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Knowledge check

Rapid-fire questions throughout the Content Guidance section to check your understanding.
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Knowledge check answers

These can be found online at www.hoddereducation.co.uk/OCRMediaStudiesSG1
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Summaries


•  Each core topic is rounded off by a bullet-list summary for quick-check reference of what you need to know. These can be found online at www.hoddereducation.co.uk/OCRMediaStudiesSG1
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Sample student answer

Practise the questions, then look at the student answers that follow.

Practice question

Commentary on the question

Tips on what you need to do to gain full marks, indicated by the icon [image: ]

Commentary on sample student answer

Read the comments (preceded by the icon [image: ]) following each student answer and then find out what level it would likely be placed at.


Content guidance

Section A: News

Introduction to news

This part of the guide looks at newspaper coverage in the UK. The course requires you to explore how and why print newspapers and their online websites are evolving as media products, and the relationship between both online and offline news. This means you must cover newspapers and online, social and participatory media together.

This section is in-depth study. This requires you to look at case study set products in relation to the four theoretical frameworks. The OCR specification refers to these frameworks as:


•  media language: how the media through their forms, codes, conventions and techniques communicate meanings

•  media representations: how the media portray events, issues, individuals and social groups

•  media industries: how the media industries’ processes of production, distribution and circulation affect media forms and platforms

•  media audiences: how media forms target, reach and address audiences, how audiences interpret and respond to them, and how members of audiences become producers themselves.



You will also need to study the news in relation to media contexts, academic ideas and arguments. Here is a summary of the OCR specification coverage for Media Messages, Section A.



	Table 1.1 Summary of the OCR specification coverage for Section A Media Messages



	Media forms
	News
	Online, social and participatory media



	Set media products
	TWO front covers from the Daily Mail
TWO front covers from The Guardian

ONE complete edition of the Daily Mail and

ONE complete edition of The Guardian

	The MailOnline website
theguardian.com website

Two articles from the MailOnline website

Two articles from theguardian.com website

Facebook, Twitter and Instagram feeds from the MailOnline and theguardian.com




	Media industries
	✓
	✓



	Media audiences
	✓
	✓



	Media language
	✓
	✓



	Media representations
	✓
	✓



	Media contexts
	Historical, political, economic, social and cultural
	Historical, political, economic, social and cultural



	Academic ideas
	✓
	✓




The exam paper for Component 1: Media Messages is worth 70 marks in total. Section A: News is worth 45 marks. This is 65 per cent of the exam paper.

There will be four questions for this section in the exam. Three questions will be worth 10 marks. One question will be worth 15 marks. They will be made up of both AO1- and AO2- style questions.

There will be two unseen sources for this section in the exam. These might be UK national daily newspaper front covers or examples of social, online and participatory media. These sources will be linked by theme or topic. One or more of the exam questions will directly refer to these unseen sources. You will need to refer to these sources, and your own case study set product examples that you will study in class, in your answers.

Introduction to theoretical frameworks, contexts, academic ideas and set products

Theoretical frameworks

There are four theoretical frameworks in relation to which you must study this unit. To help with your own revision of these frameworks for the News unit, it is useful to have an overview of what you need to learn for each framework:

Media language


•  Genre conventions of camera, editing, sound, mise-en-scene and intertextuality. How are these elements used together to construct the media form so that it looks the way it does? How are these elements organised in a certain way to communicate meaning in each newspaper/website/social media site?

•  How the content incorporates the viewpoints and ideology of the producer.

•  How multiple meanings can be communicated across different but connected platforms.
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Study tip

The exam questions will focus on any of the four theoretical frameworks, media contexts, and academic ideas and arguments.
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Knowledge check 1

How many exam questions will there be for Section A: News? How many marks are they worth in total?
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Representation


•  Which different groups, individuals and/or events are presented or shown in each newspaper?

•  What positive or negative stereotypes are evident and why?

•  What messages and values are communicated about different groups of people, individuals and/or events and what conclusions can we make about these?

•  How are representations constructed as real?
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Study tip

The exam question might name a specific theoretical framework for you to discuss. When revising the unit, organise the case study examples into each of the four frameworks. This will help you remember which case study examples to use in the exam.
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Industries


•  What are the issues of ownership on the way producers report events, individuals and social groups?

•  What is the impact of technological change on the ways in which news is produced and distributed to audiences by owners?

•  What is the impact of digital convergence on offline/online content?

•  How is the news regulated?



Audience


•  Who is the audience for each news product? How are they similar/different?

•  Do different news platforms for each product have different audiences?

•  How are audiences targeted and addressed by newspapers?

•  How are audiences reached by news owners and how do they respond to news?

•  How is news content made to appeal to audiences across different platforms?

•  How do audiences use and interpret news?

•  How is audience interaction and production encouraged?



The four frameworks all connect in some way. For example, the ownership (industries) of a newspaper will affect the type of newspaper it is. Different newspapers will have different house styles and use different conventions (media language) to appeal to their readers (audience) and offer different viewpoints about groups of people, individuals and events in the news they report (representation).
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Knowledge check 2

Name which framework each of the following can be categorised into: regulation; stereotypes; genre conventions; appeal of news content.
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Contexts

There are five contexts that you must study in relation to the News unit. These are historical, political, economic, social and cultural.

You will need to consider these contexts when studying your set products and be able to demonstrate how the set products have been influenced by or developed in response to each of the five contexts. For example, it would be helpful to know how the current economic context of the way in which news is funded has impacted on the decrease in print newspaper sales. Or, for example, how the cultural context of the trend in participatory behaviour among contemporary audiences means the readers of news prefer to share online news stories rather than read print news.
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Study tip

The exam question might name a specific context for you to discuss. When revising the unit, make sure you understand what each different context means and for each one, find at least two or three examples from the set products to show your understanding of the context in the exam.
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Below is a brief overview of what each context means:

Historical context: The specific era or time period in which a product is made. For example, how is the product influenced by the time in which it is made?

Political context: The government, policy and public affairs of a country; the way in which power is used or is achieved in a country or society. For example, is the product influenced by any political bias?

Economic context: Ownership, income, production and distribution of media products, wealth, profit and developments in technology. For example, how have developments in technology influenced the production of news?

Social context: Where people live together and interact with one another on a day-to-day basis; the social structures by which we live our daily lives, such as religion, education, family, media communications, law and government; the impact these social structures have on our behaviour, values and thinking; social issues and movements. For example, is the product influenced by consumerism and changes within our social structures?

Cultural context: The attitudes, values, beliefs, practices, customs and shared behaviour of people, including all aspects of ‘life’; language, the products we make, the things we do and how we do them. It also includes cultural products such as art, music, literature and media. For example, how does globalisation influence the cultural identities found in the product?
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Knowledge check 3

What is the difference between social and cultural contexts?
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Academic ideas and arguments

As the News unit is a combined in-depth study, you are required to know the 19 set academic ideas for this unit.

Each of the academic ideas can be related to at least one of the four theoretical frameworks. It is helpful to organise, learn and revise the theorists’ ideas in each of the relevant frameworks.



	Table 1.2 Academic ideas related to the four theoretical frameworks



	Media language
	Representation



	Lévi-Strauss
Barthes

Todorov

Neale

Baudrillard

	Gauntlett
Van Zoonen

Hall

Butler

hooks

Gilroy




	Industries
	Audience



	Hesmondhalgh
Curran & Seaton

Livingstone & Lunt

	Bandura
Gerbner

Jenkins

Shirky

Hall





For summaries and examples of applications of these theorists’ ideas see pages 107–117 of this section.

An overview of the key ideas that you need to know for each theorist is set out on pages 54–59 of the OCR specification (http://ocr.org.uk/Images/316672-specification- accredited-a-level-gce-media-studies-h409.pdf).
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Study tip

To prepare for an academic ideas question, read through the bullet points provided on the OCR Academic Ideas and Arguments factsheet. Then write down the bullet points for usefulness on one side of a flash-card and for limitations on the other. Ensure you have at least one example from each set product for each bullet point.
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You will be asked one or two questions that require you to apply or discuss an academic idea. There are two different types of theory question. It is useful to understand their differences, as each one requires a different type of answer.

Question type 1: applying a specified theory to the unseen sources in relation to a theoretical framework

This is an application question. This means you will be asked to apply your understanding of an idea to the unseen sources in relation to one of the four theoretical frameworks. For example: ‘Analyse the representations in Source A and Source B. Use Butler’s concept of gender performance in your answer.’ In your response to this, you will need to discuss the theorist’s ideas about representation and find examples from both unseen sources to help support your comments. Or, the question may not state the theorist’s name but a concept associated with a theory, such as patriarchy.

Question type 2: evaluating the usefulness and limitations of a theory to News, Online, Social and Participatory Media

This type of question will ask you to evaluate how useful, or limited, an academic idea is in helping you understand news and social, online and participatory media and a theoretical framework. For example, you might be asked to evaluate the usefulness of Hall’s ideas to News when thinking about audiences. Your response will need to show your understanding of the theory by providing some ideas from the theory to explain how it is useful and how it is limited in helping you understand features of the news. Then support these ideas with examples from your own case study set products.
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Knowledge check 4

How many different academic ideas do you need to learn? Which theorist is named twice?

[image: ]



The OCR Academic Ideas and Arguments factsheet (http://ocr.org.uk/Images/421658-academic-ideas-and-arguments-factsheet.pdf) is a helpful resource for this type of exam question. For each theory, it lists what can be seen as useful and what can be seen as limiting in relation to news and social, online and participatory media.

An introduction to the set products

The set products for news and social, online and participatory media are the Daily Mail and The Guardian.

These offer contrasting types of journalism that have a different ownership model, different readership and a visibly different house style. They often provide different messages and values so they are easy to compare and contrast.

The Daily Mail is a tabloid newspaper, which is identifiable by its size and the arguably sensationalised journalism it features. This is sometimes referred to as soft news.

The Guardian was, traditionally, a broadsheet newspaper, which is identifiable by its larger size and also for quality, serious news. Today, The Guardian is a tabloid-size newspaper, but it is still known for quality journalism and the reporting of hard news.

The unseen sources and/or exam questions may not be from the set products of the Daily Mail and The Guardian. Therefore, it is advisable to study a range of different newspaper outlets that you can categorise into either sensational (soft) or quality (hard) news, as this will help you to recognise, compare and contrast different news outlets in the exam questions.



	Table 1.3 Soft and hard news newspaper outlets



	Sensational/Soft news outlets
	Quality/Hard news outlets



	Daily Mail
The Sun

Daily Express

Daily Mirror

Metro

	The Guardian
The Times

The Independent (online)

i

Financial Times

The Daily Telegraph






[image: ]

Knowledge check 5

What are the set products for the News unit? What should the front cover case studies have in common?

[image: ]




[image: ]

Study tip

The unseen sources may be two front covers that share the same theme or topic and may offer some comparison or difference. In your revision of front covers, for the set products and other news outlets, look for differences and similarities between them so that you will have had practice at doing this prior to facing the unseen sources in the exam.
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Print news

The purpose of newspapers

As a digitally convergent, information-saturated society, both the way in which we come across ‘news’, and its appeal to different audiences, varies tremendously.

However, most people agree that the purpose of the news is to inform in some way. News can be defined as:


•  the reporting of recent events in the country or world or in a particular area of activity

•  information about a recently changed situation or event.



Newspapers are an established media form and the British press can be traced back over 300 years.

Historically, the purpose of a newspaper was to serve local communities. The role of the newspaper was to inform what was happening in the community and ensure that people within this community behaved appropriately.
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Study tip

You will need to demonstrate your understanding of the purpose of newspapers. Look at a full edition of the Daily Mail and The Guardian. Find four different articles or features that demonstrate what the main purpose of each paper is: is it to inform or to entertain?
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The reporting of community information is still seen in local newspapers. National daily UK newspapers, however, like the Daily Mail and The Guardian, will communicate information that could be of interest to anyone in Britain, regardless of where they live. This means they will often report on the same events or situations.

Newspapers help readers become informed about events by providing them with:


•  facts

•  statistics

•  opinion columns

•  images.



In addition to reporting about national and global current affairs, most newspapers also have an entertainment function that features all or some of the following in order to engage the reader:


•  popular culture/celebrity stories

•  lifestyle and travel features

•  sports

•  television listings and reviews

•  comics

•  puzzles, quizzes or horoscopes

•  readers’ letters.
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Knowledge check 6

Historically, how did newspapers serve their communities?
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Newspapers also feature adverts. Advertisers pay the newspaper for space in the paper in return for access to the newspaper’s audience.

In addition to informing the community, newspapers today still aim to influence behaviour and thinking. The news stories found in a newspaper will reflect the opinion of the owner and the editor of the paper. This means that although most newspaper outlets share the same purpose, the meanings behind the information they provide will be different. This helps the owners of the paper persuade the reader to think about the news using the same values as the owner.

Print news: industries

Industries can be defined as the organisations, people and activities involved in making a particular product or providing a particular service. The OCR specification indicates that you must focus on ‘how the media industries’ processes of production, distribution and circulation affect media forms and platforms.’

The news industry is concerned particularly with the production, distribution and circulation of news information and entertainment.

Production, distribution and circulation of printed press

Production

Newspapers are very expensive to produce because:


•  they require a large amount of material

•  they employ many highly trained staff.



News production is deadline driven, which means that stories must be completed by a certain time in order for the press to be set and the papers printed, ready for distribution in the morning. Journalists must ensure that their stories reach the newsroom and are ready to be printed regardless of where they may be writing the story.

All daily national newspapers in the UK are printed in colour and use offset printing. This enables newspapers to be inked onto rubber presses and printed quickly. Portable satellite technology and Web 2.0 also enable journalists to report and complete stories more quickly than ever before.

