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FROM THE EDITOR
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In the previous edition of Songwriter’s Market, I focused on returning the book to the craft of songwriting, because at the heart of any song that stands the test of time is good writing. This year, though, I found it best to turn the approach back to the songwriter.

I think this approach makes this edition of Songwriter’s Market, now in its 40th year, as unique as ever. And it starts with the number of songwriters featured in this book. You’ll find more than ten interviews with a variety of songwriters, such as hall-of-fame songwriter Chip Taylor and up-and-coming star Erik Blu2th Griggs. These are the people every songwriter should want to hear from. Read closely: Their advice and stories are as important as any you’ll find in the industry. Because they’ve made it. And they’ve been where you are now.

With expert advice from songwriters of varying success and experience levels, I think anyone is going to find something useful in these pages. And beyond that, you’ll find helpful articles on crowdfunding, useful tips on networking via Twitter, advice on how to co-write, and the importance of breaking into Nashville.

And if you’re looking for more, be sure to check out a unique video from the masterful Pat Pattison (Berklee College of Music) at www.writersmarket.com/sm17-webinar. In this video, he walks through a student’s song, showing precisely how to tighten her song and perfect her form.

Take Pat’s advice—and the advice in this book—and tighten your own work. Make yourself a complete songwriter. You may just find yourself closer to a breakthrough.

Cris Freese

Associate Editor, Writer’s Digest Books


GETTING STARTED
HOW TO USE SONGWRITER’S MARKET

Before diving into the Songwriter’s Market listings, it’s a good idea to take time to research—you want to be in the best possible position for success before submitting. As you read through the articles and advice in this book’s opening sections, ask yourself if you currently have what it takes to succeed: strong songs, a well-recorded demo, a professional presence both online and in person, the ability and desire to network, the patience to learn new technologies and skills, and, perhaps most important, the commitment to your craft and to researching the business aspects of the music industry. By educating yourself and constantly assessing your needs and skills, you’ll be better prepared when you actually do submit your songs.

Now, let’s take a look at what is inside Songwriter’s Market, why these articles were put into the book in the first place, and how they can help your career.

THE LISTINGS

Beyond the articles, which we highly encourage you to read first, there are eight market sections in this book, including Music Publishers, Record Companies, Contests & Awards, and Managers & Booking Agents. Each section begins with an introduction detailing how the different markets function—what part of the music industry they work in, how they make money, and what you need to think about when approaching them with your music.

These listings are the heart of Songwriter’s Market. They are the names, addresses, and contact information of music markets looking for songs and artists, as well as descriptions of the types of music they are looking for.

How do I use Songwriter’s Market?

The quick answer is that you should use the indices to find markets that are interested in your type of music; then read the listings for details about how they want the music submitted. For support and help, join a songwriting or other music industry association (see the Organizations section at the back of this book). Also, read everything you can about songwriting (see the Publications of Interest section), and talk to other songwriters. Always conduct your own research (using this book is a great starting point), especially since businesses can change contact information and location between a book’s publication and when you pick it up. The industry moves fast!

How does Songwriter’s Market work?

The listings in Songwriter’s Market are packed with information. It can be intimidating at first, but they are structured for ease of use. Take a few minutes to get used to how the listings are organized, and you’ll save time in the long run. For more detailed information about how the listings are put together, read the section “Where Should I Send My Songs?”

The following are general guidelines about how to use the listings:

READ THE ENTIRE LISTING to decide whether to submit your music. Please do not use this book as a mass mailing list. If you blindly send out demos by the hundreds, or e-mail links to your website or social media profile at random, you’ll waste a lot of time and annoy a lot of people.

PAY CLOSE ATTENTION TO THE “MUSIC” SECTION IN EACH LISTING. This will tell you what kind of music the company is looking for. If it wants rockabilly only, and you write heavy metal, don’t submit to that company. That’s just common sense.

FOLLOW THE SUBMISSION INSTRUCTIONS shown under How to Contact. Many listings are particular about how they want submissions packaged. If you don’t follow their instructions, your submission will probably be discarded. If you are confused about a listing’s instructions, contact the company for clarification. Some companies will also list their submission instructions on their website.

IF IN DOUBT, CONTACT THE COMPANY FOR PERMISSION TO SUBMIT. Some companies don’t mind if you send an unsolicited submission, but others may require you to get special permission prior to submitting. Others still may be currently closed to unsolicited submissions, in which case they are legally forbidden from even listening to your music. Pay attention to these guidelines and act accordingly. Contacting a company first is also a good way to determine its latest music needs, while also briefly making contact on a personal level—you’ll be more likely to get a response to your submission if you’ve already been in contact with someone at the company.

BE COURTEOUS, BE EFFICIENT, AND ALWAYS HAVE A PURPOSE to be in touch with your personal contact. Don’t waste a contact’s time. If you call, always have a legitimate reason: seeking permission to submit, checking on guidelines, following up on a demo, etc. Once you have someone’s attention, don’t wear out your welcome, and always be polite.

CHECK FOR A PREFERRED CONTACT. Some listings designate a contact person after the bolded Contact heading. This is the person you should contact with questions or address your submission to. Again, you may want to use the listing as a starting point and then look up the company online to verify that the contact person is still there. Double-checking never hurts!

READ THE TIPS SECTION. This part of the listing provides extra information about how to submit or what it might be like to work with the company.

FREQUENTLY ASKED QUESTIONS

How do companies get listed in Songwriter’s Market?

No company pays to be included—all listings are free. The listings come from a combination of research the editor does on the music industry and questionnaires filled out by companies who want to be listed (many of them contact us to be included). All questionnaires are screened for known sharks and to make sure they meet our requirements.

Why aren’t other companies I know about listed in this book?

There are many possible reasons. Perhaps they did not reply to the questionnaire we sent, were removed due to reader complaints, went out of business, specifically asked not to be listed, could not be contacted for an update, or were left out because of space restrictions.

What’s the deal with companies that don’t take unsolicited submissions?

In the interest of completeness, the editor will sometimes include listings of crucial music companies and major labels you should be aware of. We want you to at least have some idea of their policies. And, you never know: Their submission policies may change.

A listed company claimed that it accepts unsolicited submissions, but my demo came back unopened. What happened?

Needs can change rapidly. This may be the case for the company you submitted to. That’s why it’s a good idea to contact a company before submitting.

So that’s it. You now have the power and resources at your fingertips to begin your journey. Let us know how you’re doing. Drop us a line at marketbookupdates@fwmedia.com and tell us about any successes you have had thanks to the materials in this book.


GETTING STARTED
WHERE SHOULD I SEND MY SONGS?

This question depends a lot on whether you write mainly for yourself as a performer or if you want someone else to pick up your song to record (often the case in country music, for example). These two types of songwriters may have different career trajectories, so it’s important to assess whom you’d like to write for and what you’d like to write. This is important for figuring out what kind of companies to contact, as well as how you contact them.

