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      I love sneakers. I always have, and I always will. Growing up as a soccer-mad teenager in the early 1980s, what choice did I have? It was almost a prerequisite to love your footwear.


      I have been lucky enough to have spent a big chunk of my life working with and around trainers. What started out as a shared hobby, looking for old deadstock trainers, shoes that were no longer on release, became my full-time occupation.


      After moving from stallholder to export, a website was the next obvious step. But, with all these shoes passing 
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      before my eyes, the best thing for me, the thing that gave the same buzz – along with the shoes themselves, of course – was collecting the original catalogues. Year after year I stored and collated as many photographs as I could of the shoes we came across. The names and models were ever increasing. The idea of a book became a work in progress taking up my spare time.


      A book on sneakers... it’s something I have wanted to put together for years. Like many other trainer lovers, I fell into the habit of keeping and filing every article on trainers and trainer culture I came across. It was like an 

    

  


  
    
      neal heard

    

  


  
    
      obsession, and I could not get enough. However, the explosion in the popularity of the culture still took me by surprise, but what was even more surprising was that, despite the popular appetite for all things ‘trainer’ or ‘sneaker’, there seemed to be very little material written about the shoes themselves. It is only fairly recently that the brands have woken up to their own histories and stories and have seriously started to collate the information they have in their archives.


      Whatever happened, I thought the task would be fairly simple. The book should be about the trainers, containing as many photographs as 
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      possible of the rare and sought-after models. I also wanted the book to reflect something of the ‘ordinary’ people who love these shoes for themselves and always will. In the end, the book has taken a great deal of time and effort to produce and there are many people I would like to thank, for without their help it would not have been possible. Particularly I would like to thank Helen Sweeney-Dougan for her considerable input, connections and shoes, and also big thanks to collectors Robert Brooks and Jeremy Howlett. As for all the other collectors who supplied their treasured shoes to be photographed, and the others who offered their expertise on certain 

    

  


  
    
      chapters, I point you towards the contributors’ page for their details.


      I can only hope that I have done justice to this fascinating subject and that, whatever your loyalties or brand allegiances, the book speaks to you in some way.


      Read on, and enjoy.
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      In life, more often than not, the first cut is the deepest. This old saying can certainly be used to describe my feelings for the first pair of trainers that left a mark on me – a pair of Adidas ZX250s.


      Stumbling through dark, cramped side streets on a grim, winter’s afternoon, heading toward the hallowed turf of my local soccer ground, through the crowds of lads strutting as proud as peacocks I see them. The hit is immediate. Welcome, to the world of Sneaker Obsession.


      There was something hypnotic about the whole package. The colours, the logo, the contrasting shiny nylon and suede materials – and later on, even the box – struck a chord deep within. These trainers were not just for wearing to run or kick in; they were more than that. They were items of desire, beauty...something I just had to possess. From that day on, trainers had taken a hold on me, and the grip is as strong today as it was way back then.


       


      That was Britain in the early 1980s; it was the era of the Football Casual, when trainers had attained a zenith of importance within U.K. youth culture. I had followed the lead of the older lads of the country, who, since the late 

    

  


  
    
      1970s, had been exhibiting signs of extreme obsession toward the once humble training shoe.


      An obsessional love of sneakers had also started to rear its head in other youth culture ‘tribes’. This was the same era where black kids in New York City discovered hip-hop, and turned the sneaker into a ‘must-have’ essential item in the wardrobe of any self-respecting group member.


      The name of this article of footwear may vary depending on where you are in the world, but the love is just the same. Trainers, sneakers, kicks, pumps, plimsolls, runners, gym 


      shoes – whatever name you happen to know them by they have gained a 
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      at the technological improvements these shoes underwent, records their cultural appropriation and ends with the present day. It documents the major players in the field as well as looks at the cultural aspects of the sneaker and rise of the once humble training shoe.


      More than anything else, this book is meant as homage to the trainer. I am certain there will be some mistakes, but despite these I hope I have managed to capture some of the magic. At the end of the day, it’s all about the shoes.


       

    

  


  
    
      been mainly worn by sportsmen and women for their original purpose of comfort and to enhance their athletic performance.


      Sure, trainers had been worn as a fashion item in the United States by kids in the 1950s, who adopted Converse All Stars as part of their uniform. And in Britain during the ‘Swinging ‘60s, fashion-aware Mods had to be surgically removed from their Spring Courts. The numbers involved, however, were minuscule compared to the mass acceptance of the shoes today.


      The intention of this book is to act as a sourcebook, tracing the development of the training shoe from its earliest beginnings. It looks 

    

  


  
    
      significance that goes way beyond their original sporting intentions. 


      No longer are these shoes confined to the sports field or athletics track. 


      They have been transformed into a culturally significant item of 


      clothing that is capable of producing emotions of love and obsession – even, in some cases, aggression. Unlike the proverbial book and its cover, it is possible to judge people by the trainers they wear.


      Today, sneakers are a ubiquitous item of apparel, worn by everyone – and I mean everyone. Take a look in any closet, from a pensioner’s to a child’s, and it will contain at least one pair. Yet even as recent as the early 1970s this was simply not the case. Up until that time, trainers had 
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      It’s strange that we don’t really seem to stop and think that the sneakers we all wear are inextricably linked to sport. Before people shout, think about it. Trainers are so popular and so ubiquitous that, almost like an ancient tool from our ancestors, we forget what they are actually designed for.