Distribution

Once produced, the newspaper has to be physically distributed across the British Isles. This is another expensive process. Print news outlets are traditionally local or national due to the costs of distribution. However, online media and Web 2.0 mean that there are no global boundaries, so newspaper outlets have become global through their online platform.

Alternative distribution methods, such as free newspapers, are becoming increasingly successful. City-based national newspapers such as Metro are distributed free near public transport outlets. This enables a huge readership, which is attractive to advertisers, who subsidise the cost of the paper for the owner.

Marketing

News owners need to promote and sell their brands to their target audience, encouraging circulation and readership. Marketing a newspaper will usually involve the following marketing tools:


•  advertising – on television, in sister newspapers, on social media

•  exclusives cited in other media

•  synergy deals with other companies and/or offering other products or services.



Circulation

Circulation, when discussing newspapers, refers to the number of newspapers that have been distributed, not those sold. Circulation figures are important because they are used to set advertising rates.
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Study tip

Unseen sources may feature a news outlet that isn’t a set product, or you may be asked to demonstrate your knowledge more generally about the news industry. Ensure that you also study a number of different news outlets, not just the set products, so that you are familiar with a range of different newspapers.

[image: ]



OCR specifies that in your study of the news industry, you must learn about:


•  ownership

•  economic factors

•  technological change and the impact of digital convergence

•  the content and appeal of newspapers and how they target, reach and address different audiences

•  the impact of the regulatory framework on the newspaper industry.



Ownership

Newspaper titles are owned like any other product or commodity that is produced to be sold to a market.

Ownership refers to who financially supports and produces the paper. Newspaper owners may acquire more than one brand, which helps the owner target different audiences, so gaining a bigger share in the market.

In the UK, there are different media ownership models:


1  ‘Media barons’ – wealthy individuals or proprietors who own the paper or a ‘group’ of similar papers or related media.

2  Trusts – a legal arrangement whereby finances from the owner are transferred to a ‘trustee’ to manage and control the running of the newspaper under certain conditions agreed outside the control of the owner.

3  Cross media converged conglomerates – huge, global institutions that own numerous media outlets and subsidiaries, working alongside each other to profit the owners of the conglomerate. These may be owned by media barons.
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Knowledge check 7

Explain why newspapers are expensive to produce and distribute.
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Since the 1980s, fewer organisations own the British press. The ownership of news has become very concentrated, with less competition and diversity of opinion as a result.

In the UK, the print news industry is run by just seven companies. Importantly, almost 60 per cent of the market share is owned by just two of these companies: News UK and DMG Media.
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Study tip

Understanding ownership is vital in answering questions on economic, political, social and cultural contexts, news values and funding, as well as ownership. Ensure you know who owns each of the UK daily news titles and can identify their ownership type and other brands they may own.
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Economic models and funding

The British press is a business which, in order to survive, must attract audiences to make money.

In 2015, the UK newspaper industry contributed £5.3 billion to Britain’s gross value added (GVA) and supports 87,500 jobs in the UK. The news industry therefore contributes hugely to the UK economy.

Print newspaper production is financed in a number of different ways. The two main forms of funding are through sales and advertising revenue.
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Knowledge check 8

Which two companies own 60 per cent of the British press?
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Circulation sales


•  14.3 million people read a paper every day.

•  81 per cent of a newspaper’s revenue comes from print circulation sales.

•  The cost of a daily national newspaper ranges from 30p (the Daily Star) to £2.70 (the Financial Times).

•  The cost of a weekend national newspaper ranges from 80p (the Daily Express) to £3.80 (the Financial Times).



Advertising


•  Advertisers pay for space in the paper.

•  Advertising in national newspapers is expensive and dependent on the paper’s circulation figures and audience.

•  The cost of a full-page colour advert in the Daily Mail is over £30,000.

•  Newspapers make money from adverts that are placed in both the offline (print) and online (digital) newspaper editions.

•  Readers of print newspapers are 75 per cent more likely to read an advert than online readers.



There are also alternative methods of funding print news. These can include:

Subscriptions and donations


•  Online subscription feeds known as paywalls, which pay for online services and also fund the print papers.

•  Reader donations or memberships.



The owner


•  ‘Media barons’, such as Rupert Murdoch, who owns News UK, have money to invest.

•  Owners’ portfolios will include other news titles and/or media products or platforms. The profit made from these is invested across the portfolio.



However, the British news industry is facing a crisis and many national newspapers have seen a sharp decline in print circulation as more people access news online rather than buying newspapers. Newspapers such as The Daily Telegraph saw their circulation figures drop by over 23% between June 2017 – 2018. This represents a loss of almost a quarter of their circulation from 2017.
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Study tip

In response to an exam question on ownership, economic context, technological developments and regulation, it is helpful to discuss how newspapers are funded. Use circulation figures as evidence to illustrate the funding issues faced by print newspapers.
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Figures such as these indicate that the traditional finance model for newspapers through circulation sales and advertising revenue must be revised if print news is to survive.

In February 2018, Prime Minister Theresa May announced a review of the news industry to ensure that quality news and journalism will still have a future in the UK.

Possible funding strategies that the review is expected to suggest may include:


•  government or public funding subsidies

•  philanthropy

•  greater focus on payment from online access

•  pooled reporting to reduce the cost of journalists for newspapers

•  greater use of freelance agencies for news stories.



Technological developments

Ever since the invention of the printing press in the mid-fifteenth century, technological advancement has shaped the newspaper industry.

Many developments, such as the introduction of colour and offset printing, have benefited owners, making newspapers more appealing for readers and quicker to print.
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Knowledge check 9

What percentage of a newspaper’s revenue traditionally comes from circulation sales?
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Since the 1980s rapid development in digital technology, in terms of hardware, software and converged devices, has significantly changed the relationship between news owners and their audiences.



	Table 1.5 Effects of technology on news owners and audiences



	Technology introduced
	Effect on owners and audience



	1980s
Computers, printers and desktop publishing (DTP) programs

	

•  Audiences have power to create their own print media but little opportunity to distribute it.

•  Owners still control production and distribution on a mass scale. Use of computers and DTP programs makes writing copy and art direction quicker.






	1990s
The internet

	

•  Audiences have more control over the information they receive from a greater range of sources at little or no cost.

•  Growing availability of information through the internet leads to greater competition for owners.






	2000s
Broadband

Web 2.0

Smartphones and tablets

HD digital cameras

Apps

	

•  Audiences can upload their own media to create their own websites and to share news.

•  Audiences access information through online services and smartphones.

•  Audiences can produce their own news as citizen journalists.

•  Owners are no longer in control of the production and distribution of news.

•  Owners are no longer in control of the information that is circulated among audiences.







Over the past 20 years, and since the introduction of Web 2.0 in 2004, the print industry has undergone significant change in the production, distribution and circulation of newspapers.
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Study tip

To help you understand the impact of digital technology on the print news industry, create a timeline from the 1980s to the present. Above the timeline, mark when new digital technologies were introduced. Below the timeline, note the impact the technology had on the news industry at the time.
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In order to remain relevant for audiences and to tackle falling sales of print copies, newspaper owners have expanded their titles online, to become known as news outlets. This has a number of advantages for owners:


•  Production via websites reduces the environmental costs of producing newspapers with paper and ink, and makes energy savings.

•  Distribution via the internet reduces the cost of physical distribution and has the added advantage that news outlets can reach readers globally.

•  Circulation via websites and mobile devices allows audiences to access news and advertising online through apps and social media. This increases overall circulation numbers for the outlet, allows audiences to share and interact with the news and enables owners to monitor which news stories are most popular with their audiences.



However, while there are some economic benefits of digital technology for news owners, the proliferation of technology has led to a reduction in printed newspaper sales, raising the question of whether there is a future for print news.


•  The Guardian has lost over 200,000 print readers in ten years.

•  The Independent is now only available online.

•  Established news owners are looking to sell their titles. For instance, Richard Desmond sold his print portfolio of the Express and Star titles to Reach PLC after their circulation dropped by almost 50 per cent between June 2017 and June 2018.



How news owners have adapted to these developments in technology with their online outlets is further discussed in the Social, Online and Participatory Media section in this guide.
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Knowledge check 10

In which decade did developments in digital technology gather pace?
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News gathering, gatekeeping and news values

The processes of news gathering, gatekeeping and applying news values enable newspaper owners to fulfil the main purposes of a newspaper: to inform and influence behaviour, while appealing to the target audience.

News gathering

Newspapers have teams of reporters who gather news locally or through press agencies such as



Gatekeeping







•  identify which events or stories are considered the most important, newsworthy and relevant

•  persuade the reader to think about the news from the ideological perspective of the owner.
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News values







  1  frequency

  2  threshold

  3  unambiguity

  4  meaningfulness

  5  consonance

  6  unexpectedness

  7  continuity

  8  composition

  9  reference to elite nations

10  reference to elite persons

11  personalisation

12  negativity.





•  the ideological viewpoint of the owner or paper

•  the interests of the audience

•  the type of newspaper it is.
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Political bias








•  81 per cent of respondents said that the Daily Mail was a right-wing paper; 44 per cent identified it as the most right-wing paper in Britain.

•  71 per cent of respondents said that The Guardian was a left-wing paper; 30 per cent identified it as ‘fairly left wing’.
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•  are right wing

•  broadly support and reflect the values of the Conservative Party

•  are owned by wealthy, white, male media ‘barons’/proprietors who control global media outlets.
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Regulation




•  For: The news industry has too much political power and influence over the British public, which has reduced freedom of speech, compromises democracy and is not in the public interest.

•  Against: The printed press should not be regulated or controlled, especially by government legislation. This would affect freedom of speech, democracy and would not be in the public interest.
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•  news content and information printed by the press

•  ownership and competition laws.



Regulation of news content and information







1  to continue to be self-regulated outside the power of the Government

2  to create a new press standards body, created by the industry and with a new, rigorous code of conduct

3  to back up the regulation with legislation to ensure the press remains independent and effective

4  to provide the public with confidence that their complaints will be dealt with effectively

5  to protect the press from government interference.
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Independent Press Standards Organisation (IPSO)




•  holds newspapers to account

•  protects the rights of the individual

•  upholds standards of journalism

•  maintains freedom of expression for the press.
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Independent Monitor for the Press (IMPRESS)


Regulation of ownership and competition laws
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Industries and the set products – the Daily Mail
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Ownership




•  the Daily Mail

•  the Mail on Sunday

•  Metro

•  MailOnline

•  Metro.co.uk.
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Economic models and funding


Circulation


•  The Daily Mail’s circulation figures reach 1,264,810 (June 2018).

•  While the Daily Mail enjoys almost 25 per cent of the market share in print news, circulation figures have dropped by 12.9 per cent since 2016.

•  This indicates that the paper is making less revenue from circulation than it has done in the past.



Advertising


•  MailMetroMedia is responsible for developing advertising revenue for the paper.

•  A colour display advert in the Daily Mail costs £181 per single column centimetre.

•  A classified advert usually costs in the region of £300 to £3,000,000, depending on the client.

•  A banner advert along the bottom of a page in the Daily Mail costs a minimum of approximately £4,000 before tax.
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Alternative revenue options and solutions



•  Revenue for DMG Media in 2017 was £683 million (£23 million less than in 2016).

•  DMG Media still made a profit of £77 million in 2017, the same as 2016.





1  with increased profit from advertising across the MailOnline brand

2  by an increase in the cover price of the Daily Mail from 60p to 65p in February 2018. It is now the most expensive traditional tabloid on the market.

3  Closure of the Didcot printing facilities to reduce production costs of the paper.



Technological developments




•  7.7 million online readers

•  22.7 million mobile readers.
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News gathering, gatekeeping and news values
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•  negativity

•  threshold

•  personalisation

•  reference to elite people

•  reference to elite nations

•  meaningfulness

•  consonance.
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Political bias




•  Harold Harmsworth, the owner of the Daily Mail in the inter-war years, encouraged positive depictions of right-wing movements.

•  David English, editor of the Daily Mail in the 1980s, fully supported Prime Minister Margaret Thatcher and the Conservative Party, ensuring the paper’s news values and coverage reinforced Thatcher’s policies.

•  Paul Dacre supported the Conservative Party and more recently Conservative politicians who were pro-leave in the EU referendum. This has been reflected in his reporting of the European Union and Brexit.
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Regulation
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1  publishing inaccurate, misleading or distorted information, including headlines not supported by text

2  a significant inaccuracy or misleading statement

3  not distinguishing clearly between comment and fact.
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Industries and the set products – The Guardian


Ownership




•  safeguard The Guardian from commercial or political interference

•  protect The Guardian’s news values of honest, fair, liberal investigative journalism.
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Economic models and funding


Circulation


•  The Guardian has a share of just 2.8 per cent in the UK print news market.

•  The paper had a weekly circulation of 986,872 in Nov 2018.

•  This indicates that sales of The Guardian are declining and the paper will make less revenue from print sales than it has in the past.
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Advertising


•  A colour display advert rate in The Guardian costs £90 per single column centimetre.

•  The cheapest advert measures 8 cm × 7 cm and costs £5,000.

•  A double page spread advert costs £32,400.
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Alternative revenue options and solutions



•  enhance operating efficiency

•  reduce costs by 20 per cent

•  secure new growth opportunities for GMG as a global news organisation

•  adapt to changes in the advertising market.




1 Donations



•  570,000 regular supporters

•  375,000 one-off contributions.



2 The Scott Trust


•  The Scott Trust endowment fund focuses on socially responsible investment and all profit from these investments supports GMG.

•  The Trust set up theguardian.org, a non-profit organisation that raises funds from groups and private donors.

