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QR codes are used throughout this book to help you connect quickly and easily to relevant webpages, including videos for some of the Close Study Products (CSPs). The example here will take you to the AQA Media Studies GCSE webpage for the Subject Speciﬁ c Vocabulary glossary.

You can use QR codes on a tablet or smartphone. Depending on your device, you may need a QR code reader app, which you can download free from your app store. iPhones and iPads with iOS 11 or later can read QR codes directly from the camera without needing an app.

Using either the QR code reader or the camera, point your device at the QR code, so the code is in the centre of the screen. The device should then either take you straight to the webpage in your normal browser or oﬀ er you the URL and ask you to click OK to take you there.
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The exam papers – what to expect

Assessment objectives

The assessment objectives for the two exams and the NEA are:

Assessment objectivesWeighting of AOs (%)Overall weighting

Paper 1Paper 2NEA

AO1Demonstrate knowledge and understanding of:

• the theoretical framework of media

• contexts of media and their inﬂ uence on media products and processes.

201030

AO2 Analyse media products using the theoretical framework of media, including in relation to their contexts, to make judgements and draw conclusions.

152540

AO3Create media products for an intended audience, by applying knowledge and understanding of the theoretical framework of media to communicate meaning.

3030

Overall weighting of components353530100

Media One is slightly more weighted towards knowledge and understanding, while Media Two is more weighted towards analysis.

There are two AQA Media Studies GCSE exams: Media One and Media Two.

Each exam will be one-and-a-half hours long and be worth 35% of the overall qualiﬁ cation.

Each paper will be marked out of 84 marks.

Tip
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In both exams you will need to show that you are able to:

• Draw together information from the diﬀ erent areas of the course.

Recall the information you have learned during the course.

• • Apply your knowledge and understanding to the questions set, including analysing media products you haven’t seen before.

• Analyse and compare products to show how they communicate meanings.

• Write answers that show your knowledge and understanding of mediaissues.

• Use specialist subject speciﬁ c terminology appropriately.Both papers will ask you to demonstrate and use your knowledge and understanding of the areas of the theoretical framework, historical, social, cultural and political contexts for the media, and to analyse media products.

Media One

Media One is divided into two sections:

• Section A covers Media Language and Media Representations, testing your knowledge and understanding of any two of:

• advertising and marketing

magazines

• newspapers

• online, social and participatory media and video games.

• • Section B covers Media Industries and Media Audiences, testing your knowledge and understanding of any two of:

• music video

radio

• newspapers

• online, social and participatory media and video games

• ﬁ lm (industries only).

• Some of the questions will be about your CSPs.

You will have an unseen source in the paper and some of the questions will be about that product. You are not expected to know about the product already. You will be using the analysis skills from your GCSE Media Studies course to write about the Media Language and Media Representations in that product. There could be further unseen sources elsewhere in the two exam papers.

The paper will contain at least one unseen source

– a mediaproduct that has not been set as a CSP, which can be reproduced in print form within the exam paper.

Tip

IMPORTANT NOTE

Updatedinformation on the CSPs is published each yearby AQA. It is possible that some CSPs may be removed and replaced,so it is important thatyou check to make sure you are working on the current CSPs.

7
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There will be some short-answer or multiple-choice questions that are worth 1 or 2 marks. There will also be questions requiring mid-length and longer responses. One question in Media One will have 20 marks available; this is likely to be the ﬁ nal question on the paper. It is an extended response question – your answer should show that you can construct and develop a logical, relevant and sustained argument, and use examples to illustrate what you are saying. The front of the paper will remind you about this, with wording such as:

Question x requires an extended response. You will be assessed on the quality of your written response, including the ability to construct and develop a sustained line of reasoning which is coherent, relevant, substantiated and logically structured.

Media One Section A – Media Language and Media Representations

There will be questions on any two of the following media forms, including the relevant CSPs:

• advertising and marketing

magazines

• newspapers

• online, social and participatory (OSP) media and video games.

• An unseen source is likely to be used within this section, which could be any media product that can be printed, including screenshots from online products or video games. You could be asked a short-answer question about a very speciﬁ c part of the media language or representation. You could be asked a longer-answer question asking you to analyse the whole product. You are likely to ﬁ nd both types of question about the unseen source.