What if I’m strictly a songwriter/lyricist?

Many well-known songwriters are not performers. Some are not skilled instrumentalists or singers, but they understand melody, lyrics, and harmony, and how those elements go together. They can write great songs, but they need someone else to bring their words to life through skilled musicianship. This type of songwriter will usually approach music publishers first for access to artists looking for songs. Music publishers are to songwriters what literary agents are to authors. They take great songs and find homes for them while managing the rights and money flow for you. Some producers and record companies may also seek out songwriters directly, but music publishers might be your best bet. Additionally, you can reach out to artists directly—especially indie artists—and offer your songs for their upcoming projects. (For more details on the different types of companies and the roles they play for songwriters and performing artists, see the section introductions for Music Publishers, Record Companies, Record Producers, and Managers & Booking Agents.)

What if I am a performing artist/songwriter?

Famous songwriters can also be famous performers. They are skilled interpreters of their own material and know how to write to their own particular talents as musicians. In this case, songwriters’ intentions are usually to sell themselves as performers in the hope of recording and releasing an album. They could also have an album already recorded and simply be trying to find gigs and people who can help guide their careers. After working independently to maximize opportunities in their local markets, these songwriters will likely benefit from the assistance of booking agents and managers.

However, a music publisher can still be helpful for this kind of artist, especially in managing a catalog of music and securing licensing opportunities in TV, film, and advertisements. Some music publishers in recent years have also taken on the role of developing artists as both songwriters and performers, or are connected to a major record label, so performing songwriters might go to them for these reasons, too.


ADDITIONAL RESOURCES

Songwriter’s Market lists music publishers, record companies, producers, and managers (as well as advertising firms, play producers, and classical performing-arts organizations) along with specifications about how to submit your material to each. Trade publications such as Billboard and Variety, available at most local libraries and bookstores, are great sources for up-to-date information. These periodicals list new companies and the artists, labels, producers, and publishers for each song on the charts.

Band websites, social media pages, and album liner notes can also be valuable sources of information, providing the name of the record company, publisher, producer, and usually the manager of an artist or group. Use your imagination in your research, and be creative with your results—any contacts you make in the industry may help your career as a songwriter in some way. See the “Publications of Interest” section for more details.



How do I use Songwriter’s Market to narrow my search?

Once you’ve identified whether you are primarily interested in getting others to perform your songs or want to perform your own songs and get a record deal, there are several steps you can take:

IDENTIFY WHAT KIND OF MUSIC COMPANY YOU SHOULD APPROACH. As mentioned earlier, deciding whether you’re a performing artist or strictly a songwriter will affect whom you want to contact. Songwriters may wish to contact a music publisher for a publishing deal first. Performing artists may prefer to first contact record companies, managers, and record producers to find a record deal or record an album, and reaching out to music publishers might be a secondary, though still important, option.

CHECK FOR COMPANIES BASED ON LOCATION. Maybe you need a manager located near you. Maybe you need to find as many Nashville-based companies as you can because you write country music and that’s where most country publishers are. You can also recognize Canadian and foreign companies by the icons in the listing (see A Sample Listing Decoded, located in this section).

LOOK FOR COMPANIES BASED ON THE TYPE OF MUSIC THEY WANT. Some publishers want country. Some record labels want only punk. Read the listings carefully to make sure you’re maximizing your time and submitting your work to the appropriate markets.

LOOK FOR COMPANIES BASED ON HOW OPEN THEY ARE TO BEGINNERS. Some companies are more open than others to beginning artists and songwriters. If you are a beginner, it may help to approach these companies first. Some music publishers are hoping to find that wild card hit song and don’t care if it comes from an unknown writer. A good song is a good song no matter who writes it. Maybe you are just starting out looking for gigs. In this case, try finding a manager willing to help build your band’s career from the ground up.

BEWARE OF FALSE ADVERTISEMENTS. It is important to note that some companies out there are actually service companies for songwriters and not actual “markets.” For example, many demo-recording companies that charge songwriters to professionally record their demos are legitimate, but there are others that may present themselves misleadingly as potential “markets” and overpromise exposure. Make sure you perform appropriate research before committing to any company for any reason.


TYPES OF MUSIC COMPANIES

MUSIC PUBLISHERS evaluate songs for commercial potential, find artists to record them, find other uses for the songs (such as in film or television), collect income from songs, and protect copyrights from infringement.

RECORD COMPANIES sign artists to their labels, finance recordings, promotion, and touring, and release songs/albums to radio and television.

RECORD PRODUCERS work in the studio and record songs (independently or for a record company), may be affiliated with a particular artist, sometimes develop artists for record labels, and locate or co-write songs for artists who do not write their own.

MANAGERS & BOOKING AGENTS work with artists to manage their careers, find gigs, and locate songs to record for artists who do not write their own.



A SAMPLE LISTING DECODED

What do the symbols at the beginning of the listings mean?

These icons give you quick information about a listing with one glance. Here’s what they mean:

Openness to Submissions

[image: ] The company is open to beginners’ submissions, regardless of past success.

[image: ] The company is mostly interested in previously published songwriters or well-established acts, but will consider beginners.

[image: ] The company does not want submissions from beginners, only from previously published songwriters/well-established acts.

[image: ] The company only accepts material referred by a reputable industry source.

Other Icons

[image: ] The market is Canadian.

[image: ] The market is located outside of the United States and Canada.

[image: ] The market is new to this edition.

[image: ] The market places music in film/television.

[image: ]


GETTING STARTED
DEMO RECORDINGS

What is a “demo”?

The demo, shorthand for demonstration recording, is the most important part of your submission package. Demos are meant to give music-industry professionals a way to hear all the elements of your song as clearly as possible so they can decide if it has commercial potential.

What should I send?

Some music-industry people will still want CDs or DVDs, but most now request digital files or MP3 files via e-mail, a Dropbox account, or other electronic means. Others accept submissions through a contact form on their website, rather than giving out an e-mail address. You should also consider having your songs available on a streaming site, such as YouTube, which allows you to easily share your music via a link, without sending any materials. Some companies would prefer to receive a link to a YouTube video, rather than physical (or digital) files. If a listing isn’t specific, contact the company or check its website for details. For more information, see the next chapter, “How Do I Submit My Demo?”

How many songs should I send, and in what order?

Up to three is enough, but the number varies. Most music professionals are short on time, and if you can’t catch their attention in three songs, your songs probably don’t have hit potential. Put complete songs on your demo, not just snippets. Make sure your best, most commercial song is first. An up-tempo number is usually best.

Should I sing my own songs on my demo?

