
[image: ]

Copyright © 2026 by Lorraine G. Stewart

All rights reserved.

CultureScans®️, CultureScanPRO®️, ROJEK Consulting®️, Everything Good comes from Cultural Fit™️, UNBOX THE DRESS™️ are trademarks registered in the U.S. Patent and Trademark Office and in other countries. All rights to their use are reserved.

No portion of this book may be reproduced in any form without written permission from the publisher or author, except as permitted by U.S. copyright law.

This publication is designed to provide accurate and authoritative information in regard to the subject matter covered. It is sold with the understanding that neither the author nor the publisher is engaged in rendering legal, investment, accounting or other professional services. While the publisher and author have used their best efforts in preparing this book, they make no representations or warranties with respect to the accuracy or completeness of the contents of this book and specifically disclaim any implied warranties of merchantability or fitness for a particular purpose. No warranty may be created or extended by sales representatives or written sales materials. The advice and strategies contained herein may not be suitable for your situation. You should consult with a professional when appropriate. Neither the publisher nor the author shall be liable for any loss of profit or any other commercial damages, including but not limited to special, incidental, consequential, personal, or other damages.

1st edition 2026

ISBN Paperback: 978-1-970487-17-6
ISBN Hardcover: 978-1-970487-18-3
LCCN: 2026944074
Printed in the United States of America
For permissions or inquiries:

lstewart@rojekconsulting.com
Illustrations and published by:
Bridge Publisher
www.bridgepublisher.com

DEDICATION

I am personally grateful to have met so many people during my lifetime. Here is a recap of what inspires me and motivates me to share it with you.

The Enduring Power of Shared Values

Despite the ever-changing landscape of modern society and the diverse influences shaping our world, the concept of shared values remains a foundational guide for audiences across all sectors. Leveraging shared values is essential for leaders and organizations seeking to connect meaningfully with individuals in any field.

The Role of Cultural Values Assessments

Conducting cultural values assessments is a key step in identifying the core principles that unite people. These evaluations illuminate the fundamental beliefs that bond us, regardless of our backgrounds or industries. The process of understanding and articulating these shared values provides transformative insights, enabling leaders to align teams and stakeholders around common goals.

From Insight to Action: Setting Objectives and Strategies

Once these core values are recognized, it becomes possible to clearly define objectives and their significance. This clarity allows leaders to develop effective communication strategies tailored to their audiences. By setting agreed-upon goals, leaders can collectively engage others in a journey of discovery, dreaming, defining, and designing the way forward; the course of action that is likely to lead to success, a desired outcome or happiness; especially when a situation is complex or problematic. 

Outstanding leaders create a sense of ownership and shared purpose.

Through collaboration, we create opportunities for forgiveness, relive positive memories, and spark inspiration and motivation for new beginnings.

Extend the Periphery of the Full Circle

Working together based on shared values opens the doors. As leaders and teams of people align around these unifying beliefs, they create opportunities for meaningful change, resilience, outstanding performance and lasting impact.

Lorraine 
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My cup overflows.

What Matters the Most to You?

Whatever things are true,

Whatever things are noble,

Whatever things are just,

Whatever things are pure,

Whatever things are lovely,

Whatever things are of good report,

If there is any virtue and if there is anything praiseworthy, 
meditate on these things.

– Philippians 4:8
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CHAPTER I: VALUES
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No Debate, No Questions

True leadership begins with understanding.

What truly matters to others. 

When we listen deeply and align

our actions with shared values, 

We empower ourselves to connect,

inspire, and create a meaningful impact.

Empathy and purpose are bridges to collective success.
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The world is complex today. Despite our efforts and commitment to work and family, there is an increasing sense of pressure. Thinking about problems creates the feeling that time is passing quickly.

Leadership styles vary among individuals. Some people exhibit strong leadership abilities and are often vocal and extroverted. Some are more formal, professional, and influential; others may feel challenged in the leadership role where they are responsible for others, particularly when they lack confidence in their decision-making abilities or struggle to communicate effectively with their team. 

However, the true measure of effective leadership lies not only in innate talent but also in a deep understanding of what values motivate people and inspire their actions. Recognizing the core value drivers is essential for leaders who seek to influence others in a meaningful way.

When leaders align their decisions and behaviors with shared values, they create an environment where people feel seen, heard, and understood. This alignment becomes the foundation for trust and authentic connections, ultimately empowering individuals and teams to achieve their best. Understanding and prioritizing the values that motivate and inspire others is the most critical aspect of successful leadership.

