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To anyone who has ever felt overwhelmed by this beast known as the internet. Know that you are not alone.
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Introduction

The Platform Question


When I first started on my own publication journey, I decided to learn everything that I could about what it would take to really get my writing out there. And there was this thing called a  platform that kept cropping up.
Platform. Website. Platform. Social media. Branding. Platform. Platform.
And I started to freak out.
I had my first website back in 2000, and I remember quite clearly the headache that went into maintaining that thing. I didn’t want to go down that road again if I could avoid it. But agents and publishers everywhere kept insisting that writers needed a platform and an active online presence.
Every time I turned around, there would be a mention of some new site that writers were expected to use. I wanted to break down into tears. This whole building-a-following thing was too much.
Then I learned the truth.
A writer’s platform is not a website or social media. For that matter, it’s not your books. A writer’s platform is everything that you do to connect with your readers. It’s about building connections with others—connections that could potentially help you throughout your career in various ways. A platform is the little things you do that will get you noticed.
A Writer’s Platform
A writer’s platform is made up of a lot of working parts that seem to fit together like a puzzle.
Yes, a writer’s platform includes your books, website, and social media, and yes, this online component in today’s market is important, but it’s not everything.
It’s your local writers’ group that you attend once a month, or more frequently as the case may be. It’s those conferences and book festivals you save your pennies for, so you can afford the registration. It’s your participation in special events that have nothing to do with writing but might be vital for your research.
A writer’s platform tells the world at large what issues are important to you and who you are as a writer. It highlights the things that interest you and what your readers might also be interested in. And it’s the support network you have built around yourself to keep you motivated when times get hard.
A platform is not about marketing, promotion, or publicity. Sure, marketing activities can help to build a platform, but being vocal on social media saying “Look at me!” will not lead to a platform that gets you noticed in a good way. Those who spend all their time pushing that “Buy my book” message just annoy people. It’s the fastest way to earn a bad reputation.
No, a platform is about forging those important connections, networking with both your readers and your colleagues. A platform is about building a community around you.
When you look at it in those terms, suddenly the idea of building a writer’s platform is a little less scary. It’s still hard, and it still takes a long time, but viewing a platform as a community-building exercise gives you permission to be yourself and experiment a little. You’re reaching out to those who get you for being you.
The concept of a writer’s platform is nothing new, though I will agree that the online component certainly has complicated things. But the most important thing to remember is that everything you do in building your platform is uniquely you.
No two platforms will be identical, because no two writers are identical. There might be similarities, but there will be significant differences too. And even better . . . a platform changes and grows as a writer changes and grows.
Nothing is cast in stone.
When to Build a Platform
The best time to build a platform is now! Not tomorrow, or yesterday, but right now! Those connections that you forge as part of your platform are valuable in the extreme.
If you are new to writing, with no publications on the horizon, your platform will likely be about trying to connect with other writers and the publishing community as you learn your craft. Through your connections, you will find your critique partners, your beta readers, your mentors, and accountability buddies. But you will also discover that you’re not alone, because you will meet other writers who are just as lost and confused as you are about this whole platform thing.
If you are getting ready to release your first book, your platform is likely getting ready to sprout wings as you start to dive into blog tours, advanced reader copies, and the review circuit. The connections you forge with others on the internet will help you keep your sanity as you navigate the chaos of dealing with Amazon, BookBud, Facebook Ads, and royalties.
For those who have been around the block a few times, you’re going to be taking your preexisting platform and expanding it to incorporate new avenues and new ways to connect with readers. There is always a new technology that could be explored and new readers to reach out to.
At every step along the way, your platform should be a reflection of who you are as a writer and as a person. Never dive into any activities that aren’t you. Only do the things you enjoy doing. Sure, give new ideas a go, but if they don’t work and just aren’t gelling with the way you want to do things, then don’t force yourself to continue with something that will only make you look bad and stressed out.
Some Hard Truths
If you are reading this book, you’ve likely already made the decision to either start building a platform, redesign a preexisting one, expand your offline platform into the online world, or revive online components that have been left to collect cobwebs and dust. Regardless of the circumstances that have led you to this book, you are likely hoping that this book will make building the online aspects of a platform simple and easy.
Time for some hard truths.
1) Building a platform with a decent following is a lot of hard work.
2) There are no quick-and-easy solutions to this platform thing. You need to put in the time and effort.
3) And much of what you do will be trial and error, until you find something that works for you . . . only for the powers in control of the sites to change the algorithms, and you have to start all over again with your trial-and-error exercise. It’s a constant experimental process because the algorithms are constantly changing.