If you can’t sing well, you may want to hire someone who can. There are many resources for locating singers and musicians, including songwriter organizations, music stores, and songwriting magazines. The Organizations section of this book is a good resource. Some aspiring professional singers will perform on demos in exchange for a copy they can use as a demo to showcase their talent.

Should I use a professional demo service?

Many songwriters find professional demo services convenient if they don’t have the time or resources to hire musicians on their own. For a fee, a demo service will produce your songs in its studio using in-house singers and musicians. (This is fairly common in Nashville.) Many of these services advertise in music magazines and songwriting newsletters, and on bulletin boards at music stores. Perform thorough research before selecting a service. Make sure to listen to samples of prior work, and look for reviews of the service online. Some are mail-order businesses—you send a rough recording of your song or the sheet music, and they produce and record a demo within a couple of months. Be sure to find a service that will allow some control over how the demo is produced, and explain exactly how you want your song to sound. As with studios, look for a service that fits your needs and budget. Some will charge as low as $300 for three songs, while others may go as high as $3,000 and boast a higher-quality sound. Shop around and use your best judgment!

Should I buy equipment and record demos myself?

If you have the drive and focus to learn good recording techniques, yes. Digital multitrack recorders are readily available and affordable, and many artists can set up a passable home studio using just some software, a laptop, and basic recording equipment. If this is not something you feel comfortable doing yourself, it might be easier to have someone else do it; thus, a demo-recording service becomes handy. For performing songwriters in search of record deals, the actual sound of their recordings can be an important part of their artistic concept. Having the “means of production” within their grasp can be crucial to artists pursuing the independent route. But if you don’t know how to use the equipment, it may be better to utilize a professional studio.

How elaborate and full should the demo production be if I’m not a performing artist?

Many companies listed in Songwriter’s Market tell you what types of demos they’re looking for. If in doubt, contact them and ask. In general, country songs and pop ballads can be recorded with just a vocal plus a guitar or piano, although many songwriters in those genres still prefer a more complete recording with drums, guitars, and other backing instruments. Up-tempo pop, rock, and dance demos usually require a full production. If you write for a chorus, you will need a number of vocalists to help you create your demo.

What kind of production do I need if I’m a performing artist?

If you are a band or artist looking for a record deal, you will need a demo that is as fully produced as possible. Many singer/songwriters record their demos as if they are going to be released as an album. That way, if they don’t get a deal, they can still release it on their own. Also, professionally pressed CDs are now easily within reach of performing songwriters, and many companies offer graphic-design services for a professional-looking product.

What should I send if I’m seeking management?

Some companies want a video of an act performing their songs. Check with the companies for specific requirements. If they don’t list this on their website, send them an e-mail through their contact form.


GETTING STARTED
HOW DO I SUBMIT MY DEMO?

You have three basic options for submitting your songs: by mail, in person, and via the Internet.

SUBMITTING MATERIAL BY MAIL

Should I call, write, or e-mail first to ask for submission requirements?

This is always a good idea, and many companies require being contacted first. Be sure to check the company’s website so you can respect its wishes regarding phone calls. If you call, be polite, brief, and specific. If you send a letter, make sure it is typed and to the point. Include a typed SASE (self-addressed stamped envelope) for reply. If you send an e-mail, again, be professional and concise. Proofread your message before you send it, and then be patient. Give the company some time to reply. Do not send out mass e-mails or repeated requests.

What do I send with my demo?

Most companies have specific requirements, but here are some general pointers:


	Read the listing carefully and submit exactly what it asks for. It’s also a good idea to check online in case the submission policies have changed.

	Listen to each demo to make sure it sounds right and is in the right order. (See the previous section, Demo Recordings.)

	Enclose a brief, typed cover letter to introduce yourself. Indicate what songs you are sending and why you are sending them. If you are pitching your songs to a particular artist, say so in the letter. If you are an artist/songwriter looking for a record deal, you should say so. Be specific.




SUBMISSION MAILING POINTERS

[image: ]




	Include typed lyric sheets or lead sheets, if requested. Make sure your name, address, and phone number are on each sheet.

	Neatly label each CD with your name, address, e-mail, and phone number, along with the song names in the order they appear on the recording.

	Include a SASE with sufficient postage, and make sure it’s large enough to return all your materials. WARNING: Many companies do not return materials, so read each listing carefully. Be sure to double-check information on their website.

	If you submit to companies in other countries, include a self-addressed envelope (SAE) and International Reply Coupon (IRC), available at most post offices. Make sure the envelope is large enough to return all your materials.

	Pack everything neatly. Clearly type or print the company’s address and your return address. Your package is the first impression a company has of you and your songs, so neatness counts!

	Stamp or write “First Class Mail” on the package and the SASE you enclose.

	Do not use registered or certified mail unless requested. Most companies will not accept or open demos sent by registered or certified mail for fear of lawsuits.

	Keep records of the dates, songs, and companies you submit to.



Is it okay to send demos to more than one person or company at a time?

It is usually acceptable to make simultaneous submissions. One exception is when a publisher, artist, or other industry professional asks you to put your song “on hold.”

What does it mean when a song is “on hold”?

This means someone intends to record the song and doesn’t want you to give it to anyone else. This is not a guarantee, though. Your song may eventually be returned to you, even if it’s been on hold for months.

How can I protect my song from being put “on hold” indefinitely?

One approach is to establish a deadline for the person who asks for the hold in writing: “You can put my song on hold for three months.” Or you can modify the hold to specify that you will still pitch the song to others but won’t sign another deal without allowing the person with the song on hold to make you an offer. Once you sign a contract with a publisher, it has exclusive rights to your song, and you cannot pitch it to others.

SUBMITTING MATERIAL IN PERSON

Do I need to visit New York, Nashville, or Los Angeles to submit in person?

A trip to one of the major music hubs can be valuable if you are organized and prepared to make the most of it. You should have specific goals and set up appointments before you go. Some industry professionals are difficult to see and may not consider meeting out-of-town writers a high priority. Others are more open and even encourage face-to-face meetings. By taking the time to travel, organize, and schedule meetings, you may appear more professional than songwriters who submit blindly through the mail.

What should I take?

Take several copies of your demo and typed lyric sheets of each of your songs. More than one company you visit may ask you to leave a copy for them to review. A person may cancel an appointment but want you to leave a copy of your songs. (Never give someone the only copy of your demo, though.)

Where should I network?

Coordinate your trip with a music conference or make plans to visit ASCAP, BMI, or SESAC offices while you are there. For example, the South by Southwest Music Conference in Austin and the NSAI Spring Symposium in Nashville often feature demo listening sessions, where industry professionals hear demos submitted by songwriters attending the seminar. ASCAP, BMI, and SESAC also sometimes sponsor seminars or allow aspiring songwriters to make appointments with counselors who can give them solid advice.

How do I deal with rejection?

