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			Dedication

			To the ones who turned hunger into healing.

			To the ones who traded convenience for conviction.

			To every Black mother who stretched a dollar.

			To every Black father who taught us how to stand.

			To every young lion ready to lead.

			And to Pastor Jamal Bryant — who dared to turn fasting into a fire.

			This is for the ones who refuse to be consumers without consciousness.

			This is for Black America.

			This is for our future.

			
			Cultural Disclaimer

			This book is written for Black people.

			Unapologetically. Unashamedly. Uncompromisingly.

			This is not anti-anybody.

			But it is pro-us.

			If you’re uncomfortable, that’s okay. Truth usually is.

			What you’re about to read is raw, real, and rooted in our reality.

			We don’t need another speech.

			We need strategy.

			We don’t need sympathy.

			We need systems.

			If you’re ready to stop funding what’s fighting us — keep reading.

			If not, this is not your book.

			
			Author’s Note

			Rev. Timothy D. Hayes Jr.

			I never thought I’d write a book like this.

			I come from the block. From broken homes. From watching dollars disappear before they could even multiply. I’ve seen Black power abused, diluted, and distracted. I’ve watched churches preach healing while staying silent about our economic hemorrhaging.

			But something shifted.

			When I saw a pastor take his platform and put pressure on a billion-dollar brand, I knew this was a moment. Not just a boycott. Not just a fast. A blueprint.

			This book isn’t about shaming where we’ve been.

			It’s about unlocking where we can go.

			Our faith, our finances, and our future are not separate lanes.

			They’re one road.

			And if we don’t walk it together, we’ll stay stuck — spending in places that never spend back on us.

			Let this be the start of a new discipline.

			Not just in our wallets.

			But in our minds.

			Let this be our economic Exodus.

			
			Preface: A Movement, 

			Not a Moment

			Before Target trended.

			Before the hashtags started flying.

			Before the debates and division — this started with a simple decision:

			“I’m not going back in there.”

			No signs.

			No cameras.

			No public policy.

			Just conviction.

			Just courage.

			Just one church’s call — echoed in homes across the country.

			And now, we’re here.

			Months later.

			Still not in Target.

			Still holding the line.

			Still proving something Black America has always known: When we move together, we shake the world.

			This boycott — now called the Target Fast — is more than just protest.

			It’s economic proof.

			It’s the reminder that we don’t need permission to be powerful.

			Let’s look at history.

			In 1955, Rosa Parks refused to give up her seat.

			In 2024, we’re refusing to give up our dollars.

			Same protest. Different lane.

			This book isn’t about canceling.

			It’s about consequences — and the intentional redirection of our resources.

			We’ve seen every other community do it:

			Jewish communities create self-sustaining ecosystems through shared ownership, media, and education. Asian communities build entire commercial districts where every dollar passes through multiple family businesses before leaving.

			Arab store owners take profits from the hood and invest back into their homelands.

			And we?

			We buy Black on Black Friday.

			Then spend Black dollars to build white wealth.

			The math doesn’t add up.

			But it can.

			We’re waking up.

			We’re organizing.

			We’re seeing that a dollar unspent is sometimes more powerful than a dollar given.

			This fast — this force — is a new weapon.

			One rooted in history.

			Guided by wisdom.

			And powered by Black economic unity.


			So, to every reader about to flip these pages:

			Don’t just read. Reflect.

			Don’t just post. Plan.

			Don’t just agree. Act.

			Because this book is a brick in the building.

			We’re stacking it with truth.

			We’re sealing it with facts.

			And we’re aiming it at systems that have never honored our skin, our culture, or our communities.

			Welcome to the movement.

			Now let’s redirect the money and multiply the mission.

			Foreword

			By Rev. Timothy D. Hayes Jr.

			We are in a moment. 

			A moment where history ain’t just knocking — it’s banging on the doors of our dollar. 

			A moment where we can no longer separate our faith from our finances, our spirit from our spending, or our prayers from our protest. 

