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			I​NTRODUCTION

			In this guide, I’m going to walk you through the many different ways you can promote your passive income business. Whether you have a website, some sort of service platform, an app, a piece of software, a book or blog that makes you money, you need to know the basics of online marketing so you can get people to see your offer. 

			It is really as simple as this equation: no shoppers means no money. Wrap your mind around that. If you want to make money online, you have to figure out how to get found online and build trust with your audience. The good news is there’s no cost to get started! 

			Now before you get too excited. Nothing is completely free. It may not cost you money but it will require significant amounts of time. So if you’re willing to invest more time into your business strategy, you can take these steps and produce fast results. Regardless if you’re selling through email, blog or website, the same digital marketing methods apply.
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			​Preliminary Step 1

			​Build a Brand

			Branding is one of the most important aspects of any type of business, regardless of size or location. An effective brand strategy gives you a competitive edge within a crowded marketplace. But what exactly is a “brand”? Can it be developed online? How does it affect a small business like yours?

			A “BRAND” defines the core values of your organization. It expresses what YOU do and how YOU do it – both from within the company and in dealings with customers, business partners, society and the environment. In other words, a brand is an identity developed from within the company And it is expressed by how you

			conduct business. Your brand identity follows you online and offline. It is not based solely on what is said but how others perceive the business. Whether you’re starting from scratch or reinventing a brand, I’ve outlined the steps below to help you get started.

		


		
			
			

			Defining Your Brand

			The first step to developing a brand in the digital age is defining your brand. Reflect on your business or idea and ask yourself the following questions:

			
					Do I have a mission statement?

					What are the features and benefits of my products or services?

					How is the company perceived by customers or prospects?

					Which qualities do I want consumers to associate with my business?

			

			Some research and development may be required to effectively answer those questions. Do some research on similar products/services. Survey people who already buy. Keep an open mind by learning their wants, needs and buying habits. Don’t be afraid to seek the guidance of an expert.
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			P​reliminary Step 2

			​Customize Your Branding

			
					Select a brand name: This could be the same as your government name, nickname or business name. It’s best if the brand name includes portions of the business name so that it can easily be identified by your supporters.

					Identify brand standards for your marketing materials: Select fonts,text sizes and colors to be used consistently on business cards, logos,flyers etc. Try not to complicate things, just keep it simple.

					Get a logo designed: Add it to your apparel, website, social media accounts and everywhere your brand is represented.

					Develop a tagline: Write a memorable, meaningful and concise statement that captures the essence of your brand.

					Keep your promise: Customer loyalty develops overtime and requires businesses to deliver on its brand promise.

					Be consistent: Last but not least, this point involves doing all of the above on a regular basis. Reputable brands develop habits that customers trust.
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			​Preliminary Step 3

			​Develop a Marketing Plan

			As an older adult looking to make money from the comfort of your own home, having a well-thought-out marketing plan is essential for success. Whether you’re starting a small business, freelancing, or launching an online venture, a marketing plan will help you reach your target audience, increase brand awareness and ultimately drive sales.

			Before diving into the details of creating your first marketing plan, it’s important to understand what it is and why it’s necessary. A marketing plan is a strategic document that outlines your business goals, ideal audience, competitors, marketing tactics and budget. It serves as a roadmap for your marketing efforts and helps you stay focused and organized.

			To craft an effective marketing plan, start by defining your business goals. What do you hope to achieve by marketing your products or services? Are you looking to increase sales, build brand awareness, or generate leads? By setting clear and specific goals, you’ll be able to tailor your marketing strategies to meet your objectives.

		


		
			
			

			Next, identify your ideal audience. Who are your ideal customers? What are their demographics, interests, and purchasing behaviors? Knowing your ideal audience will help you create personalized marketing messages that resonate with them and drive engagement.

			Once you have a clear understanding of your goals and target audience, it’s time to research your competition. Who are your main competitors, and what marketing tactics are they using?

			By analyzing your competitors’ strengths and weaknesses, you’ll be able to identify ways to stand out and create a unique value proposition. With a solid foundation in place, it’s time to outline your marketing tactics. This can include a mix of online and offline strategies, such as social media marketing, email campaigns, content marketing, and advertising. Consider your budget and resources when selecting the most effective tactics for reaching your target audience.

			Finally, don’t forget to measure and track your results. Set key performance indicators (KPIs) to monitor the success of your marketing efforts, such as the number of phone calls, website visitors, email subscribers and sales. By analyzing your data regularly, you’ll be able to identify what’s working and what’s not, and make adjustments to optimize your marketing plan.

		


		
			
			

			In summary, crafting your first marketing plan as an older adult looking to make money from home is a crucial step in achieving your business goals. By defining your objectives, understanding your target audience, researching your competition, implementing effective marketing tactics, and measuring your results, you’ll be on your way to building a successful and profitable business from home.
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