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            INTRODUCTION

          

        

      

    

    
      Welcome to Write Well

      The older I get, the more I want to share what I've learned. So in 2024, I decided to start a newsletter for people who want to make a career of their writing.

      In late February, I sent out the first Write Well newsletter, hoping to create a brief, no-fuss lesson about writing and the publishing business. I wanted to share my knowledge, opinions, and mistakes . . . because we all learn from each other.

      Now that we’ve turned the corner into 2025, I thought it would be nice to make the newsletters available to folks who don’t usually read posts online. So here they are: words to increase your writing vocabulary, advice from people who have persevered, tips and tricks to make writing more effective, and insights into the publishing industry. These are designed to be brief, fast, practical reads.

      And let me be up front about something: I am a professional writer and a Christian, but I don’t write exclusively for Christians. If I were a dentist, would I only work on Christian teeth? I write a lot of books for faith folks, but I also write for the world at large . . . because that’s where I live.

      So if you encounter a bit of God-talk in this book, please allow me some grace. I’d do the same for you.

      Good writing is good writing.

      So welcome to Write Well.

      

      Angie Hunt

      

      If you want to join us online, you can subscribe to the newsletter at angelahunt.substack.com.

    

  


  
    
      
        
          
          

          
            ON SUBSTANTIVE EDITS, DIALOGUE, AND REJECTION

          

        

      

    

    
      Write Well: #1

      

      Word of the week: Kerfuffle

      A commotion or fuss. I used this word once when addressing my HOA. Enough said.

      

      Writer's Word of the week: substantive edit

      Sometimes called the "macro" edit, this takes place when an editor reads your entire manuscript to evaluate the STORY. He or she will not usually correct misspellings or grammar because this is a "big picture" edit, not a copy or line edit. Instead, the editor may make suggestions about character, genre, plausibility, and/or plot development. The editor will not mark up a manuscript line by line, but may make comments in a letter and/or in the digital copy of the manuscript. This is probably the most important edit of your book or article.
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        * * *

      

      Q&A

      Question: Is it profitable to self-publish a nonfiction book on Amazon? How much will it cost me?

      Answer: Amazon's KDP program does not charge people to publish--they earn their money through their cut of the profits when a book sells.

      As to your profit, it’s impossible to give an answer without knowing more specifics. What is your skill level? Will you need to hire a professional editor (probably), a graphic designer (most likely), and spend money on marketing (most definitely!).

      Do you have a solid reputation and a built-in audience? Most important, do you have a TV, radio show, or podcast with a sizable audience? If you can answer “yes” to that last question, then you will probably earn a nice profit on your book—if it’s well written and you hire skilled people in the aforementioned fields. If your answer to the last question is “no,” you may find it difficult to earn a profit, especially after hiring the editor, designer, and marketer. But all is not lost. You can undertake public speaking and sell your book at events—after all, John Grisham reportedly sold his first book from the trunk of his car. When there’s a will, there’s a way.
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        * * *

      

      Dialogue

      Writing dialogue should be easy, right? All you have to do is type what your characters say as they perform on the stage in your mind. Doesn't that create realistic dialogue?

      No. Real people hem and haw, they say all sorts of things that have nothing to do with their conversational intent, and they ramble. But you don't want all that hemming and hawing on your pages.

      Good dialogue is approximate speech. It creates as much force as possible with as few words as possible.
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        * * *

      

      Recommendation of the Week:

      How to Grow a Novel, by Sol Stein. A classic.

      

      Anecdote of the week:

      I had written about 70 books when I handed in a story I thought was brilliant. I waited to hear from my editors, then I received their response: “Angie, this is unpublishable. It’s too intellectual, and novels are about emotion.”

      I took a painful breath, realized I’d been WAY off base, and sat down to rewrite the novel, placing my intellectual motif beneath a moving story of a mother and her mentally ill son: The Novelist.

      I was so glad I had editors who were willing to tell me the hard truth. Sometimes what we think is brilliant completely misses the mark. I sure did.

    

  


  
    
      
        
          
          

          
            ON COPY EDITS, OPENING SENTENCES, AND VIOLENCE AGAINST WOMEN

          

        

      

    

    
      Write Well: #2

      

      Word of the week: tintinnabulation (TIN-tin-ab-u-lay-shun).

      Source: Edgar Allen Poe’s poem, “The Bells.” Sentence: The girls strolled past him, the faint tintinnabulation of their ankle bracelets the only sound in the night.
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        * * *

      

      Writer’s word of the week: copy edit.