			This book was birthed during a fast. 

			But it grew into a flame. 

			What began as a Lenten discipline led by Rev. Jamal Bryant quickly became a cultural awakening. The Target Fast became the modern Montgomery. Not because we stopped shopping — but because we started seeing. 

			We started seeing our power. 

			We started seeing our spending habits. 

			We started seeing that fasting ain’t just about food — it’s about focus. 

			This is not just a book. It’s a battle plan. 

			It’s a call to every Black man, woman, and child to rise up — not just in protest, but in purchase. 

			To redirect your resources. 

			To rebuild what was burned. 

			To reclaim what was stolen. 

			The civil rights leaders before us walked. 

			Now it’s time for us to withdraw.

			We ain’t broke.

			We just been distracted. 

			Let this book break the silence, the cycles, and the spending traps. 

			Let it awaken your mind, inspire your strategy, and shake 

			your spirit into action. 

			Because this time — we not marching. 

			We fasting with force.

			Chapter 1: $1.8 Trillion and Still Treated Like Change

			You ever been the biggest spender in the room, but still treated like you don’t belong there?

			That’s Black America.

			We pour trillions into the U.S. economy — and yet, we still get followed in stores.

			We keep brands alive — and still get ignored when it’s time for leadership, investment, or cultural respect.

			We are the pulse of the culture. The trendsetters. The tastemakers.

			But when it’s time to profit? We’re treated like pennies.

			Let’s talk real numbers.

			The Receipts Don’t Lie

			
					In 2023, Black spending power hit $1.8 trillion — a number larger than the GDP of Mexico.

					That’s more than the annual revenue of Amazon, Walmart, and Target combined.

					But only 2% of that money is spent with Black-owned businesses.

					On average, the Black dollar circulates just 6 hours in our community before leaving.

					In Asian communities? That dollar stays 28 to 30 days.

					In Jewish communities? 20 days.

					In white communities? 17 days.

			

			Let that sink in.

			We’re spending more — and keeping less.

			How does that happen?

			Simple: We don’t own the platforms.

			We don’t own the pipelines.

			We don’t own the product.

			We’ve been conditioned to be consumers, not controllers. 

			So even when we “support Black,” it’s usually a side dish — not the main course.

			We do it for the culture, but not for the consistency.

			The Illusion of Access

			Here’s where the trap gets deeper.

			Brands like Target know the numbers.

			They spend millions crafting ads that speak to us — the slang, the skin tones, the music.

			They put a Black model in the commercial and call it inclusion.

			They give us a Juneteenth ice cream and call it progress.

			They create a “Black History” section every February and think that counts as reparations.

			But ask yourself:

			
					Who’s on the board?

					Who’s getting the contracts?

					Who’s shaping the policies behind the scenes?

			

			We’re in the commercial — but not the conversation.

			Why This Chapter Matters

			If we don’t understand the magnitude of our money, we’ll never use it properly.

			We’ll keep spending out of habit, not strategy.

			We’ll keep giving discounts to companies that don’t value our dignity.

			We’ll keep throwing dollars at convenience instead of community.

			And let’s be clear — convenience is a killer.

			It’s convenient to shop where they already know your size.

			It’s convenient to buy from brands you grew up on.

			It’s convenient to swipe without thinking about the mission.

			But it’s also convenient to go broke without even noticing it.

			Convenient to lose power while thinking you have influence.

			Convenient to fund your own oppression — and call it freedom.

			The Economic Cost of Disconnection

			When we don’t spend together, we lose:

			
					Ownership

					Leverage

					Legacy

					Jobs

					Land

					Media control

					Neighborhood safety

					Educational equity

					Political power

			

			Everything is connected to the dollar.

			And if we ain’t holding it together, we’re watching it fall apart.

			The Setup for the Shift

			This Target Fast? It’s bigger than Target.

			It’s about finally waking up and asking: What are we really funding?

			What systems are we keeping alive with our automatic withdrawals and emotional purchases?