Short-answer question example:

What is connotedby the size and positioning of the woman in this advert for Age UK? [2 marks]

Knowledge Check 0.1

Print advert for Age UK

8
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You may also ﬁ nd print versions of one or more of your CSPs, with related questions. However, questions about the CSPs may not include visual support, so you will need to revise the products themselves to be able to answer them. You will not know which two media forms have been chosen for each section of the paper, so ensure you know all the CSPs.

Short-answer questions will often test your understanding of terminology, such as the word ‘connoted’in Knowledge Check 0.1. In this example, the key term is used within the question, and your answer will show that you understand the terminology. You may also be asked directly what a key term means and be expected to provide a deﬁ nition.

Short-answer question example:Brieﬂ y explain what is meant by the term ‘stereotype’. [2 marks]

Longer-answer questions in this section will usually ask you to present an analysis of a product; this could be on an unseen source or one of your CSPs. This analysis could focus on a speciﬁ c aspect such as narrative or gender representation. It could also be a more open-ended question, giving you the opportunity to choose which elements to discuss. You may have found from your lessons that there can be more than one ‘correct’ approach and more than one ‘correct’ answer when you are analysing mediaproducts.

Knowledge Check 0.2

An analysis question for the Age UK advert on page 8 could be:

Analyse the Age UK advert to show how different elements communicate meaning. [12 marks]

If you had to write a 200-word analysis in response to this, which aspects would you choose to write about?

Knowledge Check 0.3
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Media One Section B – Media Audiences and Media Industries

In Section B you will be tested on any two of the following media forms, including the relevant CSPs:

• music video

radio

• newspapers

• online, social and participatory (OSP) media and video games

• ﬁ lm (Media Industries only).

• Again, you will have a mix of short-answer and longer-answer questions. You will be tested on your knowledge of terminology in this section as well as in Section A. Make sure you revise and use the specialist terms in this book – many of them are in bold so you can spot them easily. 

There is a Subject Speciﬁ c Vocabulary glossary available on the AQA website, at: https://www.aqa.org.uk/resources/media-studies/gcse/media-studies/teach/subject-speciﬁc-vocabulary2.

There is also an online Glossary of key terms on the Illuminate website under the ‘Resources and Downloads’ tab at http://www.illuminatepublishing.com/AQA_GCSE_Media_RG_RevEd_Answers.

Short-answer question example:Brieﬂ y explain what is meant by conglomerate ownership. [2 marks]

In longer-answer questions, you will be assessed on your understanding of the nature of the media industries you have studied, and the relationship between mediaproducts, producers and audiences. You will need to answer these with reference to your CSPs. Longer-answer questions, especially the 20-mark question, are likely to refer to contextsof the media: historical, social, cultural or political. For example, a question could ask about the changing audience for musicradio (historical context) with reference to the two radio CSPs.

Knowledge Check 0.4

QR code for the AQA Subject Speciﬁ c Vocabulary glossary
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Consider this longer-answer question example, from the ﬁ rst sample AQA Media One paper, where the focus is on audiences:

How are print newspapers constructed to address their target audiences? In your answer you should refer to theDaily Mirror. [9 marks]

Notice that although the question refers in general to ‘print newspapers’,you are also told exactly which CSP to refer to. This means that you are expected to use this one example of a newspaper to illustrate points about newspapers in general. For example, you could make a general point that newspapers use speciﬁ c styles of vocabulary and lengths of sentences to suit the preferences of their target audiences, and could then refer to the short and punchy sentences in your CSP edition of the Daily Mirror, and how these are suitable for the target demographic of that newspaper.

Media Two

Media Two focuses speciﬁ cally on the in-depth CSPs, although newspapers 

and OSP/video games are in-depth CSPs that could also feature in Media One. Media Two is divided into two sections:

• Section A will be based on television and will start with a screening from one of your two television CSPs.

• Section B will be based on newspapers or online, social and participatorymedia and video games.

Media Two Section A – television

Instead of an unseen source, at the startof this paper you will have a screening of an extract from one of your television CSPs, and you could be tested on any area of the theoretical framework in relation to this extract. You will be given two minutes at the start of the exam to read through the questions in Section A, so that you are aware of these before you watch the extract.