Transparency is crucial for cultivating trust within the business sector. This is especially important for marketing leaders and their advertising agencies, as openness allows them to collaborate more effectively, resolve conflicts quickly, and work toward shared goals. Today, we face pressure to define key performance indicators for client-agency relationships. However, stepping back to understanding what is most important to people helps prevent frustration, mistakes, confusion, and sadness.

Successful leaders in all functions can encourage a healthy culture of openness. Thinking and rethinking, waiting quietly, listening, and forgiving are key steps toward establishing strong, trustworthy partnerships.

[image: ][image: ]
Today, the complexity of artificial intelligence and data analytics is a major threat to standard ways of working. The rapid shift to AI is causing stress, vulnerability, and worry for some. Yet, AI generates curiosity and eye-opening fascination for others. The pace of change stuns us and requires our shift in attention. C-suite leaders who focus on marketing, media, and advertising expenses and return on investment want quality information and full transparency; without it, gray areas lead to confusion and mistrust among stakeholders.
In the marketing and advertising industry, leaders who practice clarity in conversations will enhance their credibility. Successful marketers cultivate a more collaborative environment with their agencies.

Accomplished C-suite leaders thrive in their roles. They have survived changes in the economy, society, and our increasingly connected global world. The inner circle of C-suite leaders tries to plan as well as measure the output of the financial investments made, ensuring that their strategies align with the overall goals of the organization and adapt to market fluctuations. 

Money matters to many people, yet it comes and goes.
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Successful marketing and advertising leaders are comfortable with paradoxes. Differing points of view with conflicting data may make some people feel anxious or vulnerable.
Brave leaders encourage open discussions by considering diverse perspectives, which leads us to more options. Effective conversations clarify expectations, build stronger relationships, and help people feel valued and purposeful. Leaders focus the conversation on the solutions that inspire collaboration. People can engage with the paradox, accepting conflicting points of view when they ask others for additional perspectives that may be missing.

[image: ]
Questions for reflection:
What’s on your mind?
What inspires you?
I’m curious about who is important to you.
What do you care about the most?
What can you feel most confident about moving forward?

When agencies contribute as genuine business partners, viewing their clients' business priorities as their own, it strengthens the relationship and builds trust. The creativity in the marketing and advertising industry is not confined to boundary-pushing creative content; it also shows up in conversations, ideas, and the language people use to describe the work they do. Financial pressure today should not justify negative actions or paradoxical practices that conflict with client interests or agency leadership expectations. For instance, client companies that prioritize transparency and share rewards have seen increased stakeholder satisfaction and long-term success.

Core values refer to the fundamental beliefs that guide an organization's actions and decisions, while cooperation involves working together towards common goals with increased understanding and mutual benefits.

The result? People will love working together!
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Many C-suite leaders focus on the broader external picture, yet they also draw on their personal values to determine how to best serve others. Historically, leadership styles have been top-down, authoritarian, and transactional. The ongoing shift to participative, purpose-driven leadership continues in the modern workplace.

Throughout time, many faith-based, servant leaders who knew what to do would listen to understand the needs and concerns of their stakeholders. The core values of servant leadership are broad and deep yet stable. Effective leaders foster an inclusive community. For some leaders, intentionality serves as the foundational principle behind effective communication, deliberate decision-making, strategic foresight, and the development of trust.

When listening and learning, servant leaders demonstrate a high level of intentionality in their leadership approach. They take the time to discover what is most important to others. They build relationships based on goals, aspirations, and core values.

In comparison, transformational leaders are often charismatic and inspiring to others. Many operate with conviction, driving greatness without waiting for all the correct answers.

Leaders will reach out and dare to discover what will make the most difference, given the challenges ahead. The core values of twenty-first-century servant leaders are often grounded in the past and evolving towards what is crucially needed to overcome negative roadblocks on the paths ahead.

Although global leaders convene and communicate to propose their perspective for solutions, their challenges often seem insurmountable. The world requires proactive, dedicated leaders to address these universal pressing issues. Managing global climate change, economic instability, and the responsible use of AI are just a few of them. The emergence of values-driven, effective leadership and an inspirational, forward-thinking principle is vital for overcoming these obstacles.
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A commitment to others fuels compassionate and impactful initiatives, as it inspires individuals to collaborate and create positive change within their communities. Relationships are pivotal in our lives, as they provide the foundation for community and family support and enhance social connections. Leadership plays a crucial role in what women who have made it to the C-Suite level or are business owners can now accomplish in our world! Their integrity, honesty, and strong moral principles guide decisions and establish credibility, making them agents of change in various fields.