			What if we paused for 30 days — not just from Target — but from mindless spending altogether?

			That’s what “Fasting with Force” is about.

			Not starving ourselves — but starving the system.

			Not canceling — but correcting.

			Not just stopping — but redirecting.

			Closing the Gap

			You don’t need to be rich to make a shift.

			You don’t need to be an entrepreneur to make an impact.

			You don’t need to have it all together — just decide that your dollars won’t be wasted anymore.

			Here’s the truth:

			
					Every dollar is a vote.

					Every swipe is a seed.

					Every purchase is a protest or a permission slip.

			

			Let’s stop asking for change — and start becoming it.

			The $1.8 trillion we hold?

			That’s not just spending power.

			That’s system-shifting, future-funding, freedom-financing power.

			We’ve been treated like change long enough.

			Now it’s time we act like the currency we are.

			
			Chapter 2: Targeted On Purpose

			You ever notice how certain companies can do the absolute most — and still get our money?

			That’s Target.

			They got soft lighting. Red baskets. Black girl magic in the ad aisle. A gospel playlist humming through the speakers during Black History Month. They studied us. Styled us. Sold us right back to ourselves. But when it came time to stand with us — really stand — they folded like a cheap folding chair in a church basement.

			This fast? This movement? It didn’t choose Target by accident.

			Target was chosen. On purpose. With purpose.

			This is surgical. Strategic. Spiritual.

			We ain’t boycotting out of bitterness.

			We’re boycotting out of clarity.

			A Brand Built on Black Dollars

			Let’s break it down.

			Target has built its success on cultural alignment. They know how to speak our language. They market to us like they grew up in our households. Their end caps are filled with curly-hair products, our favorite snacks, Black authors during February, and designers who finally got their break through a “diversity” campaign.

			And we loved it — at first.

			Target felt like the one corporate store that got us. It wasn’t loud and raggedy like Walmart. It wasn’t overpriced like Whole Foods. It was comfortable. Familiar. It smelled like lavender, cocoa butter, and capitalism. But all of that was manufactured intimacy — built to attract, not to respect.

			We kept shopping.

			And they kept cashing.

			Until they crossed a line.

			When Conviction Clashed With Convenience

			It wasn’t one thing. It was everything.

			Target made decisions that conflicted directly with the values of the very community they profit from. Products and promotions were rolled out that sparked outrage — not just from the far right or the political noise, but from Black families, church leaders, and cultural elders who said, “This ain’t it.”

			It wasn’t about hate. It was about boundaries.

			But when we voiced concern — we got silence.

			When we stepped back — they didn’t step toward us.

			There was no accountability, no explanation, no humility.

			And that’s when Rev. Jamal Bryant stepped up.

			From the pulpit of New Birth Missionary Baptist Church, one of the largest Black churches in the country, Pastor Bryant didn’t just preach about holiness or heaven. He preached about economics. About intentional spending. About how we fast from food — but keep funding foolishness.

			That’s when the Target Fast was born.

			The Target Fast: Born in the Church, Backed by the Culture

			It started during Lent.

			A season where Christians traditionally fast for 40 days to grow closer to God.

			But this time, it wasn’t just about meat or sweets.

			This time, the fast was financial. It was economic. It was cultural.

			Pastor Bryant challenged his congregation — and soon, the entire Black church network — to pause all Target spending for 40 days. No groceries. No clothes. No “quick Target runs.” Nothing.

			It hit hard.

			Because Target had been convenient for so long. 

			It was the go-to store. The place we trusted.

			But suddenly we had to wrestle with this truth:

			We’ve been funding our own devaluation.

			Why Target? Why Now?

			Let’s be clear: this fast could’ve started with any brand.

			But Target was symbolic. Strategic. Smart.

			Here’s why:

			1. Black Spending Power is Critical to Target’s Success

			
					Over 60% of Target’s major metropolitan stores are located in areas with large Black and brown populations.

