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Dedicated to business students and professionals, specially marketers who need to promote their products on social media


      

    


Hail to the New True Kings of Sneakers: Michael Jordan’s Sneaker Empire, Lebron James and Kevin Durant’s Growing Empire

Focus on Lebron James
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	Who is Lebron James? King on and off the court?  More than a rags to riches story, basketball superstar, an entrepreneur, a savvy businessman...

	Lebron James: A leader, a Mentor, a Business man, Entrepreneur, Sneaker pitchman...An Urban Thriller, 2015 Edition).

	Hail to the New King of Sneaker Nation:  It is a work of cross fiction /non-fiction, an Urban Thriller

	At Nike’s Basketball Division, Lebron James’s Sneaker deals in comparison to Michael Jordan’s shoe deals

	In 2006, Lebron James did not want to leave anything to chance.  Why did he fire his own agent, Aaron Goodwin?

	LRMR Innovative Marketing & Branding:  Why settle down for only lining up endorsements and cashing checks when you can build a corporation, a brand focusing on Lebron Inc.?

	Michael Jordan is number one. Lebron James, Kobe Bryant, Carmelo Anthony, and others are part of the elite groups of shoe sneaker endorsers.  

	The Marketing in this multi-million dollar business that causes young men and women, fathers and mothers to leave their children at home, their employment to find the new pair of sneakers.

	Who else is laughing all the way to the bank among the NBA players?  

	The New Sub-culture of Sneaker Collectors:  Why does a group of shoe collectors get involved in the sneaker business?

	Cleveland Cavaliers’ Lebron James is in the finals against Golden State Warriors in 2015

	New Championship equals new deal and endorsement, new money source for Lebron and others.
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When Lebron James fired his agent, Aaron Goodwin, and established his own firm, LRMR, to handle all aspects of his business ventures, he wanted to take control of his life. He put Maverick Carter, 25 - another Akron native, who had worked for Nike - in charge.  Later on, in an interview with Fortune Magazine, Lebron James or King James stated that it was his main idea.  He wanted to own his own company.  In 2005, he was not seeing eye to eye with his agent who was older than King James.  Mr. Goodwin used to do things the way he wanted.  And his clients needed to follow him.  In Lebron James, he encountered a different client.  He found a young man who wanted to do things differently.  He wanted to do things his own way.  That is why he fired him.  Then, he decided to create his own company.  At 20, 21 years of age, he wanted to run his own business.  He wanted to be his own business.  That’s exactly why he founded LRMR Marketing in 2006 with the initials of his name and 3 buddies, Lebron, Randy Mims, Maverick Carter, and Richard Paul.  No matter what, we must say that Aaron Goodwin gave him a good start. He was the one who signed James’s bigger paydays, such as his first Cavalier contract, a three-year, $14.5 million deal. He also negotiated the Nike and Coke.  He was ready to trust his buddies’ loyalty to run his new company.  

Needless to say that with endorsement deals from Nike, Sprite, Bubblicious, Upper Deck, McDonald’s and State Farm and his own management company, King James’s potential as a mogul and empire seems limitless.  James has long been taking control of his game as a business.

Lebron also formed King James Inc., a holding company, to contract with endorsement partners, to lower his tax liability. Lebron Inc. also works with Allen & Co., the New York investment bank known for its advice to top media and entertainment moguls. Off the court, James plans on expanding his empire through movie and book deals, summer basketball camps, and charities. His movie/documentary, More than a Game, focuses on his high school career in Akron and his basketball camp, based in San Diego, aims to reach out to his youth audience. The Lebron James Family Foundation (LJFF), founded in 2004, empowers children and single-parent households through innovative programming and initiatives, strengthening the ties between family members and building hope through education, physical fitness and better. The foundation’s most important national program is the Playground Build Initiative, which focuses on developing family-centered safe play spaces. The LJFF has also partnered with Nickelodeon to encourage kids to be physically fit and environmentally aware. He also volunteers his time with the Ronald McDonald House as a deal with his McDonald’s endorsement deal.

What is clear is that the kid was destined to lead Cleveland to the Promised Land. He wore number 23 with the Cavs, an homage to Michael Jordan, but it was also a sign that he desired to be the heir apparent to his Airness' throne. He left the team to play with Miami Heat.  And he did very well in Miami.  He won the ring he always wanted.  Needless to say that did not sit well with his Cavaliers fans who felt betrayed.  No matter how much fund he had in Miami, he knew Miami was not his home.  In Miami, he found the much sought after success.  He won two championship rings as part of the Miami Heat’s ‘Big Three.’  Around that time, he started getting some flacks from the people who were his teammates, those who were close to him.  Many were saying that he was a selfish man who cared about his interests, a man who put his interests above his teammates and those of the community.  James started making plans to return home.  Akron is his home.  He had to wait for the right occasion and the right deal.  After all, his LRMR team got his back.  

The 6’8” basketball player for the Cleveland Cavaliers was born in Akron, OH on December 30, 1884.  Gloria was 16 years old when she gave birth to Lebron.  She ended up being a single mother, one of the many women who had to do all the heavy duties of raising boys on their own.  Lebron’s father, Anthony McClelland, bailed out early.  He was not there for his early years.  He was raised by his single mother, Gloria Marie James, a large group of her friends and coaches who saw a huge potential in him. The single mother and her young son had to live in government housing.  They had to sleep on friends’ couches.  And they could not stop from moving from one neighbor’s couch to the next neighbor’s couch.  The dire financial situation ended up being a fuel for him to make something out of his life.  It was not always easy when he had to go from one school to the next, when he was not sure which school he had to go to the next week.  

Later on, after reaching stardom, Lebron thanked his father for giving him the fuel to succeed.  He was able to say that he did it on his own and thanks to this single mother and friends.  On his Instagram account, he mentioned his father’s name and thanked him for providing him with the motivation to strive for greatness.  ““Because of you Pops! Thanks all along. Could have said why me with u not being there but look what I made of myself. Thanks to Huffington Post for the graphic. #StriveForGreatness.”  Lebron put an exclamation to his response to his father’s late desirable sprint into his life.  “I go from $10 in my pocket to $100 million. In high school. Yup,” he wrote.

Lebron James has been able to establish himself as the NBA’s biggest star since Michael Jordan. In a few years spent with Miami Heat, he was able to become the game’s most dominant player not only on the field but also in shoe stores.  He was able to outsell his rival’s signature sneakers. According to various research firms, Nike generated $300 million in U.S. retail sales in 2012 for James’ signature shoes.  Who is better to know than the people who are watching the player’s game?  SportsOneSource analysts have been doing a good job analyzing the player’s success story.  “The first thing is the aesthetics. The shoes look great and his star stature continues to rise,” says SportsOneSource analyst Matt Powell. “The media attention on him helps him sell more footwear.”

In Lebron James, Nike Inc. seems to have the ‘New Chosen One.”  Nike has been able to find a new player with the right star stature that could go head to head against Michael Jordan’s stature.  The good thing about Lebron James was that he was young when the company signed him up.  This way, he would have enough years ahead of him that Nike can cash on.  That’s exactly what Nike rushed to do when they signed Lebron for a huge sum of money.  “Nike first signed James to a seven-year, $90 million contract in 2003 before James had finished his senior year in high school and was drafted by the Cleveland Cavaliers.”  Now that was
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