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    Introduction


    So, you want to be in commercials. Good for you! Commercials are a great way to break into acting … and how cool would it be to see yourself on TV?! A lot of actors rehearse their monologues over and over again but don’t realize they can also prepare for cold readings. Just because they’re called “cold readings” doesn’t mean you can’t prepare for them! Even if you don’t get to see the exact words (called “copy”) until you walk into your audition, you can still practice with commercial copy to get used to the world of TV. You can use that copy again and again to learn some basic formats of commercials and how they tell a story. And you can use the copy to learn how to put your personality—the very special and one-of-a-kind you—into any commercial. All you need is the copy! That’s where this book comes in.


    Hot Spots for Kids is the second book in a series by Smith and Kraus Publishers (the first one was a book of commercial copy for teenage actors). I wrote this book to help young actors like you prepare for auditions—mostly to help you improve your cold-reading skills. Hopefully, you’ll find it helpful when you prepare for on-camera auditions. Inside, you’ll find 100 one-person TV commercials. Some are for boys; some are for girls. Some are for 5-year-olds; some are for 12-year-olds. Some are funny; some are sad. And some are short (one line!), while some are longer. Try them all! The more you practice, the more comfortable you’ll be performing commercials. And the more comfortable you are, the better you’ll do in your auditions.


    Aside from the commercials, be sure to read the Tips from the Top section. These helpful hints come straight from a well-known actor/director/writer/producer named Ken Feinberg. Ken has won many awards for his work, and he was happy to share some of his secrets to help you do great in auditions! You’ll find out what the experts are looking for—and what they’re not looking for—so you can be sure to get those callbacks.


    As the saying goes, practice makes perfect. So, what are we waiting for? Let the practicing begin!

  


  
    How to Use This Book


    OK, you have a book of commercial copy. What do you do with it? I’ve tried to make this book as easy to use as possible. First, I’ve divided the commercials into those for boys, girls, and boys or girls. In each section, I then divided the commercials into two age groups: those for kids ages 4–8 and those for kids ages 9–12. Depending on your age, you might want to stick to the commercials for your age group, or you might want to try some in the other age group. That’s up to you. If you feel comfortable reading the copy in the other age group, go for it!


    Remember, this book is to help you practice doing commercials until you think they’re pretty simple. You have nothing to lose by rehearsing as many of the commercials as you’d like. Just remember that when it comes to your auditions, you’re more likely to get commercials for kids around your own age.


    I’ve also included some public service announcements; these are usually more serious commercials that don’t really sell a product—instead, they try to help people with important issues, like keeping the environment clean. Be sure to practice these public service announcements because they give you the chance to explore a wide range of feelings.


    Also, remember to try the one-liners near the back of the book. I’ve included these because some commercials use a lot of people, and each person only has one line. Some of them are tongue twisters, so be careful! You might also want to read them in different ways. In other words, try reading a one-liner as if you’re really excited. Then try reading the same line as if you’re trying to get your mom to buy you something. Reading these short lines is a great way to explore different emotions with the same words.


    Finally, the most important thing to remember as you use this book is to have fun! Be yourself. You’re the only you in the world, so show the world who you are! Showing your personality is a big part of getting callbacks. So, use this copy and find ways to perform it that shows off who you are. You’re going to be great!

  


  
    Tips from the Top


    How would you like some inside information about getting cast for more commercials? Wouldn’t it be great to know what casting directors are looking for? If you’ve ever wondered what you can do (aside from practice, practice, practice) to get more callbacks, keep reading! Below, you’ll find some very helpful tips from Ken Feinberg, a well-known actor/director/writer/producer. Ken has had a lot of experience (and success) in television, theater, and film all over the country, so pay close attention to what he has to say. If you follow his guidance, you’re sure to have more auditioning success!


    Q: When seeking a child actor for a commercial, are there specific things you look for in an audition?


    A: Yes. There are three things I look for. First is acting ability. How well can he or she perform, whether it is a prepared piece, cold read, or improvisation (i.e., how well do they convey the material)? Second is listening and responsiveness. Do they understand what I’m asking them to do, and how well can they turn that around and do it? And the third thing I look for is personality. How well behaved is the child? Is this someone I want on my set for six hours? Which leads me to the parents. I always consider if these are the kind of parents I want on my set for six hours. Sometimes the parents get overlooked, but well-behaved, concerned
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