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Microproducts that sell:

	Create Your First Digital Product in 7 Days and Start Selling Online

	

	

	 


Book Presentation

	 

	


Why was this book written?

	Do you want to start selling digital products, but the idea of creating a complete 30-lesson course or a 200-page e-book seems daunting?

	You are not alone.

	Many budding digital entrepreneurs are paralyzed by the sheer scale of the project. "I need a comprehensive course," "I need a professional website," "I need thousands of followers"—and they never get started.

	The good news: you don't need any of that.

	The market for digital microproducts is booming. Smaller, more affordable products that are quicker to create and solve a specific problem—these are the top sellers for those who are just starting out.

	Trending YouTuber and digital business strategist Nath Arcuri explains:

	"The secret to the digital market isn't creating a giant product and expecting people to buy it. It's starting small, validating, learning, and growing. A well-made micro-product that solves a specific problem sells much more than a grandiose course that nobody understands the problem of."

	Digital product expert Amy Porterfield adds:

	"Your first digital product doesn't need to be perfect. It needs to be launched. You can improve it later. What matters is starting."

	This book is a practical guide to creating and selling digital micro-products in 7 days — ebooks, mini-courses, PLRs , templates , spreadsheets, checklists, and other low-cost products that generate revenue and build your authority.

	 

	What you will learn

	
		Chapter 1: What are digital microproducts (and why are they the gateway to the digital market)

		Chapter 2: The 5 Best-Selling Types of Microproducts (and Which One to Choose to Start With)

		Chapter 3: How to validate your microproduct idea (before creating it)

		Chapter 4: The 7-Day Method for Creating Your First Microproduct

		Chapter 5: How to price microproducts (how much to charge)

		Chapter 6: How to sell microproducts without your own website

		Chapter 7: PLR — What it is and how to create PLRs that other people want to buy.

		Chapter 8: How to Scale: Creating a Microproduct Line

		Chapter 9: Common Mistakes (and How to Avoid Them)



	 

	


Who is this book for?

	
		Complete beginners in the digital market (never created a product)

		Content creators who want to start monetizing (even with few followers)

		Digital entrepreneurs who want entry-level products (low price, high conversion rate)

		Anyone who wants extra income (or main income) with digital products.



	 

	How to use this book

	Read from beginning to end to understand the system. Then, follow the 7-day method to create your first microproduct .

	 


Chapter 1: What are Digital Microproducts (and why are they the gateway to the digital market)

	 

	Does size matter? No, the solution matters.

	Microproducts are smaller, more focused, and faster-to-create digital products than full courses or lengthy ebooks. They solve a specific problem instead of trying to solve all problems at once.

	
		
				Feature

				Microproduct

				Traditional product

		

		
				Size

				Short (10-20 pages, 3-5 lessons)

				Large (100+ pages, 20+ lessons)

		

		
				Creation time

				1-7 days

				1-3 months

		

		
				Price

				R 97

				R 997

		

		
				Focus

				It solves a specific problem.

				It teaches a complete subject.

		

		
				Public

				Anyone (low barrier to entry)

				People who are more committed (greater investment)

		

	

	 

	Why microproducts are the best gateway

	
		
				Benefit

				Explanation

		

		
				Quick to create

				You can have your first product ready in 7 days (or less).

		

		
				Low risk

				If you don't sell, you've only lost a few days of work (not months).

		

		
				Quick validation

				You can test if there's demand for the topic without investing a lot of time.

		

		
				Building authority

				Each published microproduct increases its credibility.

		

		
				Customer list

				Each buyer is a hot lead for future products.

		

		
				Practical learning

				You learn the entire creation and sales process through hands-on experience.

		

	

	 

	Examples of microproducts that sell

	
		
				Microproduct

				Description

				Typical price

				Creation time

		

		
				Short e-book

				10-20 pages on a specific topic

				R 47

				3-5 days

		

		
				Mini-course (recorded)

				3-5 videos (15-30 min each)

				R 97

				5-7 days

		

		
				Template

				Ready-made template (spreadsheet, contract, script, letter, presentation)

				R 47

				1-3 days

		

		
				Checklist

				List of steps to solve a problem

				R 27

				1 day

		

		
				PLR (resale rights)

				Ready-to-use content that the buyer can resell.