•  The Trust’s shareholders take no dividends from the Trust. Any profit made goes straight back into the GMG and running the paper.



3 Philanthropic contributions
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4 Reducing production costs


•  In 2018 the paper transitioned from a Berliner (European) format to a tabloid, which reduced operating costs by £19.1 million, contributing to the 20 per cent reduction in costs aimed for in 2016.

•  In 2016 the cover price was raised to £2.00.



5 Off-setting losses with the digital version of the brand


•  Digital revenues have increased by 15 per cent since 2016.

•  The digital arm of The Guardian comprises 50 per cent of GMG’s revenue.
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Technological developments




•  theguardian.com

•  The Guardian app

•  a daily tablet edition.
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•  desktop – 7.8 million

•  tablet – 3.1 million

•  mobile – 15.8 million.




News gathering, gatekeeping and news values



•  comment is free

•  facts are sacred

•  newspapers have a moral and material existence

•  fairness and a sense of duty are essential ethics in journalism.
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Political bias
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•  In 2004 its editor stated it was a centre-left newspaper.

•  Opinion columns and letter pages reflect the centre-left bias with writers such as Owen Jones, a political commentator and left-wing activist.




Regulation



1  Industry-funded IPSO is unethical and there are governance issues with the Royal Charter that impacts the freedom of the press.

2  Punitive legal costs for news titles that don’t sign up to IMPRESS will damage press freedom and investigative journalism.
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•  The Guardian Readers’ Editor, appointed by the Scott Trust, hears and reviews all complaints against the paper using criteria such as: how serious the complaint is; the likelihood that harm could occur; the potential the content has to mislead; the risk to The Guardian newspaper group.

•  The Scott Trust also appoints two independent figures to work with an ombudsman in addition to the Readers’ Editor to ensure impartiality.

•  The Guardian supports the code of practice, adheres to anti-bribery laws and the corruption code of conduct and can self-regulate.





•  In 2013, The Guardian reported the case of whistle blower Edward Snowden who leaked the United States National Security Agency (NSA) and CIA surveillance disclosures, which affected ordinary American citizens.

•  The British Government threatened The Guardian with legal action and closure if they didn’t hand over Snowden’s files. The Guardian refused and destroyed them.
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Print news: audiences




•  the content and appeal of products

•  how content is used to target, reach and address different audiences

•  how audiences may use and interpret the same media in different ways.




Audiences for print news



1  earn money through increased sales of the paper

2  attract advertising revenue by selling space in the paper to advertisers wishing to target the same audiences with their products.




Market segments




•  demographically

•  psychometrically.



Demographics



•  age

•  gender

•  social class

•  ethnicity

•  religion

•  sexual orientation

•  education level

•  income level

•  occupation

•  geographic location.







	Table 2.1 Social demographic grades correlated with social class and occupation of readers



	Social demographic grade
	Social class
	Household chief income earner’s occupation



	A
	Upper middle class
	Elite, higher managerial, professional, e.g. banker, director of public company, judge, hospital consultant



	B
	Middle class
	Intermediate managerial, professional, e.g. GP, journalist, architect



	C1
	Lower middle class
	Supervisory, clerical and junior managerial, or professional, e.g. office worker, IT professional, secretary



	C2
	Skilled working class
	Skilled manual workers, e.g. electrician, plumber, builder



	D
	Working class
	Semi-skilled and unskilled manual workers, e.g. shop assistant, factory worker, labourer, telesales



	E
	Non-working
	Casual or lowest grade workers, pensioners and others who depend on the welfare state for their income






•  These groups are likely to have the greatest disposable income.

•  They are more attractive for advertisers.





•  These social grades are old and don’t reflect contemporary occupations and incomes.

•  Demographics can’t identify values or what might appeal to a specific audience member.
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Psychometrics



•  values

•  attitudes

•  lifestyle or behaviour.






	Table 2.2 Psychometric types and their VAL characteristics



	Psychometric type
	VAL characteristics



	Aspirer
	
•  Seeks status






	Explorer
	
•  Discovers new things






	Mainstreamer
	
•  Likes to be part of a larger group of like-minded people

•  Seeks security






	Reformer
	
•  Not impressed by status or materialism

•  Socially aware






	Resigned
	
•  Has built up attitudes over time

•  Believes in institutions and traditions they trust






	Struggler
	
•  Has a ‘live for the day’ attitude

•  Sees themselves as a victim

•  Seeks escape






	Succeeder
	
•  High social status

•  Deserves the best
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•  how audiences in the same demographic can be broken down further

•  how audiences may respond differently to the same product due to their personal values.
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Audience types



•  Target audience: a specific group of people targeted by the newspaper, usually identified by demographics and psychometrics.

•  Mass audience: a very large audience including a wide range of people made up of different demographics and psychometrics. Print news traditionally attracts a mass audience.

•  Niche audience: a small, select group of people who have a unique interest so are identified by psychometrics and often by lifestyle preferences.



Print news audiences





•  Men are more likely to read newspapers than women, but by a small margin – 51 per cent are male and 49 per cent female.

•  Those aged 55+ are most likely to read a newspaper.

•  57 per cent of millennials are also likely to read a newspaper. That’s two in five people every week.

•  Both the middle (28 per cent) and working classes (27 per cent) read daily newspapers.





The content and appeal of products



1 News stories selected
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	Table 2.3 Harcup’s news values



	 
	News value
	Applies to stories concerning:



	1
	The power elite
	Powerful individuals, organisations and institutions



	2
	Celebrity
	People who are already famous



	3
	Entertainment
	Sex, show business, human interest, animals, unfolding dramas, humorous treatment, entertaining photographs, witty headlines



	4
	Surprise
	An element of surprise or contrast, the unexpected



	5
	Bad news
	Conflict, tragedy, death, negative topics



	6
	Good news
	Rescues, cures, miracles



	7
	Magnitude
	Large numbers of people, or the size of the potential impact of a story on people



	8
	Relevance
	Issues, groups and nations relevant for the target audience



	9
	Follow up
	Subjects already or recently in the news



	10
	News agenda
	The newspapers’ own agenda regarding the political and social issues they choose to report on and the ideological values they express
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2 Technical codes



•  Layout, sell lines and cover lines




    •  The layout of the newspaper front page in particular is designed to attract the audience.

    •  Layouts help guide the reader’s eye down the paper and to the main points of coverage on the page.

    •  Headlines, bylines and copy will be in different sizes to break up information and enable readers to quickly ‘skim’ the news or digest it at length.

    •  The ratio of image to words is dependent on:




        –  the genre of the newspaper

        –  the educational level of the reader.




•  Colour and fonts




    •  Newspapers rely on colour to appear eye-catching.




        –  Popular tabloids use brighter or contrasting colours for impact.

        –  Broadsheets or serious newspapers use subdued colour palettes as the style of reporting is the focus for the reader.




    •  The masthead, which holds the newspaper’s name, will be large and use a familiar font so that audiences clearly recognise the paper as a brand.

    •  Newspapers use different font styles to appeal to their audience.



3 Language



•  Mode of address




    •  This refers to the way the paper addresses and talks to its audience.

    •  It can be informal and conversational, or formal and serious.




•  Lexis




    •  This refers to the compilation of words and language.

    •  It is the vocabulary used by journalists to make the content appeal to the audience; in other words, what they say.

    •  The choice of words can be emotive and hyperbolic or objective and balanced.



How content is used to target, reach and address different audiences



1  encourage reader loyalty

2  attract new readers

3  increase sales and advertising revenue.
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How do newspapers target and reach their audiences?

1 Price


•  The cover price is set to appeal to the audience’s socio-demographic profile, in particular their income.

•  A red top tabloid costs 40–75p whereas a broadsheet or ‘quality’ newspaper ranges from £1.60 to £2.70.



2 Cross-platform advertising


•  Newspapers will market their print news version across a range of converged media.

•  This can include adverts for their print paper in their online and social media platforms.



3 Promotional offers


•  Offers such as free giveaways, posters, discounts on holidays, book clubs and shopping vouchers are all used to appeal to and reach the target audience.



4 Subscriptions


•  Audiences are invited to express their loyalty to the paper by committing to monthly and annual subscriptions where they pay for copies in advance and receive a discount on the cover price.



5 Sponsorship


•  Newspapers will sponsor events that reflect the values of the paper and appeal to the interests of the reader. For example, The Guardian sponsoring Glastonbury Festival helps market the paper as a good brand for millennials interested in culture and music.



6 Partnership marketing


•  These are synergy deals with other companies that help to promote both products to similar audiences with the aim of widening the market share both products can access.

•  The Sun has a partnership marketing deal with GoCompare, which will appeal to their target audience of largely working-class mainstreamers.

•  Yahoo has content partnerships with The Telegraph, The Guardian and The Independent. This means these news outlets can distribute their content on Yahoo websites and mobile apps across the UK, US, Canada, India and Singapore. This helps to widen the global reach for these news outlets.
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How audiences use and interpret media






	Table 2.4 Audiences’ uses of print news, according to Blumler, McQuail and Katz (1974)



	Need or use of the media product
	Explanation of the need
	Examples from print news to illustrate how the need could be satisfied



	Entertainment and diversion
	The reader will look to be entertained by the content of the newspaper, which they will see as amusing or a diversion from their everyday life or serious events.
	

•  The stories in popular tabloid newspapers feature celebrities or entertainment news value.

•  Arts and culture reviews in broadsheet or serious newspapers divert audiences from serious news, current affairs or social issues.

•  Entertaining language in headlines.







	Information and education
	The reader will look to be informed and educated by the content.

	

•  The stories in quality tabloids or broadsheets provide composition and balance to help educate the reader through objective journalism.

•  The use of hyperbole, rhetoric and political bias in popular tabloid news stories may influence the reader in how to think about social or political issues.






	Social interaction
	The reader will look for opportunities to either be informed on issues that can enhance their social understanding or lead to social interaction with other people in some way.
	

•  The reporting of social issues allows readers to develop their social understanding.

•  Celebrity stories and gossip columns emulate chatting to friends socially and/or can reinforce current popular culture discussions that the readers might be having socially.






	Personal identity
	The reader will look to personally identify with the content through the language used, the images selected and the stories featured.
	

•  The use of technical codes and language appeals to the audience so the story feels familiar and accessible to the reader.

•  The selection of news stories and application of values reinforces the ideology of the reader so they can personally identify with the content.
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Audience and the Daily Mail

Audience



•  59 per cent are women.

•  The average age is 59.

•  62 per cent fall into the ABC1 socio-economic groups (with the largest group falling into C1)

•  The majority of readers live in the South East.

•  They have average savings of £39,000.

•  They spend 52 minutes reading the paper.
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How content is used to target, reach and address their audience




	Table 2.5 Marketing tools used by the Daily Mail



	Marketing tools used by the Daily Mail to target and reach its audience



	Price
	65p: The Daily Mail’s readers are predominantly ABC and can afford this cover price.



	Promotional offers
	The newspaper offers a range of promotional offers with companies such as Weight Watchers.



	Subscriptions
	Readers can subscribe to the Mail brand with subscription offers ranging from £9.99 per month for a 12-month contract to £25.75 per month for a premium package.



	Partnership marketing
	In collaboration with Global Savings Group, the Daily Mail offers a range of discounts on groceries, clothing, holidays, technology and services from popular brands such as The Gap.
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Content and appeal of the paper


News values and selected stories
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Use of technical codes and language
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Technical code 1: Layout


•  The focal point divides the page in two.

•  The top half features the masthead, strapline, sell-line, and sub-heading.

•  The bottom half features some copy and a second story.

•  This layout allows the content to appeal to a cross-section of the audience while communicating the main message about the NHS.
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Technical code 2: Sell-lines


Technical code 3: Colours
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Technical code 4: Font


•  The masthead in Figure 2.2 (annotation 2) uses the traditional font for the title of the newspaper, clearly branding the paper as recognisable to the audience.

•  Serif font is used for the headlines (see annotation 3 on Figure 2.2) and copy to reflect the traditional attitudes of the paper.

•  Sans serif font is used for the sell-lines to emphasise the range of content in this edition.



Language 1: Mode of address
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Language 2: Lexis


•  The use of vocabulary helps the content appeal to the audience in two contrasting ways (see annotation 5 on Figure 2.2):




    1 It is conversational, informative and emotive: ‘Agony’, ‘HER friend’, ‘Come on’.

    2 It is formal in its references to the PM, dividends and middle classes.




•  This helps the content appeal to the audience and directly addresses them, so the audience recognise themselves as middle-class Conservatives with savings because the story is directed at them.
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How audiences use and interpret media
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	Table 2.7 How the Daily Mail satisfies audience uses and gratification



	Gratification or use of the media product
	Examples from print news to illustrate how audience uses and gratification could be satisfied



	Entertainment and diversion
	

•  Use of celebrity culture with Ant McPartlin is entertaining and diverts us from other current affairs.

•  Weight Watchers summer recipes provide diversion with cooking.






	Information and education
	

•  The main story regarding the NHS informs the reader and educates them about the potential changes that may be made to the NHS and might directly affect them.

•  This also informs the reader with a specific viewpoint that they are encouraged to take or may reflect their personal values (identity).






	Social interaction
	

•  The words ‘Come on’ and ‘Let’s go to war’ speak to the reader as if the audience and the Mail are all part of the same group; they encourage social interaction and the idea that the reader is with likeminded people.

•  The reporting of the NHS and Ant McPartlin stories can be described as ‘water-cooler moments’ which might provide points of discussion with friends or social groups.






