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Garrett Richards
1127 Aimee Lane
Houson, TX 82011
9559443359
Ialmer@hankelcom

SUMMARY Mo than 1 yeasofprfessionlsevies nd mrket development expericnce desling wih st paced
apidy expanding compancs. Experise ncludes divers global exprince n busicss developmen, eaionship-based
ale, stcay devlopment nd prograryproect management, Adept i bringing emergin producs & sevces 1o markel,
g new busineses, g relonahip managemen nd iz g compies oyl environmens

PROFESSIONAL EXPERIENCE.

2003 Presenc

19972003

HANKEL INTERNATIONAL INC. HOUSTON, TX
Cofounden'CEO

Responsile fo hulding ad eadin S5 persn hsinsspocess ogsourcing (BPO) im it sevice cenier
i Bangaloe, Idi o dliver Finace and Accounting (FA) sevies to mide marke CPA fims. Since
2003 Taunch, esporsibliis inclde sy & businss devlapment, s, and solton arhicure
Exaiihed Hobl hest pacices i nfasmtue, colaboratng wib esdn conulig frm and
enerrise b e vendors. Curendy oveces iy operations. Highlightsincide

 Busines Startup- Authored SaiLesder bsiness e, plan and s, Securd vt Fuding
and s valustion. Bult rong eam o topmansgers. Etblshod fehnology rchiccure, Ld nal
cints through the BPO process.

« ExccutiveLeadership Leads the Sl sder magennent tam. Acts 1 primary spokesperson o the
i, Provides visionand motvaion. Lesds egagementswihdirs

HEWLETT PACKARD CORPORATION (VIA COMPAQ ACQUISTION)  HOUSTON, TX
Direcor, States & Basiness Developmen. Enteprise ysiems Group

Responsile for dentifyin, devloping 0 exccing gronih srtgies for the S4B ek bsed sever
and storage business it Conduced amlysis f new markets incloding assesing market size and
esbilty. Defined and sized the opportuty (TAM. SAM, SOV and projcted poretal lng.trm,
revemes. Monitorod ke mrket and technology trnds witin the cxosysien and. rcporcd on
Gompetons alliances & parnership actvite. Bult a1d managsd o team of S BOMs while groving
ddiional escnuesrams of $16OM anmvally.Same ofthe highighis nclude:

Koy Straegic Deals with Broadeom & AdaptecSuccesiully soursed and_negotsted
malinillion dollar complex dsls il Brosdeonrs Serveovorks Divison and Adptce, The
Broadcom den inclded iensing of orage echnoloy (o incusion in Serverworks chipts. The
Adaptc dealincluded the ensing and iteratio of (C nd soage mangement sowar. These
e icreased he alressable market fr these chmolagis by 3, creating & yaly s o und
e devlopment

« Budncss Stratery—Mamged gy desclopent for snior management. Conducted market
Scgmenation snd compeior sy, wehich included conducting customer vievs resarch,
arlysi. Based pon hecompetie ascape and sconomic vlueanalyis (EVA) recommended nd
prioiized {SCS1, Infitand, SASSATA ponflis seaezy. Analyzed potenial ey sratesies
ncluding parnersbips, Tcensing. and M&A. Derelopod snd evangelzed busines pln t rean
ol postTP merger

= Venture Capital Community Algament—eoified s managed rlaionsips with lsding VC
such 3 Austin Ve, TnnoCal Ventues, s Parocrs, and il Capil This providd s
plafom by whih Compiq could inflence carly siage companies developng et generation
{echnologis via dicet cquity investment o roodiap ationalzation. Advisory Boud Membee o
Plays Communictions. a SCS]scon siartup (e acquied b Adapce).

+ Venture FundingEalustd 75~ sartps. ulfmacly investd in o s deals oaling SSM.
Recommended no 1 develop e busnes o ventrefor Parable Data Center Sty (Secure
i based upon anlyis o bsiness cas, marketsng, and corport staegy. Strt-upsoon afler
il forbankrpicy prtection; decion saved Compd aver STM i proprsed imvestment

Manager, Marketin & Business Operations Soruge Poduts Group
Promoed i anly 9 months (ypical promotion s 2.4 7). Recponsible fo maraging markeing and
usincssoperation activiie wid spcic fosus on emepise HDDs, b swithe, nd sorsge amays
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Teresa Townsend
eresa@aolcom ¢ 24 East Tillman Stee

scltow

Obicctive

To obtain  positon in maketing o adverising.

ation
Bradiey University-Peoria, 1L May 2008
Bachelorof Ans in Communication

Photography concenttion

London, England program paicpan, winir 2003

Esperience

‘Account Manager/Project Coordinator, Burkhart Cain Associates 2004-Prescr

+ Conceptalzed, deseloped and managed e et projects wisling over 2% of e fen'sgross bl
phed and diectedartwork or 150 prjetsimclding print prodction for colliecal pices nd meda

el vendo client eionsips

Managed account for e tind arges ombvikdr i Idisna with s s ilings of 4.3 milion dollars

‘Managed enor Ftfment ommuniy egionalcSmPREnS IGOMSSIg S s i the Midwest

sablished anew organzationl proces 10 hlp inermal srctureand work low

Managed all lien campaigns o ensure pacementan deadlins of designand media

MarktingPhotography Iner TheClirn's s o ol summer 2003
Pubished photograph in Noverber 2003 s of i magazine with a irelation of 900,100

Overauld department’s photogrspic arcivesystem contining more than 40,000 images

Helped manage 15,000 studio tensformation from  m 03 digial nvironment

Shot and produced gt photogaphs pblished i bimonthly magazin, distibuted 0 ver 1000 donors

ook dozens of muscum picuresusd for markeing malerials inclding yers, dirctmail and newsleers

Photography Intern, Jewish Federaton of Indianapalis, Summer 2002
o Shot several phoographs promoting organizaton’ servies o fndessing ffos

= Pubished phoographs i oy newsletersand diee il pices used over o year peiod
o Eflons hld fundraising nerease 20% in 2002

National Extension Team Member, Sigma Deli Tau Soroit, Carmel, IN, 1 2003
+ Selcte o work with ona sorrity headuarers 10 hlp Launh and arsiion new chaptrsntionwide

+ Helpd establshchapters o th sroiy at Collge of Clalesion and Purdue Uiversity ith over 24 e eah
+ Organived nd submited icorporaton nateil o Ntioal Pahellenic Conferce

Photography Exhibits, Peoria, linais and Indianapolis, Indiana 20042005
- “Dumn trough he L  contemporry i ar hotograpli exhibiion ofover 30 picees an display for s moni nd eviewed
n Nuvo magavine a weekly arts publcation i the e Indianapols e

s/ Interests
“Actuess, Singer, Dance, Indianaplis/ Pecia Community Theater, 1996 Prest
Member/Arist Indanapolis A Cnter

Scholanbip lai, Recrument Chr member, Sy el Ta Soroiy, 2001 Presen
Preent Child Abuss Americs, Make s Wish Foundation Voluneer, 2000 Prscnt
Inerests include,sogig,aveling, cooking and bot i blloning

ceeeep
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Ethan Everest
S831 E. Eastvik Stret Phone: (416) 378-5671
Fasthay, CA 44562 Emai: cthaneveresiyahoo com

Prafession
Accomplished human resourcesprofessionl secking psiion na edium 0 argecompany tha wouldapply

advanced derees in humanresource and business management, along with eight yearsofbusiness and benefits
adminisision experience,

SUA Insurance Company, Chicago, inois 12008 to Prescnt

Human Resources Adminisraor
‘Manage the overall human esources fusction of a sar-up Property and Casualy nsurane company in downiown
(Chicago, which has since doubled n i, Responsible for ey recruiing. benefitsadmiisraion, ind
employee relains. Developed he compensaton program and pefomance mansgerment polcy

 Oversesall drug scrsning,background checks, and efeence vriicaton

= Provide beneisorenttion and carollment suppot 1 oganization, which ncludes medicl, dental, STD
& LTD, ife inarance, and leave of absence.

« Responsible for mainaiing vendor relationsips for benefis and payroll.

= Maitan personne e 0 nsure completenessand compliance with edera and sae aws.

« Facilite inernal tsning and coordinae outsourced traiing prograns  meet the needs of the conpiny
orregultory requirements.

* Conductexitnterview and process emirnaton of employees.

BeneTemps, Needham, Massachusets 1172004 10112005 (Contractposiion)
{malemeny R
Contracted to st Withthe implementation f s lintsfor ADP TotlSource, whih s ne ofthe lrgest

Profesional Employer Organizatons i the world. Mainained clen dts, reviewid employment marials o new
clien cmployees, and provided angong support 0 the implementaton secialist n conducting audts and providing
nformaton o lens.

Reviewd clent New Hir booklets fo accurscy.
Handled client ssues i the sbsence of the implersenation specialist,

Responsibe forflfllment of Welcome Packages, Clit Source Binders, and Orentaion Packages.
Malntained iformtion on new licni n acking sysiem and reporied isues o the implementation
specalis fo furher rsolution

Kelly Serviees, lornce, Alsbama 12004 10972004 (Contractposition)

Managed a temporary salfof aver 450 employees for Sra Lees food pocessing cly. Respansible for lfcycle
recruting, sty orentations,pant tours, employee rlations. and lent eltions with Sara e managerment.

 Conducted New Hirs Orentaron: completed and vrifedall new hire paperwork i L9's, WA's).

 Conductexitnterviews and made recommendations o upper managerment fo process nd work low
improvements.

 Workers Compensation-— Fisst repot of sy

« Represeniedorganizaton at ncenployment hearings.
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Peaplesoft
Enterprise HCM 8.1
Global IR
Implementation
Healhear Idustey
Forune 500

PeapleSoft
Enterprise HCM 7.5
Global IR
Implementation
Heahhear Industey
Forune 500

PeapleSoft
Enterprise HCM 7.5
Glabal HR
Implementation
Information
Technology Indusiy
Forune S00

Pricevaterhouse
Coopers

Equiax

and supporting values (codes) o create framesworks that ae usable across

Providedalemaive resolutions o dispasiton iems (gaps). documentedpresened

proposal, and evaluntd level of oo

& Recommendsd atmatives o customization 0 best meet the clent’s business
processs rquircments

5. Prepared fnctional design documensationfo proposed cusomivations and
collborated with Technial Developers o develop the cstomizations.

Global Human Resoures: Caneron ld e User Acceptance Tesing (UAT) eflort for §
Countries moving t PeopleSoft HOM 5.1 at  Fortne 500 Healthcre company.

Globy

Delisered an oversll UAT sirtegy, esin stndards and benchmarks for this cfor.
Developed and ansated all he requied documentaton for UAT.

Coordinsied the UAT effots within eah ie and managed the clien and onsuling.
team through compltion.

Human Resources: Cameron povided fuctional supportthrough e asessment

and desig phases for PeopleSoft HCM 7.5 implementaion fTortat a Fotune S00
Healtheae company.

“Ths ffot consstd of mrging the HR functions of two campanics ino one and
producing a FitGap anaysi for PeopleSof' abiity to meet the requiements fo all
U5, and UK. cmployees.

1 Asisted inrequircments gaerin sssions nd documeed requirements,

2 Identified and documented"As-Iy and To-Be’ process Nows.

5 Asised inthe FitGap analysis for Administer Workforee and completd the

4 Provided altemativesoutions 0 gaps denified and evalatedfevel of effor

Global Human Resoures: Cameron served ss the Fusctional HR Implementstion Lead for
e PeopleSoft HOM 7.5 implementaion at a Forune 500 Information Teshnology
company

He ld. coordinated,andprovided support urin th desgn,implementaton and
suppart phasesfor the following Asia Pacifc counry implementatons: People
Republic of China, Hong Kong, Tawan,Japan, Sngapore, Austalis, New Zsaland, and
i,

Maintained the project lan and managed the clientconsul

implemenation.

2 Manage the implemetaton and conversion effrs fo the Pay Adjustmentand
Global Beneit modules throughout 50 countics.
Managed allcounty inerfce development.

& Managed al effors for a cusomizaion fn Ausali, New Zealand, nd Ff or
Totl Remunerton.

5. Assumed the responsiilis assosated withth development,implementation, and
{estng o  posion reation program.

& Worked with both the functional and tcchical staffconsulants 0 consert the dat

detcnmine the database structurs and migeion, and t cnsure the functionaliy met

e arigial defined scope.

' eam throughout

‘Senior Consultant: Worked for PWC a5 a Senor Consultant n the PeapleSof pracie
Lead several large ngagements i implementing PeopleSt's Human Resouree
products globally,

‘Senior Consultant: Cameron was a key player in Equii'ssystem implerentation o
‘GEAC SMARTStream, Human Resourceand Payrll modulee (formerly D &
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Relevant Background
BOYLAND & KINVETTA INC., Freedom, LA

Vice President, Equity Research. National cquity-marketing manager, institutional s
writer, equity analyst, market strategist

+ Doubled fim's rescarch output in 8 months with no stafFincrease.

* Managed all media contact for 1987 market erash (TV, radio, and print)

les. senior

DAN NEWMAN, LLC, Freedom, LA
Vice President, Equity Research. National equity-marketing manager, institutional sales, senior
writer, equity analyst, market strategist.

* Increased firm's rescarch output fivefold in 6 months with no inerease in staff”

CLOUT EQUITY, Freedom, LA
Vice President, Equity Rescarch. National cquity-marketing manager, institutional sales, senior
writer.

+ Managed rescarch output for most productive Wall Street firm in history (Greenwich poll)

* Increased firn's research output by 50% in less than 12 months with no increase in staff

KOBUSSEN RESEARCH COMPANY, Freedom, LA

Speechwriter, Editor

+ Wrote fime- and content-sensitive specches for top corporate management. Wrote, edited,
designed, and produced complex, large-scale rescarch reports (with exceptionlly heavy graphic
content) on a wide range of energy-related subjects for worldwide think tank.

Education

MA—Thesis Program, English Literature, University of Louisiana

BA—Chemistry/English Literature (double major), Indiana University. James A. Workman prize

‘nominee for Outstanding Senior English Student
Speaking Engagements

« Featured speaker (national events): University of Louisiana Annual Technical and Professional
Writing Symposium, Environmental Hazards Convention and Exposition

* Featured speaker (regional events): Interational Association of Financial Planners (MS, LA, and
CA), Texas Society of Certified Public Accountants (Houston and Dallas), National Association
of Investors (LA, NY), Southwest Communications Association

Certifications

* NASD Series 7 and 63; Lovisiana Life Insurance license

Awards and Personl Development

= National Endowment for the Humanities creative writing award

= Bronze medalist, 2004 Califoria Statc Master's Track Cycling Championships

* Volunteer—Cedars-Sinai Medical Center POOCH program (my Labrador and I visit AIDS and
cardiac-care patients as part of a comprehensive-care initiative)
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Va Pensicro, Evanston, IL
1998-1999
Cook/Pastry Chef

University of Minnesota, Minneapolis, MN
1996-1998

Teaching Asistant

Gorman & Company
1994-1996.

Exccutive Asisant

Standards Institute, London, England
1994

Public Refations Coordinator

‘Quaker Oats Company, Northbrook, IL.
1993
Gatorade Sales and Marketing Assistant

Education

M.A. in English literature, University of Minnesota, 1998
B.A.in English literature, University of Wisconsin-Madison, 1993
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« Developed agency comperive analyss sandards and process for St Louis office
Key player i developing communicaion sirtegie o align public rlations,outresch and inernal
commurications fo cints,

+ Designed and conductd national rescarch study o Inner City eens.
Lo for providing analyss and recommenditions based on both radiionl and non radiiona escarch
+ Trained, mentored and coached Assistany/Media Planers,
+ Paricipated n successfl new business piches
MOTTERT, KRIEGER & ASSOCIATES 1996199
Mdia Planger/Buer

Clent Responsibily: The Brown Shoe Company: Life
and Buster Brown Total bilings: 10 million.

ride Naturalizer; Natu

UNITED STATES ARMY 19922000
Computer Logisic Specalist—924
o2 yeamsacive nd 6 yoarsrserist.

EDUCATION/TRAINING

Kansas State University of

anbatten, Kansas—BSIBA 1992-199

Burke Instute Training: Moderating. Brand Positoning. Specilived Qualiaive 2002-2004
with Chikden, One-on-One nerviewing

Account Phnners Conference 2002-2005
Chicago Porflio School eaching “Planning 101" to Copy Wriers & Art Diectors Present
Chicago Porflio Schoo taking Crative Wriing. Present

COMMUNITY SERVICE/ACTIVITY

St Lovis Crsis Nursery 1998-Present
Chicaso Maratbon—ALS Foundtion 2002-2003
San Dicgo Marahon AL Foundaton 2004

Marketing Char for Ntioal Vienam Veterans Art Museurm Present
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Marc Pelham
123 King Drive ¢ New York, NY 22441
212939985 ¢ marep(@ gmailcom

EXPERIENCE

WRIGHTWOOD GROUP, New York, NY, 1989-Present
One of the world's largest advertising/communications holding companies

MEDIAEDGE:CIA, PAYROLL MANAGER, 2002-Present

INC. MANAGER, HR AND FINANCIAL SERVICES, 2001-2002

 Manage entire payrol process for company with more than 850 employees

« Project lead for intense,fve-month consersion from PeopleSot 0 SAP overse:
aspects oftotal company transfer —process typically takes atleast one year

« Rectified and reconciled 400 employee records including salary history.

ransactonal history, and hire dats to insure suceessful tran;
« Managed customization of several key filds and imported all
« Saved company thousands of dollrs in consulant fees by effctively managing
all aspects of the conversion

= Establishing company’s firs-ever lemporary worker payment process impacting roughly
150 workers annually

« Recommended and secured approval for management noification of all employee staus
changes

= Enbhanced Sarbanes-Oxley process between HR and Finanee insuring compliance and
dramaically improving work flow

« Building a vacation database in SAP to help automate vacation sceruals for complicated
intermal poicy wi

« Maintain deailed salary forecas for up to 60 open positions, aligning budgets and client
approvals with salary changes and internal tcansfers

= Launched company's first-ever payrolltax reconcilaton process for S2MM in monttly
payroll

« Prepare semiannual salary planning worksheets disributed 0 upper management
outlining rase eligibility for all employees

= Assistwith profitability analysis insuring appropriate employee position disti
company increasing revenue 30% in the past four years

« Maintain client billing rtes fo 40 positions company-wide

= Compile annual EEO, Towers Perrn, and Workman's Compensation eports

= Contibute o several projeets outside th traditioal realm of Payroll and Finance:
including: preparing separation agreements, conducting exititerviews, managing
employee elatons issues, planning conmpany-wide events, and asisting with the
performance review process

ALISON ADVERTISING, INC., PARTNER, PAYROLL AND TAX MANAGER, 19892001
» Managed weekly and semimonthly mulistate payrols for 2600 employees at eight
companics
 Reduced as labilites from $4.5MM o 100,000 by negotiating with auditors and ax
collectors
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Gina Gleason.
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Milo Jay
851 Sacramento Sret ¢ Southshor, NJ $7315
8434819870 ¢ milo@yahoo com

SUMMARY

Seasoned salesprofessional with more than 17 yearsof experience representing  wide varity of

Kitchen cabinetry ines across New England and New York/New Jersey

Proven track record ofsuccess having successfully launched several new lines through network

of strong, esablished industry relationships

Dedicated manager with background leading teams as lage as 14 and oversecing more than

S4SMM in sales annually

Recognized industry eader with expericnce at some of the most prominent manuficturers in the
and having served as President ofregional rade association

EXPERIENCE

KEN CABINETS, MANUFACTURER'S SALES REPRESENTATIVE, Kensin, CT, 2002-Present

WARD'S Cal

KRAFTMAID CABINETRY, REGIONAL SALES MANAG!

‘Grew business to more than S2MM in sales rom nothing n less than three years representing
four distint product lines across New England and Northem New Jersey New York

Developed 25 accoun rlationships with both new and existing retalers including Consumer's
Warchouse, Nuway, and Kitchen Expo

Established significant recognition for previously unknown productfines for b custom and
stock brands including Elmwood Kitchens, Helmstown Vanities,and Haas Cabinets

‘Generated positive cash flow in firt. four months while regisering 545,000 in sales n year one.
Launched new high-end cabinetry line in Northern New Jersey and New England opening 12 new
accaunis i first year

INETRY, VP OF SALES AND MARKETING, Clanton, AL, 2001-2002
Managed, hired, and trained inside/outside sale force of 14 covering 14 states throughout the
Southeast

‘Oversaw budgeting, operations, and logistics forunit generating SIOVIM in sales anually
Dramatcally increased customer base by revamping outside sales force rlationships, rimming
xisting roster and adding six new agencies

Developed organization's fist-cver start up sales kit for sales repeseniatives ond new dealers
Launched fully integrated markeing and sales program distrbuted o more than 100 retales,a
overhauled company wet

Substantiall inereased profitabilty and sals by spearheading major revision of product pricing
tructure across more than 200 individual tems

Middlefield, OH, 1991-2001
Directed team of five Sales Marketing Representatives generating S42MM in annual sals across
nine Northeastern states and three Canadian provinces

Increased sales 130% from 19961999 by revamping trvining and overhauling sals goals
Exceededimet sales goals e

Ranked first in sales out of seven regiona sales managers for five consecuive years
Drove temitory sales from two stores and $TMM to more than 86 stores and SATMM,
necessitating trritory slit

single year
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- Developed/managed on-going consumer loyalty building program for test market
- Broad-based marketing program for national introduction included general TV,
Direct TV and print -S20MM

Pepto-Bismol Stomach Remedy

- Managed introduction of Maximum Strength Pepto-Bismol. National marketing
program included TV print, radio and outdoor—S22MM with S 10MM allocated to the
Maximum Strength line extension

- Doubled annual share objective in less than six months with minimum cannibalization
of parent Pepto brand

- Explored/tested various flavor flankers to original Pepto-Bismol

- Analyzed the stomach remedy category and consumer to identify segmentrget growth
opporuniies and positioning of the Pepto brand franchise

Krafi General Foods:
100% Natural Cheese, Kraft Light Naturals, String Cheese:

- Responsible for national TV campaign for 100% Natural cheese

- Started highly successful advertised intraduction of Kraft Light Naturals in major lead markets.
- Re-introduced String Cheese as fun food targeted to kids

Jessica Grey, Inc.
1984 t0 1986
- Helped start small women’s garment manufacturing firm
= Responsible for financial planning, business and marketing plans, pricing/loan
generation
= Helped penctrate larger scale stores, .., Talbots, Nordsteom, ctc.
= Strong client and supplier contact

EDUCATION
Master of Science in Advertising and Marketing, Northwestern University, Chicago
MBA, Keller Graduate School of Management

Master of Ats in English Literature, Panjab University, India
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471223 Diamond Square, Detroit, M1 48362

home phones (442) §72:8912; business phone: (853) 832-8931 email: ddarduno@yalioo.com

Dan Darduno

JOB OBJECTIVE
System Programmer/Analyst
BACKGROUND SUMMARY
" Nineteen years of experience in developing, debugging, esting and
plementing large scale softwre engineering projects
* Strong mathematical and business appliction background
* Excellent logica problem solving skills
* Highly morivated and working independendly
* Good leadership and team player skills:
QUALIFICATIONS
Hardware TBM Mainframe and PC
Operating Systems OSMVS, WINDOWS, MS/DOS.
Software ‘TSO/ISPF, JCL, ControlM, SyncSort,FileAid, Quick, Excel, Visio
Databases IMS, dBase, DB2, Access, Alpha VTV

Programming Languages

WORK EXPERIENCE
1996-present

Environment

PLI, Fortran

BOL, Assembler, Pascal, Visual Basic, PL SQL,

e o, Northfied, M. Senior Programmer/Analyst
Led a four-member team in developing and implementing Stais
System for General Motors Corporation
In just one year, the number of dealers purchased the system, increascd
from 20 to more than 200

* Created, realized and supported various business applications for Ford,
Daimler Chrysler and Asian Imports manufacturers.