Because building a platform is a lot of hard work with no quick-and-easy solutions, you need to have fun with it. If it feels like a chore, that attitude will show in your activities, and everything else you are doing will falter. Sure, there will be times when it feels like you’re getting nowhere, shouting into the void, but nothing worth having was ever easy.
I have been building my personal writer’s platform for over a decade now, and I still have a long way to go. This book contains just a fraction of the information that I’ve amassed along the way. I have made some mistakes—some big mistakes—and here is your opportunity to learn from those mistakes, so you don’t have to make them yourself.
I can’t tell you how to build the perfect platform to gain the best following. I can’t tell you how to turn followers into book sales. And as much as I would love to, I can’t tell you that all of this effort is worth it—because only you can make that decision.
But I can highlight some of the pitfalls and traps associated with online activities, showing you some of the tricks to mitigate the security risks. I can provide insights into the tools available to help make your online activities manageable. And I can show you how I have built my own platform, explaining why I’ve made certain choices.
While some of my comments will be reflective of offline activities, this book focuses primarily on the common online components of a writer’s platform. The intention is to provide you with a road map that you can use to start planning your journey.
This Book
This book is not a book on how to market your books, turning your book into a best-seller, or how to actually get people to sign up for your newsletter. If I had that information, I would be rolling in the dough and laughing all the way to the bank. But sadly, all I can do is provide you with some insights on how to stay safe online—and how to have fun with what you do.
This book provides an overview of building an online platform in a safe manner. Because of how quickly internet technology changes (which is definitely faster than the publication cycle), emphasis is given to the concepts and ideas rather than site specific settings.
The information in this book has been divided into four main topics.
First up will be a discussion about internet security in general, looking at our common practices.
With the foundations in place about internet security, we’ll then turn our attention to this thing called branding and look at how we can employ it across all of our activities—not just the online ones.
From there, we’ll examine the common components of an online platform, including a website, the newsletter (or email list), and our social media activities. Then we will dive into some of the topics that writers of today need to think about, such as artificial intelligence.
At every step along the way, I’ll be highlighting some of the hidden traps that might exist.
Just remember that there is no one-size-fits-all to this platform thing. Take on board only the suggestions that resonate with you.
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Internet Security 101
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Types of Internet Security


