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Marketing has changed drastically over the last decade, and one of the main reasons for this is the digital age. YouTube has been key to this change as we continue to see the platform make headlines. With over 2 billion logged-in users a month, the video-sharing platform is so much more than a place to create; it’s one of the best marketing tools small businesses have to reach a global audience.

So why is YouTube so important in digital marketing? As mentioned above, the two billion users a month is a strong start, but the nature of video content is where it really shines. Yes, text and images can be great, but videos allow customers to see products or services in action. As a result, this makes it easier for potential buyers to understand what businesses are offering. Additionally, YouTube’s algorithm is incredibly helpful for businesses. The system recommends different videos applicable to users based on the content they’ve watched, so it’s easier for businesses to reach the demographic they’re looking for.

An engagement aspect can also be a major factor in YouTube’s role in digital marketing; the direct interaction with viewers. People can comment, like, and share videos as they want, which allows businesses to become part of a brand community. With the right strategy, this can lead to a more loyal customer base and increased word-of-mouth referrals.

Among this incredible reach are many people who watch YouTube every single day and these are people looking to learn something, entertain themselves, and discover products. They want to connect with brands and one of the best ways to do just that is through storytelling. Video content is just about the most ideal form of consumption there is for brands. It’s engaging for viewers and has the potential to deliver a ton of information in a short time. Most of all, it helps your customer to understand you as a brand, which can be pretty challenging with the written word.

	[image: ]
	 	[image: ]


[image: ]

Chapter 1: Understanding YouTube
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YouTube is a website and app that allows you to share videos for free. YouTube is owned by Google, which is the largest search engine in the world. The platform has two types of users: video creators who create a YouTube channel and upload videos to it – and viewers who create an account on the platform for the purpose of watching and interacting with videos. YouTube is for everyone — from the individual looking for entertainment or answers to their questions, to the head of a major corporation with a large budget to run ads on the platform. You can access YouTube in more than 80 languages and from almost every country in the world. Wondering as a small business owner why you should even be interested in marketing on YouTube? Take a look at these YouTube statistics:

YouTube Statistics

	YouTube has 2.5 billion users worldwide.

	82% of US adults use YouTube. (source: Hootsuite)

	YouTube is the second most popular search engine after Google.

	YouTube is available in 100 countries and 80 different languages.

	People watch more than 1 billion hours of video on the platform, every day.

	62% of businesses use YouTube.

	63% of consumers have watched YouTube on a mobile device.

	26% of consumers say they discover products through YouTube ads.

	500 hours of video are uploaded to YouTube every minute, worldwide.


Brief History and Evolution of YouTube

Three former PayPal employees banded together in 2005 to create a platform that would forever change the way we share and view video content. Chad Hurley, Steve Chen, and Jawed Karim founded YouTube in 2005 with a simple goal: to make it easy for people to share and discover videos. They had no idea that they were, in fact, laying the groundwork for an online communication revolution.

Since its founding in 2005, YouTube has gone from being a platform for sharing home videos to being the stage of choice for creators, businesses, and influencers. Google saw its potential and bought it in 2006, taking it to new heights. Today, over 2 billion logged-in, monthly users come to YouTube to enjoy the video content they love, making it the second-largest search engine worldwide. It’s not just a platform; it’s a community, an entertainment hub, a source for finding answers to questions and it has become an essential tool for marketing for businesses of all sizes.

Why YouTube Is Important for Businesses

So, why should small business owners like yourself care about YouTube? It’s simple: attention. In a world where everyone and everything is vying for the attention of internet users, YouTube offers an incredible opportunity to attract it through thoughtful and engaging video content. We’ve reached a point where watching videos is the preferred method of consuming information, and YouTube is the destination of choice for the over 2 billion users who come every month to learn, be entertained, and have their problems solved.

The platform provides businesses with the ability to show off their products, tell their brand story, and reach a worldwide audience. With YouTube Ads, you can choose the precise audience where your message will be most relevant, making sure that it gets in front of the right people, at the right time. You can use the platform to create tutorials, give glimpses from behind the scenes, or create light-hearted content that your audience will love to eat up.

An Overview of YouTube’s User Base and Demographics

Knowing your audience is key to having true success with any and all marketing, and YouTube’s user base is as diverse as it gets. From tweens looking for the next viral trend, to professionals who are looking to learn everything they can about marketing, accounting, or computer programming, there’s a corner of the net for everyone.

