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Introduction

Why Google? Why focus on them and not just search engines in general? This is a valid question because there are Bing, Baidu, Ask, Entireweb and many others which shouldn't be ignored. If you research the global market share, you'll find different stats depending on region, month and validity of the source but one thing is consistent; Google is the undisputed champion of the search engine world, processing over a billion search requests daily. It will likely remain on top at least for a while.

On a global level, approximately 70% to 80% of all searches happen with Google (depending on who you believe) while the others combine to make up the final 20% to 30% (Sept. 2014). The stats also vary dramatically depending on the region. In some European countries Google holds over 90% of the market, an alarming number that may contribute to anti-trust law suits to prevent total domination of an industry. Additionally, they still dominate the mobile market share.

To be fair it's not quite so enormous in some countries, China for example. Baidu is the leader there though Google is not so distant at the number two spot with roughly one third of the market. People could argue the exact numbers but the point is moot. One thing that's clear to anyone promoting themselves, a website or business online is that they must optimize for Google.

Because SEO (search engine optimization) is the best way for an absolute stranger to find any site with a search term, it can make or break an online business. Since it's crucial for internet success and also a largely misunderstood entity, some people pay large amounts of money for others to do SEO work for them. The truth is that many elements of SEO, especially the most important ones, can easily be done by you. What's more, Google actually prefers websites that are promoted organically with natural, ethical and un-paid efforts. This is great news for website owners, people just starting out or those with smaller budgets for marketing.

Anyone can do SEO work effectively for free, and anyone can get on Google's front page.

Several years ago I didn't know anything about SEO and most of the verbiage was foreign. As a result it seemed like the only way to accomplish anything online for my business ideas was to hire someone else to do it. And so I paid professional webdesigners to create webpages promoting my businesses which soon became frustrating and expensive. I spent thousands of dollars on four different pros to build four different sites: three websites and one blog. In each case they did their best to interpret my concepts and come up with sites that worked for me.

Surprisingly, some of these professional webdesigners didn't know much more than I did about maximizing SEO efforts. They also charged anywhere from $45 to $120 per hour. Ouch! As very few visitors showed up, it became evident that I still had to market the websites. That meant blogging, submitting articles, building links, learning page source elements and more. Just because a pro builds your website, there's no guarantee people will visit. I learned that effort was needed to drive traffic. Nobody was going to do that for me or help with SEO unless I also wanted to pay more money.

And the painful lesson was discovering that I could have done a better job myself for free. It wasn't complicated. I could have done a fine job with SEO, good enough for my needs, everything it took to rise to the top page of Google. I just didn't know that back then.

Those days are over. Now if I have an idea that requires an online presence, I just make the website or blog myself and figure out what to do to get it to rise to the first page of a search. It does take some time but not too much. The best parts are that it's actually fairly easy and entirely free. In fact, my sites have made it to Google's front page for well over 1,000 different search terms at the time of this writing.

The only requirement is a bit of time, and you too can get on Google's front page.

Plus it's fun. You’ll get a real kick seeing a search result on or near the top that points to one of your websites or products.

Preliminary Remarks

Just to make things clear, I don't know advanced HTML coding (webpage language), and you won't have to master it to succeed at this. A little bit, yes. A lot, no. The good news is you don't have to. Great SEO results can be had by anybody with basic understanding of it, which is explained in this book. You also don't need huge traffic coming to visit. The tips that follow will get you on page one, and then the traffic will come in and help even more.

But before we get to all of the instruction that follows, let me mention a few things. First, the order in which you do the coming tips is not mandatory to be done in sequence, with the exception of the keyword research where it all begins. You can do the rest in several orders and still succeed. I also recommend you read through this entirely before getting entrenched in any one area. It's not a big book but it is packed with information. Read through it first, then you'll have a clearer idea on the whole scheme of things.

Second, I'm going to present you with a wealth of information. For some, much of this will be new; for others there will be parts that feel like a review. All of it has to do with online methods for accomplishing your goals, so those who are less familiar with the internet and their computers may at times feel overwhelmed. Not to worry, feeling overwhelmed by this is a natural response and something I've experienced plenty of times. For those who feel inundated by this, please think of it as a diet or exercise program. All you need to do is a little bit each day. Follow these tips, and I promise that you'll rise dramatically in a Google search and eventually will get to the very first page.

There are always tutorials that will go into great detail on any one of these tips I'm about to share. YouTube.com (owned by Google and 2nd largest search engine) is an excellent place to watch videos that explain more fully how to do these things. I will touch on them all, some in more depth than others, but if you still need extra info just go to YouTube or do an internet search with "tutorial on the subject you're looking for." I do this frequently, even for the research to write this book.