It’s common for writers to think of internet security as just the settings on a site or the login-and-password conundrum. Sure, these are part of it, but there are many components that work together to keep ourselves safe online. 
Let’s be real here. It isn’t just our accounts that we’re trying to keep safe. It’s not just our physical persons. And it’s not just our wallets.
It’s also our mental health and our reputations.
Broadly speaking, internet security falls into three categories: site settings, our practices, and what we post.
Site Settings
Every online site we use will have its own settings to determine what is public, what is private, and what is in between. The site settings are typically a series of toggle switches or dropdown menus that we can take advantage of . . . or not.
But the sites are not static. Policies change and systems evolve. And the settings involved are constantly changing.
The settings revolving around who can send a private message on Facebook have changed multiple times over the years—and I joined the site in 2006.
Because of the fluid nature of site settings, we are not going to dive into the specifics of any given site in this book. That said, I highly recommend that you go through the settings on the various sites you use. Make sure that you understand what every setting does and that you are using it in the way that best suits you. Look for anything that is granting the public access to your information by default and make sure that you are happy to share that information. If not, change the settings!
And whenever you notice a change in the interface, check those settings again. The odds are something else has changed under the hood. Facebook is notorious for this. Twitter isn’t much better. I mean, Twitter isn’t even called Twitter anymore. (What sort of name is X anyway?)
Our Practices
When talking about the practices we employ, I’m referring to the way we manage logins, emails, passwords, computer maintenance, software management, etc. It’s a big list.
We writers are often amongst the laziest people when it comes to security. We all know that we should be using different passwords for everything, but honestly, how many of us actually do that? Or how many people wouldn’t know who they were if their internet browsers didn’t save their login information for them? And how many of us use the same email for everything?
You will find a longer discussion on this security category in the next chapter, but before we get too carried away, we better define the third security category.
What We Post
The first two categories possess aspects that are at the mercy of some external factor, be that finances or the developers who created the site we’re using. We are forced to make choices to mitigate the risks. However, this last category is 100% in our control. It is also the most dangerous to the average internet user.
This category encompasses the way we interact with others online. It’s the images that we share and the things we say. It’s our responses to messages and other posts. And it’s the subtext that runs throughout everything we do.
For most of us, we might think nothing of the little joke we share with our followers. It’s an innocent post that fits perfectly within our branding and platform. But that one post has the power to go viral and blow up in our face.
I hold no delusions of grandeur here, but one misinterpreted tweet can destroy your career in the blink of an eye. Don’t believe me? Just look up what happened to Roseanne Barr. One tweet—which was supposedly sarcastic, but sarcasm in written form often requires something much longer than a tweet—and her brand-new TV show was canceled after airing only one episode. Nearly 40 years in the entertainment industry, and her career was trashed by one tweet.
You also have cyberstalking and cyberbullying. And if you think that the writing industry is immune to these things, boy, do I have some news for you.
Our private messages also fall into this category, because when it comes to the internet, nothing is private. One screen capture is all it takes.
Because of how dangerous what we post can be to our lives and our careers, we will be spending a significant amount of time on the last category in the later chapters of this book.
But before we go much deeper into the last category, let’s take a closer look at our internet security practices.
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Good Internet Practices for Writers


It Starts With the Computer
For a writer, or any freelancer, our computers are our most prized possessions. If that computer dies, we cry. And many of us are nursing machines that might be in need of defibrillation at any moment. 
I’m not going to go into the advantages of Windows vs Mac. Seriously, peeps, this is a personal preference. (I personally prefer Windows.) But regardless of the operating system you use, all computers today have multiple security features built into the operating system. Use them!
It might be annoying, and you might be the only person who ever uses that machine, but add a username and password to log in, especially if you take your laptop (or mobile device) out of the house. The four-digit pins and fingerprint logins will work here, too.
Not to be the messenger of doom here, but what if someone steals your machine? Remember that those machines are connected to every facet of your life. Without the login requirement, you are effectively giving a thief the access codes to your accounts.
Update Your Operating System and Programs
Keep your computers up to date with the latest versions of the operating system.
No, I’m not telling you to run out and get the latest version of Windows if you like the version that you’re on. And Mac users will only be allowed to update their operating systems so far before the componentry won’t take the new operating system. What I mean is to actually run the system updates instead of continually delaying them, ignoring them for months on end.
You can set these to auto-update, or you can run them manually. Even with the auto-updates turned on, there will be times when you have to go in and manually update a program.
Run updates on all the programs that you use regularly, not just your operating system. Keep your word-processing program of choice up to date. Update your web browser. Update your email editor.
Part of those updates often include security updates, fixing weak points where people have been hacked in the past.
If your programs are not set to auto-update, you can normally find a Check for updates option somewhere under the Help menu for the program. Sometimes, it’s hiding on the About program popup dialog.
Use a Virus Checker and Firewall
Most new computers come with a free license, typically for one year on whatever system the manufacturers have a partnership with. On Windows machines, it tends to be McAfee. Even if this is all you have, it’s better than nothing.
And yes, I’m recommending that you have a paid virus checker on your computers, because the protection provided by the paid systems is that much better than the free ones.
The program your computer came with won’t necessarily be the best on the market. Check out independent reviewer sites for information on the best virus checker and firewall programs, limiting your searches to articles posted in the last year.
The best independent review sites include:
• PC Magazine (pcmag.com),
• PC World (pcworld.com), and
• Macworld (macworld.com).