Generated combined revenue in excess of $100,000 per year

* Re-designed, coded and enhanced Marketing Vehicle Registration System that
produces hard copics and on-ine monthly report. Decreased production run
time from 3 days to less than 6 hours

* Developed and maintained IMS/VS application program that updates batch
and on-line hicrarchical databases during annual automabile conversion
Saved more than 90% of man-hours by computerizing process

* Quickly leamed application software; analyzed and updated both open and
mainframe systems.

PLIL, SyncSort, Quick, Assembler, IMS, ControlM, Visual
Basic, SQL, €, Excel, Access, Visio

cal Analysis
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Margaret Baptiste
782 E. Marberry, Unit 47.
MeHenry, Ilinois 60682
Mobile-773-842-7227
Home-341-722-8482
mbaptiste@msn.com

Key Asses
Strong St Skill sreprencuria Busines Experience
Leadersip and Prsonnel Development Skils  Clentand Ageney Experience
Extensive Financil Managemnent kil Bl Chip Packaged Goods Cliens

[ines Experience

May 2000-September 2001 dsertising Worldwide
Mimncapolis, Mimesota Account Dirctor
Responsvilies:

L team mansgement of Holiday Inn Hotes, the sgency’s most profable sceount.
« Managementofresource allsstion insuding Stmtogic Planning, Creative Services and Medis,
= Persomnel management o 3 Account Managers

‘Addional Responsbiiis:

" Account irector-Fallon Giobal Expansion working on South American and Asian offcs.

« Account Direcior- Caux Round Table-A global business b organizaion

Achievements

" Holiday I’ “Mark” campign won Gold Eie in 2000,

« Co-Author of successfl new busines pith and RFP response for integratcd markeing pitch with
Fallon Inractive for Bass Hotels sccount.

= Developed new Brand bluprin for Holday I and proposed Brand Architecure fo Bass Hotes.

1997-Apel 2000 L. Walter Thompson Advertsing
Torono, Canada ‘Group Account Dirctor: Kraft Foods Canada

Responsibilies:

" Led tcam managementof 10 active brands including Kraf Dinne, Philadelphia, Nabob, Miracle Whip
and Singles.

. Financial responsibity fo profbiiy and rsoures allocation o sccount

= Persomel management of 3 Account Managers aad 2 support safl.

Additonal Responsibiiis:

" Active Role in New Busines Pitches including wins on Shell Ol nd Kraft Dirct Marketng.

« New Business Development Ditector-Reti Segment.

Achievements:
" Developed over 20 eevision spots and mulpleprintandradio campoigns for Kroft Foods,

W rceived incremencal financial bous of 3% ofrevenue based on Account Servie ating in 1999
Developed sttgic positioning and managed creston of Kt Dinner copy that won Gold ~London
Inemational Advertising Awand Best TViCinema Food
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« Hosted weekly agency/client status meetings (o track work progress and manage deadlines
« Participated in several new business pitches and advertising award subissions

The Brinson Founds

ion—Chicago, IL March 2002-May 2003
Marketing Communications Consultant

Guided the design and production of all annual reports,informational brochures, offce signage, and
Website production for a Chicago-based, international charitable foundation

« Managed ihecreaiv development and exccuion ofal foundaton collateral
« Superised utsde vendors throughous producion process

« Dircted rantee contens deselopment o inclusion n collateral

Backspin Productions, Ine.—Irvine, CA August 2000-October 2001
Account Manager

Responsible for managing all accounts consisting of national golf course management companics
including American Golf, Heritage Golf Group, Wester Golf Properties, and Environmental Golf

« Developed brandingintaives and marketing svtcgis,intgrating iradiional print mediums with Web, CD Rom,
and eCommercials

Conductd in-depth market rescarch 0 ascertan nedsand demandsofcints and users of end prodcts

Drafed and negoviated servce coniracs fo il accounts

Oversaw the developmensofdigial divec mail

Supervised the formulation of weby/multimedia architceture and user experience models and evaluated

clientuser feedback for content continuity and flow

‘Western Golf Properties, Oak Creek Golf Club-—Irvine, CA August 1996 July 2000
Director of Marketing and Tournament Sales.

Urban Arena Landscape Architecture—Newport Beach, CA August 1998-September 2001
Ilustrator/Designer

Gary Roger Baird Golf Design International—Santa Ana, CA April 1997-March 1998
Draftsman/llustrator

Related Skills, Activiies, Honors
 BKR “Better Ideas. Better Results.” Leadership Award Recipient 2005

= Golf Professional 1996-2000
« Class President, Sigma Chi Fraternity

Education
Bachelor of Science, Landscape Architecture June 1996

California Polytechnic State University, San Luis Obispo
o Dean’s List for Academic Achicvement
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Mara Malone
5267 North Kilparick # Kansas City, Kansas S7534
556.27.3489 # mmalone@yahoo.com

SUMMARY

« Passionate, 12-year, not-for-profit profsional with Mastersin Social Work

= Scasoned adminisiator with extensive background warking forsate local, and priva
no-for-profit rganizations

« Exceptional writien commanication skills with History of grant witing, grant wriing cerificate,
and more than 50 examples of brochure, newsleter,and other witien work

« Dedicsted “agent of change” having launched more than seven new programs and successfully
sold dozens of new ideas.

Iy funded

EXPERIENCE

(CK, ASSISTANT MEDIA PLANNER, Chicago, IL, 2000-Present
Hyat Hotels, AirTran Airways. La Quinta
= Help compile magarine demographic composiion information for more than 15 publications,
used t0 determine Hyatt magazine buy.
« Prepare quarterly competitve analyses tacking all mediaactvity for 17 key brands
« Recancile more than 245,000 in nnual billings or four elicats resolving all inice:
discrepancis across 130 media vehicles
« Insure accurate placement of more than 200 excutions across print, broadcast, and online
« Provided competitive support data sed on winning La Quinta new business pitch

(£ HARBOR EMERGENCY CENTER, COUNSELOR, Chicago, IL, 2002-Present
. Plan dazens of events or teenage girs in need

« Work parttime overnight shift i addition o ull-time day job

« Counsel gils on variety of opics including personal issues and careers

STATEOF ILL 1997-2000

015, Chicago, 1L,

1LLINOIS DEPT. OF HUMN SERVICES, S

o Planned. organized, and exe
of Human Services

« Created and implemented agency’s firt-ever customer service program provi
jobs forlong-term welfare recipients

« Overhauled medical assstance communication efforts witing 20-page brochure used statewide

= Contacted more than 20 local companies secking employment for disadvantaged familics

= Developed unique department resource i, educating mor than 100 consituents about services,
jobs and day-care options.

CIAL PROJECTS COORDINATOR, 19972000
ted three specal events throughout the state attended by Secretry.

Tocal office

(CENTRIL MAAGENENT SERVICES, PUBLIC ADMINISTRATION INTERN, 19971997
. Planned two outreach program events for poential minority state contractors
= Prepared four bid requests totaling S750,000 distributed to minority business owners statewide
« Managed the daily operations of an office of six and the ctvites of the Exceutive Direetor
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Benson Bryers
5921 East Bridahvood ¢ Brookiyn, NY 86423
664.654.1257 ¢ bensonbryers@yahoo com

SUMMARY

« Seasoned markeling exccutive with cight years" experience developing integrated communication
plans across both traditional and nontraditionl media vehicles

o Extensive experience in market research having developed, exceuted, and analyzed dozens of
qualitative and quanitative studics reaching tens of thousands of consumers

o Strategic business analyst with srong background developing business cases,determining ROI,
and interprting quantitative data for brands including US Cellula, General Mills, and Genentech

« Master'sdegree from Northwestem Universiy's acclaimed Integrated Marketng
Communications program

EDUCATION

NORTHWESTERN UNIVERSITY—EVANSTON, IL, December 2006

* Masterof Science in Itegrated Marketing Communications (IMC); Overall GPA 3.6/4.0

Client-Sponsored Consulting Projects

Alamo Rental Car

o Developed businesscase analyzing meics for rentalcar lesure tavelers suppoting market
segmentation as pat of 1 1-wegk intensive group project

o Selected as project team leader and presented fndings o Alamo Chief Marketing Oficer
delivering winning presentation among, 6 competing teams

Anheuser-Busch

+ Conducted extensive qualitative and quanitative rescarch gauging interest n beer category.
advertising for experimental AB initative

« Developed fully integrated program to trget consumers and trade o drive beer category sles

= Team placed first at presentation to Anheuser-Busch SVP of Marketing

General Mill

« Segmented database of 2.5 million consumers creaing four user groups with unique messaging

« Recommendations intended to drive caupon redemption and cnhance customer retention

UNIVERSITY OF CHICAGO BUSINESS SCHOOL—CHICAGO, IL, 2001-2002

= Took markeing classes Stategic Tools for Marketers, and Advanced Marketing Management
ROOSEVELT UNIVERSITY—CHICAGO, IL, 1997

« Bachelor of Arts in Psychology: EnglishJournalism Minor; Overall GPA 3.7/4.0

EXPERIENCE

PRODUCT GROUP INTERN, US CELLULAR, Chicago, IL, Summer 2006
« Developed a comprehensive awarencss program called New Release Tuesday promoting
easyede suite of new release downloadable data programs
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March 1991
To April 1993

May 1990
NY
To March 1991

February 1988
May 1990

October 1983
To October 1987

EDUCATION:

AFFLIATIONS:

and mission statement to mirror the excellence of the name on the
door

© Wrote and revised marketing plan to keep sales and marketing
efforts uniform
Positioned the restaurant as “The Place to Go”
Created Streamline record keeping system

LEVY RESTAURANT @ McCORMICK PLACE, Chicago, IL.

Sales Manager

« Forecast to meet 4.5 million dollars in food and beverage sales.

« Created booking, contract distributions and filing systems. Worked
with convention trade show ma s for exhibitors, as
well as show management

 Produced cvents for 104000 people. Created ouside sales position
1o clevate sales

BEAR MOUNTAIN INN, ARA LEISURE SERY., Bear Mounain,

Director of Sales and Marketing.

« Responsible for increasing sales from S1
sales t0 $2.7 million in less than one year
Created menus and brochures for sales and marketing tools
‘Worked within the community to create name recognition
Dirccted sales staff of § and operational stafT of 30

lion in private dining

‘THE 95h RESTAURANT, ARA L

Private Dining Sales Director

« Increased food and beverage sales by 25%

« Developed outside sales position

 Planned a variety of affairs for conventions, business meetings and
social afairs

« Coordinated events with purveyors, chefs, staff, accountants and
special suppliers, music, flowers, linens, etc

URE, SERY., Chicago, IL

‘THE PUMP ROOM, LETTUCE ENTERTAIN YOU, Chicago IL
Manager/Maitre'd/Grande Dame

Bachelor of Arts and Sciences, Communications and Marketing
University of Miami, Coral Cables, FL

ISES—International Special Events Society
AMA—American Markefing Association

NACE —National Association Catering Exceutives
MPI—Meeting Planner International
CARA—Chicago Arca Runner Association
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Frank Freidman
557 W, Freseo Drive # Farminglon Fields, FL 65781
7889855567 ¢ rcidman@carihlink nc

SUMMARY

» Dedicated Project Manager with more than 16 years experience across project management,
elient managemen, design, development and mplementation of dozens ofsoflware systems for
Some of the sorld's largest companics.

 Scasoned manager oversecing nationaland lobalteams as large a 85 consultants

 Trusted team member and leader consistently singled out by peers and by management as @p.
performer and selcted to tackle toughet internal and cxtemal issues

 Track record of delvering on-time and on-budget project work for several maltimillon-dollar
projects across Supply Chain Management and CRM

EXPERIENCE

ORACLE-PEOPLESOFT INC, CONSULTANT, Southield, M1, July 1998 Present
Lead I8 Onder-to-Cash projects n diverse industries including elctronics manufoctuing
wholesle disibution, and insurance
Key player in cight new businss piches elping sccure S500.00 inincremental evenue
Selectd o lead global implementation for major clcom gear manufocturer
+ Managed a worldwide cam of 5 consulants fom the US, UK. Germany. Jopan. and
Austala mplementing new softvare system across 12 offces and plats with 300
 Facilitated change managemen processof S-ycar-od sstem for sers ranging from CFO
and contoles o data nty clerk and shippers
« Dramaically minimized implementaion costs by 23% by designing a flly-flexible
sysem and undamenally changin existing pracices
. Convineed larzeproperty and casualty compay o rtan S2MM PeopleSo leense by sigle-
handedly customizing new alerative CRM system
+ Designed customization fr ducationl tsting service invicing and silement processes,
e changes 0 unique lobal implementa
 Personally chosen by PeopleSoft scnior management o intervenc n thec ciss stations
difusing company’s most difcultclientproblms
« Selectd by peers o senve s knowledeexpert on Onler Management and ison between
Developmen, Project Managemen and Consulingfor all 350 global consuling team merbers
« Presented “Keys o Successful Order Maragement Implementation” session at Connect 2000
‘workdwide PeopleSofl userconfeence n Los Angsles
« Co-developed businesscas fr Board of Dicctos a age paper prodcts company convincing
Jint 1o terminat seven-month PeopleSoft project
« Successfully manage hrge crossfunctional eams at al company levelsincluding CFOs, CIOS,
ales, customes etetion, product management and more

Covas¥s, INC., MANAGESR, Farmington Hils, I, September 1993-June 1998
Lol and paricipted in three mult-man year moli-se lobaldevelopment and mienance
projects for some of he warld's lrgest automalive, tehnalogy. and elecommunicion
companies
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Taryn Swarmer
128 o Dk, Ape. 94 Ve, COGHI2
2531382905+ swarmaran com

EXPERIENCE

WMAQ-TV (NBO),
niorranking producer for weekend evening news programs, oversceing hundreds ofnewscasis
+ Manage ntireon-ar and production staffinclding anchors,reporters, editos, and witers
+ Determine all show content, scheduling, and running order
+ Wite show conten,approse al copy, and handle breaking news siories
+ Maintained station’s sirong position among ey 1849 adul demographic by enhancing overal programming
Promed thre times,from weskend morming producer to miday producer 0 weskend cvening news
producer
+ Weckend morning shows rated 1 from 19972001, and ratings grew S67% n 1999-2000
Work clsely with public elations frms including Edelman, GolinHaris, Hill and Knowlon, and Ketchum
assessing potentialsories and feaure, and booking tlent
Led media traiing sessions for 25 members of the Chicago Veterinarians Medical Associaton
‘Co-produced 30-minute Emmy-nominated Dell's “DELL'S, OH WHAT A NIGHT" musical special showe
Booked und scheduled hundreds of uests inluding Bill Muray, John Ligow. and Dr. Phil McGraw
Created a special scgmentireport with Sun-Times columis: Bill Zwecker featuing interiews with Tim
Kazerinskiof Sturday Night Live, and Dennis De Young of Syx
Produced new pilot program for “Mom TV hosted by Alison Rosa aiing severs imes in Chicago
Developed and lunched FashionFive-—weckly fushion session with Barbars Glass
Ineoduced seris ofive weekend musical performs
Nominted for Midwest Regional Emmy Aurds in 2002 and 2003 for bresking nevs programs on Edens
fooding snd fo interactive mediasegment on High School Hazing.
TODAY'S CHICAGO WOMAN, FREELANCE WRITER, Chicago, IL, 1995
o Waote six ariles published by lading magazine for women
WHO-TV (NBC), NEWS PRODUCER, Des Moines, LA, September 1995 March 1997
+ Lead producer for Spm, and then 10pen weekday new broadcasts
« Managed doens of live remote handling al detailsfor group of 10 news stafatcach event
« Reinvigorated broadcasts by launching  seics of creaivelive events and websit ie-in, helping station
maintain #1 raking in Spm time slot
WKIG-TV (NBC), NEws PRODUCER, Fort Wayne, N, July 1994-September 1995
o Served as Exceutive Prodiucer on weekday 10pm newscasts
+ Helped station move from 3 10 72, by overhauling qulity and content of news programming.
WANE-TV (CBS), NEWS PRODUCER, Fort Wayne, IN, March 1993-July 1994
+ Promoicd rapidly from associae, o oon, o Spr, and limatly 10 pm producer

KWWLATV (NBO), REPORTER PrioTOGRAM

{EWS PRODUCER, Chicago, IL, March 1997-Present

108, Waterloo, 1A, August 1992-January 1993

EDUCATION

DRAKE UNIVERSITY—DES MONES, 1A, 1992
© B.Ain Joumnlism, Radio, TV, and Broadeast News Emphasis; Specch Minor

ACTIVITIES

+ Columbia College, Profesor of Broadcast News Writing, 2000-2001
+ Drake niversity School ofJourmlism, Alumni Advisory Board, 2004-Present
+ Chicago Symphony Orchesta, Holiday Show Extra, 2003
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Detail oriented
Motivator

Worked unsupervised

Built and maintained entire population of computers at Virginia College as
Network Assistant

PC support, updating, configuring, troubleshooting, general maintenance of
computers

Assisted in irculation duties and student research in library, worked in bookstore.
Abilty to handle several tasks with efficiency and tact

Flexible and assumes responsibilites as needed

ms, Hunts City Schools—92-93, 02
Reorganized Native American Education Office in local school system

Prepared and planned for new curriculum changes due to NCLB dircctive
Created new work environment

Justified inventory, updated computers and files

‘Worked unsupervised for duration of government contract

Planned curriculum and instruction for classes given in K-12 in areas of Native
American culure, history, and education

Assisted in preparing high school students for college and in finding scholarships
for thei higher education

Prepared and participated in Native American Festivals and Pow Wows

Natrona County School System, Casper, Wyoming—Resource Assistant, 8/94-10/99

Assisted in individualized teaching, encouraging, testing and in the supervising of
emotional, behavioral, social, educational and physical growih of special needs
students

‘Taught Native American history and culture classes to several 4th
system

des in

Many Moccasins, Owner, 86-99

Replication of museum quality Native American artificts
Initally, hired half-way house Native Americans to make products

Eventually, hired idenified Native American college student to create products
‘Wholesale business selling to numerous museums and retail stores both in the
United States and throughout the world

Certifications in Networking

. A
o Net
o Mcp

Experience in Novell and Cisco Routing
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FinancialIndusey

TRW Systems
Integration Group

Skils Summary

Peoplesoft
Enterprise Human
‘Capital Management
Applicatons

Hardware &
Operaing Systems

Programming
Languages

Engagement
Experience

Other Accomplishments
Educ

Cortfications &
Associations
Prescntations &
Publiations

Recogition & Awards

Bradstret Software). Specialized n the Human Resouree modals and Human Resource
process improvcaments.
‘Consultant: Worked for TRV on a gocrnment contactwith the Centes or Disease

Controland Prevenion managing soflware development and support o he gency's
et information resources.

Humn Resources . enofie
Administer Workforce « <Profil Mansger Deskiop
Recnit Workdorce  cRecnit
Base Bencits « cRecruit Mansger Desktop
Training Adinisraton « Resume Processing
Mansge Campetencies « cDesclopment
Setup Manager « Dexelopment Mansger Deskiop
. cCompensation
« cCompensation Mansger Desktop
Windows NT
Windows 2000
PeopleCode
UNIX
HIML
Appliatons Devclopment * Business & Teshnical Process
Project Management Reengineering
StrategyPlamning  Daa Comersion

Comersion
« Configuration

Compass Methodology

Bachelors of Science, Business Adninistraion, Embry Riddle University

PeopleSof Enterpise PeopeTools (1 & 1)
PeopleSof Entrprise Recrufing Soluions eRecri-cRecruit Manager, Resurme
Processng)

PeopleSof Eaterprise HCM

PMI Cerication in progress

Human Capitl Management, PeopleSoft Eteprise

Global HCM Presntation, PeopleSoft nteprise Connect Confren
FitGap Analysis Prescnaion, Midwest Region Confernce, 2001

PeopleSof Outsanding Contibutor Award, 2003
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+ Maintained contact with dozens of employees regarding shortand long:ter leaves of absece, and
FMLA
Handled al aspects of retiree benefits for more than 50 former employees.
Crafted company's fist-ever policy and procedure manual for benefis specilis: position
Aduministered company’s new domesiic partnr benelits program-oversecing and verifying all
documentaton

EDUCATION

ROOSEVELT UNIVERSITY—CHICAGO, IL, May 2009
+ Masiers of Science i Human Resource Management; Walte E. Heller College of
Adminisration

DEPAL UNIVERSITY—CHICAGO, L, June 2003
+ Bachelor of Arts; Business Management
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+ Planned and implemented strategic media relations programs, including national media
‘campaigns (print, tlevision, and radio). press conferences, satellite media tours, video
news release and b-roll production, junkets, and celebrity spokespersons

+ Clients included: Jim Beam Bourbon, and the Small Batch Bourbon Collection, Midas
Interational, DowBrands Consumer Products, Bays English Mulfins, Tioxide
Americas.

Edelman Worldwide Chicago, IL. 1988-1991

Senior Account Executive

+ Clients included: Sara Lee Corporation, Ore-lda Foods, Inc., Beatrice HunyWesson,
National Live Stock and Meat Board

ThornLeaf Productions Chicago, I 19871988

Program Coordinator

« Provided liaison between Rotary International and video production company for
production of video newsmagazine trgeting worldwide membership

« Researched and developed story ideas and visuals; wrote scripts

« Developed communications stratcgy 1o promote newsmagazine

Larry N. Deutsch Interiors Chicago, IL 1984-1987
Project Coordinator
« Project coordinator and clien liison for interior design firm

orHER

Co-Author, “The Slow Food Guide to Chicago Restaurants, Bars and Markets” (Chelsea

Green Publishing, 2004)

Member, Board of Directors, Slow Food USA

Co-Founder, Slow Food Chicago

+ Founded Chicago chapter of national non-profit rganization, which grew t0 300
members (the fourt lrgest in the country)

+ Worked with local and intemmational offcials, chefs, producers and the media to
coordinate special events that raised both awareness and funds for the organization

+ Supervised large-scale events and initatives with all-volunteer force

PROFESSIONAL A
Silver Anvil (2)
Golden Trumpet (3)
Golden Quill (1)

RDS

EDUCATI
The University of lowa, lowa City,
Bachelor of Liberal Arts, Ar History, 1984

Institute for American Universities, Aix-en-Provence, France
« Continuing Education: Northwestern University, Marketing
References Available Upon Consideration
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Nathan P. Efferson

8733 North Napelton, Newberry, TX. 77833 (281) SS1-0097  emal: eferson@aol.com

Highly accomplished executive with ignificantexperienc i all facets of marketing and adertiing areas. Proverecord of
succe nconcepuslisng, brond devclopment and rchesvatngifcmal 4 cxcral dhering agencies o suppor o prodacing
gl profible sl rganivatons. Demonstated il oI 4 develop o adcrtising departments 0 mavimize dversing
efcencis thathave encrted Sgnicant event asdprot mproscments. Core omptencics include

> Strategic Market Planning > Agency Management & Selection > Broadeast Production
> Sponsorships > Database Management > Research & Development
> Loyalty Marketing > Print Buying and Negotiations > Direct Mail Campaigns
> Interactive Marketing > Media Buvinz and Newotiations > Event Planning / Coordination

2004082005 Value City Dept. Stores Columbus, Ohio
Sr. Vice President of Marketing

Responible fr dietin and implementing he advertising and markcting sistegics. fo Value ity Deparient Stores, This incldes
devcloping andexccuing brad developmen,broadeast prodction. o, . Sgency pansgement, weskly pr-prin newspipe,diret
mail inracive markcting, Valus ity credit card. loalty marketing.crcating iemaland extcna communication Scris,
budgeting and forscasing el Al budgtapprosimatly S6% il

Ve Ciy s an off price deparmentstoe hain i
Retal Ventures nc. Vo City s snmual sl of
and Fikne's Basement Dept, Store

114 stores throughou the Midwest snd nothsst sistes. Owned and oersted by
billion dolrs. Retil Venturessso v nd operates DSW Shoe Warchouse

Accomplishment
Implemensedctclae verson ey to maxinize marke demograhics. This stsegy allowed s 0 arget nderpefomming mkers
withspcial achetin promoion s, Revised preprint itegy in sletmarket  focus Ao wthn 3 10 i s f
Sores. Incrased sones prformance on verae 1% 697

Implemented e masketing sty fo back 0 schoo tht inreasd sl ver 10% by chedaling lectronic advertising o aunch st
e seling pportuntics 1 brosdening o rgt £ nsde s and young sl 13 e, o, s espiakes iy, &
een music el spomorsi

Revisc fll estron targe rom 1549 t 2554 to st mors of Value City' core shoppe. This change s rsuled i 3 million in
anmualsavings.

