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  Why Now Is the Moment


  Blow out the candles and make a wish! If your wish is to become a children’s birthday party planner, the timing couldn’t be better. The children’s birthday party business is booming and there are virtually unlimited possibilities for organized, enthusiastic, creative individuals to create a lucrative niche in this exciting field.


  A quick Internet search reveals the energy in this area. There are more than 850,000 children’s birthday party blogs, filled with discussions about the what’s, where’s, when’s, why’s, who’s and how’s of planning a successful event. In fact, there are more than 300,000 blogs directly addressing first birthdays and how best to celebrate them. In the majority of these blogs, parents are looking for help in planning their child’s event. You are the help they are looking for!


  Likewise, MTV’s My Super Sweet 16 has been a phenomenal hit, focusing viewers’ eyes on over-the-top teen birthday celebrations, including parties on the famed Queen Mary, docked off of California’s perennially sunny coast, and swank soirees held at the nation’s Rock and Roll Hall of Fame in Cleveland. For these celebrants, no gift is too grand—even a Porsche isn’t considered over the top!


  Top Five Reasons People Hire a Party Planner


  As my business has developed, I have listened to and tracked the primary reasons parents hire me to plan their children’s birthday celebrations. As your business develops, you will want to keep your ears open as well so you can craft your business to meet the needs of the parents in your area.


  
    1.Freedom to Enjoy the Party


    This is often the single most important reason parents turn to event planners: They don’t want to miss out on the party. Parents who plan and organize their own parties are often so busy scurrying about while they organize games, cook pizza, and slice cake that they miss out on their child’s excitement and joy at being the star of the day. Hiring a party planner enables the parents to interact and enjoy the day and the event.


    2.Planner’s Expertise


    This may seem self-evident. Of course, parents depend on your expertise, but it is a point that can be so obvious as to be obscured. Parents are paying for your expertise and the bar will be higher than that of a parent-run, home-based birthday party. You must be organized and detail-oriented. As a party planner, you will know how to pace the party, how to most efficiently plan activities and serve food, how to handle any meltdown situations, and more. Parents will rely on you for this.


    3.Not in My Backyard


    Many parents do not want to have their children’s birthday parties in their homes or yards. Parents often do not want the mess, fuss, and clean-up involved with holding children’s events at home.


    4.Not Enough Hours in the Day


    We live in a busy world and many parents are too busy to plan a children’s birthday party. Even a simple, at-home party can involve hours and hours of work—buying and sending out invitations, picking up or baking a cake, creating games and activities, selecting decorations, and filling goody bags. It can be daunting. As your business takes flight, you will be able to do these activities with your hands—practically—behind your back.


    5.Party Insurance


    This is ultimately why anyone chooses an event planner. You are, in essence, an assurance that the event will be successful in every way. Parents count on you to plan an engaging, well-engineered event. This can be intimidating as you start out, but also exciting. It is a thrill to pull off a successful event, one at which parents and children leave with smiles on their faces.

  


  
    Notes from the Field


    Ask an established party planner if you can observe or, better yet, help at one of her events. Choose a planner who will not be in direct competition with the business you are planning to create—you don’t want her to think that you are stealing any proprietary information! Plan to arrive in time to watch or assist with setup and stay through clean-up. This is an ideal way to help gauge your compatibility with the characteristics needed to be a top-notch party planner. By helping at an event, you will see first-hand the high level of energy needed to produce a successful event. You’ll also experience the pace of a typical party—fast! From the first guest’s arrival to the distribution of the much-clamored-for goody bags, successful kids’ birthday parties move along at a quick and energetic clip.


    More and more, busy parents in dual-income households are turning to professional birthday party planners to create the perfect birthday events for their children. From yoga sessions to sushi-making workshops, children’s birthday events run the gamut.


    Parents are willing to pay for this expertise with tabs for children’s parties commonly running upwards of $500. In fact, mega-retailers like FAO Schwartz are able to command tens of thousands of dollars for a single party! Greeting card giant Hallmark estimates that parents spend $600 million each year on children’s birthday cards, gift wrap, and party ware. This is an apt indicator of the health of the children’s birthday party market.