      When most people think of what an editor does, they think of the copy edit, also known as a line edit. The editor works through your manuscript, checking line by line, marking obvious mistakes (misspellings, bad grammar, contradictions, implausibilities) and rephrasing where necessary for clarity. When people hire editors, they usually get a copy edit (when perhaps they needed a substantive edit). Copy editing is more involved than proofreading, which should come after copy editing.
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        * * *

      

      Q&A

      Question: How can someone persuade their parents to support them while they dream of writing a book?

      Answer: Why focus on writing a book? When I started writing, I wrote anything anyone would pay me to write—magazine articles, catalog copy, radio ads, even business letters. And within a year, I was making as much through writing as I had been making at my nine-to-five job, yet I waited five years before I considered writing a book (mainly because I was raising little kids). But you know what? I learned how to write by taking all those other jobs—and received publishing credits and experience. I may not have been the best writer in the world, but, by golly, I handed the piece in on time.

      You can begin to support yourself now by writing whatever you can. Write blogs, articles for websites, and copy for businesses. Buy a copy of Writer’s Market, learn who’s paying for what, and get to work. You can do it!
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        * * *

      

      Your Opening Sentence . . .

      is your most important sentence, fiction or nonfiction. Don’t open with anything static—a weather report, a description of scenery, or even a quote (unless the quote is the most interesting combination of words ever uttered). Your opening sentence should have two things: 1) a person and 2) something that raises a question in the reader’s mind.

      Nonfiction example: When a bruised and battered Tom Schuller staggered into the counseling center, the only thing I knew for certain was that I hadn’t made him that way.

      My favorite opening sentence comes from Jodi Picoult’s novel, Second Glance: Ross Wakeman succeeded the first time he tried to kill himself, but not the second or the third.

      Hard to beat that one!
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        * * *

      

      Anecdote of the Week:

      I once wrote a thriller with prophecy expert Grant Jeffrey. We had a Navy Seal protagonist, a tough guy who was trained in all kinds of martial arts and who dearly loved his wife. In a scene, the bad guys overpowered the seal and tied him up. The wife, too.

      We originally wrote the scene so the bad guys beat up the wife in an effort to get the Seal to reveal the information they wanted. Our editor said, “No, you can’t beat up a woman. Your readers will hate that.”

      “So what do we do?”

      “Well . . . you can shoot her.”

      That sounds crazy—shooting her is better than hitting her?—but believe it or not, now I understand the editor’s reasoning. We changed it. Because shooting was more palatable for the readers, though not for the Navy Seal.

      Always write with your reader in mind.
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        * * *

      

      Your Homework

      Rework the opening sentence of your current work in progress. Add in a person and something that makes the reader ask a question.

    

  


  
    
      
        
          
          

          
            ON EDITING, SQUEEZING YOUR CHARACTERS, INDIE PUBLISHING, AND ROLLING WITH THE PUNCHES. EXPECT PUNCHES.

          

        

      

    

    
      Write Well: #3

      

      Word of the week: susurrant (SUS-er-ant).

      Whispering. Delirious with fever, Susanna heard susurrant voices outside the door.

      

      Writer’s word of the week: stet.

      From the Latin, meaning let it stand.

      When your editor changes something and you strongly prefer the way you wrote it, you put STET by the edit. (Or, if you’re using track changes on the computer, simply reject the change.) But choose your battles carefully. Use STET rarely.
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        * * *

      

      Q&A

      Question: Is having an agent still necessary for authors, given the rise in self-publishing?

      Answer: Having an agent is still important, because agents deal with traditional publishers, not self-publishing companies. Many publishers will not accept unagented submissions because agents vet the submissions beforehand, saving the publishers hours of review.

      Are traditional publishers more advantageous for writers? Definitely. Traditional publishers offer distribution, marketing, excellent editing, and design all in one deal, plus they pay you instead of you having to pay to have your book published.

      Yet independent publishing does offer a few advantages over traditional publishing. First, if the book you want to publish is so geared to a niche or small market that a traditional publisher wouldn’t be interested, go indie. If you want to put a book out quickly, go indie (though I have seen traditional publishers produce a book in as few as six weeks if the topic is timely). If you want complete control over your work, go indie. If you want to be able to make corrections in a heartbeat, go indie. But do all of those advantages give self-publishing an edge over traditional publishing? I don’t think so.

