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			LinkedIn: a vital tool for professional relationships

			
					Problem: how can you use LinkedIn to expand your circle of professional contacts?

					Uses: using LinkedIn will enable you to network effectively and increase your visibility on the job market.

					Professional context: networking, job search, customer prospecting, recruitment, communication, personal branding.

					FAQs:	Should LinkedIn be used to complement other social networks?

	Should I publish personal information on LinkedIn?

	Should I list all my professional experience on my profile?

	Should I make my LinkedIn profile public?

	Is there a difference between a personal network and a professional network?

	Is it possible to translate my LinkedIn profile into multiple languages?

	What are the advantages of a Premium account?




			

			If you use Facebook, Twitter or Instagram, you undoubtedly already have some skills that will help you on LinkedIn. However, LinkedIn is not like other social networks, and if you want to create an effective profile on the site, you will need to pay careful attention and have a clear idea of what you are looking for when you sign up.

			LinkedIn, which is available in both free and Premium versions, allows users to build or strengthen a network of professional contacts, and to display their skills, education and work experience, making them more visible to recruiters.

			“When I joined LinkedIn, I opted for the Premium account, which is free for the first month, straight away. With a Premium account, you can add contacts even if you have no shared connections, send them messages and see who is looking at your profile. The Premium account unlocks a host of additional features, which makes it much more effective for job searching.” (Aurélie, Event Organiser)

			However, LinkedIn is only effective if you maintain it by regularly adding new contacts in your sector, updating your profile and being active as often as possible in order to attract the attention of fellow professionals.

			Whether you are looking for a new job, are trying to develop your network of professional contacts, or have a LinkedIn account but are unsure whether you are getting the best out of it, in under an hour this guide will talk you through the steps to follow in order to consolidate your professional relationships via LinkedIn.

		


		
			LinkedIn: the basics

			LinkedIn’s stated aim is to “connect the world’s professionals to make them more productive and successful”. It is a sort of mini blog which allows you to showcase your skills, experiences, qualifications, network of contacts and achievements.

			LinkedIn was launched in 2003 and now has over 530 million users worldwide (as of October 2017), making it a major international professional network. It enables users to develop their personal brand, network more effectively, promote their company and maximise their chances when job hunting. In professional terms, LinkedIn has become the place to be, both for recruiters and for jobseekers, as it provides each group with a range of tools.

			Optimising your LinkedIn profile

			A clear aim

			Before you create or update your LinkedIn profile, it is essential to take some time to think about what you want to achieve with it. For example, you could be looking for a new job, trying to develop your network or searching for talented new hires for a particular project. Your aim will determine what you include or emphasise in your profile. If you are looking for a job, you should focus on your skills, your areas of expertise and what you can offer a company. If you are trying to find people working in either the same sector as you or the sector you are interested in, you should highlight your contacts and achievements. You can order the headings however you want, which means that you can modify your profile based on your objectives.

			
				
					Extra information

					If you have a clear professional objective in mind and dream of working for a particular company, you can follow it on LinkedIn, even if you already have a job you enjoy. Following the company’s LinkedIn page will enable you to keep up to date with its latest news and learn about any job postings – who knows what opportunities this could lead to?

				

			

			Relevant information

			If you want your LinkedIn profile to attract the attention of the right people, you need to be meticulous in filling it out (experience, qualifications, skills, region, summary, and so on), include as much detail as you can and be as precise as possible. Start with the most important information which is relevant to your aims, namely the sector you want to work in and the title of your current position (or the title of your profession, if you are currently out of work). This will allow anyone who visits your profile to identify your area of professional expertise immediately. Use relevant key words and try to be creative, as this will make you more likely to stand out. Make sure that you also include your contact information.

			In the “Summary” section, write a brief description of yourself and your career so far, focusing on the most important information. In this section, it is best to write in the first person singular (“I”) and use short sentences. What you are looking for right now should be immediately apparent, so you need to make sure that you update this section regularly. The “Summary” is the most read section of LinkedIn profiles, so it is vital that you pay close attention to it. Do not just copy and paste your CV: the idea is to pick out the best parts, summarise it and provide a short, engaging description of your professional experience and profile. Some users also outline their career objectives in this section. Whatever information you choose to emphasise, your summary should be concise: a few lines is the optimal length, so that recruiters can get a clear idea of your profile but do not have time to get distracted.

			
				
					Something to avoid

					If you want your LinkedIn profile to stand out, you need to choose your profile picture carefully. Avoid selfies, photos taken with your webcam, holiday photos, photos taken on a night out, blurry photos, and so on. Not including a photo is also a bad idea: profiles with a photograph are consulted far more frequently than anonymous profiles. You should therefore choose a recent professional photo in which you look like yourself and are wearing work-appropriate clothing, without your partner, children or friends.

				

			

			Do not neglect the multimedia dimension: add images and photographs with Pinterest or SlideShare, videos with YouTube or Vimeo, or sounds with SoundCloud or Mixcloud. You can also add documents and publications, such as your CV, cover letter, thesis, articles, books, and so on. You can add media to the “Introduction”, “Experience” and “Education” sections, so make the most of the opportunity!

			The “Skills” section, which allows you to list a series of skills based on terms used on the job market, also plays a vital role on LinkedIn. When you look for a skill, LinkedIn suggests a catalogue of the most frequently used terms and allows you to list up to 35. You can even add skills you have developed in your personal life, such as organising an annual dinner for your neighbourhood, writing if you have a blog, or any other skills that may be useful in your professional life. Include all the skills you believe you have in this section. Your colleagues, professors, employers, customers and interns can endorse you for these skills or write brief recommendations of your work which will be visible on your profile. The more relevant recommendations and endorsements you have, the more attention employers will pay to your profile.