      If you’re wearing a pair of adidas Trimm Trab you are being told ‘Keep fit’. Try telling ‘fashion’ posers that their Nike Dunks were named after a basketball move, or are so coloured because they are for an American university basketball team. These shoes are designed for sports and although we wear our trainers everywhere most of us never


      go near a track or court. They have become the bastion of the streets, dance floors


      or football stands. Even though we all wear sneakers, it is their appropriation by certain youth ‘tribes’ that makes them the phenomenon they are today.


      These tribes constantly adapt the humble sports shoe as a way of making a statement 


      or of belonging. The shoes come in myriad designs and colours – conspicuous branding with connotations of ‘tribes’ built in. Without the ‘tribes’ initial use of trainers, they would not be the success they are today in terms of global sales.


      Trainer companies owe the tribes a huge ‘thank you’.


      The next sections on Casuals, Hip-Hop and Skate detail the ‘sneaker tribes’ that have had a particular effect on sneaker sales and development. There are others, such as the 
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      L.A. gangs or the initial 1950s kids in the Converse Chucks, but the following three changed the world.


      But no matter how important or impressive these three tribes have been, trainer culture is not all about looking back. Things move on and new tribes are constantly striving to invent and be seen.


      It is easy to scoff at those who wear trainers outside your ‘remit’ and become a little too obsessive about the shoes, but I hope you open your eyes, enjoy and ‘dig the new breed’.


       

    

  


  
    
      RIGHT A window display from back 


      in the day.


      OPPOSITE It is all a matter of attitude - 


      this was when ‘Old Skool‘was the ‘New Skool‘.

    

  


  
    
      BOTH PHOTOGRAPHS © Jamel Shabazz
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      Some explanation of this, the first entry in our Sneaker Tribes chapter, might be necessary, especially for those not living in the U.K. For a nationwide movement that spanned nearly a decade, it’s odd that the Casuals is easily the most underground of the tribes and, arguably, the most important in trainer terms.


      Somehow the Casuals slipped under the radar of metropolitan-based journalism. As with other urban tribes, it started in working-class areas and, in particular, was linked to the stands (bleachers) of local football (soccer) teams. It’s debatable exactly where in the U.K. the scene first surfaced, but in the late 1970s Liverpool gave birth to ‘Scallies’, Manchester had its ‘Perries’ and London had its ‘Chaps’. These movements later merged as one definable force under the umbrella term ‘Casuals’.


      The Casuals were mainly groups of young men who attached themselves to their local soccer side. The emphasis was on smart and sporting dress in various forms, and a preoccupation with trainer footwear that was obsessional, to say the least. 

    

  


  
    
      I hope this manages to blow a hole in the often-espoused claim that U.K. trainer culture began only in the late 1980s. I now pass the pen on to those better able to tell the tale. Read on, and welcome to the ‘Shock of the Old’.


      LONG-HAIRED LOVER (OF ADIDAS) FROM LIVERPOOL


      BY JOHN CONNOLLY


      Like most fads, wearing trainers as a fashion statement more than likely came about by accident. Let’s face it, people have always worn trainers for reasons that have nothing to do with training. Old clips of Starsky and Hutch, for example, show Starsky chasing bad guys in adidas Dragons. The 1977 European Cup final in Rome saw Liverpool fans wearing flared Flemings jeans, Levi’s tartan shirts and Gola Cobra trainers. Not long after, the terraces of Anfield (Liverpool’s football ground) and 

    

  


  
    
      the casuals

    

  


  
    
      above Football casuals in full voice on the football (soccer) terraces.
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      Goodison Park (Everton’s home ground) saw many fans in trousers that were much tighter, granddad shirts and adidas Sambas (or the less expensive Bambas and Mambas). What had started out as an unusual trend soon engulfed the streets of Liverpool.


      Most kids probably remember Kicks as their first adidas shoes. But they were not taken seriously by a new wave of fashion-conscious youth. My own first pair of adidas was the classic 1970s running shoe, TRX. They weren’t bought as a fashion item, but actually as running shoes. Then, when I saw older, more clued-up lads in their adidas trainers, they became an essential part of my new wardrobe.


      Many of the adidas trainers sported by fellow scousers were ‘acquired’ on trips to various European countries. Luckily for these travelling fans, most stores then had a policy of leaving shoes in 

    

  


  
    
      Ex-Football Casual, Kerso, with his amazing collection of training shoes. Kerso, like many trainer fans, is not really a collector - just someone who loves his shoes. The trainers displayed here are typical of the models favoured by the Casuals, such as many adidas City series models, Trimm Trabs and multiple adidas and Diadora models, include the Elite.
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      The turn of the 1980s saw more specialized shoes achieve cult Casuals status. Adidas tennis shoes such as Wimbledon, Grand Prix and Grand Slam were essentials. Its specialist running shoes Adistar, Marathon and Oregon were also popular. In fact, adidas had a specialist range for every sport. It produced shoes for obscure sports like handball and skittles. Even the adidas all-weather golf shoe Is Molas were sported by a few. Its casual/leisure trainers proved even more desirable. The likes of Jogger, Jeans and any of their City range were must-haves, as were the phenomenal cult leisure shoes Tenerife, Palermo and Korsica. The adidas Trimm Trab shoe that hit the market in 1982 accounted for 80 per cent of Wade Smith’s first-year turnover. Because of the sheer volume sold in Liverpool, nostalgic consumers probably remember the Trimm Trab with the most affection. The shape and sole of the Trimm Trab were duplicated in adidas’s 

    

  


  
    
      After this, he left to set up on his own. Wade Smith was founded in 1982 as a small store selling only adidas shoes. The store probably had the biggest range of adidas shoes in one place anywhere in the world, stocking rare imports from Germany, France, Austria, Switzerland and Holland. Lads still travelled to Europe to acquire trainers, but the opening of Wade Smith managed to quench the thirst of many of these trainer addicts.