  


  Birthday Party Traditions from around the Globe


  As you develop your birthday party business, you will want to consider traditions of other countries. If you live in an area with a large immigrant population, it is particularly important to consider their customs and to incorporate these beloved customs into the day’s special events.


  Some customs brought to us by other countries have become part of our traditional birthday celebrations, as well. For instance, many birthday children in this country ask for colorful and festive piñatas at their parties. This tradition came to us from our neighbor to the south, Mexico.


  
    Key Characteristics of a Children’s Party Planner
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    Consider these important characteristics of a successful children’s party planner. Then answer yes or no to each of the questions posed in the list.


    
      ▪Are you organized? Yes or No


      This, perhaps, is the most important attribute. Pulling off a successful party is not a rabbit-out-of-a-hat magic trick. A successful, engaging event means careful, thoughtful organization. From addressing and mailing the invitations to providing matches to light the birthday cake, this job requires thorough organization.


      ▪Do you pay attention to every last detail, no matter how small? Yes or No


      This key characteristic dovetails with organization. An otherwise successful event could be sabotaged if the event planner forgets to pack the princess-themed tablecloth. Parents are paying for your special care.


      ▪When the going gets tough, are you able to maintain a smile? Yes or No


      Remember, you will be working with children. Even if the birthday child is crying (and this will happen), you will need to maintain a positive attitude. Your smile projects a positive energy. When the unexpected happens at a child’s party, remember to turn any frown upside down and keep on smiling.


      ▪Are you flexible? Yes or No


      This is a vital component for creating a successful birthday party business. Perhaps you’ve planned a party for ten but then—surprise!—fifteen children arrive for the event (this will happen, too!). You need to keep your virtual toolbox at the ready and be equipped for these situations. Maybe your caterer doesn’t arrive or the chocolate ice cream cake turns out to be vanilla. Be flexible and keep smiling.


      ▪Are you good with children? Yes or No


      Do you really like being around children? Children with their wonderful passions and enthusiasms can also be unpredictable. The child who couldn’t live without a pony party may decide, on the day of the party, to turn up her nose at the ponies. You will need to help reignite her enthusiasm. Children’s birthday parties are often noisy and move at a pace different from that of adult parties. Are you comfortable being alone with children?


      ▪Are you self-motivated? Yes or No


      As with all home-based businesses, self-motivation is essential. You won’t have a boss calling to prompt you to print business cards and to distribute brochures. Motivation falls squarely on your own two shoulders.


      ▪Do you have a high energy level? Yes or No


      Make no mistake about it. Your energy level will in large part dictate the energy level of the children’s party. A dour, lackluster event planner leads to low energy at the party. Remember that smile. Likewise, you will need this high energy level to ensure successful marketing efforts for your growing business.


      ▪Are you a good listener? Yes or No


      Successful event planners know how to listen—and, in some instances, to listen between the lines. What is your client really looking for? Be sensitive to your clients’ words and thoughts.


      ▪Do you know how to juggle? Yes or No


      Not literally—you don’t need to run away with the circus. Rather, you may be called upon to focus on more than one task at a time. During the party, for instance, you may need to supervise the serving of pizza while ensuring that who gave what gift is being recorded as each is being opened.


      ▪Are you an enthusiastic salesperson? Yes or No


      Part of your work as a successful party planner will be to sell your business and your ideas. Party planners who rise to the top of their field are confident in their planning abilities and willing to talk up their products and their services. Party planners need to network and solicit business, selling clients on their creativity and energy.


      ▪Are you creative? Yes or No


      Successful event planners are able to “think outside the box.” This ability ensures high-energy, unique events and also allows for creative problem solving, an absolutely essential tool in the event-planning business.

    

  


  Birthday celebrations first originated hundreds of years ago in Germany. We can also credit the Germans with our tradition of blowing out the birthday candles before making a wish. German birthday celebrations continue today and are called kinderfeste. “Kinder” means child and “feste” means party or festival. Since these first kinderfeste hundreds of years ago, many other countries have adopted different customs to celebrate children’s birthdays. They include:


  
    ▪Argentina. Unlike the U.S. custom of a sweet sixteen, Argentina’s children celebrate a fabulous fifteen by dancing the waltz.