Many good songs are rejected simply because they are not what the publisher or record company is looking for at that particular point. Do not take it personally. If few people like your songs, it does not mean they are not good. On the other hand, if you have a clear vision for what your particular songs are trying to convey, specific comments can teach you a lot about whether your concept is coming across as you intend. If you hear the same criticisms of your songs over and over—for instance, that the feel of the melody isn’t right or the lyrics need work—give the advice serious thought. Listen carefully, and use what reviewers say constructively to improve your songs.

SUBMITTING MATERIAL VIA THE INTERNET

Is it okay to submit via the Internet?

This is becoming standard practice, but many companies still require regular mail submissions, so make sure you verify which process the company prefers. Web-based companies like Songspace.com and TAXI, among many others, are making an effort to connect songwriters and industry professionals via the Internet. The Internet is important for networking. Garageband.com has extensive bulletin boards and allows members to post audio files of songs for critique. Some companies’ websites also feature a contact form through which songwriters can submit their material. This eliminates the possiblity of spam and viruses coming from e-mail attachments.

If I want to try submitting via the Internet, what should I do?

First, send an e-mail to confirm whether a music company is equipped to stream or download audio files properly (whether MP3 or streaming at Bandcamp, Soundcloud, etc.). If it does accept demos online, it is possible to use sites such as Dropbox to set up an online folder for sharing. Many e-mail services also have larger maximum file sizes for attachments than they used to, making it easier to e-mail songs. Another strategy is to build a website with audio files that can be streamed or downloaded, or make YouTube videos using just a band photo or album cover image. Better yet, upload a memorable video. (For those companies that only have contact forms, just the link to your YouTube videos may be sufficient.) Then, when you have permission, send an e-mail with links to that website or to particular songs. All they have to do is click on the link, and it launches their Web browser to the appropriate page. Do not try to send MP3s or other files as attachments if the company doesn’t accept them or doesn’t request them—this is an almost sure-fire way to receive an immediate rejection.


GETTING STARTED
THE ANATOMY OF A HIT

Robin Frederick


[image: ]

Robin Frederick has written and produced more than 500 songs for television, records, theater, and audio products.



No matter how much you write songs solely because it’s your passion, every songwriter dreams of earning a living from his notebook, full of lyrics and melodies. I know because I’ve spent my career writing and producing hundreds of songs and teaching others how to do it. I also know that the best way to realize your dream of being a successful (and well-paid) songwriter is with a hit record.

In today’s industry, writing a hit song has become more elusive than ever, but the good news is that all chart toppers share similar characteristics. Simply put, a hit song is one that moves a lot of people. It connects with listeners and makes them feel something, whether it gives them an intense emotional experience or an unshakeable urge to get to the dance floor. If your song can do that, then it has the potential to become a hit.

That sounds simple enough, but the difficulty is in understanding how to use the craft of writing a song to create that emotional connection every time you sit down.

THE THREE ELEMENTS OF A HIT

Start with these three basics—and execute them well—and your song will have the same components of your favorite chart toppers.

The Right Mix

Hit songs tend to have a strong, memorable chorus section that lyrically and musically expresses the energy and emotional heart of the song. Listeners love a great chorus, so it might be repeated four or five times during the song, giving them a powerful anchor to come back to that will stick with them long after the song is over. You can hear choruses like this in mega-hits such as Katy Perry’s “Roar,” John Legend’s “All Of Me,” and Luke Bryan’s “Play It Again.” But just repeating a chorus, no matter how good it is, can become predictable. Listeners might tune out pretty quickly if they were hearing the same thing over and over, so we put verses between the choruses and a bridge in the latter portion of the song to break up the repetition with some variety.


[Your song structure] needs to be sturdy and able to connect with listeners who may not pay attention until the first or second chorus.



This idea of mixing repetition with variety is a crucial part of a hit song’s success. Each section—verse, chorus, and bridge—has its own identity and function. We put them together in a way that creates enough repetition to make the song easy to remember and enough variation to keep it interesting. A good song structure, with a mix of repetition and variation, is a great example of how song craft keeps listeners involved. It’s not just an arbitrary set of rules designed to make life miserable for songwriters. It really works.

The song structure that today’s listeners love best is, in its simplest form: Verse - Chorus - Verse - Chorus - Bridge - Chorus.

Often, we add an extra section called a “pre-chorus,” which builds anticipation between each verse and chorus. Listeners really like that. You can hear pre-choruses in all the hits I just mentioned. Or maybe you’ll want to start your song with a chorus instead of a verse, like Meghan Trainor’s “All About That Bass.” You don’t need to feel that a song structure limits your creativity. Be creative within it.

When we talk about the “anatomy” of a hit, think of song structure as the basic skeleton the song is built on. It needs to be sturdy and able to connect with listeners who may not pay attention until the first or second chorus. Listen to your favorite hit songs to hear how successful songwriters build strong, resilient song structures.

The Perfect Title

A good title is one thing that can really give birth to a great song, set it in motion, and keep it focused. Make your title something you feel passionate about and something that listeners will want to know about. It can evoke an image or a question, or just be an intriguing statement. Remember, radio listeners don’t know you, so you’ve got to make a powerful impression right away and give them a reason to listen. Titles like Beyoncé’s “Halo,” Jason Aldean’s “Tattoos on This Town,” or Justin Bieber’s “What Do You Mean?” all suggest interesting situations or questions that might make a listener stick around to check out the song.

A good title is also crucial in creating a catchy “hook”—that all-important line that grabs the listener’s attention and sticks with her when the song is over. In each of the hit songs I just mentioned, the title is part of the hook—a lyric and melody line that’s prominently featured (and repeated) in the chorus of the song.

Once you have an idea for a title, you can build your lyric on it. Think of a few questions your title suggests, or questions you can answer in your song: What does the title mean? What caused this to happen? Who is involved? What’s likely to happen next? And most important: How does the singer feel about it? If you do that, I guarantee you won’t run out of things to write about before you get to your second verse.

A Memorable Melody

A hit song needs an irresistibly memorable melody, the kind that listeners can’t get out of their heads. Fortunately, there’s a crafting tool for doing just that. Hit song melodies—like song structure—are a mix of repetition with variation. It’s not uncommon to hear a melody line repeated two or three times in a row as the lyrics change. You can hear this in recent pop hits like Adele’s “Hello” and Tim McGraw’s “Highway Don’t Care.” Listen through the verse and chorus of these songs and notice which melody lines are repeated and how the lyrics change over them.

We also use melody to create a dynamic build-up, increasing emotional tension and then releasing it. Without that, a song can feel static, like it’s stuck in a rut. For example, a verse might have a melody in a low, conversational note range, while a chorus is likely to be in a higher note range, giving it more emotional impact and setting it apart from the verse. Kelly Clarkson’s “Stronger (What Doesn’t Kill You)” is a great example. Or check out a timeless hit like The Police’s “Every Breath You Take,” with its restrained verse melody and big upward swing into the two different, very emotional bridge sections.