      Other popular trainers at the time including Puma, with their Argentina and G Vilas shoes; the Diadora Borg Elite was also a cult classic; and Velcro strap-over trainers by Patrick and Donnay were hits. But adidas shoes where still the essential preference due to a few key factors – they had the most extensive range, they were the best made and most importantly, they looked the best.

    

  


  
    
      pairs. A lot of the lads were going to Europe and getting hold of trainers that you couldn’t find in Liverpool. This started a one-upmanship that didn’t escape the attention of a young buyer for adidas based in Liverpool, Robert Wade Smith.


      If you were too young (or broke) to visit Europe, one of the best places to get hold of adidas in Liverpool was the sport outlet run by Wade Smith in the Top Man store. After going to the Frankfurt sports fair in 1980, Wade Smith wanted the Liverpool branch of Top Man to stock adidas Forest Hills. Adidas insisted on 500 pairs going to its store in Oxford Circus, London, where not a single pair was sold. Although the high price tag was blamed, Wade Smith knew different. He had the unsold stock sent to Liverpool, put them on sale at the beginning of December 1980, and had sold out by Christmas.

    

  


  
    
      16

    

  


  
    
      SNEAKER tribes

    

  


  
    [image: ]
  


  
    [image: ]
  


  
    
      looked like they were made for astronauts to jog around the Sea of Tranquillity. For me, the early ZX range by adidas was probably the last of the brand’s great originals. After 1985, the market seemed to be awash with cheap-looking shoes with big plastic tongues, perhaps influenced by a fast-food type of ethic where quality comes second to quantity. Although adidas still made a few reasonable runners, gone was the City range and the new tennis shoes were nothing compared to its early masterpieces. In the late 1980s Reebok tennis and workout shoes become de rigueur with trainer-wearing Liverpudlians.


      THE REST OF THE COUNTRY


      BY SHAUN SMITH


      As three-stripe mania kicked in on Liverpool’s Merseyside in the late 1970s, it also gripped their rivals in Manchester, who were trawling foreign fields in search of that rare and – just as importantly – 

    

  


  
    
      new City range.


      More stores in the city cashed in on the trend. Stores such as MC Sports, Whittys and Goldrush were doing excellent trade in sports shoes. The emergence of Reebok, New Balance and Nike in the Liverpool trainer domain began. Nike faired better than others and started to gain a foothold with running shoes like the Yankee, Intrepid and Internationalist. Its tennis shoes Wimbledon and Bruin also had a decent following in Liverpool. 


      It seems strange now but at the time, Nike was very much a second-class citizen.


      Adidas continued to create the superior trainer and remained most popular in the early to mid 1980s. Columbia, Harvard and Galaxy were light years ahead of the competition. Its running shoes New York, Dallas and Waterproof 

    

  


  
    
      left The famous adidas Jeans and 


      Puma Wimbledon.
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      ’easily procured’ pair of training shoes.


      A small-scale, black-market economy began to revolve around the demand for designer sportswear and footwear, which spread plague-like across early 1980s Britain. It mostly revolved around gangs of young men who went to and fought at football games, giving birth to the so-called ’Casuals’. At a time of economic recession in the U.K., the scene was quite literally a two-fingered gesture at everything else occurring in and around the participant’s lives. Lads faced with inner-city deprivation, mass youth unemployment or, at best, badly paid jobs simply refused to accept their supposed lot and chose instead to discover the delights of sartorial style.


      Spreading like a rash across the country via the bigger city clubs, it reached epidemic proportions. Demand out-stripped supply in both official stockists and black-market arenas and labels such as Lacoste, Fila, Ellesse, Sergio Tacchini 

    

  


  
    
      above An early crew of Casuals from London’s East End.
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      When it comes to the aesthetics of the training shoe, it might be argued that beauty is in the eye of the beholder? 


      Not true, I’m afraid. Surely it’s not that hard to see... or is it? Here’s a quick test for you. Make a choice between: Puma Sprint or Puma State? Reebok Instapump or Reebok Tennis Classics? Nike Air Max or Nike Internationalist? Adidas Galaxy or adidas Boston? If you chose the first shoe given in each example, then you are likely 


      to be younger than thirty, discovered soccer during the Euro ’96 competition and are possibly in need of a visit to your optician. If the second shoe of each pairing was your preferred option, then you are almost certainly older than thirty and still get dewy-eyed when reminiscing about Cerruti 1881 velour tracksuit tops.


      Contrary to popular belief, sneaker style cannot be bought – no amount of money is enough. 


      As Bing Cosby and Dean Martin famously crooned in Robin and the Seven Hoods:


      ’You’ve either got or you haven’t got style’

    

  


  
    
      and Benetton topped shopping and shoplifting lists. The overall look had rapid, ever-changing, and regional variations, but the one constant was the training shoe. This applied whether you were a ’chirpy Cockney’ swaggering up the Holloway Road in Nike Wimbledon and frayed Lois jeans, a ’DLF loon’ in an emerald-green Fila Bj and Diadora Borg Elite or a snorkel-clad ’Manc’ bowling across the Old Trafford forecourt with semi-flares covering adidas Dublins.