Devcloped Loyaley Markering Program called  Rewands. Designed 10 ceate loalty and increase fequency with eising cstomer
bise, and o providepltfor o dv new cusiomer il

Developd - House ot studio st provided el prosss mprovements ncading an nreasedfleibily i prining shedsle
resuling ncompany savings ofS1 milliondolars annualy.

1200132004 Eckerd Drugs Inc. Clearwater, Forida
Vice President of Marketing & Advertising

Responsible fo managing the adsertsing nd keting e
stone pharmacy chan with sales of L3 billion dolars annua
et was approimacly $275 millon dollars.

s wilsng  eam of 58 professonal. Eekerd D nc. was 2700
Tocsied thoaghout the Norteast nd South. Anual Adverising

Accomplishmen
Descloped and implemenied many new r Gt Mors a Beked posidoning sy
Beaury positonig stsegy “Fesing Assurance Guares”
Privai Ll “Testod,Reested Guaranied” programs N “Pharmacy it positonin campaign: Dvelopd sl rgeid oyaty
programs inclding “Senior Rewards”“The Eed Baby Care 1. Ot accomplismerts include developing a “Compeiine
Acton”programi and "A Nevw ke Enty” sty fo Arzona and Colorsdo markets.

succssful ey busings st cluding
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Resume:Shannon McPhee 22121122 pe.2

REGIONAL MUSEUM OF WOME
Louisiana
Development & Eent Assistant (Summer Position)
Assisted the Development Manager researching potential donors, coordinated multiple Women'’s
Committee mectings/evens, and he compositon of donor solcitation and thank you ltters

+ Strong interet research skil appication.

+ Developed two major Foundation Proile Reference Guides.

* Coordinated event volunteers.

N THE ARTS,

CP MAGAZINES, Buffalo, LA
Marketing Associate (Summer Positions)

Assisted Marketing Manager of newsletter publishing company on various projects including
promotion on newly relcased newsletier and subscription rencwal campaigns

* Conducted cold calls to national subscribers.
+ Achieved a 10% increase in subseription renewals.
+ Completed high volume data entry projects.

AMERICAN FRANCAISE, Buffalo, LA
Membership & Event Coordinator (Summer Position)
Handled and directed incoming calls from international, muld-lingual members,
Performed office administrative duties; event attendance records, dus, and maling lsts.
Assisted in Alliance and French Embassy event coordination.

* Keyed the organization’s frst computerized member database.

= Hostess at French Embassy: Bastlle Day celebrations.

* Edited, revised, and filed French documents.

EDUCATION

Cantenary College, Shreveport, LA
Sorbonne University, Paris, FRANCE.
Centenary College, Shreveport, LA

TRAINING & CERTIFICATIONS

Millennium Development Managemen System
Peoplesofl/ Enterprise Resource Planning
Prevention of Sexual Harassment Training
Faciliies Center Program

Notary Public (DC, MD., & VA.)
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Spring 2000 Indiang University-RESEARCH ASSISTANT—Assistant 10 social psychology professor 7 hours.
per weck. Administer tets; and meet with graduate student and professor to synthesize resalts and
analyze findings.

Summer 2000 JAM Productions, Lid., Chicago, linois-INTERN—Variety of actiites in inense, fust-paced
entertainment. environment: assisted event and budget coordinators in organizing plans. for
comporate and
‘concert events,researched and located equipment and specialty items for events, prepared revised
production schedules. Managed organization at events with duties including pre-show setup,talent
stage manager, special neds assstant. Performed offce duties as needed, such as receptionist and
proofreading sals proposals and legal contracts,

Summers  Green_Actes Country Club, Northbrook, Ilinois-LIFEGUARD (1998); ASSISTANT POOL

(ANAGER/LIFEGUARD (1999)-—Selected to oversee crew of 15 and serve as iason 10 patrons
Worked with manager in clarifying and enforcing safety/use policies, encouraging tcamwork and
reducing potential conflics.






OEBPS/kars_9781440662171_oeb_124_r1.gif
« Pitched. promoted, and marketed propritary Chicago James Bond Film Festival at 3 Peany
Cinema dramaticaly increasing theater attendance

« Promoted doens of films within the Chicago market working with major studios, Hollywoods
biggest stars, and ulimately generating millions of impressions acrossall major media outlets

PARTNER, DOME NEWMARK DEMPSEY, CHICAGO, I, 1997-2001
« Co-founded successful consumer product publiciy promotion agency
o Assisted with ey niew business wins on Dean Foods, City of Chicago Depastment of Tourism,
and Wrigley division Amurol
« Agency captured several prestigious awards including Giold Star for excellence n service

1989-1992

DIRECTOR OF PRIPROMOTIONS, SHERMAN WOLF ADVERTIS

MEDIA PLANNER/BUYER, SHERMAN WOLF ADVERTISING, Ci

CHneao,

1460, 1L, 1985-1989

ASSISTANT NEWS PRODUCER, WWLTV, NiW ORLEANS, LA, 1984

AFFILIATIONS/INVOLVEMENT

Gene Siskel Film Center-School of the At Insttute, Advisory Board, 2001-Presen
Chicago Film Criies Association, Board Advisor, 1998-Present
Steppemwolf Theater, Pro Bono Publicist, 1996-Present
WOOGMS, Pro Bono Publicst for Chicago’s odest parade, 1989-Present
Colombia College, Guest Lecturer, 1999-2001
Milford College, Guest Lecturer, Sept. 2000
Classic Concenration Game Show, Tournament of Champions and two-time wi
Student Teacher, University of Michigan, “Creativiy, Media & Society” 1982-1983
Saccer coach, boys and gils indergarten-third grade, 2003-Peesent

-cond City Players Workshop Improvisational Comedy Program Graduate, 1986

1986

EDUCATION

UNIVERSITY 0F MICHIGAN—ANN ARBOR, 1983
« B.A.COMMUNICATIONS.
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Mathew Doberty
51 Eat Peeson
Pinslle, CO 36781
16516751

Matthew Doherty ppollackgmaicom

OBJECTIVE

Ditctor of Maketingposion t Profpon.

SUMMARY

Markeing profesionl wilh ver ineyeas o experence, wilhsven nscury, etworking. nd lecom series forthe sll and
mediun bsinss kot Skl at product markeing. naragement, andchamel ke’
" ArSonicWALLthe leding SMI scuy sppianes vendor | am speshending the oshousd produc skt fo sl o
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« ArNortPojn-a atonwide DS senic proviero sl and mediom busnesesand sideial utorer-1 was
slected o lead the maketing e h compony’s Euopesn foinventre
A Sprin S, | devind he it o dsebtion o wirclss servic i he wirlss ndsty

EXPERIENCE

SoniWALL, Ine.—Sunnyvale, CA July 2005-Present
Product Markering Manager 1V
‘Repoing o the Vi President. Secure Conient ManagementBusiness Unitead e utbound prodstmarkein for SonicWALL's
Secusconent ansgement splianc v ot
" Conubuted 6ad penraion cmpaigns resiling i 40% g ovcrquare revene growdh (o s guarrs o) for
SonicWALL's Content Seculy Mager, 8 Sdcaed st SotedmATageen ppiace o companis ih 1000
emplogeearles.
« Lada comprlicmie chnnel parnc recritment campaignfor SonicWALL il Sy, growing llin parace bse o
250101000 sling pariners n fout momis
O quanerly b, develo th prescntaion conen, sk s, nd demos o SonicWALLswarldwid parnce
oo sris, i ocsurs i 0 i workiwide,wih 100 el partne particots
= Grew SonieWALLs workdvid Chamne Parner Web Seminar partcpans fom 350 0 1.0 i 0206; s neessd oerall.
cogmapiic produt and el coveage for e Parner Web Seminr sris
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PROFESSIONAL:

avic:

CHARITABLE:

MILITARY:
LANGUAGES:

Big Apple Award, PRSA-NY, best annual repor, Access 7o The Future—1998
President’s Award for Service to PRSA, New York-2004

Public Relations Society of America, N.Y. chapter president, 1998—board of directors

ma Delta Chi-— Society of Professional Journalsts
National Press Club, Washington, DC

Borough Council member, Highland Park, NJ 1984-1987 and Zoning Board of
Adjustment, Highland Park, NI

Trustee & former chairman of Lifcties, Inc., Trenton, N.J.,a pivate, non-profit operator
of long-term residential care facility for teenage AIDS victims and their babies.

U.S. Army-service Vietnam
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= Shepherded highly successful continuation of award-inning “Mark” campaign developing a sries of
ew, fresh excctions and negoliating alent paymenis fo lad actor

3. WALTER THOMPSON, GROUP ACCOUNT DIRECTOR, Toronto, Canada, 19972000
Kraft Foods, New Business Development
" Maniged 10 acive brands including Kraft Dinner, Philadelphia Cream Cheese, Miracle Whip, and Krat
Singles for agency'slagest account
« Responsible for JWT receiving ncremental
service rating in 1999
« Developed srategic positoning and managed creation of Krat Dinner advertising hat won Gold at
London Intermational Advrtising Awards, nd a Cassi Silver (Canadion EFFLE)
+ New campaign doubled non-promated sales 0 60% of brand's volume
« Increased market share 2.6% n 1999 following declin in 1995
+ Exceeded planned annual shipmcs by §% in 1999
 Key creaive execution eceived highest Millward Brown Al score in North Americs, excecding
norm by 550%
= Won Shell Ol new business pith—only county n
elobal aligament o Ogilvy & Mather

fnancal bonus o

of revenue based on superior accoun

world where business was etaned during.

VANDALAY INDUSTRIES, DIRECTOR OF PRODUCT DEVELOPMENT, Toronto, Canada, 19901996

= iclped company sles increase from SOMM to S3OMM in six years

« Establshed company’sfirst-ever marketing department, growing group to 15 employees from 0

= Marketing effort rsulid i sx yearsof double digit anmual sals growth

= Created 11 new product ines including the two most successfl in company s 26-year hisory

= Developed entirly new fine of products selling to a wide variety of US retalers-epresenting first
elforts in US market

= Mamaged all aspects of development and faunch of mre than 500 SKUs spanning body lotion, candies,
S0ap products,ceramics, novely tems, and more

» Conceptuaized and ereated all products and packaging for bath, beauty, and candle categoris

= Company's product voted #1 personalcarelnc n 1994 by leading radé publication

THE HUDSON’S BAY COMPANY, SENIOR PLANNING MANAGER, Toronto, Canada, 19571989
Cosmetics
= Responsblefor inancial and inventory management of corporaton’s largest purchasing budget in
excess of SIGOMM for Canada's gest rlailer
= Overhaued departmentalfnancial management resulin in 14% sals increase and S2.4MM profi
wrowih
= Reduced distiburion expenditures S2MM as Co-chir of Corporat Distribution Task Force.
= Negotiated purchase parameters withenre divisional suppierbase for 87 mationalBay stores

EDUCATION

UNIVERSITY OF MANITOR—WiNNIPEG
= Bachelor of Commerce with Honors; Marketing Major

RETAIL MARKETING AND MERCHANDISING CERTIFICATION — HUDSON'S BAY COMPANY
« Management Training
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ABIGAIL ALBRIGHT
5605 Appleton Avenue, Apartment #5A, Albion, AK 90506

CAREER SUMMARY

09/2005-Present
After working 10 years both overseas and in Alaska, chose to take an opportunity to
pursue a long delayed graduate degree

Property Manager, General Services Administration, Junean, Alaska
09/2002-09/2005

Responsible fo all operations,logistical support, project management and support
activities for five federal buildings. Ensured people, services and materials were where
they needed o be, when they needed to be. Farsighted, srategic planner able 0 catch
shortalls and deficiencies before they disrupt operations. Managing a saffincluding
building engineer and mechanics, esponsible for:

* Onesite Project Manager for projects contracted by other agencics such as US.
Coast Guard. Ensured client’s designs and expectations were properly idenified,
contractand procurement actions on track, an that the project was completed on

* Planned for large (S1M-S15M) capital improvemens five (o twenty years out.
* Managed third party vendor mechanical and custodial contracts.

* On-site Project Manager for arge one-time projects such as a PCB abatement and

Tobby remodel

* Working with Federal Protective Services and tenant agencies, ensured day-to-
day security; planned for future sccurity enhancements.

* Responsible for a $2.1M annual budget.

Assistant Mission Director for Program Support, CARE International, Prishtina, Kosovo

09/2000-06/2001
Responsible for all operations. logistical support, contractual and support actvitics for
CARE’s mission in Kosovo and Macedonia. Managing a staff of 40, responsible for:
* The daily operation of a diverse and far-flung mission in two countrics, including
all mechanical and emergency back-up systems.
+ A procurement unit responsible for the procurement of equipment and supplics.
* A fleet of vehicles and staff of drivers.
* The movement of equipment, materials and people within country as needed,
working with UNKFOR.
* The asset management of a warehouse of equipment, furniture and supplies as
well as UN/USAID funded heavy cquipment.
* The leasing and maintenance of all housing oceupicd by personnel,
* A human resources unit, administrative unit,travel and IT unit.
* The mission support budget,
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DIRECTOR OF ADVERTISING, RANDALL'S F0OD MARKETS INC

Planned, launched, and execoted fundamental rebranding effort comprisng al iniernal and external
marketing programs

« Introduced “Get More” campaign, redesigned logo, and substantally improved in-store

« Developed and ran fully integroted markeing commu
POS, direet marketing, outdoor, and loyalty programs.
sales 8% on an ongoing basis by overhauling all aspects of beauty segment
= Launched “store within a sore” at 2700 locations, and created “Feeling Beauifula Eckerd”
campaign spanning prnt, broadeast, and radio
Dramatcally improved photo sales by introducing atention-grabbing offer o correet photo processing
mistakes made by competitors including Walgreen'’s, Target, and Wal-Mart
Raised Eckerd’s Baby Club membership rom 35,000 o more than 1,000,000 by creating unique
hospitalaliance reaching moms at the carlics possibl stages of pharmacy decision making
Introduced company’s irst-ever Senior Rewards Programincreasing sales among store’s lrgest
demographic group.
= Launched a series of 3 “senior cxpos” atended by 20,000 customers cach
Developed a “compettive action” program established natomwide to disrupt grand openings of msjor
compitors
Created a new market entry strategy for developing Arizona and Colorado areas, quickly establshing
italsales and awareness

cations plan comprising televison, print,

Houston, TX, 11/94-9/00
Led marketing and new business development for $2.7 billon supermarket chain with 115 locaions
Stuccessfully managed a S49MM marketing budget spanning television, prit, ut-of-home,dircet mail,
radio, and databaselconsumer research
Increased same store sles 6.9%, more than doubling industry average of 3.3%, by launching a seies of
innovatve, argeted marketing programs
Developed and faunched highly successful frequent shopper loyalty card program - The Remarksble
Card-resulting in 80% of store saes emanating from the card
= Invested more than SSMM in markeing Remarkable Card without shrinking ad budget, by
managing marketing efficiencics
Drove private label business from 12% to more than 16% invigorating new store brand
Introduced a dly suceessful, innovative programs al hlping EBITA (o peak at 68%
« Continental/American Air Miles Loyalty Program, Home Meal Replacement (Busy Chef), The
Million Dollar Millennium Sweepsiakes, Haul Away the Savings, The Randall's Stork Club.
Appointed o the Board of Directors of the Advertising Food Marketing Institte, and selected as
fentured speaker at 1999 conference

ASSISTANT ADVERTISING MANAGER, KROGER CO., Columbus, OH, 1/78-11/94

Co-dirceted all adverising and marketing intiativs forthis $1.6 billon, 94store chain supermarket
Created and executed over 200 marketing and community promotions and managed @ budget of S2SMM
‘Won a national award from the National Frozen Food Assaciatin for binging the giant pandas from
China to the Uted Sttes

Secured $12MM in co-op vendor funds and developed engaging, business-building promotions with
Tocal celebrities including Jack FHanna, Atchie Griffn, and Bobby Rahal

EDUCATION

OWIO UNIVERSITY—ATHENS, OI1, 1981

BBA in Management, Psychology Minor
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Adam Arlington

971 Aniioch Ave, 54+ Azure Piains, AZ S2910

EXPERIENCH
Account Manager, Art Director” Serviee, Azure Plains, AZ 2000-2002
Kraft Foods North America
" Key iison between 16 clienside project managers and 10 dsign fimns i the development of packaging for
brands such . JILO, Breyers, Life Sovers, POST cereals, Moxwell House, ond Tang
« Eliminated procedural redundsncie and reduced producton costs by 4% saving Kraft Foods S650.000 n one year.
+ Trained lent safTand agency persomel i e use of E-Works, Kral's proprictary and inemalclectrnic projct
management sysiem.
« Superssed siasistan ccount excutives and five production arists
« Creted projet bdgets and timelins, b estimatesand inl invaices forClint generaing $2.4
billings peryer.

Account Supervisor, Carafiello-Diehl Associaes,Irvingion, NY 1998-2000
Paragon Trade Brands—world's leading supplier ofprivae label baby diapers
» Helpedincrease clent sals 12% annually by cretin and executing firt-everaccount specific advertsing and
sales promotions campaigns.
= Oversaw thedevelopment and exccution offlly intgratedpromotions forprivate abe brands such s
Alberson's Baby Basics, Toys R Us Adorables,and Coste'sSignatre brands.
+ Asssted n developing sirsegic marketng plan usd by the clien o solii new sccounts snd expand el
with rtailers including Wal-Mar, Targe, Krogee, Rit Aid and CVS
& Creted and produced salespresentation video and othe mterss used by 100 salespersons ratonide o
new business.
« Planncd and produced lients nmual Private Label Manufacurers Associasion rade show booth nd colaerst
matrils
« Dicctd daily rouine of an acount exceutiv, thce r irctos and o copywiers,
+ Creted budges, etimates and nvoics or Clien gencratng S1.6 millon in annual aency revenue.

Account Exceutive, The Guild Group, White Phins, NY 19951995
aaperidge Farm. Unilever,Nabiscoand Krf Foods Nor America
Collsborated with brand managers and saes promotion ey tfl o develop mulple consumer and trde
promotion oncepts, rograms and collaeral mateials annually
+ Wrot creuivebrefs,oversaw creative dexelopment proces and exccuted national consumer and rade
promotion inclding fh “Tressur s Mean o be Discovered” sweepstakes and ield event for Pepperige Farm's
Ntlano brand andthe NCAA March Madncss in-siorecros-scll promoion for Naisco's Planters Pe
+ Conceived and excuted national,semiannual direet males of laundry tips and coupons for Uniever’s Snugle
and A brands as wella asoried FS1s, and poi-of-purchase mateiasfor Kraf Foads desser brands.
+ Prepared projctesimatesand invoics,creative and production tmelins and budaes,staws repots and obained
legalspprovals for promation mateias.
+ Helpad agency exceed allrevene nd profiaily argets.

EDUCATION/PROFESSIONAL DEVELOPMENT.

New York University, School of Profesional and Continuing Studies 20032004
« Marketing Managemen: Cetfcae
« Incgraed Marketing Communications Certificate
+ Promtion Markeing Assocation, Promoion Plaing for Profesionds Certifiate

Hofstra University, NY, Bachelors Busiess Adri
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Corporae Afftiations

Engagement Expertise  +

Applications

Education

Cerifications &
Organizations

Avards

Languages

Prescntations &
Publcations

Onace Comoration « Digial Equipment Corporaion
PeopleSoft .- Walan, Monard, MA
« Digial Equipment Corporation
Sow, MA
« Digial Equipment Corporstion—
Andover, MA
« Digial Equipment (India) Limited—
Bangaloe, Inda
CAPABILITIE
Project Management « Dusines & Technical Process
Applications Implementation Reengincering
PeopleSoft Order Mansgement « PeopleSof Billing
PeopleSoftInvertory « PeopleSof Insgrtion Broker
PeopleSoft Purchasing ol
PeopleSoft Manufacturing (Production, Busines Process Modeler

Bili Routing, Cost Management)

EDUCATION, CERTIFICATIONS & AWARDS

Bachelo of Engineeing, lectroncs- Bangalore Universiy
Projec Management

Business Process Modeler

Integration Tools

Scheduling and Costconrol

Risk Management

Prsjct Leadership nd communiesions

Compass

PeopleSoft Supply Chain Managemen-PeopleSoft Inc.
Business Process Modeler- Mastry.PeapleSot Inc.

PeopleSoft Outstanding Contributor Avard, Q2. 2003
PeopleSot Pride Award, Decenmber 2001

Digial Eauipment Corporaron's “Whatever i Takes” Award, 1995
Digial Equipment Corporaon's “Excellence” Award, 1996

Kannada, Read,wrie, spesk-High proficency
Hindi, Read, wie, seak- Moderat proficiency

Developed and presenied Onder o Cash- Busines Proses; PeopleSoft Consuling.
intemal Webinar
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PARTNER, HR MANAGER, MINDSHARE, USA, INC.. New York, NY. June 2000- Sepiember 2002
Koy member oforiginal R team responsible fo sarting company in 2000 through the merger o the
‘media departmens of Ogilvy & Mather and J. Waller Thompson
« Worked closely with HR Director to fundamentally build an HR department from scratch,establshing
policies and procedures (0 guide the new company.
« Managed al aspects of 125-person stfTreduction s a function of merger
« Developed the Mindshare Foundation and served a spokesperson at industry-wide events
" Featured on national television for the Children’s Miracle Network program in 2002
« Forged Foundation relationships and raised more than 525,000 for charity
 Launched an extensive program of formal and informal events designed to develop & cohesive corporate:
culture and meld two distinet work groups post-merger
« Iniiated company’s summer nternship program from recruitment, 0 program development, o trining
« Converted entire RIS system from Query 2000 t0 SAP.

HR MANAGER, OGILYY & MATHER, New York, NY, June 1997 June 2000
 Reduced recruitmen fees 30% by overhauling, promoling, and enhancing employee referral program
« Increased etention ates by working closely with senior management to identiy and recognize star

performers

Successfully filled an average of 15 positions monthly across several different departments

‘Maintained HRIS database with more than 1,000 Ogilvy employees across seven offices

Oversaw al aspects of inaugoral “Take Our Daughtrs to Work Program”

Promoted from HR Coordinator to HR Manager in less than two years.

EEO ADMINISTRATOR, MORGAN STANLEY, New York NY, August 1998 June 1997
* Managed day-to-day EEO tracking and compliance for 25,000 employees aeross seven regions.

EDUCATION

BERNARD BARUCH COLLEGE, CITY UNIVERSITY OF NEW YORK , 199
« BB.A. Human Resource Management —Minor, Corporate Communications.

PACE UNIVERSITY—NEW YORK, NY, 2004 Present
1R Certificaton preparatory course

CORNELL UNIVERSITY SCHOOL OF INDUSTRIAL AND LABOR R
« Program courss i Preparing an Afimative Action Plan, and

(ONS—NEW YORK, NY, 2002
e Law of EEO

AMERICAN MANAGEMENT ASSOCIATION—NEW YORK, NY, 2000
o Program courses in: Recruiting, Interviewing, and Hie

PADGETT THOMPSON—NEW YORK, NY, 1997
" Program courses n: HR and the Law

ACTIVITIES/INTERESTS

 American Associ
« National Association of Mioritis in Communication
« Society of Human Resources Management
 Interetsinclude boating, cooking, and reading

¥ Advertising Agencies
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 Presented comprehensive multi-tired kid marketing agency recommendation (0
marketing representatives and 25 owner/operators at kid and family commitiee meeting

+ Managed development and production launching new Premium Salad product—eritical
component of McDonald's brand turmaround

+ Key liaison between MeDonald's and lcensing parners including Mattel, Miramas, and
Mirage Inc.

