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Effects of Google's search engine on the internet
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Google's search engine has made information and education more accessible by putting accurate and relevant information at our fingertips. People of all backgrounds and socio-economic levels are now able to take advantage of academic work that is once reserved for the privileged. A search engine like Google facilitates the spreading of knowledge and the gaining of knowledge, particularly when utilized properly. With the advancement of smart technology, almost anyone can use Google now that they can access the internet using an internet-capable device. 
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Research and development staff at Google focus on technologies that could have long-term value. The company pumps a sizeable portion of its enormous profits into this area. At the time of publication, Google Glass is the most high-profile wearable computer, a pair of glasses mounted with a computer that reacts to whatever the wearer sees. As part of its research, Google has also developed driverless cars that operate independently of humans to move from one place to another.
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Advertising opportunities
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Google's search results provide businesses and consumers with a means to advertise to highly targeted audiences. Search-based results enable small businesses to target only those people who have expressed a desire for a particular product or service through Google's AdWords service. Due to this, customers are more likely to see advertisements related to their needs rather than bombarded with advertisements that are of no interest to them.
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Clarity
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Google runs a charity program called Google Giving that provides financial support, technology and volunteer time to social and environmental projects. Funding is available for organizations that demonstrate a creative use of technology when performing humanitarian work under the scheme, such as the Global Impact Awards. Furthermore, it has Google Grants, which is a grant program that allows non-profit organizations to purchase ads for their programs on Google AdWords. Increasing the visibility of these organizations is the consequence of this.
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Past, Present and Future
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Among the most popular means of retrieving information on web-based information systems, search engines are probably the most important. As one of the largest and most popular search engines, Google enjoys a reputation as one of the leading search companies. It is estimated that 91 million searches are conducted on Google alone every day in the USA. According to Sullivan, 2006, 200 million search queries are made every day on all search engines combined. Google's popularity is based for the most part on how relevant the results are for a typical query, as well as the fact that it is fast and user-friendly. Consequently, Google's search results are often high in terms of recall and precision. PageRank is a citation-based algorithm that was introduced by Google in order to improve search results (Broin and Page, 1998) by utilizing citations. Tracking the citations of web resources became possible due to hyperlink structures. Asadi and his co-workers (2009) took advantage of the rich link structure of the web link graph in order to estimate the popularity of documents on the web both locally and globally. With the help of the rich structure of the web link graph, we have been able to estimate the global popularity as well as the local popularity of documents on the web. With Google Books and Google Scholar, Google has always been creating new services to cover special content. 

The reason Google Scholar stands out among these search engines is that it is developed specifically to retrieve scholarly information on the web. Google Scholar provides full text publications from conferences and scholarly journals, citations, presentations, and technical reports for almost all scholarly publications available on the web. As a comparison to specialised citation indexes such as Web of Science, Google Scholar has demonstrated greater success in constructing a reasonable representation of number of citations in publications. Throughout the academic community and among students, the Google search engine has become increasingly popular, and now it plays an essential role in the way they find information. A number of scientific studies have demonstrated Google's impact on research and education, as well as its dominance in general web searches. Academics and scientists need to understand the way Google functions in their information-seeking behaviour and how it impacts their information-seeking habits in order to provide better information. To enhance our understanding of this phenomenon, we present this paper. 

Within the field of library and information science, Google has caused a lot of controversy and debate. There have been laudatory and critical articles written about Google by academics, librarians, and information scientists. Scholars and librarians have criticised Google for causing a negative effect on students' and academics' behaviour when attempting to find information. "Google has now become the symbol of competition for academic libraries, according to Bell (2004)." In his 2003 dissertation, Pennavaria argues Google is unsuitable as a starting point for academic research papers. "Fighting against Google research" is something Yi (2005) stressed. Mostafa (2005) explained that "Googling has become synonymous with doing research" due to the massive impact search engines have had on people's information-seeking behaviour. Anecdotal observations or anecdotes from librarians and academics may support this type of attitude, rather than robust research evidence.  There is no consensus on whether Google influences researchers' information-seeking behaviour negatively or positively, even though Google is widely acknowledged as a valuable research tool. It is clear, however, that Google has greatly influenced the way in which people search for information. In addition to the increasing desire for simplicity among users, Google's impact can be seen in the growing number of Google search results. In Fast and Campbell's (2004) study, students liked the organisation of a public access catalogue (OPAC), but preferred to access information via the web which was unorganized. An examination of student search behaviour by Griffiths and Brophy (2005) in the UK discovered that 45 percent of students first consulted Google when looking for information, while only 10 percent of students consulted the university library catalogue for information. According to them, users are satisfied with a few relevant hits in the "age of information satisfying". Google and library databases were compared by Brophy and Bawden (2005), who concluded that quality (favouring library systems), accessibility, and coverage (favouring Google) seem to be the main discriminating factors. Students consider accessibility to be more crucial than quality in determining their choices (rightly or wrongly). 

In the past, millennials have often adopted and used technology more than their older counterparts, and this largely holds true today. In recent years, however, the older generations have demonstrated a growing interest in
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