      Even today, you can spot an old-style soccer head by his general demeanour and choice of footwear.


      The trainer worn was, and still is, a give-away to recognizing if someone is really ’right’. Get the trainer wrong and no amount of Stone Island coats or loud housecheck will make you look clued up. Get it right and you are quite simply right.


      End of argument. 
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      right Adidas Dublins.

    

  


  
    
      19

    

  


  
    
      SNEAKER tribes

    

  


  
    
      20

    

  


  
    
      runnning head
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      words & photographs by 


      Charlie Ahearn 


      of Wildstyles and Yes Yes Y’all

    

  


  
    
      During the 1970s, New York City went bankrupt and all civil amenities and 


      social services were cut to the bone. 


      Street gangs marked walls in local neighbourhoods to claim territory, 


      then individuals began spraying their names on the subways, making the writing masters All City. In the most isolated and impoverished borough, the South Bronx, DJ Kool Herc, wanting to excite his b-boy dancers, developed a technique in the mid-1970s of looping the drum break of a James Brown record, 

    

  


  
    
      the gangs of new york, hip-hop & sneakers 

    

  


  
    
      left Frosty Freeze flipping for the Rock Steady Crew – a scene in Wild Style.
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      or other selections, to create a super hot, new percussive sound. DJ Afrika Bambaataa transformed the huge Blade Spades gang into The Mighty Zulu Nation, centered around DJ parties and afrocentric cultural events. Grandmaster Flash experimented with perfecting his cutting techniques and invited his bboy squad to try flexing their style on the mic, which led to the formation of The Furious MCs. Hip-hop was born. 


      Across the Bronx, the younger kids jumped into the game. A young b-boy turned to the turntables to become DJ Casanova Fly and later one of the 

    

  


  
    
      greatest MCs as The Grandmaster Caz of The Cold Crush Bros. His high school buddy Prince Whipper Whip learned MCing from Caz then went on to join The Fantastic Five MCs, who were the major street rivals of the Cold Crush. A younger set of kids later sought to revive the forgotten arts of b-boying and re-formed The Rock Steady Crew with Crazy Legs, Ken Swift, and Frosty Freeze and others. 


      Around 1980, I began working with Fab 5 Freddy to document the scene to produce a movie to celebrate hip-hop called Wild Style. Twenty years later, a 

    

  


  
    
      similar cast of hip-hop pioneers told their story in a photos and flyer book called Yes Yes Y’all. 
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      above A subway train displaying a complete, eye-popping ’makeover’ courtesy of the graffiti legend Futura, in 1981.
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      above Whipper Whip in 1981. Note the Bronx-style socks with stripes matching those on the adidas.

    

  


  
    
      Prince Whipper Whip was one of the original Fantastic Five MCs who rocked the basketball court, the club scene and The Amphitheater in Wild Style. When asked what he was wearing at the time, 


      ’Yo The Fantastic Five always dressed to impress – adidas. I still wear adidas. They tried to come off with their commercial version with the puffy tongue, but now they made them OG with the tongue of leather like before.’


      This photograph (see left) was taken 


      at The Sparkle, one of the original Kool Herc spots in the Bronx. Whip was going off on the dance floor doing kung fu:


      ’I always did martial arts. My father was 


      a kung fu instructor. And adidas were


      perfect for training – light and durable.’


      If they are so durable, why do you need so many pairs? Whip laughs: ’Like Nelly says, "once they get stepped on, you got to get a fresh pair".’ The other photograph is of Grandmaster Caz 

    

  


  
    
      (leader of the legendary Cold Crush Bros) going for a shot. The picture was taken on the same court used in the famous basketball scene in Wild Style.


      Caz remembered that moment: ’I had 


      on my white adidas with the green stripes to match my green shirt. I always 


      co-ordinated my outfits like that.’


      We were working on Wild Style back 


      in the autumn of 1980 and Caz took 


      me up to his bedroom where he lived with his mum on Creston Boulevard 


      (just two blocks from the basketball 


      court we used in the movie). Caz 


      wanted to show me his two prize 


      collections. First, he spread out a dozen


      black-and-white marbleized composition books (the kind we all used in grammer school) on the bed, which were 


      crammed with Caz’s rhymes all in his


      incredibly neat handwriting. Caz is one of the greatest lyricists in hip-hop and this was the proof.
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      Then he opened his closet door to reveal a floor-to-ceiling stack of sneaker boxes,


      all in mint condition, all Pumas and 


      adidas. Out come the boxes, lovingly opened on the bed and displayed like jewels. Mostly they were white shell-toed adidas. ’I never did black.’ Not one trainer showed any signs of wear.


      ’When I was young, I went to Catholic school,’ Caz explained, ’and we had to wear shoes every day. Every day! We 


      had to wear shoes to gym class! So when I got loose it was the sneakers and I been a sneaker pimp ever since.’

    

  


  
    
      left One of the earliest of the 


      hip-hop DJs, Grandmaster Caz,


      in action on the court.
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      As we know, the hip-hop movement had deep associations with sneakers from its very beginnings. However, it was one band that really became associated with a love of adidas sneakers. That band was Run DMC. By no means was DMC the only one in the hip-hop circle to embrace sneaker culture, but they were the first to really openly declare their love through music. DMC had both a substantial and long-lasting effect on youth culture, but more importantly it was DMC that made the corporate brands aware of the sheer scope of the affection urban youth had for their trainers.