« Created plan for implementation of lobal kid nutition nitiative, recearing five spots
eaturing popular Willie Munchright character

IVE, August 2000-June 2002

 Developed extensive story outine 10 help sell M. Mini-Wheats Characters’ story
ultimately used by Kellogg’s in 35 exccutions over two-year period

+ Wrole storyline used o convince cient o award Bumett new packaging assignment
raditionaly assigned to other agency

 Introduced concept of “illusion” used to capture cssence of Mini-Whests brand - integral
100l in creativ development of new campaign

 Led development and exccution ofhigh-profile “Edible Art” campaign featuring Rice
Krispie Treats in different everyday forms

« Managed highy complex promotionalte-ins with Monstrs Tnc., Spider-Man,a
Disney, working closely with Pixar, Disney and Sony, and ten sparte Kellogg's brands

 Created and organized three one-day ageney orientations exposing dozens ofclients to
the advertising process —template used for all future new clientorientations

HARVARD ASSOCIATION, WINE STEWARD, Cambridge, MA, June 1999/2000
 Successfully managed a $100.000 liguor and labor budget
. Hired and supervised a stall of 53 bartenders, bar backs, and drivers

« Scheduled and staffed multple simulancous bars for 3,600 alumni

Analyzed events, age groups, time and location to best deploy all product and stafl

EDUCATION

HARVARD UNIVERSITY—CAMBRIDGE, MA, 2000
 Bachelor of Arts in African History (with honors) French Ciation
© Dean's Listall semesers

SKILLS/INTERESTS

« Fluentin French, Ethopian/Eritean (Tigrinya and Ambaric), talian (re
 Bomin Eritea-—also ived in Tanzania and Mali
 Interets include: theater,reading, blly dancing, unning, and lan

ne)
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BRITTANY LYNN
925 N. Brons 731
Boskville, IL 60412
(419)573-7919
britany@yahoo.com

PROFESSIONAL EXPERIENCE

CHICAGO BEAMS INSURANCE COMPANY, Chicago, IL. 205606
Coordinator / Consiruction Escrowee
= Responsidle fo inputing e orders and scheduling offce closings.
Assists Ttk Closing Offcers with coordination o documents, customer i ssues and various closing functions
Lisison between Attorneys, Lenders and/or Mortgage Brokers
Handles offce management duties; customer srvice nquirics; o
Cross rained as Construcion Escrowee
Managed conduction of consiruction escrow servies; opened several new construction accounts; maintained
exising consirucion escrow accounts
= Devcloped and fostered new and exsting business relaionships with Lenders, General Contractors and Owners
of various constructon projects

bookkeeping.

CLEAR CHANNEL COMMUNICATIONS, Chicago, IL 704-1105
Account Exccutive
= Responsible fo prospecting new business and buiding existing client business for WNUA Radio

Develop customized presentations for new and existing clients
Successfuly achieve sales goals a defined by manageme
Maitain all volume conducive o generation of high number of et o fct client meetngs per week
‘Conduet weekly maintenance of saes logs and progress eports
Involved with sales management in continuous development f business plans which include finaneial and non-
fnancial goals

CHICAGO TRIBUNE / TRIBUNE COMPANY, Chicago, IL 701204

dverising Sles Coodinator 03-204)
Provided organizational, adminisrative and seeretaral support o Directorof Advertisng, Manager of Chicago
Tribune Magazine and  team of sles representaives

= Acted as lsson between sales representatives and cliats

= Coordinated in-paper and ree standing inert ads

= Responsible forad ordereniry, client schedules and processing copy changes & faciliaing general client
requests

= Handled distibution and mintenince of sales materials

TRIBUNE COMPANY.

Executive Assistant (7/01-203)

= Provided exccutive adminisrative supportto CEO, Vice President, President of Publishing and team of
Exceutive Asistants

= Greeted guests and handied conference room schedules and events forexceutive floor

= Responsible forcoordinatin trae tinerarics for excautives, handied scheduling of orporate e and interacted
with Chicf il ofsircrat

= Performed daily offce administative tasks and asssted with general bookkeeping

= Orchestrated special projects for exceutives and exceuted daily office management responsibiliies
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DARCY/MEDIAVEST, ACCOUNT PLANNER/MEDIA SUPERVISOR, St. Louis, MO, 3/98-3/02
Masterfoods (M&M's/Mars)—Skiules, Uncle Ben's, Seeds of Change
+ Rescarched and eviewed sals and volumetic daa throughout Europe for  lobalnew produc aunch combining
Milky Way/Mars brands nernatonsly
+ Championed  hos of s planning ool hlping diferniai/anchor Ky MEM's/Mars brands within the
contextof muliple product ines
+ Extended Mastrfood’s Ki's oint of View (KPOV) quafiaiv researeh program o nclude 75 nner ity schools
providing 3 more divers consituentperpective
« Developed agency conmpetitve snalyss sandards and processes corlating media sctviy 1o sales
+ Designed and conducied propictarynatonvideresarch sty o fnr ity teensused by agency fo all M&M's
brands

MOTTERT, KRIEGER & ASSOCIATES, MEDIA PLANNER/BUVESR, S1. Louis, MO, 1996-1998
The Brown Shoe Company—Life Stride, Naturalizer, Natural Spo, Buster Brown

‘TuE UNITED STATES ARMY, COMPUTER LOGISTIC SPECIALIST, 19922000
Served for two years of active duty and six years as reservist

EDUCATION/TRAINING/RESEARCH TOOLS

CHICAGO PORTFOLIO SCHOOL—CHICAGO, IL, 2005 PRESENT
« Creative Weiting.

KANSAS STATE UNIVERSITY—MANHATTAN, KS, 1996
+ Bachelor of Science in Business Administraton

BURKE INSTITUTE TRAINING—CINCINNATI, OF, 2002-2004
« Moderating, Brand Positioning, Specialized Qualitative with Children, One-on-One Interviewing.

ACCOUNT PLANNERS CONFERENCE—ATLANTA, GA, 20022005

COMMUNITY SERVICE/TEACHING

CHICAGO PORTFOLIO SCIHOOL, 2006-PRESENT
«Teach weekly “Planning 101 course o Copywriters and Art Dircctors

ST. LOUIS CRISIS NURSERY, VOLUNTER, 1998  PRESENT

'SAN DIEGO MARATHON RUNNER ALS FOUNDATION FUNDRAER, 2004

CHICAGO MARKTHON RUNNER ALS FOUNDATION FUNDRAISER, 2002-2003
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8835 North Ontario Sireet, Chicago, IL 60604, 312-729-7211. oliviaobrien@earthlink.net

Enpazement
itory

pr—

Plan B Inc.

Account planning for small advertising agency

« Wrote creative briefs based on information from client, competitors and
category research, to give direction to creative concepts for new business
pitches

« Wrote marketing plans, including brand personality, image & positioning,
as well as tactical concepts for direet and promotional campaigns.

 Presented marketing srategy in new business pitches (o tc n sirategic,
creative, and media plans

« Brand positioning straegy for a Mutual Fund client’s internal, direct
marketing campaign o increase Financial Advisor's awareness of and
enthusiasm toward top performing products in orde to improve sales

Draft Worldwide
Field rescarch for R. J. Reynolds, Kelloggs and new business pitches.
« Ethnographic research on dictary regimes and regimens to gain strategic
sighs into target consumer, resulting in a sucessful bid to win a
substantial new client
o In-depth one-on-one concept testing interviews in bars (o gain insight on
current and potential branding, promotions and event camy

+ On-camera interviews of children and adults on camera to test atttude
towards mascot at spe ents and venues to gauge polential success
of promotional and direct marketing concepts.

Accenture

‘Competitive research and analys

« Analyzed how major competitors position themselves through marketing
messages o dentify core business strengthsweaknesses. Indusries.
include financial services, telecom, travel/transportation, human
resources, phamaceutical, automotive and consumer packaged goods

+ Recommended specific marketing tactics to differentiate Accenture’s
message which will defend Accenture’s core business strengths and
proactively build a sustainable marke position through increased sales.
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S831 £ Eastwick Sirect ¢ Eastbay. CA 4862
416.378.5671 + cthaneverestyahoo com

EXPERIENCE

HUMAN RESOURCES SPECIALIST, SUA INSURANCE COMPANY, Chicag

. 1L, 2003-Present
Sole HR representative fo a growing organization with 69 full-time employees

ied 43 full-time professionals n 2005 ranging up o Director level across al company departmens,
‘more than doubling the sze of the company
Proactively sought outunique low cost recruitng technidques saving organization thousands ofdollars
in exceutive recnuier fees
Helped craf job descrptions for 40 job titles across eight different departments
‘Manage relatonship with Professional Employer Organization (PEO), handling all payroll, beefits,
workers’ compensation, unemployment, and more
Oerhauling compenstion program revamping job bands and updi
expanding organization
Established company’s frs-ever performance may
compliance for all employees.
Launched new hise orientation program spanning medical and dental benefi
disabiliy, e insurance, and leave of absence processes

dimg out cost effectve benefis program (o eventually replace PEQ

‘Coordinate raining program, selecting content and sourcing training vendors
Oversaw two offce location moves inles than one year

salry siructure for rapdly

ement proces insuring annual asessment

shortlong term

ON-SITE SUPERVISOR, KELLY SERVICES, Florence, AL, 2004

BENEFITS ANALYST, HUMAN RESOURCES INTER

Managed @ temporary staff of mre than 450 cnployees for Saa Lee food processing facilty
‘Screened and hired hundreds of candidates for several different high-tumover plant positions
Coordinated Nen Hire Orienttions for mor than 200 full-time temporary employees.
Recommended to upper management evised payment disbursement prosess for emp employces
‘Oversaw weckly performance appraisal process o dozens of waorkers

Managed and tracked scict attendance policy resultng in several terminations

Represented Kelly Services at several disputed unemployment

ioNAL, Chicago, IL. 2003-2004

Contracted o administe benefits for more than 3,500 saf, associates, and partner attoreys at Mayer.
Brown, Rowe and Maw LLP—one of the world's lagest law firms

Managed a comprehensive fve-tered benefits program across th firm

Created organization’s first-cver policies nd procedures document outlining all sctvites for the
benefits analyst role

Partnered with outide vendor to overhaul firm's LD policy for 200 partner atorneys

SPECIALIST, FOLLETT CoRPORATION, River Grove, IL, 2001-2003

‘Administered corporate benlis to more than 5000 active employees, retirees, and former employees
across the country

‘Warked closely with Senior Management and HR Diector/Managers at ix diffrent corporate
divisions

‘Communicated with up t0 50 employees weekly conceming COBRA cligbilty for employees in more
than 100 locations nationwide:
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 Repositioned brand, dramaticaly inereasing consumer consideration from 26% 10 32%-
excecding goals more than threefold
 Increased nationwide net sales by more than 20% in seven of firs eight quarers
Developed hundreds of TV, radio, and print advertisements for fast-paced $11MM reail account
itated account’s frs-ever competiive advertising protocols and procedurcs evaluating.
‘marketing eforts for ation’slargest wireless companies including Sprint, Verizon, and AT&T
 Prepared a monthly competitive newsleter diseibuted 0 entire ALLTEL marketing.
department and company CEO providing agency POVs to help guide brand strategy
Helped extend BKR relatonship (o include Mur BKR, Del Rivero BKR and BKR Matrix
increasing holding company revene up to STMM.

‘THE BRINSON FOUNDATION, MARKETING CONSULTANT, Chicago, IL, March 2002 May 2003

+ Guided the design and producion of a wide variey of colateral material fo inernational
charitable foundation donating SSMM annually

+ Produced  seies of informational brochures disributed o leading cultural and civie groups
throughout the nation including T Ficld Muscum, Metropolitan Museum of Art and the Art

sitte

. Designed format for S0-page a

website

wal eport il in use today,

 crafed organizati

s firstever

BACKSPIN PRODUCTIONS, ACCOUNT MANAGER, Irvine, CA, August 2000-October 2001
‘+ Marketed several new golcourss from pre-opening o opening. establishing
presence and dramatially exceeding year one sales gosls in all instances
 Developed a series of innovative technology based marketing programs including CD-ROM
programs and eCommercials
« Prepared fully integrated mirketing programs span
‘media based on extensive consumer rescarch

& raditonal and son-adito

WESTERN GOLF PROPERTIES, DIRECTOR

IARKETING, Irvine, CA, August 1996-July 2000

OAKCy

EEK GOLF CLUB, FREELANC

i0LF PROFESSIONAL Irvine, CA, May 1996-May 2000

EDUCATION

CALIFORNIA POLYTECIINIC STATE UNIVERSITY—SAN LUIS OBIs?o, 1996
Bachelor of Science in Landscape Archilecture
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SUMMARY

+ Passionate supporir f the Slow Food moverment serving as national ioard Member,
Regional Dirctor, and Co-Founder of Chicago Chapter

 Dedicated marketing exccutive having rebranded, overhavled,and invigorated one of
America'siconic Lemonade brands

 Scasoned public relations professional with 10 years experience crafin fully-ntegratd
PR plan forsome of the world' biggest brands ncluding & J, Jim Beam, DowBrands,
andSan Lee

EXPERIENCE

DIRECTOR OF MARKETING, COUNTRY TIME LEMONADE, Chicago, IL., 1997 Present

= Reinvented rgetng corts contemporizing brand and contributing 0 10% dolar
volume increases in  declning category

+ Launched aseiesof targeted sponsorship and sampling events with Y-Me and Lincoln
Park Zoo Winter Lights Festival amon key consumes raising avareness of product
atibutes

 Itroduced mulimedia campaign scrossprint and radio targeting younger
‘audicnce a mesns o highlight new product benefit and usage ideas

+ Work diectly with company president developing stategic marketing programs and
integratd sles cffots impacting organization with §12M i sas annually

+ Manage company’s syndicated marking dat, nalyzing compettive dynamics and
performance, i preparing comprehensive quarcrly slesteam bricfings

 rtsoduced and olled out new honey wheat line extension inluding frt-ver logo and
package desian retaging,exceeding penetraton expectations

= Overhauled agency rlationships with seven key vendorssaving $10,000 inageney fecs.
trcamlining efieiencie, nd identifying now parters

+ Developed dozens of marketing conmunications and sales programs for more than 340
retailers, brokers, and food seviee accounts ratiomwide

+ Promoted rom Directorof Public Relations o Director of Marketing in 1999

BOARD OF DIRECTORS, SLOW F00D USA, Chicago, 1L, 1997-Present
cted to Boardreptesenting 11,000 members ntionwide fo organization evored o

preserving raditional foodhways and educating people about 0od 1 a cenie of community
+ Co-Author of “The Siow Food Guide to Chicago Restaurants, Bars and Markets™

(Chelsea Green Publising, 2004)

« Mansged team of S0 contributng wites reviewing more than 100 establshments

 Co-founderof Slow Food Chicago growing ehapter 1o 300 members-fourth largest local

chaptr out of 130 aronally
 Seloctd a5 Midwest Regional Governor oversecing 10 local chapters with 300 members
« Won Chicago Tribune “Good Taste” award for stating chapter in Chicago.

'VICE PRESIDENT, ROBERTS PUBLIC RELATIONS, Chicago, L, 19961997
Johnson & Johnson, Milk Mustache, Radio Fiyer
+ Managed atotal salfof 12, and oversaw S1 million i fees
« Successflly launched both Acovue and Ursatfor Johnson & Johnson,resling in
incremental S600.000 in program fecs
+ otroduced and established Urisat a caegory Ieader with PReonly plan feauring
national media tou, b-roll, and mediaevents
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5605 Appleton Avenue, Apartment #SA # Albion, AK 90506
550336.0036 # abigailalbrighi@ gmail.com

SUMMARY

Seasoned operations and logistcs expert with experience working on dozens of mulimillion-dollar
projeets throughout the world

Passionate creative problem solver with a proven background of resolving complicated ssucs with
simple, logical solutons.

Seasoned manager leading teams s large a5 200 for both the U.S. Air Force and at large governmental
agencies

Dedicated agent of change, specializing in idenifying organizational shortcomings and theiving in
environments where solid diection is needed

EXPERIENCE

PROPERTY MANAGER, GENERAL SERVICES ADMINISTRATION, Juneau, AK, 2002-2007

Responsible fo all operations, logistical support, poject management, and support actvities across five
deral buidings in five different Alaskan ciies

Served as on-site project manager working with 10 different federal agencies developing creat
Solutions (0 diffcult problems across dozens of projects
‘Managed a $500,000, three month abatement project,encapsulatng lead paint throughout building.
garage and boiler oom
Oversaw S600.000 lobby renovation serving as on-site poject manager for Seattle-based project
‘management team

 Dramatically eahanced building security, upgraded elevators, and renovated floors

+ Warked closely with Department of Homeland Security correcting a series of poential securiy

oversights
 Determined solution to complex building access ssue, faciliating entancelexit low while
i orous sccurit compliance.

Provided long-term sratgic planning for capial improvement projects up o $15 millon ranging from
new ventilation systems, 0 upgraded boilers
Overhauled and improved Department of Homeland Seeurity remote border sation housing in Hains,
Alaska
Supervised a saff including a building engincer and a team of mechanics across five locations
Stuccesslully oversaw @ $500.000 mechanical and mlti-year custodial contract
‘Managed a $2.1 million annual budget spanning dozens of individual projects

ASSISTANT MISSION DIRECTOR, CARE INTERNATIONAL, Prishting, Kosovo, 20002001

L activiies for

Supervised a stff of 40 responsible for all operations, logistical support, and con'ract
‘CARE's postwar mission in Kosovo and Macedonia
implemented organization’s firstever live auction of heavy equipment asing more than $100,000 for
CARE

 Followed all government disposal regulations, withstanding audit scrutny
afted uni’s irst procurement manual outlining policies and procedures based on US government
guidelnes
Reduced operational rent cost by 1/3 by moving headquarters location
Overhauled the asset management ofa warehouse of cquipment, omiture, suppli
funded heavy cquipment by ntroducing a new inventory system

.and UN/USAID
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789.256.1221 s maria@yahoo.com

Experience

Kalamazoo Logistics, Account Executive —Sales, Strom, MI, July 2004-Present

« Generated more than $250,000 in company revenue from selling nationwide transportation services
for one of the world's largest thid-party logistics corporations
Managed more than 200 transactions totaling $450.000 across 75 vendors throughout the country
Sourced, developed, and nurtured solid relationships with 18 different transportation carriers
ultimately representing 80% of personal business

= Ranked sccond out of 24 sales representatives in four-month contest to create relationships with
trucking companies

Work closely with internal team of dozens of customer reps helping secure freight routes

Negatiate more than 50 transactions weekly covering all aspects of product shipping including total

cost, delivery times, layovers, and rerouting

Handle over 900 calls weekly

Uilize foreign language skills on a daily basis working with dozens of Spanish-speaking customers

Navigate highly complex dual-computer software system tracking 3 2MM transactions daily

Effectively troubleshoot, resolving dozens of logistical problems during a typical week

Finelight, Marketing Associate, Bloomington, N, September 2003-May 2004
« Made 600 calls qualifying leads and sccuring appointments for supplemental health care for
Medicare patients
Consistently exceeded company weekly appointment and sales goals
Evaluated prerecorded Spanish appointments checking for quality control and overall pote
customer qualification
« Worked 15+ hours per weck while maintaining full course load

Education

Indiana Univers Bloomington, May 2004

« Double Major—BS in Marketing and Intemational Business; Minor in Spanish
* Kelly School of Business

University of Sydney—Australia, Spring 2003
« Studied Australian government and indigenous culture

Skills/Act

o Fluent in Spanish
o All About Dance, Performance Dancer, 2005 Present

o Performed at Chicago Storm games, Sheffield Garden Walk, and other Chicago events
= Boys and Girls Club of Chicago, Associate Board Volunteer, 2005-Present
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David Dempsey

2611 West Dundee Road Decatur, 1L 60413

630.789.4870

DavidDempsey @gmailcom

Profile

Education

- Over 10 yearsexperence s a Parnsr Co-Manager of a Chicago based Enertanment Marketing.
ageney

- Nearly 20 years experience workin i allaspects o Enteranment Marketing (Publiciy.
Promotion, Miedia Planning, Medis Buying,ptching and developng new business, supery
LT systeminegraion, Accounting)

- Goalorieted individual withseong eadersip capabiliis.

- Organizd. highly motivated, and detil-directed problem solver.

- Extensive experience at sceessflly working on muliple prjects simulancously

- Very comortable s  teamleader andor aa o player

- Tam casy o work withand enoy working with others.

B.A., Communications, Univesiy OF Michigan-Amn Arbor 1983
Gradhated from the Players Workshop o Second City (1 year of improvisationl comedy classs)-
1986

Relevant Experience & Accomplishments

Employment

- Helped grow currentagency from $10 million o over S30 million dolars i gross.
billings

- Oversaw creation, growih and operation of offces in Midvwest markes-Kansas City,
Louis and Minnespolis.

- Co-founded and asisted in the creation and business development of Dome, Newmark
Wolf,an award-winning Consur Produt Publicity/Promorion ageney (1997-2001-
sold my interestin the company in 2001)

- Currently srve on the board of Chicago’s Gene Siskel Filin Center ofthe School of the
ArtInsitute (also a member of the GSFC's markeling committe).

- Currently serve as an advisor o the board of the Chicago Film Critis Association

- Served as the Unit Publiciston several major Hallywood film produc

- Successful game show contestant on Classic Concentration. Appearcd on 3 consecutive
episodes, followed by an additional appearance on the shows Tourament of
Champions during s final year of production.

artuer, Jeross, Dempsey, and Scott 1995 present
artner, Dome Newmark Dempsey 1997.2001
artner,Shermn Wolf Adverising 19921998
Director o Publicity and Promoions Deparment, Sherran Wolf 19891992
Advertising

Media Planner/Buyer, Sherman Wolf Adverising
Assistant News Praducer, WWLTV (New Orleans)

Student Teacher, “Creativity, Mass Media & Society”, University OF
Nechigan

‘Student Teacher, Modern European History, Fracis . Parker High School To771978
(Chicago)
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16 Gunnison Sieet, Apt#6G ¢ Atlanta, GA 56992
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SUMMARY OF QUALIFICATIONS

= Strategic Human Resourees professional with more than eight years of experience working for one of
the world’ largest adverising agency holding companies

« Scasoned manager having helped create an HR department post-merger or a organization with more.
than 700 employees

= Experienced generalist with substenial background in all aspects of HR including hirin. rtention.
saffing,benefts, HRIS, EEO, Afirmative Action,termination and more.

« Dedicated agent-of-change with a background of Lunching several agency wide niiaives spanning
Foundation partoerships, iter programs, employee benelits, and recruitng programs

EXPERIENCE

WPP Group, PLC, June 1997-Present
MindShare, Mediaedge. and Ogilvy & Mather are allsister agencies of WPP—one of the world’s
largest communication services groups with offces in 25 countries worldwide

PARTNER, ASSISTANT DIRECTOR OF HR, MINDSHARE, USA INC.. New York, NY. April 2005 Present

« Revamped company recruitment process dramatically sirsamlining requisition-to-hire time for office
hiing 150 candidates annually

Manage employee relations for workforce of 750 across New York headquarters and 11 regional ofices

Oversee 50 yearly employee moves and saffing changes fo seven departments.