The ability to foster trust is fundamental, as it facilitates connections and ensures reliability in relationships and actions. Women demonstrate their leadership by relentlessly pursuing progress, continuously striving for goals, and adapting to achieve them, leaving a lasting impact on society.

Successful growth for brands and businesses involves systematically defining growth strategies, increasing revenue, and achieving system-wide organizational objectives. This process includes identifying areas for improvement, streamlining workflows, and leveraging technology to boost efficiency and effectiveness. Yet, despite our tech-driven world, people will matter the most.
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Strategic thinking and advanced planning are crucial for all leaders.
Servant leadership is a leadership philosophy that prioritizes the growth and well-being of employees and the community over the leader's personal ambitions. It emphasizes serving others, fostering a supportive environment, and empowering individuals to achieve their full potential. This method is based on the idea that leaders are most effective when they focus on their team’s and organization’s needs. 
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An organizational culture is defined by its core values, which serve as the intangible motivation behind every decision and action taken by its members. Leaders strive to cultivate supportive, productive relationships between stakeholders and agencies, aiming for a deeper alignment of purpose throughout the organization. 
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With the appropriate partners, your organization’s long-term vision can be established and communicated with confidence, while short-term actions are implemented effectively. Discover how it feels to have marketing resources optimized to transcend mere execution and achieve true mastery in your industry—propelling you towards your future goals. 
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Five Steps to Foster Meaningful Connections with Others

Connection represents the dynamic that emerges when individuals feel recognized, understood, and appreciated. [image: ]
Clients and agencies establish effective collaboration through open and unbiased engagement, leading to sustainable and robust relationships. Engaging in attentive listening and ongoing learning

●  Demonstrating humility

●  Building and maintaining trust

●  Prioritizing positive outcomes

●  Nurturing a healthy organizational culture


Our goal is to help you find the right balance between addressing current challenges and building a clear path toward future success.[image: ]
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Kaleideum is a popular, innovative, and dynamic experiential learning museum in Winston-Salem, NC. Creatively designed, inside and out. I visit each year with my grandsons, who laugh, learn, and play. 
Step inside and immerse yourself in a world of exploration and adventure. Whether it’s exploring the marvels of the natural world, delving into the wonders of outer space, unraveling the mysteries of human anatomy, or immersing oneself in the fascinating world of technology, Kaleideum captivates minds and ignites a thirst for learning more.

[image: ]
Growing up in the 1960s, I would be the young co-pilot on a twin-engine Cessna 400 Skyliner that my dad was flying. When he was young, paper airplanes were a common childhood activity that represented dreams of flight. Jack Stewart grew up in an entrepreneurial family that started successful brick and tile manufacturing companies in Ohio. He learned to fly as a teenager and would fly over lakes, woods, mining acreage, and railroad track grounds.
Paper airplanes symbolize lift, freedom, and the desire to explore. In famous stories, movies, and tales, flight evokes the feeling of movement and momentum and the desire to achieve more.

What do you think happens in the prominent film “Paper Planes” released in 2014? Let’s discuss the flight forward.
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CHAPTER II: POSITIVITY
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Always be Truthful

“In challenging moments of dissonance,

We need to stay curious and resist

choosing comfort over courage.

It’s brave to invite new information to the table,

to sit with it and hear it out. It’s also rare these days.”

~ Brene Brown, Author, Atlas of the Heart

[image: ]
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Many leaders struggle to always tell the truth.

Understanding what matters to individuals often inspires progress, despite existing corporate guidelines. Rigid rules that aim to maintain order and efficiency often bind many corporations. However, these regulations can sometimes stifle creativity and hinder personal growth, leading to employee dissatisfaction and a lack of innovation. The challenge lies in balancing the need for structured regulations with the need to foster an environment where individuals can flourish and contribute their best work.

What matters to individuals, regardless of gender, is creating a workplace that values collaboration, respect, and mutual support when they want to work better together. Men and women both desire a sense of belonging and recognition for their contributions. Open communication, trust, and the ability to share ideas freely are essential components of a harmonious and productive work environment. When individuals feel valued and empowered, they are more likely to engage actively and bring innovative solutions to the table, driving the organization forward.

