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My journey
When I started DJ Everic, I did not know how far my music would travel. I wanted to make something, release it and find out whether people wanted to listen. Not everything was planned in advance. Much of it developed by trying things, seeing what worked and building on that.
I use different tools for my music, including AI. The images and videos around my tracks are also part of that creative process. Releasing a song turned out to be only the beginning. How do you get someone to stop scrolling? How do you make it clear who is behind the music? And how do you persuade someone to look up the full track?
Gradually, DJ Everic developed a distinct identity: colorful, energetic and recognizable. I made clips, tried new visuals and looked for ways to get my music heard. Sometimes the next step was a new song. Sometimes it was a different video for music that was already out.
A particularly special part of that growth was seeing other people use my music in their own videos. From that point on, the music reached places I could never have taken it myself. My songs developed a life beyond my own profile.
Eventually, DJ Everic grew to more than 40,000 monthly Spotify listeners. Yet those figures do not tell the whole story. Behind every visible result are decisions, adjustments and new attempts. A large audience does not automatically mean everyone remembers your name or follows you. That, too, became part of the learning process.
That is why I share my experiences in this book. Not because I have discovered a secret formula, but because my approach might give other emerging artists ideas. You do not need every answer before you start. You can begin, learn along the way and gradually discover what suits your music.
My reach on YouTube
My music has also found an audience on YouTube. The checkpoint I supplied shows:
	Total views: 6,737,835.
	Watch time: 86,578.5 hours.
	Impressions: 8,206,597.

These figures describe different aspects of reach: views count playback events, watch time is the combined time people spent watching, and impressions count how often video thumbnails appeared on eligible YouTube surfaces. The reporting period was not specified for this checkpoint.
About this book
MAKE MUSIC. GET HEARD.
Het praktische groeiboek voor onafhankelijke artiesten: van je eerste release naar 40.000+ maandelijkse Spotify-luisteraars.
DJ Everic · English reading edition · 2026 edition
This book turns a real independent artist's growth experiment into a repeatable workflow. It connects music, short-form discovery, release strategy, the transition to Spotify, analytics, catalog management, promotion, visuals, media outreach and building a fanbase.
An important note about the numbers
The 40,000+ figure is a growth milestone that was reached. It is not a promise that every artist will reach it. During the documented period, DJ Everic grew from zero to more than 40,000 monthly Spotify listeners. TikTok, YouTube and Shazam each grew at their own pace. Spotify followers remained much lower. Monthly reach and a lasting fanbase therefore need to be measured separately.
No guaranteed outcome
No honest growth guide can promise that the same steps will produce the same numbers for everyone. Musical taste, timing, platform distribution, countries, creative quality, budget and luck all matter. What you can copy is the workflow: run more strong experiments, recognize winners sooner, convert attention more effectively and keep developing your catalog.
Background
This is a practical learning guide based on the working methods, experiments, questions, figures and creative processes developed around the DJ Everic project in 2026. Some numbers are checkpoints reported at the time, rather than audited platform exports. Platform features and eligibility rules change. Check current details in the artist dashboard or official help center before spending money or making an important release decision.
This book is for independent artists looking for a useful approach. Fast testing, simple measurement and consistent publishing take priority over searching for secret tricks.
How to use this book
	Read Parts I and II before increasing your release frequency. A weak discovery-to-listening path only makes you lose new attention faster.
	Complete the action checklist at the end of each chapter. Do not wait until you have finished the entire book.
	Track a small set of figures weekly: reach, engaged listeners, saves, followers, videos by other creators, repeat listening and sources of streams.
	Do not give every track the same promotion. A song can be an A-, B- or C-track. Update that ranking when the evidence changes.
	Revisit older songs. A release is not over when its release week ends.

Introduction
My music and the tools I use
I use several tools to make my music, including AI. AI is therefore part of my workflow as DJ Everic. In this book, I share my experiences of releasing and promoting my music and building an audience.
The real goal: build a fan machine, not a brief streaming spike
A viral post attracts attention. A stream means someone is listening. A save shows interest. A follower chooses to stay connected with you. As an independent artist, you need to connect those stages so every successful moment has a logical next step.
The DJ Everic project is instructive because this difference became visible. TikTok could generate enormous reach and large numbers of videos by other creators. Monthly Spotify listeners could grow quickly. YouTube could accelerate. Yet Spotify followers remained far below those reach figures. That is not failure. It is a problem of converting attention into a lasting relationship, and that is something you can measure and improve.
The central idea of this book is simple: do not optimize one platform as though it stands apart from everything else. Build a reinforcing cycle. A song contains a recognizable moment. Short videos expose it. Other people reuse it. Their activity creates searches. Searches become streams. Good songs lead to saves and repeat listening. Strong profiles and clear calls to action bring followers. The data reveals what to promote again. Then the cycle starts over.
The rule
Do not ask only how to reach 40,000+ monthly listeners. Build a system that earns the next 1,000 listeners, keeps more of them engaged and persuades a growing share to save, follow and return.
1 · Define your 40,000+ monthly listener goal
A monthly listener goal becomes useful when you connect it with discovery, repeat listening and a catalog that keeps people interested beyond a single song.
Monthly listeners and followers measure different things
Monthly listeners show how many unique people listened to your music within a recent rolling period. Followers have deliberately chosen to follow your artist profile. A viral song can produce a large monthly listener spike while follower growth remains limited.
This book uses monthly listeners as its main growth milestone because that is how the DJ Everic project visibly reached scale. Followers remain a signal of a more lasting relationship. Measure saves, repeat listening and follower conversion in every campaign as well.
Build a growth model
Suppose 100,000 people discover a sound, 10,000 visit the profile or search for the artist, 4,000 listen on Spotify, 800 save the track and 200 follow. The campaign brings 4,000 listeners. Of the original discovery audience, 0.2% become followers. Growth can come from more discovery, better click-through, stronger songs, repeat listening or a more persuasive artist profile.
Do not search for one universally good percentage. Measure your own baseline. Does reach double without monthly listeners increasing? Then the bridge between post and song is weak. Do listeners rise while saves, follows and repeat streams remain flat? Then the campaign created curiosity but little lasting interest so far.
Action checklist
	Write down your current Spotify follower count and your target for twelve months from now.
	Measure new followers each week, not only the total.
	Place monthly listeners, saves and profile visits next to follower growth so you can see conversion.
	Choose one leading indicator you can influence daily: published content, other creators using your sound or direct profile visits.