Developing company’s first-cver comprehensive diersity plan, comprising recruitment and retentir

Overhauled ageney s summer intemship program launching “Batte of the nterns” competiion

culminating in Gilete case study presenation to CEO and senior management

= Wrote HR process document detailing alinterna processes including recruiting, onboarding, safing,
promotions,transfers, and firing o insure Sarbanes-Oxley compliance

« Enhancing internal perception of HR department by focusing on srategic solutons and timely action

PARTNER, HR MANAGER, MEDIAEDGE:CIA, New York, NY, September 2002 April 2005
= Served as main lason with senior management, advising and coaching on all aspects of human
resources for office with 650 employees in New York and additional 200 across the country
« Wrote and delivered recruitment, stafTing, and compensation presentation for senior management
elping facilitate work process and improve relationships with HR
* Conceived. planned. and exceuted “Employes Appreciation” day featuring senior managemen serving.
breakfast 10 employees
= Managed recruitment for offie hiring 200 annually, a all levels and throughout all departments.
« Revived agency’s voluntcer day, spearheading efforts supperting local New York charity
= Developed course materials and prescned workshop o management on effective and lawful
interviewing
= Revised allpoliies and procedures, harmanizing efforts across branch offces and insuring federal and
sate compliance
Handled all aspects of company’s imigrasion/vis isues for five cases annually
Relaunched agency's intemship program and on campus.colleg
ForgeaststaTing, analyzed compensation, and managed raise planning for New York offce
Trained and supervised a sl of two
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Jessica Janowitz
84 Jasper Street # Jericho Springs, CO 34897
435.814.6421 ¢ esscalanowitzmsn com

OBJECTIVE

To obiain a position in Student Affairs at an accredited higher-education instiution

EDUCATION

COLORADO CHRISTIAN UNIVERSITY—Lakewood, CO, May 2006
= Master of Arts in Curriculum and Instruction
« Ovenall GPA3.8/4.0

COLORADO CHRISTIAN UNIVERSITY—Lakewood, CO, December 2004
« Bachelor of Science in Organizational Management and Christian Leadership.
« Ovenall GPA 38740

VIRGINIA COLLEGE—Huntsville, AL, June 2002
« Associate of Science in Network Engincering
« Overall GPA 40/4.0
o Prosident's Award for Excellence in Academics

EXPERIENCE

GULLEY’S GARDEN CENTER, Loveland, CO, May 2005—Present
« Computerized all processes for inventory tracking more than 1,000,000 tags placed in plants
« Overhauled all systems for procurement, distribution, and tracking of tags
« Work 40 haurs per week while attending school ull time

CELESTICA CORPORATION, Loveland, CO, April 2004-May 2005
= Worked 40 hours per week while attending school full-time to finance callege education
= Performed final system checks on more than STV of bidges, switches and routers monthly

VIRGINIA COLLEGE, Huntsville, AL, April 2000-July 2003
Academic Dean’s Assistant/Network Administrators Assistant/Library Assistant
= Maintained, upgraded, and oversaw more than 300 student and faculty computers and other
hardware/software
= Administered and proctored hundreds of anline tests
= Conducted more than 100 online, in-person, and over-the-phone school orentations
« Reorganized and streamlined operations for Academic Dean esulting in dramatically
enhanced production
« Entered enire library book inventory ino nerw computerized software program, hlping
expedite check-in/check-out process
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Taylor Allen
3610 Ontario Ave.
Oakbrook, IL 59156
567-186-8870
taylor@msn.com

OBIECTIVE: 10 obtain a position in accounting uilizing strong academic background
along with excellent problem solving and customer service skills.

Summary:
 Assist with client/product set up for spot and network.

Assist with billing profile maintcnance

Request spot and network billing requests.

Partner with clearance stafT 1o ensure timely client billing.

Partner with local office billing coordinator to ensure timely client biling.

Detailed oriented

Audit and Reconciliation

“Thrive on challenges and new opportunities for accomplishment and success in

helping the Billing department meet their objectives.

Donovan System
AS400
Cash handling expericnee.

Education: Master of Business Administration/ Emphasis in Accounting, Bellevue
Universiy, Bellevue, NE In-Progress

Bachelor of Business Administration/Technical Studies, Bellevue University January
2001 GPA: 3.75/4.00

Associate in Applied Science in Accounting, Nebraska college of Business, 1999

EXPERIENCE:

« Accounting Intership, March 1999 to June 1999, Boystown,

« Interim supervisor for Records Department. Supervised an train volunteers on
various tasks in the department,
Files invoices afier they were paid.
Coordinates and cover employee positions i five location.
Developed and maintained effective working relationship with clients
management and staff at all levels.

« Established a high level of confidentiality while working with
records.

 Working on the FileNet system-cniering invoices for the new indexing system
that was implemented

« Currently working for Dillard's part-time in the men’s department.

s and their

ACTIVITIES: Chureh, singing in choir, wal
Compauter Skills: Word, PowerPoint, and Excel
Committees: Starfish Commitee, Safety Committee

ng, reading books
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« Modified existng system devised 10 analyze patient’s seep pat
study variations, resulting i bettr diagnostics

 Created and maintained data entry reporting systems with more than 10,000 enties

« Operated i environment with Basic, SQL, Alpha IIVIV, and Excel

ems, dramaticaly red

SENIOR PROGRAMMER, cAL Kharkov, Uksaine, 19861992
« Designed more than 30 computerized mathematical control system simulation processes used to
check forelectrical engincering inconsistencies
 Wrote program organizing unique system showing how production processes would work in
physical environment
‘Worked one-on-one with physicist, helping devise more fFicient industrial fuses
Operatd in environmen with PLI1, dBase, Pascal, Basic, and Fortran

COMPUTER SKILLS

o Hardvor
« Operating Systems: OS/MVS, WINDOWS, MSDOS
« Software: TSO/ISPF, JCL., ControlM, SnycSort, FileAi

IBM Mainframe, and PC

Quick, Visio, Excel
Databases: IMS, dase, DB2, Alpha VIV, Access
Languages: PL/1, COBOL, Assembler, Pascal, Visual Basic, PL'SQL, C, Fortran

EDUCATION

ORACLE UNIVERSITY—TROY, M1, 2005
« Oracle, SQL, Oracle PLISQL

SCHOOLCRAFT COLLEGE—LIVONIA, M1, 2003
« Visual Basic for Applications

NORTHERN KENTUCKY UNIVERSITY—COVINGTON, KY, 2002
 Visual Basic for Excel and Access

KKHARKOV STATE UNIVERSITY—KIHARKOV, UKRAINE, 1986
VLS. in Mathematies and Con

uter Science
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Chris Wayne
57 Corvete Drive, Craigser, CA 71121
(884)999-9298 chriswayne(@yahoo.com

Summary of Qualifications

« Skilled marketing professional with proven success in building businesses and growing client
relationships across  range of disciplines: packaged goods, retal, oys and online

« Extensive experience in strtegic analysis and segmentation, brand positioning and identity
development, account planning, product/market/media rescarch and performance
‘measurement

« Expertise in all advertising media,integrated marketing. direct-to-consumer and experiential
programs.

+ Accustomed to making proposals and negoriating at all levels of agency and client structure
Record of success in building and managing results-oriented internal teams and delivering
beyond client expectations

o Proven effective and frequently involved in new business strategy and pitches

« Excellent written, verbal and quantitative skills

Work Experience

Marsha Lane, Inc.
1994 to Present
unt Supervisor=V.P, Group Account Direct

er-Price Mattel,
ifornia

ivendi Universal, The Leaming Company, Ehealthinsurance.com, Lyons
Blistex, State Compensation Insurance Fund, Delta Dental

Restaurans, C:
Fisher-Price:

- Strategic team leader for 12 years. Managed brand and product communication,
launched new products, implemented experiential programs, negotiated the curtent
incantive-based compensation agreement

- Grow business and revenue through acquisition of new categories beyond inital agency
assignment

- Continue to maintain strong client rlations through several changes in management and
client contact

Vivendi Universal:

- Supervised the Knowledge Adventure Kids Software business that included Jumpstart,
Barbie, and other licensed itles. Assigments included consumer and trade advertising
and package design

- Actively involved in the brand and product repositioning of Jumpstart o address sales
and retail challenges

- Organized and partcipated in the development of a new vision and strategic platform
for the Leam and Play divisions in the Kids Business Unit

The Learning Company:

~ Lead member of pitch team that won account for the agency

- Formulated and exccuted brand and advertising strategy for Reader Rabbit Learning
Software that clevated and repositioned the brand

eHealthinsuranc

- Led pitch and won account for the agency
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LEVY RESTAURANT @ MCCORMICK PLACE, SALES MANAGER, Chicago, IL, 1991-1993
« Iniiated Chicago Auto Show Gala Nighi—annual event now considered one of Chicago’s
premier celebrations
= Oversaw more than $4.5MM in annual food and beverage sales

BEAR MOUNTAIN INW/ARA, DIRECTOR 0F MARKETING, Bear Mountain, NY, 1990-1991

95TH RESTAURANT/ARA, PRIVATE DINING SALES DIRECTOR, Chicago, IL., 19881990

Tk PUMP ROOM, MANAGER/MAITRE D'/GRANDE DAME, Chicago, IL, 19831987
EDUCATION
UNIVERSITY OF MIAMI—CORAL GABLES, FL

 Bachelor of Arts and Sciences in Communications and Marketing
CULINARY INSTITUTE OF AMERICA—POUGHKEEPSIE, NY
BOARDS/AFFILIATIONS

« Bourd of Directors, North Park Elementary School, 2004-Present
ector of Aamual Giving eforts

jonal Special Events Socicty (ISES), 1993- Present
Mecting Plannes International (MPI), 1993 Present

Chicago Area Runner Association (CARA), 1987-Present
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PeapleSot
Enterprise HOM 8.3
Glabal (reneh) HR,
Recruiting Solutons,
and Collaborative
Applications
Tmplementation
Information
Technology Industy
Fortune S00

PeapleSoft
Enterprise HCV 8.3
Recruitng Solations
Proofof Concept
Public Sector

Peaplesoft
Enterprise HCM 83
HR and Recruiting
Solutions Upgrade
Goserment Sector

and managed the client and consuling tam trough completion.
12 Provided post-producion supart

Human Resources, Recruting Soluions,and Collaboraive Applcations: Canncron

rvd s the Functiona Lesd on  Global (French) HCM HR, Recruiting Solatons, and
Collborative Appliatons mplemention for  Fortune 500 Iformaion Technology
company.

+The objectve was o replaceth exsting Human Resoutcs, Recruiing, nd Self
‘Servicesysems and esablish ane source for itegrted lobal human resovrees

ormaton using single datsbase worldwide. Appliction included Admiisicr

Warkforce, Recrit Workfore, Recri, cRecrui Manager Deskiop,cProfile, ePofile

Nasiger Desko,and oy

= Delivered anoverview and demonstraton of Administer Workfoee, Recriing,
and Self-Servie 8.3 unctonal

5. Conductd rquirements gathering sessions.

1. Conducted FitGap sessions nd delivred a FitGap Analysis,

. Provided functionalexperte o clien o hov o bt seth system o mest thie
business needs and evalate gaps for modificationsustomizatons.

& Provded altemative resolutionsto disposiion tms (gaps) and
documentedprsenied proposals.

7. entifiedand documented “AsI3" and “To-Be” proceses

. Developed a lobal soluton for IR, Recruting,und Sef Srvie trnsaction
processing that follows indusiry standrd,

5. Recommended fexble and obustbusiness transaction process o sccommodate
changing necds while remaining “vani

1. Asssed in standardiing recrumen o teminstion -t0-<nd” usiness process
and supporting values (codes) 0 create framesworks that e usable across

1. Provided sugaesionson e functionaity in .3 that couldsrealin existing
busines proceses.

12 Mansged project eam through he Constret Phse.

15 Managed the cusomization esign nd build cffor

Recruiting Solations: Cameron servd asthe Functions Lesd on  PeopleSoftRecriting
‘Solutons Necds Asscssment and Proof of Concept ffort for  Forunc 500 company.

+ The object was o deermine that PopleSofl's Recriing Soluion would meetthe
requirementsand would be an accepible solution o replce the existing Recruiing
systm. Applications included Recrut Worklorce, cRecruit, and cRecrit Manager
Deskiop.

1 Delivered an overview and demonsiration ofthe Recruiing 8.3 funcrionaly.
Provided answers o seciic uncionaity questons from the audience.

2 Conducted requirements gathering sessions.

5 Delivred documents rangin from To-Be Process documenttion, Consersion
Approach, Workflow Approsch, G Asscssment or PeopleSoft's .3, Risk Watch
Lis Rollow Approsch and Workplan.

Human Resources and Recruiing Solutions Upgrade: Cameron srved s the Functions!
Lead ona PeopleSoft HR and Recruting Soltions Upgrade fora Universiy.

+ The objective was o pgrade PeopleSo's HCM 7.5 to PeopleSoflHCM 83 and 10
implement addiional Rectiting Soluons functionality.

« Aplcations ncluded Administer Workfoee, osiion Managemen, Recruit
Warkforee,cRecrui,cRccruit Mansger Deskiop, and Resume Procesing.

+ Delivred anovervi and demonstraton o HIR and Recriing 8.5 Fnctionalty.

+ Conducted requiements gatherin sesions for HR and Recruiing.

£ Conducid i Gap esionsand deiverd s i Gp Anslyss for HIR and Recuig
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Mara Malone.
5267 North Kilparick Kansas iy, Kansas S7834 (556) 2273480 (H) (556) 9873345 (W)

OBJECTIVE,

To sccure  posiion that will sive me the opporuity o delop nw kil and srengthen my problem
saling,cvaluation and undrasing skils

Education
Universiy of Temessee
Kaowvile, N
Masers ofScince in Socil Work, Admiisttion d Planing Concentetion,
May 199

fowson State University
Towson, MD

Bachelor of Science in Pychology, Counseling Concentrion,
Sepember 1990

Instittefor Commanication Improvement.The Grat Instiute
Received 3 certificae in Professonsl Grat Propasal Wtng
April 2004

Professional Experience

CK, Chicogo March 2000 Present
‘Assistant Mdia Planer

o Assistwith publicaion rsearch orthe agency's i
 Conductrsesth to gamer nformation bout compettors
. Assstwith develoing th compettve analysis
. Monitr thecost of placed dsertisements and resolve an disreparcies
 Ensureth prope placement of ou lient’s adverisements
State of Iilinois March 1997-March 2000

Winois Department o Human Services, Chicugo
‘Special Prjects Coondinator (November 1997-March 2000)
" Plan and supervise pecil eventsfor the Secretary f the Depariment of Human
Servicesand write alking pints
Developed programs o ssist disadvaniaged s ssteide
Wit responses to complint eters
Wit informational brochuresfor medical ssistance reipits
Developrlaionships with localemployerson bebalfof disadvartage filies

Contal Management Service, Chicago, IL
Public Aduministstion nterm, (March 1997-November 1997)
" Pl and stend oreach programs
« Schodule nd coondinate bi-monthly bosrd mectngs
« Provide bid information t businss owrrs
 Manage th daily operations ofsmall office,and the acivites of the Exceutive
Diretor

Jewish Federation of Metropolitan Chicago, Chicago, IL.
Program Specinlist, (August 1995-March 1997)
" Dissmvinate information o Consortum Agencies
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Benson Bryers
5921 East Bridalwood.
Brooklyn, NY. 86423
Phone: 664.634.1257
Email: bensonbryers@yahoo.com

« Recently completed Pofessonal Residency for U, Celllar s  mermber of The Product
Summary Group where | devcloped an aignal iniemal & excrnalcommurications program designed 0
increase revenuc and loyalty from existing ustomers whilesso working with the Saes Force to
deliver enhanced product vl at h poin of purchise
« Faperinced marketing profesional with atrackrecord ofsuccesfully devcloping and
implementing original markeing and advertisin programs from budgets through crestive nd
ROl measurement
o Advanced il st n the ollowing areas
= Lesdersip
Strtegic vision
Audience scgmenttion,targting snd positoning
Marketing mix and ROI analysis
Customer segmentation
Uiizaton ofadvertising,slespromorion,and diret marketng vhicles
Crosenciona eam buiding
Busines Case Devclopment
Creative Communication Ssegies

Northwestern Universty, Evansion, 1.
Master of Scicnce Candidte, Integrated Markting Communicatons (IMC) December, 2006

o team Consuling Projcts

= Advertising Age
Alamo

iy of Evansion
General Mills
= Anheuser-Busch-Prscnted marketing pln o senior mansgement and selcted s wining team.

University of Kansas, Kansas City, MO, 1992-1997

« Undergraduate Naronal Honar Student

« Addiional praduse leve courswork completed a Universiy of Chicago's Schoal of Business
while employed full-ime

Employment
History Windy City Decoratng, tnc. Bufflo Grove I, 702705
CoOmner

= Increased revenue by 300% upon implementin dieet maketing, onlin markeing, nd rade
co-op advertising

* Managed sub-conisctr and company cmployees, s wel asrlationships with customers nd
vendors

= Determined lint needs, stimatd projectcoss, and ensured stsictry delivry ofsrvices

« Fulfiled commereial and residenil decorating nd remodeling contracts
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Henrietta Hansel

EXPERIENCE:

992 N. Hoover, Apt. 402 (4160904331 o)
Hearto Advertsing Inc. Chicago, llnois
Hallmark, Senior Account Executive 604-Present

+ Responsibe for all aspeets of 2005 Gold Crown promotions exstie development and
production

MeDonald's Corporation, Account Exccutive 602604

National Kids Business

+ Launched advertising for Leo Bumetts s leadageney responsibilties on th adul calendac

ince 1997. Produced STV spots, 2 adiospots and prn, including 3 page Hearst advertoral

i support fthe Go Activ! Adul Happy Meal and the new premium Fiesta Salad. Led four
other McDonald's agencies, Hears publications, o wel s internal teams in he development of
the creativ fo these natves

+ Led and managed coss functonsl team o exceute § Happy Mesl programs over  month
period: mitigated conflcting Client and promotional parner dircion: preserved inegety of
cratve ideas throughout extnsive comments from networks; shipped o i and on budget

« Presenied muli-ier kid argeing ageney recommendation to Marketing eprsentaivs and
OwnerOpertors t Kid and Family Commitce Mesting.

« Managed developmen and production of ew: remium Salad commaniction

« Created plan for implementaion of lobal kid nution nfative, including media mplications,
eratve clements, talnt music and producton costs

Customer Experience Team—Pan-Agency Brand Consuling

" Developed muliple seviee nd eventconceptsbased o consume insighis: (ested oncepls
{hrough an ertive process, making evsions and cresing e concepts based on consumer
leamings

+ Managed th prliminary implementaton stages ofa Dive-Thru Packaging Opertions Test
‘working with  rossfunctionsl team,bringing together arious Clint depariments s wel 5
othr sgences nd suppl

« Amalyzed vaiousinermal and exemal soures regarding he st marke of the Specdpass
technalogy

Kellogg’s All Family Brands, Assistant Account Executive 800602

« Developed M. Mini-Wheats Charactes' sty fo nnovative campaign; Tanderar TV Test
resulsconcluded ha charactes were instramenal i bulding brand presence and image

+ ldenifiedcrcative opportuny or highighing new Mini-Whets characters’ personaliis on
pockaging;resuled n Clien awarding assignment 0 Bumet over anher gy

+ Confiemed validity of LB Brand Beievrs System o Clent by iling dta from Brand
Shifing Ansysis, cliet Mkt Resesrch ool 1o idenify brund volume loses nd gais

within he catcgory

+ Condensed MW consumer,productand categorylearings it th Key concept ofan“llsion”
and presented it anitegral par ofthe brand bond which lint spproved

+ Sold apency ecommended photographe o the Clie despieth fct that his costs were
significay more than th Cliat ad spent isorclly on smila prit projects

+ Convinced Client to prdce two aditonal prin: exccuions than was reflected i origial
deliverbles by pencraing recommendaton het assessed medis el creatve mescagesand
production implicatons fo the campign

« Implemented  more effcicnt proces for Client apprvals by provding comprehensive utines
that explined cachsage of the 3D TV animation process and ighlghted changes: oulines
s inesch Clent review and sidd i focusing Clentcomments and minimizing revisions

+ Created and rganized 3 one day agency oriencatons 0 expose vrious clies 1o the advetsng.
proces: template ws used for all futare ew clie rinttions
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Sally Sadofsky
776 Seymour Stree #22 ¢ South Shire, IL 50621
212:539.7132 ¢ sallysadofsky@hotmail.com

Experience

Human Resources Assistant Manager, GAP, Des Moines, IA, 11/02-Present

« Serve as laison between corporate human resources and local store with more than 30 employees on
all HR issues including benefits, ecruiting, compensation, training, and workman’s compensation
Recruited and hir in 40 full-time and pari-time stafTacross three different job titles
Manage store’s entire training program spanning new hire orientation, benefits,sales, and operations
fora staffor 36

« Oversee benefits plan including medical, denal, flexible spending, retiremen, long and short term
disability, employee stock purchase plan, and life insurance

« Overhauled and customized new GAP corporate training program enhancing learning among newest
employees
o Revset fortat ow uedat alsight it soes

« Help manage complex payroll process tracking store sales (o align goals with weekly employee
payments
Developed “action plans” for four cmployees addressing a variety of performance issucs.
Created and manage store’s sales coaches oversceing two associates/frainers teaching all store
operations

« Coordinate comprehensive year-long “GAP Giving” program featuring food drives, heart walks and
holiday family “adoption™
Promoted into R role after beginning as sales associate
Worked 20-40 hours per week while attending school full time in 2002-2003

Student Teacher, Eason Elementary School, Waukee, IA, Spring 2003
« Created specific lesson plans for a math group spanning two classes of second grade students
 Taughtsix weeks independently following six weeks of student teaching

Education

Drake University—Des Moines, IA, May 2003
« Bachelor of Science in Elementary Education
« Coaching and Flementary Science Endorsement
« Major GPA 3,840

President’s Listfor students with semester GPA of 3.5 or above
‘School of Education Dean'’s List

ities/Interests
‘Coordinator, Physics Olympics, 20002002
State of lowa Athletic Coaching Endorsement
Elementary Classroomy/Scicnce Basic Initil Teaching License, State of Iowa
Interests include: travel, hiking, sports, and movie trivia
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Carrie Carmichael
1607 Wt Carolton, Chicago L 60611, 312.187.2258
27892458 Emait: C:

SUMMARY

Senior Account Planner with 10 years of experience. Account include Consumer Packaged Goods and.
Retail client, with a focus on women and children. To noe, many qualitaive swdics conducted with
‘oung adult males. Expericnce with top agencies as well as with clien side industry. In addition to work
‘experience, also teaches “Planning 101" at the Chicago Portfoio School.

PROFESSIONAL EXPERIENCE/ACHIEVEMENT!

Suabo Advertising. Aprl 2004-0ct 2005

Client Respomsiily: Kellogg USA: Kellog’s Frosted Flakes, Corn Paps, Apple Jacks, MiniSwirlz and new
products. PMUSA: Marlboro all varietis), Blend No. 27, Parliament and new produc

+ Devlop and Prteet Band Positions, s wallasBrand Repostoning on Com Pops, Appe Jcks,and
Kellogg's Frosed Flakes

+ Work on innovation team © posiion up nd coming poducts
+ Conduct qualative: focus groups, one-on-ones and ethnographies (hundreds)
+ DesclopiConduet ceaive brefbricings
© Key clem conact
« Mentor Jr. Planners
+ Key player for Though Leadership with Boomer Women
« L for Thought Leadership tcam gainst target ofthe future (muli<ulursl)
+ Consistenly seck a variey ofrescarc (daa) sources, both radiional and non-eadional
+ Lead on nsights project for discovery on Hip Hop. Gamer and BMX subculurss
ey player working with TRU panelto develop insight fo Kids RTEC
+ Develop cae studies asnevded
Buld A Bear Warkshop St. Louls, Missouri March 2002-March 2004
Strategic Marketing Analvst

© SWOT AnalysisKey Playe in brand posiioning process
+ Took company from grasroots marketing efots 1 4 nationwide ad campign

Analyzed inersal, syndicated consumer and tend da (TRU, Zandl, BABW Datbase, MRI,Simmons,
etc)
o Lead idea geneation mestings
« Provded qualative rescarch service s wel s Competiive Analysis

Managed AOR to iiilze o going Nasionl Communicaton, whih lead 0 n 20% increase n sales
Mentored other Mrketing Associaresand colleagues

DARCY/MEDIAVEST WORLDWIDE, S. Louis, Missouri March 199%-March 2002
Account P

Msdia Superi

Client Responsiily: Masteefoods USA(M&M/Mars): Skitles Bite Size Candies; Uncle Ben
Change. Total billings: 555 millon.

i Seeds of

+ Championed propricary st planning ool o develop siaegic pltfor for brand communication.