      I publish traditionally and through self-publishing, and I can tell you that my traditionally published books sell thousands of copies while my indie books sell hundreds. Same author. Same writing. But distribution makes the difference.

      Have a question? Leave it in the comments section. Thanks!
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        * * *

      

      Squeeze your Characters

      What do you get when you squeeze a lemon? You get whatever’s inside.

      You and I—everyone—wears a facade in public. We put our best face forward when we’re with other people. Our truest self remains hidden underneath. The problem with many novels is that the protagonist is never “squeezed” enough that we get to meet the person beneath the facade.

      Last week I watched the movie Everest, then I watched a documentary about the same disastrous expedition featured in the movie. One thing struck me. “When you’re 8,000 meters up, in the death zone,” one survivor said (I’m paraphrasing), “you see people for who they are.”

      In other words, the facades vanish. If your protagonist had been on that expedition, would he forget about his dream of reaching the summit in order to sit with a dying man? Or would he push on, leaving the man to die alone?

      Engineer a situation in your story that will squeeze your protagonist until the reader can see what lies beneath the mask.
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        * * *

      

      Anecdote of the week:

      My first published book was published because it won a contest. If I Had Long, Long Hair began when I saw an ad in the back of Writer’s Digest magazine. The contest was for unpublished picture book writers, and I had never published any kind of book. I later learned that Abingdon Press, the sponsor, was launching a new imprint of general market books with Christian values.

      I borrowed a library book on how to write picture books, wrote up a manuscript, and sent it in. Out of more than 400 entries, and after the editorial staff cut down the field, a nine-year-old boy chose mine as the winner. (Probably because I studied a book on how to write picture books.)

      I was thrilled. The book came out. My editor contracted a second picture book, which I wrote and an artist illustrated. The book was just about to go to the printer when the publisher decided to cancel the imprint.

      Boom. Just like that, my second book died and the first was orphaned. Since then I’ve learned that this publishing situation happens more often that you might think. Moral of the story? You keep going. You write something else. And you remain pleasant even when your heart is breaking.

      It’s not personal . . . it’s business.
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        * * *

      

      Your Homework, if you choose to accept it:

      If you’re writing a fiction piece, what is the worst thing that could happen to your protagonist? Now . . . find a way to make that happen. What previously-hidden personality flaw or weakness did the disaster reveal?

    

  


  
    
      
        
          
          

          
            SPECIAL EDITION: WRITER’S MARKET

          

        

      

    

    
      Writer’s Market is the indispensable book for freelance writers. If you're writing a book, you're a freelance writer.

      When I started out on my writing journey, the first thing I bought was a copy of the Writer’s Market. I bought a new one every year and lined them up on my shelf like trophies.

      Writer's Market has everything you didn’t learn as an English major: Articles on how to write better queries. Sample query letters. A primer on publishers and their imprints. An article on how to find money to fund your learning curve. Articles on blogging, publishing, making money, how much to charge, and how to use social media to help reach your writing goals.

      Within its pages you’ll find a list of professional writer’s organizations . . . a glossary . . . a book publishers subject index . . . and a list of contests and awards for writers.

      You’ll find an encyclopedia of consumer magazines, complete with editor’s names, how they prefer to receive submissions, what they’re looking for, and how much they pay. Ditto for specialized trade journals, for those who work in hotels, finance, entertainment, real estate, transportation, and more.

      You’ll find a complete list of literary agents and their info, and a huge listing of book publishers, with their addresses, email addresses, contact information, and what they’re hoping to publish. You can learn whether or not they pay an advance. How long they take to respond. And if they take simultaneous and/or unagented submissions.

      I meet so many new writers who dream of writing a particular book . . . I want to tell them that if they’d put that book aside and start writing other things for a while, they’ll probably learn—and earn—enough to make finishing that book a lot easier.

      I have just opened the latest edition of Writer’s Market to a random page and found the listing for Boston Review magazine.

      The address is given, along with the editor’s email and the magazine’s website. They are 90 percent freelance written. They are “an online and print magazine of cultural and political analysis, reviews, fiction, and poetry.” They accept queries by email and an online submission form. They accept simultaneous submissions. They respond to queries in about four months, and you can buy a sample copy or read the magazine for free online. Writing guidelines are available on the website. Read the magazine before querying, they urge writers, and I would second that motion. They buy 200 manuscripts per year and they need book excerpts, essays, exposes, general interest, historical, interview, reviews, and more.