There are others, of course, but for the platform specific stuff, these sites would be my first port of call. They have been around for years (and I mean years . . . at least a decade for all sites), and none of them are financially tied to Microsoft or Apple.
But let’s jump ahead, assuming that you are using a machine in good working order, with an up-to-date operating system and the latest version of your favorite software, and that you are running a good virus checker and firewall program.
Browser Maintenance
The next danger point is our internet browser. I’m not going to dive into the benefits of Safari, Chrome, Firefox, Edge, or whatever other browsers are out there now. But I do need to remind you that all browsers collect cookies.
Cookies are packets of data that whiz around the internet, going between a website and your computer, communicating information about logins, visit statistics, and other wonderful things. They do many neat things, including remembering who you are in case you have a minor brain fart and forget yourself. It’s the cookies in your browser that tell Facebook that you have already logged into the site. And it’s the cookies that tell those pesky popup windows to leave you alone for a while.
Whenever you visit a site, one of the first things that it does is ask your computer for the cookies stored on your system. It’s like a little handshake between your internet browser and the remote server. If the wrong funky handshake is used, then you’ll get asked to log in again.
If you don’t want the delicious home-backed scripts, you can block them through your browser, but don’t come crying to me when nothing works and you can’t see anything on the internet.
However, too many cookies stored on your system can slow your internet speed down . . . and some cookies leave you open to security risks.
It is recommended that you clear your browser cookies on a regular basis. You can find these tools in your browser settings.
I recommend that you clear your cookies once a month at a minimum, but I know others who clear them daily. In fact, there is a setting on your browsers that will clear cookies every time you close the browser program down. The only downside of this is that every time you clear your cookies, you have to log into your accounts again. That can get a little tiresome.
When I clear my cookies, I also clear my browser history. No point in remembering where I’ve been when I’m more focused on where I’m going.
Occasionally, I’ll also clear the stored passwords, but this leads me into the next security issue with our practices.
Password Security
How many of you rely on the passwords saved on your favorite browser to remember who you are? And how many of you have your devices linked, so those passwords migrate from device to device using the same browser program?
And if you are using the same password for everything . . .
Look, I get it. Keeping track of passwords can drive anyone to the brink of madness, especially if you have the number of accounts that I do. Sometimes, simplicity wins out. Hell, even I have my browser remember the passwords for certain accounts, because I too am that lazy. But even I won’t use the same password for everything. That’s just asking for trouble.
For those interested in using a third-party password management app, run a Google search (or whatever search engine you want to use), and look at the review sites. PC Magazine, PC World, and Macworld are going to be your friends by the time we’re done.
If you choose to go with the simplicity of using the browser to remember who you are, there are certain passwords that should never be saved to your browser. I’m talking about the login passwords for your bank, PayPal, government sites (like taxes), and other vital systems that would be devastating if they were ever hacked.
Use strong passwords: a mixture of upper and lower case, numbers and letters, and symbols.
Two-Factor Authentication
For every system possible, especially accounts connected to money, use what is known as two-factor authentication (2FA).
2FA comes in a variety of forms, ranging from sending you text messages with codes, emails with codes (or special login links), or codes generated by authenticator apps on your phone. But the essence of how the various 2FA systems work is all the same. You log in to the site and you’ll be asked to take an additional login step to prove you have authority to access that account.
There was a time when I didn’t use 2FA. In fact, when I released my original internet security book back in 2017, I proudly pointed out that I wasn’t that paranoid about hackers on social media sites. But today, it’s not just social media that uses the internet.
Every facet of my life—banking, taxes, my medical records—no exception—is floating around on the internet. It’s no longer about protecting the nude baby photos of my son. It’s now about protecting my house, my livelihood, and my identity.
Not every system will call it 2FA. My bank calls it OnlineCode. I suppose that is an accurate description of what the feature is for. But whatever it’s called, USE IT!
It’s surprising the number of hackers that could have been stopped in their tracks if people would just use 2FA.
And where possible, turn on the notifications that tell you when someone has logged in to your accounts. Yeah, those notifications can be annoying if you log in and log out of your account a lot, but if you get that notification and you know that you didn’t log in to your account . . .
Hello, hacker, whatever it is you’re trying to do is not going to work—not today.
Warning (and you’ll get a few of these throughout this book): When setting up 2FA on your accounts, try to set up multiple methods. Don’t rely on just your authenticator app. Always download backup codes if you are given the option. If you lose access to your phone, that backup code will be your lifesaver.

