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			FROM THE EDITOR
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			Use this edition of Poet’s Market to make this the year you find more success with your poetry, regardless of how you define success. If you wish to write better poetry, then we have you covered with more than 100 poetry prompts and more than 70 poetic forms, in addition to an interview with poet and instructor Amorak Huey, who shares how he got blocked after his most recent collection (and how he overcame that block).

			If your goal is to share your poetry with the world, then this edition of Poet’s Market includes advice on how to find more success with your blogging and online content, as well as a 30-day platform challenge, and more.

			And, of course, this book is first and foremost a directory of publishing opportunities for poets with hundreds of updated listings for book and chapbook publishers, magazines and journals, contests and awards, and more. In fact, that’s the reason most folks buy this book.

			So dive into this edition of Poet’s Market and use it to find more success with your poetry, whether that means crafting a new poem, getting it published in a literary journal or online publication, and/or sharing your success with the poetry world on social media.

			Until next time, keep poeming!

			Robert Lee Brewer

			Senior Editor, Poet’s Market
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			Delving into the pages of Poet’s Market implies a commitment—you’ve decided to take that big step and begin submitting your poems for publication. How do you really begin, though? Here are eight quick tips to help make sense of the marketing/submission process:

			
					
					BE AN AVID READER. The best way to hone your writing skills (besides writing) is to immerse yourself in poetry of all kinds. It’s essential to study the masters; however, from a marketing standpoint, it’s equally vital to read what your contemporaries are writing and publishing. Read journals and magazines, chapbooks and collections, and anthologies for a variety of voices; scope out the many poetry sites on the Internet. Develop an eye for quality, and then use that eye to assess your own work. Don’t try to publish until you know you’re writing the best poetry you’re capable of producing.

				

					
					KNOW WHAT YOU LIKE TO WRITE—AND WHAT YOU WRITE BEST. Ideally, you should be experimenting with all kinds of poetic forms, from free verse to villanelles. However, there’s sure to be a certain style with which you feel most comfortable, that conveys your true “voice.” Whether you favor more formal, traditional verse or avant-garde poetry that breaks all the rules, you should identify which markets publish work similar to yours. Those are the magazines and presses you should target to give your submissions the best chance of being read favorably—and accepted.

				

					
					LEARN THE “BUSINESS” OF POETRY PUBLISHING. Poetry may not be a high-paying writing market, but there’s still a right way to go about the “business” of submitting and publishing poems. Learn all you can by reading writing-related books and magazines. Read the articles in this book for plenty of helpful advice. Surf the Internet for a wealth of sites filled with writing advice, market news, and informative links.

				

					
					RESEARCH THE MARKETS. Study the listings in Poet’s Market thoroughly; these present submission guidelines, editorial preferences, and editors’ comments as well as contact information (names, postal and e-mail addresses, and website URLs). In addition, the indexes in the back of this book provide insights into what an editor or publisher may be looking for.

					However, studying market listings alone won’t cut it. The best way to gauge the kinds of poetry a market publishes is to read several issues of a magazine/journal or several of a press’s books to get a feel for the style and content of each. Websites may include poetry samples, reviews, archives of past issues, exclusive content, and especially submission guidelines. (If the market is an online publication, the current issue will be available in its entirety.) Submission guidelines are pure gold for the specific information they provide. However you acquire them—by SASE or e-mail, online, or in a magazine itself—make them an integral part of your market research.

					

					
					START SLOWLY. It may be tempting to send your work directly to The New Yorker or Poetry, but try sending your work to less competitive markets as well. As you gain confidence and experience (and increased skill in your writing), you can move on to more recognized markets. Although it may tax your patience, slow and steady progress is a proven route to success.

				

					
					BE PROFESSIONAL. Professionalism is not something you should “work up to.” Make it show in your first submission, from the way you prepare your manuscript to the attitude you project in your communications with editors.

					Follow those guidelines. Submit a polished manuscript. Choose poems carefully with the editor’s needs in mind. Such practices show respect for the editor, the publication, and the process; and they reflect your self-respect and the fact that you take your work seriously. Editors love that; and even if your work is rejected, you’ve made a good first impression that could help your chances with your next submission.

					

					
					KEEP TRACK OF YOUR SUBMISSIONS. First, do not send out the only copies of your work. There are no guarantees your submission won’t get lost in the mail, misplaced in a busy editorial office, or vanish into a black hole if the publication or press closes down. Create a special file folder for poems you’re submitting. Even if you use a word processing program and store your manuscripts digitally, keep a hard copy file as well (and be sure to back up your electronic files).

					Second, establish a tracking system so you always know which poems are where. This can be extremely simple: index cards, a chart created with word processing or database software, or even a simple notebook used as a log. (You can enlarge and photocopy the Submission Tracker in this book or use it as a model to design your own version.) Note the titles of the poems submitted (or the title of the collection if you’re submitting a book/chapbook manuscript); the name of the publication, press, or contest; date sent; estimated response time; and date returned or date accepted. Additional information you may want to log: the name of the editor/contact, date the accepted piece is published and/or issue number of the magazine, type/amount of pay received, rights acquired by the publication or press, and any pertinent comments.

					Without a tracking system, you risk forgetting where and when manuscripts were submitted. This is even more problematic if you simultaneously send the same manuscripts to different magazines, presses, or contests. And if you learn of an acceptance by one magazine or publisher, you must notify the others that the poem or collection you sent them is no longer available. You run a bigger chance of overlooking someone without an organized approach. This causes hard feelings among editors you may have inconvenienced, hurting your chances with these markets in the future.

					

					
					DON’T FEAR REJECTION. LEARN FROM IT. No one enjoys rejection, but every writer faces it. The best way to turn a negative into a positive is to learn as much as you can from your rejections. Don’t let them get you down. A rejection slip isn’t a permission slip to doubt yourself, condemn your poetry, or give up.

					Look over the rejection. Did the editor provide any comments about your work or reasons why your poems were rejected? Probably he or she didn’t. Editors are extremely busy and don’t necessarily have time to comment on rejections. If that’s the case, move on to the next magazine or publisher you’ve targeted and send your work out again.

					If, however, the editor has commented on your work, pay attention. It counts for something that the editor took the time and trouble to say anything, however brief, good or bad. And consider any remark or suggestion with an open mind. You don’t have to agree, but you shouldn’t automatically disregard the feedback, either. Tell your ego to sit down and be quiet, then use the editor’s comments to review your work from a new perspective. You might be surprised by how much you’ll learn from a single scribbled word in the margin—or how encouraged you’ll feel from a simple “Try again!” written on the rejection slip.

