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About the Author

Basic Logo Design:
What you should know about logos.
By Maria Poulos

Logos seem simple enough. Copy some clip art, add text and, voilà, a logo. Well, not quite that simple. Yes, logos contain text, they contain graphics, they also send a message. Logos convey a feeling and an emotion which in turn align with the company’s goals. Will the logo symbolize honesty, reliability, or fly-by-night shady? Logos are meaningful.

Why are some logos better than others? Usually because they are well thought-out and comply to strict graphic design standards. Not only do logos say something about a company but they need to reproduce well. Good logos are recognizable as belonging to a company. They broadcast; “this is me”, “you know who I am”, and “I am trustworthy”. 

In this book, I’ve outlined a few concepts on logo design with suggestions on how to use a logo. Take what you can from it. This is what I’ve learned from my 40 years of experience. Other designers may have differing opinions so do your research and make an informed decision about your logo design. I hope this advice will be helpful.
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Who this book is for:
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Business People

THOSE WHO HAVE A BUSINESS and need a logo thinking about revising an old logo. 

Up-starts

THIS GUIDE GIVES SOME insight to acquiring a new logo, and choosing the right graphic designer.

Graphic Designers

THOSE WHO HAVE A BACKGROUND in design, but are not specifically versed in graphic identity and logo design. Here I share some ideas about designing a logo.

Agencies

ACCOUNT MANAGERS WHO want basic knowledge of logo design and want to learn more about the process. This is the short story.

Web Designers

LOGO USE AND RESTRICTIONS. Getting access to, and using copyrighted, or trademarked logos.
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What is a logo?
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WE THINK OF A LOGO containing text and/or graphics that identifies a company. True logos contain text, they contain graphics, sometime both, or one and not the other. But the logo also tells a story. It’s a picture symbol.

A tree expert might use an image of a tree next to the name of their company. However, if this tree expert wants to define their business as one that specifically plants trees, a logo can express that deeper message. 

A logo is a graphic identification symbol.
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Elements of a well-designed logo.
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A SIMPLE, EASY TO REPRODUCE logo is a well-designed logo. We want logos to look distinctive in a positive way. There are logo packages and online logo tools which will create a logo in minutes. They do not necessarily make good logos. They often use run-of-the-mill generic designs and/or use “fancy type” often hard on the eyes. They are somewhat looked down upon by the design community because we know what trouble lies ahead in a poor design. However, there is nothing wrong with using a common simple logo if it reproduces well. 

Whether you hire a graphic designer, a logo designer, or buy a logo off the shelf, the logo must reproduce well and must be copyright-free (which is discussed later). Multi-colored logos may present problems in print production. When I design a multi-colored logo, I always offer a one-color version — usually a black version. A multi-colored logo will look great on a website – when you have a million-color display — but there may be instances when a one-color version is needed.

[image: acupuncture-logo-revised%20for%20book.png]

Logo mark presented in multi-color, half-toned, and one color.

VISUALIZE THE LOGO embossed on a book cover or embroidered on a shirt. This will give you a good idea of how well it will reproduce. Though there are companies that will never use an embossed logo, it’s best to prepare for that one time a solid one color design will be needed. 

[image: logo-clipper-ship-v2b-revised%20for%20book-07.png]

A balance is created between the logo mark and the type.

The text and graphics on a logo should be a balanced. The logos pictured above are examples of a two-lines logo and a three-line logo. The logo at right, with the tag line, uses a smaller text size. There is a balance of weight between the text and the art in both examples. Color will also play a part in achieving balance.

Format

THE OVERALL SHAPE OF the logo — square, round, rectangular, oval — is what I call format. Knowing where, and how, the logo will be used will determine format. Will it be used on a Facebook page or on a Google+ business page? Check where the logo is uploaded and placed against the overall shape of the logo. Will there be a mobile app? Then a square logo may be the best design choice.

[image: logo-app-store-01.png]

How a logo is used will define the overall shape and format.

Color

IT’S BEST TO HAVE YOUR designer appoint a specific, standardized, color — using a Pantone Matching System (PMS).

There’s a whole slew of information on the psychology of certain colors, or the astrological alignment with your birth chart, but this is not discussed in-depth here. Basically, red is angry, passionate, and if it’s the “right” red, it looks great on a pizza box. Blue is trust, supposedly. Green is growth (yet we can be green with envy). Yellow, orange and bright colors are happy. There are different tones and hues, but if you want to make life simple pick a color which is easy to reproduce, on a website, brochure, mug, or shirt. That means, use a color easy to match. 

The color of the logo should to be consistent across all media without color shifts or color replacement. Using a standard color palette will help identify a business and build a company persona. Color creates mood and feeling. 

You wouldn’t want a muddy looking blue, or a green that looks grey on paper, but yellow on the web. Consistency is somewhat important. This is essentially the beginning of a building a brand.

Logo color should appear exactly the same, everywhere it appears. However, we have little control with web color. Colors will shift from device to device as color is adjusted by the user (or per factory settings. There isn’t much color control in what the end users sees online. 

Size

A WELL-DESIGNED LOGO will reproduce well at a small size. Therefore, I emphasize simple, simple, simple. Complex designs look great large, or on a giant flag. As these complex graphics get small the detail gets lost. Too small a size will be unreadable. 

All logos have a point of reduction where the logo is too small to use. Reduction size should be a major consideration in choosing or designing a logo. 

Typeface

TYPE STYLE IS A CHOICE, it can be formal or crazy, serif or san-serif, but it needs to read well. I’m not going deep into type design here. Just don’t get stuck on a typeface. Certain industries are compelled to use typefaces which are “industry standard” so to say. Financial institutes use formal styles, whereas hair salons or restaurants can be a bit more casual, but stay away from trendy if you want your logo to hold up over time.

[image: typeface-02.png][image: typeface-01.png]

The fonts on the left are more suitable to a corporate logo design than the fonts at right.

––––––––
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Ease of use

THIS MEANS ONE THING. It’s easy to plop down on any background, in any media without a hassle. Be prepared to edit, change color, or revise if needed. This means you need a well-executed vector file or source file when making edits. A source file with hidden masks, screened overlays, shadows, gradients, or compound shapes are mind boggling for the novice to change.

Gradients and shadows look nice but can be hard to work with, but not impossible. A logo set should always include a solid one color version for ease of use.

Let’s say you have a website with a dark-colored header and a logo with a drop shadow. You use the .png that came with the design package which looks great on a white background. When placed on the dark background the shadow disappears. In these instances, the source file is needed to make an edit.

[image: fish%20example.pdf]

Source files are needed to modify a logo and save it in the appropriate format.

IN THE EXAMPLE ABOVE, the original art (at left) was opened in Adobe illustrator and the shadow was darkened (at far right). Once edited, the image
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