    ▪Brazil. In this South American country, the birthday celebrant receives a tug on the earlobe for each year of age.


    ▪Canada. In some parts of Canada, our neighbor to the north, the birthday child’s nose is rubbed with butter or grease. It is believed that the greased nose makes the child too slick for bad luck to stick.


    ▪China. In this Asian country, noodles are served for the birthday meal because they symbolize a long life.


    ▪England. In merry old England, fortune-telling cake is served. Objects are cooked into this special birthday cake. For instance, if a slice of cake contains a coin, the recipient of that piece will be rich.


    ▪Germany. In this country, where children’s birthday parties originated, the candles on the cake are lit at breakfast and left lit all day. As it is also celebrated in the United States, when the candles are blown out in one try, the celebrant’s wish is granted.


    ▪Israel. Here, the birthday child sits in a chair that grown-ups raise in the air, moving it up and down to correspond to the child’s age.


    ▪Japan. This is a day for new clothes. The birthday child wears an entirely new outfit.


    ▪Mexico. Festive piñatas fashioned from crepe and tissue paper are a part of this country’s birthday celebrations. The piñatas are loaded with goodies and hung from the ceiling. Once they are cracked open, all of the children share the piñata’s bounty.


    ▪Russia. There is no birthday cake here. Russian children prefer pie for their special day.


    ▪Vietnam. In this Asian country, everyone celebrates birthdays on New Year’s Day. The country does not acknowledge the exact date a person is born.

  


  Self-Assessment


  Are you ready to put on your festive birthday hat and jump into this exciting field? Take the time to carefully consider these questions. Creating a children’s event-planning business is exciting and often exhilarating, but it also requires commitment, in terms of time, energy, and finances. Make sure that this is the field for you before you put on that birthday party hat and set out to create your new business.


  Are You Ready to Make a Commitment?


  Assess your life and consider whether you have the time to plan and create a business. It can be all-consuming to develop a new business. Be sure you have the time to commit to this development. If you don’t have the time to build the foundation for your business, you may be setting yourself up for disappointment as your new business likely will not thrive.


  Are You Passionate about This Field?


  Event planning is a whirl of excitement and brings wonderful returns, in terms of both pay and job satisfaction. Yet, it is also a field that involves a certain level of stress. Expectations are high. Parents are paying you to develop a perfect birthday party for their child. Most parents don’t allow for a very wide margin of error when they are paying a planner for her expertise.


  Are You Comfortable Working with Both Adults and Children?


  This is critical for your success because this job requires that you enjoy interactions with both parents and with children. This is a somewhat unusual skill set requirement. You will plan the event with the adults and then need to ensure that both parents and children enjoy the event, which is sometimes easier said than done.


  Are You Confident Enough to Be Your Own Boss?


  This question is not as straightforward as it seems. Sure, most of us dream about being our own boss, running the show. However, being your own boss takes a great degree of discipline. Who is going to tell you to put your nose to the grindstone when you don’t feel like working? Self-employed party planners need to have focus and drive and to feel comfortable making business decisions. As the leader of your company, you will make myriad decisions regarding everything from determining who makes the best birthday cakes (in terms of both good taste and budget) to how to finance your company.


  Are You Ready and Able to Finance Your New Business?


  It takes money to make money. Don’t jump into a new business without a willingness to make a financial commitment. You’ll only set yourself up for frustration if you are unable to finance your business dreams.


  If you are committed, passionate, and enjoy working with both adults and children, planning children’s birthday parties can be a lucrative and energizing business choice. And, the reward of a child’s big grin after a successful event is a special one, indeed.


  Challenges of the Field


  Now it’s time for the tough news. As described above, planning children’s parties offers many opportunities for those hoping to make a career transition or to re-enter the work force. There are a few—though not insurmountable—potholes.


  These potholes, described below, can all be patched. Starting a new business takes energy but also patience and the willingness to work through these challenges. As you start your business, it is imperative that you honestly assess these challenges. After all, you won’t be able to tackle these issues until you identify them. Just as your doctor won’t prescribe an antibiotic until she has identified your illness, you can’t resolve your challenges until you label them. Finally, don’t let that bugaboo, procrastination, derail your plans. Some folks, when faced with challenges, tend to put off what should be done today.


