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McDONALD'S
With s emphasis on con-
sistent, fast food on the go,
McDonald's appeals to
everyone who doesnthave
enough time.

Only McDonald has the
huge number of nearly
identicallocations.

McDonald’s relies on its
ubiquity and leading sales
tosupportits claim as the
default choice.

The perfect example of
their appeal is the happy
meal,complete with toy.

And the car category—

Matters

BMW
BMW focuses on yuppies”
need forprestige—people
who want a fast car they
can show off.

BURGER KING

Burger Kingappeals to
those who want choices
and so want their fast food
made to order.

Burger King emphasizes the
diffeence in ts product—
flame-broiled burgers, for
example.

Burger King hopes that be-
ingamore custom alterna-
tive will keep you coming.

What better way o tel that
the food is hot and made to
order than . ... burn marks?

VOLKSWAGEN

VW focuses on a broader
audience of regular people
who want an affordable,re-
liable ar thatis also fun
and fast
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BMW
BMW puts ts focus on the
quality and perfection of
German engineering.

The guys at BMW defined
the category of luxury per-
formance.

Hey, your choice. Do you
fancy a slick BMW Z4
Roadster?

VOLKSWAGEN
The focusis on German
engineering ... for
everyone.
These guys established
themselves as a Best-of-
Both alternative.

. Or how about anew
bright yellow VW Beetle?
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MIZUNO
Mizuno establishes its rele-
vance by focusing on a spe-
ialized lice of the market:
serious amateurs. And that
gives such people what
they care about: serious
equipment

Mizuno differenates itself
by focusing on the highest
quality and design, and us-
ing performance-tested
materials

Mizuno supports it claims
with ongoing investments
inresearch and technology.
Mizuno makes this all tan-
gible by giving product
ns,atings,and

NIKE
Nike appeals to the athlete
in everyone. By offering the
common person the same
equipmentas the pros,they
appeal by association o the
desire o be cool,strong,
and it

Nike maintains its position
by focusing on coolness,
innovative designs,and
powerful imagery.

Nike supports its coolness
appeal with a continuous
stream of new designs.
Nike relies on the ikes of
Tiger Woods as proof
enough.
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