+ Extnded KPOV (Kids Point of View) qualativ resareh program 0 inclde aver 75 schools nionvide
10 provide divers demograhic constuent poo.

+ Proposed nd conducted rescarch for a global new poduc aunch
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Bradley Aldrich
61752 Peace Drive, Frecdom, LA, 59494
1322232
bradley.aldrich@gmail.com

Skills Summary

= Heavy financial-services background (sales, marketing, rescarch, corporate finance)

* Extensive knowledge of Wall Street standards and practices

= Broad writing and editing experience, including press releases, annual reports, quarterly reports,
marketing campaigns, advertisements, and topical publications of al lengths

Crisis-management experience (1987 market crash and 2000 market top)

Corporate specchwriter (Dow, Paine Webber, Kemper, and Transamerica)

Media-relationship manager (regional and national print and broadcast outlets)

Production manager for time-scnsitive sales, marketing, and rescarch content

Extensive new-product developmentstratcgic marketing experience

Corporate communications trainer (Dow, Louisiana Society of CPAs, University of Houston)

Degrees in both science and humanities

Profes:

nal Experience

APEX EQUITY SERVICES, Freedom, LA, June 1999-October 2008

Principal, Market Strategy Consulting
Develop and market time-sensitive investment strtegies for institutional investment managers
Produce and sell custom market-strategy white papers
Conductcustom rescarch to dovetail with proprietary effrts
Evaluate portfolios for managers of all valuation disciplines
Provide ad hoe services to fnancial-services firms on & contract basis
Emphasize valuc-added sales kil effective needs analysis, and aceurate market analysis wsing
full complement of analytiea tools

MILO+ CO,, Freedon

LA, March 1990-May 1999

Institutional Sales, National Accounts

= Sold proprictary rescarch, proprictary_computer software, and cusiom consulting services to
premi institutional money managers of all valuation disciplines

Heavy emphasis on very large consultative sales of proprietary computer software

‘Wrote and marketed time-sensitive commentary for performance-driven managers
Recognized as top salesperson during 1999 (% increase 6X salesforce average)

‘Won only sales contest (both % and absolute increasc) completed during tenure with firm
Achieved consistently high clientretention rates

Cut travel expenses by implementing self-designed client care telephone support system
Initiated and produced comprehensive price-point analyss of all competitors

Developed new products to expand market share.

‘Worked closely with design teams to infroduce new products effectively
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Olivia O’Brien
8535 North Ontario Steet ¢ Chicago, L 60604
3127207211  oliviaobrien@carthlink.net

EXPERIENCE

STRATEGIC PLANNER, AnsRost, Chicago, IL, April 2004-Present
Sears. Home Depot, Best Buy, Sunbean, Ulla Cosmetics, Mervyn’s, The Great Indoors
 Managed several benchmark and quantiaive rescarch studis, wrote more than 10
creative briefs, and oversaw numerous online surveys for some of the country’s lrgest
brands
« Led project overhauling and rebranding all marketing efforts for Wabl Clippers
= Conducted company’ frs-ever customer segmentation study, fundamentally
redefining arget market
* Wrote creative briefs talored to new target, nspiring entirly new advertising
effors
« Significantly increased unaided brand awarcness more than 25%
« Redefined customer scgments for Great Indoorsinto unique lifestyle groups
" Increased both store traffic and overal sales
« Segmentation resuled i development of propritary new Great Indoors private
Jabel packaging rolled out (0 allstores natiomwide.
« Agency expert on consumer trend forecasting, having published white paper,
Dad Ever” presented a annual Retail Marketing Institue conference
« Managed agency planning efforts on seven winning new business
including Fannie May Candy, FAO Schwarz, and Mervyn'’s

PRESIDENT, JEN“B RESEARCH AND PLANNING, Chicago, IL, January 2001-April 2004
Drafi Worldwide, Accenture, Plan B Inc., LLW Group
= Conducted dozens of quanitative and qualiative research studies and marketing/sirategy
development projects for brands including Kelloge's, R.J. Reynolds, and the llnois
Bureau of Tourism
« Performed extensive in-market research for ighly successful Camel lavored cigarete
Taunch, gauging consumer reacton to product concept, and potential marketing programs
« Led ethnographic research project or new business pitch, documenting all e activity
sumounding food, used for suceessful Milk Board pitch for Draft
« Managed offsite, on-camera mascot study, tracking perceptions of Tony the Tiger

among more than 100 consumers
= Video presented to client a meeting o promte new promational markeing.
campaign

« Developed comprehensive competitive business analysis,tracking marketing efforts,
sales techniques, and overal strategy for ive major echnology companies including
Mictosoft, Oracle, and IBM

« Personally nterviewed 12 business decision makers over the course of four
months who slected products and services other than Accenture

« Recommended fundamental changes to marketing programs fo help address
consumer needs

STRATEGIC BRANDING CONSULTANT, MARCHFIR
Unilever, 3Com, Allstate, OAG, John Nuveen
« Developed corporate brand strategy platform for Cybrant, including cration of
“complexity made simple” agline

. Chicago, IL, 2000
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UPSIIOT (Chicag, IL)—Cont'd

Sr. Account Manager-May 1997-May 1999

Diversity Mobie Lnit

" rjet manageran hecreation nd eploymentof s Southwesem il Diversiy Ml Ui

« Coordinted 14 vendors o the development of mobile urt ccesorie nluding: video wll &
program, bilngul et branded mflaale & dgitl photgraghy

ingual ideo,

sion and exceuton ofthe SBC College tabling pomotion
Oversaw alfcets of i including placement of 30 collge newspaper ads and ten adio remotes
Managed a customer aequisition iniaive targeting collgiate consumersa OKlahoms Universiy and Texas Tech

Sport & Social Clubs of the U.S. (Chicago, IL)

Dicctor of Marketing — March 1994 March 1997

" Supervised  five person saf for cxscuton of tional macketng plans nchuding promotons,pblic relations,
advertising, dirct mel nd dta bse management

= Projetleader on programs elated o the et and oher electronie media; coondnated inlusion of Cicago S
Club pages on win.cyberchicage, com

. Coordinated on-premise marketng effors for natonal sponsors, Asheuser-Busch nd Jack Danils

« Administcred naional on-premise ar ponsorship program; managed an average of G0 accounts per quartr

Campbell Mithun Esty Adverising (Southfield, MI)

Account Excautive—December 1991-January 1993

Jeep & Eagle Division—Chrysler Corporation

= Projectleader incration of promotonal and echnical our colr brochure andbinders or distibution t over 1,500
JeepEsgle deserships

« Managed the inclusion of all Jesp Esgle vehicle informaton on the Prodigy computer network

= Asssted in merchandising programs wit regards o the aunch o the Jeep Grand Cherokee and agle Vision

Ross Roy Communications (Bloomficld Hils, M1)

Assistant Account Exccutive.— January 1990 to November 1991

Chryser Corporation

" Responsie for the monthy production and disibution of the Jeep gl echnicalservice program "Video Tec” to
over 1,500 Jecp/Eagle deales nationwide

« Inerated with Chiysler Corporation aning personnel in e developrent o "Video Tee” including
conceptualization ftopics, matcial sciptin, ideo & print production and distibution

EDUCATION: Mi

an State Uniersity-BA / Advertising May 1989

INTERESTS & Two term Vi Prosideni—Michigan State Uiversity Alumni Association
HONORS: Member of Chicago Interacive Marketing Association (CIMA)
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SUSAN SPRINGS EMAIL: springs@aol.com

456 SILVER AVE #8 S # SACRAMENTO, CA 204819 PrHONE: (416) 361-8921

OmEcTIvE
Open to apporunitis s  sssoned Seior Acsount Excutve or ey Acsouns Supervisor posion.

PROFESSIONAL EXPERIENCE.

MCDONALDS CORPORNTION—Oskbrook,linois 805-presnt

'BRAND MANAGER (CONSULTANT) - MCDONALD'S MENU MANAGEMENT TEAM 9041001
(Comanaged market et on Samplin o se st wer sccessfl. Resuled i it e Natonal QSR Sanpling Event

~ Co-managing desclopment f new produet sl for Natonal Launch i back balfof 2006, Work nconjunction it coss
funcional deuriments andssponsile fo manigemcat of sl agenies n asignment,provide projec updates and prscntations

o Senor Mansgement and | eadershi s,
DDB CHICAGO Chicgo,Tinois 2003 prsent
ACCOUNTMANAGER MCDONALD'S MENU MANAGEMENT TEAM 2003805

" Mianaged 10 new product Adsertised Sles Tess i vrious markets throughou the Uit Stts, eslin n th Nationsl
Launchof  now produts.

- Mianaged 3 full-mgrated Natonal Launches f ew products ncding TV, R, Prin, OOH, it Mai and Digia.
Nanaged R & D and il ssegi planning on addiional 4 new product npie line for Natonal Launches sted n 2006

© Mianaged over 24TV productons: 12 Live Acionand 12 Food Shoot.

' Managed frs ever Ntional QSR sampling program with Chiken Seesrsling i i of(rying 0 get % rom clicnt)
Represeted DD Men Management eam st ovr 15 Clent Heruive Rescreh groups that afcted development of e prodsct
Responsbe o mansgin annusl TMMproduction budgets for M Team.

- Couthord 8 Creativ Brifs with Planning Deparment

" Memier o the Competive Tk Forceresponible fo ompetite anlyss of st compeitr,Burgee ing
Responsbie foe ll et of markeing plan: R&D, iy, positoning, roducion, on-is narketing ctcs

ACCOUNT MANAGER—MCDONALD'S YOUNG ADULT TEAM 605-presnc
Nanaged  Meru National OOH program

~ Managing it ever college-trged OOH program
Managin  renaming ebranding it fo o of th st s dvers f ourbusiness

DAILEY & ASSOCIATES ADVERTISING—West Holywood, Calfornia 20012003
ASSISTANT ACCOUNT EXECUTIVE- WENERRALUSER, LEGOLAND CALIFORNIA
‘Succssllycolected over S13MA* in ver-du ivoics from cint i 4-week pero.
Generted two annial agency bonuses i xcessof 0000 by esping sl s within ST budget,
Coondiated the Ageney’ ucceslul nw busines pich o th Largestportonofthe Weyerbacuse accounticluding
S et s, g s T, NP s ' nd e ich
Helped manage e telvision commrcilproductions and cgbt i prducions romnerativedevelopnent hrough firal.
cietapprovals.
‘Wote thre cesiv briesand belped prodsice flly itegrated campigns nldi
and busines o business.
Coondimated all componcots of LEGOLAND Calforn
s and ket giveaays.
Crested comprehensive comperiv aalyss for LEGOLAND Califoni ackin the trave nd toursm sty ot ocaly nd

V. pin, i, oudoor, direet markcting

52003 summe promorions including parne eaionships, on-sic

- Responsibefo ratveroation sehdules, raffc instrucionsalntconracss, weekly s eports,and producion imclincs
(Chiosen 5 ne.f fve omineesout of st of 280 for Daley “Brigh Lght" sward based o atitde s achisermnts

AAAAINSTITUTE FOR ADVANCED ADVERTISING STUDIES PROGRAM - Los Angeles, Califmia 2200552003
ACCOUNT MANAGEMENT TEAM-POWER RANGERS
(Chosen s one offive nominees o represeat ageny based onaccorplishents and achievements.
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= Managed a eam of cight customer resources partnering extremely closely with
client o design functionalty and customization
@ Chosen by Project Srateay Manager as Product Lead serving as liaison between strategy
 field—providing insight, diection, and support o more than 100 consultants
« Reduced from SIMV to 35,000 monthly unreconcillations between corporate and
division by repairing and implementing new Onder Fulfllment proces for high tech
manfacuring client
« Launched Order Managemen, Billing and Electronic Date Intefice system for
Jbound/outbound purchase orders and invoices helping clent avoid more than 50,000
ininvoice penalis daily from key customer
= Developed and presented “Order to Cash-Business Process” webinar avalable o cnire
PeopleSoftintemal consuling practice
= One of 55 consultants out of more than 2,000 worldwide 10 capture PeopleSofts
“Outstanding Contributor” award for noteworthy achievement in Q2 2003

DIGITAL EQUIPMENT INDIA/USA, May, MA/Brin, India, August 1991-January 1999

Project Manager: 19961999
Senior Software Specialist: ~ 1994-1996
Software Specalst 19921994
Software Engineer: 19911992

= Managed a team of 30 running the pilot program uldmately used on more than 2,000
internal Y2K appliations across the globe
« Awarded “Centifcate of Excellence” for completing MFG/Pro customization and
nplementation on time and under budget
= Lead appliation design and development of functionality fo Distrbution
Resource planning
« Responsible fo pre-saes and postsales implementations of ERP products for more than
five clients i categorics including, Consumer Products, Manufacturing, and Distribution
« Recognized by management with “Whatever it Takes" ward for service above and
beyond expectaions.

CUSTOMER ENGINEER, Bangalore, India, September 1989-August 1991

EDUCATION/AFFILIATIONS/APPLICATIONS

BANGALORE UNIVERSITY—BANGALORE, INDIA, 1989
«" Bachelor of Engincering in Electronics

PROJECT MANAGEMENT INSTITUTE, MEMBER, 1987 PRESENT
APICS, MEVIBER, 1987 PRESENT

PROFICIENT IN: MANMAN, MFG/PRO, BPCS, PEOPLESOFT
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Coondinated eeases instllaion (sysem updats),
Conducted sytem uining sessions for new HR, Benefis and Payoll enploees.

Recnied for 3l payell s and asited i th recing proses ofother HR siaflmembers.

Wrot company policies. Ovetie, Vacation and Sick pay policis were personlly wrten,received egal
review and ulimately adopted

Primary contaetfor Workman's Compersation, EEO, DOL compliance and audits.

Princips coordinator of the Independent v. employee ssue of policy exccution and compliance.
Benefits and Compensition Contributons

Served on the Benetts Planning commiice during plan design and carr chans,

Conducing benfisorenaton for new employees.

Asisted with stock oo adinstation

‘Assisted it admiisation of bothgualfcd nd non-gualifid defered compensation plns,

Asisted with he development and maintcnance of the Exceuive compensaton Database

Asisted withthe annualbenefitsopen evoliment process.

S0 6%
Garan, Tne.

PAYROLL SUPERVISOR

Responsible fo b-weekly Contol D payroll nching all spects o payroll a g,
Administator of three pension plans

Prepared montly jourmal i, insurance reportsand bak and ta account reconcilsions.

1085 10858
Automatic Data Procesing Brokerage Servces Div.

PAYROLL SUPERVISOR

Prosessed weekly and monihly parolls of 1400 mployees n various saes.

Prepsted weekly Canadisn payrol

Prepared monthly jourmal eiriesandreconciled to, benefit and oher deduction ccounis.

ssto 10%5
Macy's Corporate

PAYROLL ASSISTANT

Processed weekly and bi-veckly payolls using MSA Payeol Sysem.
Prepared various quanely reprts.

098010 1281
Litwin Panamerican Corp.

Processed weekly paynlls ranging from 400 t 1000 unionized employees.
Prepated weekly payol invoiecs

Full charge bookkeeper trough rial blance.

Assisted in vrious Human Resources and Ofice managemment functions.

Academic Backsrounds
Matropolan College oFNY. New York, NY 19871990, Bachelors in Business Adninistaion.
Graduated Summa Cum Laude:

ity Univrsity of Y (Baruch & Brooklyn Collge). Prt time student 1985 and 1986.

College of the Virgi slands. Parttime st 19811984,
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ey team member developing compreliensive market communication plan 0 ealign goals for S3B unit
postHP merger

+ Conducted customer nterviews with leading companies including Procter & Gamble, Citibank, and
Chase 1o help segment marketplace and analyze compeitve activity

« Performed in-depth scenario analyss o recommend iSCS1, Infiniband, and SAS/SATA portoliostrategy
within S2B disk storage industry

« Analyzed potential enry sratgics across several segments including more than 30 mergers and
acquisitions, partnrships and licensing deals in S4B Intl division

« Recommended and sccured SSMM in two strategic VC deals aftr cvaluating more than 75 starups.

+ Saved Compag STMM by recommending against investment i Portable Data Center Security~
‘company later fled for bankeuptcy protection

MANAGER, MARKETING AND BUSINESS OPERATIONS - STORAGE P oup
» Managed a team of 17 producing consistent growih across HDD:s, fabric swiches, and storage arrays
 Dramaticaly reduced employee atrtion following Digital acquisition by developing comprehensive

persomnel integration sirategy

Increased accuracy 30% and significantly reduced end-of-if inventory by overhauling forccasting model

Developed a complete productpricing strategy for 3,000 SKUs and muliple distribution channels,

representing $3Bin annual sales

‘Conducted dozens of focus groups and customer interviews o help validate S700MM global market

poteniial for key unit

. Established key parnerships with tape library and software vendors including 1P, Quantum,
Overland Data representing $150MM in incremental revenuc

+ Promoted i only nine months versus typical two-to four-year time frame.

o ch of COMPAQ DLT products
« Overhauled product development cam to btter align structure with customer requirements
 Managed highly successful beta program recruiting more than 150 carly adopters from five continents

INTERNATIONAL BUSINESS MACHINES, BUSINESS PLANNING ANALYST, Austin, TX, 1995-1997
Developed and supported comprehensive business case for proposed S400MM R&D laboratory
Performed financial analysis on more than 10 dexelopment projects representing S6SMM in nvestments
Worked closely with senior management to consolidate, analyze, and communicate $2.58 in worldide
revenue forecasts and targets

EDUCATION

UNIVERSITY OF TENNESSEE GRADUATE SCHOOL OF BUSINESS—KNOXVILLE, 1995
 Master in Professional Accounting.
 Magna Cum Laude Graduate

'UNIVERSITY OF TENNESSEE—KNOXVILLE, 1993
 Bachelor of Business Administration; Accounting Major

ACTIVITES/INTERESTS

‘Avid options, derivatives, and stock trader since 1991
Habita for Humanity volunteer

Youth soccer coach

Enjoy tennis, cycling, running, traveling and photography
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= Oversan annual budgets in excess of SIMM and a saffas large as 24 across corporate communications,
mectings and travel, project management, media relations, and design

« Navigated a corporate mandated dowsizing effort significanty reducing saff, expenses, and payroll

« Leveraged industry and marketing contacts resulting in CEO being chosen as one of 100 Most Powerful
People in Insurance for three years runing

« Nominated company and prepared entry securing IS0 as one of New Jerseys 25 Finest Corporations as
chosen by New Jerscy Business 2004

« Established company’s fist sharcholder elationship function crafing quarterly publiation distributed

THE PRUDENTIAL INSURANCE COMPANY, Director of Public Relations, Newark, NJ, 1986-195%
« Directed ntegrated, muli-layered PR campaign helping enact tort eform legislation in 12 sates
« Launched company's countrywide speaker's burcau insinuating Prudential into local communitis
 Wrote more than 10 specches for Prudential CEO, EVP of Property and Casualty, and SVP/Corporate
Secretary

NEW JERSEY GENERAL ASSEMBLY, Director of Comm
* Created organization
Assembly’s aecomplish

« Drafled more than 100 press releases for a wide variety of egislatve isues

ications, Trenton, N, 19831986
first-ever public communication function and saffinforming publ

or

THE HOME NEWS-TRIBUNE, City Editor, New Brunswick, NJ, 1978-1983
« Directed 20-member award-winning staff across investigatve, sports, and consumer afis witing

EDUCATION

THE WHARTON SCHOOL, UNIVERSITY OF PENNSYLYANIA ARESTY INSTITUTE OF EXECUTIVE.
EDUCATION—Philadelphia, PA
« Finance and Accounting Program for Executives.

RUTGERS UNIVERSITY—New Brunswick, NJ
« Master of Arts Degree; Politial Science
. Thesis: Mass Media, Crisis and Politcal Change: A Cross National Approach

. Published in Communication Yearbook, Transaction Books

THE AMERICAN UNIVERSITY—Washington, DC.
= Bachelor of Arts Degree; Communications

HONORS/AFFILIATIONS/SKILLS

« National Endowment for the Humanities Fellow, The Fletcher School of Law and
Diplomacy, Tufts and Harvard Universities
 Selccted as one of 18 Fellows from more than 1000 applicants

« Chapter President/Board of Directors, PRSA New York, 1990-Present
« President’s Award for Service to PRSA-2004
Sigma Delta Chi—Saciety of Professional Journalists, 1980-Prescnt
National Press Club, 2003 Present

. Inc., 1983-Present

. Private, nonprofit perator oflong-term resdenial care faclity fo tecnage AIDS victims and
ther babies

« Fluent in Spanish
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Teresa Townsend
24 Bast Tillman Stceet « Tinseliown, TX 48378
Teresa@aol.com » 678.128.9427

Experience
‘Account Manager, Burkhart Cain Associates, Indianapolis, IN. 2004 Present
" Managed creaiv development and exceution for mor than 10 ke agency cliens spanning categorics inchuding
nance, professional sevices, home buidin, and s agcis
" Lead reai team in development of flly ntegrared campaigns acrossdiect il romotions,public
relations. uldoor, ado,televison,print,and merc
o Personaly esponsible for clinis oaling 62% of agency’s biling
« Photographed and dircted artwork or 150+ rojctsincludingprint producton for collaterl picccs and media
coniting ofprin, clevision i and outdooradverising
= Oversaw account fo thethird largest ome buider i Indizna with annualgros illigs of $4.3 MM
5 Doubled average monthly sals for ighy succesful Davis Homes 5 hour ol campaign
« Coondimatedallefors for senio reiement commanity regional carpaigns encompassing five sates i he
Midwest
5 Managed “Where Have the Seniors Gone” intgrated campaign esuling in 67% preoccupancy rtc
= Overhauled crative workflow process dramically incresing fficency and accounabily forllclent work
= Promoted from Prject Coordinator in only pise months.