					

			

			
				KEY TO ICONS & ABBREVIATIONS

				[image: ]market does not accept unsolicited submissions

				[image: ]Canadian market

				[image: ]market located outside of the U.S. and Canada

				[image: ]market pays

				[image: ]tips to break into a specific market

				[image: ]market welcomes submissions from beginning poets

				[image: ]market prefers submissions from skilled, experienced poets; will consider work from beginning poets

				[image: ]market prefers submissions from poets with a high degree of skill and experience

				[image: ]market has a specialized focus

			
			SUBMISSION TRACKER
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			The following FAQ (Frequently Asked Questions) section provides the expert knowledge you need to submit your poetry in a professional manner. Answers to most basic questions, such as “How many poems should I send?,” “How long should I wait for a reply?,” and “Are simultaneous submissions okay?” can be found by simply reading the listings in the Magazines/Journals and Book/Chapbook Publishers sections. Also, see the Glossary of terms.

			Can I submit handwritten poems?

			Usually, no. Now and then a publisher or editor makes an exception and accepts handwritten manuscripts. However, check the preferences stated in each listing. If no mention is made, assume your poetry should be typed or computer-printed.

			How should I format my poems for online and print publications?

			If you’re submitting poems by regular mail (also referred to as postal mail or snail mail), follow this format:

			Poems should be printed on white 8½×11 paper of at least 20 lb. weight. Left, right, and bottom margins should be at least one inch. Starting ½ inch from the top of the page, type your name, address, telephone number, e-mail address, and number of lines in the poem in the upper right corner, on individual lines, single-spaced. Space down about six lines and type the poem title, either centered or flush left. The title may appear in all caps or in upper and lower case. Space down another two lines (at least) and begin to type your poem. Poems are usually single-spaced, although some magazines may request double-spaced submissions. (Be alert to each market’s preferences.) Double-space between stanzas. Type one poem to a page. For poems longer than one page, type your name in the upper left corner; on the next line, type a key word from the title of your poem, the page number, and indicate whether the stanza begins or is continued on the new page (i.e., MOTHMAN, Page 2, continue stanza or begin new stanza).

			If you’re submitting poems by e-mail:

			In most cases, editors will request that poems be pasted within the body of your e-mail, not sent as attachments. Many editors prefer this format because of the danger of viruses, the possibility of software incompatibility, and other concerns associated with e-mail attachments. Editors who consider e-mail attachments taboo may even delete the message without opening the attachment.

			Of course, other editors do accept and even prefer e-mail submissions as attachments. This information should be clearly stated in the market listing. If it’s not, you’re probably safer submitting your poems in the body of the e-mail.

			Note, too, the number of poems the editor recommends including in the e-mail submission. If no quantity is given specifically for e-mails, go with the number of poems an editor recommends submitting in general. Identify your submission with a notation in the subject line. While some editors simply want the words “Poetry Submission,” others want poem titles. Check the market listing for preferences. Note: Because of spam, filters, and other concerns, some editors are strict about what must be printed in the subject line and how. If you’re uncertain about any aspect of e-mail submission formats, double-check the website (if available) for information or contact the publication for directions.

			Some publications may also accept submissions only via online submission forms, such as Submittable. These typically require setting up a login and then either pasting the poems into a text box or attaching a digital file.

			What is a chapbook? How is it different from a regular poetry book?

			A chapbook is a booklet, averaging 24-50 pages in length (some are shorter), usually digest-sized (5½×8½, although chapbooks can come in all sizes, even published within the pages of a magazine). Typically, a chapbook is saddle-stapled with a soft cover (card or special paper); chapbooks can also be produced with a plain paper cover the same weight as the pages, especially if the booklet is photocopied.

			A chapbook is a much smaller collection of poetry than a full-length book (which runs anywhere from 50 pages to well over 100 pages, longer for “best of” collections and retrospectives). There are probably more poetry chapbooks being published than full-length books, and that’s an important point to consider. Don’t think of the chapbook as a poor relation to the full-length collection. While it’s true a chapbook won’t attract big reviews, qualify for major prizes, or find national distribution through chain bookstores, it’s a terrific way for a poet to build an audience (and reputation) in increments, while developing the kind of publishing history that may attract the attention of a book publisher one day.

			Although some presses consider chapbooks through a regular submission process, many choose manuscripts through competitions. Check each publisher’s listing for requirements, send for guidelines or visit the website (absolutely vital if a competition is involved), and check out some sample chapbooks the press has already produced (usually available from the press itself). Most chapbook publishers are as choosy as book publishers about the quality of work they accept. Submit your best poems in a professional manner.

			How do I format a collection of poems to submit to a book/chapbook publisher?

			Before you send a manuscript to a book/chapbook publisher, request guidelines (or consult the publisher’s website, if available). Requirements vary regarding formatting, query letters and samples, length, and other considerations. Usually you will use 8½×11, 20 lb. white paper; set left, right, and bottom margins of at least one inch; put your name and title of your collection in the top left corner of every page; limit poems to one per page (although poems certainly may run longer than one page); and number pages consecutively. Individual publisher requirements might include a title page, table of contents, credits page (indicating where previously published poems originally appeared), and biographical note.

			If you’re submitting your poetry book or chapbook manuscript to a competition, you must read and follow the guidelines. Failure to do so could disqualify your manuscript. Guidelines for a competition might call for an official entry form to accompany the submission, a special title page, a minimum and maximum number of pages, and specific formatting instructions (such as paginating the manuscript and not putting the poet’s name on any of the manuscript pages).

			What is a cover letter?

			A cover letter is your introduction to the editor, telling him or her a little about yourself and your work. Most editors indicate their cover letter preferences in their listings. If an editor states a cover letter is “required,” absolutely send one! It’s also better to send one if a cover letter is “preferred.” Experts disagree on the necessity and appropriateness of cover letters, so use your own judgment when preferences aren’t clear in the listing.

			A cover letter should be professional but also allow you to present your work in a personal manner. Keep your letter brief, no more than one page. Address your letter to the correct contact person. (Use “Poetry Editor” if no contact name appears in the listing.) Include your name, address, phone number, and e-mail address (if available). If a biographical note is requested, include two to three lines about your background, interests, why you write poetry, etc. Avoid praising yourself or your poems in your letter (your submission should speak for itself). Include titles (or first lines) of the poems you’re submitting. You may list a few of your most recent publishing credits, but no more than five; and keep in mind that some editors find publishing credits tiresome—they’re more interested in the quality of the work you’re submitting to them.

			Show your familiarity with the magazine to which you’re submitting: comment on a poem the magazine published, tell the editor why you chose to submit to her magazine, mention poets the magazine has published. Use a business-style format for a professional appearance and proofread carefully; typos, misspellings, and other errors make a poor first impression. Remember that editors are people, too. Respect, professionalism, and kindness go a long way in poet/editor relationships.