  A Matter of Geography


  It is a simple matter of doing the math: Event planners in more populous areas will have a broader pool of clients from which to draw. If you live in a rural area, there will be fewer opportunities for event planning. Also, if you live in an area that has been affected by an economic downturn (the closing of a local manufacturing plant, for instance) your growing business may be affected. If you are starting a children’s event-planning business and find yourself affected by an economic downturn or a small population pool, you can turn to the Internet to broaden your business. This will be discussed in depth in Chapter 11.


  Not Enough Hours in the Day


  The schedule for children’s birthday party planners can also be challenging, especially for mothers with young children. Children’s birthday parties are often held on weekend afternoons, making it necessary for event planners with young children to find childcare arrangements. Keep in mind, too, that an event scheduled to run from 1 p.m. to 3 p.m. will require you to be on-site for at least an hour before and after. (This would be an absolute bare minimum and applies only to very small parties. Usually, you will need to spend more time on-site the day of the event.) There is no getting around it: event planners often need to spend weekend time away from their families, since parties are most often held on weekends.


  On Your Own


  Some event planners occasionally feel isolated. It is paradoxical that in a field focused on party giving, a great deal of the legwork is done solo. You will spend many hours doing office work and, in your home-based office, the going can get lonely. I find, though, that the blend of office work and on-site work forms a happy balance.


  Depending on Others


  As a party planner, you will be dependent on subcontractors—caterers, photographers, disc jockeys, and the like—to come through for you. Chapter 5 offers a detailed discussion addressing the use of subcontractors and ways to ensure successful relationships with these subs. There will be times, however, when a sub will fall through. Perhaps a caterer will forget the chicken tenders, or the cake will arrive late. You will not only have to solve these problems when they arise, but also do so with calmness and as much good cheer as you can muster.


  Getting the Word Out


  Overall marketing efforts will be addressed in Chapter 10. Although there are both many traditional and innovative ways to market your growing company, you will find that one of the most effective (and, happily, free) methods is through word of mouth. As the old adage goes, you are only as good as your last event. Of course, word of mouth takes time to grow and build. You will need to stage several events to get the ball rolling, and this can be frustrating for new event planners, eager and ready to get their businesses off the ground.


  “I Mean Business”


  A final challenge is creating your own mental framework, as well as that of family and friends, signaling that your party planning business is just that: a business. Too often, novice party planners think of their businesses as a hobby. This is not an effective mind-set. In order to generate the energy and enthusiasm necessary to launch your new career, you must focus on the development of your new business, which includes writing a business plan and orchestrating financing.


  Opportunities in a Rapidly Growing Area


  It is difficult to overstate the optimal conditions for creating a successful children’s event-planning business. From over-the-top first birthdays to sweet sixteens and every year in between, parents are turning more frequently to event planners. In this keeping-up-with-the-Joneses world we live in, there is definitely a feeling of keeping up with the baby Jones, as parents opt to hold more elaborate birthday parties for their children. This means more opportunities for enthusiastic, creative, passionate individuals working to create the job of their dreams in this lively field.


  Whether you are newly retired and looking for a fresh challenge or a young mother looking for a flexible work schedule, this career affords you the opportunity to create your own niche. You can create a thriving business, planning only a dozen or so events per year. Or, you can opt to hold an event or more every week. This field is infinitely flexible, making it ideal for most.


  Additionally, a children’s event planner can develop a business on a virtual shoestring and see financial returns almost immediately, making it an optimal business opportunity for anyone eager for a quick return.


  Launching a children’s party planning business also affords an ideal launching pad for creating an even larger event-planning business. Many niche event planners, such as those who start their careers planning only children’s events, go on to plan other types of events as their businesses flourish.


  Birthday parties are special days, and children eagerly anticipate their birthdays for months. As Lewis Carroll so aptly wrote in Alice in Wonderland, “There are three hundred and sixty-four days when you might get un-birthday presents and only one for birthday presents, you know.”


  Frequently Asked Questions


  Should I quit my full-time job in order to start this business?


