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Foreword

BERNARD LODGE

For me the history of motion graphics began in 1960. A great year, in which I was married, passed my driving test and landed a job at the BBC. Then in 1977 I finally left the BBC and became merely a viewer.

That’s eighteen years, a relatively short period, but one in which the corporation was changing dramatically with the launch of BBC TWO. The graphic department felt those changes, but what was it like to work in that department? Graham McCallum (No Width, No Speed) gives a true picture of its varied characters, some trained at art colleges, some older artists unfairly called signwriters and a couple of photographers. Because of the new channel, five more designers were employed, and it was this group, now larger and more talented, who were inventing the grammar of tv graphics. This book, like previous books on television graphics, shows particular examples: title sequences and factual graphics, maps, idents and so on, but of course, its pages cannot display the daily pattern of work. We were hired to make title and credit captions, on a boring stream of 12×9 cards, roller captions or hand-lettered titles. But we were trying to do something extra. We were creating captions with images, and we were making title sequences that moved. This was due mainly to the influence of Saul Bass whose brilliant title sequences were spread across wide cinema screens. The book doesn’t mention training, because at that time there was none. Although we had been schooled in aesthetics, we were untrained for many aspects of television: how to handle rostrum cameras, editing machines, how to synchronize soundtracks, how video mattes worked and so on, but we ‘picked it up’. I remember the rostrum camera operator who was irritated by my ignorance, and a producer who came to brief me about titles for 16mm A rolls and B rolls, who laughed when he realized I knew nothing about the process. This was David Attenborough. Our relationship with directors and producers was crucial.

The book covers in detail my involvement with video experiments and ‘slit-scan’, though it doesn’t (how could it?) mention the mistakes, the reshoots, the budget busting that luckily didn’t show up.

In 1977 I left the BBC, and two years later the head of Graphic Design Department joined me to form Lodge/Cheesman. I was plunged into the world of advertising and cinema effects, which was complex and challenging, so I was hardly aware of the progress of motion graphics back at the Beeb, but this book now gives me a real insight into that progress. I’ve now learnt about some brilliantly designed effects due to new computer capabilities. I was handling similar techniques, but the BBC graphics were far more ‘hands on’.

As an outsider, I was amazed when another outsider, Martin Lambie-Nairn, took over the branding of the corporation’s identity. A cool refreshing redesign of those three little boxes. The book tells in enormous detail the psychology of the rebranding in 1991/1992 and the creative drive of the Lambie-Nairn team to explode the images of the two channels, especially the branding of BBC Two. I was amazed by the seductive number 2 floating in water, and I find the BBC News branding special, with its dynamic use of computer layers. If a spinning world globe is the greatest television news cliché, then this is a cliché that I admire every day at 6.00 pm.

This history isn’t the work of one author. How accurate would that be? The BBC is so amazingly complex that its graphic designers, with their differing skills and talents, the growing technologies which they handled, would defeat a single author aiming for accuracy. But here you have chapters written mainly by the designers who were actually there, making the images. The history of motion graphics is told through the history of the designers’ careers – a journey of excitement, puzzlement, experiment, setbacks and the development of ideas married often to new, seductive techniques.

The history is still growing.
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Introduction

IAIN MACDONALD AND PAULA WILLIAMS

In the 2020s the multiplicity of viewing platforms and content channels has transformed audience viewing habits and the role of the British Broadcasting Corporation (BBC). The corporation’s centenary in 2022 and the launch of the BBC Motion Graphics Archive have precipitated a fresh appraisal and retrospective in this, the first book to exclusively examine BBC Motion Graphics. This book aims to build on the historical foundations of Roy Laughton (1966), Douglas Merritt (1987 and 1993) and Martin Lambie-Nairn (1997), who have previously covered the early history of BBC Motion Graphics within a wider broadcasting context.

The editors of this book have brought together a collection of new essays that have been written in large part by ex-BBC designers, who write from first-hand experience and cover every decade of BBC broadcasting since the Graphic Design Department was formed in 1954 to the present day. Rarely does practice-led research in motion graphics have such a voice outside higher education lecture halls and studios, and occasional industry journal interviews. Other contributors come from the fields of graphic design, music and media studies to bring fresh perspectives in a field of design history that is still emerging and yet overlaps with many established academic disciplines.

Motion graphics in broadcasting and film is associated with opening titles and credits, content graphics and data visualization, channel idents and brand identity. The scope of this work encompasses animation, video, visual effects and computer science, as well as typographic design, illustration and photographic arts. Many of the creative principles of television advertising, in storytelling, as well as technical mastery, are evident in the design of opening titles. The art of communicating and preparing an audience in the opening twenty to thirty seconds is becoming increasingly examined by media courses beyond the practical design courses in universities and art colleges across the globe.

In 1967, Herdeg and Halas made an observation that is finally being rewritten today:


Film and television graphics may have suffered from a feeling of inferiority in that they were outside the mighty mainstream of production output. The flow in the case of television has in fact become a flood with a tendency to sweep away the finer points of production, where the role of graphic arts lies. But gradually even in television good design is emerging. (1967: 187)



This book does not promise to contain all the very best in BBC Motion Graphics; that will be for the reader to judge when they have explored the online BBC Motion Graphics Archive, which is the source of nearly every example in this book.


The influence of the Graphic Department at the BBC under various heads of the group cannot be over-estimated. The department can be seen to have set the standards in creative design, in aesthetic treatment and in developing technical methods since its inception. As the first graphic designers in a new industry with a privileged non-commercial ethos, all members of the department have tried to retain this special position. (Merritt 1993: 3)



A common thread through most, if not
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