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            FOREWORD

          

          BY RENEE ROSE, USA TODAY BESTSELLING AUTHOR

        

      

    

    
      When L.L. Hunter reached out to ask me to write the foreword for this book, I was genuinely touched — and not just because it’s an honor to be asked. It’s because what Laura is doing here in the romance author space matters. One of the things I love about the romance author community is how supportive it is. Authors show up to help their fellow authors in Facebook groups, conferences, on their social media sites, and through books and newsletters like Author Virtues.

      I’ve spent years helping authors rewire their relationship with money, abundance, and belief through my book and course Write to Riches. I’ve seen firsthand how the internal game — the mindset, the energy, the way you think about your business — is often what separates the authors who break through from the ones who stay stuck. But mindset alone isn’t enough. You also need a roadmap. You need the practical, big-sis advice from an author who has been around the block.

      That’s exactly what Author Virtues is.

      What struck me most reading this book is how deeply practical this short book is, while never losing sight of the bigger picture. Laura doesn’t just hand you a checklist. She walks you through her own journey — the mistakes, the pivots, the hard-won lessons — with radical honesty. She’s here to hand you the building blocks she wishes she’d had when she was starting out.

      Branding. Audience. Newsletter. Website. Marketing. Authenticity. These aren’t buzzwords in Laura’s hands. They’re the virtues she’s lived by over a fourteen-year career that has taken her from zero to full-time author — on her own terms.

      The chapter on authenticity alone is worth the price of this book. In a landscape increasingly flooded with AI-generated content and get-rich-quick schemes, Laura’s voice is a clarion call to be real, write real, and build something real. I couldn’t agree more.

      And yes — she mentions abundance mindset and Write to Riches in the money chapter, which made me smile. Because she gets it. The external strategy and the internal belief system aren’t separate tracks. They reinforce each other. Laura understands that you can have all the right tools and none of the results if you’re operating from a place of scarcity — and she weaves that wisdom throughout this book without ever getting preachy about it.

      If you’re an indie author just starting out — you’re holding the right book. Laura has been on the mountain long enough to know the terrain. And now she’s reaching back to help you up.

      Trust the process. Love your books. Market them like you believe in them, and you’ll build your own empire.

      

      Renee Rose, USA Today Bestselling Author | Author Coach | Author of Write to Riches and Relax to Riches and the courses Write to Riches and Money Magic.

    

  


  
    
      
        
          
          

          
            INTRODUCTION

          

        

      

    

    
      I have a bucket list of things I want to achieve before I ‘kick the bucket’. Don’t most people? Some of mine are:

      Swim with sharks.

      Travel to Antarctica.

      Those are a couple of my personal ones. What are yours?

      I also have an author/business bucket list.

      For example:

      Write a children’s picture book.

      Write a non-fiction book for authors.

      Well, welcome to one of those bucket list items.

      Welcome to Author Virtues, my non-fiction community, newsletter, and book for authors.

      My goal for this book and newsletter is to share the knowledge and expertise I’ve gathered and learned over my more than thirteen-year career as a bestselling indie author. I’ve been lucky enough to now do this as a full-time job, my dream job, and I want to help you do the same.

      My hope is that by the end of this book, you have the motivation and direction you need to fulfil your author bucket list and dreams and become a successful indie author with your own successful indie publishing business.

      Over the course of this book, I’ll be sharing the ‘virtues’ you need to succeed as an author in the indie publishing industry. My wish is that you’ll be more motivated to finish that book, try different marketing tactics, and invest more energy and time in your business to get to where you want to be.

      Now, I know there are a lot of experts out there, and I don’t want to make it sound like I’m ‘better’ than they are. I’m just an author who has been around for a while and who has seen some things. I’ve grown my business to the point where I can relax a little and reach out to help others up the hill so they, too, can stand on the mountain beside me.

      I hope it helps other authors, the way the advice and tips I want to share have helped me throughout my career. This book and my consulting service were born from my growing frustration with seeing new and established authors either not know the basics of how to build a successful indie author business or being fed the wrong information. And although there is SO MUCH information out there on the internet, most of it is misleading. You know those videos you see on social media of these so-called experts screaming about scammy business models. There are a million ‘experts’ out there, all pushing similar business and consulting services. “Fix your marketing or social media content with this one hack”.