			
				
					Advice for employers

					You can use LinkedIn to make the most of your employees, who are excellent ambassadors for your company and can spread positive information about it. You can set a good example by creating a LinkedIn profile of your own; hopefully your employees will follow suit and present a positive image of the company on the professional network.

				

			

			Boosting your visibility

			The importance of your URL

			LinkedIn allows all users to personalise their URL, which has two key benefits:

			
					You can share a professional-looking link to your profile. A clear, clean URL is much more appealing than a lengthy one featuring a string of meaningless numbers.

					Instead of your name, you can use your profession or role. This allows you to indicate your area of expertise directly or to give your profile a better chance of appearing in search engine results through the use of carefully chosen key words.

			

			Once you have personalised your URL, you can add it to your email signature, your Facebook and Twitter pages, your CV, your business cards, and so on.

			The impact of key words

			To make your profile more visible and attract the attention of fellow professionals, you need to ensure that it has a good chance of appearing in search engine results. You can do this by incorporating key words throughout your profile, as recruiters find candidates to contact primarily by searching for key words in the “Skills”, “Experience” and “Summary” sections. Make sure that you include these key words in your descriptions!

			To work out which key words to use, put yourself in an employer’s shoes and imagine that you are looking for a particular profile, or look at job postings to find the right terms. As a general rule, it is better to use action words or verbs rather than vague terms that describe your overall personality.

			Carefully managed interactions

			LinkedIn allows you to personalise your signature and incorporate it into your emails thanks to an HTML script. Several templates are available; all you have to do is fill in each field, making sure to include links to your profile, website or blog. Similarly, it may be worth adding a LinkedIn badge to your blog or website.

			Using other social networks will enable you to further boost your profile’s visibility. Add your websites, blogs, Twitter account and Facebook profile to your LinkedIn account. You can also directly connect your LinkedIn profile to your Twitter and Facebook pages through your account settings for the latter sites. This means that anything you publish on LinkedIn will appear on Twitter and Facebook (but not the other way around), which is a good way of making your friends aware of your LinkedIn profile and encouraging more people to visit it. However, if you do this you need to be extra careful about what you post and how often you post it, so that you do not overload any of your social networks with useless or irrelevant information.

			LinkedIn allows you to link a range of other apps to your profile, such as your WordPress page. You can also use SlideShare, a LinkedIn product, to showcase your achievements. Other related sites include ProFinder, which helps you to find freelancers working in your area, and Marketing Solutions, which allows businesses to create their own advertisements and target their audience based on elements such as job title and sector.

			Making new connections

			Relationships on several levels

			LinkedIn gives you a list of “People you may know”, based on your studies, past experience and existing contacts. In order to connect with someone, you must have some link with them (university, workplace, internship, shared connections, and so on) and be able to prove this link. This prevents users from being inundated with spam requests. Your first step should therefore be to add the people you know through your education or professional experience by searching for your colleagues, former colleagues or acquaintances in your sector. The important thing is to fill your contacts list with people who match or complement your profile.

			LinkedIn functions based on levels of relationships. The first level is your own connections, meaning the people with whom you are in direct contact through LinkedIn and who are part of your network. The second level refers to your contacts’ contacts, while the third level comprises the contacts of the people on the second level. LinkedIn suggests people to add to your network based on these degrees of proximity, and allows Premium users to contact them directly via InMails, the site’s direct messaging service.

			When you send someone an invitation to connect, avoid the standard text offered by LinkedIn. Instead, personalise your message as much as possible, as it is this message that will make people decide whether or not to accept you. Remind the person who you are and how you met them, explain why you think your relationship will be useful and ask them to connect with you. Make sure you do not send too many invitations at once, as this may cause the site to erroneously identify you as a spammer.

			A second- or third-degree connection can obviously contact you outside of LinkedIn if you have provided accurate contact details. If you can be contacted easily without going through a LinkedIn contact request (which means that users will not have to pay for an InMail), a lot more people will get in touch with you.

			Group discussions

			You can also expand your professional network on LinkedIn through groups. Taking part in specific groups and in these groups’ discussions will allow you to get in contact with people in your sector. These groups bring together experts from the same field and make it possible to share advice

			
			Maintain your network

			
			
			
				
					
					
				

			

			Premium accounts

			
			
				
					
					
					
							add an attention-grabbing title;

							make sure that it is complete and update it regularly;

							add photographs, videos, articles, documents and so on;

							incorporate targeted key words;

							join relevant groups and participate in some of their discussions;

							follow companies in your sector;

							build and maintain a network of contacts.

					

				

			

		

OEBPS/Images/9782808004923_title.jpg
~ STRENGTHEN
YOUR LINKEDIN
PROFILE

The ideal tool for networking and
job searching

Written by Mailys Charlier
Translated by Rebecca Neal

) 5SOMINUTES.com






OEBPS/Images/9782808004923_coverMarketing.jpg
STRENGTHEN
YOUR LINKEDIN
PROFILE

The ideal tool for networking and






OEBPS/Images/EN-COACHING-promo-newformat.jpg
S50MINUTES.com

PROPEL
YOUR BUSINESS FORWARD!

NETWORKING

=3 |
‘Ef‘fective CV Writing

www.50minutes.com