	Personal identity
	

•  The news values reflected in the selection of stories and the reporting of them can reflect the reader’s own interests and/or their ideological values.
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Audience and The Guardian

Audience



•  44.2 per cent aged 55+

•  50 per cent male and female

•  approximately 75 per cent ABC social demographic.
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•  Culture: 6.9 million

•  Life and Style: 5 million

•  Guardian Sport: 4.2 million

•  Business: 2.4 million

•  Technology: 1.9 million

•  Travel: 1.5 million
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How content is used to target, reach and address their audience




	Table 2.8 Marketing tools used by The Guardian



	Marketing tools used by The Guardian to target and reach its audience



	Price
	£2.00: 75% of The Guardian’s audience is ABC and can afford this cover price.



	Promotional offers
	The Guardian provides offers for its readers that support some of the content in its supplement papers such as Review, Culture and Travel. The Guardian bookshop provides 30% off the cost of books and also links to The Guardian book club.



	Subscriptions
	The Guardian offers a range of subscriptions to reach and attract its audience and encourage loyalty to the paper. Subscriptions range from just the Saturday edition (£10.36 per month) to every day (£47.62 per month).




	Sponsorship
	The Guardian currently has sponsorship deals with UNICEF, Unilever and Phillips.




	Partnership marketing
	The Guardian has a content partnership with Yahoo, so they can distribute selected content across the UK, US, Canada, India and Singapore. This helps the paper secure a global reach and target the paper’s growing number of mobile consumers.
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Content and appeal of the paper


News values and selected stories
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Use of technical codes and language
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Technical code 1: Layout


•  The layout organises the page in a straightforward, balanced and accessible way to reflect the paper’s balanced journalism. This will appeal to the audience who like balance in the views expressed.

•  The masthead on the top right takes up half of the page’s width, branding the paper. The positioning of the masthead to the right of the page is unconventional in newspapers and suggests that this paper offers a different perspective.
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Technical code 2: Sell-lines


•  See annotation 1 on Figure 2.4 for examples of sell-lines. These help to sell the content inside the paper and the G2 supplement.

•  They are usually selected to represent the range of content available. This issue mostly focuses on selling the sport stories inside the edition reflecting the predominance of the World Cup at the time that this edition was published; this is designed to appeal to the reader’s values and interests at that time.



Technical code 3: Colours



•  The yellow and blue helps the cover lines stand out and appeal to the audience.

•  The red pull quote helps the quotation, and implications of what it means, stand out to the reader.



Technical code 4: Font


•  See annotations 2 and 3 on Figure 2.4. The serif font is traditional of broadsheet genre newspapers so that although The Guardian is now a tabloid, the use of serif font will appeal to readers who prefer to read quality journalism found in broadsheet papers.

•  The style of this serif font is called Guardian headline, branding the paper.

•  The consistent use and straightforwardness of the font not only aids the quick reading of extended writing in the lengthy lead article but will appeal to the audience by reinforcing the paper’s straightforward journalism.



Language 1: Mode of address


•  See annotation 4 on Figure 2.4. The mode of address is formal and serious in tone, even when discussing issues such as England’s football manager, appealing to the educated audience.

•  Words such as ‘I’ when quoting from figures referenced in the lead story helps to create a distance between the politicians and the reader so the paper appears objective and balanced.
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Language 2: Lexis


•  See Figure 2.5. Serious, formal vocabulary is used to help the content appeal to the audience in terms of their academic level, knowledge of language and expectation that the paper will provide quality, well-written journalism.
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How audiences use and interpret media




	Table 2.10 How The Guardian satisfies audience uses and gratification



	Gratification or use of the media product
	Example from print news to illustrate how audience use and gratification could be satisfied



	Entertainment and diversion
	

•  The reference to football and the image of Southgate helps satisfy the need for entertainment through sports and acts as a diversion.






	Information and education
	

•  The lead story is informative and educates the audience on a serious topic of national and political interest. It discusses some of the reasons for Johnson’s resignation, what the implications of this are for the prime minister and how Brexit developments may progress so the reader is educated and kept up to date.






	Social interaction
	

•  The themes of the news stories selected on the front page could encourage interaction through discussion of politics, Brexit and sports.






	Personal identity
	

•  The reader could personally identify with the political ‘centre left’ news values or ‘remain’ preference reflected in the Guardian’s reporting of the Brexit story.
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Print news: media language



•  the elements of media language used in newspaper front covers such as locations, lighting, choice of camera shot, angle, typography, layout, address of content to the audience and editing as appropriate

•  the ways in which the use of media language by news producers incorporates viewpoints and ideologies

•  the codes and conventions of media language and how they are used to identify newspaper genres.
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Codes and conventions of media language


Codes


•  Codes are complex systems of signs that create meaning.

•  Codes can be divided into two categories:




    •  Technical codes




        –  are the ways in which equipment is used to construct a media product so that it looks the way it does

        –  help us identify how the newspaper front cover is constructed – what it looks like.




    •  Symbolic codes help to communicate meaning, messages and values through the media language technical elements used in the construction of the front cover.
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Conventions


•  Conventions are the generally accepted way of doing something.

•  There are general conventions in any medium such as the conventions of using a ‘masthead’ at the top of a print newspaper.

•  Conventions can also be genre-specific.





•  Producers follow these codes and conventions to make a product recognisable to the audience.

•  Audiences look for codes and conventions to help recognise and select which media forms and genres they want to consume.
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Newspaper genres



•  tabloid

•  broadsheet.
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Tabloids



•  The Daily Mail (1896), although originally broadsheet in size, was recognised as the first tabloid-style newspaper in terms of its journalistic values.

•  The Daily Sketch (1909) was the first tabloid-size newspaper.




Tabloid technical conventions:


•  Compact in page size, smaller than a broadsheet

•  Pages typically measure 11 × 17 inches (27.94 cm × 43.18 cm)

•  Five columns across

•  High ratio of images to text so that they are image-led

•  Simple lexis

•  Large headlines

•  Personal and emotive mode of address.
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•  Sensationalised and exaggerated versions of current events

•  Emphasis on entertainment, with topics such as sensational crime stories, celebrity gossip and links with television features dominating their news

•  Exclusive interviews with celebrities

•  Focus on the personal impact of a story

•  Emotional responses to the stories featured

•  Use of binary oppositions to quickly position the audience to a specific viewpoint.
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Broadsheets



•  The Times (1788)

•  The Observer (1791).




Broadsheet technical conventions:


•  Larger than a tabloid

•  Pages typically measure 29.5 × 23.5 inches (74.93 cm × 59.69 cm)

•  Six columns across, although some newer formats have five

•  High ratio of text to image so they are text-led

•  Formal lexis

•  Headlines moderately sized

•  Formal and authoritative mode of address.





•  Serious reporting of national, global, political, social and business issues

•  Emphasis on current affairs

•  Focus on the social and cultural impact of a story nationally and globally

•  Soft news and entertainment stories feature sports, arts and royal figures.






•  their size and the way they look

•  the news values and quality of journalism applied.
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Tabloidisation and changes to newspaper genre conventions



•  a newspaper is altered into a tabloid format size

•  a newspaper takes on the journalistic values of a tabloid newspaper.






•  The Times

•  The Guardian.
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•  The Daily Telegraph

•  the Financial Times.





•  Some newspapers are broadsheet in size but their reporting borrows from the conventions of tabloid journalism, such as The Daily Telegraph.

•  Some new tabloids, such as The Guardian, still provide serious news typical of a broadsheet.




Elements of media language used in front covers
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•  identify the genre

•  identify the individuality of each paper as a brand recognisably different to other newspapers.



How media language incorporates viewpoints and ideologies



Constructed media products



•  They are made by a producer.

•  They have a specific intention to create a certain meaning.

•  The producer aims for the audience to interpret and accept the meaning unquestioningly.

•  Producers use different elements/conventions of media language to construct these meanings.






•  the form and genre of the media product

•  the political values and ideologies of the owner.



Semiotics




1  Signifier – another word for the sign itself; the image, word, etc.

2  Signified – this refers to the meaning associated with the sign/signifier. There are two levels of meaning that can be taken from the signified:




    •  denotation – the actual meaning of the sign

    •  connotation – additional meanings that attach to the sign and are socially and culturally developed and accepted.






	Sign/signifier
	A red rose



	Denotation
	A plant with thorny stems that has flowers



	Connotation
	A symbol of love and romance
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	Table 3.2 Analysis of technical conventions used and connotations found on the Daily Express cover (Figure 3.1)



	Technical Convention (sign)
	Description
	Connotation (associated meaning/s)



	Masthead
	The title of the newspaper displayed on the front page.
	The masthead connotes the Daily Express brings news quickly to readers every day; making it valuable, important and reliable.



	Headline
	The title given to the story; usually a brief, catchy summary of the main ideas and /or themes of the news item that encourages the reader to read the article.
	The headline is a simple, straightforward statement; the word ‘we’re’ connoting the paper and readers are unified.




	Sub-heading
	Usually shorter than the main headline and provide additional information about the story that will also appeal to the reader.
	Two sub-headings quickly summarise the story, connoting the Daily Express is reliable and succinct with news.



	Page furniture
	Everything on the front page that is not a picture or text relating to news stories.
	The use of page furniture helps to make the Daily Express front cover seem appealing to the reader with lots of content for them to engage with.



	Splash
	A large image and/or headline ‘splashed’ taking up the majority of the front page.
	The text and images are splashed across over half of the cover, connoting the story’s importance.



	Main image
	The dominant picture on the page filling up most of the front cover.
	The Union Jack takes up half the page connoting nationalistic values of the paper and their views on the EU are important to the paper and their readers.



	Copy
	Also known as body text, this is the actual writing that makes up the article.
	There is little copy on the front page, the story comprises just three columns of copy. This connotes that the Daily Express offers its readers brief summaries of news without going into much detail, conventional of a tabloid newspaper.



	Lead story
	The main story on the front page. It may be the only story or the one that takes up the most space. The lead story can also be called a splash.
	Leaving the European Union, and its size on the page, connotes that this is the most important news of the day politically, culturally and socially.



	Stand first
	The first paragraph of a news story that summarises the whole story. It is usually bold and in a slightly larger font, so it stands out.
	The stand first summarises the paper’s point of view in relation to the main story and positions the audience to read the rest of the story from the same perspective, so that they accept the connotations and viewpoints offered by the paper.



	Byline
	The name of the article’s author.
	Macer Hall, the paper’s politics editor, a white, middle class, British man, has written the article. This is authoritative and can be seen to be reinforcing the dominant voice in society of white, middle class, British men.



	Plug
	Small boxes or shapes, sometimes known as ears, which refer to other stories inside the newspaper.
	The plug for the free Walker’s sharing bag of crisps connotes that the paper is also one that shares things with its readers, thus valuing them.



	Dateline
	The date and year of the newspaper edition.
	This connotes the stories are recent and therefore up to date and relevant.



	Layout
	How the paper is divided up into visual sections - from top to bottom and left to right.



	The content is divided in to 3 sections. The top section identifies the paper’s brand, the middle part covers the headline and main image for the lead story. The bottom section is the smallest though it covers the actual news story.




	Close up of power elite
	Shot types such as close ups are used in images to help show detail and emotions when used to illustrate people within the corresponding news story.
	Close ups of Cameron looking emotional and Johnson relieved may connote that the paper’s values on Brexit are shared by Johnson and not Cameron.



	Colour
	Newspapers are typically black and white but use colour to help brand the news masthead and logo and to make the paper look more appealing to their reader.
	Colour contrasts are eye catching. They connote the paper is interesting and engaging to appeal to the reader.




	Font
	This is the style of the typeface (text) chosen by the newspaper. It can be serif (with a cursive at the end of each letter) or sans serif (without the cursive), emboldened, italicised, underlined and of a different font size.
	Serif font is used for the title, headlines, caption and copy. It is a traditional font connoting the Daily Express is a traditional newspaper with traditional values




	Logo
	An image or graphic that visually represents the values of a news brand.
	The logo of a knight in armour with the St George’s cross on a shield refers to the Fourth Estate, connoting the paper’s ‘crusade for the truth’ for its readers.




	Puff
	A shape, often a circle or star, which is edited onto the front cover to stand out in contrast to the rest of the front page
	The insertion of the price into a puff in the middle of the front page connotes that the newspaper is good value as the audience can access a range of news content at very little cost.



	Other important technical conventions found on print news front covers but not in Figure 3.1:



	Pull quote
	A quote from within the article, usually by the person in the image, is ‘pulled’ out and emphasised.



	Off lead
	An article connected to the lead story but takes a different viewpoint or discusses a different topic related to the lead story
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Media language and set products – the Daily Mail

Newspaper genres


•  The Daily Mail is considered to be the first tabloid newspaper in the UK in terms of its journalism.

•  It was originally broadsheet in size until 1971 when it adopted the compact tabloid size.

•  The paper is considered to be a mid-market tabloid. It uses the generic conventions of layout and typography like most tabloids but also has the following genre conventions:




    •  It uses a combination of hard news and soft news stories.

    •  Hard news stories contain bias towards family values and British culture.

    •  It relies on a combination of images and text.

    •  Reporting can focus on the impact of the story on a family or its national impact.

    •  News features are sensationalised to attract audiences.

    •  Its mode of address and written style are less conversational and emotive than other tabloids.

    •  It uses binary oppositions to attract and position audiences.

    •  It influences and defends public opinion on social and political issues.
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Elements of media language used in newspaper front covers
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	Table 3.3 Conventions of mid-market tabloids seen on Daily Mail cover



	Convention of mid-market tabloid
	Example from the Daily Mail front cover



	Uses a combination of hard news and soft news stories
	The lead story is a hard news story in that it focuses on politics with Trump’s visit and Jeremy Corbyn. The way it reports the story is soft as it uses emotive language and rhetoric.