      Writers Market has hundreds of entries like this one. And you can have all of them at your fingertips for a tax-deductible $20 (if you’re a writer, it’s a business expense).
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        * * *

      

      There’s also a Christian Writer’s Market. My friend Steve Laube puts that together and like its counterpart, the Christian Writer’s Market has nearly 1,000 listings, including more than 200 book publishers, 130 periodical publishers, 45 specialty markets, 215 writers conferences and writers groups around the world, 45 literary agencies, 240 freelance editors and designers, as well as dozens of legal and accounting services, speaking services, podcasts, courses, and contests.

      The physical CWM comes out every December, but the online version is updated throughout the year. The annual digital price (only $9.99) is going up soon, so subscribe now and so you’ll be grandfathered in before the price increase.

      If you’re serious about writing as a career, if you want your writing to pay some bills, gather up your courage and start sending out query letters. When you cash that first check, you’ll be a professional writer. Do it often enough, and you could be a full-time professional writer. I’m rooting for you!

    

  


  
    
      
        
          
          

          
            ON THE DIFFICULTY OF GETTING PUBLISHED, THE TINIEST WEASEL WORD, AND MUSH

          

        

      

    

    
      Write Well: #4

      

      Word of the week: frisson (free-SOHN).

      A sudden strong feeling of excitement or fear: She shivered in a frisson of terror.

      Writer’s word of the week: writerly.

      Like a writer, but with a negative connotation—one who wants to impress more than communicate: “You’re using words no one knows—stop being so writerly.”
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        * * *

      

      Q&A

      Question: Is it difficult to get a first novel published by a traditional publisher? Would it be easier to be published under a pen name?

      Answer: A new author is a new author, so your name doesn’t really matter (unless you’re famous, then it would probably help). And while it’s not easy to get a slot at a traditional publisher (if it were, everyone would), if you work hard at learning the craft, you can do it—new writers are published every month.

      Before you rush to self-publish your work, here’s a reality check—it is easier to be published with NO sales record than with a POOR sales record, which you might have if you self-publish. Indies don’t have the distribution and marketing power of traditional publishers, so keep that fact in mind.

      You might be thinking if you self-publish, a traditional publisher will somehow find your book and want to pick it up. Maybe . . . but that situation is unlikely unless your book sells ten to twenty thousand copies. That rarely happens. But writers who study the craft, query publishers, and work hard to hone their writing get published every day!
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        * * *

      

      The Tiny Weasel Word

      Weasel words are words that can weaken your writing, so our job is to track them and cut them if we can. The first weasel word I ever noticed struck me the year I taught high school English. Because I was grading a lot of essays, I noticed that my students constantly overused one tiny word. Can you guess what it is?

      IT!

      “Nancy wore a blue skirt with flowers on it.”

      Can you tell immediately what that “it” stands for? Yes, the blue skirt. In fact, to be even more succinct, you could write, “Nancy wore a blue flowered skirt.”

      Some its are okay, so don’t murder it every time you spot it. But consider this usage: “It is hard to get a driver’s license.” What does that it represent? Forces you to stop and think, right? That’s what I call a “vague it,” and whenever I spot one of those, I ask myself, “what am I really trying to say?” Getting a driver’s license can be complicated. So write exactly what you mean and avoid the vague, unattached it.

      Search for every (space)it(space) in your current document and replace it with (space)IT(space). Now all your “its” are in capital letters. Read through your work again, and if you can’t immediately recognize what an it represents, rewrite the sentence. Your work will be stronger and more precise. (Do the same thing with all your other weasel words, too! If you don’t know what they are, check out Track Down the Weasel Words . . .)
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        * * *

      

      Anecdote of the Week

      Years ago, I was at a reader event where a woman came up and said her ten-year-old son enjoyed my Keepers of the Ring series. I was surprised. “Really? They’re historical romance.”

      The woman nodded. “I know, but he told me your books had a ‘low mush quotient.’”

      LOL! The moral of that story might well be ‘when it comes to mushy stuff, especially with men and boys, a little dab’ll do!’
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        * * *

      

      Your Homework:

      Do a search for the “its” in your present work in progress. How many “vague its” did you need to eradicate?

    

  


  
    
      
        
          
          

          
            ON FINDING SUCCESS, ACRONYMS, AND EVOKING EMOTION

          

        

      

    

    
      Write Well: #5

      
      Word of the Week: podium (PODE-ee-um).

