enhancing performance through making rackets more aerodynamic, stronger, able to generate more power and possessing a larger ‘sweet spot’ on the strings for the ball to hit with force.

	•  Golf clubs have also evolved from old-fashioned wooden designs to modern materials such as graphite, carbon-fibre and titanium. Golf club manufacturers claim that modern clubs can improve a golfer’s control of the ball, provide more distance on shots and allow for a wider optimum hitting area on the clubface.

	•  Balls are designed to enhance performance in the sport that they are used in. For example, in netball, basketball and rugby, the relevant ball has a dimpled design to make it easier to catch and grip. Cricket balls have a seam design which enables swing and spin when bowling. Cricket balls are made of cork to allow appropriate weight and bounce.

	•  Road bikes have evolved in recent years and have made use of modern technology. These bikes tend to be made of carbon-fibre which is light and strong, and their aerodynamic design enables riders to cut through the air with less resistance, thus enhancing performance.
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Clothing



	•  Breathable fabric has been used by many sports brands claiming that it can help the skin to maintain a suitable body temperature. As heat is released through the fabric so the body can cool down, for example when running long distances, or when playing tennis. Adidas have a Clima Cool range and Nike a Dri Fit range, both of which are adopted by many Spanish football clubs to keep their players cool in the Spanish sun, thus enhancing performance. Tottenham Hotspur has adopted other technology such as E9, in 2021. This involves technology in the clothing allowing the coaching team to monitor the heart rate and breathing rate of the players so they can monitor if they are getting fatigued. Some fabrics used in sport are designed to keep performers warm, for example ski suits.

	•  Compression garments used in sport are designed to stay tight to the skin and compress (press) against muscles. Although the science behind this is not proven, compression wear is supposed to help in oxygen delivery to the muscles and in the removal of waste products such as lactic acid.
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	•  Drag slows a swimmer down, as it is the force acting the opposite way to the direction of travel. Swimsuit and swimming cap design is intended to reduce drag and to allow the body to cut through the water with minimum resistance. Although some full body swimsuits have been banned in recent years, the design of swimsuits and swimming caps still improves the times that swimmers can achieve.

	•  Air resistance in the fabric worn by athletes is designed to allow the body to cut through the air with minimum resistance, thus improving times in sports like speed skating and road cycling.
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Analysis



	•  Heart rate monitors monitor the speed at which the heart beats and allow long-distance runners the chance to analyse whether their training intensity is correct to allow the biggest improvements to occur. Most runners have a training zone that they aim to stay in, and this relates to the heart rate they have while running.

	•  Video and tracking analysis monitors and records performance allowing the coach and the athlete to watch the technique that has been used and to work on ways to improve performance. For example, a high jumper may look to improve the shape they make as they go over the bar so they can jump a greater height. Equally, technology can be used to track objects or to track people, for example the angle that a shot putt is released at or the yards that a football player runs during a match. Ultimately, the information gained in both of these examples can be used to identify areas to improve and enhance performance.
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Recovery and rehabilitation



	•  Ice baths are used in recovery in many sports. The cold temperatures cause the blood to rush to the core of the body but when leaving the ice bath, oxygen-rich blood starts to return to the muscles in the arms and legs, helping them to recover.

	•  Foam rolling helps release tension in the muscles, relieve muscle soreness and improve flexibility and range of motion. Any performer in any sport who, needs to help their muscles to recover can use these.

	•  Hypoxic chambers are specialist chambers that contain a higher level of oxygen than normal. Therefore, any injured areas of the body can heal and recover quicker due to the higher oxygen levels.
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	1  How does the technology behind certain fabrics enable a performer to maintain a suitable body temperature?

	2  Describe how technology can be used to help performers to recover or rehabilitate themselves.
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Accessibility



	•  Wheelchairs are designed and altered in various ways to help make many sporting activities accessible for disabled performers, and also enhance their performance levels. Wheelchairs for basketball are deigned to be particularly strong to make tight, quick turns whereas the cambered wheels on wheelchairs used in tennis enable performers to change direction more easily so that they can intercept the ball.