Trust me on this. I’ve been there—done that—and I got burned.
Authenticator and Password Apps
Authenticator apps are special apps that you load onto your mobile device that will generate new unique six-digit codes every minute. When setting up an authenticator app 2FA protocol for a particular site, you will often be given a QR code to scan within your chosen authenticator app. (A QR code is a funky two-dimensional barcode that mobile devices seem to magically understand.) With the QR code scanned, you’ll be given your first six-digit code, which you enter back into the site you’re logging into. This completes the connection.
Authenticator apps are a handy, in-your-pocket way of proving that you have authority to access that account. However, I should highlight that not all authenticator apps are the same when it comes to security.
Google Authenticator is one of the most common systems referred to. However, at the time of writing this book, the Google Authenticator app did not employ any additional security protocols other than those used to sign in to your phone. So, if you could get into the phone, then you are in the Google Authenticator app.
The same is true with the Google Wallet app (previously known as Google Pay).
This makes me nervous in the extreme, because anything loaded into Google Wallet or Google Authenticator is only as safe as the password or security measures used to get into my phone.
Have you seen Netflix’s series of You? All Joe had to do to get into the phone of the dead person in front of him was hold the phone to the person’s face. And Joe had access to everything from there. Why is it that fiction can see where things can go horribly wrong, but we still have a habit of ignoring the danger?
I stopped using Google Authenticator a long time ago, moving to an authenticator app that used additional biometrics to open the app. Microsoft Authenticator is one such app. Is it the best on the market? Definitely not, but it’s more secure than the Google equivalent.
Password management apps are different beasts again. These are apps used to store your login information (username and passwords) behind some sort of security firewall. All phones come with a built-in password management system, but you can also get apps that you can use within your computer browsers. Whatever digital system you choose, ensure that your data is safely hidden behind multiple layers of protection.
And for those thinking about recording all of their passwords the old-fashioned way, using a pen and a notebook, I’m not going to stop you. Just made sure that your notebook of passwords is safely stored where you can access critical information in the event of a fire or natural disaster. Hate to say it, but floods and cyclones have a bad habit of destroying anything recorded on paper.
To get an idea of the best authenticator apps and password management systems on the market, check the reviews on sites like PC Magazine, PC World, and Macworld. (Yep, it’s those sites again. There is a reason I keep pointing you to them.)
Special Note on Google 2FA
Google seems to be one of those systems that easily gets upset if you decide to do something outside of normal operations. This includes upgrading your phone or running a factory reset.
The moment you either upgrade your phone or run a factory reset, you lose access to your authenticator app. It’s the one system that is not backed up to Samsung accounts or iCloud, or whatever system that you are using to back up your phone and app data. This is a deliberate security feature designed into iPhones and Android devices.
BUT if you haven’t taken the time to set up multiple 2FA methods on a Google account, this may mean that you are locked out of portions of your account. A recovery email or recovery phone may give you access to your email or your Google Drive, but you won’t be able to change anything on the management side of the account. You’ll be able to see the settings, but you won’t be able to change them . . . not without access to the particular 2FA method for your account.
So, you can get your data (the bit that you were trying to protect by using 2FA), but you won’t be able to secure your account again.
How do I know this? Well . . . Back in 2022, I ran a factory reset on my phone. I thought I had backup codes for all of my Google accounts. I was wrong. As a result of the phone reset, I lost access to the security side of three critical accounts. DOH! I was forced to move all external accounts that were connected to the affected Google accounts to another email and delete (or abandon) the now-insecure accounts.
Trust me, this is one mistake you don’t want to make. It’s a mess to fix, especially if you don’t keep detailed records about what accounts are connected to what emails.
With Google accounts (and any other account), ensure that you have multiple 2FA methods. Setting up a recovery phone is not enough. You need to actually enable the phone to be used for the 2FA process. I would also ensure that you have downloaded (and saved in a safe location) a list of backup codes.
It’s Basic Stuff . . . Until It’s Not
Everything that we have talked about so far are basic practices. Some of us will have been doing these things in our sleep, while others will have been avoiding them out of fear (or possibly just laziness), but that’s just the beginning.
There are more concepts to incorporate into our security practices that will help to build extra layers of security in our online activities.
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Emails for Writers