					Marketing firms estimate that up to 20% of Target’s annual revenue is driven by Black consumers.

					The Target beauty aisle — specifically curated for Black women — generates hundreds of millions annually.

			

			2. They Built a Brand That Feels Inclusive — But Isn’t Invested

			
					Target’s boardroom doesn’t reflect the cultural communities it markets to.

					Less than 2% of Target’s major vendor contracts are with Black-owned businesses.

					Only a handful of Black designers have been featured in their national campaigns — and most of those collections are seasonal, not permanent.

			

			3. They Chose Silence Over Dialogue

			
					When the controversy hit, Target went mute.

					No apology. No press release. No town hall.

					They hoped it would blow over.

			

			But this time, it didn’t.

			The Economic Power of Protest

			We’ve done this before.

			In 1955, when Rosa Parks refused to give up her seat, Black Montgomery organized a bus boycott that lasted 381 days. They walked. They carpooled. They sacrificed comfort for the cause.

			The result? The transit system took a massive financial hit. 

			The Supreme Court ruled segregation on public buses unconstitutional. 

			The world took notice.

			That same spirit is in the Target Fast.

			Black people are choosing sacrifice over convenience again.

			And this time, the receipts are digital. The impact is real-time.

			Studies show a notable dip in urban foot traffic to Target stores since the fast began.

			Social media impressions for “Black Target Shopping Hauls” dropped by 38% during the boycott’s first 60 days.

			And corporate analysts flagged it as a “culture-led consumer disruption.”

			Let that sink in.

			A church-led boycott triggered national market alerts.

			That’s not cancel culture.

			That’s consecrated strategy.

			When We Withhold, They Recalculate

			See, corporate America doesn’t respond to complaints. They respond to cash flow.

			Every dollar you spend is a yes.

			And every dollar you withhold is a no loud enough to echo in boardrooms.

			We’ve shown them before:

			
					BET started with community control, but got sold.

					Shea Moisture rebranded for the “mainstream” and lost their core audience.

					Starbucks got boycotted, apologized, and retrained their staff after one national outcry.

			

			Money talks.

			And Black money speaks in volumes.

			So when we stop spending, the echo is loud enough to shake the shelves.

			What Comes After the Fast?

			That’s the real question.

			What happens when the 40 days are up?

			Do we go back?

			Do we slide into Target “just once” to grab toilet paper and toothpaste?

			Or do we keep the pressure on?

			The answer lies in what we understand this fast to be.

			It’s not just a spiritual sacrifice.

			It’s a behavioral reset.

			A new blueprint for how we relate to money, to brands, and to ourselves.

			This is Bigger Than Target

			Target is the spark.

			But the fire is about to spread.

			We’ve now seen how easy it is to organize across churches

			
			
			
			
			
					Pick one company per quarter.

					Demand equity, transparency, and representation.

					Withhold our dollars until we see change — real change.

			

			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
					It wasn’t started by a protest group — it came from the pulpit.

					It didn’t require picketing — it required discipline.

					It didn’t ask anyone to speak out — it asked them to stay out of Target.

			

			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
					More Black families downloaded directories of Black-owned businesses.

					Churches created support systems for essentials — trading goods, carpooling for bulk runs, and uplifting local shops.

					Parents used this as a teaching moment — educating their kids on money, mission, and movement.

					Content creators shifted their platforms from “shopping hauls” to “spending wisdom.”

			

			
			
			
			
			
			
					Google Trends showed a steep drop in Target-related searches among urban areas during the first 45 days of the fast.

					Social media engagement for “Black Target Hauls” dropped by over 35%.

					Influencers reported feeling the pressure from their followers to stop pushing Target affiliate links.

					Target stock didn’t tank — but brand trust in the Black community took a real hit, and recovery won’t come easy.

			

			
			
			
			
			
			
			
			
			
			
			
					More people are canceling subscriptions to companies with no cultural accountability.

					More families are budgeting for Black-owned shopping routines.

					More pastors are preaching about economic justice as a spiritual principle.