  This must be determined on a case-by-case basis. In my case, I couldn’t afford to quit my job as an art teacher when a friend and I decided to launch a children’s birthday party business, Art Escapade Birthday Parties. (My friend subsequently left to become a public school teacher. She used the flexibility of our party planning business schedule to complete a master’s degree in education). As the business launched, I chose a part-time model and, as it grew, I decreased my hours as an art teacher. In this way, there was no financial hardship for my family. If you are financially able to forgo the pay from your current job, you may consider leaving to start your birthday business. However, even if it is not a financial hardship to leave your current job, you may want to avoid closing the door to your current job just yet. You may dip into the children’s birthday business and find that it isn’t your cup of tea.


  Do I have to be a magician or a clown or some other type of entertainer to be successful?


  This is probably the question I am asked most often by those hoping to start a children’s birthday party planning business, and the answer is a clear and definite “no.” In fact, clowns and magicians are a dime a dozen compared to good party planners. Key to successful party planning is the ability to manage myriad details, stay focused, and maintain a high level of organization. Pulling a rabbit out of a hat is not a qualification.


  Do I need a certain degree to launch my business?


  There is no special degree necessary to launch your new business. There are event-planning degrees and certifications (see Appendix) but most children’s birthday party planners step into the field drawing on their own backgrounds. Many of the most successful planners I know and have worked with are stay-at-home moms (who, often, have planned successful parties for their own kids) and retirees who raised their own children. These women and men have efficiently managed households and they bring this expertise to their party planning businesses.
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        Envisioning Your Business
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  From Princesses to Ponies: Finding Your Niche


  Congratulations! You’ve given yourself time to reflect and assess. You’ve decided the children’s birthday party planning business is a good fit and you are ready to develop a business in this field. Now comes the time to start making some important decisions about the type of event-planning business you will develop.


  The information in this chapter will help you to determine whether you would prefer planning and hosting the parties yourself or would you be better served using outside consultants. For instance, would you be willing to plan a pool party at the local recreational facility or a skating party at the local skating rink? If so, you will need to involve other professionals at these facilities.


  This chapter offers guidelines for defining your business mission and choosing a business model. Will you focus on only one party type, developing a very distinctive niche? An example of this business model would be a party business focusing solely on princess-themed parties. Or, do you want to develop a more broadly based party planning business, one that offers a variety of themes and venues?


  There are benefits to both models. By planning events at various venues and developing assorted themes for parties, you may be able to attract a larger pool of clients since your services will be suitable for both genders and all ages. However, this wide scope can become somewhat diluted and a bit of a marketing challenge, whereas marketing oneself as the “Queen of the Princess Parties” is a very clear hook that is very appealing to countless little girls.


  This chapter will offer advice and pose questions, helping you to develop the best business model for your current situation. “Current” is key here because, often, event planners change the model of their businesses as their life situations change. Many event planners throw their birthday hats into the ring when their kids are young. As their children grow, some of these event planners choose to grow their party planning businesses as well.


  
    Services Provided by Children’s Birthday Party Planners


    Depending on the type of birthday party business developed, you will be called upon to provide a wide variety of services. Don’t be scared off by this list. Some party planners choose to keep their businesses small so they don’t need to offer all of these services. As your business grows, though, you may find yourself happily expanding the number of services you offer:


    
      ▪Invitations


      ▪Décor, from balloons to piñatas and custom banners


      ▪Birthday cakes


      ▪Catering


      ▪Entertainment such as magicians, “mad” scientists, skateboard experts, or beading artists (beading parties are popular with the tween set)


      ▪Photography


      ▪Videography


      ▪Inflatables, including the ever-popular moon bounce


      ▪Disc jockeys


      ▪Tents


      ▪Special lighting or sound equipment


      ▪Staffing


      ▪Party gifts, usually the highly sought-after (at least by the young set!) goody bags


      ▪Flowers (not a common request for kids’ parties but one that will occasionally crop up)


      ▪Linens (again, not as common at informal kids’ parties, but a


      
    

  


  
    

    
  


  Choosing Where to Conduct Parties


  

  

  

  
    

    
  


  

  

  

  
    

    

    

    
  


  

  
    

    
      

      

      

      

      
    

  


  

  

  
    

    

    

    
  


  

  

  

  

  Who Is the Audience for Your New Business?


