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			Book Presentation: The Marketing of Evil by David Kupelian

			Book Abstract

			In The Marketing of Evil, Kupelian explores the reasons why so many Americans accept ideas and behaviors today that would have horrified them only a generation ago. He shares how these ideas and behaviors have been packaged, perfumed, gift-wrapped and sold to us just like any great marketing campaign.

			The book is written as an exposé on the pervasive influence used to convince well-meaning Americans that a change in attitude about topics such as pre-marital sex, abortion, gay-rights and pushing God out of the public space is not only right, but necessary to be considered a ‘good’ person. He examines how corporations, activists, scientists and the media have transformed America from a strong Judeo-Christian culture into a divided nation hostile to the values that made it great.

			About the Author

			David Kupelian is the vice president and managing editor of WorldNetDaily.com, one of the world’s largest independent news Web sites. Formerly the creative director of TriMedia Communications, he is a widely read online columnist as well as the driving force behind the acclaimed monthly news magazine, Whistleblower. 

		

	
		
			Summary of The Marketing of Evil (David Kupelian)

			Selling Gay Rights in America

			In today’s polarized climate, we either see homosexuals as condemned evil corruptors of society or we fawn over them as noble victims and heroes of our culture. People of conscience know they are neither, but because we don’t understand the truth, we are easily confused. This confusion wasn’t always the case. It came as a result of the gay liberation movement, which grew out of the sexual liberation movement of the ‘60s and with the American Psychiatric Association removing homosexuality from its official list of mental disorders in 1973. AIDS struck a great blow to the image of homosexuality, but there were expert marketers in the movement who saw an opportunity to build off the sympathy many Americans held because of the suffering AIDS caused.

			The Plan

			In 1988, some 175 leading gay-rights activists met in Warrenton, Virginia, where two Harvard graduates, Marshall Kirk and Hunter Madsen, took the strategic ideas of that meeting and wrote After the Ball: How America Will Conquer Its Fear and Hatred of Gays in the 90s. The key was to maximize sympathy and minimize fear based on a program of propaganda firmly established in the principles of psychology and advertising.

			Through a detailed strategy including “desensitization” (attitudinal manipulation through constant repetition), “jamming” (in which ruthless intimidation tactics are used to silence dissenting expression), and other powerful tactics, they have been able to shape public opinion. When Wyoming student Matthew Shepard was robbed, beaten and killed by two men in 1998, they immediately targeted the conservative Christians as having created a climate of anti-gay hate, thus associating conservative Christians with lowlife murderers.

			In After the Ball, the authors wrote: “We mean the conversion of the average American’s emotions, mind and will, through a planned psychological attack in the form of propaganda fed to the nation via the media. We mean ‘subverting’ the mechanism of prejudice to our own ends – using the very processes that made America hate us to turn their hatred into warm regard – whether they like it or not.”

			Homosexualizing History

			Another technique in the marketing plan was to claim that famous historical figures – such as Bessie Smith, Alexander the Great, Alexander Hamilton and, most recently, Abraham Lincoln – were homosexual or bisexual, with little or no real substantiation. This celebrity endorsement relies on the virtue of their accomplishments already verified by history and the person in question being unable to refute the claim.

			The flipside of this is to associate all detractors with historically universally-despised tyrants and lowlifes such as Klansmen, backwoods preachers, slave owners and Nazis. The objective is for anyone who wishes not to be associated with these figures and their philosophies, which is most people, to distance themselves from any opposition. This conditioning of the American people has been so powerful that it has caused a stunning turnaround in our culture, politics, law, business, media, entertainment, education and even the church.

			What Was Forgotten

			But throughout this Madison Avenue fantasy, we’ve left the truth behind. The truth includes many studies showing that childhood sexual abuse plays a major role in adults identifying as gay or bisexual. Even After The Ball admitted the complexity of predispositions and environmental factors that play into homosexuality. In addition, we have ignored the effect flawed early relationships with parents may have on homosexuality based on the impressionable state of children. Homosexuals weren’t born that way and aren’t deserving of our hatred. They are human beings who had their normal gender-identity disturbed and redirected.

			Love & Redemption

			We have to remember that all conflict contains the seeds of redemption and if we can get past the marketing and conditioning to see there is a problem, there is hope for change. The most loving way to deal with homosexuality is not to enable the compulsion, but stand in patient and firm opposition guided by instruction of our Christian spiritual roots.

			Buying the Big Lie

			How is it that the Ten Commandments, the spiritual basis for America’s laws, can get banished from a judicial building as they were in Alabama? Those who are marketing the separation of church and state made it possible. However, the idea of separation is one of the biggest lies of our generation. Christianity permeated the original American government as witnessed in countless practices and examples. Our founding fathers never intended for government to be neutral on religion.