[image: ]
When leaders honor what matters most to people, they still face a hard reality: strategy, resources, and risk never go away. They must approach their work with both compassion and discipline.
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One of the primary challenges for leaders in executing strategy within a dynamic market is effective management of resources and risks. Leaders must allocate and optimize human, financial, operational, and technological resources in a manner that supports strategic initiatives, while balancing the trade-offs between short-term and long-term outcomes. Furthermore, it is essential for leaders to identify and mitigate potential risks and uncertainties that could threaten their strategy, including market shifts, competitive pressures, regulatory changes, and operational disruptions.
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Building trust and promoting a collaborative environment in which all individuals feel recognized and empowered are important for effective leadership. 

What qualities are necessary to be an exceptional leader, regardless of circumstances?

Here are five strategies leaders can use to tackle issues before or during tough times:

Make Yourself Approachable

It is imperative for leaders to be approachable. Unpredictable or negative reactions to unfavorable news or ideas can deter individuals from working under such leadership. Effective leaders are those who can acknowledge mistakes with humor and learn from them while remaining receptive to all innovative ideas, irrespective of their origin.

Build the Right Team

Adversity often unites people! As a leader trying to enhance your organization's capacity to tackle challenges, fostering diversity within your team is vital. A team comprising varied backgrounds, perspectives, and experiences can offer a multitude of creative ideas and practical solutions when confronted with problems.

Be OK With Failure 

Leaders should be willing to take calculated risks. If you have an intuition, discuss it with your team. If an agency leader proposes an unconventional idea with potential, consider giving it a chance. Although failure may occur, the insights gained from the process are invaluable. Test and retest the path forward.

Build a Culture around Feedback

Developing a team culture centered on core values is critical for agility and resilience in facing challenges, as it fosters trust, teamwork, and a shared sense of purpose among team members. Leaders should provide constructive criticism positively and remain equally open to receiving feedback themselves. Truth and integrity are the cornerstones of effective teamwork.

Motivate Yourself

[image: ]
Employee motivation is profoundly influenced by the enthusiasm their leaders exhibit. Rediscovering one's passion for work can serve as a source of inspiration for the team. Consider exploring new facets of your industry, attending conferences, obtaining relevant certifications, or engaging in activities that revitalize your entrepreneurial spirit.
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When starting a culture change initiative, it is uncommon for C-Suite leaders and the entire executive team to share the same level of concern, view cultural impact with equal importance, and hold identical cultural values.

Every day, discussions and behaviors shape how people experience you as a leader. Yet sustainable culture change requires more than individual effort; it depends on how the entire leadership team agrees to show up and work better together. For successful culture change to occur, leadership must be aligned; this requires effort.

Aligned leaders then face a key question: how do these convictions to purpose, vision, and values show up in external brand expression? Marketing leaders live at that intersection.
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Marketing leaders are professionals who recognize the importance of creativity in defining brand identity and consumer perception. They are often involved in:

	Strategizing campaigns to engage target audiences

	Using innovative media to increase brand visibility

	Identifying the acceptable use of AI

	Examining market trends to adapt ideas to consumer needs

	Measuring return on media investment


Yet the emphasis on creativity plays a crucial role in maintaining brands' relevance and appeal. Marketing investments are aligned with the size and attractiveness of various segments, resulting in higher marketing ROI. Evaluating the share of voice relative to the market or sales provides valuable insights into competitive benchmarking. Brand authenticity is essential to creating distinctive, impactful content that differentiates brands and fosters meaningful, emotional connections with target audiences.

[image: ]
Leaders value art and creativity, which are appreciated by individuals who find inspiration and purpose in creative expressions. Marketing leaders and advertising agencies integrate creativity into their brand work, influencing consumer experiences in a dynamic, personalized marketplace by developing innovative campaigns that resonate with their audiences and reflect their values. Understanding consumer priorities reshapes the relationships between marketing leaders and creatives, as it allows them to better align their strategies with consumer expectations and preferences. This alignment with cultural fit and creativity impacts how art inspires new perspectives and facilitates innovative approaches. Where marketing clarifies the promise, agencies help tell the story. That partnership works best when both sides share an honest, ethical foundation.
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Advertising agencies are centers of excellence with innovation, where teams of skilled professionals design impactful campaigns that resonate with audiences. They excel in:

	Developing unique concepts that set brands apart

	Utilizing storytelling techniques to forge emotional connections

	Leveraging diverse artistic talents to create visually compelling content

	Integrating all types of communication channels in our tech-driven world


[image: ]
Agency owners value straightforward conversation and tell the truth. Absolute honesty and strong ethical standards are paramount in the advertising and communication industry, as these principles build trust and credibility with clients and consumers alike. By upholding these values, agencies can create campaigns that not only captivate audiences but also foster long-term brand loyalty and integrity.
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Consistent leadership that incorporates ethical behavior into client relationships builds significant momentum. Reviewing the purpose, vision, and values helps establish positive morale. When leaders communicate the agency’s thought processes, construct a logical rationale for its strategy, and present the creative brand solution, they address what matters most to people.

Ultimately, the work should resonate deeply with the client's expectations and aspirations. By weaving inspirational narratives that highlight shared values and goals, agencies can build lasting relationships that endure over time. Storytelling practices not only help agencies succeed but also create enduring connections that matter most to others.

When agencies and marketers align around truth and creative integrity, their relationship becomes a powerful engine for meaningful work.

[image: ]
Marketing leaders and advertising agencies recognize that meaningful work surpasses aesthetics; advertising is an age-old effective medium for communication and engagement. Today, by embracing ethical creativity, leaders achieve the following:

	Cultivate loyalty through authentic and relatable content

	Develop campaigns that create lasting impressions

	Establish significant connections with diverse audiences

	Measuring what matters to most stakeholders


[image: ]
Ultimately, their emphasis on key elements—authenticity, creativity, and passion—drives their success and distinguishes their brands in a competitive environment. Cultural Fit between marketers and their agencies is crucial for success.

[image: ]
It is essential to pursue change with a clear purpose. Practicality and efficiency in time and cost management are crucial. Effective teams diligently cultivate loyalty, develop impactful campaigns, and establish lasting relationships. This understanding has always been significant, and currently, aspirational values about how we address the future are widely articulated. 
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Trust. Honor. Faithfulness. 

What Matters the Most to You?

Which of these values resonates most deeply with the way you lead today?

Where do you want to dig deeper?

Where do you sense an opportunity to explore further and strengthen your leadership, your brand, or your relationships with others?

[image: ]

Cont’d...

Like many women I know, I am a grateful cancer survivor. Breast cancer treatments and survival stories often use powerful analogies, likening the journey to an uphill battle, a lottery, a marathon, or a fight. With positive outcomes, the journey is a transformation, where patients become stronger, new versions of themselves. We overcome stress, insecurity, physical devastation, and emotional trauma. Cancer survivors have group support systems. Conversations find unique meaning in fighting and advocating for others, proving that one can emerge transformed, not just healed, by the battle. In some cases, faith and spiritual awareness shift us out of the present and to a peak on the mountain. Memories of the past and dreams of the future fill our minds, and love fills our hearts.

Do any of these analogies resonate with you?

Marathon

The extensive treatments (chemo, radiation, surgery) feel like endless races, with small victories (like finishing a chemo cycle) marked by calendars, paper chains, or countdowns, celebrating endurance.

Battle/ Fight

The "war" metaphor is common (battling cancer), but survivors redefine this, finding strength not just in fighting but in living fully, transforming them from victims to powerful agents.

Team Effort/ Coaching

Treatment is portrayed as a team sport, with oncologists as head coaches, specialists, nutritionists, and nurses as assistant coaches, and the patient as the quarterback, working together to win the game (or even the inning).

Body Betrayal and Healing

Some stories touch the body, feeling like a traitor, with the back against the wall, needing immense rebuilding (mastectomy/reconstruction), but ultimately finding peace and embracing a changed physical self. The definition of beauty is how we feel and not what we look like.

The Diagnosed

Imagine someone training for a marathon (running, healthy living), only to find their body is suddenly failing them with a mysterious injury (cancer). The detective solves the complex case with clues.

The Treatment

This becomes an unexpected, grueling ultra-marathon: a series of intense hurdles (chemo), painful obstacles (surgery), and relentless drills (radiation), often far from the finish line.

The Support System

Friends, family, and online communities become their vital support crew, bringing meals (energy), offering hugs (comfort), and sharing tips (strategies). Sometimes it’s known as a Pit Crew, an Orchestra, or a Safety Net.

The “New Normal”

After crossing the finish line (remission), the runner isn't just back to normal; they've learned new strengths, perhaps developing a deeper empathy or becoming a mentor to others, forever changed but more resilient. 