Also know that Google routinely changes their algorithm, up to hundreds of changes per year. Most are minor while some are major adjustments, like Penguin and Panda. Since the algorithm remains a secret, it's wise for webmasters to focus on the simple recommendations from Google and providing great content rather than worrying endlessly about every single detail of their website's SEO factors.

Finally, if any customer of this book would also like a free pdf version that might be handier on her/his computer with all the active hyperlinks, just let me know. I don't have any way of verifying who bought the book through a retailer other than if she/he left a review, so if that sounds fair just direct me to the review and receive a free pdf copy. It is wise to give it a quick read first, then leave a review and get your free pdf with all the hyperlinks. Email jason@thelittleuniverse.com with free pdf for my review in the subject box.

Creating Quality Content

It's been said a million times because it's true. Content is king. The single most important thing anyone can do to help them rise in SER (search engine ranking) is to create and/or deliver quality content. In fact, a website could make absolutely no effort to enhance SEO factors and still be incredibly popular if it just has excellent content. Why? Because the visitors will still come, recommend the site to others, link to it, write articles about it, essentially do all the SEO work for it.

This often gets overlooked, but it's the foundation for online success. The more value a website has to users, the more traffic it gets, the more time visitors spend there, the more others will link to it, the more click-throughs happen, the lower the bounce rate (visitors leaving after seeing the landing page)... everything is made better by having good content on a website.

Google prides itself on developing a complex algorithm with over 200 variables that attempts to match searchers with websites that have the content they're looking for. This means Google really cares about user-friendly sites with high authority content delivering on the search terms they say they're delivering on. This also means that Google does not like sites that are stuffed with keywords and provide little or no real value to the user. In fact, Google does not like such sites, and this gets into Black Hat SEO practices which we'll discuss in a moment. To make Google happy, you want to create websites with excellent content that make users happy, plus you can use the White Hat tips I'm about to share.

Google keeps space open for search results that have not been paid for. This is excellent news! Sponsored ads run on the side of the search results page. Sometimes a few paid ads also run at the top of the main body (shaded with a different background color), but the rest are free, organically produced search results. Again this means that anybody can get to page one and Google actually leaves room for them at the top.

First and foremost, your goal should be to provide a valuable user experience. And so here's the opening Get On Google Front Page Step to take:

GOGFP Step #1. Provide great content. Make your website the very best it can be so others will visit, spend time, share and link to it.

This is easier said than done. Obviously it's critical to optimize the items within your own control. The text must read well and be informative or entertaining. The images should be real eye-catchers. Video must be interesting and typically not too long. Everything that you provide must be at its very best. But what else can you do?

Here's a brief list of things you can add to a site to create more quality for any visitor:

	Link to existing articles on your subject. Find supplemental information and provide it as a helpful gesture. Places like EzineArticles are perfect for this and allow reuse with proper crediting.

	Add video whether it's yours or someone else's. Most people like having their videos shared as long as it's clear they are credited for it.

	Include interviews with authorities in the field or people of interest.

	Create a forum page encouraging questions and/or answers for anything related.

	Offer a Links page to other webmasters for mutual benefit, especially those that complement your work. It's like partnering with others who can help reciprocally.

	Include a database for further research.

	Add widgets that are informative or entertaining. The Blog Widgets is a good place for that. http://www.theblogwidgets.com/

Make an effort to provide visitors with as much value, information, entertainment, etc.so they will stay at your site, enjoy it, subscribe to it, recommend it and link to it. That alone will make your SEO life so much easier.

SEO (search engine optimization), what exactly is it again?

Simply defined, SEO is the act of assisting the search engines to find your website and thus improving the status of your ranking. Most people only look at the top page worth of results after typing a search term, and very few people scroll beyond the second or third page. So any search engine success is greatly affected by your ability to be on the first page and to stay there. Hence the need for smart SEO practices.

Google is well aware of this and spends much effort to educate users with literature and video on how to do this in ways that are both beneficial and done with integrity (or White Hat).

From Google's SEO Starter Guide;

Search engine optimization is often about making small modifications to parts of your website. When viewed individually, these changes might seem like incremental improvements, but when combined with other optimizations, they could have a noticeable impact on your site's user experience and performance in organic search results.

It's the job of search engines to find sites matching the criteria that people are looking for. Obviously it's best if search engines list your site as a place of interest for anyone using terms related to your subjects. To begin, you'll almost surely start out deep in their results, like on page 20, but over time you'll climb ever closer to the first page by adhering to the advice that follows. Eventually you will make it to page one.

Years ago when I first created
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