      From the Latin pod, meaning foot (arthropod, pseudopod, podiatrist, etc). So a podium is the platform you stand on, not the wooden stand where you’ve placed your notes. That’s a lectern or perhaps a pulpit.

      
      Writer’s Words of the Week: Acronyms

      Writers employ a host of acronyms, so use them with aplomb.

      WIP: the work in progress

      RUE: Resist the urge to explain, usually written by an editor in fiction

      TBR: the to-be-read stack of books on your desk or nightstand

      ARC: advance reading copy, the (costly!) pre-publication copies your publisher may distribute to reviewers.

      TOC: the table of contents

      OP or OOP: Out of print, meaning that the publisher will no longer print paper copies. This is different from out of stock, which indicates that the book is being reprinted, not retired.

      ISBN: International Standard Book Number. Each book, and each edition of that title (paper, hardcover, ebook), must have a unique ISBN. These numbers are purchased by publishers and noted in each book. In the U.S., they are sold by Bowker.com.
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        * * *

      

      Q&A

      Question: Is there any way to predict a book’s success before it is published?

      Answer: Yes and no. A traditionally published book is more likely to be successful if:

      
        
          	
        the author has a proven track record with great sales numbers
      

      	
        the publisher has committed a good deal of $ to marketing/promotion
      

      	
        the publicity department has done a great job of getting the word out via social media, reviews, etc., and
      

      	
        the topic or story is one the public wants to read.
      

      

      

      If all those conditions are met, the book is likely to sell well. But if any of those conditions are not met, the book may not. And as always, definitions of success vary. One company may consider a book selling 10,000 copies in the first year successful while another company won’t.

      Here’s a general rule: if the book earns out its advance in the first year, it can be considered a success. If it earns more than the advance in the first year, it could be a best-seller.
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        * * *

      

      Evoking Emotion in the Reader

      
        
          [image: Image of different facial expressions.]
        

      

      As a kid, I loved Gone with the Wind by Margaret Mitchell. Read it for the first time in fifth grade, and reread it several times. In 1991, I read Scarlett, the authorized sequel to GWTW by Alexandra Ripley. Mammy died within the first few pages, and I bawled like a baby. Because of something Ripley did? No, because of everything Margaret Mitchell had done to make me love Mammy. But Ripley was smart—she made me cry by tapping into my love for Scarlett’s maid.

      And therein lies the key for evoking emotion in your reader: tap into the emotions your reader has already experienced.

      A few years ago, I was a visiting professor at Taylor University. I showed a video—Rodney Atkins’ Watching You—a song about a father becoming convicted about his bad language when his little boy imitates him. It’s sweet and moving and I always tear up . . . but those college kids didn’t. Hmm.

      Then I showed the Christian the Lion video with Whitney Houston’s I Will Always Love You playing in the background. The college kids got weepy. What was the difference?

      The college kids could relate to loving an animal because they’d had pets. They couldn’t relate to the young father, because they hadn’t yet had that experience.

      So when you want your readers to weep, paint the picture in emotional hues your readers will remember. If the scene happens in a kitchen, cover the refrigerator with magnets and photos and kids’ drawings. Add sounds, smells, and textures your reader will find familiar. Then tap into your emotional memories and write the scene, giving your character all the conflicting and sometimes contradictory emotions you and your reader experienced in similar situations.
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        * * *

      

      Anecdote of the week:

      I honestly believe that God has sent me some soul-searing experiences so I could write about them. This may seem a little weird, but whenever I’m having a medical test done or lying on an operating table, I try to pay attention as long as possible in case I ever need to write a similar scene. (I once tried to get through an angioplasty with my eyes open—didn’t make it). Now I’ll stop over-sharing. [image: smiling face with smiling eyes]

      When you are upset or having problems with your parents, children, or friends, grab your journal and write how you’re feeling. List every emotion, because these high emotions usually have many components: fear, anger, doubt, anxiety, etc. And later, when everything is copacetic and you need to write a distressing scene for your characters, pull out that journal and relive your emotions
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OEBPS/images/image-5420449af7ff4c8fa1b67483287bc216heic.jpg
g

u1 I‘u1

sl
a1





OEBPS/toc.xhtml

  
    Contents


    
      		Cover


      		
        Title Page
      


      		
        Copyright
      


      		
        Contents
      


      		
        Introduction
      


      		
        On substantive edits, dialogue, and rejection
      


      		
        On copy edits, opening sentences, and violence against women
      


      		
        On editing, squeezing your characters, indie publishing, and rolling with the punches. Expect punches.
      