	Hard news stories contain bias towards family values and British culture
	The image of Trump with the Queen to report a political event infers that the Queen, as the head of the royal family, is the bastion of British culture.



	Relies on a combination of images and text but doesn’t replace the text with images
	There is very little copy but the layout of text and images creates a balance between the two. The headlines make the front cover very easy to read.



	Reporting of stories can focus on the impact of the issue on the family or its national impact
	Trump meeting the Queen reflects the national impact of his visit. The use of the word ‘sour’ in the caption suggests a negative national impact.



	News features are sensationalised to attract audiences
	The headline ‘The pomp and the pygmy’ sensationalises the story.



	Mode of address and written style is less conversational and emotive than tabloids
	The use of language for the headline and the underlining of the sub-heading is emotive but informative.



	Uses binary oppositions to attract and position audiences
	The layout of the page and the headline ‘The pomp and the pygmy’ creates contrasts between Trump and Corbyn as good and bad respectively and positions them politically.



	Influences and defends public opinion on social and political issues
	The use of the words ‘rent-a-leftie’ and ‘shame’ in the sub-heading help to position the audience ideologically.
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How media language incorporates viewpoints and ideologies
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	Table 3.4 Daily Mail language conventions and their connotations



	Technical convention (sign)
	Connotation (associated meaning/s)



	Masthead
	The term ‘mail’ is associated with letters and news, so the size of the masthead and the meaning of the title connotes that the newspaper is a provider of the reader’s daily news.



	Byline
	The article is written by two men, connoting a patriarchal point of view in the covering of the story. This is reinforced by the article, which focuses largely on Trump and Corbyn rather than the Queen and Trump’s wife. This can be seen to be conveying the dominant view of many white, male, middle-class men.



	Serif font
	The serif font is used for the majority of the newspaper front cover, connoting traditional values.
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1  Complete an analysis of the media language conventions used on the Daily Mail front cover in Figure 3.2.

2  For each media language convention not discussed in Table 3.4, consider the connotation offered and note your ideas down in a table or similar.

3  Use the examples in Table 3.4, and the analysis of connotations on the Daily Express front cover in Table 3.2, as a guide.
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Media language and set products – The Guardian

Newspaper genres


•  The Guardian historically was a broadsheet newspaper associated with serious journalism and hard news coverage requiring a well-educated reader.

•  The paper adopted the compact tabloid size on 15 January 2018.

•  The newspaper made changes to the following conventions in the redesign to the new tabloid format:




    •  masthead

    •  colour palette

    •  font

    •  layout.




•  The paper is still considered to offer quality journalism despite its change in size conventions although it does contain some soft news content, such as sports, food and lifestyle.



Elements of media language used in front covers
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1  Trace The Guardian front page in Figure 3.3.

2  Label the image to match the technical conventions listed in Table 3.5. Refer to Figures 3.1 and 3.2 to help you.
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How media language incorporates viewpoints and ideologies





	Table 3.5 The Guardian language conventions and their connotations



	Technical convention (sign)
	Connotation (associated meaning/s)



	Masthead
	The term ‘guardian’ refers to someone who protects and defends, connoting the role of the press as the Fourth Estate.




	Splash/Lead story
	The splash and lead story covers Trump’s visit to the UK and refers to reported criticisms he made of May. The use of politics on the front page connotes that the paper is concerned with serious, hard news.



	Main image
	The long shot at a low angle positions a domineering-looking Trump in the centre of the image. Trump’s hand on May’s elbow looks as if he is controlling her and the situation, contrasting Trump’s political power with May’s lack of power. It also connotes traditional patriarchal views ascribed to Trump.



	Headline
	The headline stresses the informality and recklessness of Trump’s comments. It also refers to Trump’s belief that all news criticising him is fake news and connotes that he can’t be taken seriously as a politician.




	Byline
	Reference to the journalists connotes that The Guardian is open-minded and provides equal opportunities to its news reporters so different voices can be heard.



	Caption
	This anchors meaning to the image by providing a description of what is happening in the photo. The reference to Chequers and the press conference connotes that the visit is following tradition and is possibly put on for PR.



	Serif font
	The use of serif font connotes traditional broadsheet journalism and indicates that whilst The Guardian is now a tabloid, it still provides the same quality journalism.



	Edition dots
	The edition dots at the foot of the page tell the reader that this is the third edition and is therefore very recent news, connoting the reliability of The Guardian as a brand.



	Ear
	The ear promotes the paper’s supplements, connoting that the newspaper does not just contain serious hard news but also serves the lifestyle interests of its audience.



	Layout
	The layout of the page is divided into two main sections with a smaller section to the right. The largest element of the page is the lead story, which connotes that the reporting of news is the most important element for The Guardian. The layout is balanced and straightforward, connoting that the journalism is too.
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Print news: representation





•  the impact of industry contexts (for example, ownership) on the choices news producers make about how to represent events, issues, individuals and social groups

•  the way events, issues, individuals and social groups are represented through processes of selection and combination, including a consideration of the choices news media make

•  the positive and negative use of stereotypes by news media and how representations may invoke discourses and ideologies, and position audiences

•  the ways in which representations constructed by news media make claims about realism.



What are social groups?




•  age

•  gender

•  class and social status

•  ethnicity

•  sexuality

•  regional identity

•  ability

•  appearance, such as hair colour

•  lifestyle interests

•  political values

•  profession

•  regional location.





•  middle-aged

•  male

•  middle class

•  white

•  capitalist

•  Christian

•  heterosexual

•  able-bodied

•  western

•  university educated.
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•  The dominant group tends to include those who construct the representations in news content.

•  The representation of social groups, positively or negatively, helps to maintain the social position of the dominant group.



The impact of industry contexts and choices news producers make about representation


Ownership



Economic factors



News values and political bias of the owner and editor



•  reflect the genre of the paper

•  use content that will reflect and appeal to their audience

•  reinforce the political agenda of the newspaper to influence public thinking.
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Regulation
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How events, issues, individuals and social groups are represented through processes of selection and combination



•  the processes of selecting news through gatekeeping

•  the way different news features are selected and combined to either positively or negatively reinforce representations of individuals and/or social groups.



Processes of selection



•  will appeal to the target audience

•  can be shaped to reflect a political agenda or viewpoints.






Processes of combination




•  may focus on a range of news stories that are represented in a similar way

•  will usually reinforce common representations of the dominant group through celebrity or popular culture

•  tend to repeat representations of individuals, groups or events from edition to edition so that the combination of stories and people represented becomes naturalised, expected and accepted.





•  may focus on a range of news stories that feature different issues, events or social groups

•  may question common representations of the dominant group to encourage the reader to question common stereotypes

•  through the combination of content may aim to provide a range of perspectives in the representation of different issues, events, individuals and social groups.




[image: ]



[image: ]



Stereotypes, discourses, ideologies and audience positioning



•  representations are constructed through the use of stereotypes in newspapers

•  the use of positive and negative stereotyping communicates ideology to influence readers.



Stereotypes





•  the individual, and the social group of the person who constructs the representation

•  the social group that is being represented.






•  Teenagers are rebellious and up to no good.

•  Blonde women are unintelligent.

•  Mothers are housewives and should complete all domestic duties in the house.

•  Business men are intelligent white men.





•  They are quickly understood by audiences, whether they agree or disagree with the stereotype presented.

•  They become shortcuts for introducing characters, groups of people or ideas about groups of people.
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•  which are positive

•  which are negative

•  what messages are communicated as a result.
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	Table 4.1 Common stereotypes found in news media



	Social group
	Common stereotypes reflected in news media
	Purpose of negative stereotype



	Class
	

•  The middle classes are the dominant group so are commonly represented in a positive way.

•  The working classes are stereotypically represented as uneducated, on benefits, consumers of popular culture, criminals, and so on.



	To position the working classes as subordinate to the middle classes



	Age
	

•  Adults are the dominant group so are commonly represented in a positive way.

•  Youth are stereotypically represented as violent, rebellious and a threat to social order.

•  The elderly are stereotypically represented as dependent and weak.

•  Children are stereotypically represented as innocent and vulnerable.



	To position youth, the elderly and children as subordinate to adults



	Gender
	

•  Men are the dominant group so are commonly represented in a positive way, especially if middle-class male adults, as strong, rational and in control.

•  Women are stereotypically represented as domesticated, emotional, nurturing and dependent.



	To position women as subordinate to men



	Ethnicity
	

•  White British culture is the dominant culture so is represented positively.

•  Ethnic minorities are stereotypically represented as unadaptable, immigrants and, at times, criminals.



	To position ethnic minority cultures as subordinate to the dominant white British culture



	Disability
	

•  Able-bodied is the dominant group so is represented positively.

•  The disabled are represented as dependent, vulnerable and immobile.



	To position the disabled as subordinate to the dominant able-bodied group




What is dominant ideology?




•  what our dominant values are

•  what the accepted (conventional) way of living should be.



What ideologies are invoked and how are audiences positioned?



[image: ]



[image: ]





How representations constructed by news media make claims about realism



What is constructed realism?




•  a version of reality rather than the real thing

•  constructed through a series of choices made by the editor and/or journalist.



Claims about realism
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Representation and the set products – the Daily Mail

The impact of industry contexts and choices news producers make about representation






•  sensationalised, personal and emotive journalism

•  prioritising positive representations of:




    •  individuals in the dominant social group

    •  traditional family values

    •  British culture/nationalism

    •  right-wing political ideology

    •  the Conservative Party.




•  the possible prioritising of potentially negative representations of minority groups, not just through the reporting of these groups but also by their absence.
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Representation on the front page of the Daily Mail


How events, issues, individuals and social groups are represented through processes of selection and combination



	Table 4.2 Methods of representation and their connotations



	Representation on the front page
	Selection/Combination of content
	Connotations of this representation



	Events
	Two separate but connected events are represented:

1  Trump meeting the Queen

2  the anti-Trump demonstration.




	Combining the two events creates meaning through the contrasts offered. A binary opposition is constructed to reinforce the Mail’s right-wing agenda, for which Trump could represent the dominant ideological view.



	Issues
	The issues represented are:

1  Trump’s controversial visit to the UK

2  left-wing politics and the right to protest.




	The selection of Trump’s visit reinforces the Mail’s bias to the right and support of British culture, traditions and nationalism.





	Social groups
	The predominant social group is white. While there is an equal distinction between men and women, there is no reference to the First Lady in the splash. The wide shot of the protest lacks cultural diversity and is made up mostly of men.
	The selection of these images and use of language can be seen to be reinforcing white men as the dominant group within our society.




	Individuals
	Trump, the Queen and Corbyn are represented as the three key individuals on this front cover. This selection is identified through the combined use of headlines, sub-heading and photos.
	This representation combines a number of ideological values:

•  the relationship between the UK and USA, two capitalist countries with similar cultural values

•  the importance of British culture and the Queen

•  the threat of left-wing politics to right-wing agendas.
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Stereotypes, discourses, ideologies and audience positioning




	Table 4.3 Positive and negative stereotypes according to CAGED group



	CAGED element
	Positive stereotypes
	Negative stereotypes



	Class
	The middle classes are represented as the dominant class by the splash and images.
	The term ‘mob’ is used in reference to the working class. This representation, together with the choice of shot of the protest, can be seen to stereotype them as unruly, out of control and a threat to middle-class values.



	Age
	Adults are represented as the dominant group, suggesting adults have social power and are in control of the national, economic and political issues within our society.

	Youth and children, by their absence, can be seen to be represented as unimportant in social issues and events, reinforcing dominant stereotypes about youth as irresponsible.



	Gender
	Whilst there is an even split in the genders portrayed, a bias can be seen towards stereotypical representations of men, supporting the gender balance in the ownership and editorial posts of the Mail.


	The Queen and First Lady are positioned slightly behind Trump, which can be seen to indicate their social position as inferior in relation to men, regardless of the social power they hold.



	Ethnicity
	British culture is stereotyped positively through representation of the Queen and reference in the headline to pomp, which refers to tradition and ceremony, reinforcing that idea that dominant British culture and associated traditions are important and the ‘best’ of the UK.
	Minority cultures, through their absence, can be seen to be stereotypically represented as inferior to the dominant British culture.





	Disability
	The predominance of the visibly able-bodied is evidenced in the selection of individuals used on the front cover.
	Individuals with disabilities, by their absence, can be seen to be stereotypically represented as inferior to those who are able-bodied.
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How representations constructed by news media make claims about realism



•  British culture and values are important

•  Donald Trump, as the US president, stands for and upholds the values of right-wing, Conservative, capitalist values and is a respectful friend to the UK

•  British culture and values are under threat from left-wing groups

•  Jeremy Corbyn is undignified and has little respect for British culture and tradition.





•  the selective use and combination of events, issues, social groups and individuals

•  the use of media language to construct and reinforce established stereotypes.




Representation and the set products – The Guardian

The impact of industry contexts and choices news producers make about representation
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Representation on the front page of The Guardian


How events, issues, individuals and social groups are represented through processes of selection and combination



	Table 4.4 Methods of representation and their connotations



	Representation on the front page
	Selection/Combination of content
	Connotations of this representation



	Events
	Trump’s visit is selected as the lead story but his representation, through the main image and headline, is constructed as ridiculous.
	This connotes The Guardian’s opinion of Trump, reflecting its centre-left agenda.



	Issues
	The issues inferred by the selection of the main image and article include:

•  the relevance of Trump’s visit

•  relations between the UK and USA in light of Brexit

•  Trump’s disdain of the press and reliance on fake news

•  May’s political difficulties in a global arena.