			

			
			
			
			
			
			
					To fund the future.

					To redirect the community.

					To protect the people.

			

			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
					The Montgomery City Lines lost around $3,000 per day.

					That’s over $1 million in today’s money lost during the 381-day boycott.

					Drivers were laid off. Buses were parked. Budgets crumbled.

			

			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
					Black churches became meeting spaces and movement headquarters.

					Sermons became strategy sessions.

					Faith wasn’t separate from protest — it was the protest.

			

			
			
			
			
			
			
			
			
			
					No violence.

					No looting.

					No chaos.

			

			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
				
					
					
				
				
					
							
							
							
						
							
							
						
					

					
							
							
						
							
							
						
					

					
							
							
						
							
							
						
					

					
							
							
						
							
							
						
					

					
							
							
						
							
							
						
					

					
							
							
						
							
							
						
					

					
							
							
						
							
							
						
					

				
			

			
			
			
			
			
			
					A clear ask

					A focused group

					A shared sacrifice

					A strategic response

			

			
			
					Keep the ask clear: Don’t shop at Target.

					Keep the group focused: Black consumers and allies with aligned values.

					Keep the sacrifice visible: Show the discipline. Share the stories.

					Keep the pressure on: Let corporations feel the pause, not just hear the complaints.

			

			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
					Every swipe of your card is a yes.

					Every place you shop is a vote.

					Every time you choose convenience over conviction, you’re feeding the beast.

			

			
			
					Create new economies

					Support your people

					Send a signal to systems

			

			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
					The average Black dollar stays in the Black community for only 6 hours.

					In white communities, it stays 17 days.

					In Jewish communities, 20 days.

					In Asian communities, up to 28 days.

			

			
			
			
			
			
			
					We buy from stores we don’t own.

					We eat food we don’t grow.

					We rent homes from landlords who don’t look like us.

					We wear brands that never mention us unless it’s “Black History Month.”

			

			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
					Black women spend nine times more on haircare than any other group.

					Wigs. Bundles. Edge control. Bonnet sets.

					Yet less than 10% of beauty supply stores are Black-owned.

					The industry is dominated by Korean and Chinese manufacturers.

			

			
			
			
					We love convenience. Popeyes, McDonald’s, Chick-fil-A, and Wingstop clean up in Black communities.

					But how many Black franchises are in your city?

					How many of those chains reinvest into Black youth programs or food deserts?

			

			
			
			
			
					We rock Nike, Adidas, Gucci, Louis Vuitton — like walking billboards.

					Hip-hop, sports, and streetwear culture have made these brands billions.

					Yet none of these companies are Black-founded, and few have lasting Black executives.

			

			
			
			
			
					We stream like crazy — Netflix, Hulu, Apple Music, Spotify.

					We are the #1 consumer of digital content across YouTube and TikTok.

					But Black-owned tech? Still underfunded.

					Black creators? Still underpaid.

					And Black startups? Still gatekept by venture capital firms.

			

			
			
			
					Target is our feel-good shopping experience.

					Amazon is our one-click convenience.

					Walmart is the fallback for everything else.

			

			
			
					Do we own stock?

					Do we own the supply chains?

					Are we represented on the shelves?

			

			
			
			
			
					Trained to associate name brands with success.

					Trained to chase trends instead of build trust.

					Trained to value how we look over what we’re worth.

			

			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
					Owning the land.

					Starting the business.

					Employing your people.

					Funding your kids’ future.

					Choosing where your dollar sleeps at night.

			

			
			
			
			
			
					You buy groceries from a Black-owned co-op.

					You get your haircut from a neighborhood shop.

					You eat at a Black-owned café.

					You order laundry detergent from a Black woman’s online store.

					You bank with a Black credit union.

			

			
			
			
			
			
			
			
			
			
			
			
			
			
			
					Official Black Wall Street — A directory of Black-owned businesses nationwide.

					WeBuyBlack — The Amazon of Black products.