FIVE WAYS TO TURN LISTENERS OFF

Now that you know the main elements you need to add to a hit song, you need to know what to leave out. It can be pretty easy to lose listeners if you’re not careful—all they have to do is push a button to change the radio station, or cruise on over to another YouTube video. Avoid these things and you have a good chance to keep them tuned in.

Too Many Personal Details

If you’re writing a song based on a personal story—something we all do, and should do—think about which details listeners need to know to feel what you’re feeling. Include the emotional details, the ones that everyone can relate to: “You asked me to be your friend, but I want to be your lover.” “I felt the cold winter of your embrace.” Just skip over the fact that you were at a restaurant when it happened and you ordered the penne pasta. Listen to a hit song like Adele’s “Set Fire to the Rain” to hear a great example of emotional details, imagery, and actions—with no distractions.


... try to mix those difficult lines with others that are more straightforward and conversational, ones that clearly tell the listener what’s going on.



A Wandering Melody

Another thing that will have listeners changing the station is a melody that feels aimless or has little structure. One big characteristic of hit song melodies is contrast between verse and chorus. Whether it’s a difference in note range (a low verse and a high chorus) or note pace (a choppy verse and a smooth chorus), the melody makes it clear that the song has moved from one section to another. Check out a country hit like Lee Brice’s “I Drive Your Truck” to hear contrast in note range and pace between the verse and chorus melodies. You always know right where you are in a hit song like this.

Title Not in the Lyric

A title that isn’t used in the song lyric, like “Iris” by the Goo Goo Dolls, is only a good idea if you’ve already sold about a million records. Then your fans will find your song no matter what you call it. But if you’re just starting out and you want an audience to be able to locate and buy your song, be sure to feature your title prominently.

Lyrics That Are Too Obscure

It’s okay to be ultrapoetic sometimes. We all occasionally need to write those gorgeous, image-laden lyric lines that are difficult to decipher. But keep in mind that these lyrics don’t work well in hit songs. At the very least, try to mix those difficult lines with others that are more straightforward and conversational, ones that clearly tell the listener what’s going on. A great example from a few years ago is Rob Thomas’s “Ever the Same,” a huge hit single and a beautiful love song. The first verse is extremely poetic—a long, extended image of a moonlit battlefield. Then the last line of the verse basically says in case you didn’t understand, I’m going to tell you what I mean right now. And then he does.


Your best teachers are right in front of you. They’re the hit songs on the music charts, the songs that listeners are excited about right now.



FIVE MORE WAYS TO INCREASE YOUR “HIT POTENTIAL”

If you’ve followed the previous steps, there’s a good chance that you have a good song on your hands. But hit songs aren’t just good—they’re great. Use these final tips to ramp up your song’s hit potential a few more notches and score a better chance of appealing to listeners, music publishers, and record labels.

Give Your Title a Boost

Make your title step out from the crowd by including an image, action verb, or question. A music publisher might be more likely to listen to a song called “I Can Kiss You Better,” “Thunder in the Rain,” or “What’s in It for You?” than a song called “You’re Special.” This doesn’t mean one song is better than the other, just that your song might move closer to the top of the pile if it sounds intriguing. Also, it’s a good idea to limit the length of your title to make it easy to remember. The usual range is one to five words.

Add Momentum to Your Melody

Today’s hit song melodies build momentum from verse to chorus. The verse melody is often relaxed and conversational, with plenty of pauses between lines. But as the melody moves through the pre-chorus and into the chorus, the pauses grow shorter, and there are fewer of them. The effect is one of increased energy and emotion in the chorus, and of thoughts tumbling out. You can hear this type of melody in big hits like Taylor Swift’s “Style,” Sam Hunt’s “House Party,” Shawn Mendes’s “Stitches,” and Kelly Clarkson’s “Stronger (What Doesn’t Kill You).”

Give Your Chorus a Memorable Payoff Line

The payoff line is the last line of your chorus, and it’s the line that makes the deepest impression on listeners. Use that line to express the single most important thing that the singer needs to say. Listen to some of your favorite hit songs and notice how the final line of the chorus conveys a sense of importance, of finality.

Use a Bridge Section

I sometimes call the bridge “Area 51 for songwriters,” because no one knows what goes on there. But it’s really pretty straightforward. The bridge can be the place where the singer drops all pretense. It’s a moment of truth. Think of it as “the reveal.” If there’s something you haven’t said in the rest of the lyrics, here’s the place to put it. You can hear a great example of a bridge in the rock genre in Foo Fighters’ “The Pretender.” John Legend has a simple two line reveal in “All of Me” that really works, and Tim McGraw’s hit “Live Like You Were Dying” is a good country example.

Use Song Sections Properly

This is a simple one, but it’s very important: Do your explaining in the verses, and keep your chorus focused on how the singer feels.

THE BEST OVERALL ADVICE FOR WRITING HIT SONGS

Study success to be successful. That’s the best advice I can give you. Your best teachers are right in front of you. They’re the hit songs on the music charts, the songs that listeners are excited about right now.

If you don’t like to listen to radio, then check out the top hits on the music charts. Preview them on Amazon or iTunes, and buy the ones you want to study. Of course, no one likes everything on the charts. You may only find one or two songs you like, but that’s enough.

Listen to the songs that move you and ask yourself these questions: Why do I like this? What are the lyrics and music doing that draws my attention or makes me feel something? Are there techniques here that I could use in songs of my own?

Finally, stay open. Keep learning and growing; the best songwriters always do. And above all, listen. Then listen more. Write. Then write more. And may your songs flow!


ROBIN FREDERICK has written and produced more than 500 songs for television, records, theater, and audio products. She is a former director of A&R for Rhino Records, the executive producer of more than 60 albums, and the author of top-selling songwriting books, including Shortcuts to Hit Songwriting, Shortcuts to Songwriting for Film & TV, Study the Hits, and The 30-Minute Songwriter. Her books are used in top universities and music schools in the United States to teach all levels of songwriting, from beginning to advanced.




GETTING STARTED
HOW DO I PITCH MY SONGS?

Andrea Williams

Once you’ve learned how to write hit songs and how you’ll get paid from them, the next step is to get them in the hands of people who can record them and generate income for you. While every pitch is different based on the recipient and his specific needs (see the listings in the back of this book for more info), there are some pitching tips that are universal. Follow these suggestions to increase your chances for success.