      I don’t want to be another one—at least I hope I’m not.

      The truth is, I’ve been in indie publishing for a while and have learned a whole heap of things, and now I want to help others with this information.

      I want to hold your hand and guide you through this treacherous, predator-infested jungle of indie publishing.

      But if by the end of this book, you still don’t have a single clue about what to do with your author business to become successful, I am always here to help. I also offer one-on-one video consultations. At the end of this book, I’ll talk about this more, but for now, I want you to grab a drink, get comfy, and be ready and willing to learn how to thrive as an indie author.
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          THE VIRTUE OF DEFINING YOUR BRAND

        

      

    

    
      We all recognise those famous brands at a glance, often by a single feature: Cadbury’s purple packaging, McDonald’s golden arches.

      How you brand your author business is no different and just as important.

      You want to be instantly recognisable.

      You want to build trust with your audience.

      You want to write a book that your readers expect.

      When chocolate lovers open a block of Cadbury Dairy Milk Chocolate, they expect smooth, delicious, chocolatey, melt-in-your-mouth goodness, right? (mm, now I want chocolate).

      What if you go to a well-known café and get a lacklustre, barista-made coffee? Has your trust in that business waned? This has happened to me a few times.

      You don’t want to lose your readers’ trust over a lacklustre book, or one that is out of left field from your usual works.

      But what if you don’t have the budget to rebrand all your book covers or redo your website and social media graphics?

      Then there is one task you can do to start building your brand to make it more streamlined.

      ASK YOURSELF THIS QUESTION: WHAT DO ALL MY BOOKS HAVE IN COMMON?

      Here’s a little exercise for you: take a notebook, a Post-it, or even your phone or tablet, and brainstorm all the ways your books connect.

      Write them all down in dot points.

      You could discover that all your romances are forbidden.

      You might write strong female characters.

      All your books might feature a nerdy or grumpy girl or guy in a small town.

      Whatever the common denominator or link is between each of your books, even if you write in different genres, it IS your brand.

      Those are the things your readers know you for.

      For example, my brand includes:

      Low spice/closed-door or fade-to-black romance with YA characters and/or themes.

      Though sometimes my characters like to misbehave and break the mould.

      I also have strong female characters, forbidden romance, and lots of angst in my books.

      You can also go a little deeper with your branding and choose specific colours and fonts to use across your social media and website.

      A logo is another great way to expand your branding, so your readers know at a glance what it is you write. Take my logo, for example. A feather quill that has two ink blots: one in grey to represent my words/writing, and a maroon one to represent blood because I write mystery and romantic suspense.

      Here’s what my editor, Lisa, said about branding:

      “Once you know your brand as it relates to your genre, a logo is a great way to show at a glance what your brand represents. Readers see dozens/hundreds of books and author pages every day. It’s important for your potential audience to see your logo and immediately identify if your genre is something they are interested in. If you write small-town cowboy romance, you wouldn’t use a logo with a skull and dark colours as it would misrepresent your genre. But a logo with cowboy boots and cactus in lighter, muted tones screams small-town cowboy. Once you have your genre locked in and a logo that fits, you can match the colour scheme and fonts across all socials to create a cohesive brand that represents you.”

      But if you’re a new author, I recommend writing a list of the commonalities across all your stories.

      If you’re like me and have had to rebrand or streamline your books because you write in a variety of genres and have numerous series and worlds, then the exercise we just did above is a great way to start. I listed all my series by genre and found the link between them all.

      I then unpublished all the books that didn’t align with this new brand I’d defined.

      In this business, you often have to make hard decisions like this. Sometimes you need to put emotion aside and think with your mind, not follow your heart.

      But trust me, it will all be worth it in the end.

      You’ll have a recognisable brand, your readers will know exactly what they’re getting from you, and you’ll sell more books. I could share my sales figures after I made this decision, but this isn’t that type of book. Suffice to say, it was a worthwhile exercise and increased my sales exponentially.
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