	The combination of main image, headline splash, copy and caption connotes that these issues are interconnected. This reinforces liberal worries about Trump’s disregard for the press and control over global politics, including May’s options in relation to Brexit. This connotes that the dominant group represents control by a few rather than the common good.



	Social groups
	The main image focuses on ethnicity and gender as social groups with Britain and America as the dominant ethnic cultures.


	Through the selection of the main image and the combination of the skyline and ear, The Guardian reinforces popular stereotypes of gender. However, the selected image invites us to question patriarchy.



	Individuals
	Trump is represented as a domineering white, middle-aged man. The image shows him speaking to journalists with the headline presented as a quotation. Combining these technical codes can be seen to represent Trump as inept and controlling.

	Trump’s representation questions common positive stereotypes we see of men and invites the reader to question Trump and his authority.
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Stereotypes, discourses, ideologies and audience positioning




	Table 4.5 Positive and negative stereotypes according to CAGED group



	CAGED element
	Positive stereotypes
	Negative stereotypes



	Class
	The middle classes are represented as the dominant class with Trump and May in the splash, copy and image.

	The absence of the working class on this front cover can be seen to reinforce the lack of social and political power that working classes have in the social and political arena.



	Age
	Adults are represented as the dominant group which can be seen to suggest adults have social power and are in control of national, economic and political issues within our society.
	Youth, children and the elderly, by their absence, can be seen to be represented as voiceless in social issues and events. This reinforces dominant stereotypes about age and the belief that adults, in particular the middle-aged, make the important national decisions.



	Gender
	By indicating that the article is written by both a man and a woman, the byline identifies men and women as capable of the same jobs, subverting common stereotypes of male superiority.
	Trump can be seen to be represented as a domineering white man with little respect for women. His representation can be seen as negative, challenging traditional representations of white, middle-class men.



	Gender
	Sport dominated by successful men is indicated by the reference to the English football team and souvenir issue. This contrasts with the female-stereotyped food magazine.

	May can be seen to be represented as weak, subordinate and dependent on Trump, reinforcing common negative stereotypes about women.



	Ethnicity
	British culture as successful is stereotyped via the promotion of the souvenir magazine for the World Cup.
	Minority cultures, through their absence, can be seen to be stereotypically represented as inferior to the dominant British culture.




	Disability
	The stereotyping of the able-bodied as the dominant group can be seen to be evident in the image selection for this front page.
	Individuals with visible disabilities, by their absence, can be seen to be stereotypically represented as inferior to those who are able-bodied.
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How representations constructed by news media make claims about realism



•  Donald Trump, as the US president, has little respect for the British press and serious journalism.

•  He cannot be taken seriously as the US president.

•  Trump can be seen to influence British politics.

•  He reinforces gender stereotypes attached to men and is controlling.

•  Theresa May reinforces gender stereotypes attached to women and is passive and subordinate to Trump.

•  British culture and values are under threat from the Trump administration, American politics and culture.





•  the selective use and combination of events, issues, social groups and individuals

•  the use of media language to construct and reinforce established stereotypes.
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Figure 7.2 An article from the Daily Express website
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Table 6.7 How technical codes and language are used to appeal to the audience

Method used
toappeal to
audience

Technical codes

Example of content from
theguardian.com

Website content is organised into
four consecutive sections that are
methodical and easy to navigate. The
first three sections are:

« Headlines - this includes the
masthead, links to pages, the
weather, the lead story, up to seven
or eight more feature headlines.
Spotlight - content focuses on
contemporary cultural and social
issues.

Opinion - this features opinion
articles from journalists and guest
writers, and also space for readers
to comment and share.

Explanation of how it
appeals to the audience

The content is
straightforward and easy
to read and navigate given
the way it is sectioned out,
appealing to the audience
who look to theguardian.
com for balanced,
straightforward news
journalism.

Colours

« The use of the masthead is also
blue to extend and reinforce the
blue branding identified on the
newspaper’s masthead.

The page tabs at the top of the
page are identified in different
colours to make them stand out.
Different coloured headings help
to categorise each section.

The limited use of
colour helps the content
stand out and appear
straightforward and easy
to navigate. This will
appeal to theguardian.com
reader who will visit the
site for serious news.
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fable 12.1 Summary of the OLR specification coverage for Section B: Media Language

and Representation

Media form: Magazi Music videos
Set media Two front covers | Poster advertisements | Two music videos,
products of The Biglssue | for male grooming, soft | one each from

drink and charity adverts |two specified lists
Media industries | X X X
Media audiences | X X X
Media language |V v v
Media v v v
representations
Media contexts | Political, social | Social and cultural Social and

and cultural cultural

Academicideas | X x X






OEBPS/images/137-1.gif
Effects/Image

manipulation Mode of address

Colour palette

Humour

Celebrity
endorsement

i Unfinished claim
> Font size

Logo/Product
name

=— Location and
setting

Product image

Shot type and Composition and
angle layout/rule of thirds

Figure 12.2 Old Spice advert showing conventions of print advertising used





OEBPS/images/51-1.gif
Putt

Colour

Serif font

Sans serif font QFFATLIDL Skyline

-t s o o et

Datelive | i Serif font
Colour Headline

Sans serif font

Sub-heading — NETIEITTY Splash
Byline

Main image

Long shot

Lead story
Jump lines Close-up with
depth of frame
Headline

Caption

Figure 3.2 A Daily Mail front page





OEBPS/images/53-1.jpg
Figure 3.3 A front page from The Guardian
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theories and examples

Curran & Seaton 3
Whilst GMG need to make
a profitin order to survive,

the Scott Trust separates
the commercial arm from
journalism, so that the
owners do not pursue
profit at the expense of
quality journalism.

Audience:
theories and examples

Bandura 2: The combination
of digital multiplatforms and
print enable The Guardian
outlet to reinforce and
therefore influence readers
in a number of different ways
without the reader directly
viewing the main website or
app.

Media language:

theories and examples
Barthes 1: The particular
use of the words
‘government’ and “failure’
in the headline connote that
the Government are at fault
for the condition of prisons,
thus quickly establishing
the journalist’s ideological
position to the topic.

theories and examples

While theguardian
com encodes a preferred
meaning, the reader can
contest this if they don't
agree with it. However it is
likely that theguardian.com
readers are aligned to the
values of the outlet sowill
accept the reading.

Curran &Seaton 4: The
internet has allowed
theguardian.com to
increase its market
share of the news
industry. This allows
GMG to become a
political voice different
to the right-wing values
of those in control.

Gerbner 2: The reporting of
‘bad news' in theguardian
comis balanced with good
news and the use of opinion
columns helps to provide
liberal perspectives to
reduce fear of others within
our society.

Todorov 2: The use of
headline, images and copy
constructs a disequilibrium
in the prison service as

a result of government
failures. theguardian.com’s
political bias is reinforced
along with the view that the
Conservative Party isn't
committed to developing

social institutions and
welfare.

Gauntlett 2: The issues
covered by the content
include both dominant and
minority social groups,
providing some diversity

in the representations

and identities constructed
across the homepage to
offer a range of messages
for the audience to process
in response to their own
identity and interests.
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Industries:
theories and examples

Livingstone & Lunt
1: The proliferation of
celebrity, entertainment
and gossip-driven news
content leads to individuals
requiring protection from
online news content.

The MailOnline has more
than twice the number

of complaints made
against it than the Daily
Mail newspaper. This
suggests that online news
content is less rigorous

in adhering to the editor’s
code of conduct than print
news. Additionally, user-
generated content cannot
be regulated.

Audience:
theories and examples

Jenkins 1: MailOnline
readers are encouraged to
participate and be active
in their consumption of
content. For each story
users are encouraged to
share, like or comment on
the content.

Media language:
theories and examples
Baudrillard 2: Comments,
share and like buttons help
transcend social barriers.
Whilst the social distinction
between the passenger

as individual and cabin
crew as corporate is
evident in the headline

and copy, the comments
feature allows all people
regardless of social class,
gender, politics and culture
to participate. They are
simulations in that they
don't exist in the comments
section in a material form
but an identity, through
what they comment, can be
created.

Representation
theories and examples
Butler 1: The selection
of stories and the
representations of
gender that they seem

to offer, for example that
men should be providers,
women should be
mothers etc. can be seen
to reinforce traditional
gender stereotypes in the
MailOnline that naturalise
our performance of these
roles.

Livingstone & Lunt 2: The
MailOnline is a global outlet
with significant traffic from
Australia and the USA,
suggesting digital and
media convergence lead to
plurality issues: companies
such as DMGT, along

with the BBC, Facebook
and Google, are able to
dominate the news market.

Shirky 4: In sharing stories
and posting comments,
users can create emotional
connections, both positive
and negative, with others.

Gilroy 3: Although the
MailOnline is a global
outlet, the content
selected, representations
offered and the events,
issues, individuals and
groups absent from

the news platform
arguably reflect a bias
towards a white, Western
experience of the world.
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Industries:
theories and examples

Curran & Seaton 3:
MailOnline has posted an
increase in its revenue of
£93 million in 2017. This
is achieved through a

formula of news content

that focuses on celebrity,
entertainment and
lifestyle.

Audiences:
theories and examples

Bandura 2: MailOnline,
across its digital platforms
and the Daily Mail
newspaper, continues to
express and reinforce the
Mail's core values and its
right-wing news agenda.
This can influence the
audience indirectly, as
accessing MailOnline content
on Facebook still reinforces
the same values as if content
were accessed through the
website.

Media languag
theories and examples
Barthes 1: The combined
use of media language
elements such as the
headline, choice of main
image and juxtaposition
of the image and caption,
work as signs to connote
that the passenger had
been unfairly treated by
cabin crew, positioning the
reader to accept the story
as real and sympathise
with the passenger.

Representation:
theories and examples

: Through the
selection of content,
repetition of issues
and ideological values,
the MailOnline encodes
a preferred reading
across the website to fix
their news values and
viewpoint as the correct
and natural meaning.
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Figure 2.2 A Daily Mail front page
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theories and examples

Livingstone & Lunt 1: The
Guardian self-regulates,
refusing to join IPSO

or IMPRESS, which

the paper perceives as

unethical and ineffective
regulation. The Guardian
will protect whistle
blowers and run their
stories if they are in the
public interest.

Audiences:

Jenkins 1: The Guardian
has a loyal readership
who trust the outlet,
but many of its
audiences are digital
natives and explorers
so prefer to access
the paper on mobile
platforms where they
can be culturally and
physically active in
their reading.

Representation:
theories and examples

Butler 2: The representation of
May arguably reinforces the idea
of the subordination of women

in patriarchal society, so that
despite her privileged position,
she is still subordinate to Trump.
This reinforces the ritual of the
behaviour between men and
women which therefore feels
naturalised.

Shirky 2: The Guardian
views its audience

as having different
perspectives and
interests, supported
by the range of content
provided across

the newspaper and
supplements. But to
attract advertisers,
The Guardian has to
reduce its audience to
statistics and identify
predictable behaviour.

Gilroy 3: The superiority of white
Western civilisation can be seen
to be represented through The
Guardian’s owner and journalists:
the use of a white, middle-aged
man and woman in the lead story
and the image selection with
flags of the US and UK reinforces
Western supremacy. But the
headline anchors a preferred
meaning that questions this
superiority, inviting readers

to query stereotypes of the
dominant group in the media.
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Table 2.6 News values demonstrated on the Daily Mail front cover (Figure 2.2]

Newsvalue  Description of example from the Dail Appeals to the target audience interest
front page
1 |Thepower |Reference to the prime minister o their trust of the prime minister - they
elite are likely to have voted for her
2 | Celebrity Ant McPartlin « their consumption of popular culture and
mainstream TV
3 | Entertainment | An affair, unfolding drama, the World cup « their consumption of mainstream TV
4 |surprise England’s success in the World Cup « their nationalistic values
5 |Badnews The NHS costing middle-class tax payers o their possible distrust of the NHS
o their preference to invest money wisely
6 |Goodnews | Going towar onwaste « their liking value for money
Mouth-watering summer recipes « print news readers’ interest in good food
7 |Magnitude | The NHS and paying taxes affects most of the |+ their nationalistic values
British population « possible distrust of NHS wastage
o their preference to invest money wisely
8 |Relevance |Reference tothe prime minister and British politics. |+ their nationalistic values
Reference to the NHS alludes to the British | their possible distrust of the NHS
welfare state as a social issue
9 |Follow-up  |AntMcPartlin’s rehabilitation recently inthe |+ their consumption of popular, mainstream
news culture
« also reinforces stereotypes that women
like to gossip about relationships
10 |News agenda | Brexit and middle-class tax payers supporting | political and nationalistic values.

the welfare state corroborates the Daily Mail's
conservative agenda






OEBPS/images/112-2.gif
theories and examples

Curran &Seaton 1: The
historical ownership of

The Guardian by the Scott
Trust ensures ownership
and control do not affect

the journalistic values of
the paper.

theories and examples

Bandura 1: The use
of language through
mode of address and
lexis influences the
audience to accept The
Guardian's news values.

theories and examples

Barthes 3: The headline
implicitly criticises
Trump, sowhen
juxtaposed above the
image it anchors a
message that Trump's
position as president and
his traditionalist values
aren't acceptable. Thus
The Guardian invites the
reader to question the
myth.

Representation:

theories and examples

Hall 1: The Guardian's
representation of Trump as
domineering and comical
reinforces liberal political views.
Selective use of the image
anchored by the headline creates
a preferred reading of Trump as
inadequate and disrespectful of
May and the press.

Curran & Seaton 2: The
Guardian aims to provide
avoice for different
perspectives, which can
be seen as an alternative
to the narrowing of
opinions presented by the
few companies controlling
the market.