DON’T BE AFRAID TO START SMALL

When songwriter/producer, sound engineer, and instrumentalist Kevin Kadish started co-writing with a young, unheard-of Meghan Trainor, he had no way of knowing that their collaborations would become the uber-successful “All About That Bass” and “Lips Are Movin.” As it turns out, some of the most successful songs are born this way, so if you want the chance to write with pop music’s next big star, your best chance of doing so is actually before she becomes a star. “In your neighborhood or in your state is probably the next Carrie Underwood or Christina Aguilera,” says Sheree Spoltore, founder and president of the Global Songwriters Connection. “You find the up-and-coming talent and you grow together and learn together. And that’s how these circles form around the artists where other people are trying to get in, but it’s too tight at that point. They’ve already been working with those writers and producers, and they know one another and have that relationship.”

Not sure how to find the Christina Aguilera in your neck of the woods? Try checking out ReverbNation.com, Spoltore suggests. ReverbNation is an online platform developed to help artists and bands connect with fans and promote live shows. It’s also a way for songwriters to find acts to write for. “A lot of people are putting their music up on ReverbNation, but they never think of it as a pitch sheet,” she says. “The cool thing about the site is that it ranks all these great performers, so you can look and hear the voices of the people you want to pitch to, and you can search it by your state. There’s some incredible up-and-coming talent on ReverbNation, and if someone is doing twenty-five or thirty dates a year, you need to be pitching to them, because not only could you get a cut, but you could also get paid every time they perform your song.”


The key for success in these markets ... is sounding similar without being copycat or derivative. And the only way to achieve that is by studying what’s already out there.



DELIVER THE BEST QUALITY

Grabbing your acoustic and pressing record on your iPhone might work for a rough demo of a song, but when it comes to pitching, quality is everything. You’ll have to use professional software like Pro Tools or Logic Pro, and you may need to pay a producer and/or engineer who can record your demo for you. If you feel you can’t be completely objective about whether your songs meet commercial standards, enlist the help of a focus group to get the truth. Just don’t take the chance of sending out anything that’s less than great, because you may never get a chance to redeem yourself.

“In most cases, songs need to be fully produced and delivered at a level that is commensurate with the songs you hear on the radio,” says Aurora Pfeiffer, co-founder of the Los Angeles-based artist and songwriter management firm Rolen Music Group. “Managers, publishers, and A&Rs listen to thousands of songs a year, and every song you send is in competition with the song next to it. The same artist you are submitting to is most likely one of the same artists that the top 5 percent of songwriters in the world are submitting to as well.”

Quality also refers to your ability to meet the exact needs of the market you’re pitching. Obviously, a song you write for a teenage Disney pop star will be vastly different from a song you want to pitch for a beer ad. “Watch TV shows, movies, trailers, and ads, and play video games,” says Jennifer Yeko of True Talent Management in Beverly Hills. “Pay careful attention to the type of music that is being used in these mediums. Of course, you should write what inspires you, but I often tell songwriters to make an album that just speaks to you, and then write another EP or album with songs and lyrics specifically geared towards licensing.”

The key for success in these markets, says Yeko, is sounding similar without being copycat or derivative. And the only way to achieve that is by studying what’s already out there. “Songwriters will think that’s selling out, but it’s really just being savvy about the type of music that gets used in these formats,” she says. “It needs magic and creativity without losing the edge. There is definitely a certain style of songwriting and song that gets licensed, and either you’re able to create that or you aren’t.”

BRING SOMETHING TO THE TABLE BESIDES YOUR MUSIC

We’ve talked a lot about how competitive the music industry is for songwriters right now, even for those with great songs. And while that reality should certainly cause you to take your craft more seriously and keep working to reach your full potential, it shouldn’t leave you fearful or worried. There are still plenty of songwriters getting album cuts and signing publishing deals. The key differentiator between those who are getting opportunities and those who aren’t is that successful writers bring value to the table. It is the music business, after all, so if you can communicate how a potential buyer will benefit from working with you, your odds of landing a deal or a cut will increase exponentially.

Case in point: From early 2006 to early 2014, Nashville-based Big Loud Shirt Music Publishing didn’t sign any new writers who hadn’t previously signed at least one other publishing deal. That’s eight years of only signing veteran songwriters. Unfortunately, many executives just can’t afford to take risk, says Seth England, Big Loud Shirt’s creative manager.

As England explains, one of the major costs of doing business for publishers is recording demos and it’s one of the quickest ways writers can get upside down in their deals—that’s when the publisher is continuing to front the money for the demos, yet the writer hasn’t earned any money. But when England met with a talented songwriter who was also able to produce his own demos, the decision to sign him came easy. “It’s just smarter business,” says England. “And the demos end up coming out better sometimes, too, because he can produce the feel of the song he had in his head, and he’s talented enough to play multiple instruments and understand rhythms and melodies.”

If you want an advantage over your competition when pitching, determine what sets you apart and push that with fervor.

BUILD YOUR BRAND

Many songwriters who are not also artists fail to take the time to establish their personal brand. But with the Internet at your fingertips and numerous free platforms at your disposal, there’s no reason for you not to do so—and, in fact, it can make all the difference in your career.

“It’s always best to have a strong social media presence across all platforms,” says Pfeiffer. “You don’t need to have a website, but it does add value to your brand if you do. There’s so much competition in this business that it’s best to utilize as many platforms as you can to make yourself visible. SoundCloud is a great platform to share music on and can easily be linked to a website if you choose to create one.”

Yeko agrees about the importance of establishing a brand and encourages songwriters to define their niche. “Songwriters should absolutely brand themselves, because, like it or not, people get known for writing a certain type of song very well, whether it’s pop or rock or country,” she says. “Focus on becoming amazing in one genre first, before branching out into others.”

Another tip from Pfeiffer when you’re setting up shop on the Internet: “Be careful to not publicly put out any songs that you plan on placing with other artists in the future, as most artists want songs that were never previously released or shared with others.”

GET HELP

The act of writing songs can be a lonely venture, but getting them out to potential buyers shouldn’t be. Actually, bringing a professional on board to help you pitch your songs can generate more success for your efforts. “Having a manager helps connect the dots, and it keeps a songwriter organized and on track,” explains Pfeiffer. “A manager helps filter talent and put her client in the right rooms. The right manager works with the songwriter, not for the songwriter. They help bring opportunities to the table, and negotiate and close deals. They build a strategy and execute ideas together.”

By now, you’ve no doubt experienced the uncertainty and heartbreak of reaching out to a contact via e-mail and never hearing anything back. Well, the secret to getting on a manager’s radar and best positioning yourself for possible representation—and a return e-mail—is to have someone refer you and vouch for your work, says Pfeiffer. When that isn’t possible, you should still reach out, but you must remember that first impressions are everything. “When approaching via a cold e-mail, the best way is to reach out with a product that’s undeniable,” says Pfeiffer. “It’s all in the way your e-mail is worded. You need to learn how to sell yourself and make an undeniable pitch that makes the recipient intrigued to know more.”