			What is an SASE?

			An SASE is a self-addressed, stamped envelope—and you should never send a submission by regular mail without one. Also include a SASE if you send an inquiry to an editor. If your submission is too large for an envelope (for instance, a bulky book-length collection of poems), use a box and include a self-addressed mailing label with adequate return postage paper-clipped to it.

			What does it mean when an editor says “no previously published” poems?

			If your poem appears anywhere in print for a public audience, it’s considered “previously published.” That includes magazines, anthologies, websites and online journals, and even printed programs (say for a church service, wedding, etc.). See the explanation for rights below, especially second serial (reprint) rights and all rights for additional concerns about previously published material.

			One exception to the above guidelines is if your poem appears online in a private poetry forum, critique group, etc. As long as the site is private (i.e., a password is required to view and participate), your poem isn’t considered “published.” However, if your poem is printed on an online forum or bulletin board that’s available for public viewing, even if you must use a password to post the poem or to comment, then your poem is considered “published” as far as rights are concerned.

			What rights should I offer for my poems?

			Editors usually indicate in their listings what rights they acquire. Most journals and magazines license first rights (a.k.a. first serial rights), which means the poet offers the right to publish the poem for the first time in any periodical. All other rights to the material remain with the poet. (Note that some editors state that rights to poems “revert to poets upon publication” when first rights are acquired.) When poems are excerpted from a book prior to publication and printed in a magazine/journal, this is also called first serial rights. The addition of North American indicates the editor is the first to publish a poem in a U.S. or Canadian periodical. The poem may still be submitted to editors outside of North America or to those who acquire reprint rights.

			When a magazine/journal licenses one-time rights to a poem (also known as simultaneous rights), the editor has nonexclusive rights to publish the poem once. The poet may submit that same poem to other publications at the same time (usually markets that don’t have overlapping audiences).

			Editors/publishers open to submission of work already published elsewhere seek second serial (reprint) rights. The poet is obliged to inform them where and when the poem previously appeared so they can give proper credit to the original publication. In essence, chapbook or book collections license reprint rights, listing the magazines in which poems previously appeared somewhere in the book (usually on the copyright page or separate credits page).

			If a publisher or editor requires you to relinquish all rights, be aware that you’re giving up ownership of that poem or group of poems. You cannot resubmit the work elsewhere, nor can you include it in a poetry collection without permission or by negotiating for reprint rights to be returned to you. It’s highly recommended that poets refuse such an arrangement.

			What is a copyright? Should I have my poems copyrighted before I submit them for publication?

			Copyright is a proprietary right that gives you the power to control your work’s reproduction, distribution, and public display or performance, as well as its adaptation to other forms. In other words, you have the legal right to the exclusive publication, sale, or distribution of your poetry. What’s more, your “original works of authorship” are protected as soon as they are “fixed in a tangible form of expression,” i.e., written down or recorded. Since March 1989, copyright notices are no longer required to secure protection, so it’s not necessary to include them on your poetry manuscript. Also, in many editors’ minds, copyright notices signal the work of amateurs who are distrustful and paranoid about having work stolen.

			If you still want to indicate copyright, use the © symbol or the word copyright, your name, and the year. If you wish, you can register your copyright with the Copyright Office (directions and form available for download from www.copyright.gov). Since paying per poem is costly and impractical, you may prefer to copyright a group of unpublished poems for that single fee.

		
	
		
			
				HOW TO INCREASE YOUR ODDS OF PUBLICATION

				
					by Sage Cohen
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			Writing poetry is an art, and so is the process of submitting your poems for publication. If you’d like to increase your odds of getting noticed and getting published, this article can help you align your best work with the right opportunities—so you can give your poems the chance they deserve.

			IDENTIFY THE RIGHT PUBLICATIONS FOR YOUR POETRY

			You’ll have the greatest odds of publication when you submit your poems to journals or contests that are most suited to your work—and therefore most likely to appreciate it. If you’re not sure how to identify such possibilities, consider the following:

			Read the work of poets you love

			A good way to get a feel for publishing possibilities is by reviewing the acknowledgments pages of the poetry collections you admire. If you connect to a particular poet’s work, chances are good that your poetry could also be well suited to the journals where s/he has been published.

			Do your due diligence

			Let’s say you’ve collected a list of possible journals and contests based on the tip above. And let’s say you’ve never sent out work for publication before. You can research here in Poet’s Market to learn more about how your poetry and these opportunities might line up. For example, you’ll want to submit only to journals that say they publish work by emerging as well as established poets. You’ll want to confirm that contest submission fees and guidelines are in alignment with what you’re willing to send and spend. And you may want to make sure your themes, poetic forms, and approach to language are compatible with the publication’s description of what it is seeking. I also suggest learning what you can about the editors or contest judge(s)—and reading their poetry, if possible, so you get a feeling for their personal aesthetic.

			Always experience a journal before submitting

			Before submitting your work to a publication, purchase its latest issue or view content online to get a sense of the poets and poems it features. Also consider how the publication’s front cover, inside art, website design, production, paper quality, and font choice create a particular kind of experience. If you can imagine seeing your poetry in these pages, that’s a good indication that the journal or site may be the right fit for you.

			Track what you learn to grow your knowledge base

			I suggest creating a simple system—a document, binder, or folder—where you track what you’ve learned about each publication and record your thinking about how your poems align or do not align. This way, you’ll have a growing knowledge base about the poetry market—and how various opportunities may be suited to your goals—as you investigate, submit, and publish over time.

			CHOOSE THE RIGHT POEM/S

			When you’ve chosen a publication or contest to which you’d like to submit, it’s time to gather the poems for this opportunity. Consider running the poems you are considering through these filters of inquiry:

			Does something significant or resonant happen?

			Poems get editors’ attention when they introduce a new possibility, provide a palpable experience or revelation, and say something in a way it has never been spoken (or written) before. Ask yourself:

			
					
					What happens in this poem? (Or, if the poem is nonnarrative, do the language, sound, and/or imagery create the kind of experience or journey I intended?)

				

					
					If this poem is about or addressed to someone I know, does it also reveal something meaningful or relevant to people outside of the dynamic?

				

					
					What is discovered or transformed or revealed?

				

			

			Because it can be tricky to experience your own, highly subjective material objectively, you may want to share your poems with a reader or two you trust and ask these questions of them. If you’re not sure you are creating an experience that has impact or resonance, your poem may not yet be ready for publication.

			Have I found something fresh to say about a familiar theme?