			This lie stems from the establishment clause in the First Amendment to the Bill of Rights stating that Congress shall make no law respecting an establishment of religion. The intent was to keep the government from creating a single national denomination and nothing more. The term ‘separation of church and state’ actually comes from an out-of-context phrase written in a letter by Thomas Jefferson in 1802.

			What Happened To God?

			So how did we go from preventing a government religion to making criminals out of children who say “Merry Christmas” in public schools? It all began in 1947 with the landmark Supreme Court case of Everson v. Board of Education where Justice Hugo Black announced a new principle of the First Amendment representing a wall between church and state. Since then, activist judges have played a major role in creating legislation that goes against what the majority of Americans believe, usurping their power and convincing us the Constitution is a long, mystical document open to conflicting interpretation.

			This was helped by the 1960s religious malaise and uncertainty of mainstream Christianity where even religious leaders were expressing doubt about their faith. A spiritual vacuum took over in America and the government came whooshing down to fill it back up, leaving the door open for religion to be replaced with science.

			What’s in a Slogan?

			Despite the term ‘separation of church and state’ not even being in the Constitution, it has been used so often by those marketing to remove God from the public arena that to many, it has replaced the First Amendment. Whether it’s judges, lawyers or journalists, the intention of constant repetition is a tried and true marketing strategy. If you say something enough, it becomes the truth and it becomes right.

			Marketers have also been successful with another slogan, ‘living document,’ which they have used to excuse different and changing interpretations of the Constitution based on their political objectives. Living is the opposite of dead and there are obvious positive and negative attributes to each word. But the Constitution is a contract with America and the living quality of every contract is its integrity and its unchanging nature. What kills a contract are attempts to change, twist or reinterpret it.

			There are solutions to judicial tyranny. Abusive judges can be impeached, the Constitution can be amended, and Congress has the constitutional authority to limit the purview of the courts. Even the Supreme Court has jurisdiction only over lower courts, not over the other branches of government. We can elect congressmen who will work hard to pass amendments, such as the federal marriage amendment, which the courts will not be able to trump.

			The Merchants of Cool

			What is behind our children’s blind allegiance to an increasingly defiant musical, social, sexual and cultural world? It is a concerted effort on the part of ‘the merchants of cool,’ a collection of major corporations who have become expert sellers of sex and rebellion to our children.

			Companies such as Viacom, Disney, AOL/Time Warner and others intend to make billions by tempting, degrading and corrupting American kids. They create focus groups and send spies to the places where children gather to get intelligence and see what they can do to induce them. They are basing their entire marketing campaigns on the promotion of shocking and rebellious behavior, while trying to convince America that these are authentic expressions of our youth searching for identity and belonging.

			The Mook & the Midriff

			The merchants of cool are not just following the basest instincts of confused teenagers, they are leading. They market caricatures such as the Mook, the uninhibited outrageous and amoral male sex maniac, or the Midriff, the female portrayed as prematurely adult, consumed with appearances and proud of being a sexual object. Using the appeal of these two symbols, they engage our children by telling them that, despite what their parents say, there should be no limits, no boundaries or taboos. Any behavior or belief has become reasonable. Suddenly, the forbidden becomes mysteriously attractive.

			Parents & Rage

			The lower standards of parenting also play a role in fueling the power of these marketers. In the past, even children of corrupt parents had a chance to grow up straight because the rest of society more or less reflected Judeo-Christian values. But in today’s America, when parents fail, kids get swallowed whole by the pervasive culture.

			There is a way out, but it requires us to create an entirely different culture; a subculture to take our children back. The best solution to accomplish this is home schooling; the single most important and promising avenue for the true rebirth of American Judeo-Christian culture. Confession is also a magically liberating act for parents to do. Confessing all your mistakes and regrets provides children with the best possible chance to forgive you and find their own redemption. By following a higher law, we can redeem our wretched culture one child and one family at a time.

			Multicultural Madness

			What has always been special about America is the fact that no matter where one comes from, one can become an American by embracing its spirit. Underlying America’s promise has always been the common belief in God. However, in just one generation, Western culture has been turned upside down by those marketing the extremes of multiculturalism.

			One example of this extreme is in the demand for black studies across the nation’s colleges in the 1960s. Unlike the civil rights movement, which aimed for equality among cultures, the black studies movement was initiated by the ‘60s radical Left, which sought to indict America as racist and feed upon that to create division, revolution and societal transformation. Soon came women’s studies and gay and lesbian studies and we were awash in multiculturalism.

			There is nothing wrong with multiculturalism as most people think of it; exposing students to other cultures and values to enrich their understanding of the world and its peoples. But the multiculturalism movement has become a battering ram to attack America and its culture by suggesting that all cultures and values are equal; including the most ignorant, oppressive, suffocating, women-hating kind of cultures that exist today. They also market all religions as equal, giving witches and Satanists the same respect as Christians and Jews, all sexuality as equal and ultimately all life as
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