Even if you can’t convince a manager to work with you, Pfeiffer says having a third party reach out on your behalf is still possible—just recruit a friend or family member in a manager’s stead. “I know a few writers who pursue this route, and both parties seem to learn as they go if they don’t have a music business background,” she says. “If you don’t have the luxury of having a close friend or relative representing you, then a clever way around that is to create an e-mail [address] just for pitches ... I’ve seen that route also [taken] before, and it can open up doors if it’s done right.”


[image: ]

ANDREA WILLIAMS is an author, celebrity ghostwriter, and journalist living in Nashville, Tennessee. She has written hundreds of articles for numerous publications, including CNNMoney.com, Pregnancy and Newborn magazine, USNews.com, Vegetarian Times, and MediaBistro.com, and she has several books in various stages of publication with traditional and independent publishers. Along the way, Andrea has interviewed everyone from stay-at-home moms and multimillionaire entrepreneurs, to megachurch pastors and award-winning athletes—and she’s always on the lookout for the next great story. Though currently residing in the South with her husband and four children, Andrea’s heart will always remain in her hometown of Kansas City, Missouri—constantly feasting on Kansas City Royals baseball and Gates & Sons Bar-B-Q.




GETTING STARTED
AVOIDING THE RIP-OFFS

Andrea Williams

Since you’re reading this book, there’s a high likelihood that you’re one of the thousands, if not millions, of songwriters looking to ramp up their career. And as you may not have realized thus far, there are tons of shady outfits at the ready to prey on your ambition. Luckily, getting ripped off as a naïve, unsuspecting songwriter is not a forgone conclusion. There are, in fact, specific steps that you can follow to help you preserve your dignity—and your earning potential—on your way to stardom.

GET SOME LEVERAGE

Most songwriters are dreaming of the days when they can live fabulously off fat advances and ever-streaming royalty checks, and relish in the luxury of working (that is, writing songs) only because they want to—not because they have to. The reality, however, is that it takes years for songwriters to reach that elite status, if they ever do. In the meantime, bills still need to be paid, and there is nary a collector who will accept “proof of potential fame and riches” as sufficient payment. In short: Don’t quit your day job.

You may have already been advised to maintain a steady income while you’re building your music career so that you can sleep on an actual mattress and have a full belly at night. That’s most important, but there’s another issue at stake: When you’re worried about keeping the lights on in your dingy apartment, you aren’t in the best state of mind for negotiations. All of a sudden, $250 seems perfectly reasonable for five cuts on an indie album, or you’re willing to sign over all your authorship for a publishing deal that may only net a $10,000 advance.

That’s not to say you won’t have to work for little or nothing in the early stages of your career, because you probably will. But there’s a difference between strategically pursuing opportunities that provide little present value but have a major upside in the long run versus signing the first deal that comes along because you feel you have to—or, worse, you’re desperate. It comes down to being in a position of power in business deals. In that sense, power doesn’t mean that you have more money, or clout, or influence than the other party. It means, simply, that you understand your value and worth as a songwriter (even if you’re just starting out) and don’t need to accept any offer that’s dangled before you. Entertainment attorney Barry Chase, of Miami, Florida-based ChaseLawyers, says it like this:


If the other party—a producer, publishing company, artist, or business seeking a jingle; let’s call them the “buyer”—has approached the songwriter, rather than vice versa, that suggests that something about the songwriter’s previous work or personality has specially appealed to the buyer. Or, if some higher-up on the buyer’s side has already recommended the songwriter, that also equalizes the bargaining leverage somewhat. The worst situation, from the point of view of the songwriter’s bargaining leverage, is one where the songwriter approaches the buyer, hat-in-hand, desperate for a gig. It is almost impossible to maintain one’s rights and respect when you need to pay the rent tomorrow.



So how can you avoid begging for opportunity and instead entice music industry bigwigs to come knocking on your door? The answer, says Chase, is to launch your own career, DIY-style. As our State of the Industry report in the next section mentions, in the history of recorded music, there has never been a time greater than today to be a songwriter. Yes, there’s more competition than ever, and incomes across the board have decreased. But no longer are songwriters beholden to the merciless gatekeepers who’ve historically cherry-picked those they deemed worthy enough to have a career. Now, more than ever, you can get started, do some co-writes, put your songs out, and build your own brand. Ultimately, if you’ve also taken time to hone your skills and refine your craft, bigger doors may start to open. And if they do, you’ll have evidence of your talent and drive, which you will be able to effectively communicate, and could be offered a deal that honors that.

INVEST IN YOURSELF, BUT DO IT WISELY

If you’re going to get serious about launching your career independently (at least to start), you need to be aware that you’ll have to spend some cash along the way. That’s not a bad thing; after all, where there’s no risk, there’s no reward. And if you aren’t willing to bank on your own songwriting ability, it’s unlikely that anyone else will be, either. Unfortunately, coming to terms with that reality isn’t as difficult as determining where you can actually invest your hard-earned money to reap the greatest return in your career.

From third-party A&R companies that screen songs and claim to forward those that pass muster on to record labels, producers, ad agencies, and other buyers looking for music, to song pluggers who promise to use their connections to secure album cuts and licensing opportunities for writers, a quick Internet search will yield numerous opportunities to spend cash in hopes of furthering your career.

Some experts believe that, while newbie songwriters should generally expect to pay some dues when starting, those dues shouldn’t necessarily be in the form of hundreds of dollars spent upfront for a service. “I would avoid it altogether or, at the very least, tread extremely carefully in any situation where someone is requesting large sums of upfront money to review or pitch your work,” says Atlanta-based entertainment attorney John Seay. “You should pay attention to the exclusivity of the service. Is it open to pretty much anyone, or is the client list curated? If someone has reached out to you, have they demonstrated legitimate interest in your work, or was it a form e-mail? If the service is not very exclusive and no one has expressed legitimate excitement about your music, then do you really think they’re going to spend much time pitching your songs? In my experience, if someone thinks you can make them money, they are much more willing to work for a piece of the back end versus charging a fee upfront.”

That said, not all industry veterans condemn upfront fees. “There are many legitimate song pluggers in Nashville and in other major music centers,” says Steve Weaver, an entertainment attorney in Music City with more than thirty years of experience representing songwriters. “A few pluggers work on a percentage only, but the top pluggers charge a retainer and sometimes bonuses and/or a percentage, depending on certain measurable levels of success of a song placement.”

At Songwriter’s Market, we believe every songwriter’s situation is unique and should be treated as such. If you’re siphoning from your trust fund and have cash to burn, signing up for one of these services may not be a terrible option. It certainly won’t hurt your career, and you may land a decent opportunity in the process. Before you start, though, ask around and get an objective take on the individual or business, and if something doesn’t feel right, go with your gut. “The contract for these services should have clear ways to measure and determine the efforts of the plugger or other service, and an easy way to terminate the contract if the service or plugger is not performing as agreed,” adds Weaver.