Bandura 2: The
concentration of ideas
and values across

The Guardian's news
platforms (print,
mobile and online)
implicitly influences
the reader to accept
the news values in their
content.

Todorov 2: Trump is
positioned as the villain,
challenging ideological
values as we would
usually expect the white,
middle-class male,
especially of a political
elite, to be the hero.

Hall 3: Representations of the
dominant group and gender, seen
through the headline, skyline
and image implicitly reinforce
stereotypes. The absence of
minority groups can be seen to
indicate their Lack of power in the
social and political arena.
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theories and examples

Livingstone & Lunt 1: The
Daily Mail is a member of
IPSO. Seventeen cases
were brought against

the Daily Mail in respect
of claims of inaccuracy,
invasion of privacy and
intrusion.

Audience:
theories and examples

Jenkins 1: The Daily Mail
has a loyal readership who
trust the outlet, creating a
community of like-minded
people. While the paper
can only invite audience
participation through
purchase of the paper or
via letters, the MailOnline
is a platform where the
Mail's readers can actively
share and comment on the
news.

Media language:
theories and examples

Representati
theories and examples

Butler 2: The Daily Mail's
repetition of common
gender roles - the
passivity of the First Lady
and the Queen can be
seen to be contrasted with
the dominance of Trump
and Corbyn ‘leading’ the
‘mob’ - helps to naturalise
behaviour so men and
women learn how to
behave and the roles they
must adopt.

Shirky 2: The Daily Mail
has a mass audience with
predictable behaviours,
which the MailMetroMedia
presents on a fact sheet, to
help attract advertisers for
the paper.

Gilroy 3: The Daily Mail
arguably reinforces

the superiority of white
Western civilisation
through its owner and
journalists, the dominance
of white men in lead
stories and the political
values of the newspaper.
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Industries:
theories and examples

Curran &Seaton 1: The
historical ownership of the
paper by the Rothermere
family since 1896 repeats

the paper’s ownership
pattern.

Audiences:
theories and examples

Bandura 1: The use of
language through mode
of address and lexis
influences the audience
to accept the Daily Mail's
news values.

Media language:
theories and examples
Neale 2: The masthead
and use of splash with
strongly worded headlines
to anchor images of the
powerful elite are repeated
conventions used by the
Mail to identify the paper
as a brand its readers

will be familiar with and
expect.

Representation:
theories and examples
Hall 1: The editor
constructs contrasts in the
stereotypes to represent
opposing political views. In
positioning the stereotypes
as good and bad, the Daily
Mail fixes a preferred
reading to right-wing
politics as good and left-
wing politics as bad.
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Table 14.7 Activities to analyse representations In the set product music videos

Analysing representations constructed in the set product music videos

(You will need access to the music videos and will be required take notes as you watch the videos for these

activities.)

The
activities
here can
be applied
to each
music
video from
ListA and
ListB.

Activity 1

Choices in representing
events, issues, individuals and
social groups,

Activity 2
Representations of positive
and negative stereotypes

Activity 3
Claims about realism

« Which events are referred to
in the video (if any)?

« What social, cultural
or personal issues are
represented in the video?

« Which social groups can you
identify?

« Which social groups are
absent?

« Which individuals are
selected for representation?

« Whatis the overall message
or connotation of the video
in relation to the events,
issues, individuals and
social groups represented?

« Which stereotypes are used

to represent:

- the artist

- different social groups
using the CAGEDS
mnemonic (and also
looking at regional
identity)

— the location and setting of
the music video?

« Are the stereotypes used
positive or negative?

« Do they support or challenge
common stereotypes in
other media products and/or
the media in general?

« Whatis the overall message
or connotation as a result of
the use of stereotypes in the
video?

« Which media language
technical elements (features
of camera, editing, mise-
en-scene and sound) make
the following features in the
video feel ‘real”

- the artist
— locations and settings
- social groups?

« Whatis the overall message
or connotation as a result
of the use of realism in the
video?
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Figure 13.1 Front cover of a magazine showing key magazine conventions
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Figure 13.2 The Big Issue’s ‘Flake news’ cover
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lable 2.7 News values demonstrated on l'he Guardian front cover

Newsvalue  Desci n of example Appeals to the target audience
from The Guardian cover terest
1 |The power * Prime minster Theresa | Politics
elite May « Sports (4.2 million readers of
+ Boris Johnson Guardian Sport)
+ England football manager
Gareth Southgate
2 |Celebrity * Gareth Southgate * Sports
3 |Entertainment | ¢ World Cup - Southgateas |+ Sports
England manager and the
sell line for the story on
how to beat the Croatian
football team
4 |Surprise * Boris Johnson's * Politics
resignation
5 |Badnews * Impact of Johnson's * Politics
resignation on Brexit talks | ¢ Social issues
for prime minister May |+ Sports
« The England team facing
Croatia in the World Cup
6 |Good news « Gareth Southgate's « Sports
popularity « Politics
+ Boris Johnson's
resignation
7 | Magnitude « World Cup « Sport
+ Impact of Brexit * Politics
negotiations on social and | ¢ Social issues
political issues with the
UK in Europe and rest of
the world
8 |Relevance * Brexit and British politics |* Socialissues
« England's performance |« Politics
in the World Cup « Sports
10 |News agenda | Lead storyon The « Liberal, progressive, centre

Guardian's view of how
prime minister Theresa
May has managed
Johnson's resignation and
what this means for Brexit

left news values
Politics.
Social issues






OEBPS/images/86-1.gif
Method used
toappeal to
audience

Technical codes

Font

Example of content from
theguardian.com

« The masthead has the same font
as The Guardian newspaper.

« The headlines, subheadings and
copy are ina serif font.

Explanation of how

appeals to the audience

The masthead's branding
and the website’s brand
name reinforces The
Guardian’s liberal,
progressive values

across their news content
regardless of platform.
The use of serif font
reinforces the link
between the online
content and the print
edition. It also appeals to
broadsheet readers as the
serif font is a convention of
this genre.

Language

Mode of | The mode of address is formal and The mode of address
address | serious across all of the website’s will appeal to the
content regardless of the section. website’s educated, ABC1
audience.
Lexis The use of vocabulary is serious and |It helps the content

formal.

appeal to the audience in
terms of their academic
level, knowledge of
language and expectation
that the paper will provide
quality, well-written
journalism.
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Figure 7.1 A homepage from the Daily Express website
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fable 6.4 How technical codes and language are used to appeal to the audience

Method used
to appeal to
audience

Layout

Example of content from
MailOnline website

« The layout of the website
features a banner at the top
with a masthead and links to
other pages.

This is followed by one lead
story.

Underneath this is a
stream of content made up
of short articles that vary
in theme.

The sidebar on the right-
hand side is called Don't
Miss’ and is a scrolling
stream of celebrity info.
Adverts are placed in
banners at the top of the
page and to the right.

Short videos appear at the
bottom right of the page as
you scrolldown.

Explanation of how it appeals to
the audience

The layout provides so much
content itis hard not to find
something with appeal. The stream
of articles in the main section of the
website and the ‘Don’t Miss’ side
bar take time to scroll through.

For readers interested in celebrity
and entertainment, this will be a
very appealing site.

Language

Colours | The use of colour repeats the | For readers who are loyal to the
house style of the Daily Mail | Daily Mail, the same colour style
newspaper with the same reinforces the brand’s core values
colour blue used on the links | so that the website works as an
bar and on the font throughout. | extension of the paper.

Font |+ The masthead uses the The branding of the masthead
same font as the Daily Mail | and website’s name reinforces
title font, the Mail's core values across the

« The headlines, subheadings | platforms, which will appeal to the
and copy are in a sans serif | loyal Daily Mail reader.
font. ) ;
Using sans serif font creates
impact, looks modern and is very
easy to read at a glance.

Mode of | The mode of address is This creates a familiarity with the

address | conversational and informal. | reader, making the content easy to

read.

Lexis | Simple lexis is used to sumup | This enables lots of content to be

the article’s content in short
headings.

consumed with little effort from
the reader. The lexis and use of
language positions the meaning of
each story.
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Figure 3.1 A Daily Express front page
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fable 3.1 Media language conventions on front covers

Technical Conventional

element

Editing

feature of
print news

Typography

Description of the convention

Font sizes and styles affect how

we read the words on the page and

are used to identify which are most

important:

« Serif fonts are traditional in
newspapers and are designed

Specific
look for

Masthead
Headline
Sub-heading
Skyline
Byline
Sell-line

to help the reader digest large | Cover line
sections of content more Jump line
easily. Caption
« Sans serif fonts have impact | Stand first
and can be read quickly. Copy
Bar code
Pull quote
Date line
Layout The placement and positioning of | Columns
the content on the front page. | Cropping
Layout helps organise the content | Re-sizing
toidentify what is most relevant | Plugs or ears
on the page. Anchors
Layout guides the reader’s eye to | Lead story or splash
the main points of coverage. Ratio of text to image
Page furniture
Gutter
Page numbers
Mode of The way in which the language | Lexis
address inanewspaper addresses the | Hyperbole
reader. Rhetoric
Mode of address can be emotive
and conversational or formal and
serious.
Mise-en- | Locations | Which settings dowe see inthe | Interior v exterior
scene. images selected? Nationalv global
Lighting The light source for the image | Natural lighting
selected. High key
Low key
Camera | Choice of The distance of the camera from | Mid shots
camera shot | the main subject in the frame. | Long shots
Medium close-ups
Main image
Camera angle | The height of the camera in Eye level
relation to the subject. Low angle

High angle
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Industries:
theories and examples

Hesmondhalgh 1
GMG have developed
theguardian.com and
digital platforms on
which online news can

be accessed to increase
their share in the
market in response to
competition from other
news owners.

Audiences:
theories and examples
Hall 2: The layout and
selection of content that
focuses on current affairs,
culture, sport and opinion
constructs a preferred
reading that news is
balanced and varied,
addressing a range of issues
across all aspects of our
social and cultural lives.

Media language:
theories and examples

Neale 2: theguardian.
com article repeats the
familiar conventions of

a print news article with
headline, byline, main
image and copy extending
the paper’s journalistic
values. It also repeats the
conventions of comments
and participatory logos to
identify it as an online form
that encourages reader
participation.

Representatio
theories and examples
Van Zoonen 3: The
representation of white
middle-class men in
positions of social and
political power can

be seen to reinforce
traditional gender roles,
but the proportion of
female writers on the
homepage indicates that
gender roles can change
in response to cultural
and historical contexts.

Hesmondhalgh 2:
The risks presented

by theguardian.com

are lower than those
presented by The
Guardian print edition.
The online editions
reduce cost and attract
a greater number of
users to enable an
increased revenue so
that the digital revenue
comprised 50% of GMG's
income in 2017.

Hall 3: theguardian.com
attracts a mass audience
and not all of its readers

(L share the same values,
experiences and beliefs so
the way they decode meaning
will be different. The
comments made by readers
help identify how they decode
the preferred reading in
articles and whether or not
they agree.

Levi-Strauss 2: A binary
opposition between the
Government and the prison
system is constructed. In
this way theguardian.com
identifies the Government

as villain and social
institutions as heroes that
are beneficial for social
development. This supports
their political agenda.

hooks 1: Although
theguardian.com offers
some diversity in

the representations
constructed, the repetition
of Johnson's resignation
and the Arron Banks lead
story arguably identifies
that a white supremacist
capitalist patriarchy

still dominates media
representations.

Livingstone & Lunt 1:
theguardian.com is
independent from IPSO
and self-regulates. The
Readers’ Editor deals
with all complaints and
letters with the proximity
of a person to the subject
and likelihood of harm
to an individual being
some of the criteria
applied in prioritising
complaints that need to
be addressed. However,
with over 140 million
combined readers, this
is a difficult task.

Jenkins 2: theguardian.com
readers participate in

online communities such

as Twitter and Facebook
where, through sharing their
comments and interests,
they can develop or influence
how the content should be
understood.

Baudrillard 2: The
comments section

can transcend social
distinctions but the
reference to Government
and image of the prisons’
minister can be seen to
identify the dominant group
and those in power as
white, male, middle-aged
and middle-class. This
challenges Baudrillard’s
ideas, as the dominant
class, gender, politics

and culture are clearly
identified here.

Gilroy 3: While there is
some reference to global
culture, such as the
Pakistan film industry,
airstrikes in Yemen, and
Argentinian abortion
activists, the images
selected of Banks and
Johnson are personalised,
which can be seen to
reinforce the inherent
superiority of white
Western civilisation. Yet,
in these circumstances,
both Banks and Johnson
are represented as
corrupt, questioning

the superiority of white
civilisation and inviting
the reader to ask about
the values of the dominant
social group.

Shirky 4: Sharing stories
and posting comments mean
users create emotional
connections, positive and
negative, with others.
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Table 1.4 Weekly [Daily plus Sunday) market share of UK national newspaper
circulation, by publishing company

Publisher Newsbrands Weekly Market  Cumul;
circulation share  share

News UK Sun; Sun on Sunday, Times; | 12,831,063 |36.35% |36.35%
Sunday Times
DMG Media Daily Mail; Mailon Sunday | 8,364,402 | 23.69% | 60.04%

Reach PLC Daily Mirror; Sunday Mirror; 8,186,260 | 23.19% |83.23%
Sunday People; Daily

Express; Sunday Express;
Daily Star; Star on Sunday
Telegraph Media | Daily Telegraph; Sunday | 2438411 |691%  |9013%
Group Telegraph

JPIMedia Ltd. i 1,432,626 4.06% 94.19%

Financial Times | Financial Times (inc FT 1,063,176 3.01% 97.2%
Weekend)

Guardian News | Guardian; Observer 986,872 2.8% 100%

& Media

TOTAL 35,302,810 |100%

Source: Figures from Audit Bureau of Circulation figures, November 2018
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Industr
theories and examples

Curran & Seaton 4:
Through the MailOnline,
DMGT has become the
UK's leading news outlet,
enjoying a 20.1% share of
the market as a result.
This means that only a few
multinational companies
still control the news
industry in the UK.