	•  Prosthetics are artificial devices used to replace missing body parts. The technology behind ‘blades’ and ‘running legs’ has allowed performers who have lost part of their lower limb/s to perform to a high standard when running.
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5.1.2 To increase the safety of participants



Helmets




Gloves




Protective padding and guards




Mouth guards
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Formula 1 cars





5.1.3 To increase fair play and increase the accuracy of officiating



Video assistant referee




Television match official




Hawkeye




Hotspot
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Times/distances and at the line




Post-event disciplinary action
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5.1.4 To enhance spectatorship



Video replays
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Decision-making




Scores and information
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	1  Give two examples of how technology has changed sports equipment.

	2  Give two examples of how technology is used to keep performers safe.

	3  Give two examples of how officials make use of technology.
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5.2 Positive and negative effects of technology in sport



5.2.1 Positives



Enhanced performance




Lower risk of injury




Quicker recovery from injury
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More accurate decisions




Technical analysis





5.2.2 Negatives



Unequal access




Increased cost




Availability and affordability
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Changes to the nature of the sport




Decisions influenced by technology





5.2.3 Positive and negative effects of technology on the spectator experience



Positives


	•  Increased understanding: Technology can help spectators to understand the sport better. For example, pundits (expert guests) make use of technology when analysing games of rugby, football and netball on TV and radio. They can track players on screen and explain their movements as well as provide statistics such as percentage possession and metres run. This helps spectators to understand the sport they are watching and why the performers have done what they have done. Equally, action replays, different camera angles and instant results, such as distances or times in athletics, help spectators to understand the level of performance that has been produced.

	•  Fairness: Technology can help to make the sport that spectators are viewing fairer. For example, drug testing helps to prevent drug cheats and technology used in decisions, for example TMO in rugby, can help to make sure that the decisions being seen by the spectators are fairer. Hawkeye in tennis allows spectators to see decisions being made while viewing the action in the stadium or at home, so they know that the decision that has been made is correct and fair.

	•  Action replays/angles: Large screens are often available at sporting events so that spectators can see replays and different angles using a variety of cameras in the stadium. Their viewing experience is enhanced so that they do not miss out on seeing the best view even if their seat does not allow them to see such a view while the action is live.

	•  24/7 coverage: Spectators at home can now watch, listen or learn about their sporting heroes at any time via the internet or designated sports channels. Spectators at home can also make use of different camera angles, expert punditry and choices of who and what to watch.





Negatives


	•  Changing nature of sport: Technology can cause and lead to changes to the format of the sport. Some spectators are very traditional and prefer the original version of their sport rather than a version that includes the use of technology. For example, some people believe that VAR has changed the nature of football too much and that the referee should make decisions without using technology, like they used to do.

	•  Hold ups in play: As technology is used to make decisions, play is held up and spectators and performers can get restless or bored while the decision is made. In 2021, VAR had no time limit with the emphasis being on a correct decision rather than a quick decision. This can mean that play is held up for several minutes while a decision is being made.

	•  Technology over natural talent: It is sometimes argued that the standard of performance being watched relies on technology more than natural talent. For example, there has been significant controversy over the use of blades when running. Much debate has been had about whether the blades used by disabled runners may actually provide an advantage over able-bodied runners (when competing against each other). It can be argued that some spectators simply want to see natural talent over technology-enhanced performance. Another example relates to javelin throwing. In 1986, the design of a javelin was changed as the performers were throwing the javelins so far that they started to get near to the running track at the other end of the stadium. The new design meant that javelins could not be thrown as far and world records had to be started again.

	•  Lessens excitement: It can be argued that technology reduces the excitement level for the spectator. In sports like cricket (Hotspot), rugby union (TMO), and football (VAR), spectators cannot celebrate wickets being taken, tries being scored or goals being scored with complete certainty as they then need to wait for the decision to be verified using technology. The excitement of celebrating a goal in football, for example, has been replaced with a hopeful rather than certain celebration.
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	1  State one example of each of the following:

	•  technology that helps to keep performers safe

	•  technology that is used in sports equipment.





	2  Describe how technology is used in sports clothing to help to enhance performance.

	3  Technology has changed the nature of sport for performers. State two examples of sporting technology that has changed the nature of sport for performers. For each example, provide a positive and a negative effect on performers. You must use different positive and negative effects for each example.

