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Dedication

This book is dedicated to you, author friend, and all the other wonderful, committed and determined self-published authors around the globe.

You’re truly amazing.

Important Information

This is not a jargon-filled book for experienced marketers. It is an easy-to-read-and-implement roadmap to help new authors navigate the basics of content marketing. You can follow the days in order (1 to 30) or choose a subject from the contents list and take your own route.   
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Why Buy This Book?
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I’ve worked with hundreds of authors over the years, and once the excitement of their book launch is over, they find themselves stuck. 

In most cases, they hadn’t thought about marketing. To be honest, they’d never seen past the excitement of seeing their book published and available to buy. 

That’s why I wrote this book. 

I want to help new authors, just like you, who are ready to start the next road on their author journey. I want to show you that even without a hefty marketing budget, you can still attract new readers and build a healthy online presence by doing what you do best – creating.

Learning the basics of content marketing – blogging and social media, in particular – will help you to establish, nurture and grow your author business for the long term. 
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To Get the Best From this Book... 
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Read it from start to finish. 

Keep a notebook handy because heaps of a-ha moments and ideas will flood in as you read. 

Read the book again and do the tasks. 

Either do one task a day (from 1 to 30) or choose your route by picking topics from the contents page. 

Take action. Don’t let this be another book that sits on your shelf doing nothing. There are so many opportunities waiting for you between these pages. Don’t waste them.
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Introduction
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What is content marketing anyway?

Good question! I’m pleased you asked!

In its simplest terms, content marketing is a way of communicating and building a relationship with your ideal audience to get results. 

You know that author page you love on social media? The one you look forward to reading every day because the posts are funny, make you smile, or share exciting book news and insights into an author’s life? That’s basically one aspect of content marketing. 

If done properly, content marketing can create all kinds of opportunities for you. It will boost your author reputation and contribute to your book sales. It can get very complex. But don’t worry. This book isn’t designed to bamboozle you. I want to show you the simplest way to start content marketing, grow your audience, and sell more books. 

I won’t be encouraging you to do a SWOT analysis or work out your KPIs or any of that heavy marketing lingo you associate with big global companies. I’m more about the real, day-to-day stuff and keeping the process nice and simple. 

I want you to see that content marketing is within your reach, particularly as writing is your craft. Once you get the hang of it, I know how much you’ll love it, too – even if you don’t see yourself as some hotshot marketeer. 

Content marketing comes in all kinds of forms:

	blogging

	email marketing

	guest articles

	social media posts

	ebooks

	lead magnets

	online courses

	webinars

	podcasts


And the best part about it is you get to experiment. Find out what works best for you, which content forms suit you best, and how to get the quickest results. Don’t be afraid to play around with new ideas. Whenever I’ve swerved from my usual content, it’s always brought great results (more engagement/clicks through to links). 

Why is content marketing so important?

Marketing is a fundamental cog in every business model. And it’s vital that, as an author, you embrace every benefit it offers. Entertaining and engaging content will represent your author brand, ethos and ideas. 

If you’ve written a non-fiction book, content marketing will communicate your expertise with your audience and encourage them to take action. 

If you’re a fiction writer, then the strategy behind your content marketing is ultimately to build a relationship with your audience, pique their interest, encourage them to buy, leave you a 5* review, and join the waiting list for your next book. 

But it takes work and patience. 

You can’t just expect to set up your blog or social media pages, slap some content together and expect your book sales to go through the roof. 

You have to learn how to use your content strategically; understand what kind of content to use and where and when to use it. And please remember, it’s a cliché, but it’s true ... content marketing is a marathon, not a sprint. 

Whilst it can feel overwhelming if you’re new to this (and let’s face it, you probably didn’t envisage becoming a content marketer when you published your first book), you’ll soon discover what works for you and find your natural voice. 

I’ve created this short and sweet 30-day roadmap to help you build a foundation, understand the basics, and start your exciting content marketing journey.

As a writer myself, I love creating content for my business. And I’m sure you will, too, once you get to grips with everything. It’s a fab opportunity to share your craft, boost your credibility as an author, and keep visible. 

So, without further ado, let’s get started, shall we? 
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Day 1: Pinpoint your audience
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Do you know who you’re talking to?

I hope so. Chances are, your audience is probably also your ideal reader (ie the people you’ve written your book for). If you haven’t pinpointed your audience before you start creating content for them, your efforts will be a big waste of time.

You see, casting a wide net and using generic content (known as ‘spray and pray’ in the marketing world) will repel and not attract your target audience because you aren’t talking specifically to them. 

So how can you define your target audience/readers?

Well, you can start by thinking about their:

	age group

	gender

	family circumstances

	hobbies and interests


This helps you to get inside their heads. Once you’re in there, you can cater to their specific needs/wants/desires and increase the power of your message. 

For example, let’s say you’ve written a book about meditation. Your target audience will probably be interested in most things spiritual. So you could create all kinds of mind/body/spirit content to keep them engaged. Any images you create would fit in with this spiritual vibe too.

At this point, business coaches and marketing gurus would urge you to create a customer avatar. However, I’m not going to do that. 

Personally, I hate creating avatars. I overthink them. (Typical writer, right?) And if you do too, then keep reading. What works better for me when I’m considering my ideal client for my self-publishing business is to do some brainstorming. 

I think about an author who was an absolute dream to work with. He/she was forthcoming with the information I needed from them, their standards were high, they were super communicators, trusted me with their book, and we worked well together as a team. 

So as you can see, this had nothing particularly to do with age, gender, family circumstances; it was more about their personality, skillset and attitude. If this works for you too, then brainstorm the same way as I do.
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***A little reminder***

Your ideal reader isn’t only your current reader. It’s also your future reader.
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When considering ideal readers for my books, I’ll think about their current situation. For example, I know that anyone picking up my book, Publish on Kindle: From Manuscript to Published on Amazon the Step-by-Step Guide will have little to no knowledge of the process. They may be scared to start, or they struggle with techy stuff. They are probably overwhelmed at the thought of handling the publishing process alone, but they’re also determined to learn. 

Has this sparked ideas for you too?

What’s important to remember here is that you, like me, need to know your ideal reader inside out. You need to be able to picture them in your mind so you can create content that really grabs their attention (and compels them into taking action). 

Pinpoint what they need. Are they looking to be entertained/educated? Are they hoping to build an online author/reader relationship with you? Are they waiting to buy your next book?

Ready for your first task?

Grab your pen and paper and get cracking!

Day 1 TASK

Either create an ideal reader avatar or, if that’s not your bag, do some brainstorming like me. Remember, don’t overthink this/procrastinate about it. 

Just ensure you have a good enough picture of your ideal reader so you can tailor your content for them. 

The goal at this stage is to nurture a relationship with your audience and THEN sell your books. (It will have a natural flow once you get your content right.)
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