  

  

  Weighing Part-Time and Full-Time Options


  

  

  
    

    

    
      

      

      
    

  


  Specialization
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  Birthday Party Supplies


  From moon bounces to piñatas and everything in between, these online party supply stores offer a vast array of wares.


  
    ▪Anderson’s Giant Party Store, www.giantpartystore.com


    ▪Balloon Time, www.balloontime.com


    ▪Birthday Direct, www.birthdaydirect.com


    ▪Birthday in a Box, www.birthdayinabox.com


    ▪BirthdayZ by ShindigZ, www.birthdayzbyshindigz.com


    ▪Celebrate Express, www.celebrateexpress.com


    ▪Oriental Trading, www.orientaltrading.com


    ▪Party Pro, www.partypro.com


    ▪Party Supplies Hut, www.partysupplieshut.com


    ▪Party Supplies World, www.partysuppliesworld.com


    ▪Pinatas.com, www.pinatas.com

  


  Customized Party Supplies


  From customized banners to disposable cameras emblazoned with the birthday child’s photo, customized supplies add extra flair to a child’s birthday party.


  
    ▪Balloon City U.S.A., www.ballooncity.com


    ▪Cameras for All, www.camerasforall.com


    ▪Custom Camera Collection, www.customcameracollection.com


    ▪Marco Marketing Solutions, www.marcopromotionalproducts.com


    ▪My M&Ms for Promotions, www.mymms.com


    ▪Party 411, www.party411.com


    ▪Personalized Party Favor, www.personalizedpartyfavor.com


    ▪Personalized Party Favors, www.personalizedpartyfavors.com

  


  Direct Mail and Mailing Lists


  Goldsmith, Richard. Direct Mail for Dummies. New Jersey, IDG Books, 2002.


  Mailing List Buying Guide, www.mailinglistbuyingguide.com; this useful Web site offers information about direct mail campaigns as well as guidance about companies offering mailing lists for sale.


  Meisner, Chet. The Complete Guide to Direct Marketing. New York, Kaplan Business, 2006.


  Good Reading


  It is vital in any event-planning business to keep abreast of current trends. Make sure to track current books and magazines that will influence your work as a children’s birthday party planner. Check your library or bookstore often for the most up-to-date books.


  Developing a Niche


  These books are useful as you choose and develop a niche for your birthday party planning business. I especially enjoy the Penny Whistle party guides. They are charming and inspiring.


  Baltrus, Susan. The Ultimate Birthday Party Book: 50 Complete and Creative Themes to Make Your Kid’s Special Day Fantastic! Colorado, Cook Communications, 2002.


  Brokaw, Meredith and Gilbar, Annie. The Penny Whistle Birthday Party Book. New York, Fireside, 1992.


  Brokaw, Meredith and Gilbar, Annie. The Penny Whistle Party Planner. New York, Fireside, 1991.


  Hetzer, Linda. Fifty Fabulous Parties for Kids. New York, Three Rivers Press, 1994.


  Krull, Sharron. That Was the Best Birthday Party Ever: How to Give Birthday Parties Kids Will Never Forget. California, Play Power, 1995.


  Smith, Anita M. Theme Birthday Parties for Children: A Complete Planning Guide. North Carolina, McFarland & Company, 2000.


  Vansgarg, Amy. Hit of the Party: The Complete Planner for Children’s Theme Birthday Parties. Pennsylvania, Diane Books Publishing Company, 2000.


  Warner, Penny. Birthday Parties for Kids: Creative Party Ideas Your Kids and Their Friends Will Love. California, Prima Lifestyles, 1998.


  Warner, Penny. Kids Party Games and Activities: Hundreds of Entertaining Things to Do at Parties for Kids from 2–12. California, Meadowbrook, 1993.


  General Event Planning Guides


  Although none of these titles specifically addresses children’s party planning, they do offer general and helpful advice for developing an event-planning business. When looking for useful guides, always check the book’s copyright. Event planning is a fast paced and always changing field. Books that are more than five years old will probably be of little use.


  Kilkenny, Shannon. The Complete Guide to Successful Event Planning. Florida, Atlantic Publishing Company, 2007.