Over 50% of YouTube users are now aged 35 and up. If you're looking to connect with millennials, Gen Xers, or Baby Boomers, YouTube is where you want to connect with them authentically. With content available in over 80 languages, YouTube is a truly global platform to help expand your business across the world.

It's a dynamic ecosystem where small businesses can find huge opportunities. As you step into the world of YouTube, however, understand it’s a platform that has evolved, understand the power it holds, and embrace the sheer diversity of its user base. The world of YouTube is huge and with the right approach, so too are the possibilities for your small business in this digital landscape.
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YouTube can be an incredible source of traffic, leads, and sales. It’s a way to introduce your small business to the world. You can tell the world about your business, present your products or services, and connect with your customer base. In short, it’s a must. Here’s how to build a YouTube channel for your small business:

	Create a Google Account: If you don’t have one already, you’ll need a Google account. This is required to be able to create a YouTube channel. If you created a Gmail account, signed up for Google+ in the past, or used any other Google service, you already have an account. 

	Create a YouTube Channel: Now that you have a Google account, go to YouTube and sign in. Click on your profile picture, then in the top right corner, click on “Create a channel. “Follow the prompts to create a name for your channel and add a description. Click “Done” when you’re finished and you’re ready to go.


A Step-by-Step Guide to Creating a YouTube Channel for Your Small Business

	Sign in to YouTube: Use your Google account to sign in to YouTube.

	Go to your channel list: Click on your profile icon in the top-right corner and click on “Your channel.”

	Create a new channel: Click “Create a new channel,” then choose a name for your new channel.

	Customize your channel: Add a channel description here. You can also add links to your business website and social media channels, here. 


A Few Tips for Choosing a Channel Name and Description

Your channel name and description are two of the most important things on your YouTube presence. They tell users who you are and what you’re about, and they help you show up in user searches.

	Channel Name: Your channel name should be closely associated with your small business, easy to remember, and easy to spell. In many cases, this should be your business name.

	Description: Your channel description will tell visitors what your business is all about and what people can expect from your videos. It should be clear and tell users everything they need to know to understand your channel. Be sure to add the keywords that your ideal customers are most likely to use when searching for a business like yours.


Having the Right Channel Art and How to Create It

What do we mean by channel art? Your profile picture and banner image. This is the first thing that viewers will see when they come to your channel for the first time. It’s your chance to leave a strong first impression.

	Profile Picture: This should be your business's logo. The recommended picture size is 800 x 800 pixels.

	Banner Image: This is a bigger picture at the top of your YouTube channel. Use this to say more about your business. You might want to use it to tell what your business does, promote an event, or run a promotion. The recommended image size is 2560 x 1440 pixels.

	First Impressions Matter: The first thing that visitors will notice is your channel art. Your channel’s profile picture and banner are the showcases for your brand. So, use high-quality images that match your small business’s aesthetic.

	Channel Icon: Your profile picture will appear even when you leave comments. This should always be your company’s logo. It’s important to keep this logo as the profile picture across all social media platforms so that your followers can be sure they have found you, online.

	Free design tools: Don’t have any designer’s skills at all? No problem. There are free tools like Canva or Adobe Spark that have a bunch of templates. They are very easy to use, even for beginners.


Just remember to keep your branding consistent and professional. 

	[image: ]
	 	[image: ]


[image: ]

Chapter 3: Content Creation

[image: ]


Let’s start with the first critical element of YouTube marketing: creating engaging content. Content is truly king for YouTube marketing success. It’s not just about the innumerable videos you may be tempted to create, but rather focusing on the quality. High-quality content is more likely to attract viewers, encourage sharing, and promote viewer interaction. And these are all things critical to your heightened presence on YouTube.

Understanding What Content Works on YouTube

YouTube is a melting pot where education and entertainment come together. You’ll notice this, as most successful content on YouTube either teaches something or enriches the viewer in some way. Sometimes that education is as simple as providing the viewer with an enjoyable experience. When attempting to understand what content works here, take the time to review popular videos in your industry: What is the format? What are the trends and themes? How can you apply these insights to your content? Whether it’s tutorials, peeks behind the scenes, or storytelling about your business journey, make sure to align your content with what your audience wants.

How-To Plan and Script Videos

Having a plan and a script for your YouTube videos makes sure your message is clear and concise. Once you’ve established your video’s purpose, your target audience, and what you want them to do, you can decide how to script it. The big thing is that you can’t just wing it. Start with an outline and you can keep from fumbling your way through the video. Outlines can help keep it short

Basics of Filming and Editing Videos



The Importance of Thumbnails and How to Design Them
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