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Chapter 1

Introduction 
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If you are living anywhere in the world and have access to television shows and movies especially those coming from the West and in particular America, there is a high chance that you know Star Wars and Star Trek. 

These two Sci-Fi franchises have largely ruled over the Sci-Fi Entertainment Industry for decades now  and shows no signs of stopping. Both have loyal fanbases that have global reach. More about these two would be discussed in the succeeding chapters.

I first got immersed in the world of science fiction as a kid watching Star Trek. I was so young then that I even remember watching a few of their episodes on a black and white television... and yes I am this old so I can arguably call myself a historian now for many long running pop culture creations going back as old as the 60s.

But what do you think is the allure of Sci-Fi and why do you think it is now a billions of dollar industry?

You see, when I was still growing up in the 70s, Sci-Fi was still then considered kid’s stuff. Of course kids then wanted the newest things around and the USA and Russia which was then called Soviet Union were head to head in the space race.

During those times, Russia was initially more successful than the US in space exploration as they were the first country who was able to put a man in space. This panicked the US who believe that Russia would soon conquer space ahead of them.

To make a long story short, the US regained the upper hand in space exploration by landing the first man on the moon. This opened up the minds of many people including very young children to the possibility of establishing colonies in space and even meeting aliens.

Soon, Sci-Fi became very popular and the kids of those olden days have now turned to adults today and are now sharing their interest in Sci-Fi to their young kids.

Mankind’s dream of establishing colonies in space and meeting aliens are still to come true but Sci-Fi shows keep reminding us that it is a very real possibility that however involves a very long waiting time that may not be in the lifetime of many living people today. Still, the dream persists in the minds of many.

However, this book is not about space exploration but of the Sci-Fi shows that are keeping our space exploration dreams alive. They have grown from just being story ideas to full-blown very profitable franchises.

Hopefully, this book would give you even a tiny glimpse or a slice of knowledge in the collecting of Sci-Fi merchandise and even profit from them.  
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Chapter 2

The Great Rivalry
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One of the better known rivalries in the world of entertainment is that between Star Wars and Star Trek, yet you may observe that when you watch flipping YouTube videos on flea markets, garage sales and toy conventions you would hardly see any Star Trek merchandise being sold but there is always an abundance of Star Wars. Do you have any idea why?

The observation that there is significantly more Star Wars merchandise than Star Trek merchandise, especially in secondary markets like flea markets and garage sales, is rooted in the distinct commercial and marketing histories of the two franchises. While both are iconic in their own right, their approaches to merchandising and their target audiences have created a massive disparity in the amount of product available.

Here are the key reasons for the abundance of Star Wars merchandise:

George Lucas's Merchandising Genius: From the very beginning, George Lucas had a visionary understanding of the merchandising potential of Star Wars. He famously gave up a higher directing fee in exchange for the rights to merchandising and sequels for the first film. This was a groundbreaking move at a time when film studios largely dismissed tie-in products. This decision laid the foundation for a merchandising empire that has generated billions of dollars in revenue, far exceeding the box office earnings of the films.
A "Toyetic" Universe: The world of Star Wars is inherently "toyetic," meaning it's well-suited for toys. It features a huge cast of diverse characters, unique vehicles, and iconic weapons like lightsabers. This made it easy for a toy company like Kenner (who initially took a chance on the franchise after others passed) to create a wide variety of action figures, ships, and playsets that kids and collectors eagerly bought. The strategy of creating 3.75-inch action figures, which was a new size at the time, allowed for more characters and vehicles to be produced at a lower cost, making it a huge success.
Merchandising as a Primary Revenue Stream: For Star Wars, the merchandise isn't just a side project; it's a core part of the business model. The films are often seen as high-budget commercials for the toys, games, and other products. This led to a continuous and massive output of new products with every movie and TV series. Disney's acquisition of Lucasfilm further accelerated this, with a constant stream of new content and corresponding merchandise to keep the brand active in the market.
A Broader, More Accessible Appeal: While both franchises are popular, Star Wars has a more universal and accessible appeal, often described as a fantasy story in space with clear-cut themes of good versus evil. This has helped it reach a wider mainstream audience, including many people who aren't deeply invested in the lore but enjoy the spectacle and the characters. This broader audience translates directly into higher demand for consumer products.
In contrast, Star Trek's history with merchandising has been much more complicated:

A Different Commercial Focus: Star Trek was first and foremost a television series. Its initial merchandising efforts were less organized and often of lower quality. The franchise's focus was more on thought-provoking stories and moral dilemmas, which were less conducive to a mass-market toy line. While there were toys and other products, they never reached the same scale or strategic importance as those of Star Wars.
The Split Rights Issue: A major stumbling block for Star Trek merchandising was the legal and corporate separation of the rights. After CBS and Paramount split, the rights to the original TV series and the film series were held by different companies. This complicated licensing and merchandising deals, making it difficult to create a unified product line and hindering the ability to market the franchise as a single, cohesive brand.

Targeting the Collector Market: While Star Trek has a fiercely loyal fan base, its merchandising has often been more focused on dedicated collectors rather than the mass market. This has led to a lower volume of production for each item, making them less common in the general resale market. You might find a vintage Star Trek collectible, but you won't see the same sheer quantity of items you would with Star Wars.
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IN SHORT, THE DIFFERENCE you observe is a direct result of the divergent paths the two franchises took. Star Wars was built from the ground up as a merchandising juggernaut, while Star Trek's merchandising was often an afterthought, complicated by corporate divisions and a different creative focus. The legacy of these decisions is what you see today: a world saturated with Star Wars products and a much smaller, more specialized market for Star Trek.
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