			If you’re writing about a historical person or event or one that’s been covered in the news in recent years, chances are good that most readers will have a good handle on the facts. To ensure that your poem makes an impact, ask yourself:

			
					
					What happens in this poem that is fresh, surprising, and different than the information already available on this topic?

				

					
					How is this poem departing from the work of “reporting” and moving into the territory of “illuminating”?

				

					
					How is this event or person serving as a leaping-off point for my own inquiry or discovery about myself, history, the natural world, or the human condition?

				

			

			IS MY WORK AS POLISHED AS POSSIBLE?

			These 10 revision tips may help you identify opportunities to nip, tuck, and shine. Ask yourself:

			
					
					Could I trim exposition at the beginning or summary information at the end that is not serving the poem?

				

					
					Could I use a different voice to influence the experience of this poem? (For example, consider changing a third-person voice into the first person and see if this shift in intimacy is of benefit.)

				

					
					Could my similes and metaphors be more distilled or powerful? If I’ve used an extended metaphor, does it hold up throughout the poem?

				

					
					Where can I bring more energy to the language I’ve used? Can I use more active language to communicate similar ideas? Can modifiers be cut?

				

					
					What if I changed past-tense verbs to the present tense (or vice versa)?

				

					
					How might I shape the poem (line length, stanza breaks, white space) to more fully enact the emotion and rhythm of its content?

				

					
					Are punctuation and capitalization and verb tense consistent? Would different choices (such as removing punctuation or capitalization) improve the experience?

				

					
					Is there a music of repeating sounds throughout the poem? What words could I replace to create a more cohesive sound experience?

				

					
					Are there opportunities to break lines in ways that give attention to important words or pace the momentum of the narrative more powerfully?

				

					
					How might the title better encapsulate and add dimension to the experience of the poem? Could some of the exposition cut in step one be used to set the context of the poem in its title?

				

			

			ARRANGE YOUR POEMS INTENTIONALLY

			The order of the poems you’ve submitted can make a difference in an editor’s experience and opinion of your work—even if you’re just submitting three to five poems. Think about the arrangement as a single composition that provides a coherent reading journey. Where do you want the reader to start—and finish? How do you want them to enter the realm of your poetry, and how are you intending to send them off?

			MAKE SUBMISSION GUIDELINES YOUR BIBLE

			Every literary publication and contest will offer detailed guidelines about how and when they want to receive poems. Your job is to follow every single detail of those guidelines fanatically to ensure you don’t rule yourself out with a simple oversight. Because it’s easy to miss a detail when scanning instructions online, I recommend printing out the submission guidelines for any opportunity and then checking off each requirement as you meet it. Specifically:

			
					
					Follow simultaneous submission instructions. Some publications accept simultaneous submissions (meaning that you’ve sent the same poems to more than one publication for consideration at the same time), and others don’t. Be careful to understand and honor each journal’s parameters.

				

					
					Get your timing right. Publications have contest deadlines and specific reading windows. Send your work in advance of the specified deadline.

				

					
					Choose poems that fit. Ensure that you have chosen poems that match any specific requirements, such as: theme, form, length (number of lines or pages), number of poems allowed or required.

				

					
					Be deliberate about where you include your name. Some publications read and choose poems “blind,” others don’t. Be sure to understand whether the publication wants identifying information on the poems or not—and follow these guidelines carefully.

				

					
					Double-check the mailing address and editor names. No editor wants to see his or her name misspelled or receive mail addressed to his or her predecessor. It’s also a good idea to confirm the gender of the person you are addressing if you have any doubt.

				

					
					Follow binding requirements. Publications often specify whether they want paper clips, staples, or loose pages.

				

					
					Provide SASE (self-addressed, stamped envelope) if this is required or requested by the publication. Follow whatever process is requested.

				

					
					Include a check if you are submitting to a contest with a required reading fee. Make sure you make it out to the organization as requested in the amount required and specify the name of the contest to which you are submitting.

				

			

			FORMAT, PROOF, AND POLISH

			First impressions are often the last impression. Think of your submission package as a gift that an editor or selection committee will enjoy opening and experiencing—whether you’re submitting online or by mail:

			
					
					Use a standard font that is easy to read—such as Times New Roman, Garamond, or Calibri—using 12-point font, unless instructed otherwise. Your priority should be legibility and ease for the person(s) who will be considering your poem.

				

					
					Unless you are doing so for a very specific reason, think twice about bolding or italicizing fonts. Let your images, word choice, and line breaks do the work of creating emphasis.

				

					
					Print your poems on white, unrumpled, and unscented paper.

				

					
					Ensure your toner is working or that your photocopies are clear and crisp.

				

			

			WRITE A COVER LETTER THAT CONNECTS

			Your cover letter should first and foremost provide whatever information is requested in the submission guidelines, if any. In the absence of specific instruction, write a concise note that covers the following:

			
					
					Explain you are submitting poems for [name of contest, issue, or general consideration].

				

					
					Describe in a sentence or two what you admire about the publication and why you chose to submit your work—if you have something authentic to say. Or, if you’ve had a previous communication with an editor (such as, they sent an encouraging rejection with a note inviting you to submit again in the future), you can mention that here.

				

					
					List the names of the poems being submitted. If this is a simultaneous submission, it is good form to mention this and confirm you intend to follow whatever process this publication has requested in its submission guidelines.

				

					
					Provide a brief biographical paragraph that describes key publishing or education highlights to reflect your literary experience and expertise. If you haven’t published yet or don’t have anything else relevant to report, no need to say anything here.

				

					
					Be polite and gracious.

				

			

			Remember, this is a business communication. Some mistakes to avoid:

			
					
					Do not provide explanations about why you chose these poems for submission, why you wrote them, what they mean to you or your family, or how you have revised them.

				

					
					Do not advise editors about when you expect to hear back from them.

				

					
					Do not send a follow-up letter with a batch of poems that are edited versions of a previous submission.

				

					
					Do send a follow-up letter to withdraw any poems you have submitted as soon as they have been accepted elsewhere.

				

			

			Over time, you’ll get more efficient and adept with this process. Preparing your poems for submission will get faster, easier, and more automatic as you know what steps to take and mistakes to avoid. Your commitment to consistently putting your best work forward—and willingness to learn from the feedback you get along the way—will give you the very best odds of publication.

			SAGE COHEN is the author of Writing the Life Poetic and The Productive Writer, both from Writer’s Digest Books, and the poetry collection Like the Heart, the World. She holds an MFA in creative writing from New York University and a BA from Brown University. Sage has won first place in the Ghost Road Press poetry contest, been nominated for a Pushcart Prize, and published a number of articles in Writer’s Digest magazine. In 2011, she judged the Writer’s Digest contest for non-rhyming poetry. To learn more about Sage, visit pathofpossibility.com.