Photography Exhibits, Peori, L and Indianapolis, N, 2004-2006

A New Slan o Indy” a dgially manipulted xploration of arciectre hroughou Indianapolis

 “Dunn through th Lens” acontemporary e ar plotographic xiibion ofover 30 pieces on display for 3
monit and reviewed in Nuvo magazine-—a weekly atspublcation i the meieo Indianapolis area

Marketing/Photogeaphy Tntern, The Children's Museum of Indianapolis, Summer 2003
Published photograph n Noternber 2003 sse of Child magazine with  circulaion of 900.000

= Overbsuled deparanen'sphotographic archive sysiem contining more than 40,000 images

« Helped manage 15,000 studio transformarion from il 0 digital vironment

St and produced eighs photographs publishd in imonthy museum magzine,distibuted 0 over 1000
donors and mermbers

 Took dosens of museumpicuresused for marketing mateialsincludin fyers.direet mailand nevsletiers

Education
Bradiey University—Peoria, IL, May 2008

« Bachelor of Arsin Communicaion

« Phosography concentarion

= London, England program partcipan, winier 2003

ivities / Interests
“Actess, Singer, Daner, Idianapolis/Peoria Commurity Theser, 1996-Present

= Mermber/Arist Indanapols Art Cnter

= Scholanhip Chair, Recrutment Chair,mernber,Sigms Delia T Sooriy, 2001-Present

= Prevent Child Abuse Amerca, Make a Wish Foundation Volunieer 2000-Present

« interessinlude, singin, travelng,cooking and ot s allooning
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Matthew Doherty
51 Exst Peteson o Pinsville, CO 36781
SOLGSLETS! + ppolckgmaiLcom

SUMMARY OF QUALIFICATIONS

= Scasoned Channel Marketng Exccutive with 10 years experince building value proposiions forvalue-added
resellrstargetingsmall and mediusized business cusiomers
ted sles partner with @ background decloping enablement ool for workdwide saes eams helping
 business apporuites with companies inluding ATAT, BellSouth, Del, and Gateway
 Visionsry marketer having launched the nation’ is-ever oline mobile phane store for Sprin, and having
crcated, sold end launched several muld-milon dollar marketing programs
+ MBA tsined professional with nine-year background leading teans working for e §100MM networking
equipment and security compnies

EXPERIENCE

SONICWALL, INC., PRODUCT MARKETING MANAGEE, Sunnyvale, CA, July 2005-Present
World's #1 security appliance vendor for smallimedium sized companies: $17SMM in annual sales
L the outhound product markeing for scure content management applisnces and slutions,targeting channel
partnes worldwide
« Tncreased quarterly revenue growth 40% for SonieWALL's Content Security Manager
+ Petitioned management for addiiona funds 10 crese integrated outbound campaign through 75 reseling

" Developed content fo 45 “Rosd Shows” acros the globe giving away feetia version of software
promoting fllrange of sccuriy products
« Prepared a S0-page comprchensive quarerly summary repor oulining busincss analtics nd metics for mecting
with Executive Board and CE
 Launching an extensive rescarch program apping ino insihts from both end-users and pariners ormalizing
market resesrch ycles for the company

 Overhauied content and logistcs for quartely Channel Partner Wel Seminar increasing paricipation 400
1500 partners workdwide
NETOPIA, INC., SENIOR PRODUCT MARKETING MANAGER, Emeryville, CA, March 2001-June 2005

Leading supplier of broadband equipment working with carriers and service providers targeting smalllmedium
businesses and residential marker: S100MM in annual sales
" Spearhended high visibiltyproductlunch ofnew il of small business Wi-Fi products to BelSouth reslting
in tenfold sanual sccount revenue incrase.
=+ Convinced company CEO 1 spend $100,000 to sponsor national BellSouth sale mecting o introduce
products
+ Developed proprictary “Desktop Wireless Guide” o asist 1,00 sales reps t 2 call con
Netopia prodcts
« otroduced completey new seategie decision 0 crete  dedic
represening SSOMM in busincss annually
+ Major wins included EarthLink, BellSouth, AT, Covad, and Eircom
 Partaerdclosely with salesand marketing teams supportng srtegic accounts is Europe and he US.
« Created all product relaied content ncluding salescollateal, whit papers, direct mal, online media, and
productsteaegy brieings uscd by
« Represented the company at several

s 10 bttr sell

4 REP process helping company win 12 accounts

ol indusiey speaking exents and 0 the T analyst community
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Summary

PeapleSoft Supply
Chain Management
5 Implementation
Manufucturing Indusiy

PeopleSoft Supply
Chain Management
8.4, Order o Cash
Manufacuring Tndusiy
(cPo)

PeopleSoft SCVIAA,
Order o Cash
Implementation
HealhCare Servces
Indusiry

Peoplesoft Supply
Chain Management
Disiibution Indusey

Michael Sciola
Conulting Project Senior Principal

e Michael Scioa i poject mansger, and a functions eade for the implementation o
Enterpris fnancialand Supply Chain aplications. His experiace includes masaging
projects uing PeopleSoft's Compass projec mansgement methodologics. He has brosd
Toncional experience in SupplyChain (Order to Cah, Procure 1o Py and Manuficturing)
and Financal,

Michacl has over fleen ycars of consling expeience i the Iformaion Technology
Industy,inolving sftware development,customizaton and implementaton of ERP.
‘Systems. His Client base coves a wide variery of organizations including High
Technology, Manufacturig, Distribution, Health Care and Financial Managemen; and
divrse assigmens ke Supply Chiin Mangement for High Techand industrial
manufacturing, Procur to Pay for Healh Caresnd Fund Managemen,including EDI
Incgration. A the past Order Management Product Lead e was the condu from
Consuling o Produet ity e s recogrized as e process xpert.

Prior o oining PeopleSof Michicl was & Project Manager for Ssicms Inegraion roup.
at4 Global IT Corporaon where he maaged ERP Implementation Projccts. e s ed
‘urmkey implementation of Mfe/Pro invalving Iventory, Production Planning. Shop Floor
(Contol, Puchasing and Financials for CPG indusry ustomes.

PROFESSIONAL EXPERIENCE

= Michalis curenly managing the Supply Chain implementtion for  arge
ndustrial manufactarig company implemcnting fnancsls and upply ch
phiscd manner. He s 10 lead gaps,recommend bestbusinss racice,
denify potentl areas for chinging businss processesand design he
customizations if reguied

= Managed Fved Fee coneact fo buildng custom funcionality fo customer
unique busincss needs.

= Also Managed Time & Matrial implementaton o EDI, Order o Cash elted
customivations. A he Pojec adsisor ld he customer trw valuaton o Supply
Chain Planning product vs. custom development.

= Michalled the Proofof Concept of Order (0 Cash implementation fora CPG
(Customer. He compltedthenecds asessmentand defined  workable made] o
e implemented, conigure nd fcilate th Proofofconcept validation
proces. He did the funcional dsign and recommended customizations and also
elpedth technical cam with data mapping, designing inieface between
PeopleSof 10 3rd partysysin.

= Michacllead te implementation of Orler Management, Inventory and
purchasin fo  customer with vry unique rop-ship and priing reguirerts.
He studiod the customer’s curentOrder to Cash businss processes, and defined
a workable model 0 be implemented. H didthe funtionl design snd
recommended customizations elaed 0 drop ship processes. e also led he
{echnical team with data mapping designing inefuce between PeopleSoft (.2
3nd Party Sales Quote proesing Systen. Pllowed PeopleSoftPrject
Management (Compase) methodology fom Initation (Strcture)thru Transiion
(Closure) process.

= MichalIead the rder to Cashimplementation for customer i Distebution
busines,with muliple warchouses and 150+ salspersons wsing Remote Order
ey sysiem. He ledthe customr from Fit-gap th ransition phase of
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February- Novembe 1999 Millenniom Evewear
Toronto, Canads CoOwmer

An catreprencuri ventue developing. and marketng_novehy items. for the Milemnum. Specifc
esponsbilty incladed e cretion of product and managemen of & branded product program for ol
Renfiew stores. This incuded. product developmenl, marketing support, procurement and delvery
mangement.

19901996 Vandatay Indusir
Toronto,Cansds Director o Product Development

“This snior management posiion, eporin diectly (0 th Presdent, encompassed development, exceuion
and srtegic marketin of e complete product lne fo this mult-milon dtlr inermational company.

Responsibiiies

& Concepualzed and created al products and packaging for Bath, Beauty, and Candle categoris a5
leader of the product management team.

+ Negotited and suprvised development nd exceution of product and packaging through a variey of
conteact vendors. Vendors ncluded hennists, manufictrers, and riste, prit nd component sourees
ot domestic and overses.

+ Managed all intgrated marketin efforts including o yearly full colorcatalogue and numerous trade
shows hroughout Norh America

+ Rescarchd currntindusiey syl rends through tave n Europe, Asiaand . America.

Achievements:

+" Ststeic maskoting discion implemented by company resuled in double-digit somual sals growth
withcompany volume incressing 200% duing my tenure.

« Crested 1 product ins including the two mos sceessl i the company’s 26-year history.

« Company’s product voted #1 personal care in in 1994 by rtailrs in Gifoet, the leding industry

rade publicaton.
19871989 ‘T Hudson's Bay Company.
Toronto,Canada Senior Planning Manager-— Cosmetcs

+ Developed and negotiaed purchase parameters with i divisional supplir base for 87 Bay stoes
© Turget marketand demogrsphic nalysis using company and indusiry resarch 0 redesign disebution.

Achievements:

+ Financial mansgement in cosmetics accomplished a 14% sales incresse and § 24 million profit
improvement.

+ Corchlr of Corporat Distrbuton Task Force, Recommendaton implemenied redsced distibation
expenditures by $2 millon inane fiscal yer.

+ Chosen as only management rainee for promotion and relocation to Corporate Head Offe
Toronto,

[ Educational History

Bachelorof Commerce (Honors), Marketing Mjor, Unversity of Manitoba

Certiication Retil Marketing and Merchandising—Hudson's Bay Company —maragement riing.
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+ Saved company more than §500,000 in 2001 by successfully managing soes force budget
Trained and managed more than seven Sales Representatves who later were promoted o
Regional Sales Managers
Responsible for company’s lrgest regional sales increase in the nation in 1995

+ Called on larg reail home centers including Home Depot, Sears, and Lowe’s
Promoted from Sales Rep o Regional Manager in only one year

ROGERS SASH & DOOR, KITCHEN CABINET MaxaGER, Newington, CT, 19881991
= Managed all operations for opening of 3,000 square foot sate-of the-4rt showroom
o Hired, trained, and managed a stafFof four sals professionals
+ Generated more than S2MM in saes revenue for new showroom location
« Elccted President of Southern Nerw England chapter of the National Kitchen & Bath Association
(NKBA)

MERILLAT INDUSTRIES, SALES REPRESENTATIVE, Adrian, M1, 19561987
+ Managed sales for the company’s number one account
LOCK MANUFACTURERS, St

Re TaTIVE, Rockford, IL, 1983

1986

MANAGER, RETAIL HARDWARE STORES, Springfield, MA, 1977-1983

EDUCATION

WESTERN NEW ENGLAND COLL
+ Bachelor of Art in History
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Sabbatical, traveling around the U.

10/1993-07/1994

United States Air Force; departed with rank of Major.
08/1980-10/1993

Over

the span of a 13 year career, acquired a wide range of management expertise with

focus on operations, logistics, administration and people.

Maintenance (Nuclear) Offcer for a Munitons Squadron i support of NATO
operations, Balikiser Turkey;

Maintenance Oficer for B-52, B-1 and KC-135 airraf, llsworth AFB South
Dakota. Operationally involved inthe deployment of B-52 bombers and a
maintenance squadron during the first Gulf War;

Chicf of Basc Admiristration, Malmstrom AFB Montara. Responsibl for all

inisrative functions for an Air Foree Base supporting 6000 personnel;
Nuclear Missile Launch Officr for ntercontinental Ballistic Missils,
Davis-Monthan AFB Arizona

EDUCATION

How to Write Successful Grants, Juneau, Alaska, 2006

Enrolled LLM program, University of London, 2005

How to Manage Multiple Locations, Rockhurst University, 2005
‘simplified Acquisition Procedures, Federal Acquisition Institute, 2004
Contracting Officer Represeniative Mentor Course, GSA, 2004

Project Management, ES! International, Pordand WA, 2003

General Services Officer Training, USAID, Washington DC, 1999
Contracting Officer’s Technical Representative Training, USAID, 1999
Program Activity Manager Training, USAID, 1999

Supervisory Skills Training, USAID, 1999

Bachelor of Arts Degree in Psychology, University of Massachusetss, 1977
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0993-06/98  Covansys, Inc-Manager  Farmington Hills, MI
Led development teams of programmers and analysts. Developed, and supported custom
and packaged software for clients ranging from top automotive companies (o iniernet
start-up companics. Led and partcipated in multi-man year, mult-site development, and
maintenance projects.
" Led the pilot project for an intemet direct marketing company that formed the
basis of a very successful IPO.

08/92.08/93  Wipro Systems—Marketing Bangalore, India
Responsible for support and marketing actvities o sales team, from the offshore HQ.
Direct report to the President and Executive Council of the organization. Successfully led
‘and managed corporate vendor reviews, culminating in the launch of offshore software
development partnerships for three global clients
v Successfully sold and managed a data warchousing consulting engagement for the
Asian subsidiary of global food products company.

02/89-07192  UBICS—Project Manager Bangalore. India
Led the very first offshore and then onsite development team during the startup phase of
the company. Served s the Regional Manager and managed 20 resources for a 30 man-
year development project.

11860189 Tata Services-Senior Analyst-  India
‘Achievements and roles include managing carly adapter software projects, custom
offshore development, and offste support of mission critical applications.
¥ Led the offsite development of Exccutive Reporting systems for a major rading
house in India. This was one of the earlist implementations of ORACLE in India,
+ Developed custom software offsite and then provided implementation support
offshore and onsite for an insurance company.

Other Activ
 “Keys to Successful Order Management Implementations” session —Conneat
2000,

 Product Lead for Order Management 2000-2002—PG

Gilobal s

rvices.

Education M. in Physics from University of Hyderabad, Idia

Certified Project Management Professional, PMI
PeopleSoft Certification—Supply Chain Management
Member, Great Lakes Chapter, PMI
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directon for easyedge by marrying market segmentation data for 1.4
million customers with market trends and product usabily information
+ Expanded awareness campaign t encompass both customer loyaltyetention and churn edu
dramarically enhancing product scope.
« Program launching 10/2/06 in more than 1,500 sores and to 1.2 million existing
« Created iternal marketing companent for 350 Retail Sales Associates natiomwide.
+ Relaunched and overhauled website wvw.casyedge.com for 12/1/06 launch

CO-0WNER, WINDY CITY DECORATING, INC.. Buffalo Grove, L, 20022005

o Increased company revenue 300% in one year aftr launching integrated direct, onli
marketing eforts

= Developed company’s first-ever direct marketing campaign targeted 09,800 high potenial
ouscholds gencrating 3% response rat

= Managed a eam of more than 15 subcontactors and company employees across dozens of
projects annually

« Responsible for al company inancial management spanning escrow accouns,
accounting, payroll,and aceounts receivable and payable

‘MEDIA MANAGER/PLANNER, ABELSON-TAYLOR, Chicag, IL, 2000-2002
Abbort, Amgen, Biogen, Eli Lill, Genentech, Solvay, Takeda, and TAP
+ Planned,implemented, and measured RO for 13 media campigs rac
physicians naionwide
+ Developed and nalyzed olin surveys among thousands of participants (0 glan argt sudicnce
insights for winning Genentech and Takeds e businesspiches
+ Genenteeh'sHereptn it surveyed 15000 beast cancer patents with embedded lnks
in 33 iffrent wbsitesand insured ighly confidntial HIPPA compliance
+ Played critca straegic rol in consumer esesrch, mrketing plan developmen, and ROl nalysis
for Horeepin beling senerate S8 SMM n ncrmental revenu o evoluionarybrcast cancer
g
« Comi
drug company ina medical journal - in 15 physic
by 29%

MARKETING & E-COMMERCE ANALYST, CLASSIFIED VENTURES, Chicago, 1L, 1999-2000

« Developed SIOVIM fully interated marketing plan for Nielsen’s number one realestate website
now known as Tribune Infractive

« Negotiaed and exccuted doens of opportunistic marketing and business development
agreements with Yshoo, AL, and other leading ntemet companies

« Coordinated afiliate marketing programs with Performix and Cool Savings establshing
partnerships with existing Tribune Corporaton online content providers

« Created proprietry sales collateral material helping outlne sell pints for 70-person sales force
representing six of the largest newspaper conglomerates i the US.

SAMPLING ANALYST, MARKET FACTS, IXC., Arlington, Heights, IL, 199 1999
Procter & Gamble, Clorox, Pillsbury, Seagram's, Ralston Purina
o Assisted inthe development of more than 50 marketing rescarch studi
usage, purchase ntent, brand satsfoction, and pre-market product et
o Selected samples from @ population represenative panel fr inclusion in telephane, mail, Inernet,
‘and focus group research across the nation

orporation

more than 100000

ed client o launch eight poge insert for Amgen’s Aranesp—largest ad ever placed by a
mgazines exceeding industry average ROI

designed to measure
12 among thousands of
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EXPERIENCE:

October 2002 o
Present

October 2000
June 2002

September 1999
October 2000

March 1993
July 1999

TINA TALUPA
2891 Teatery Avenue
Tallahassee, FL. §9210
7821289283 (cell 782.291.8933)
TinaTalupa@netscape.com

MIK Worldwide; Chicago, IL

Senior Vice President, Event Marketing

 Research and plan trade shows for clients to include booth space,
collateral, message branding
Create annual Public Relations and Event budgets
Created brand awareness through experiential marketing

FREEDRIVE, INC, Chicago, IL

Director of Public Relations and Special Events

 Croated and released all press relcases, press conferences and media
relations material

 Built relationships with a variety of journalists both local, national
and intemational markets

 Implemented all community relations effort as well as a Corporate
Partnership Marketing Program

Researched trade shows and planned them from start to finish;

Baoth space, collateral, all marketing materials and corporate

‘messaging, travel and budget

Created annual public relations and special events forccast

Wrote a marketing plan and implemented a sales action plan

Positioned FreeDrive as “The Leader in Web-Based Storage™

JAM PRODUCTIONS, PARK WEST., Chicago, IL
Director of Sales.

Generated Sales by building relationships with the Chicago
Convention Burcau

 Updated Lighting and Production Staff”

« Worked with owners on Budgeting and Profit and Loss Statements

MICHAEL JORDAN'S RESTAURANT, Chicago, IL

Director of Special Events

« Original opening team. Produced cvents for 2 o 5000 people for
diverse market segments that included the President of the United
States various other public figares in the cnterainment. and
sporting world, corporations, fundraisers and social business.

« Streamiined record keeping system o include monthy pace repors,
labor reports, profit and loss statements. Coordinated sales effort
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Henrietta Hansel
992 N. Hoover, Apt. 402  Hantford, IL 60642
416.090.4331 # hansel_h@hotmai.com

EXPERIENCE

HEARTO ADVERTISIN

Ha

000-Present

INC, USA, Chicago, IL, August,

IARK, ACCOUNT SUPERVISOR, June 2004-Present
Manage al strategic and excutional lemens of SSOMM Gold Crown business
‘comprising seven annual promotions and @ production budget of $2.5MM
Developed strategic point-of-view fundamentally evolving Hallmark brand's creative
direction resuling i some of the most memorable and ikeable commercials in brand's.
history
+ Led team producing pool of four promtional spots ranke
than 600 spots all-time.
Manged  series of musicte-in promotions wih arists including James Taylor, Martina
MeBride, Michal MeDonald, and Olivia Newton-Joh
» Navigated highly complex last-minute production shoot with Martina McBride.
resulting in exclusive Hallmark-only CD selling more than 1MV copies
+ Managed muldi-layered production process feturing RCA music label, Martna.
MeBride's music managers, Hallmark, third-party promotional vendor and all
intermal depariments
« Achieved rare 100% sell trough on all LSMM copics of James Taylor CD.
first 100% sel through in 56 promolions.
Introduced concept used by creaive team in excution of “Buzz” :30 TV spot that ranked
s third most recalled and ikeable spot in Ad Age
Relaunching all marketing efTots for 4.200 Gold Crown stores, contemporizing brand
and repositioning Hallmark’s enire retileffort
Promoted from Senior Account Exccutive n lss than one year

e top 5% oF more

MCDONALD'S, ACCOUNT EXECUTIVE, June 2002-June 2004

Led production of 14 separate Happy Meal and Adult campaigns with a combined
production budge in excess of $4MM, consistently producing work on time and on
budget
Launched advertising for Leo Burnet’s first Iead ageney Adultcalendar assignment since.
1997
+ Mansged more than S34MM in production across telvision, radio, and print
+ Developed il strategic dirceton for McDonald's first-ever print advertorial
running in Hearst. publication in support of Go Active! Adult Happy Meal
+ Served as team lead among four other McDonald’s agencies, Hearst, and
MeDoald's
« Campaign won MeDonald's first EFFTE award for effective advertising since
2000, and first for MeDorald's Burnett campaign since 1996
Selected to serve on prestigious pan-ageny “consultancy’ working with rpresentatives
from fve other agencics to develop all-store promotional concepts and events
+ Created concept for “Winning Time" promorion repl
ame, executed across 13,000 stores in October 2001

popular Monopoly
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Taryn Swarmer

123 Juson Drive, Apt, 9

Walker Colorado 60412 982.138.2903

EXPERIENCE

Mar. 1997-Present

Sep. 1995-Mar. 1997

Jul. 1994-Sep. 1995

Mar. 1993-Jul. 1994

Aug. 1992 Jan. 1993

Fall 1991

EDUCATION

WMAQ.TV (NBC Aff
NEWS PRODUCER
+10:00 pm. & 5:00 pm. weekend producer
+ fill-in producer (4:30, 5:00, 6:00)

+ field producer

+ special projects producer

+ 11:00 am. producer (2000-2003)

¢}~ Chicago, Ilinois

weekend moming producer (1997-2000)
Columbia College professor of broadcast news writing (2000-2001)
Drake University School of Joumalism alumn advisor (current)

WHO-TV (NBC Affiliate)—Des Moines, lowa
NEWS PRODUCER

+10:00 pm. TV newscast producer (Dec. 1996-Mar. 1997)
+ 5:00 p.m. TV newscast producer (Sep. 1995-Dec. 1996)

WKIG-TV (NBC Affiliate)—Fort Wayne, Indiana
NEWS PRODUCER
+ 10:00 pm. TV newscast producer

WANE-TV (CBS Affiliate)—Fort Wayne, Indiana
NEWS PRODUCER

+ weekday 10:00 pm., hour-long 5:00 p.m, and noon show

+ weekend 6:00 p.m., 10:00 p.m. and half-hour Sports Magazine Show

ASSISTANT NEWS PRODUCER
+5:00 p.m. and noon show

KWWLLTV (NBC Affite) - Waterloo, lowa
DUBUQUE BUREAU INTERN
< reporer + photographer  + editor

WHO-TV (NBC Affiliate)—Des Moines, lowa
PRODUCER INTERN
+ " assisted in writing and editing nightly news

B.A. in Journalism (1992) Minor: Speech
Emphasis: Radio, TV, and Broadcast News
Drake University-— Des Moines, lowa
Student Body President Award

(Founder of Alpha Phi Omega, a national service fratermity)

Nominated for Midwest Regional

Emmy Award 2002 & 2003
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Creative, rsultoriented marketing communications professional with extensive experience in ntemel
‘marketing and media, traditional adverising and promoions. Superb wrte, highly skilld i project management,
stategic concepting, and event planning for consumer and business to business applications. Sel-starer, strong
‘mtivator, excallent communicator and silled manager of people and projects.

Performics, Inc (Chicago, IL)

St. Manager Business Development —September 2002-Prese

Email Marketing

" Responsible orthe development of ol intemal proccses nd repoting for il marketing niaives

« Manage elationships with over 30 email marketing vendors exccuting cumpaigas or cliensincluding, Bose,§
Krafl & Kol's

 Dexcloped itermal reporting ool track campaign results and determine RO of il campigns.

. Actas Performics privacy oficer on natrs rlted o SPAM legiltion and i ffct on cmal marksing

Lead Generaton

" Project Manager orthe launch and exceution o  Performics ead generaton plaform

« Exceuted Perfommics frstever ead generaton campaigns fo Bose,hpsbopping, L

 Geneaied $50,000 i ncrementalrevenuc for Q3 & Q4 of 2003 through the exceution ofead genraton campaigns

AR and Hisory Chane!

