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Gillian Green, Ceri Davies, Emma Dunford and Bryony Green.

 


Thank you all for your encouragement, your patience
and the Champagne.
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The first rule of writing is that there are no
rules.


 


WRITING ROMANCE

​


This little book is a primer, an entry level
aid for the writer who has a story to tell, but is struggling to
get it out of her head and onto paper. To quote the theme song for
the movie of Erich Segal’s bestselling book, Love Story, “How do
you begin…”

I know how that feels, I’ve been there and I
have written the book I wish I’d had when I was starting out.

My purpose is to explain, in the simplest
terms — no jargon! — and using examples from my own work, how to
make the transition from the story in your head to words on paper.
How to write a compelling opening, deepen conflict, write honest
emotion, hopefully with a touch of humour to leaven the mix. How to
write crisp dialogue, develop the romance, add a little sizzle.

It will be useful to anyone who wants to
write popular fiction but, before we get down to the nitty-gritty,
I’d like to say a few words about romantic fiction in particular.
Why readers love it and come back for more.

The primary purpose of a romance novel is to
elicit a positive emotional experience for the reader. Make her
smile, make her cry, make her sigh with pleasure. To put it in a
nutshell, give her a good time.

To achieve that, you must give her characters
she will root for, characters who are pursuing a heartfelt passion,
a compelling goal, something that really matters.

It might be her career that is driving your
heroine, or the protection of her family, or something as basic as
survival, but it will be a goal that the reader understands, that
she will empathise with, that she will care about.

You must give her characters with whom she’s
happy to share hours of her precious time, characters who, no
matter what their faults may be — and perfection is so dull — are
likeable.

Give your reader a hero and heroine who had a
life before your book begins, who are meant to be together — who
don’t just fall in love because you put them together in a book —
and who your reader can imagine having a life after the last
line.

Real people, taking the journey of their
lives.


CHAPTER ONE

​


GRAB THE READER ON THE FIRST PAGE

 


Begin your story at a moment of crisis, a point in
time when your character’s life is about to change for ever.

— Mollie Blake’s Writing Workshop Notes from
Secret Wedding by Liz Fielding

 


The first page of your book makes a promise
to the reader. Come with me and I will entertain you, amuse you,
warm you, bring a tear to your eye, a sigh of contentment to your
heart.

You make that promise by—

 



	
Showing the reader your characters



	
Raising questions



	
Using dialogue, action, movement to engage the
reader’s attention





 


The opening paragraph of any book is a
make-or-break moment. It is the moment when you have to convince
the reader to buy your book. Not the reader in the bookstore, but
the very first and most important reader — the acquiring editor at
the publishing house where your manuscript will be just one among
the thousands sent to them every year.

It won’t have a glossy cover or teasing blurb
written by a marketing department, skilled in selling fantasy, to
tempt her. It will be a simple, unadorned manuscript, exactly like
dozens of others that she will read every week and all you have to
grab her attention are your words.

You will have two pages, or maybe three if
she's feeling generous, to convince her that your book is worth
more than a minute or two of her time.

A great opening to chapter four with a crisis
of heart-rending proportions won't help you make a sale if she
doesn't get that far.

 



	
The opening is important. Start at the moment of
change, the crisis, the day when the clock strikes thirteen.





 


More, the opening must raise expectations in
the reader, set the mood, the style of the book. Ask yourself —

 



	
Is it sharp and direct?



	
Is there a mystery to hook her, draw her in?



	
Will it tug at the reader's heartstrings?





 


IS IT SHARP AND DIRECT?

 


‘Fired? What do you mean, you’ve been
fired?’

‘Sacked, dismissed, given the heave-ho. Released
to explore alternative employment opportunities.’

Again. — The Ordinary Princess

 


This is a life changing moment. Straight to
the point. But it’s that “again” that draws you in. Who is this?
Why can’t she hold down a job? What will she do next?

 


IS THERE A MYSTERY?

 


When Claudia Beaumont, late and pushing her new
sports car hard through the narrow Berkshire lanes, finally spotted
the entrance to the airfield, she experienced two distinct and
warring emotions. Relief and dread. And dread was winning by a
country mile. — Wild Lady

 


Here the opening suggests that something bad
is about to happen. The danger may be unseen but the potential
victim is right there, on the page, focussing the reader's
attention, attracting her concern. Whatever happens is going to
happen to Claudia.

 


WILL IT WRENCH THE READER’S HEARTSTRINGS?

 


Funerals and weddings, Sebastian Wolseley hated them
both. At least the first had
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