		
	
		
		
			
				
					READY YOUR WORK FOR PUBLICATION

					9 Techniques for Perfecting Poems

					
						by Lauren Camp
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				Poetry is a sublime art form, but making it takes time. Breathtaking poems generally emerge from a slow, considered approach and a long gestation period.

				Writing technical and magazine articles taught me structure, concision, and reporting strategies. Poetry teaches me to analyze the colors of each thought, and to look for ways to sculpt the statement. If every poem came out perfect right away, the experience would feel too clipped. I want the project to take a while, to “marinate” and evolve into language both exquisite and weirdly unexpected.

				To ensure your poems get picked out from the editors’ slush pile, take some time to prime your work for publication. Here are nine hands-on, critical techniques to help you assess your poems from different perspectives, and improve your writing.

				TIP #1 — LISTEN TO MILES DAVIS.

				On his 1959 album Kind of Blue, trumpeter and composer Miles Davis named a composition “So What.” Ask that question of your poem. So what if you have a distinctive voice? So what if there’s melody? Why should others care about your poem?

				To create a poem with staying power, you have to be able to answer one tough question: is this worth saying? If you are writing the poem just to share an experience, the poem isn’t done yet. Consider what the experience taught you. Would an audience be interested in that? Most experiences are universal in some way. Give readers an insight that they can connect to their lives.

				TIP #2 — EAT THE BANANA.

				Think hard about “the.”

				“The” means “the one and only.” The ultimate. The whole enchilada. The all and everything of a subject.

				Look at every single place you’ve used it. Is this what you’re trying to infer? Did you really sit on “the” park bench? (I can think of a lot of benches—and a lot of parks.) Did you really eat “the” banana? The one and only?

				You see what I mean. It’s easy to say it and write it, but when you start picking apart what you mean . . . well, maybe you shouldn’t use “the.” Try substituting “a”—a park bench, a banana, a trip to Peru—or see if the poem works without any articles at all.

				TIP #3 — STOP GOING AND DOING.

				Another easy fix is to shorten and tighten verbs. Why are you “going” when you could just “go”—or better yet, “fly,” “meander,” or “trudge”?

				Gerunds (“ing” words) are so kind. They whisper over readers with a tinge of apology. They are almost always less effective than a lean verb—one without fat. Be insistent in your writing for a change. Make those verbs muscular. Ask them to really do something, to lift the line. Be more authoritative than you think you can; stop “ing-ing” around.

				After you’ve made these changes, re-read your lines out loud in a big, vigorous, and certain voice. How does the poem sound now?

				Clearly, you can’t cut all “ing” words all the time. Look for a balance of tensile strength with breathing space.

				TIP #4 — PULL YOURSELF OUT.

				We all write about ourselves in some way, but sometimes poems are just loaded with . . . well, us.

				How many times do you have to say “I” for your readers to know the poem is happening to you? I bet you could safely eliminate some references to self, and readers would still be clued in. Try it. Take one “I” out, and see if it matters. Take out another. Don’t forget to read out loud to make sure you haven’t lost the flow—or the human quality of the poem.

				Remove yourself just enough that you aren’t ever-present, but be careful. If you take yourself completely out, the poem will seem choppy and abstract.

				TIP #5 — LOOK FOR SOFT SPOTS.

				My students step into soft spots all the time. So do I, and you will, too, because you must write first for you, and then, revise for someone else.

				Where readers sink is the quicksand of the poem. The weight of messy language pulls them down. Sometimes our writing is thick and circular—especially if we are trying to say too much. Because we often write to figure something out for ourselves, rather than writing what we already know, we may be uncertain how to draw the map of what we’re exploring. What a writer thinks is solid might not always be so to a reader.

				How can you avoid these spots? Let the poem sit for a while. The irony of this technique is that the quick answer to finding your soft spots is time. Let the poem exist on your hard drive, unopened, until it becomes a little unfamiliar to you—one month, three months even, if you can manage that.

				Then, when a sufficient amount of time has passed, read it. Anything that is confusing or too abstract will now be evident. You will see where you have taken readers on a side journey, and forgotten to bring them back. Because the poem is again new to you, you will know if you have complicated its map, and if there is a more direct route.

				You want readers to get somewhere specific: your revelation. Take out references that send them to the wrong places.

				TIP #6 — WEAR THE STRONG SUIT OF SPECIFICITY.

				Be particular in your writing. Give details without drowning your readers in adjectives. Tell us which street, which store, the hour it happened, the season, the type of insect you heard in the air, the color of buttons on his shirt.

				Israeli poet Yehuda Amichai once wrote that you must “put real things in your poems.” Ask the poem every possible question you can. Is everything defined precisely? One of my students wrote about how, as a young child, she was instructed to put her small, cold hand inside the pocket of her mother’s wool coat as a way for her mother to keep her close on dangerous urban streets. Holding fast to the pocket, the girl felt the nubbly texture. Because she described it, I could also feel the pocket lining, and the sense of security that came with it.

				TIP #7 — SMASH IT.

				Auguste Rodin advised young sculptors to stop gently picking at the clay and plaster of their sculpture when something wasn’t going well. Instead, he encouraged them to “drop it on the floor and see what it looks like then.”

				It’s easy to draw an analogy between this and poetry revising. Both creative acts sometimes require drastic changes to find the form your piece needs. Revision is all about seeing new options, but you might not be able to do this when you’re trying to stay true to your initial intent.

				If you are convinced that a poem isn’t working and will never work, you are free to do anything at all to it. Construction workers often relish demolition work. Why not use their approach? Destruction frees the poem of the ghost of its earlier structure. Rather than remedying little parts, rebuild the whole.

				Pick a line or phrase that seems strong. Let that chosen line become a new jumping off place, and jump in an unexpected direction.

				Of course, if you’re an archivist, and the idea of tossing big parts of the poem gives you hives, by all means, save the gems. (I collect the lines that I still like in a separate document.) But eviscerate them if they don’t serve the poem you’re revising.

				TIP #8 — INTERLACE.

				Have you ever tried splicing two poems together? In a way, it’s like braiding hair. You pull a line from here and a line from there, again and again, until you have created a more complex structure, woven with new thoughts.

				Take those good lines, and plait them into another poem. If they are on the same subject, aha! an easy fit. If not, well . . . your job as poet becomes more challenging. How to match them together...?

				In the mid-1960s, John Lennon wrote lyrics inspired by a news headline about a car accident and other events that were current at the time. His musical partner Paul McCartney had written a simple ditty about a man heading out late on a bus, and moving into a hazy dream. These were totally separate stories, neither quite complete in itself. Twined together, the lyrics became “A Day in the Life,” an intriguing song on the Sgt. Pepper’s Lonely Hearts Club Band album.