You will have studied the full episode in class during the Media Studies course but will only see about three minutes of the episode during the exam. You will see the extract twice, with a ﬁ ve-minute gap between the screenings. During this whole time, you can make notes on what you have seen. Altogether, the screenings and note-taking could take up about 15 minutes of the 90-minute exam. There will be a space in your exam answer book to write your notes. Once the second screening has ﬁ nished, you can start to answer the questions.

There will be some questions that are about the television programme in general, which might ask you to refer to the other television CSP as well. There will be other questions that ask for direct analysis of the extract you have just seen. You may be making notes during the screenings in order to answer more than one question. Thesample AQAMedia Two paper has two questions that refer directly to the extract, and two others on the television CSPs.

In the two minutes before the extract is shown, you can use the time to make sure you understand exactly what the questions on the television CSPs are asking, and which one(s) should be answered solely in relation to the extract. 

Use this two-minute period to highlight the key words in the questions as this will help you to focus your attention while watching the extract.

Tip
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This will be made clear in the wording of the question. This could include phrases such as ‘how is this demonstrated in the extract?’ or ‘how is this constructed in the extract?’, or ‘in an analysis of the extract’. Alternatively, the question could ask you to answer with reference to the full named episode(s). Make sure you check this carefully, as you will not be rewarded for any examples drawn from elsewhere if the question relates only to the screened extract. Also use this time to interpret the questions for yourself, putting them into your own words if it makes them clearer for you.

For example, a question on the sample AQA Media Two paper says:

‘Narrative features grab and hold the audience’s attention.’ How far does an analysis of the extract of ‘Co-Owner of a Lonely Heart’ show this to be true? [12 marks]

‘Co-Owner of a Lonely Heart’ was one of the TV CSPs at the time, but a similar question could be asked about any TV CSP extract.

Let’s look at this question in detail.

You can see that you are being asked about the extract only, so you know that you shouldn’t be referring to details from within the rest of the episode, nor from the other television CSP.

Before you see the extract, you might want to remind yourself what ‘narrative features’ means. You will be looking for elements within the extract that move the story forwards. This could include the representation

and actions of the characters, the way they interact, and the function of them within the storyline (you might see something related to Propp’stheories). You could also look at how obvious the main plotline is within this segment, any sense of threat or conﬂict to disrupt the equilibrium, and the use of enigma. Or perhaps you might focus on the use of editing to create clarity or confusion.

The question asks about how these features ‘grab and hold the audience’sattention’, so you are not only going to be discussing the narrative features themselves, but you should also write about how the audience will respond to each aspect you mention. Will this aspect help the audience be sucked into the storyline, and want to watch more, or will it be somehow oﬀ -putting? Although you’re not referring to details from the rest of the episode, you are expected to know where this extract ﬁ ts into the narrative

as a whole, so if it is, for example, the opening sequence, you could refer to how it sets the audience up for the rest of the episode.

Finally, the question asks how far you think this extract shows the statement to be true. You are being asked for your conclusion, backed up by evidence from the extract. You can agree that in this extract the narrative features do grab and hold the audience’s attention, or you can disagree and say that they don’t. Both answers are acceptable, as long as you give good reasons based on speciﬁ c details from the extract. Although this is the ﬁ nal part of the question, it does not mean you should answer it only at the end. Instead, the question is inviting you to make judgements throughout the answer as you write about each ‘narrative feature’.

12
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After reading through the paragraphs opposite, you should be able to see that your answer could be much longer than you have time and space for – remember, this is an example of a 12-mark question. The AQA sample question paper has allowed about a page and a half for the answer. This is why we are referring to the questions as ‘open-ended’. No-one is expected to write about every possible aspect. In your answers, write about what you consider to be the most relevant details in support of the opinion you are putting forward.

Media Two Section B – newspapers or online, social and participatory media and video games

In Section B you will answer questions on either newspapers or online, social media and participatory media and video games. Remember that the speciﬁ c products assessed by this paper are all ‘in-depth CSPs’ so you could be tested on any area of the theoretical framework, as well as the contexts: historical, social, cultural or political. Longer-response questions will tell you which CSPs you should refer to.

The ﬁ nal question on the paper will be a synoptic question, for which your answer will need to draw together your knowledge and understanding from across the full GCSE Media Studies course. This question will also ask you to refer to at least one of your CSPs.

As with the extended response question in Media One, you will be expected to make judgements and draw conclusions, using relevant examples from your CSPs to support what you are writing.