  Moran, Jill S., CSEP. How to Start a Home-Based Event Planning Business. Connecticut, The Globe Pequot Press, 2007.


  Peters, Amy. Start Your Own Event Planning Business: Your Step-by-Step Guide to Success. California, Entrepreneur Press, 2007.


  Inspiring Magazines


  Although these magazines are not specifically directed at the children’s party planners, I find they offer creative and interesting ideas that are useful for planning kids’ events.


  Family Fun Magazine: This publication offers advice on everything from creating the ultimate cupcake to designing games and activities for tots to teens. Subscriptions are $10 for ten issues and are available at www.familyfun.com.


  Martha Stewart’s Good Things for Kids: Crafts: This charming magazine offers ideas for creative craft and art projects. For more information, go to www.marthastewart.com.


  Hiring Professionals


  These are good resources when choosing to hire other professionals to help with your business. Check these Web sites to find lawyers and accountants in your area and to check their references.


  
    ▪American Bar Association, www.aba.net


    ▪American Institute of Certified Public Accountants, www.aicpa.org


    ▪National Association of States Board of Accountancy, www.nasba.org

  


  Training


  For better or worse, there is no official certification for children’s birthday party planners. For the better, because you don’t need to acquire any specific certification to open your business. For worse, because if you are looking for training or certification, it can be a bit frustrating.


  A good place to find informal training is at your local community colleges, which often offer classes in catering, food and floral design, web design, marketing, and other areas of interest to event planners. Community College School Guide (www.collegebound.net) offers information about community colleges throughout the country and the types of classes offered.


  The two organizations below offer certification for event planners. This certification, while not specifically targeted to children’s party planners, is still useful. Some clients look for a professional certification when hiring party planners. I have found, though, that typically, my clients do not look for or feel the need for certification.


  Convention Industry Council, www.conventionindustry.org; this group offers the training to become a Certified Meeting Professional (CMP).


  International Special Events Society, www.ises.com; this group offers certification as a Certified Special Events Professional (CSEP).


  Small Business Development Help


  Often you can find free, professional help in your community or at your fingertips when you access these Web sites:


  
    ▪America’s Small Business Development Center Network, www.asbdc-us.org


    ▪Service Corps of Retired Executives, www.score.org


    ▪Small Business Administration, www.sba.gov


    ▪Small Business Development Center Network, sbdcnet.org

  


  Trade Associations


  I’ve found that networking locally has been the best way to grow and promote my business. Your local chamber of commerce will likely prove invaluable in helping you to network and to make important business connections (www.chamberofcommerce.com). However, as your business grows you may want to attend the meetings of national organizations to learn more about event planning.


  Event Planners Association, www.eventplannersassociation.com; the Event Planners Association offers legal and business advice as well as vendor resources and an online chat room for brainstorming with other event planners.


  Useful Web Sites


  www.birthdaypartyideas.com: This site claims title to listing “the world’s largest collection of birthday party ideas.” This Web site breaks the ideas into categories—“kids party ideas,” “teen party ideas,” and “adult party ideas,” for instance. I find this site useful in helping to track party trends, as it typically keeps a list of the current top ten themes.


  www.marthastewart.com: This Web site is simply loaded with inspiration. From how to set a festive table to designing child-friendly centerpieces and everything in between, this is a terrific source.


  www.pbs.org/parents/birthdays/. This Web site, created by the crew at Public Broadcasting Systems, offers solid advice for children’s party planners, including how to ensure that activities are age appropriate, how to determine the appropriate number of guests, how to develop child-friendly menus, and more.


  Web Site Design


  Lopuck, Lisa. Web Design for Dummies. New Jersey, For Dummies, 2006.


  McFedries, Paul. The Complete Idiot’s Guide to Creating a Web Page. Florida, Alpha Publishing, 2008.

OEBPS/Images/frn_fig_001.jpg
Finding Your Niche

Writing a

Avoiding Common M

Amy Jean Peters





OEBPS/Images/frn_fig_004.png





OEBPS/Images/chpt_fig_001.png





OEBPS/Images/bck_fig_001.png





OEBPS/Images/chpt_fig_002.png