				Lennon said, “I had the bulk of the song and the words, but [Paul] contributed this little lick floating around in his head that he couldn’t use for anything.”

				Isn’t that how it is sometimes with a poem—a perfect phrase that needs a new home? Move it to another poem. Encourage it to become a strand in something larger, something with a separate music—maybe even one you didn’t realize could exist. Take it from two lyrical masters; poetry interspersed with poetry can double the emotional impact.

				TIP #9 — CHANGE THE PACING.

				Revision is about taking innumerable steps to write the best possible poem. One technique worth trying is to change the speed of the poem—how fast or slow it travels on the page.

				If you’re writing about something urgent or disturbing, and you want readers to keep moving through the poem—if, in fact, you believe readers should be nearly breathless when reading, try enjambment. In other words, don’t let your lines end comfortably with commas or periods. Don’t let anyone stop reading. Keep the thought in motion.

				Think like a movie director for a thriller. When one of the characters is in danger, you want to design the scene to keep viewers on the edge of their seats, blood racing. How will you do this? Lighting, sound...whatever it takes to keep the suspense constant.

				That’s what you’re after as a poet, too. Make your readers keep hurrying ahead to the next line, and the next. This doesn’t mean you can’t use punctuation. Instead, place those punctuation marks in the middle of lines, where periods are significantly less weighty and powerful.

				For a different way to speed up, you might try incorporating a full line of monosyllables. You’ll get a ticker-tape effect from the rapid short words, which will hurtle readers through the line.

				What if you want to move more slowly, and let readers revel in your images? Lines that are end-stopped (with periods) allow them to pause deeply. Stanza breaks take this even further—a maximum full stop. A complete resting place.

				So, try switching the stride of your poem. As the writer, you know whether it should meander along or hurtle forth; now you just need to make your line decisions fit the mood of the piece, so readers know how to “hear” the poem.

				It can take a lot of work to get a poem right, but what seems like discipline can also be a joy. My students call this work “revisioning.” Whatever techniques you employ, don’t be too controlling. Remember to allow spontaneity to also guide the work.

				LAUREN CAMP is the author of the poetry collection This Business of Wisdom (West End Press), an interdisciplinary artist, and an educator. Her poems have appeared in J Journal, Linebreak, Beloit Poetry Journal, and you are here, among other journals. Her work gets accepted almost as frequently as it gets turned down, which she considers good odds. She has also guest edited special sections for World Literature Today (on international jazz poetry) and for Malpaís Review (on the poetry of Iraq). Lauren blogs about poetry at Which Silk Shirt. On Sundays, she hosts “Audio Saucepan,” a weekly global music and poetry program on Santa Fe Public Radio. www.laurencamp.com

				

			

		
	
		
			
				LAUNCHING A BOOK

				Creating and Hosting a Successful Book Launch Party for Your Poetry

				
					by Terri Kirby Erickson
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			“Nobody puts Baby (i.e., poetry) in a corner” is a line made famous by Patrick Swayze in the movie Dirty Dancing, and also comes to mind as I begin planning the release of a poetry collection, an event typically referred to as a book launch party. When combining the words “poetry” and “launch,” however, many people, even poets, tend to think in terms of bottle rockets in the backyard, often choosing a small, free venue like the nether regions of a bookstore or a coffee shop. They might send a few dozen e-mails to friends and family, hoping for the best when it comes to turnout and book sales. Others, like myself, fancy a more NASA-style launch.

			Hundreds of people have attended my book launch parties to date. In fact, around 250 of them attended the party for my fourth collection, A Lake of Light and Clouds (Press 53), and they weren’t all blood relatives! There were even some “notables” there, like Ron Powers, the Pulitzer Prize–winning journalist and author who introduced me to the audience, as well as renowned fiction writer John Ehle and his wife, Rosemary Harris, star of stage and screen. My middle school math teacher was there too, would you believe? I’m sure he never recovered from trying to teach me algebra, but there he was as ever, supportive and kind.

			How do I do it? How do I convince all these people from so many walks of life to come to what is basically a poetry reading with extra sprinkles? Well, there are millions of people around the world who love poetry, only some of them don’t know it yet. That’s where we come in—the poets whose work is waiting to be read. After the feelings are felt, the images captured, the poems gathered into a collection, the contract for publication signed and sealed, it’s all about marketing unless you want your books to collect dust on bookstore shelves, your party venue empty of guests. And for poetry books published by small presses, the main marketer is you, the writer.

			MAKING FRIENDS

			Long before my first book was published, I was out in the community, making (and keeping) friends. I love people, always have, always will. I’m interested in their stories and listen intently to what they have to say. I care about others and hope it shows. If they happen to be artists or writers, I do my best to attend their events and buy their books, photographs, or artwork when I can afford to do so. We meet for lunch, talk on the phone, and generally keep up with each other, in some cases for over 50 years. (Two of my buddies were in my first grade class!) These are people who will, as a rule, support your efforts even if all you do is make tiny animals out of Play-Doh and have viewing parties in your kitchen.

			And after I started writing poetry for publication, I met more and more fellow writers, eventually joining the North Carolina Writers’ Network and the North Carolina Poetry Society, both of which advertise members’ work and writing accolades. I was also building my writing resume so I could list enough publications and prizes in my author “bio” to convince potential readers my books might be worth the price printed on the cover. Just as important, I talk to people who come to readings, doing my best to be accessible, friendly, upbeat, courteous, and down-to-earth. A sense of humor is helpful, also, and when selling your own books, the correct change!

			Forming and nurturing personal and professional relationships is essential to the success of your book launch party. Without social networking, you’ll be struggling to persuade people to attend unless Beyoncé is one of the names on your entertainment roster. Goodwill is a major component of people wanting to support your creative efforts, so sequestering yourself from the public 364 days of the year and expecting them to be there for you when you emerge from your writing cocoon, is unrealistic. Also if, like me, you don’t have unlimited funds, you’ll need to save your money in order to make your dream celebration come true. You can spend as little or as much as you wish, but as most of us know, even small and intimate gatherings aren’t free.

			So let’s say you have more friends and connections than you know what to do with, have been active in the community, and your work has been widely published. Say your first (or even fifth!) book is coming out and you’re thinking about organizing a launch. But you aren’t satisfied with a modest gathering and minimal book sales. You want to go large (or at least, not small!) and you’ve got time and money to do it. In fact, you dream of having so many people vying to purchase copies of your new book, you need an off-duty police officer to direct traffic to the signing table. If you aren’t sure how to make it happen or whether such a thing is even possible, let me assure you (and I know you’ve heard these words before!), if I can do it, so can you!