      		
        Special Edition: Writer’s Market
      


      		
        On the difficulty of getting published, the tiniest weasel word, and mush
      


      		
        On finding success, acronyms, and evoking emotion
      


      		
        On advances, great beginnings, and cave men
      


      		
        On wanting something desperately, genre, unique voices, and WAGS
      


      		
        On book clubs, useful words, movies, and chickens
      


      		
        Special Edition: Write like a Gladiator
      


      		
        On fame, head-hopping, and handling bad reviews
      


      		
        Special Edition: On getting an agent
      


      		
        On proposals, profiles, and Bill Bennett
      


      		
        On submitting, listening, and pantsing
      


      		
        On suspense, creating characters, and competence
      


      		
        Special Edition: It's not about you, it's about your reader
      


      		
        On co-writing, ghost-writing, and cutting words
      


      		
        On critique groups, queries, and quoting song lyrics
      


      		
        On being a writer, weasel words, and cats
      


      		
        On plotting, skeletons, and marshmallows
      


      		
        Special Edition: Lars and the Real Girl
      


      		
        On writing thoughts, pronunciations, and altering reality
      


      		
        On Hollywood's misleading representation of writers, elevators, and money
      


      		
        On first novels, writing for school, and finding your audience
      


      		
        On revision, comp titles, and point of view
      


      		
        Special Edition: On lovely words
      


      		
        On option clauses, book covers, and design
      


      		
        On rights reversion, first person POV, and Lincoln
      


      		
        On copyright, third person POV, and the books that taught me how to write
      


      		
        On publishing seasons, burnout, and omniscient POV
      


      		
        Special Edition: Keeping Time
      


      		
        On midlist books, second person point of view, and joy
      


      		
        On net royalties, sentiment, and pigs
      


      		
        On platforms, popularity, and not writing propaganda
      


      		
        On Showing, Telling, and Narrating
      


      		
        Special Edition: Take Time to Be Quiet
      


      		
        On ideas, transitions, and parallelism
      


      		
        On flashbacks, recollections, and writing with the key of HAD
      


      		
        On backlists, crud, and playing with time
      


      		
        On commissions, mood music, and bricklaying
      


      		
        Special Edition: What My Dogs Taught Me About Writing
      


      		
        On high concepts, principles, and pencils
      


      		
        On word counts, subplots, and Seinfeld
      


      		
        On flammability, grammar, and starting in the center
      


      		
        On critiquing, learning, and writing sideways
      


      		
        On tonnage, imprints, and first lines
      


      		
        Special Edition: The Writer’s Voice—What’s Yours?
      


      		
        On graphic novels, description, and making a living
      


      		
        On making movies, serial fiction, and the message of the metaphor
      


      		
        On plotting terminology, scales, and taking an AI test drive
      


      		
        On Scrivener
      


      		
        Special Edition: Are Writers Fundamentally Weird?
      


      		
        On Ty Cobb, fundamentals, and signatures
      


      		
        On copyrights, perseverance, and the sentence
      


      		
        On Nativities, endcaps, and paragraphs
      


      		
        On good writing, wisdom, and boulders
      


      		
        Writing Lessons from the Front
      


      		
        About the Author
      


    


  
  
    
      		Cover


      		Title Page


      		Copyright


      		Contents


      		Beginning


      		About the Author


    


  


OEBPS/images/image-6c183419dbeb43829a29769022b3055a491x745jpeg.jpg
THE CHRISTIAN WRITERS

MARKET GUIDE

2024

Your Comprehensive Resource
for Getting Published

Foreword by Jerry B. Jenkins

STEVE LAUBE






OEBPS/images/write-well-book-front-cover.jpg
Weekly Writing Wisdom: Expert Advice
from a Veteran Writer to Help You
Master Your Craft

VEORE UiMeE= =l





OEBPS/images/image-11c1cfd93d8f42239a2b4aeaaf0b3d201151x1500jpeg.jpg





OEBPS/images/write-well-best-logo.jpg
B,
& “,

WRITE
© WELL -






OEBPS/images/break-rule-screen.png





OEBPS/images/d878af5b941847d4966ad32cd10e8e53heic.jpg





OEBPS/images/rtx-1f60a.png