Everything we do in today’s society tends to be connected to an email address. You sign up for a gym membership and they ask for your email. Newsletters from your children’s school are sent home via email. My power bill and bank statements are also sent by email. 
As writers, this quickly becomes complicated by all the newsletters and blogs we subscribe to and the communications have with beta readers and editors. Add submissions for publications into the mix, and you have a muddled mess.
In building an active online presence, a single email address is not enough. At a minimum, you will want six (6) email addresses just for your writer-related activities, ideally eight (8) or more. Yes, six to eight emails. This might seem like overkill, but before you discount the idea, let me break it down for you.
Email 1: Administration
The first email you’ll need will be your account administration email. This email will be the one that you use to sign up for the things connected to money. When those royalty checks come in, or if there are bills to be paid, this is the email that will be notified.
Do not use this email for general communication. Keep it as secret as possible. If someone were to hack into your system, this would be the email that they are really after.
Security of your accounts instantly improves if people don’t know this email exists.
You might also use this email for the registration of your domains—that is, of course, assuming that you have elected to purchase privacy protection on your domains, which is a little feature from your domain provider that hides your contact details in a WHOIS (pronounced “who is”) search. (We’ll talk more about WHOIS searches in Chapter 17: Self-Hosting: Should I?)
Remember that you want to keep this email as secret as possible. If you aren’t using privacy protection, either by choice or because the option isn’t available to you (some domain extensions don’t allow privacy protection on them), then you will want to use a secondary administration email for your domain registration.
Warning: Avoid using an email from your internet provider as your administration email.

For a moment, let’s consider the situation where you moved to a new residence. You might be forced to change internet providers and potentially be locked out of your systems. If you had used that now-disconnected email to register a domain, you would encounter major problems in transferring domains to different hosting providers. Domain transfers need to be conducted through the email you originally registered the domain under.
Warning: Under no circumstances should you use an email from a custom domain as your administration email.

Should something happen to that domain—you change it or it gets canceled for some other reason—you will encounter the same problem as you would if you were forced to change internet providers.

Warning: Do not have your domain registration connected to a domain email address. If you lose access to the domain email, then you lose control over your domain.