				R 197

				5-7 days

		

		
				Spreadsheet (Google Sheets / Excel)

				Ready-to-use tool ( e.g. , financial control, planning, pricing calculation, scheduling)

				R 47

				2-3 days

		

	

	

	

	Exercise from Chapter 1

	List 3 microproducts you could create (based on your knowledge):

	
		


		


		




	For each one, answer: who would buy this? ______

	 


Chapter 2: The 5 Best-Selling Types of Microproducts (and which one to choose to start with)

	 

	


Type 1: Short e-book (10-20 pages)

	What it is: A PDF that teaches something specific. It could be a step-by-step guide, a list of tips, a compilation of strategies, or a practical tutorial.

	Why it sells: People buy short ebooks because they are inexpensive, easy to consume (a 30-60 minute read), and solve a specific problem.

	Who it's for: Anyone who enjoys writing (or isn't afraid to write) and wants to create a product quickly.

	Examples:

	
		"10 Profitable Niches for PLR (With Validated Search)"

		"How to Create Your First E-book in 5 Steps"

		"The Ultimate Guide to Choosing Your Course Topic"



	Creation time: 3-5 days

	Suggested price: R 47

	Bonus (to increase perceived value): Checklist, planner , or links to free tools.

	

	

	Type 2: Mini-course (3-5 videos of 15-30 minutes each)

	What it is: A short, video course that teaches a specific topic. It's not a complete course on the subject—just the essentials to solve a problem.

	Why it sells: Video is the preferred learning format for most people. A mini-course is cheaper than a full course and still delivers significant value.

	Who it's for: Anyone who enjoys talking (and isn't afraid to record videos). Can be recorded with a cell phone.

	Examples:

	
		"How to Choose a Niche for PLR (in 3 Steps)"

		"How to Create Your First E-book (even if you've never written before)"

		"How to Make Engaging Reels (in 15 Minutes a Day)"



	Creation time: 5-7 days

	Suggested price: R 97

	

	

	Type 3: Template (spreadsheet, contract, script, letter)

	What it is: A ready-to-use template. The user doesn't need to create anything from scratch—just fill it in or adapt it.

	Why you sell: People pay to save time. A model that saves hours of work is easy to sell.

	Who it's for: Anyone with practical experience (and who knows what works). It could be a spreadsheet in Google Sheets , a contract in Word, a sales script, a cover letter template, or a lesson plan guide.

	Examples:

	
		"Niche Validation Spreadsheet (Google Sheets — fill it out and have your niche validated in minutes)"

		" Contract Template for Freelancers (Word — write, customize, and print)"

		"Sales Script for Consulting (PDF with ready-made questions and answers)"

		"Course Planning Template (Google Docs — complete structure for your infoproduct)"



	Creation time: 1-3 days

	Suggested price: R 47

	

	

	Type 4: Checklist (list of steps)

	What it is: A list of actions a person needs to take to achieve a result. Simple, direct, practical.

	Why it sells: Checklists solve the "where to start" problem. Users know exactly which steps to follow, in order—without having to think or plan.

	Who it's for: Anyone. Checklist is the fastest micro-product to create.

	Examples:

	
		"7-Day Checklist to Create Your First PLR"

		"Course Launch Checklist (30 steps before opening sales)"

		Screenplay Creation Checklist (From Script to Publication)"



	Creation time: 1 day

	Suggested price: R 27

	

	

	Type 5: PLR (Private Label) Rights — Content for Resale)

	What it is: A digital product that the buyer can modify, personalize, put their name on, and resell as if it were their own.

	Why it sells: PLR (Private Label Rights) is one of the fastest-growing markets in Brazil. Entrepreneurs want ready-to-sell products without having to create them from scratch.

	Who it's for: Anyone who enjoys writing (or recording) and wants to create a product that others can resell. You earn once, but you can sell to many people (each buyer pays for the resale rights to that content, provided they follow the licensing rules you define).

	Examples:

	
		PLR Package on Anxiety (E-book + checklist + ready-to-use Instagram posts)"

		"PLR 'How to Create Your First Course' (Ready-to-Resell PDF)"

		"Productivity PLR for Moms (5 ebooks + 10 Instagram posts)"



	Creation time: 5-7 days

	Suggested price: R 197 (depending on package size and quality)

	

	

	Which one should I choose to start with?

	
		
				If you...

				Choice...

		

		
				Do you like to write?

				Short e-book or PLR

		

		
				He likes to talk (and record).

				Mini-course

		

		
				Has hands-on experience (and knows what works)

				Template

		

		
				Want it as fast and easy as possible?

				Checklist

		

		
				Do you want to create a product that others will resell?

				Profit Sharing

		

	

	

	

	Exercise from Chapter 2

	Choose the type of microproduct to start with:

	
		□ Short e-book

		Mini-course

		□ Template

		Checklist

		□ PLR



	Why this choice? ______
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