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Introduction
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The first thing that comes to mind when you think of a brand is probably a brand on livestock. The same thing should be considered when branding a product. When you have a successful brand, it distinguishes your product from the competition. You want your brand to be able to grow its customer base and market share. The greater your customer base and market share, the more powerful your brand.

There are numerous factors that contribute to the success of a brand, and even more that contribute to the continued success of a brand. You will be able to put your brand on the best possible path to success by learning the fundamental steps. You'll discover that market and brand go hand in hand. A good brand will aid your marketing, and strong marketing will aid in the development of a strong brand. It is your responsibility to do your research to ensure that you make the best decisions to help your company build a strong brand.

Your goal is to create a brand that is recognized as the market leader in a specific category. As a result, the consumer desires to be associated with your brand and will seek it out in the store. When they buy your brand, they will feel satisfied that they have made the best decision for themselves and their families.

With the explosion of the Internet, companies now have more opportunities than ever to go global and increase their sales and profits. By following the steps outlined here, you will have the information you need to make your brand successful and to go global, both on the Internet and with a physical store.
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Chapter 1: Expand The Brand
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When you have a company with products on the market, you must decide whether to expand the brand or keep it at the same level. Expanding your brand can be a difficult decision because you don't want to damage your brand by expanding too quickly.

Some companies choose to quickly expand their brand in order to benefit in the short term, while others pursue long-term success. Take a look at car manufacturers to see how brand expansion can harm your brand. Once upon a time, the big three automakers were unrivaled, and consumers were proud to say they drove a Ford, Chevrolet, or Chrysler. However, as automakers released more and more models, their brands suffered. Customers no longer claimed to drive a Ford, Chevrolet, or Chrysler; instead, they claimed to drive an Escort, Cavalier, or a New Yorker. This eventually saturated the market, weakened their brand, and reduced their market share, allowing competition to enter their territory.

That is not to say that eroding your brand is a bad thing or that it will prevent your company from increasing profits. If you are in an industry with little or no competition, weakening your brand through expansion will allow you to capture a larger market share, allowing you to increase sales and profit.

On the other hand, you must consider the consumers who want to buy your product or be associated with your brand. Having a brand that is available to everyone and everywhere may not be what consumers are looking for. Consider the exclusivity of some brands, such as Rolex; not everyone can afford a watch of that caliber, which is why the brand has a strong following among those who can afford to buy the watch. Being exclusive has advantages over being available to the general population.
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Chapter 2: Contract The Brand
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Having a brand that is associated with doing one or a few things well will assist you in developing a strong brand. If you want to start a business, it is fine to sell only a few items, or if you want to open a restaurant, focus on being excellent at only a few dishes. Consider all of the specialty stores that sell a single item or focus on a specific genre. Toy stores, for example, fall into this category. They sell a variety of products, but all of them are geared toward children. It doesn't matter if you're looking for girls' or boys' toys; when you walk into a toy store, you know exactly what you're going to see and why you're there. This boosts their brand, whether it's a well-known toy store like Toys "R" Us or a local toy store.

The same is true for restaurants. If you want to open an Italian restaurant, don't include dishes that aren't relevant to your business. Focus on doing Italian dishes correctly, and you will develop a well-known brand for doing so. If you want to specialize or contract, you must follow certain rules to ensure that your brand benefits. First, make sure that whatever business you want to get into is simple and narrow. Second, you'll want to keep your product in stock at all times.

Third, when dealing with wholesalers, you want to negotiate the best possible price so that you can sell your product at a low cost. Finally, you must ensure that you are the best at whatever you choose to do so that you will be the industry leader and have a good brand identity.

Consider large companies that dominate their industry by focusing on a single product. Coca-Cola, for example, is by far the global leader in the sale of cola drinks. According to recent research, their global market share is in the neighborhood of 70%. Coca-Cola and Pepsi should not even be referred to as cola wars because there is a clear winner in the category. McDonald's and Burger King are both successful because they concentrate on making hamburgers. While they have expanded their menus to include chicken, they have remained focused on being excellent at a few things.
	[image: ]
	 	[image: ]


[image: ]

Chapter 3: Publicity Is A Good Thing
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If you want to launch a new brand, one of the best ways to do so is to generate as much publicity as possible.

While advertising is an option, publicity is far more effective at launching a new product or brand, and it is far less expensive than advertising. Consider what you want your brand to stand for; if it is something that will be used by people who spend time outdoors or is related to being outdoors, you can travel around the country spreading the word about your new product at outdoor festivals and country fairs. Attend outdoor sporting events such as the X-Games and action sports events, distribute fliers, and provide free samples of your product to begin creating a buzz among consumers who want to buy your brand.

Being the first at something is a great way to generate publicity for your brand. News reporters enjoy breaking news and being the first on the scene of a new story. With media now being connected all over the world, it will be virtually free, and the news media will do the work for you. With the advent of social media platforms such as Facebook and Twitter, you can generate your own free buzz about your brand.

When launching your brand, you should not be concerned about coming up with a catchy slogan. Maintain your focus on generating as much publicity for your brand as possible. This will reduce the initial costs of launching your new brand, allowing you
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