Yeah, I know that I’m repeating myself, but please, I beg you, for the sake of your internet security, don’t try to be smart on this one. Stick with the simple solutions.
I recommend that your administration email(s) be a Gmail account. Yes, Gmail has its own issues, but you can have as many of those things as you want for free, so at least the extra accounts aren’t costing you money.
Email 2: Secondary Administration
There are instances where registration for certain things becomes a matter of public record. But it is still important that you maintain separation of accounts for sanity and security. To help with this, you will want to have a secondary administration email.
For those who are self-publishing, you might want to use this email for the Amazon account that you use for the sale of your books. I would also be inclined to use this email during the purchase of your ISBNs and registering your copyright.
For those who are traditionally publishing, you might use this email for your Amazon Author Central or Amazon Affiliates account.
If you have elected to forgo with privacy protection on your domain registration (a stupid idea in my opinion), or if you have a domain extension where privacy protection isn’t an option, then you will want to use your secondary administration email for your domain registration.
This is because without privacy protection on your domains, your email address becomes a matter of public record. And you don’t want the email connected to your bank and taxes to be publicly known. That’s a disaster waiting to happen.
Email 3: Social Media Administration
This will be the email that you will use to sign up to sites such as Facebook, X (formerly known as Twitter), Mastodon, Instagram, or any other social media account.
Social media accounts are highly susceptible to hacking. The number of times we hear about another breach on yet another social media site is insane. But with each site hacked, the connected email address becomes compromised.
By isolating your social media accounts from the rest of your platform, you create a barrier that protects your money, your website, and your author accounts.
If a simple practice of using a different email for your social media will protect your finances and your books, why wouldn’t you do it?
My Administration Crazy
I, myself, actually have four administration emails:
• personal activities—connected to my household utilities, my taxes, and my bank;
• front-end business accounts—which includes my web-hosting and email list management;
• backend business accounts—including PayPal and other similar accounts; and
• a fourth connected to publisher accounts.

On top of this, I also have three social media administration emails, one for each persona that I have online: the writer, the editor, and the publisher.
All of my administration accounts are Gmail accounts. That way I can leave my custom domain emails for communications with others.
A writing buddy of mine decided that she wanted to give each of her publishing accounts its own administration email. I think she was up to eight administration emails for just her indie-publishing accounts when I last spoke to her.
It can be confusing, but by having this division of administration, you separate the different aspects of your personal platform into their different components, isolating the risks. It also gives you the ability to easily bring on an assistant to help with tasks like web administration, newsletters, or, for that matter, social media. Not all accounts provide the facility to add multiple logins, and you don’t ever want to give a stranger access to anything that is connected to money.
Email 4: General Communications
The next email in this list is the email that you’ve added to your business cards. It’s the email that you give out to people you meet. Its purpose is general communications.
No bills are going here (unless you are desperate to have the bills go to your general communications email). However, you know that any email going here is something that will need your attention at some point.
Aunt Sally will be wanting a copy of that chocolate cake recipe, and she might pester you until you send it.
I would be inclined to use this email for contact with your critique partners, beta readers, and ARC readers.
This email will normally be some variant of your pen name. It’s entirely up to you whether this is an internet provider email, a custom domain email, or a Gmail. Just be smart about the name connected to this email.
As much as we hate to admit it, people do judge others based on first impressions. Make sure that your first impression through email is the best it can be.
If you’re like me, you’ll have a communications email for personal communications (the email I give to family, friends, and my children’s schools when they were still in school), and another for your communications with your writing friends. If you are operating a business too, ensure that you have an additional email that is for business communications.
Email 5: Public-Facing Communications (Optional)
Because of the way the internet works, any email listed on a website will be scraped by bots and will eventually become the target of scammers. Accept it now. But to help with the scammer insanity, you can use a public-facing communications email that is separate from your general communications email.
If you were to use a public-facing communications email, this email would be listed on your website and anywhere else where some random internet user will be able to find your email address.
If you have an email mailing list (and I hope you do), this would also be the email that your newsletters are coming from.
But when you respond to any email that goes to this public-facing communications email, you can shift it to your general communications email.
A little Black Wolf secret: While the public-facing communications email for my editorial business is real, the public-facing communications email for my writer persona is not. However, in both cases, any emails sent to the public-facing emails are forwarded to the general communications emails for their
Email 6: Spam
Email 7: Subscriptions (Spam You Want)



Email 8: Editorial/Submissions (Optional)
A Lot of Emails

Transitioning to New Emails

Step One: Breathe.
Step Two: Document what accounts (and activities) are connected to what emails as you go.
Step Three: Make the transition in stages.

Gmail and International Travel
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