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Disclaimer


All rights reserved. No part of this publication may be reproduced, distributed, or transmitted in any form or by any means, including photocopying, printing, recording, or other electronic or mechanical methods, without the prior written permission of the publisher, except in the case of brief quotations used in critical reviews or articles. All trademarks and registered trademarks mentioned in this book are the property of their respective owners. This publication is intended solely for informational and educational purposes. While the publisher, author, and editors have made every effort to ensure the accuracy of the information herein at the time of publication, they do not assume and hereby disclaim any liability for loss, damage, or disruption caused by errors or omissions, whether due to negligence, accident, or any other cause. The use of any information, guidance, or instruction in this book is strictly at the reader's own risk, and it is not intended as a substitute for professional advice in legal, financial, or other fields.
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Dr. Mehmet Yildiz is a cognitive scientist, advanced researcher, educator, and seasoned technologist who has worked as a Distinguished Enterprise Architect, certified by The Open Group, on multi-billion-dollar projects until 2021. With over 45 years of experience in the IT and healthcare industries, working on complex enterprise projects for large corporate organizations such as IBM, Siemens, and Microsoft, he focuses on cutting-edge technology solutions.

He is a seasoned writer and the author of 40+  books on technology, health, science, and content development, combining decades of experience in science, technology, enterprise architecture, and corporate business leadership. With an academic, research, innovation, and invention background, Dr. Yildiz has made significant contributions to content creation, marketing strategy, and digital innovation.

As the chief editor and owner of 18 prominent publications on Medium, he has built a thriving community of over 40,000 writers, supporting them in their creative journeys. His expertise extends to Medium and Substack, where he continues cultivating a large, engaged community, guiding writers to discover their unique voices, grow their audiences, and develop sustainable newsletter-based businesses. 

In addition to his prominent publications on Medium, owning several personal and professional networks on Substack, including health and wellness, technology excellence and leadership, content marketing insights, Substack Mastery Boost Pilot, a book club for authors and avid readers, and ILLUMINATION Writing Academy,  he gained over 282,000 subscribers as of January 2026. 

In his recent educational health and wellness books, including Cortisol Clarity, Train Your Brain for a Healthier and Happier Life, Cellular Intelligence, Lifespan Mastery, and Sensible Biohacks that Changed My Life, he offers a holistic approach to health. 

You can connect with the author on several platforms linked to his website, digitalmehmet.com.
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When I began using Substack, I was after the freedom to write whatever I wanted, from the heart, to be useful to my readers and to help them solve their problems based on my experiences. I wanted to publish my ideas in my own voice, avoid complex marketing funnels, and engage directly with readers who genuinely cared. 

What followed changed things a lot.
I knew that Substack was not designed as a book marketing tool, yet for many authors, it has become the most reliable platform for writing, connecting, and marketing, ultimately leading to book and digital product sales.
I felt compelled to write this book and share this unique experience because in just twelve months, I increased my book sales and content income by 600% without spending on paid ads, without chasing algorithms, and without building yet another funnel. I consistently shared value, solved readers' problems, invited feedback, and aligned my work with what readers needed most.

This three-part book is not a quick-start guide to Substack. I have written several beginner books in this Substack series. It is a practical and strategic companion for authors who want to write books and reach the right readers without burnout and financial burden. 

If you are an indie or traditionally published book author, emerging or experienced, this book will help you benefit from the unique power of Substack.

You will learn:

	How to sell books through serialization, storytelling, and reader input using the power of the Substack platform

	How to turn your newsletter into a living publishing platform

	How to run preorder campaigns, test new ideas, and grow with confidence

	How to connect your books with your services, coaching, or other creative work

	How to build trust at scale without wasting your time


Although it is not a direct sales platform, Substack is both a publishing and an email tool that can lead to lucrative sales. It offers:

	Direct access to your readers without platform censorship

	Integrated publishing, podcasting, and sharing tools in one place

	A generous monetization model with full ownership of your audience

	Discovery systems powered by reader behavior, not algorithms

	The ability to use your own archives, drafts, and voice notes as valuable assets

	A writing rhythm that respects your health, energy, and purpose

	Community connection and feedback from readers who want you to succeed


Alongside these tools, I invite you into a larger support system built for authors like you:
The Book Club for Authors, the Writing Academy on Substack, and our Freelance Writing Networks are designed to support peer learning, co-writing, ethical promotion, and lifelong professional friendships. These communities are a living part of the experience this book provides.
Together, they create a safe, collaborative environment where your questions are welcomed, your voice is heard, and your growth is amplified by those walking the same path.

I share what I have learned from building a content ecosystem across Substack, Medium, Patreon, and other platforms, serving over 700,000 subscribers, gained through 45 years of book authoring and content marketing strategy work.

This book is field-tested insight, shaped by experience, shared to help you grow with less stress, a tailored strategy, and a deeper connection to your mission. I structured it as writing, connecting, and marketing based on my P.I.L.L.A.R.™ framework and neurostrategic digital authority-building principles.

