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        Heart-Centered Marketing is an insightful, informative, and authentic book with an abundance of stories that will resonate with female entrepreneurs worldwide. The style of this anthology is warm and inclusive, with an easy-to-follow flow and a friendly tone. Each chapter is shared from the heart and covers everything from the foundations of business through to shifting your mindset and embracing specialist skills such as speaking engagements and public relations. This book is a must-have resource for any entrepreneur who wants to understand the value behind support, connection, and nurturing yourself to build a thriving business.

        SHELLEY WILSON, AUTHOR AND WRITING MENTOR
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        Wow! What an impactful, insightful, and empowering book. This is a must read for those who are beginning their entrepreneurial journey, as well as for those who are "seasoned" entrepreneurs. This anthology has left no stone unturned when it comes to the ins and outs of marketing, attracting clients, and nurturing them. Providing readers with a wealth of knowledge, this is your one-stop shop, so to speak. There are takeaways for everyone within the pages of this book—a truly phenomenal collaboration of marketing strategies! This is what women empowering others looks like!

        KIM BARK WHITE, OWNER OF MINDFUL EMPOWERMENT
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        This is a great book for beginning entrepreneurs.  It gives a good overview of many of the problems that entrepreneurs come up against when they are starting out—or even just thinking about starting out. If you find one of the topics to be interesting, you can get a good introduction to the basics in that chapter, and then know exactly where you want to delve deeper in your research. A good reference to have to hand!

        JULIA POGER, KNOW YOUR WORTH
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        What a wonderful tool of wisdom and inspiration for all women entrepreneurs, written by successful women entrepreneurs! As an entrepreneur, I connected with the challenges, rewards, and experiences highlighted by the authors. This book offers encouragement and tips to keep in mind in many aspects of entrepreneurship including overcoming negative thinking, discovering your value and self-worth, public speaking, and attracting your ideal clients. Whether you are currently considering entrepreneurship or are a seasoned business owner, the excerpts in Heart-Centered Marketing: Proven Strategies That Naturally Attract and Nurture Clients offers sound guidance to help you achieve success along your journey.

        GINA RAMSEY, HUMORIST AND AUTHOR OF  BURNT GLOVEBOXES: EMBRACING LIFE WHEN IT GOES UP IN FLAMES
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        The anthology, Heart-Centered Marketing: Proven Strategies That Naturally Attract and Nurture Clients, has an all-star line-up of seasoned businesswomen sharing their wisdom about all things marketing for small business owners. I personally know about half of them and can vouch for their expertise in their fields! Every chapter includes sage insights and immediately actionable advice for growing your business. After you read this book, you’ll be able to start attracting and working with clients you actually love and watch your business bloom!

        CHERI D. ANDREWS, ESQ., AUTHOR OF SMOOTH SAILING: A PRACTICAL GUIDE TO LEGALLY PROTECTING YOUR BUSINESS
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        Heart-Centered Marketing: Proven Strategies That Naturally Attract and Nurture Clients is not just a book; it's a revolution in the world of marketing. As a seasoned entrepreneur with a rich history of experience, I approached this anthology with a blend of skepticism and curiosity. The concept of heart-centered marketing, a term that seemed almost oxymoronic in the cutthroat world of business, intrigued me. What I discovered within its pages was not only a reaffirmation of my belief in authenticity but also a treasure trove of practical insights that reshaped my marketing approach.

        SUZANNE TAYLOR-KING MCPC, CHLC, CAPP, BUSINESS COACH, EUDAIMONOLOGIST, AUTHOR, SPEAKER, AND CHANGE AGENT
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        Heart-Centered Marketing: Proven Strategies That Naturally Attract and Nurture Clients is a must-read for anyone who has dreamed of starting a business – or who has already started and wonders what they’re doing wrong! Each chapter has insight to identify where a business owner can go awry – I saw myself in several chapters, in fact! More valuable, though, are the action steps each author offers that a business owner can take to right their ship and move forward to grow an impactful, profitable business. Easy to read, either front-to-back or a chapter-at-a-time based on what calls to you. Worth the read!

        CLARISSA CONSTANTINE, FOUNDER OF THE PARENT(W)EEN CONNECTION
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        The simplest path to success as an entrepreneur is finding a version of marketing that actually fits YOU, and Heart-Centered Marketing is a must-read resource for doing exactly that! Each and every chapter of this book takes lessons from the full spectrum of women entrepreneurs and turns them directly into gold (both in nugget and whole-bar form!) for the reader! If you’re a woman entrepreneur, Heart-Centered Marketing is a resource you’ll go back to time and time again as you discover YOUR way to effectively and successfully market what you have to give the world, heart-first.

