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Introduction
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CPA, which stands for Cost per Action, is a type of affiliate advertising that is used by almost every company in the world to generate leads for their products. This marketing is carried out by affiliates who use their own websites to direct traffic to the advertiser's website for the company's product. CPA marketing focuses on pay-per-click and pay-per-lead advertisements.

Although Google used CPA networking as a major component of their advertising campaign until June 2008, eBay has now adopted this method of marketing and dubbed it AdContext. CPA stands for Cost per Acquisition. This makes more literal sense, because CPA network affiliate advertisers are paid based on what the advertiser acquires from his or her customers.

There is no money back guarantee in this type of advertisement. Affiliates are paid per lead that they provide to advertisers as long as the entire action is completed by potential customers. This makes it easier and simpler for advertisers to work for their company, as well as affiliates to work for their advertisers.

Because there are many CPA networks and hundreds of affiliates are hired from these networks, advertisers usually have affiliate managers who go through each of these affiliates' resumes and hire only those who have the best lead generation records or are the most appropriate for a specific line of marketing.

The goal of CPA marketing is to drive traffic to the company's website. The advertisers of these companies outsource this job to affiliates, who are paid in commission based on the quality of lead generation that they can provide. Affiliates then use various forms of advertising to increase traffic to the website, such as banner ads, keywords, article directories, pay per click ads, and video ads.

CPA networks are used by companies that sell insurance, credit and/or debit cards, public bonds, or even cell phone ring tones to generate leads. Affiliates should keep in touch with their managers because they are up to date on the latest information about the COA networks and new marketing ideas.

Although receiving $30 for each action that an affiliate is able to generate from potential customers may appear to be a low-cost bargain for the work that they put in, if they have a sizable customer profile of 400 to 500, this amount can quickly add up to a sizable monthly pay packet.
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Chapter 1: Choosing the Best CPA Plan for You
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Once you've been accepted by a CPA network, you'll need to start making decisions about the offers you want to sell to your online customers. Don't base your decision solely on your likes and dislikes, which means you'll need to find niches that sell more and direct a lot of traffic if you want to make a lot of money.
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How to Research Market Competition

The creative intelligence is the most important aspect of any business's success. It's not just about who you know, how hard you work, or how lucky you are. Whatever you do, you should always be at your most creative. To be successful with CPA marketing, you must conduct extensive research to learn which keywords consistently rank high in search engines and which are always popular, as well as keep an eye out for well-known niches using the numerous trend sites.

Once you've identified the keywords that are frequently searched. This means they haven't yet been used in CPA offers, and you can use them to create your own sales advertisements.

When you learn that a particular CPA offer is very popular, don't assume it means it's a dead end for you. Instead, use the information you've gathered to gain a better understanding of the various products that are constantly in demand, and then use it to drive traffic to your website.

The key is to use the same methods, materials, and taglines in order to increase sales. More important than what you sell is how you sell it. There is a significant difference. Your creativity must shine through, and you must come up with unique ideas that will appeal to online shoppers.
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What is the best way to compare CPA offers?

The main CPA mantra is that you should make choices that are hot, trendy, popular, and in high demand. If you can find that with CPA offers, regardless of whether they generate a little or a lot of traffic, whether they fall or not- you will be making the right decision with a lower chance of failure.

When deciding which CPA offers to sell, instead of going through them individually, which is extremely time consuming, why not take advantage of the many online tools and programs that can quickly help you locate the information you need.

It is a common misconception that if a CPA offer offers the highest pay, it is the best option. This is the kind of thinking that can lead to failure. You must conduct research to identify the niche product that will sell repeatedly!
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Chapter 2: Methods Of CPA Promotion
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Your CPA promotion can be done in a variety of ways. Some of these require you to have your own website, whereas others do not. CPA marketing is a lot like other types of marketing. At first, you'll need to think about what product you can promote that fits your niche and where you can market it, where your visitors will be interested in learning more or purchasing a product.

Let's take a look at some of the most popular CPA marketing promotional methods on websites.

1. Sales or landing page – This is similar to a direct sales page and should usually include additional product information. It's usually set up to be a hard sell, with the goal of getting the visitor to click through to the merchant or at the very least sign up for the site's mailing list. Some sales pages try to achieve both of these goals; however, it is often more beneficial to have one direct path through your landing page. You may lose more clicks if you have too many options.
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2. Review Website – This type of site typically contains three or more products in a specific niche, such as weight loss or gardening. There will be a brief introduction to each of the products, followed by a review of the product's performance, and often followed by a star rating out of five. Each product is typically ranked in order and should include a link to either a personalized landing page or the merchant's page.
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3. Splash Page – This typically contains light content with flashy graphics and a punchy headline. The copy encourages visitors to enter their information or to visit the merchant's website.

There is very little product information available. These types of pages are frequently used with products that don't require much explanation or are already well-known in the market, such as the iPhone.

––––––––
[image: ]


4. Fun Landing Page – This is similar to but not the same as a splash page. In most cases, there is a question with two or more answers that can be selected by clicking on the very large dominant buttons. On this type of page, a game is occasionally used. It's not the type of page that people return to. Its sole purpose is for your visitors to click through right now.

On your website, we've discussed various promotional methods. There are other methods, of course, but this is one of the most common.
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Chapter 3: How To Choose CPA Offers

[image: ]


When you've decided that it's time to start making money with CPA Marketing, you'll need to sift through the various CPA offers. Begin by identifying the top 8-10 CPA networks in which you want to participate. This is more beneficial than simply attempting to narrow down a niche and devoting a significant amount of time to research, only to discover that there are a plethora of offers available to you. You can waste a lot of time and energy while becoming more frustrated.

After you have chosen the best 8 to 10 offers, you must sit down and begin to work your way through the markets available online to learn which are the most popular in demand and which are the easiest to make the most money. The trick here is to figure out what hot topics are being searched for the most in search engines and news.

The best place to start is with Google trends. To find celebrity news stories, go to http://google.com/trends. You'll need to keep an eye on things so you don't get distracted by these stories. People aren't interested in personalities when they're reading about the product(s) they want to buy, so skip the personality stories.

Other trends to keep an eye out for are:

http://www.google.com/press/zeitgeist.htm

http://hotsearches.aol.com

http://buzzlog.buzz.yahoo.com/buzzlog

http://www.blogniscient.com

http://50.lycos.com/alite.asp

http://blogpulse.com

After browsing these trend sites, you'll have a better
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