For those songwriters who are tight on cash and can’t afford to invest in an A&R service or professional song plugger without guarantee of success, we advise caution. It is those who are caught between a rock and a student loan (or phone, or gas, or credit card bill) who will most likely feel cheated or ripped off should things not pan out. And there are safer investments for your money anyway. Songwriting organizations like Nashville Songwriters Association International and Global Songwriters Connection charge fees, but there are so many guaranteed benefits built into the membership plans, including networking events, opportunities to pitch to publishers and other decision makers directly, and educational resources that teach the ins and outs of the music business, that the costs are more than worth it.

DO YOUR HOMEWORK; KNOW WHEN TO HIRE HELP

You’ve heard about unscrupulous car mechanics who take advantage of little old ladies who don’t know the difference between a carburetor and a carport. Well, the same ruthless behavior happens all the time in the music industry. In the end, the best protection against rip-offs is education.

Become well versed in the usage of split sheets when working with co-writers. “Remember,” says Seay, “in the absence of a written agreement to the contrary, under United States copyright law, each writer of the song automatically owns an undivided interest in the entire song. That could get messy if a writer only contributed to a small part of the song, but nevertheless claims an equal share to the royalties generated from the song.” And get a good grasp on independent contractor and work-for-hire agreements, whether you’re executing one with a session musician or producer you’re hiring or if you, yourself, are brought in as a work-for-hire songwriter, which means, basically, that you forfeit all ownership rights to the song.

Once you’ve started putting songs out for the public, research and register with one of the performing rights organizations to ensure that no one can use your work without your permission. And, perhaps more important, be savvy enough to understand when you need to recruit the services of an attorney.

“Although you may not need to hire a lawyer early on in your career, it might be a good idea to consult with one initially,” says Seay. “Regardless of whether you take advantage of an early consultation, though, you should absolutely consider consulting with an attorney as soon as a contract is introduced into the equation. Remember that many contracts last forever, or for so long that it might as well be forever. An attorney can help you draft, review, and negotiate those agreements. I speak from experience saying that it’s much better and cheaper for you to address any potential issues on the front end than it is to hire an attorney to try to extricate you from, or enforce, a bad deal.”

The key, adds Weaver, is to hire your own attorney who is experienced in the entertainment industry and intellectual property matters. “It should go without saying, but a writer should never rely on the producer’s or publisher’s lawyer to tell them that the contract is okay,” he says. “I have seen writers do this, and the end result was never good. And the attorney should be an entertainment attorney—not a generalist or attorney with some other specialty. Sure, the writer’s father’s business attorney can read a publishing contract and tell the writer what it says, but it is not likely that the nonentertainment lawyer will know if its terms are acceptable. And, more important, the nonentertainment lawyer probably will not know what is not in the contract that should be there.”

Finally, it also helps to research the typical career trajectory of a songwriter in your chosen genre. How long does it typically take for someone to “make it”? We’d like to believe that you are the exception and not the rule, and you may very well be. But just in case, having conservative expectations for your career will save you the heartache of being bamboozled by some sleazy suit who promises you the world two weeks after you’ve penned your first full song.

“Be realistic about the fact that you are trying to make a living in a way that almost everyone on earth would like to if they could,” says Chase. “You shouldn’t expect to get Paul Simon’s deal until you have demonstrated that you are a bankable talent. At the end of the day, I’m afraid, it’s a business, and the sooner a new talent reconciles herself to that ugly fact, the better.”


HOW DO I SUBMIT A COMPLAINT TO SONGWRITER’S MARKET?

Write the Songwriter’s Market editor at: 10151 Carver Road, Suite 200, Blue Ash, OH 45242. Include:


	a complete description of the situation, as best you can describe it

	copies of any materials the company sent you that we can keep on file






MUSIC BUSINESS BASICS
STATE OF THE INDUSTRY

Andrea Williams

When the American economy crashed in 2008 following the housing crisis, there were millions of families who quite literally lost everything. Wall Street’s charade of packaging bogus loans and passing around funny money blew up, and the general public was left holding the bag. But while much of Middle America spent years trying to recover and to clean up the mess, there were others who saw nothing but opportunity. As foreclosures mounted in neighborhoods across the country, these savvy investors swooped in, bolstering their portfolios and their profits with properties that they scored for pennies on the dollar.

So what does this have to do with the 2017 music industry? Well, everything, actually. If our 2016 report was the warning that streaming and other twenty-first century factors had turned the music industry on its head and were forcing songwriters to rethink their career strategies, this year’s report is evidence that it’s possible to not just survive the record business flux but to thrive on it.

Case in point: The cover of the November 25, 2014, issue of Bloomberg Businessweek featured a heavily mascaraed, red-lipsticked Taylor behind the dubious headline “Taylor Swift Is The Music Industry.” And while the accompanying article did a good job of detailing her ascent to the top of the (country and pop) charts, the bigger story was that of her label head, Scott Borchetta.

It was the visionary Borchetta who launched Big Machine Records in 2006, with Swift as his flagship artist, reaping commercial and financial success
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Amanda Mark. VP Marketingand Promotions: Ross Schneider. Videography, Photography, and
Graphic Design: Wayne Hal. Image consultant:Jo Ann Rossi.Independent traditional country

music label and music publisher (Iron Skillet Music/ASCAP, Covered Bridge/BMI, Od Town
SQUITEASESAC). Estab, 1979, Staffsize: . Reeases 2-3/year. Pays negotiable oyalty toartistson
contracts, statwoTyveyalty to publisher pe song on record.

HOW TO ¢ bmit professional demo package by mail, Unsolicited submissions
are OK. CD only, no MP3s or & lude no more than 4 songs with corresponding yric
shaetsand cover leter: Include appropriately sized SASE, Responds in 4 weeks.

MUSIC Good combination of raditiomstmebmoders-cauntry. 2008-09 rleases: Ready to
Ride—debutalbum from Nikki Britt, featuring “C-O-W-B-0-Y," ‘Do  Look Like Him,”“Long
Gone Mams,"and “Tm So Lonesome I Could Cry:

TIPS, Professional demo preferred.”
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Rhythm and Form
from best-selling
songwriter and
author Pat Pattison

Access to an
exclusive video on

MARKET

Hundreds of
updated listings
for music publishers,
record companies
and producers,
venues, and more

SONGWRITE R’S

/

A-AIHHHEHIHIHIHIRIHR I RTI IR I IR I IR IRIIRII IR I IRIRIIGIAIHRIIRIH I IR HI IRERI - AN

/






OEBPS/images/C6-F1.jpg





OEBPS/images/copy.gif
media





OEBPS/images/icon-A.gif
)





OEBPS/images/icon-A1.gif





OEBPS/images/icon-C.gif





OEBPS/images/icon-E.gif





OEBPS/images/icon-E1.gif