Audience:
theories and examples

Gerbner 2: The choice of
news stories personalises
events and issues and

the use of hyperbole
sensationalises events.
This could make MailOnline
readers more susceptible
to believing negative

events are happening more
frequently and could happen
to them.

theories and examples

he article
has a beginning and
middle, which are clearly
communicated through
the use of the language
and layout of the headline.
These construct the
passenger as playing

the role of hero and the
cabin crew as villains so
the viewpoint that he was
harshly treated can be
reinforced.

Representati

theories and examples
Gauntlett 2: The content
on the website offers a
mix of representations
that readers can use to
inform their identity. For
example, those offered
in the celebrity sidebar
may appeal to some
readers in shaping their
own personal identity
or be rejected by others
depending on their
personal values.

Hesmondhalgh 1:
MailOnline enables

global distribution and
circulation, extending
DMGT's reach. Production
of news content for the
paper, whilst separate

to the Daily Mail, follows

its conservative and
traditional news values
and allows such news to be
repeated on a larger scale.

Hall 2: The vast number and
repetition of celebrity and
entertainment stories, along
with short headlines, lack of
copy and constant uploading
of content, encodes

a preferred meaning

that celebrity culture is
important and interesting.

Neale 2: The article shares
conventions with online
and print news reporting
so that the audience is
clear of the media form
and that the content is
newsworthy and reliable.
This is achieved through
the repetition of headlines
and choice of image,
captions, byline and copy.

VanZoonen 1: The
representation of women,
in particular female
celebrities, can be seen to
be negative. For example,
stories of Megan from
Love Island and Britney
Spears select images of
both women in revealing
costumes, which can be
interpreted as sexualising
and objectifying them.

Hesmondhalgh 2:
Development of the
MailOnline outlet has
reduced risk significantly
for DMGT. Production costs
are low and advertising
revenue is profitable for
the company.

Hall 3: The MailOnline
attracts a mass audience
and not all of its readers
share the same values

and beliefs so they will
decode meaning differently.
Comments from readers in
response to stories show
how meanings are decoded
and help identify how many
readers share the MailOnline
preferred reading.

Levi-Strauss 2: The news
article sets up a clear
binary opposition between
the passenger and the
cabin crew. A number of
binary oppositions are
created: hero vs villain;
individual vs corporate
owner; good vs bad. These
communicate ideological
values and lead the reader
to favour the passenger.

hooks 1: The combination
of stories selected and the
use of common negative
and positive stereotypes
of different social groups,
suchas the story of the
white British dentist
detained in the UAE

and the representation

of consumerism and
individualism asvalued
ideologies, arguably
reinforces a capitalist
patriarchy.
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Table 14.8 Activities to analyse codes, conventions and meanings in the set product

music videos

Analysing codes, conventions and meanings constructed in the set product music videos

(You will need access to the music videos and will be required take notes as you watch the videos for these

activities.)

The activities
here can be
applied to each
music video
from ListA and
ListB.

Researching the

Activity 1
Analysis of media language conventions

Activity 2
Analysis of meanings constructed by the
media language elements

Identify the media language conventions
used by the music video.

Use the examples in Tables 14.1, 14.2,
14.3,14.5 and 14.6 to help you,

Make a note of the camera, editing and
mise-en-scene conventions used in the
video.

Organise your notes into the different
technical elements using a grid or a
mind map.

Compare the conventions used in the
video to those in Table 14.1 and identify
whether the music video is conventional
or not.

« Analyse the meanings constructed by the
conventions of media language used in the

music video.

Using the examples in Tables 14.3 and 14.6

to help, select six of the technical elements

used in the video: two each from camera,

editing and mise-en-scene.

For each technical element you have

selected, analyse the meaning connoted by

its use in the video.

Organise your notes using a grid or a mind

map.

When you have finished, identify what you

think are the key meanings in the video and

which two technical elements are most

usefulin creating this meaning.

intertextual references used in the set product music videos

(You will need access to the internet and the music videos for this activity. The individual activities for each

video below will help you focus your internet search and the notes you take. For each intertextual reference

you find, note down how these add to the videos overall meaning and look.)

The activities
here are unique
to each music
video from List A
and List B.

Which intertextual references and media forms

does Unfinished Sympathy” include? Look for

« references to the band members featured in
the video - who are they and when do you see
them?

« reference made by the song’s title

« other songs and music sampled by this song.

Which intertextual references and media forms
does 'Heaven’ include or allude to?

ListA Massive Attack, ‘Unfinished
Sympathy’
Emeli Sandé, ‘Heaven’
ListB Fatboy Slim, Ya Mama’

Which intertextual references and media forms
does 'Ya Mama' include? Look for:

« references to American cartoons

samples of other songs and music

other music videos of the same genre
cultural products such as commercial
Hollywood films.

Radiohead, ‘Burn the Witch

Which intertextual references and media forms
does ‘Burn the Witch’ include? Look for:

« references to British children’s TV from the
19605

references to a British horror film from the
1970s

cultural references to medieval times and
pagan traditions

reference to a Radiohead marketing
technique known as ‘The Dawn Chorus’
when releasing new material.
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theories and examples
Curran &Seaton

Scott Trust aims to ensure
that the quality and
creativity of the paper’s
journalism aren’t affected

by commercial pressure.
The transition to tabloid
and development of online
platforms of the outlet
illustrates the need for
companies to adapt in
order to be financially
solvent and survive.

theories and examples
Gerbner 2: The
Guardian aims to
provide balanced news
reporting and offer
different perspectives
on topics. This would
suggest that its
audience would be
unlikely to develop
mean world syndrome
as they will encounter
arange of ideas to
help process and make
sense of negative
events.

theories and examples

: The transition
of The Guardian to a
tabloid is by size only; the
journalistic values of the
paper remain the same
as those of its broadsheet
roots. In doing this, the
paper uses conventions
of both tabloid and
broadsheet genres so
becomes a hybrid of the
two.

theories and examples

Gauntlett 1: The choice of
image and headline presents a
preferred meaning of Trump and
May that questions right-wing
politics. This invites readers to
question the ideology behind
the identity of this group. May
as prime minister fulfils a

le linked with men, possibly
developing the identities women
can have today.

Hesmondhalgh 1: The
Guardian newspaper has
struggled to survive in

a competitive market
dominated by a few global
media conglomerates.
Circulation dropped 13.1%
in 2018.

Hall 2: The Guardian
encodes ideology
through news
selection, use of
language, images,
layout and font style.
This helps the editor
communicate the
paper’s viewpoint.

Levi-Strauss 2: The use
of image and headline
creates a binary
opposition between May
and Trump as herovs
villain, good vs bad and
woman vs man with May
subordinate to Trump.
These binary oppositions
help The Guardian
influence its readers

to question ideological
views about morals and
patriarchy.

Van Zoonen 2: In the main image,
Trump and May are presented
as similar regardless of their
gender; both are in a role that
assumes principal power over
their countries and both are
wearing suits. But the choice of
image, with Trump steering May
by her elbow, and the proportion
of headline and copy devoted to
Trump, could be seen to suggest
the privileged role that men hold
in patriarchal society.

Hesmondhalgh 2:
Printing and distributing
the paper is expensive.
Developing the digital
outlet, transitioning to a
tabloid-sized paper and
identifying other revenue
streams helps GMG
reduce risk.

Hall 3: The Guardian
reader is likely to
accept the preferred
reading of the paper

as its readers are
politically aligned to
the paper. However,

as some of the paper’s
audience are reformers
and explorers, they
may have alternative or
new points of view so
may take a negotiated
or oppositional reading
instead.

Baudrillard 1: The
concept of what is real
or fake news leads us to
question what is news
and what isn't. The
reference to fake news
on the front cover of The
Guardian is ironic and
self-reflexive, as it is
highlighting the concept
of fake news through
its own conventions
(the headline) as a
news provider. It also
highlights the idea of
Trump as a ‘hyper-real’
president.

hooks 1: The representation of
the white supremacist capitalist
Western patriarchy can be seen
to be evident through the main
image and the national flags in
the background. It being the only
story on the front page reinforces
this. But the preferred reading
doesn’t support the dominant
group’s values - the headline is
close to mocking patriarchy.
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Curran &Seaton 2: The
market share enjoyed
by the DMG Media
outlets reinforces the

Conservative political
agenda of the Daily Mail

across these news titles
toa large audience. 73%
of Daily Mail readers vote
Conservative.

Audience:

theories and examples
Bandura 2: The
concentration of ideas
and values across the
Mail's news platforms
(print and online] implicitly
influences the reader to
accept the news values in
their content.

Media language:
theories and examples
Neale 3: As a middle
market tabloid the Mail’s
focus on politics and
current affairs borrows
from the hard news
reporting we expect of
broadsheet newspapers.
But the headlines are more
conventional of a popular
tabloid.

Representa
theories and examples

Hall 3: Representation
of the dominant group as
white, male, middle class,
middle-aged and right wing
can be seen to reinforce
the paper’s political
agenda. The absence of
minority groups can be
interpreted as reinforcing
their lack of power in the
social and political arena.

Curran & Seaton 3: The
paper’s news values
support populist news
reporting that relies

on sensational and
personalised news
reporting.

Gerbner 2: The Daily
Mail’s headlines are often
sensationalised with
strong, emotive language
and a preference for
negative news values
when selecting stories.
This can influence its
audience to mistrust
others and believe social
developments will have a
negative impact on them.

Lévi-Strauss 2: The use of
images and the headline
creates a binary opposition
between Trump and
Corbyn as hero vsvillain;
good vs bad. Opposition
between man vs woman
with subordination of
women to men in the image
is evident. These binary
oppositions reinforce
ideologies about politics,
morals and patriarchy.

Gauntlett 1: The Daily Mail
provides a traditional,
conservative view of what
it means to be British,
aman or awoman in
contemporary culture.

Representations like these
provide an identity that
the Daily Mail reader can
accept, adopt or decide to
discard.

Hesmondhalgh 1: DMGT
as the parent company
and DMG Media as its
news subsidiary, allows
the Rothermere family
to integrate a number of
outlets and services, in
addition to the Daily Mail,
reducing competition.

Hall 2: The Daily Mail
encode their ideology

through the selection of
stories, use of language,
images selected, layout
and font style. This helps
the editor communicate
the paper’s viewpoint.

Baudrillard 2: The Daily
Mail challenges this

view as its description of
Trump’s meeting with the
Queen as pomp’ reinforces
a singular view of what is
important about British
culture and who it involves.
This is contrasted with

the description of Corbyn
as a pygmy’ and part of

a Leftie mob" to suggest
that alternative viewpoints
aren't acceptable or
relevant.

Van Zoonen 2: The Daily
Mail can be seen to
reinforce traditional
gender roles in terms

of occupation, activities,
events and the way we
look. Trump and Corbyn
are presented in stereo-
typically masculine roles.
Trump visiting the Queen
and Corbyn rallying the
left-wing demonstration
portrays men as socially
active and powerful.
Women are arguably
represented as passive
and part of the ceremony.

Hesmondhalgh 2: Printing
and distributing the

Daily Mail is expensive.
Increasing the digital
outlets and closing
printing plants, such as
Didcot, helps DMG Media
to reduce risk.

Hall 3: The Daily Mail
reader is likely to accept its
preferred reading as the
majority of its readers are
politically aligned to the
paper, which is one reason
why they buy it. However,

as the paper has a mass
audience, not all readers
will accept the preferred
reading of some stories,
such as their reporting of
immigration, and may take
anegotiated or oppositional
reading to views expressed.

hooks 1: The Daily Mail
can be seen to represent
the values of a white
supremacist capitalist
culture. Itis owned by
awhite, male, middle-
aged manwho makes
considerable profit from
the paper, which uses
editorial news values which
can be argued to reinforce
and support dominant
positive stereotypes of
white, middle-class,
heterosexual men.
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Figure 1.1 The position of UK national papers on the political spectrum. Some papers
positions on the spectrum vary over time and with changes in editors.
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Analysing representations constructed in the set product music videos
(You will need access to the music videos and will be required take notes as you watch the videos for these

activities.)

The Musicvideo | Activity 4 Activity 5
activities Viewpoints and ideologies Audience response and
here are Identify at least one example from the interpretation
unique musicvideo that illustrates the following | Whatis the preferred meaning
to each viewpoint, contexts and/or ideologies: of the video? What is the main
music message? How might a viewer
video from from the following groups
ListA and respond to the video and the
ListB. preferred meaning?
ListA |Massive |« Individualism  Capitalism « Awoman

Attack, « Globalisation = Poverty « AnAmerican

“Unfinished | » Consumerism  Multiculturalism |+ A British teenager

Sympathy’ |+ Feminism

Emeli « Poverty « Feminism « Ahomeless man

Sandé, « Capitalism  « Individualism « Ayoung girl

‘Heaven' | » Hedonism « Consumerism « Abusinessman or woman

ListB | Fatboy « Globalisation = Feminism « Awoman

Slim,"Ya | Individualism + Capitalism « Anindie rock fan

Mama’ « Consumerism = Ethnicity « Someone from the Grenadines

Radiohead, | » Xenophobia = Populism « Arefugee

‘Burnthe | Nationalism  * Authoritarianism | = Aright-wing politician

Witch® « Individualism  * Consumerism

« Globalisation