      Run DMC can be attributed with causing a seismic change in the annals of trainer brand history by becoming the first non-athletes ever sponsored by a sports company. DMC had long exhibited the hip-hop obsession with their footwear and felt strongly enough to write a song declaring this love to the world. The single ’My Adidas’, went on to be a commercial hit and awoke something within the sleeping corporate giant of adidas. 


      A decision that would seem obvious today was more difficult back then: were hardcore rappers appropriate for adidas endorsees? The debate almost split the company. Something had to give, so a team of adidas employees were persuaded to watch the band in action. They eventually found themselves in the unusual situation of attending a Run DMC concert – to be precise, it was the Philadelphia date on the band’s Raising 

    

  


  
    
      my adidas & me

    

  


  
    
      right ’My Adidas;’ Run DMC sports their brand of choice when it comes to footwear.

    

  


  
    
      adidas & run DMC
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      above Limited edition adidas shell-toes were released in homage to the late Jam Master Jay and have his face imprinted on the tongue.


      left Adidas Pro-Models, signed by the band’s late Jam Master Jay.

    

  


  
    
      Hell tour, which they shared with the Beastie Boys. 


      In one simple act, Run DMC had made up the mind of the German invitees. Before playing their latest single, DMC commanded their audience: ’Everybody wearing adidas wave your sneakers in the air!’ To the astonishment of the adidas corporate guests, most of the 25,000-strong audience complied. 


      The adidas company immediately agreed to sponsor the group and even began custom-making stage clothes for the band members and went on to launch the now legendary black leather RUN DMC tracksuits. The following year adidas U.S. profits were boosted by some $35 million.


      However, it is not for commercial reasons alone that Run DMC will always be associated with sneakers. In speaking of their own genuine love, DMC found a voice that spoke for a whole generation.
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      Skateboarding is an individualistic, athletic art form. Inspired by style and the release of radical energy, mostly present during the rebellious adolescent years and in those who never lose that spark, skateboarders by their very nature are the present-day, concrete-jungle urban guerrillas. They need good shoes to survive.


      In the early 1970s, Vans ‘deck’ shoes were only $6 a pair and, by the nature of their sport, skateboarders went through a lot of them. And alongside Vans, there were also Sperry Top Siders, Converse Jack Purcells and Chuck Taylors and Keds casual sneakers. They really worked their shoes over and needed to buy replacements every several weeks or so. Their short street life made the cost of shoes almost as important as their grip. Vans was a small ‘mom and pop’ company at this time, manufacturing all of its products in a tiny factory in southern California. You could buy them only from a select few Vans storefronts that were spread around the area.


      For just $1 extra you could customize your ‘deck’ shoe fabrics, and you could also choose the colours you wanted. Original Z-Boy Wentzle Ruml was one of the first ever to specify his own two-tone colour style, especially the navy-and-red combination. They were an instant hit on the west side of L.A. with the Dogtown crew and their followers. It was the cool thing to do, go to the Vans store for custom-made Vans.

    

  


  
    
      Fellow Z-Boy Tony Alva was becoming world famous by this time, so when pictures of him wearing Vans began to pop up in Skateboarder magazine, needless to say Vans benefited greatly from it. Many of the other Dogtown skaters, along with various other skate pros at the time, would wear custom-coloured Vans almost exclusively.


      Eventually Vans got together with the more professionally orientated Z-Boy Stacy Peralta, who helped to design a shoe Vans made specifically for skaters. This was a step in the right direction, but the company spoiled a good thing by suddenly more than tripling shoe prices from their original $7 price tag. They skated well, though, and were sold in their tens of thousands. Skateboarding was hitting its biggest boom to date, but at that higher price kids realized if they were going to be spending that type of money then they might as well start looking at the other brands that were 

    

  


  
    
      AARON HAWKINS

    

  


  
    
      opposite Paul Constantineua rocking his two-toned Vans at the famous Dog Bowl, photographed in 1976.
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      already priced at that level, such as Nike. Seeing the potential, Nike started to give Alva some of its earliest Blazers. And those, along with other heavily padded ankle basketball shoes, became popular for those in the know.


      However, the bulk of the expanding vertical-ramp and skatepark population stayed true to their Converse Chuck Taylors and their even flashier Vans 

    

  


  
    
      above Skate shoe evolution: Chucks, Vans and modern DC Manteca.

    

  


  
    
      models, favouring Vans with the chequerboard lo-tops and aqua-panelled hi-tops and Converse with bleached logos and tags on its classic uppers. The outsoles proved to be extra grippy and flexible, which made them perfect for the style of skating that was going down at the time.


      With tricks such as ‘rock-n-rolls’, ‘smith grinds’ and ‘laybacks’ there was a need for upper foot/ankle mobility with a glue-footed stance. The problem now was that the midsoles were too firm and provided 

    

  


  
    
      minimal heel cushioning. In addition, the canvas side panels got ripped to pieces in a matter of days. There wasn’t a skater alive at that time who didn’t use strategically placed Shoe-Goo and duct tape. Some people took these repairs to a whole new style level by sewing patches of fabric over the holes, so that each shoe had its own unique look. But when the street-skating revolution started to emerge in 1985, everything began to change.