			PARTNERING WITH CHARITY

			One of the best things I’ve ever done is to partner with a charity for these events, donating ten percent of every book sold during my book launch parties, to people in need. Donating to charity isn’t part of my marketing strategy, but I love helping others and it does seem to attract civic-minded folks who’ve never heard of me or my work, to an event they might not otherwise attend. And if they also come away from my (or your!) book launch as poetry fans when all the poetry they’ve ever read was The Rime of the Ancient Mariner in their high school English class, so much the better. The more people who fall in love with poetry, the more people who buy and read our books—and being read is what I most desire, followed by a pony! (Well, my cousin had one when we were kids and it didn’t seem fair at all...)

			After choosing a local charity and meeting with its representatives, I begin, well in advance of my next book release, searching for a suitable venue. Generally speaking, this will be your biggest expense. Figure out how “big” you want to go, what you can afford to pay, and call around town for quotes from various celebration settings that fit your parameters. Art galleries are nice if you want someplace classy, but not necessarily gigantic. And bear in mind, weeknights are usually less costly than weekends when it comes to rental fees. Once you decide on a location, make sure you aren’t competing with other major events. Check local calendars to find out what else is happening in your area before picking a date for your party.

			ATTENTION TO DETAIL

			Also, don’t forget you’ll need someone to set up chairs and tables. Many places have employees who do this, but if not, you’ll have to rely on people you know and can enlist to help. Cleanup is part of the package so find out if you’re responsible for tidying up the place after the party. If you need a podium, ask if one is provided. And if the room is fairly large, find out if they have a sound system. If not, you’ll have to figure something out. I’m about as technically-minded as Bambi, but if you’re like me, you’ve probably got friends who can help or advise you. Anyway, do address these issues and whatever else you can think of, before signing a contract with any venue.

			Next, if you’re thinking of providing entertainment besides you reading your work, it’s good to book these folks way in advance. Do you want live music? Flamenco dancers? Trapeze artists? If so, who do you (or people in your “circle”) know who won’t charge three arms and six legs to perform? Maybe there’s an “arts” college nearby, with talented students who are looking for performing experience. Call the school. Ask around. And do you know any local celebrities? Ask if he or she would be willing to introduce you to the crowd at your launch party. If you know this individual well (or know someone who does!), he or she might not charge you much or anything at all, particularly if this person is a fan of your work. Or you can ask your publisher, who will no doubt be happy to be your emcee.

			We do provide refreshments at my parties because, well, people get hungry and thirsty. Sam’s Club is a great resource, and Costco. You can gather copious amounts of food and drink for reasonable prices at these places. And don’t forget paper plates, cups, and napkins. One year, a close friend catered one of my parties, providing refreshments for hundreds of people. Another year, a friend funded the entire cost of the venue, while others have simply handed me checks to use for “whatever” when party time rolled around. I refer to the kind souls who have donated money, time, and services as angels, and hope you have an angel or two in your life as well!

			Another thing to plan for... If your publisher or his/her assistants are going to sell your books, great, you’re covered. If not, you’ll need someone you trust to do this. I suggest you keep a table filled with books and have someone sell them throughout the evening. Also, hiring a professional photographer is a great idea if it’s in your budget. You can always use these quality photographs for promotional purposes later on. Several of my friends are professionals and for the past few parties, one has taken photos for the price of a signed book. If you don’t have a photographer friend handy, however, ask your buddies for copies of any photos they might take during the evening. You’ll be glad you did.

			GETTING PEOPLE TO ATTEND

			So now you have everything you need to throw an awesome party, all except for guests! That’s where marketing comes in. Hopefully, you began the party-planning process months in advance so you have plenty of time for advertising. You’ll need a professional headshot, a high resolution photo of your book cover, and all the details you want to share about your party within reach. Write and send out press releases to local newspapers. Contact print and online magazines, and inquire about interviews. Call radio stations and ask for air time/interviews to promote your event. Place information about it on every online event calendar you can find.

			If you use Facebook or other social media, advertise your party there. Print signs/flyers, even if they’re just on copy paper, and put them up in libraries, bookstores, anyplace that has a bulletin board and will let you use it. Send e-mails, invitations, and save-the-date notifications to everyone you ever met since you were born. You have to invite a lot of people to get 100-200 attendees or more! So don’t be shy! Invite cashiers at the drugstore, sales clerks at the mall, the guy who installed your cable. You’ll be surprised (and grateful for!) whoever shows up.

			The most important advice I can give you, however, is to relax and have fun. While there will always be times when most writers find themselves in some dimly lit corner, reading poems to three people (one of whom wandered in by mistake) and a potted plant—tonight is different. Tonight, you and your poetry are center stage because of your hard work and ability to persuade scores of individuals, perhaps some not so keen on poetry but willing to give it a chance, that your book launch party is THE place to be! And if your poems are good, your demeanor genuine, warm, and welcoming, and the party as amazing as you envisioned, just be sure to have extra pens ready at the signing table, because you’ll definitely need them!

			TERRI KIRBY ERICKSON is the author of five full-length collections of award-winning poetry, including her latest collection, Becoming the Blue Heron (Press 53). Her work has appeared in the 2013 Poet’s Market, Ted Kooser’s American Life in Poetry, Asheville Poetry Review, Atlanta Review, Boston Literary Magazine, Connotation Press, Cutthroat, North Carolina Literary Review, storySouth, The Southern Poetry Anthology, The Writer’s Almanac with Garrison Keillor, Verse Daily, and many others. Awards include the Joy Harjo Poetry Prize, Nazim Hikmet Poetry Award, Atlanta Review International Publication Prize, and a Nautilus Book Award. See www.terrikirbyerickson.com or www.Press53.com for more information about her poetry.

		
	
		
			
				A WORLD WITH MORE POETRY

				Breaking Into Rattle Magazine

				
					by Robert Lee Brewer
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			To understand Rattle, it helps to know how the Los Angeles–based magazine and nonprofit foundation got its start with Editor-in-Chief Alan C. Fox. Though he always wanted to be a writer, Fox started out as a lawyer before getting into the real estate business. Eventually, he took a poetry workshop, offered to print a chapbook of the students’ poetry at its conclusion, and that became the first issue of Rattle.

			As editor Timothy Green recalls, “He did it for that class and the next class. Then he decided to keep it going and expand. And that’s how it started.”

			First published in 1995, Rattle has grown into a quarterly poetry journal that boasts a circulation of 10,000, including 7,000 subscribers. That’s in addition to poetry contests, ekphrastic challenges, a young poet anthology, live streaming poetry readings, and more. Not bad for a journal that began as grassroots as it gets.