2 · Build an artist identity people remember
Competition for music listeners' attention is intense. Recognition means you do not need to explain everything from scratch each time.
Identity is a pattern, not a logo
DJ Everic gradually developed a recognizable visual language: neon energy, simple large titles, looping movement, vertical TikTok visuals and recurring calls to action. The exact style is not the most important part. Repeatability is.
A strong identity has four layers: sound, visuals, language and behavior. A particular hook, vocal treatment or rhythmic energy can be recognizable. Visual cues include color, typography and movement. Language includes your naming style and recurring phrases. Behavior concerns how often you publish and how you interact with fans.
Put your brand rules on one page
	Three words that describe your music's energy.
	Three visual rules, such as a dark background, neon edge lighting and a large readable title.
	One consistent presentation of your artist name.
	One sentence explaining what people can expect when they follow you.
	A short list of things you avoid because they weaken recognition.

Consistent without becoming boring
Consistency does not mean every cover must be identical. Someone seeing three different posts should suspect they came from the same artist. Keep the foundation stable while changing the scene, characters, movement, colors or story.
Action checklist
	Review your last twenty posts. Can a stranger recognize the same artist without reading the username?
	Create one vertical master frame and one square master frame.
	Choose consistent file names for releases, visuals and versions.

3 · Make songs people recognize and want to hear again
The simplest content strategy begins inside the song itself.
Build a recognizable moment
A short-video platform does not need to understand the entire song immediately. It needs a moment that holds up outside the full track. 'Laaa-la-laaa' worked as an idea because the musical fragment was easy to remember, imitate and reuse. 'Up Up Up Up DOWN' similarly suggests an immediate movement and visual.
The test is not whether something is complicated or sophisticated. The test is whether someone can recognize, sing, describe or move to the key moment after hearing it once. A recognizable moment can still belong to a complex or emotional song.
Five kinds of moments other people can use
	A vocal hook: a phrase or sound pattern people can sing along with.
	A movement cue: words or rhythm that suggest what the body can do.
	A visual cue: a lyric that immediately suggests a scene or effect.
	A drop or contrast: a change that works for a before-and-after edit.
	An identity cue: a sound, phrase or tag strongly associated with you.

Do not write exclusively for the algorithm
A reusable hook can create discovery, but the full song must reward the click. If the rest feels like filler, you may get a sound trend without lasting fans. The hook should open the door to a song people want to hear again.
Action checklist
	Identify the strongest eight-to-twenty-second fragment in every unfinished song.
	Describe in one sentence which movement or visual naturally fits it.
	Test whether five people remember the hook after one listen.
	Keep a version in which artistic quality comes first. Do not let clip optimization damage the full song.

4 · Build a release system
Growing independently becomes easier when releases are part of an ongoing process rather than separate emergencies.
Think in overlapping cycles
A release has at least four phases: preparation, launch, evidence gathering and reactivation. Preparation covers metadata, visuals, a pitch and a content inventory. Launch starts the first wave. Then you study what the audience actually does. Reactivation means giving a proven song, new or old, fresh attention when conditions are favorable.
This prevents you from dropping a song after seven days. A catalog track can grow again because of a trend, a new country, a creator using the sound, a radio moment, a video format, an algorithmic recommendation or a related new release.
Cadence and capacity
Weekly releases work only if each song receives enough creative and promotional attention. During DJ Everic's planning, a three-to-four-week cadence became attractive: earlier songs could keep growing while the next release was prepared.
The right pace is the fastest pace at which you can maintain quality, accurate metadata, visuals, pitching, analysis and post-release experiments.
Four lanes in your release process
	Writing and production: several ideas are in development.
	Finishing: mix, master, title, metadata and cover.
	Scheduled: distributor delivery, pitch and content are ready.
	Active catalog: new and older songs receive promotion based on results.

Action checklist
	Do not schedule a release without at least ten short-video ideas.
	Use one calendar for production, delivery, release and renewed promotion.
	Leave room to postpone a weaker song when another track is clearly accelerating.
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