      Frustrated and tired of bruised heels and 
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      shredded toes, skaters started to look at early model Nike and adidas basketball shoes as viable options to skate in. After all, the leather side panels were far more robust than the canvas ones found on the Vans/Converse shoes, and basketball shoes had the better insole/midsole/outsole cushioning and ankle support needed for high-impact court landings. Ankle support was believed to be essential for preventing injury while trying those first ‘kickflips’ and ‘360 shove-its’. The outsole’s grip was nowhere near the same as the Converse and Vans, however, but the new comfort pluses seemed to outweigh the minuses. Of course, having street skating’s master innovator Mark Gonzales rocking the Air Jordan 1s (which, it is believed, he purchased at a closing-down sale because they were cheap) certainly helped. The ‘Gonz’ was God and everything he did was copied by everyone, in much the same way as Alva influenced the previous generation.


      Many professional skaters followed suit, and soon kids across the globe were scrambling for any kind of hi-top basketball shoe they could find. Basketball shoes became the only choice for the younger kids during the late 1980s. Adidas, Nike, Troop, British Knights and even Reeboks were at the forefront of hi-top skate and b-boy fashion, with some small following of people using the Puma and Pony lo-tops at the local street-skating spot.


      The brands’ accessibility spawned a new approach to skate shoes from this point on. Vision Street Wear produced a version of the Air Force 1 hi-top, and a new upstart brand, Airwalk, walked down that bulky support road as well. It was a significant departure from the ‘old-skool’ Vans’ approach, but skating was 

    

  


  
    
      right Skate shoes from Gonzales.
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      evolving and so were the shoes. Though seemingly insignificant at the time, you can look back and see the massive effects these brands have had in shaping the course of shoe-design culture. They opened a lot of people’s eyes to the possibilities, merging the worlds of fashion and function for the first time. Ultimately, however, a lack of direction lead to their fall from popularity, and eventually motivated a few business-minded skaters to start their own brands. After all, only skaters could relate to other skaters when it came to balancing limited funds and good product development.


      Etnies (Sole Technologies and its expanding family of speciality footwear brands) came first with the ‘skater owned and operated’ approach to marketing, releasing the Natas Kaupas signature shoe (the first pro-model shoe of this next generation). The launch was very successful with the cooler skate shops, and the brand enjoyed a steady boom of growth for the first few years. Soon 

    

  


  
    
      after, other brands such as Duffs, Dukes, Simple and DC picked up on the momentum out there and created their own styled-brand approach. DC Shoes, in particular (named after the initials of Droors Clothing), began in the early 1990s, featuring the personalities of top pros Danny Way and Colin McKay. DC immediately gained considerable market share through its technically advanced shoe designs and high-powered print marketing. Together with Etnies, DC placed major pressure on the then giant Airwalk brand to perform better as a skater-proven shoe company. Its designs had become disconnected from the underground, and had drifted further and further away from their origins in the skateboarding world. Challenged, Airwalk seemingly turned tail and ran to the nearest Foot Locker for sales direction, soon plummeting into a downward spiral as a result. By now, the ‘skater-owned’ brands had staked their claim in the shoe world and the whole game would never be the same again.

    

  


  
    
      The movement of skateboarder-driven shoe companies pushing the envelope has continued to grow in numbers right up to this day. Retail skate shops depend on the high profit margins from shoe sales to pay the bills. Major multisport footwear companies look to the skate industry for inspiration and ideas (and vice versa). Total annual skate-shoe sales run into hundreds of millions of dollars, and many skater-owned companies have profited from these successes – so much so that some professional skateboarders can afford to buy mansions just from their pro-model shoe royalties alone. The current situation is a pretty far-fetched reality compared with the days of $7 custom Vans, duct tape and Shoe-Goo.

    

  


  
    
      right Skater Shogo Kubo wearing early Nike hi-tops in 1977.
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      SAMBA
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      TRACKSTER
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      onitsuka tiger


      CORSAIR
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      would contain only three of those below).


      Rather, this is an attempt to draw up a definitive list of truly significant shoes.


      The prerequisite for a trainer’s entry into this hallowed Hall of Fame is that the shoe must have been groundbreaking in some major way – either technically or aesthetically – and so have influenced the course of trainer development. However, there are a special few included that have gained entry purely because they have had such a pronounced cultural effect, proving so enduringly popular that they 
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      If you know your history,then you will know whereI’m coming from.


      To understand how we’ve arrived at this particular point in sneaker development, it’s important to have some understanding of its history. To help in this, it seems logical to create a trainer 

    

  


  
    
      ‘Hall of Fame’. 


      This should be no ‘personal taste’ Hall of Fame, but a chronological listing of those training shoes that have had more of a pronounced influence on trainer development than others. Before being


      bombarded with irate demands about why I omitted this or that favourite shoe, I must point out that this is not my own – or any other individual’s – list of favourite shoes (my personal list, for example, 
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      To quote the late, great Bob Marley:
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      FREESTYLE
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      MICRO PACER

    

  


  
    
      Nike


      AIR JORDAN 1
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      Nike


      AIR MAX 1

    

  


  
    
      Reebok


      CLASSIC LEATHER
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      Reebok


      INSTAPUMP
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      AIR MAX 95
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      AIR WOVEN
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      CORTEZ

    

  


  
    
      have become a part of trainer folklore.


      The initial entries into the list are embroiled in claim and counterclaim for the ‘ownership’ or ‘invention’ of trainers themselves.


      To reiterate, this Hall of Fame is not one that is made up of my own personal taste in sneakers. However, just for interest, or as a bit of background, or perhaps just to cause some debate, my own top 10 list would be something like this:

    

  


  
    
      At the end of this chapter we can then look at the training shoes that have been made famous by the stars of the stage and screen, as well as those that have been endorsed by the giants of the sporting world.