					Greenwood Bank — A digital bank created for us.

					Blapp — Yelp for Black-owned restaurants and retail.

					Mogul Millennial — Financial resources for Black entrepreneurs.

			

			
			
			
			
			
			
			
					Churches only ordered communion supplies from Black vendors?

					Started credit unions for members?

					Invested in local Black startups?

					Offered financial literacy as part of discipleship?

			

			
			
			
			
			
			
			
			
			
			
			
					Did you bank Black this week?

					Did you buy from a Black creator?

					Did you share a Black-owned business?

					Did you withhold from a system that doesn’t respect you?

			

			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
					Chinese-owned grocery stores

					Chinese-owned banks

					Chinese-owned restaurants

					Chinese-owned law offices

					Chinese-owned tech repair shops

			

			
			
			
			
			
					Shared housing — Families double and triple up to save money.

					Community lending circles — Informal banks help fund each other’s businesses.

					Cultural loyalty — They shop with each other first, and only leave the neighborhood when absolutely necessary.

					In-house employment — Children work in 
family businesses, gaining financial literacy early.

			

			
			
			
			
			
			
			
			
					Multi-generational wealth.

					Economic insulation from discrimination.

					Community autonomy.

			

			
			
			
			
			
			
			
					Kosher grocery stores

					Synagogues funded entirely by tithes

					Yeshivas (Jewish schools) that teach Torah and economics

					Family-owned real estate agencies

					Community-backed emergency funds

			

			
			
					Cultural education starts early. Money is taught alongside scripture.

					Community taxes support schools, families in crisis, and businesses.

					Religious values align with economic preservation.

					Real estate is prioritized over rent.

			

			
			
			
			
			
			
			
			
			
			
					Liquor stores

					Cell phone shops

					Gas stations

					Fast food carryouts

					Dollar stores

			

			
			
			
			
			
			
			
					They pool money to buy real estate.

					They share profits across families and tribes.

					They hire their own people and train them in business.

					They work together, even if they don’t personally like each other.

			

			
			
			
			
			
			
			
			
			
			
			
			
			
			
					Compete with each other

					Flex on each other

					Distrust each other

					Depend on systems that were never designed for us

			

			
			
			
			
			
			
			
			
			
			
			
					Tulsa’s Black Wall Street (1921): Over 600 businesses, 30 grocery stores, 21 churches, 6 private planes, a hospital, and one of the richest Black communities in the U.S. — bombed and burned, but never forgotten.

					Bronzeville, Chicago: Black lawyers, doctors, architects, and educators built their own commercial strip.

					Sweet Auburn, Atlanta: Birthplace of Dr. King and a hub for Black-owned insurance companies, real estate firms, and banks.

			

			
			
					Ownership

					Circulation

					Trust

					Accountability

			

			
			
			
			
			
			
			
					Buy back the block — one duplex, barbershop, and building at a time.

					Rent to our own. Teach wealth through tenancy.

			

			
			
					Don’t just buy Black on Juneteenth. Make it a rhythm.

					Prioritize quality and patience. Let businesses grow.

			

			
			
					Align our churches and mosques with economic vision.

					Host vendor days. Teach financial literacy in the sanctuary.

			

			
			
					Teach our kids ownership before outfits.

					Normalize investing clubs. Normalize partnerships.

			

			
			
					Stack up, not show out.

					Live together, save together, build together.

			

			
			
			
			
			
			
			
			
			
			
			
			
			
					Let’s buy where we live.

					Let’s spend where we’re safe.

					Let’s build where we believe.

			

			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
					Rev. Dr. Martin Luther King Jr.

					Rev. Ralph Abernathy

					Rev. Fred Shuttlesworth

					Rev. Jesse Jackson

					Rev. Andrew Young

			

			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
					Fast from Target

					Redirect funds to Black-owned alternatives

					Invest the money saved into local Black banks or youth programs

			

			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
					Fund every HBCU for 50 years

					Create 1000 new grocery stores in food deserts

					Launch 10,000 Black-owned tech startups

					Buy controlling stock in major corporations

			

			
			
			
			
			
			
			
					Dr. King lobbied Congress.

