
        
            
                
            
        

    



	© Copyright - All rights reserved to Digital Books Publications

	ISBN: 9786367271567

	Reproduction, duplication, or transmission of any part of this document in electronic or printed format is strictly prohibited. Recording of this publication is strictly prohibited, and any storage of this document is not permitted without the written authorization of the publisher. All rights reserved.

	The information provided here is declared to be true and consistent, and any responsibility, whether due to negligence or otherwise, for the use or misuse of any policies, processes, or instructions contained herein, rests solely and entirely with the reader. Under no circumstances will the publisher be liable for any compensation, damage, or monetary loss arising from the information contained herein, directly or indirectly.

	The respective authors retain all copyrights not belonging to the publisher.

	 

	Editorial Director

	Fabrício D. Marchesan

	 

	Content Writers

	Pliny Guimarães

	Elizabeth Morsegai

	Lineu Torquato

	Sheila Calazans

	Lincoln LT Baptista

	Rebeca Montserrat

	Erica Dias

	 

	Proofreader

	Raquel Salazar

	 

	Cover Design

	Digital Books Publications

	 

	Electronic Publishing

	Digital Books Publications

	 

	Legal Notice:
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	Disclaimer:

	 

	This publication aims for accuracy. The publisher assumes no responsibility for errors, omissions, or misrepresentations. We do our best to provide the best information on the subject, but reading alone does not guarantee success. You will need to apply each step of the process to achieve the desired results.

	This publication is not intended to be used as a source of legal, medical, or accounting advice. The information contained in this guide may be subject to the laws of states and other jurisdictions. We suggest that you carefully read the terms and conditions of the services/products used before applying them to any activity that is, or may be, regulated. We assume no responsibility for what you choose to do with this information. Use your own judgment.

	Any perception of disrespect towards specific people or organizations, and any resemblance to living, dead, or otherwise real or fictional characters, is purely unintentional.

	Some examples of past results are used in this publication; they are for illustrative purposes only and do not guarantee that you will obtain the same results. Your results may differ from ours. The results obtained using this information will depend on you, your skills and effort, as well as other unpredictable factors.

	It is important that you clearly understand that all marketing activities carry the possibility of losing the investment made for testing purposes. Use this information wisely and at your own risk.

	This work does not contain medical content or scientifically tested and proven methods, and should not be used as therapy or medical treatment. It serves as a basis for delving deeper into best individual practices in the pursuit of healthier eating habits for your daily life.

	However, it is recommended to seek the help of a healthcare professional if you are not confident in undertaking explicit improvements in this area on your own, or if you require specific medical treatments.

	Digital World is not responsible for, and does not guarantee, the success or failure of, the strategies presented in this e-book.

	 


Integrated Creative Economy

	From Global Foundations to Local Practices and Technological Innovations

	 

	 


Structure of the Work and Detailed Summary

	 

	The following structure was designed to offer in-depth learning, combining the global macroeconomic fundamentals of the creative economy with practical case studies on communication, design, territories, and technological innovations present in the sources.

	 

	Introduction: The Creative Economy Paradigm

	Presentation of the concept of the creative economy as one of the most dynamic and resilient pillars of global socioeconomic activity, at the intersection of art, culture, business and innovation.

	Conceptual evolution of Creative Industries towards the Creative Economy (perspectives from UNCTAD and the IDB's "Orange Economy") and its role in achieving the Sustainable Development Goals (SDGs).

	

	

	Part I: Structural and Macroeconomic Fundamentals

	This section addresses the theoretical foundations, market organization, and public policies that support the creative sector.

	Chapter 1: Intellectual Capital and the Economic Dimension of Culture

	Culture as an object of economic analysis and the application of economic instruments to cultural phenomena.

	The transformation of abstract ideas into intangible goods and services with symbolic and economic value.

	Chapter 2: Taxonomy of Professions and Global Dynamics of Commerce

	Mapping creative macro-areas: from crafts and space service design to software and R&D.

	The dematerialization of work and the impact of the accelerated transition from physical goods to intangible digital services.

	Chapter 3: Platformization of Society and Market Asymmetries

	How digital platforms, shaped by algorithms and data, are reorganizing the social space and value chain of the creative economy.

	The challenge of technology and entertainment oligopolies, barriers to entry, and the need for independent distribution strategies for creators.

	Chapter 4: Public Policies and the Green Creative Economy

	The role of the State in promoting culture and regulating intellectual property (copyright, patents, and Creative Commons licenses).

	The ecological transition through circular design, socio-environmental responsibility, and the pursuit of sustainable economic models.