Consider this example of a longer-answer question from Section B 

of the ﬁ rst sample AQA Media Two paper:

‘Gender representation in video games is fair and balanced.’ How far do you agree with this view? Your answer should refer to Kim Kardashian: Hollywood and Lara Croft GO. [20 marks]

Although the question asks speciﬁ cally about representation, it would be possible to also discuss audience and industry to some extent. You might refer to these aspects to explain how and why the diﬀerent representations within the games have been constructed. As with the newspaper question discussed on page 11, you will use the named CSPs as examples to make more general points about the question – in this case about gender representation in video games. You could make a general point about diﬀ erent character types being appropriate to diﬀ erent genres of games, no matter what gender they are, then refer speciﬁ cally to the diﬀ erences between the representation of Kim Kardashian in the Hollywood simulation game, and Lara Croft in the GO adventure puzzle game.

Lara Croft GO (top) and Kim Kardashian: Hollywood (bottom)

13
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Question stems

There is a list of command words used in AQA Media Studies GCSE exams, and their meanings, at https://www.aqa.org.uk/resources/media-studies/gcse/media-studies/teach/command-words.

Assessment objectivesTypical question stemsWhat you are being asked for

AO1 1a Knowledge of the theoretical framework of Media Studies.

Which one of these …Identify …What is …What does this denote …What do these connote …Brieﬂ y explain …Brieﬂ y state …

Factual informationA deﬁ nition

To recognise what ‘denote’ or ‘connote’ mean

AO1 1a/1b Knowledge of the theoretical framework of Media Studies.

Demonstrate understanding of the theoretical framework of media.

Explain how …Brieﬂ y explain …Explain …Why do …How …Explain why …

To apply your knowledge of the relevant aspects of language, representation, audience and industries to the question. 

Plus AO2 1b Make judgements and draw conclusions. 

How far is this true …How far do you agree …

As above, plus giving your opinion with evidence and reasoned argument to back it up.

AO1 2a/2b Demonstrate knowledge of contexts of the media and their inﬂ uence on media products and processes.

Demonstrate understanding of contexts of the mediaand their inﬂ uence on media products and processes.

Explain how …To apply your knowledge of 

the relevant aspects of social, historical, cultural and political contexts to the question.

Plus AO2 1b Make judgements and draw conclusions.

To what extent is this true?To what extent …

As above, plus giving your opinion with evidence to back it up.

AO1 1b Demonstrate understanding of the theoretical framework of media.

AO1 2b Demonstrate understanding of contexts of the mediaand their inﬂ uence on media products and processes.

AO2 1b Make judgements and draw conclusions.

How far do you agree …To apply all your understanding of Media Studies and give your opinion with evidence to back it up.

14
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Assessment objectivesTypical question stemsWhat you are being asked for

AO2 1a Analyse media products using the theoretical framework of media, including in relation to their contexts.

Analyse … to show …

Analyse …How is this done …How are these represented …How …How is … demonstrated?

To carry out an analysis of the media product referred to in the question.

Plus AO2 1b Make judgements and draw conclusions.

How far does … show this to be true?

How far is this true …

As above, plus giving your opinion with evidence to back it up.

Attaining higher grades

Higher grade marking criteria include:

• Excellent knowledge and understanding of contexts and their inﬂ uence on media products and processes, demonstrated by consistently eﬀ ective discussion/explanation of [the issue speciﬁ ed in the question].

• Excellent knowledge and understanding of the theoretical framework, demonstrated by consistently eﬀ ective discussion/explanation of [the issue speciﬁ ed in the question].

• Excellent analysis of the product(s) detailed and critically engages with the nuanced aspects of [the issue speciﬁ ed in the question].

• Consistent appropriate and eﬀ ective reference to [the issue speciﬁ ed in the question].

• Consistent appropriate and eﬀ ective focus on the intended meaningscreated by the [e.g. diﬀ erent elements of medialanguage].

• Excellent use of the theoretical framework that demonstrates a detailed and accurate understanding of [the theoretical aspect speciﬁ ed in the question].

• Excellent, astute judgements and conclusions that are consistently well supported by relevant examples.

• Consistent appropriate and eﬀ ective use of the theoretical framework throughout. 

• Consistent appropriate and eﬀ ective use of subject speciﬁ c terminology throughout.