Transformation/ Rebirth

Survivors often describe becoming a "new person," not just the old self post-cancer, emphasizing profound personal growth and altered perspectives, like a phoenix rising from ashes.

These stories show that survival means more than overcoming illness; it's about personal transformation, finding purpose in adversity, and demonstrating resilience.  
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CHAPTER III: SKEPTICAL
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Why the Lemon?

“When life gives you lemons,

make... lemonade.” 

~ Elbert Hubbard, Writer, Christian Anarchist, 1909.”
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Skepticism, the belief that it is impossible to know anything with certainty, posits that absolute knowledge is unattainable. Consequently, doubt plays a central role in human intelligence and understanding. Skeptics maintain that experience and questioning are fundamental to acquiring human knowledge.

In our dynamic and often challenging industry, it's easy to get caught up in the demands of the business. The impact of AI is causing lots of little things to add up to big things. Tech sophistication defines how AI is used across software development, content creation, and customer communication. The good, the bad, the messy. To stay competitive, agencies must embrace AI technology to solve client problems while maintaining data-driven, ethical marketing practices. With changing economic conditions, especially in retail, food, travel, art and entertainment, construction, and manufacturing industries, certain marketing leaders face declining revenue and a higher risk of vulnerability. The KPIs they want their agency to accomplish for them should be the focus for 2026 planning.

At its core, successful advertising is still a people-based business. Nurturing and supporting people are not just a moral imperative but a strategic necessity. Leaders who build a successful and enduring agency org culture will produce positive, problem-solving, and long-lasting company-agency relationships. The shared commitment to prioritizing people fosters an environment in which high standards are met, and every person feels valued and respected. The tasty turn-key ingredients to success include strategic thinking, collaboration, collective ideas, creativity, and dedication
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“Search me, O God, and know my heart.
Test me and know my thoughts.

Point out anything in me that offends you.

And lead me along the path of everlasting life.”

~Psalm139:23-24
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When we step into a medical office for an appointment, we
feel a transition from the busy routines of daily fe into the
unique environment of healthcare. The setting is a blend of
clinical, functional, and increasingly hospital-oriented spaces.
designed to reduce patient anxisty. Some integrate high-end
materials, natural light, and natural clements o create a more
patient-centered experience. The atmosphere is often
marked by a sense of compassion from professionals in the
medical, hospital, and health services fields. We must pause in
this space; we may not know the health issues of those:
around us, as each patient has their own story and

challenges. When asked, opinions, advice and storyteling
make sense.

Its an example of positivity to know that breast cancer
survival in 2026 continues to remain strong.

According to the latest data from the American
Cancer Society (ACS), which covers
diagnoses from 2015 to 202, the

five-year survival rate for localized
breast cancer is an impressive 99%

Overall survival rates have improved,
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advancements in treatment

methods. However, it is important

to note that the number of new
breast cancer cases is on the rise
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Toys are distributed globaly,yet the United States maintains the
largest and most profitable toy industry in the world. The US. toy
industry generated over $40 billion in sales, a figure that signifi
cantly surpasses other major markets such as China, Japan, and
Germany. Additionally, three of the five largest companies in the
global toy industry are based in the United States: JAKKS Pacific,
Inc. Hasbro, and Mattel, which is known for iconic brands like
Barbie and Hot Wheels.

A cuddly animatronic puppet, Stitch, won the 2025 Toy of the
Year Award. The realistic biue alien toy can perform more than
100 actions and retails for less than $100.

My favorite toy brand is Magna-Tiles, known as *Americals #1
Magnetic Building Set”. STEM magnet building toys help
children master essential skills such as shape recognition,
color recognition, counting, building, stacking, and
inteligence development~all while sparking their
imagination. In addition to enjoyable and worthwhile
products for kids, these games are also an

inspiration for adults in a creative work

mode.

Children have a natural curiosity and
casily learn through play. Toys built on
STEM principles (science,

technology, engineering,

and mathematics)

give chidren the
opportunity to learn
about science and
math while having an
absolute blast
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“When you strip away titles and tactics, what
remains are values. Those values are the

groundwork for your real competitive advantage.”
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Our mission is to inspire wonder, curiosity, and
lifelong learning in all ages through a captivating
array of hands-on exhibits, interactive displays, and

educational programs that blend science,
technology, engineering, arts, and mathematics
(STEAM) disciplines.
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