      So, ladies and gentlemen, come with me on a trip through time. To find our first entries in our trainer Hall of Fame, we really have to dig deep into the annals of trainer archaeology. Indeed, we have to go back to that mist-shrouded time before trainers even existed...

    

  


  
    
      1 adidas ZX250


      2 Nike Air Max 90 (black/red)


      3 adidas Trimm Trab


      4 adidas ZX500


      5 Nike Wimbledon


      6 adidas Stan Smith


      7 Nike Air Max 1


      8 Puma State


      9 Nike Air Max 95 (grey/green only)


      10 Nike Hawaii
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      If I could include sound effects I would insert them here. But I can’t, so instead imagine all the time-flying image clichés you can muster – swirling mist, hyper-fast ticking clocks, calendars turning themselves backward and so on. You’ve got it. We are, rather contentiously, going to try and start with the first of the first.


      This issue could rage back and forth and is mainly fought either side of the Atlantic. Claim is mixed in with counterclaim for all manner of ‘firsts’ in the world of trainers. ‘We were the first to use vulcanization,’ comes the cry. ‘No, we were,’ is the inevitable retort. ‘Ah! But we had the first rubber-soled shoes…’ And so on.


      Although there were various developments in the use of bonding rubber to canvas throughout the late nineteenth century, and these ‘plimsolls’ were utilized for ‘leisure wear’, not many of these shoes were actually produced for sports. Although Dunlop and Converse were undoubtedly involved in initial trainer development, it was not until 1917 that Converse developed their basketball shoe, the All Star, and Dunlop was not even a sporting brand until 1928. However, one company that is still in existence today as a major sporting brand developed the Running Pump.


      That company is now known as Reebok, but it was way back in 1895 that a certain Joseph William Foster, a runner living in Bolton, in the north of England, developed running spikes for fellow athletes. By 1904, he was selling his ‘Foster’s Running Spike’ to a worldwide athletic market. But it was sometime around 1905 or 1906 

    

  


  
    
      that Foster developed his ‘Foster’s Running Pumps’ designed for athletes who ran on roads and, rather strangely, wrestled. These very early ‘pumps’ can arguably be claimed to be the first trainers/sneakers/pumps of all time.


      A new industry was born, and the entrepreneurial Foster marketed the running pumps with remarkable zeal, and so the company grew. Initially developed under the guise of J. W. Foster and Sons, eventually, in 1958, the control of the family business was taken up by Foster’s grandsons, and the brand we know today as Reebok was launched on the world.
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      famous Goodyear Tyre fame) patented the process known as ‘vulcanization’ in order to create industrial rubber.


      The story moves on to 1892, when the U.S. Rubber Company began producing (using Goodyear’s techniques) rubber specifically to be used for the soles of shoes. These canvas shoes with rubber soles became known as ‘croquet shoes’, after their use by players of that genteel sport. However, U.S. Rubber comprises up to 30 assorted smaller companies, some producing these shoes under a variety of names.


      It was in 1916 that the two stories converged, when Goodyear and U.S. Rubber combined forces to form a new company. With the demand for rubber-soled footwear increasing, the company decide to produce an entirely new rubber-soled shoe. But what to call it? Initially the name was going to be Peds (from the Latin meaning ‘foot’). But fate intervened, and it turned out that this name was already held as a trademark. The choice then narrowed and came down to either Veds or Keds. Thankfully, in a decision that avoided any future Star Trek connotations, Keds came out on top.


      Keds were not only an early form of sports shoe, they also helped popularize the term ‘sneakers’. This came about when the advertising firm behind Keds decided to appropriate the term that had been used in the late nineteenth century (describing quiet, rubber-soled shoes) in order to increase product awareness of Keds.


      The company grew and in 1949 Keds launched a line of shoes aimed principally at the basketball market. This specialized line of footwear was known as Pro-Keds, and it is by this name that we know the company to this day.

    

  


  
    
      It was in 1917 that Keds, supported by this dubiously ‘catchy’ advertising slogan, were released in the United States.


      Behind the introduction of Keds, 


      lies a tale of two protagonists who were to effect the world of footwear forever. The story begins back in 1862, when Charles Goodyear (of today’s 

    

  


  
    
      If you want shoes with


      lots of pep, get Keds. 


      For bounce and zoom in 


      every step, get Keds.
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      The Converse All Star: what more is there to say about a living legend? Hardly changed in construction and appearance since being unleashed on a growing basketball-interested public in 1917 by the Converse Rubber Corporation, it is the oldest sneaker still in production today, as well as the best-selling sneaker of all time.


      Initially available only in black, the All Star didn’t really take off. However, four years later Charles H. Taylor, a basketball player with the Akron Firestones, joined the Converse sales team. Taylor travelled the country hosting basketball clinics, after which he would sell All Stars to aspiring stars. By 1923 ‘Chuck’ Taylor had been so successful that he was consulted about modifications to the shoe. On his advice, greater ankle support and increased traction were incorporated. More importantly, in what was the first case of athletic endorsement, the name Chuck Taylor was added to the ankle patch. Taylor went on to become the official fitness consultant for the entire U.S. armed forces, but before that he made what must have been one of the worst business decisions ever. When offered a royalty on every shoe sold, he opted instead for his favoured bonus – a new car every year. Since then, millions of pairs have been sold.


      Due to demand, off-white ‘Chucks’ (as they were known) were introduced. After years of basketball teams dying their off-whites in team colours, Converse eventually reacted to demand and, in 1966, produced new colours. By 1968, Converse had 80 per cent of the sneaker industry, and Chuck Taylor was inducted into the basketball Hall of Fame.