In other words, to gain high grades, you need to:

• focus on the set question and the media products that are asked about

show excellent knowledge and understanding of media studies

• include your balanced judgements backed up with evidence

• use subject speciﬁ c terminology.

• There is no reference in the marking criteria to the number of points you need to make in an extended response, or to the overall structure of your answers. The emphasis is on the quality of your answer.

15
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Introduction to the theoretical framework

GCSE Media Studies engages students in the in-depth study of media products in relation to the four areas of the theoretical framework:• media language• media representations• media industries• media audiences.

Rapid Recap

You will need to revise all four areas thoroughly. There are chapters in this book on each of the four areas, covering the relevant key terms and knowledge for each one.

Media Language (page 21) – the building blocks of any media product, such as camera shots, sounds, colours and fonts, and the ways these are used to create and communicate meanings.

Media Representations (page 58) – how the media portray (or re-present) events, issues, individuals and social groups.

Media Industries (page 84) – how media products are ﬁ nanced, created, marketed, distributed and regulated.

Media Audiences (page 103) – how the mediatarget and address audiences, how audiences react to the media and how some members of the audience create or interact with mediaproducts.

You have studied each of your Close Study Products (CSPs) in relation to one, two or all four of these areas.

Spec Spotlight

Also see Media Language

pages 8–47, MediaRepresentations pages 48–86, Media Audiences

pages 87–109 and MediaIndustries pages 110–152 in the student book.

Links
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Media formCSPs for 2023Language and 

Representations

Industries and Audiences

MagazinesTatler front coverHeat front cover

✓

Advertising and marketing

Galaxy TV advertNHS Blood and Transplant online videoOMO print advert

✓

RadioRadio 1 launch day, Tony BlackburnKiss Breakfast on KISS FM

✓

Music videoArctic Monkeys ‘I Bet You Look Good on the Danceﬂoor’

Blackpink ‘How YouLike That’

✓

Film*

Black WidowI, Daniel Blake

*Industries only

TelevisionDoctor Who, Episode 1His Dark Materials, Series 2 Episode 1

✓✓

NewspapersDaily Mirror, Friday 5 March 2021The Times, Friday 5 March 2021[The exact editions change each year]

✓✓

Online, social and participatory media

Marcus RashfordKim Kardashian

✓✓

Video gamesKim Kardashian: HollywoodLara Croft GO

✓✓

The contexts of the media

This speciﬁ cation requires students to closely analyse and compare media products in relation to relevant key social, cultural, historical and political contexts.

Media products should be considered in the light of the contexts in which they are produced and received.

Spec Spotlight

The exams are assessing your understanding of these four areas, using the CSPs as case studies.In most cases, ideas you have learned in relation to one CSP can also be applied to other CSPs.

 

Tip
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Rapid Recap

For each of your Close Study Products you will have learned about some of these contexts. These are revised in the relevant sections for each CSP:

• Social contexts: society’s attitudes and dominant opinions at the time the product was created. How closely does the product reﬂ ect (or subvert) the values, attitudes and expectations of the audience, both at the time of release and when considered today?

• Cultural contexts: these include how a media product ﬁ ts in with other media produced at the same time. How closely does the product reﬂ ect (or subvert) other products and their content? What is the cultural signiﬁcance of a media product when viewed by audiences and critics?

• Historical contexts: what was going on in the world when the product was created? How does the product reﬂ ect the time it was produced?

• Political contexts: the impact of government regulation and inﬂ uence on the media, and the contrasting political perspectives on media issues.

Analysing media products

Knowledge and understanding should be developed through the practical analysis or creation of media products.

• AO2: Analyse media products using the theoretical framework of media, including in relation to their contexts, to make judgements and draw conclusions.

Communication theory

Linear models of communication: • sender• message• receiver.

Rapid Recap

• • The media are the main channels of communication.

A medium is a channel of communication.

In order for communication to take place there must be:a sender: the mediaproducer

• a message: the content of the mediaproduct

• a receiver: the audience.

• 

Spec Spotlight

Spec Spotlight

For each media form, you have studied two or three CSPs. The contexts are usually diﬀ erent, which gives you a way to start comparing them.

Tip

Forty percent of the marks available for the GCSE overall will be awarded for the quality of your analysis of mediaproducts: both unseen sources and your CSPs. You need to practise your analysis skills with as wide a variety of products as you can.

Tip
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