        SARA TORPEY, BUSINESS COACH
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        Heart-Centered Marketing provides straightforward, simple, and SAGE advice to women as they begin the process of building a business. As a bodyworker and healer in private practice for the last thirty years, I can attest to the noble truths spoken in the pages: Trust your self-worth, learn how to attract the types of clients you want to serve, and celebrate connections with other entrepreneurs in order to build community and reciprocal support. Collaboration and trust will bring more joy and abundance to whatever you put your mind to. Building a business with heart is so rewarding!

        AMY BOND TALIAFERRO, LMT, CSP, SEP, OWNER OF INTEGRATIVE BODYWORK
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        What an amazing resource! Heart-Centered Marketing speaks to the giver, helper, and teacher in me. As a heart-centered coach for five years, I have often found it difficult to sort through and locate advice that resonates with me. This book has it all in one place. The topics—mindset, fundamentals, visibility and sales—are shared from the heart with relatable stories and practical tips. It’s a book I’ll come back to again and again.

        BARB HUBBARD, TIME MANAGEMENT COACH & ADHD SPECIALIST
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        Having the confidence to share our knowledge and skills with our patients and clients is a barrier we must break through. In reading Heart-Centered Marketing, I felt as if the authors for each chapter were speaking to me and addressing my fears and hesitation. This is a brilliant collection of experiences, tools, and learnings, which emphasize the importance of celebrating ourselves and our accomplishments. I found reading Heart-Centered Marketing can help guide one’s journey as an entrepreneur as well as in life in general.

        DR. RADHIKA CHAWLA, O.D., OWNER AND PRESIDENT OF RICHMOND HILL OPTOMETRIC CLINIC
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        I loved reading each author’s experience, so much of which resonated with my own. When you start out as an entrepreneur, mindset is everything, and I love that that is where the book begins. In fact, mindset was a constant throughout the book, just like it is in our experience. Each chapter provides lived experiences, unique insights, and takeaways that are actionable and will move you forward. This is a great read and also a great reference point as I continue to grow my business.

        KIRSTEEN WILLIAMSON-GUINN, ELEVATE WOMEN
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        I have an alternative healing practice, and I’ve found that many of the traditional ways of marketing don’t fit with a spiritual business and—more importantly—nor do they fit with the clients that would be drawn to my services. More warmth and a heart-to-heart connection are needed. Heart-Centered Marketing contains nineteen chapters, each with their own lesson on how to be authentic in marketing. This is a great resource for anyone running a business who wants something other than the common cookie-cutter approach.

        DEBRA MORRILL, SHAMANIC HEALER AND TEACHER

      

      

      

      
        
        
        
          
            [image: ]
          

        

        If only this book had been around when I quit corporate life. That role felt masculine and rigid and I wanted to do it differently. However, I soon realized that having skills and an idea does not make it easy to set up and run a business. I longed for a manual and reassurance that self-doubt is normal. This compilation of highly relatable experiences, mentorship, and wisdom from other women business owners does the job and is a good reminder that feminine power is far from fluffy.

        TRACY SHORT, TRACY SHORT & CO
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        Heart-Centered Marketing is a must-read for professionals looking to enhance their marketing strategies. As professionals, we often get caught up in the numbers and forget about the human element of marketing. This book reminds us to put people first and build meaningful client relationships. I highly recommend Heart-Centered Marketing for anyone looking to take their marketing efforts to the next level.

        MINDY VAN VLEET, REGIONAL DIRECTOR, POLKA DOT POWERHOUSE
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        Heart Centered Marketing is the book I wish I’d had when I started my business. It’s practical, full of brilliant advice, and one to keep coming back to time and time again. In distilling the lived experience of many talented women into easily digestible learnings, it provides a simplicity and ease that gives a refreshing alternative to the hustle culture that’s so often preached. It’s a treasure trove of insights, guidance, and reassurance that I’m not alone in wanting to realize my ambition without sacrificing my values.

        JACQUI JAGGER, THE PRACTICAL LEADERSHIP COACH
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        This is a MUST HAVE book for any entrepreneur and business owner. The information and tips each author shares are easy to implement. I learned new ways of marketing that don’t require a lot of time, yet will lead to my business having a larger, more impactful presence. I will reread this book often to be certain I’m not leaving important steps out. Go get this book today!