	4  Discuss the following, giving arguments for and against the statement:



	5  Explain why it can be argued that technology has enhanced spectatorship.
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	•  Sky Sport’s deal to broadcast more netball: www.skysports.com/netball/news/12040/12205703/sky-sports-renews-england-netball-multi-year-broadcast-partnership

	•  Values which are important to the Olympic movement: www.olympic.org/about-ioc-olympic-movement

	•  ECB’s ‘Chance to Shine’ programme: www.chancetoshine.org

	•  FA’s Respect campaign: www.thefa.com/get-involved/coach/respect

	•  A World Cup football match when both teams appeared to dubiously settle for a result. In doing so, it allowed both teams to progress to the next stage of the competition: www.theguardian.com/football/blog/2014/feb/25/world-cup-25-stunning-moments-no3-germany-austria-1982-rob-smyth

	•  How ethnicity can affect participation rates, via the Sport England website: www.sportengland.org/know-your-audience/demographic-knowledge/ethnicity?section=at_a_glance]

	•  The emerging sport of quidditch: https://quidditchuk.org/about/what-is-quidditch

	•  The ‘This Girl Can’ campaign: www.thisgirlcan.co.uk

	•  Doping advice provided by British Gymnastics on the website: www.british-gymnastics.org/technical-information/performance-gymnastics/anti-doping

	•  How WADA conduct their fight against PEDs: www.wada-ama.org/en

	•  Tennis player Maria Sharapova and her reasons for taking the prohibited substance meldonium: www.theguardian.com/sport/2016/mar/08/meldonium-maria-sharapova-failed-drugs-test

	•  UK Anti-Doping’s advice regarding the testing procedure: https://ukad.org.uk/education/athletes/performance/drug-test/

	•  How world events have disrupted the Olympic Games: www.history.com/news/olympics-postponed-cancelled

	•  The national pride that was generated among the British population as a result of the success of Team GB at the London 2012 Olympics: www.independent.co.uk/sport/olympics/news/london-2012-survey-shows-games-has-boosted-national-pride-8026251.html

	•  The suggestion that the London 2012 Olympics resulted in a £9.9 billion boost to the country’s economy: www.bbc.co.uk/news/uk-23370270

	•  The expectations of an Olympic legacy: https://bit.ly/2Q99lUW

	•  A list of recognised Governing Bodies can be found at: www.sportengland.org/our-work/national-governing-bodies/sports-that-we-recognise/

	•  England Netball’s coaching awards: www.englandnetball.co.uk/get-involved/coaching/courses/

	•  England Hockey’s disciplinary procedures: www.englandhockey.co.uk/page.asp?section=1165

	•  RFU guidelines on the safe use of equipment when playing rugby union: www.englandrugby.com//dxdam/5d/5dc38850-7e05-4ba9-bfe3-911c820f2cfd/new%20protective%20equipment.pdf

	•  England Handball Association’s safeguarding and child protection policy: www.englandhandball.com/uploads/EHA%20Safeguarding%20Policy%202016-17.pdf

	•  How the RFU makes money from owning Twickenham Stadium: www.telegraph.co.uk/rugby-union/2016/11/03/rugby-is-a-business-and-twickenham-delivers-the-cash/

	•  NGBs lobbying government for funding: www.telegraph.co.uk/sport/football/11983022/Sports-bodies-last-ditch-effort-to-protect-grass-roots-funding.html

	•  Sport England strategy ‘Towards an Active Nation’: www.sportengland.org/media/10629/sport-england-towards-an-active-nation.pdf

	•  Read about the use of ice baths to help with recovery after exercise: www.verywellfit.com/after-exercise-does-an-ice-water-bath-speed-recovery-3120571

	•  ‘Halo’ technology in a Formula 1 car and how Formula 1 driver, Sebastien Grosjean, credits this technology for saving his life: www.sbnation.com/2020/11/30/21726458/romain-grosjean-f1-crash-bahrain-grand-prix

	•  The Decision Review System using Hotspot in cricket: https://cricnerds.com/cricket-terms-and-rules/decision-review-system-drs-in-cricket/
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