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      This book is dedicated to all writers who are great storytellers, but struggle with the technology side of writing a book.
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      Are you interested in getting some helpful hints delivered to your inbox?

      As I’m sure you are aware, authors are encouraged to give away a free book to encourage people to join their mailing lists.

      My books are different - they solve a problem. Just because you picked up one of my books doesn’t mean you want a free book on a completely different topic. Because of this, I offer subscribers to my mailing list, free help - usually in the form of blog posts. I tend to focus on the technical tasks that authors and bloggers need to learn. As of this publishing I have 30 books in print and several more in various stages of completion. I’m always looking to be helpful - often creating books around subjects that I get a lot of questions on from authors and bloggers just like you.

      I also use my newsletter to let subscribers know about new releases and share information on my regular sales.

      

      If this sounds like something you would be interested in, join me by filling out the new subscriber form at: http://bakerviewconsulting.com/reader-list/

      

      On to the book - I hope you enjoy and learn a lot!

    

  


  
    
      
        
          
          

          
            PREFACE

          

        

      

    

    
      Hi There!

      

      Thanks for considering one of my books. My name is Barb Drozdowich and I come from a background as a teacher and technical trainer. I’ve worked in the author world since 2006. I’ve hosted webinars in person and online. I’ve addressed audiences all over North America. I’ve taught authors one on one – explaining topics that they find challenging.

      I recently had a brain tumor removed. What a shocker! Although I hope to live for many more years and drive my husband batty, it occurred to me that I have a lot of content that I’ve never published. The content is either books that I started as a NANO project and not finished as I got distracted or bits and pieces of content that were waiting for me to organize into books or in-person presentations that I’ve shared widely within my local author community.

      Now that I’m not working according to the orders of the doc, I find I have a lot of downtime between radiation treatments and immunotherapy. We’ll see how many more projects I can finish in whatever time I have remaining – hopefully, years :)

      I look forward to comments from readers. I am always interested in how my efforts are received. I hope you learn a lot from this book and go on to sell a lot of the books you have written.

      

      I can be reached through my author website –http://barbdrozdowich.com or my business website - http://bakerviewconsulting.com

      

      All of my books are listed at the end of this book and are available for purchase at most retailers
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      My name is Barb Drozdowich. I'm the author of 30 books, with most of them focused on the technical needs of authors. My day job is serving as a technical virtual assistant to authors.

      What does that actually mean? It means that I either teach or do a lot of the technical tasks that authors either don't want to do or don't understand how to do. I build websites and I maintain websites. I put together newsletters. I maintain social media accounts. A lot of what I do includes everything an author is expected to do in 2024 except writing and editing. Yes, the job of an author, traditionally published or self-published or somewhere in between, is a huge job!

      What are we going to learn in this book? We're going to learn a lot of things. We're going to learn about Facebook, Twitter, and Instagram. We are going to learn what hashtags are and why they are important. We're going to learn how to create an effective social media bio. We're going to learn to use language that is appropriate for the platform. We're going to learn the rules that you need to follow when using the various platforms. And we're going to learn what to say to use this powerful word world to your advantage.

      

      So why social media and blogs? The simple answer is that authors need to communicate with readers. Probably 99.99% of an author's readers don't live in the author's neighborhood. This communication largely doesn't occur face-to-face. It occurs on social media platforms in many instances, but it also takes advantage of other online platforms that today, authors have access to.

      This interaction with readers should be a dialogue, not a monologue. This is a topic that comes up quite frequently in my books. Many authors that are educated in what I would consider the traditional advertising world are encouraged to just keep talking about their book and post pictures of it. “Buy my book.” “Look over here.” “Look what a great book I've created.” Those are monologue-type behaviors.

      In today's social media world, we get further by having a dialogue with our readers, talking to our readers, and talking with our readers. Learning about them, asking them questions.

      We will explore this topic more about this as we go through this book. However, the fact that we're carrying out a dialogue, not a monologue is a point that I want you to keep in your head as you read through this book. It's something that I find quite important.

      The other idea that I want you to keep in your head is to think about interaction, not billboards. That goes back to the idea of monologue. You don't want all your communication with readers to resemble a billboard. You want it to be interactive, you want to have a conversation with your readers. Focus on interaction. Don’t just keep posting statements. One of the quotes that I frequently use when posting about social media as well as when I give talks is a quote by a person named Eli Fennell. The quote is “The key to social media is being social.” Another quote that I like by David Austin: “The key is to listen, engage and build relationships.” Please keep those quotes in mind as we go along.
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