        MARGARET MARTIN, RE-DESIGN YOUR LIFE COACHING AND AUTHOR OF THE CHATTER THAT MATTERS: YOUR WORDS ARE YOUR POWER
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        Step into an era of marketing where success isn't about hard sells but genuine connection. Heart-Centered Marketing is your passport to a thriving business with heart. Settle in and immerse yourself in this anthology of industry visionaries, where feminine energy transforms marketing into an art of attraction, not pursuit. Discover the secrets of skyrocketing self-worth, magnetic branding, and empathetic communication. Embrace this game-changing guide today and experience how the power of heart can elevate your business.

        REGINA GARAY, FOUNDER OF RIGHT BRAIN LOVES LEFT
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        Heart-Centered Marketing so hugely inspires me. The women who have contributed their time and brilliance are inspirational, each in their own right. I'm grateful to Deborah Kevin, MA, and Jill Celeste, MA, for creating the idea of this book and bringing it to fruition so that women entrepreneurs everywhere can benefit from its teachings. I love that this book can be read from cover to cover and be a resource for whatever specific area of challenge in the moment. This book deserves a very special place on the bookshelves of women entrepreneurs everywhere!

        KRISTY L. CRIPPEN, FOUNDER OF COLLABORATIVE PARTNERS ADMINISTRATIVE SERVICES, LLC
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        Heart-Centered Marketing is a powerful collection of passionate and personal essays by successful entrepreneurs and business operators. If you are looking for the optimal way to drive your business forward and reach your full potential, whilst staying true to your feminine nature and embracing your worth, then look no further. With clarity, humor, and a unique blend of wisdom and storytelling, Heart-Centered Marketing will open the door to the future you have been waiting for.

        NORA TANDBERG, CHIEF FINANCIAL OFFICER AT PAPIRFLY

      

      

      

      
        
        
        
          
            [image: ]
          

        

        We remember key learning points best when they are driven home with a relatable story. This collection is filled with heartwarming, insightful and occasionally hilarious vignettes to remind us what matters most in marketing—our connections with ourselves, our clients, our values, and our purpose. Thought leaders seeking more clarity around their goals and dreams will glean helpful insights in this well organized, easy to read compilation. For busy entrepreneurs, bite-sized reading and learning is best and this book fits the bill!

        ELIZABETH BARBOUR, AUTHOR OF SACRED CELEBRATIONS: DESIGNING RITUALS TO NAVIGATE LIFE’S MILESTONE TRANSITIONS
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        Heart-Centered Marketing is a must-read book for all women who think marketing yourself and your business is icky. There is another way that shares you with the people that need you, people you will love to work with, and people that will love working with you: a heart-centered way, where the people you touch will become part of your marketing team by singing your praises.

        CONNIE JO MILLER, ENIGMA BOOKKEEPING SOLUTIONS
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      In 2023, Highlander Press published its first anthology, Your First Year: What I Wish I’d Known, to rave reviews. It made a difference for our intended audience: women entrepreneurs who were either new in their businesses or considering launching one. That book was chock full of practical wisdom, and I naturally thought, “What could we contribute next in service to women entrepreneurs?”

      That question led to me research what books were out there written for women entrepreneurs by women entrepreneurs. I came to an astonishing discovery: despite women owning over twelve million businesses employing over ten million people1, only three of the top forty marketing books on Amazon were written by women.

      Marketing theory and practice has long consisted of cold calling, business card exchanges, hard sales tactics, aggressive funnels, and the like. We wanted to highlight and leverage feminine energy instead. Attract versus pursue. Nurture instead of land. Build relationships. Foster connection. Support and encourage. Hence the title and message of this book: you can attract and nurture your ideal clients AND be successful in business!

      The authors in this book span a variety of industries and have various lengths of time as business owners; we’ve made this mindful decision to cover the gambit of experiences and hope that you find exactly what you need right now—and refer often to the gifts included.

      To make the most of this powerful resource, you might scan the table of contents and land on a topic you’re called to

      
      
      
      
        
        
        
        
      

      

    

  

OEBPS/images/blockquote-big-66-screen.png





OEBPS/images/hcm-cover-draft-chosen.jpg
Q)
eV

HEART- "’
CENTERED

Proven Strategies that
Naturally Attract and Nurture Clients

Edited By:
Deborah Kevin
& Jill Celeste






OEBPS/images/hp-logo-full-color-100.jpg
.\\\3{//_

S —
HIGHLANDER
PRESS