    

  


  
    
      Chucks are now seen in myriad colours and patterns and have appeared in more than 100 films. Around 30,000 pairs are sold each day worldwide and by 1997 over 550 million pairs had been sold. The design never seems to go away. Picked up by skaters and New York new wave, among others, Chucks always seem to have a following somewhere in the world.
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      Everything needs a beginning, and I suppose we could say that it all started back in Britain in the 1830s. This was when a certain John Boyd Dunlop discovered how to bond canvas to rubber. In the 1890s, Dunlop’s Liverpool Rubber Company started to develop sports shoes, known as ‘sand shoes’, so named because they were worn at the beach by Victorian vacationers.


      It is from these shoes that the term plimsoll was applied to sports shoes, as the point at which the canvas and rubber was bonded supposedly looked like the Plimsoll line found on ships’ hulls. These Dunlop plimsolls became all-purpose gym shoes during the early years of the twentieth century, but 1933 saw 


      the introduction of the shoe that would go on to become a design classic – the Dunlop Green Flash 1555. This shoe had higher-quality canvas and incorporated a herringbone pattern on the sole for better grip on the tennis court. It went on to become one of the biggest selling sports shoes of all time and is still made today.


      The great British tennis player Fred Perry was Green Flash clad when he went on to win Wimbledon three times in succession from 1934. From this point on, the legend grew. Dunlop has sold more than 25 million pairs, with a million a year being sold in the U.K. alone at the height of their popularity.


      With the advance of trainer technology and fashion, Green Flash lost some street credibility. However, form is temporary, class is permanent. Times have gone full circle, 

    

  


  
    
      and Green Flash is enjoying its moment in the sun once more. Dunlop even hooked up with young fashion firms, such as YMC, to give the design a make-over.


      In the high profile world of fashion and sport, few styles bear the test of time; even fewer become design icons. The Dunlop Green Flash lays claim to both.
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      indoor soccer kit, it was initially made to give better traction for those playing on ice, snow and frozen ground.


      The shoe is made with full-grain kangaroo leather with a reinforced suede trim. The toe cap has extra strengthening to give added protection when kicking the ball. But it is not for these facts alone that we respect the Samba – this shoe is a classic.

    

  


  
    
      The adidas Samba is included in this Hall of Fame since it is the granddaddy of adidas shoes. It holds two records for adidas: it is not only the company’s biggest selling shoe of all time, it is also the longest running model still in production.


      If ever a shoe could be called ‘old skool’ this is it, and quite literally, too. The Samba is usually the first trainer that many people remember owning. It was the shoe that your mother bought you at about seven years of age to knock about in the schoolyard playing soccer. Later on, it did have a fashion following among those who were into simple, classic design, but this is probably the one shoe in the Hall of Fame that is still primarily used for its original sporting intentions.


      Although the Dassler brothers had been producing sports shoes since the 1920s, it was 


      not until their acrimonious split in 1948 that Adolph and his brother Rudolph went their separate ways that adidas was formed. This fascinating story has the plot a good soap scriptwriter would die for, and is told elsewhere in the book (see pages 88–91). However, to summarize here, Rudolph went on to form Puma, while Adolph formed adidas.


      This bit of background is retold here in order to give historical perspective to a shoe that is still in production today. Adolph had long geared his sports-shoe production to meet the demands of the people who would utilize the shoe itself. Being a keen soccer player, he had many contacts within the sporting world. Thus, it was in 1950 that adidas produced the Samba, and although the shoe is now commonly included as part of an 

    

  


  
    [image: ]
  


  
    
      44

    

  


  
    
      hall of fame

    

  


  
    [image: ]
  


  
    [image: ]
  


  
    [image: ]
  


  
    [image: ]
  


  
    [image: ]
  


  
    [image: ]
  


  
    [image: ]
  


  
    [image: ]
  


  
    [image: ]
  


  
    [image: ]
  


  
    [image: ]
  


  
    [image: ]
  


  
    [image: ]
  


  
    [image: ]
  


  
    [image: ]
  


  
    [image: ]
  


  
    
      TRACKSTER

    

  


  
    
      A Massachusetts-based company, New Balance started in the early 1900s, but in those years it had been mainly involved in orthopaedic shoe development, concentrating on arch supports to give wearers ‘New Balance’. Up until 1961 it had made only small forays into the running world, but the state capital, Boston, was fast becoming a major base for marathon running and athletics in general.

    

  


  
    
      After a few attempts, the company finally produced the model that not only launched the company onto the sports shoe market, but also left an indelible mark on training shoe development. This model was the New Balance Trackster. Two major features really made it stand out. First, the Trackster was the world’s first performance running shoe made with a rippled rubber sole (later adopted by many other companies). Second, it was the first model to feature ‘width fitting’. This feature is seen by those at the company as its major unique selling point.


      Width fitting means that the shoe is available in a range of different widths, using a sizing system that starts from a narrow ‘2A’ and goes up to an extra-wide ‘4E’. To this day company representatives constantly measure people’s feet at race events throughout the world and have discovered that more than 50 per cent of participants require non-standard width fittings.


      However, the Trackster is also unique in New Balance terms, as it is one of the only models produced by the company that does not use its unique numbering system to differentiate the various models.


      This groundbreaking shoe is being relaunched worldwide in selected outlets in 2003 as a tribute to the importance of its unique features.
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