					Rev. Jesse Jackson ran for president.

					Rev. Al Sharpton has a seat at every major civil rights table.

			

			
			
					He doesn’t wait for CNN. He goes Live.

					He doesn’t ask for a platform. He builds his own.

					He doesn’t separate God and justice. He knows they walk together.

			

			
			
			
					Fasts turned into fundraisers.

					Boycotts turned into Black business expos.

					Sunday services turned into strategy sessions.

			

			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
					From emotionalism to economics

					From performance to power

					From being the moral voice to being the marketplace investor

			

			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
					97% of our dollars leave the community within 6 hours

					We own less than 2% of all American businesses

					Less than 1% of Black spending is at Black-owned businesses

					The average Black family’s net worth is one-tenth that of white families

					The wealth gap is widening, not closing

			

			
			
					Asians circulate their dollar for 28 days

					Jews circulate theirs for 20

					Whites? About 17 days

					Us? Barely 6 hours

			

			
			
			
			
			
			
			
			
			
			
			
			
					The power to say no

					The power to direct our own dollars

					The power to create our own systems

			

			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
					The bus company lost millions

					The nation paid attention

					Change was forced from the outside in

			

			
			
			
			
			
			
			
			
			
			
			
			
			
					Bank Black: Open accounts with institutions like OneUnited, Greenwood, or Liberty Bank

					Shop Black: Use tools like WeBuyBlack, Official Black Wall Street App, and The Village Market ATL

					Dine Black: Support restaurants and food trucks in your area

					Service Black: Choose Black lawyers, doctors, realtors, and accountants

			

			
			
			
			
			
			
			
			
					Investing in Black cooperatives and real estate groups

					Launching and scaling Black-owned tech and media companies

					Funding Black farms, manufacturing, and distribution lines

					Creating group economics hubs — where we buy, teach, and build together

			

			
			
			
			
			
			
			
			
			
					Teaching Black history beyond February

					Normalizing economic education in churches, schools, and barbershops

					Shifting culture from flexing to funding

					Holding corporations accountable to our community standards

			

			
			
			
			
			
			
			
			
			
			
					Host monthly Buy Black Sundays after church

					Launch church credit unions and lending circles

					Train youth in digital entrepreneurship and e-commerce

					Open business incubators on unused church property

					Partner with local vendors and promote members’ businesses from the pulpit

			

			
			
			
			
			
			
			
					Generations — from grandmothers to Gen Z

					Classes — from middle-class homeowners to returning citizens

					Locations — from ATL to L.A., from Detroit to Dallas

			

			
			
			
			
			
					Create family economic plans

					Join accountability groups on budgeting and investing

					Choose 3 Black businesses to support weekly

					Teach your kids that ownership is more valuable than Jordans

			

			
			
			
			
			
			
			
					The 2018 Nielsen Report showed Black buying power grew 114% over 18 years — faster than any other demographic.

					Black households over-index on spending in beauty, tech, and luxury goods — meaning we spend more, more often.

					Yet only 2% of venture capital goes to Black founders

					Black-owned businesses only make up 9.4% of all U.S. firms, and just 1.3% of employer firms

			

			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
					We stopped shopping and started shifting.

					We stopped waiting and started circulating.

					We stopped talking and started targeting.

			

			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
			
					OneUnited Bank

					Greenwood Bank

					Liberty Bank 

			

			
			
					WeBuyBlack

					Official Black Wall Street App 

					The Village Market ATL
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					Public addresses from Dr. William Barber, Bishop T.D. Jakes, and Bishop Vashti McKenzie 

			

			
			
					Research on Asian-American economic circulation via Urban Institute 

					Jewish economic cooperative models in Crown Heights, NY 
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					Instagram: @jamalhbryant

					YouTube: New Birth Missionary Baptist Church
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