Whether you are a nonfiction writer ready to test a new book, a coach or teacher who wants to use a book as your trust anchor, a creator building a platform that supports your values, or a reader who wants to become a writer with purpose, this book will help you see why Substack works and how to use it wisely.

Writing and connection should feel energizing, not exhausting. This is why I wrote this book: to share proven paths you can walk with clarity, confidence, and community support. Join me at the Digitalmehmet Content Ecosystem, where education, community, and purpose meet.

Please note that this book does not aim to teach direct or overt selling. Instead, it offers guidance on building neurostrategic digital authority in effective ways that make selling feel lighter and more natural. By strengthening clarity, trust, and long-term connection with readers, the sales process becomes easier, more effective, more sustainable, and, in many cases, genuinely enjoyable.

I invite you to approach this book with an open mind and a sense of patience, reading it through to the final chapter. Each chapter offers a distinct piece of the larger picture, and their full value becomes clear when they come together. Skipping sections may not prevent learning, but it can limit how clearly the overall approach reveals itself and how effectively it supports the outcome you seek.

Some chapters may feel quieter or more repetitive than others, and that is intentional. Each one serves as a foundational layer, gradually supporting the larger picture that follows. 

I have learned through experience that sustained value often requires patience, and that a certain tolerance for boredom, repetition, or calm moments can make the later insights clearer, more satisfying, and ultimately more rewarding and joyful.
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I wrote this book after many moments of deep reflection in my meditation sections, rather than a single dramatic turning point. My question was how to relieve the #1 pain for indie book authors: selling. 

Over the years, I spoke with book authors across disciplines, formats, and career stages. Some were beginning. Others had published many books. Many shared a similar feeling. Writing felt meaningful. Publishing felt heavy. Marketing felt confusing. Selling felt very uncomfortable.

For a long time, I shared that discomfort.

Writing had always come naturally to me. I used it throughout my professional life in science, technology, education, and research. I wrote to think clearly, to teach, to heal, and to build cognitive resilience. 

Selling, however, belonged to a different mental category in my early years. It felt transactional, distant from the discipline and integrity I associated with writing.

In creative circles, the word selling often carries a shadow. Some associate it with persuasion, pressure, or insincerity. Yet exchange is part of being human. We exchange time, skills, care, and ideas every day. The difference lies in how that exchange is approached. When selling becomes an act of respect and service, it stops feeling like a compromise and starts feeling like stewardship.

This shift in perception did not happen overnight. It happened gradually, through experience.

At the same time, I observed a pattern that kept repeating. Authors who built direct relationships with readers experienced steadier growth, clearer feedback, and calmer confidence. 

Their books reached the right people. Their income felt more predictable. Their writing energy stayed intact. This observation shaped my interest in Substack long before it became part of my daily work.

When I began using Substack, my intention was simple. I wanted a place where I could write freely, share ideas in progress, and hear from readers who cared about the work itself. 

I wanted my writing to remain human, reflective, and purposeful. I did not approach it as a traditional sales channel. I approached it as a space for presence, dialogue, and trust.

Over time, this decision reshaped how my books were written, shared, refined, and supported by readers.

Years earlier, after retiring from full-time corporate work, I experienced a moment that changed my understanding of authorship. For the first time, I sold more than a thousand books in a single month with my own efforts. What surprised me was not the number. It was the internal shift that came with it. Selling no longer felt like persuasion. It felt like a connection. It felt like finding readers who were already searching and showing them that my work could serve them.

That experience taught me something sustainable. The value of a book is in the problem it helps clarify, the solution it offers, or the hope it provides, not in its price or polish. Readers support usefulness, relevance, and honesty long before they reward perfection.

Within 12 months of consistently applying these principles on Substack, my book sales and content income increased substantially. I did not directly sell books on Substack, but my subscribers found them easily at bookstores or through my members-only discount bookstore. 

This sales growth in such a short time was noticeable and came without paid advertising, without chasing algorithms, and without building complex sales funnels. It came from steady writing, open conversation, reader input, and alignment between what I offered and what readers needed.

This book grew from that careful observation. I wrote it for book authors who care deeply about their craft and their readers. It speaks to nonfiction writers, educators, coaches, researchers, and creators who see books as more than products. 

This book also serves fiction writers who value community, dialogue, and long-term connection. The ideas here apply across genres because they focus on human behavior, trust, and clarity.

This book focuses on Substack because it supports a specific way of working. It allows authors to write in their own voice, publish publicly, receive early feedback, and build trust through presence rather than pressure. 

It supports publishing rhythms that respect health, energy, and personal boundaries. It also supports income models that grow through relationships rather than urgency.

You will not find shortcuts here. You will find explanations and potentially sustainable solution ideas. 

I explain how serialization helps authors shape better books. I explain how storytelling invites readers into the creative process. 

I explain how feedback strengthens ideas before publication. I explain how newsletters evolve into living publishing platforms. I also explain how marketing becomes clearer when it grows from trust
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