	

	

	Part II: Creative Territories and Socioeconomic Impact

	Focus on the geographical and social dimensions of the creative economy, exploring how creativity transforms local realities and promotes regional development.

	Chapter 5: Creative Cities and Territories as Innovation Hubs

	The creation of creative hubs and dynamic ecosystems based on tolerance, talent, and technology.

	Case Studies: Brasília's inclusion in UNESCO's Creative Cities Network through design and the role of the Bombarda Creative Quarter (Porto, Portugal) in urban revitalization and cohesion.

	Chapter 6: Social Empowerment and Sustainability in Traditional Communities

	The fundamental role of women in the community-based creative economy and the "social provision" economy.

	Case Study: The impact of the Belém Islands Women's Movement (MMIB) in the Amazon, through community-based tourism and the bioeconomy (e.g., priprioca cultivation) for financial autonomy.

	

	

	Part III: Communication, Consumption, and Emerging Technologies

	Exploring the languages, marketing strategies, and innovative technologies that connect creative products to their audiences.

	Chapter 7: Art and Entrepreneurship in the Knowledge Society

	The historical evolution of artistic sponsorship (patronage) towards creative independence in the cultural market.

	Artistic entrepreneurship as a catalyst for the creative economy and the importance of Entrepreneurial Education in the Arts (EEA).

	Chapter 8: Artificial Intelligence and Immersion in Web 3.0

	Human-algorithm co-production and the adoption of generative AI in graphic design, copywriting, and social media processes.

	Digital visual arts, Non-Fungible Tokens (NFTs), and metaverses as new immersive environments and aesthetic commercialization.

	Chapter 9: Storytelling and Consumer Narratives in the Creative Economy

	The structured use of transmedia storytelling to add symbolic value to brands, generate identification, and create fan communities.

	The mobilization of affective memory, nostalgia, and archaic allegories in contemporary advertising.

	Chapter 10: Neuromarketing and Multisensory Experiences

	The influence of behavioral economics and cognitive biases on consumer decision-making.

	The impact of sensory stimuli, focusing on olfactory marketing, on the activation of emotional memories and the perception of textures, colors, and environments.

	Epilogue: The "Ancestral Future" and the Reinvention of Subjectivities

	Reflections on the need to combine technological advancement with the wisdom of traditional cultures and narrative plurality, using Ailton Krenak's vision to postpone systemic crises and rethink the place of the body and the senses in the economy.

	 




	

	Recommended Pedagogical Structures for the E-book

	To ensure in-depth learning, it is suggested that the following structural sections be included throughout the book:

	
		Key Concept Boxes: Small explanatory boxes in each chapter to define complex technical terms (e.g., Blockchains, Autopoietic Effect of Systems Design, Transmedia Storytelling, Positive Externalities).

		Integrated Case Studies: At the end of each chapter in Part III, present real-world case studies cited in the sources, such as the " Kombi Unlaunch " to illustrate storytelling, and the transmedia campaigns for the Barbie movie (2023) addressing fashion and food.

		Practical Tools and Guides: Include application guides for professionals, with advice on patent and copyright protection, or tips on how to structure an immersive script based on the AIDA rule (Attention, Interest, Desire, and Action).

		Questions for Critical Reflection: Include questions at the end of each chapter to encourage critical thinking, such as: "How can we guarantee the actor's scenic and artistic presence in the face of technological mediation and hegemonic social representations?"



	 


Introduction: The Creative Economy Paradigm in Your Daily Life

	 

	Have you ever stopped to think about where the value of the things you consume every day comes from? The app on your smartphone, the series you binge-watch on streaming services, the design of your thermos, or the way your favorite restaurant interacts with you on social media. All of this is driven by an invisible, yet extremely powerful engine: the Creative Economy.

	Today, the creative economy has established itself as one of the most dynamic and resilient pillars in the world, operating precisely at the intersection of art, culture, business, and technological innovation. But it would be a mistake to think that this ecosystem is restricted only to painters, musicians, or filmmakers. The basis of this model is the human capacity to generate and circulate intellectual capital.

	Major global institutions have already mapped this phenomenon. The United Nations Conference on Trade and Development (UNCTAD), for example, focuses on the cycle of ideas that generate intellectual property, while the Inter-American Development Bank (IDB) has dubbed it the "Orange Economy," defining it as the process by which abstract ideas are converted into goods and services with real financial value.

	In this book, we will demystify these concepts. You will discover that the creative economy encompasses a value chain where almost all spheres of human activity intersect. If you want to stand out in today's job market, understanding how creativity, empathy, and innovation can be transformed into soft power (the power to influence and charm) is no longer a differentiator—it's a necessity.
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