			Recently, Green took time to talk about Rattle, their mission, and what they want from potential poets.

			What makes Rattle different than other poetry journals?

			I think we just have a different perspective, because we think poetry should be good for people to do for their spirit. We don’t think poetry should be limited to English majors and people who dedicate their whole life to the craft and become professors and live on a college campus. We think poetry should be something people do no matter what people do for a living and no matter where they are in life.

			Who reads Rattle?

			It is mostly poets. We try to allow it to be broader, but the love of poetry is sort of its own niche. Our real target audience is people who aren’t poets at all. Every once in a while, we get a letter like, “I found a copy of Rattle in a doctor’s office or Barnes & Noble when I was bored, and I haven’t read a poem since 12th grade . . . but I loved it! It was cool.” And those are the best compliments.

			One cool thing about Rattle is how it’s more than just a magazine. There are so many publishing opportunities for poets, including the chapbook competition, which recently expanded to three guaranteed winners.

			In past years, we had three winners anyway, but I wasn’t sure we’d get enough manuscripts worth publishing to promise three. This year, I felt confident we would. We also added a box on the submission form whether you’d published a full-length book before. So we’re going to make sure one of the poets has never published a book before. We want it to be a launching pad for a career and help people get their work out there for the first time in a broad way.

			From the outside looking in, it seems like you try to increase your prizes and exposure whenever you’re able.

			We want a world where everybody writes a poem once a month, engages with the world, and has a deeper connection with things around them. Especially with the single poem contest, a lot of poems are from people who stumble upon the award and haven’t written very much. We hope it’s a gateway for participating in poetry more in the future just by entering and getting those issues and chapbooks for the rest of the year. That’s really our goal—to have a world where more people write poetry.

			What makes a poem stand out for you?

			Poetry’s really important on a fundamental level, because we’re linguistic creatures. What you really do is listen to your body. If it’s a great poem, you have a physical reaction. You get goose bumps and the hair stands up on your arm. Laughter is the same thing. There’s a spontaneous actual feeling you get with the really good ones, because it’s expanding your consciousness—rewiring your brain. It’s making you have more perceptions you didn’t have before.

			Have you noticed any trends—good or bad—that you’ve been receiving?

			The real trend now is that political poetry is everywhere. Even with the Poets Respond thing we do, it’s hard to imagine we didn’t used to get very much political poetry. And now, both Poets Respond and regular submissions, it’s full and unfortunately most of it’s polemic and not actually poetry; it’s really propaganda. Where poetry expands your worldview, propaganda pushes worldviews you already have.

			Are there things you wish you could see more of?

			I always want more humor, more light things, more praise, more positive poems, especially with subject matter. Because poetry is sort of a problem-solving mechanism—exploring things you don’t fully understand—it lends itself toward problems, negativity, and dark. It’s harder to find things that are actually funny, especially on the page where you have no other cues. If anything makes us laugh out loud, it’s automatically in the magazine, because it’s so rare.

			The other thing I always look for more is form. There’s just too much free verse, not even free verse, free of form completely. And the thing that drives me crazy is that people complain we don’t publish enough verse, rhyme, and meter, but then, they don’t send it. We can only publish what we’re sent. I want each page to be a surprise, and I have nothing against free verse and narrative poetry, but I just like more form.

			It’s interesting, because I often run across poets who “feel” like no one wants to publish rhymes or formal poetry.

			The submission process is such a black box, and it’s much easier for your own ego to ascribe any kind of rationality to why something’s not getting published. Like they only write this or this, or they only like this there, or I’m not famous enough, or I don’t have an MFA, or I do have an MFA, and they only look for other poets.

			No matter how you identify, you can blame that for not being published, but I don’t see very much of that going on. Everybody I know just wants to be moved and engaged by writing. They became editors because they liked reading and want to find stuff they like reading.

			SUBMITTING TO THE RATTLE-VERSE

			Rattle offers a universe of opportunities for poets. Here’s a quick look:

			
					
					Magazine: Each issue publishes general submissions and submissions for issue-specific tributes. For instance, the Fall 2020 issue published submissions from service workers. Contributors receive $200 per poem.

				

					
					Contests: Rattle offers three poetry prizes—a $10,000 Poetry Prize (for best single poem); the Rattle Chapbook Prize (three winners receive $5,000, 500 copies of their chapbook, and distribution to subscribers); and the Neil Postman Award for Metaphor.

				

					
					Young Poets Anthology: Annual anthology written by poets who are 15 or younger. Contributors receive 10 chapbook copies.

				

					
					Poets Respond: Each week, one poem is selected and published online written about a recent current event. Contributors receive $100.

				

					
					Ekphrastic Challenge: Each month, Rattle supplies a visual piece of art that poets use to prompt poems; this is called ekphrasis. Two winners each month (one chosen by the artist, the other by the editor) receive $100.

				

					
					Rattlecast: Every Tuesday night at 9 Eastern, Rattle live streams an “interview slash reading” by a poet previously published in Rattle, followed by an open mic where people can call in and read poems.

				

			

			For specific details on all these opportunities, visit www.rattle.com.

		
	
		
			
				THE HABITS OF HIGHLY PRODUCTIVE POETS

				
					by Scott Owens

				

				
					[image: ]
				

			
			If they held a convention for all the people who have made a fortune off poetry, I’m not sure anyone would show up. The external rewards of writing poetry are relatively minimal. Writing poetry doesn’t produce googobs of money. Any fame generated by the act is rather limited and usually accompanied by equal amounts of misunderstanding, suspicion, and other forms of notoriety. Even moral support is often lacking as family and friends may resent the time that poetry takes away from them, and readers and other poets may not support your particular aesthetic or the subjects you choose to write about.

			Still, there are thousands of people who write poetry, some obsessively, some successfully, if productivity and a small following can be construed as success. The questions, then, are Why do they do it? and How do they do it? Ultimately, of course, the answers to both questions are as diverse as the people who write poetry, but some reasons and ways are common enough to merit general discussion.

			W. S. Merwin claims that poetry reconnects us to the world. Gerald Stern gets a bit more specific when he writes that poetry is a kind of religion, a way of seeking redemption, a way of understanding things so that they can be reconciled, explained, justified, redeemed. Certainly these are wonderful reasons for why people write poetry, and they ring true to my own experience as both a writer and reader of poetry. They also relate

			HABIT #1: BELIEF

			
			HABIT #2: CONFIDENCE

			
			HABIT #3: RECEPTIVE

			
			HABIT #4: ATTENTION

			
			HABIT #5: ATTUNED

			
			HABIT #6: INITIATIVE

			
			HABIT #7: ENJOYMENT

			
			HABIT #8: THICK-SKINNED
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