L90 Online Media & Direct Marketing (Chicago, IL)

Dircetor of Miduwest Sales-— March 2001 January 2002

Ditetor o L90 Dicet-March 2000-March 2001

" Managed Five person sl safT o 105% ofreional goalfor 2001 iscl yar (53,1 Million)

. Ineracted it agency Scniorlevel medisand acount staffs n an cight st region selling L90 capabiliics

= Consulted with Forune 500 companics in onlin mrketing srtcay atthe brand management and diecor e
et inluded Scars.com, Tropicana, Quaker Oats, Chrysler & Discover inancial services

Keith Kriegler & Associates (Chicago, IL)

Account Supervisor—June 1999-March 2000

The Maytag Corporation

" Oversaw al facts of agency businssin rlation 1 the four million dollr Myt appliance account,
Responsiilis included management of assgaments with Maytag corporte & regionalofices nd Maytag

Intemarional
« Conulted Mayiag's Reail Merchandiing Diretor & Category Ve Prsidents o the development of sl
marketng iniatvs perining tothei four core applisnce ctegoris

+ Coondinsted cross promations betwen The Maytag Corporston and Kraf o povide value-sded incentives o
consumers in the retalland n-line environment

UPSHOT (Chicago, IL)

Sr. Account Manager--May 1997-May 1999

“The Coca-Cala Company

" Dexcloped innovative marketing programs o leverage and extend brand eqites for Coca-Cola

« Generaied st promtionalconcepts for ore brads ncluding Coea-Cola Clssi, SURGE and Fritopia

 Managed client etonships with Coca-Cala internal promotons i inching development of bugets and
program timing

thwestern Bell Communications (SBC)

SmartMoves

" Managed dy to day opraton of the SBC Smantoveschannel marketng niisive

 Oversaw the development ofprogram tcties including sles aids, quaterly newsiet
ncrease revenue through e channct

and on-premise events to
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Cameron Calapas
423 North Columbus Drve # Clear Creck, MN 327891
8075985731 + cealapas@aaol.com

SUMMARY
« Dedicated Project Manager responsible for planning. designing. implementing, enhancing, and
Supporting enterprise Human Resource, Benefis, Recruiting, and Payroll solutions for some of
the world’ lrgest companics.
« Extensive experience identfying ways o optimize usc of human capial management applications
cal ik and improve operating efliciencics across multple ofices globally
Seasoned manager oversceing national and global teams a large as 30 consultants
‘Trusted team member and leader singled out by peers and by management as top performer and
HCM subjectarea expert
« Track record of delivering on-time and on-budget project work for several multimillon-dollar
Human Resourees projects

EXPERI

(CE

ORACLEPEOPLESOFT INC., SENIOR PRINCIPAL CONSULTANT, Atlanta, GA, 2002-Present
 Managed I3 separate engagements implementing end-to-end HR solution aross payrol
benefis, ecruitng, training and development for some of the world's argest companies
 Servedas project lead implemening more than S4OMM in HR software fools ul
‘aceessed by thousands of end-users worldwide
 Selected as presigious product ead out of hundreds of HR consultanis forboth Recruiting
Solutions and Set-up Manager
Serve s lsison between development team and entire worldwide HR consultancy
determining best practces
 Conduct monthly conference call with al HR consultans worldwide, serving as subject
sater expert for both products
« Advising Verizon Wirclss exccutive team in
management for recruiting implementation
« Built S25MM Recruiting Solutions system for 1BV
 Managed a eam of 30 consultans crating system for 100 recriters nationwide:
gencrating more than 1M hits and processing 100,000 resumes monthly
« Led onsite French implementation of Lesmark fullservice global HR solution for benefis,
{raining,recruiting, payrol and compensation team
= Complted highly complex blingual project both on-time and under budget
 New product ulimately eliminated mulipl, duplicative systems across several couniies
« Developed ingrated global human resources tool uilzing asingle worldwide database for a
Fortune 500 etal company with offces in throughou the world
 Key member of business development team, working on 10-20 new business
amually
 Chosen as one out of 250 consultans for Outstanding Conteibutor Award in 2003
= Selected o present on Global HCM solutions at PeopleSot Enterprse Connect Conference

nately

ing HR director and EVPs daily on progeam

ngagements
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Shannon McPhee
83081 Catz Road, New York, NY 10021, 212.121.1212
Shannon@hotmail.com

CAREER SUMMARY: An administrative management professional with five years expericnce
fon development, event and meefing coordination, marketing, and customer
service expericnce in publications, an intemational association, and muscum work seltings.

Coordinates five teams who serve three musums; 23 Divisions.
Communicates with all levels of cmployees, management, and donors.
B.A.in French (Art, History, & Theatre); Minor: Communication
Awarded: Employee of the Year 2003; premier recipien.

Trilingual: Highly fluent in French and Intermediate fluency in
Spanish,

= Proficient in all aspects of office automation.

WORK EXPERIENCE & ACCOMPLISHMENTS

HARTS CONTEMPORARY MUSEUM, New York

Office Coordinator/Manager

= Assists the Faciliies/Zone Manager in a wide variety of administative, supervisory, quality
assurance, and customer service functions

= Receives, reviews, srcens, and controls all incoming service actions, documents, reports,
memoranda,etc.

= Delegates service call to staff s appropriate; regular and emergency actions.

= Alerts Building Management Staff and schedules serviees of contractors to special problems
and amrangements.

= Meeting Coordinator and F
vendors.

= Establishes, organizes, and maintains files automated special events/reservations calendar.

= Sccondary Stalf contact for the Office of Human Resources; regularly updates ll personnel
actions and other related confidential documents.

= Employee of the Year Award-—2003; muliple winner of Employce of the Week.

ator for Building Manager, BMD Staff, other Staff, and

RAE PORTRAIT GALLERY, Louisiana
External Affairs Assistant

= Assisted the External Afairs Director and staff in implementing development programs,
Planning and execution of Portrait Gallery events; performed administrative duties including
updates and maintenance of NPG database, telephone calls, correspondence, timekeeping, and
more.

= Helped define new External Affairs Assistant position.

= Managed/resolved numerous vendor relations and travel isues.

= Established 600+ New Donor & Foundation fils.
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David Dempsey
2611 West Dundee Road ¢ Decatur,IL 60413
630.789.4570 + DavidDempsey@gmai com

SUMMARY

‘Seasaned entertainment publicity professional with 20 years of expericnce working with the
bigaest studios and talentin Hollywood including Miramas, Sony, Tom Cruis, Will Smith and
many more

Considerable ocal market PR expertise cultivating rlationships with all major autlets including
The Oprah Winfrey Show, the Chicago Tribune, ad Ebert and Roeper

Dedicated new business development expertse rom winning dozens of major picces of business
across entetainment and consumer productsegments

Experienced manager and business leader growing billings and revenue to the multimillion-dollar
level

EXPERIENCE

JEROSS, DEMPSEY, AND SCOT

ICAGO, I, 1985-Prest

ing agency with four Midwest offi

es, S28MM in billings, and

Helped grow agency threefold from SIOMM to pesk of SOMM in 12 years
Oversa rsation,growthand apeaions f Kansas City. Minncapls, and St. Lovis ffcs,
handiing saffng, o
Niaage company's enie accouning operaionwith fout fll e employees,mamaging payrol
budgeting, billing, accounts payable receivable, and
Key member of new business development team helping win more
assignments representin: S32MM i bilings across categories ncluding television networks,
movie studios, and theater
Secured Sony Pictures publicity and promtion business n seven markets nationwide—
company's second largest account
Cultvated and grow Lion's Gate Films business from one market and $110MM in illngs in
1992 10 six markets and $4SOMM in billings i 2005
Negotiatd and managed breakibrough promotionaltc-in betaeen McDonald's and Paramount
Pictures promating Star Trek Generaions movie release on tray liners in all Chicagoland
MeDonald's restaurants represe ever market specific studio te-in for McDonald’s and
enerating 2MM impressions
‘Worked as Unit Publiciston sx major films for studios including Universal, Sony, and Miramax
secoring appropriste media coverage with dozens of outets

 Unit Publicst for Miramax's Proof starring Anthony Hopkins and Gwyneth Palcow,

sanaging both media coverage and insuring actor privacy—will be lsted in film credits

rved a5 Unit Publicist for Chicago production of Derailed strring Jennifer Aniston and
‘Academy Award nominee Clive Oswen
Placed more than 30 clints on The Oprah Winfiey Show from major tars including Halle Berry,
Shirley MeLaine, and Samuel Jackson, o compeling human interes stories
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Flora Flurston
545 Ferry Sth Street
Boston, MA 13238

728379.9981 or 728.882.9015

PROFILE
‘A versatile marketing and communications professional with experience developing and
implementing successful integrated marketing campaigns. Skilled at using a full
‘complement of marketing and communications vehicles and practices. Effective manager
of people, agencies and budgets. Proven abiliy to identify who's who and what they can
do. Motivated team player.

PROFESSIONAL EXPERIENS

CountryTime Lemonade Chicago, IL. 1997-present

Director, Marketing (1999-present)

Dircctor, Public Relations (1997-1999)

« Oversaw annual dollar volume increases of 10% against a declining category

« Developed business strategies for product line extension; managed launch planning
and sales support for staged rofl-out

« Supervised first-ever logo and package design restaging to increase shelf impact and
update brand image

« Provide collaborative leadership with multiple groups, including sales, operati
finance

« Manage muliple agency relationships,including media, advertising, interactive,
packaging, research, public relations and customer service

« dentify opportunitis for and supervise company's involvement in sponsorships,
special events and trade shows

+ Develop marketing communications and sales programs for retal and business-to-
business channels (o ensure full sell through

nd

Roberts Public Relations Chicago, IL 1996-1997

Vice President

« Provided srategic public relations counsel to CPG clients on brand positioning and
product launches

Managed several teams otaling 12 individuals

Oversaw close 10 1 million in ees

Created and presented new business plans and budgets

Clients and accomplishments included: successful launch of Johnson & Johnson's

Acuvue contact lenses,resulting in doubling of program fecs to S600,000; launch of

J&'s Uristat OTC analgesic, supportd solely by publi rlaions: eintroduction of

James River Corporation’s Dixie Riddlc Cups; and Radio Flyer's 80th Anniversary,

which generated unprecedented media coverage fo the company; the Milk Mustache

program

Golin/Harris Communications. Chicago, IL. 1991-199

Group Supervisor

« Developed, managed and implemented brand-positioning public relations programs;,
new product launches, cause-related marketing, specal evens, and corporate.
communications
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Rachael Rainer
9521 West Roscoe Sreet Unit R # Rockford, IL 60204
2138822938 ¢ achaclainer@msn com

EXPERIENCE

WUNDERMAN, ACCOUNT EXECUTIVEBURGER KING, Chicago, IL, July 2003-Present
« Manage Six reative/production pojects and an annual budge of SANM
« Oversaw complete menu board revamp tst across 115 stores in four markes nationwide
« Wrote creative brif resuling in three separate coneepts tested among 600 consumers.
focus groups.
= Led production of 75 POS clements with a budset in excess of SIMM
« Successfl est led o additional day-part exploration and expansion
= Spearheaded all aspects of 15 tests, spanning feasibility test, ops tests, market tests, and ultimate
national rollout
= Successfully launched Chicken Fries throughout entre US resuling an increase of S3MM.
+ Introduced Enormous Omelet Sandwich exceeding iniial salesperformance by 550,000
= Work closely with more than a dozen key cross-functional Burger King clients across product
categories including breakfast, desserts, burgers, salads, chicken. and fish
« Parnered with promotional teams at the NFL, AOL, Sprint, FOX TV. and Nickelodeor
integrated in-sore programs in 7.900 restauranis
« Lead creativ development and production on 510 national projects monthily with up to 50 POS
pieces cach
= Worked with intemal event marketing team to launch new Chicken Baguetc sampling program
= Promoted from AAE in November 2004

R KING, Chicago, IL, February 2003 -July 2003

= Helped develop. produce, and launch several new POS projeets olled out nationvide

« Prepared comprehensive compettive analysis racking all promotional activiy for QSR companies
including McDonald's, Wendy's and Subway

= Develaped artwork for dozens of coupon books requested by franchisees across the country

CDW GOVERNMENT INC., ACCOUNT MANAGER, Chicago, IL, August 2001-February 2003

* S0ld $250,000 annually in computer equipment o sate, local, and educational organizations

JAM PRODUCTIONS, LD, INTERN, Chicago, IL, Summer 2000

EDUCATION

INDIANA UNIVERSITY—Bloomington, IN, 2001
« B.A.in Psychology: Criminal Justice Minor; Business Cancentration
* Overall GPA3.3/4.0
o Dean's List Fall 2000

ITALIAN STUDIES INSTITUTE/DRAKE UNIVERSI
« Studied communications and lalian culture

Y—Florence, laly, Spring 2000
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111994972000 Randalls Food Markets Inc. Houston, Texas
Dircctor of Advertising

Respansie fo managing and diecring  marketing and adrtsin s in the desig, developmentand iplementrion o s
ke and s busincss deselapenent activiicsfor i $2.7 billio supermarke hi Wil 115 ocatons. Full esponsbilty for
59 millon budge ht nclodesprim, direct il radio, TV and ilbosed sdverising, and dathase nd consume research

Accomplshment
Devcloped and launhed seeral ighy successl campigns. ncudin the Frguent Shoppe Lovaly Card Program (e Remarkable
card), Home Ml Replcement (usy Chef. Continentl and Areric A s Loyt Proram. Drove 1A o over 6% prvate
Tabe business rom 126 1o 16345, and ncressedstoe sl by 6.9% (ndusty verage 3.3%).

s alfiances within e vendormarket,and e severa vendo sporsored marketing progras,

Culvaed and bl g b
il Avaythe Sevings, Randall'sSeior Expo and Stork C1b.

incloding The Millon Dolls Mileium Sweepsiakes

Appoie ta the Bosrd of irctorsofhe Adverising Food Markeing st and served s fstred spsaker e 1999
conterence

119781171994 Kroger Co. Columbus, Ohio,
Assistant Advertising Manager

Assistant Advetising Mansger

cerworkingpart ime while aending college. Roated hrough  seis of ncresinly responsibe dministtive and
ignments o Asscan Adverdsing Manar, co-ditcting ll dvertiing and markting e for i S.6 billon, 94
Sore supemarket chai.

Accomplishanents:
Devsioped and unhed over 200 markcting nd cormuniy promosions. Managed a 25 millon opersting budge,

Secarad 512 o in co-ap vendor funds developed nd oled out salescampaigns with oclcelebeissuch s Jack Ha, Archic

i, ad By Rl

Received Natonal Award from he Natona Frozen Food Associaton for bes s campaignand resls

Education
Ohio Universiy
Columbus, Ohio

BBA. Management’ Minor Psychology
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Michael Sciola
611 Main Street + Murrl Creek, MA 56273
385.563.7921 # sciola@aol.com

SUMMARY

« Dedicated functional leader and project manager with a track record of on-time
budgetsuccesses for implementations with revenue 45 large as $3. MM

 Seasoned manager leading teams as large as 30 across enterprise inancial and supply
hain (order o cash, procure 0 pay and manufacturing) applications

« Trusted cient partner selected o st on customer implementaion stering commitee and
recognized as providing honest, thoughtful, competent advice (o key clents

Vel Senior Project Manager with 15 years experience across mor than 10 client
categories including Health Care, CPG, Manufacturing, Technology, and Finance

EXPERIENCE
ORACLE-PEOPLESOFT INC., Burlington, MA, January 1999-Present
Senior Principal:  2005-Present

Project Manager: 20042005

Process Specialist: 20022004

Senior Consultant:  2001-2002

Consultant 1999-2000

 Led Oracle/PeopleSoft portion of ful lfecycle, 12-month, $3.5MM supply chain project
for $2 bilion manufcturing company
+ Managed a team of 22 implementing, customizing, and supportng six modules
across Financial and Supply Chain product fnes.
 Served s alsison with customer and competitor/partner (Bearing Poin) 0
implement system used by more than 200 at multiple offces across the United
States
+ Successfully completed project o time and under budget avoiding pre-
negotiated late s buil into the contract
 Helped increase Oracle-PeapleSoft revenue more than 600,000 as a esultof
projeet successes
+ Reguested by client o st on prestigious Steering Committee alongside CEO and
(CFO helping oversce entre project from design t implementation
+ Advised client and sold recommendaion on diffcultdecision on whether o
integrate with existing business soluton or o develop customized product
« Oversaw high-pressure Supply Chain proof of concept project helping secure S2MM
license and consullng fee for S400MM consumer packie goods company
+ Proposed methodology, presented solutions, and delivered proafof concept
building trust with highly demanding cient
* Ststegically analyzed and lead Order Management implementation on comprehensive
‘and unique order-to-cash process for healh care services company
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Muriel Landry
290 bl Court  Malib, CA 20401
358.353-309 § muril@yshoo om

EXPERIENCE

AUTONICS USA, INC., OFFICE MANAGER, Vernon Hills, IL, 2003-Present
" Responsibl fo inventory maragement, aceounts eceivable, accouns payable, and payroll at North American
sales offce and distrbution center for privatey held South Korean electronic componens manufscturer
« Dramaicaly lowered past due accouns rceivable by introducing a formal process 1 track delinguent payments
and by cresting a o paymentino product” company palicy

+ Reduced accounts payable delinquencies from 24 months o essthan 12 monhs by vigilanily managing cash
fow and by launching company’s first-ever automatic funds transfer payment process

« Renegotiated purchasing contract with General Electric increasing minimum order quantiy 150% and
improving net payment erms 20%

« Overseeinventory distibution of more than 150,000 units annually across 150 distrbutors in North America
and Central America

« Soved organization $100.000 anually by recommending cost-cuting messures to combat company overages.
Establshed scategic new distributor discount schedule increasing sales 9% by providing deeper discounts

Reported monthly inancil performance trends o company President helpng guide corparate dirction

NORTHERN TRUST CORPORATION, Chicago, IL, 1986-2002
[BUSINESS PROCESS ANALYST—CASH MOVEMENT SYSTE, 19922002
= Supporied more than 2,300 el parn 'ssubject mat
System usd to move 110 bilion monihly i st clients”cash
 “Trained hundreds ofemployees at 10 ffces throughout he U, and UK.
 Coordinatd dosens ofsysiem enncements including major initative allowing more than 100 ocations

nationwide toprn:checks ocally versusalat one Chicago locaton
 Manoged a tcam of up 1o seven data iy clerks

TauST Bt FINANCIAL ANALYST—TRUST & FINANCIAL SERVICES FEE DIVISION, 1990-1992
+ Reporied $22 millon in monthly fee income and forecesed quatery and annual e income or 15 disinet Trst
roducts
« Created compiny's frstever repor aomation process
+ Worked closely with Controllr’s group o stablish a comprehensive,userfriendly database for e
curmen, foresasted, and historical fe resulls

exper for proprietary Cash Movement

‘SENIOR FINANCIAL ANALYST_TRUSI & FINANCIAL SFRVICES ADMINISTRATION, 19871990

+ Coondinated the fve-year strateic, and one-ear proft performance plan for Trust and Finaaeial Serviees
(TFS).a business uni caming 55% of Northern Trus('s income.

« Analyzed income and expense resuls cross personal and corporat accouns helping guide company
performance and growh

+ " Resuls presented o Chaiman of TFS and several business unit heads

+ Partnered with SVPs and Division Heads todevelop a dramaically more ccurate nd ffcint model lloating

135 million of intemal expenses amnually

INVESTMENT MANAGER LIAISON REPRESENTATIVE — TRUST OPERATIONS, 19861987

ARLINGTON FEDERAL SAVINGS & LOAN, LOAN PROCESSOR, Arlington Heights, 1L, 1984-1986

EDUCATION

MBA, INTERNATIONAL BUSINESS, DEPAUL UNIVERSITY—CHICAGO, IL, 1991
BS, FINANCE, UNIVERSITY OF ILLINOIS:
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Milo Jay

831 Sucramento Sreet

Soubhore, N 7315
(13-481.9570)
aile@yshoncom

Summary
Twenty-two years of award winning Sales and Sales Management experienc. A self-mofivated
eader who s result-oriented with proven abilty to manage multiple tasks at one time, work
independently, and contribut to eam effor. Excels at assessing customer needs and providing
prodcisservices o meet those needs. Works well ina fast-paced, high pressure environmen and
provides input 0 enhance company operations. A of expertse include:

Sl Team Management  Territory Development
 Custome © Budgeting and Forecasting
 Marketing « Communication
Manufacturer’s Sales Representative 20032005

" Establishing and maiotaining new product lines
New England tertoics
« Developing and maintaining accouns i these ferioris.

Northern New Jersey, New York, and

Schieber Sales, Inc. Doylestown, PA
Outside Sales Representative 20022003
* Managed some existing sales in Norther Nev Jersey teritory.
= Developed and opened up new sccouns n the Nev England market.
« Increased sals over S0% in fis year.

Ward'’s Cabinetry Clanton, Alsbama
Vice-President of Sales & Marketing 2001-2002
Direced insde sales force of five and outsde sale force of ine covering 14 staics.
Developed sales budget. Responsiblefor lirig and raining of sales siaff

« Increasd outsde sales force 10 xpand tertory and establish a broader custonier base

« Insind new marketing and sles aids including creation of promotional mateias and

advertising products.

Developdsart-p Kt or sl representatives and new declers
Iniiated updating of website o brosden the appeal 0 more sophisticated cusomer base
Involvd in evamping oF productpricing siucture and productdevelopment

Kraftmaid Cabinetry, Inc. Middlefield, Ohio
Regional Sales & Marketing Manager 1991-2001
Directed northeast sales activites 10 dealers in nine states and three Canadian Provinces
(835 mm annual sales). Managed a staff of five Sales/Marketing Represcntatives.
Formulaed budgets and sales projections. Called on key accounis and traveled with
sales staff. Provided comprehensive product presentations and product iraining 1o
customers.

* Increased teritory sales revenues from S13mm 1o over S3

1999),

for the period (1996-
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+ Servd s th compuny's compeiine ineligence and marke escarch exprt
© Represeted the company 3t indstry spesking events and o the 1T snys commaniy

NorthPoint Communicatons—San Franciscs, CA November 1998 February 2001

NorhPoiat was rtionwide DSL. service povide trgatin sl snd medium busines nd esidenisl markets, The company ko
launched  European ot et

‘Seror Manager, Product and Channel Marketing Nay 2000-February 2001
VersaPoin was pan-European broadbad proidee formed by NonhPoin and Verstel n Ansterdam, The Nethedands A+ key
‘membr of th patiat sart-p e, | managed o our prsonne that Handied e product ad channe markcing for anc:
F e ladin pan Europcan, DSLbsed,broadband providers:

+ Led the marketing ot o scquie, build. and manage apanEuropean ISP shaonel (Neherands, Germany. Frane, and UK)

G ISP partnr s fom 2510 ot busines-focused ISP i the Netherands and German: uppored sl o it
slling ool collerl and s sellny, diret il semivasand vents, nd P lead encration

+ Developed VersaPoint FastTrack and Busines Builde, 15 channe sippor progzs it helped P partners g and
manage i DSL businesses

+ Rosul included Tt vacked” [SPs it hae sold hee it cormeriallin i der two i nd 100% parce

puricpation i the Busincs Bulder and-uir lads program
+ Vanaged all nd-uer demand seneraion i the small isiess ket achieving e lines sl growh at 450

Scquentally, month-oveemonth

Product Manager, Residental DSL Products January 2000-Aprl 2000
Product managed NorhPoins st wholesle DSL. poduet for thersidentia markeplce:
" Responsible forproductdeintion,festure ad beneit,prodoctdocumentton,and ongoing managementand sancement
e product
+ Managed sl produet sed neracions it Engicering Legal, s, Finnce, T and ohercross fnctionl oxgaizaions
« Grew ISP parner base sellng the product from 4 parnér 35 partes in o ot
G agregat s volume 1 25% of NonthPoin’ il count

Manager, New Channel Deselopment Noveamber 1998-Desember 1999
Reporting 0 the Dirctor of Chunnel Maketing, esponsilefo ew sales channel devclopmert:

+ Ll the deslopment afhe sty fornew DSL sleschamels hrough PC OEN, eles, VARs,and stmative char
including DA, Gateway. CompUSA and Offce Depar

+ Sucecsflly aunched NorhPoin Value-Addod Resllr (VAR) Channel: developd saeay, sold o senior management.
acquied 0 managed a two milon dola bt

« mplementd sveralsaegic VAR mvketing initives with eqipment vendors such s 3Com, Netopia, and Effcent and
5P such 14 X0, MegaPath,nd UUNt e, aranized, and hosted VAR maketing vents,excompiing mor than 1000
VAR partcpans. 50 1S panicipans. in 20 s acrss e US.

+ Managed diret i, e el online i, and cemaketng o conmunicae with e VAR channel

Sprnt PCS—Irvine €A June 1997-November 1998
Manager, Chamel Stateey 04 Opersions
Reporting o he Dircto of Disrution,responsible ol chanvs] management and ne channe desclapment
" Responsible for the Formulton ad e anageanens oftheconpanyvide channel sty
2 Conceived,negitd,and e h autch ofthe s online dirbaion programs i the wircless ndusty
Procter & Gamble — Rottrdam, The Netherlands MBA Summer Interaship 1996

Avistnt Brand Maragee
Inited  marke adersip program for Aviel(Tide i th .S ), the leading Ly detrgent o the market

Frecet, (CoFounder and Pesident—Raoterdam, The Netherlands 1996
Sty company resling from Rotrdam MBA Entencuship Team, 1996
+ Tt iz winnes . the Fuopean Bsines Pl of e Yesr Compeiio, 1996
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Cameron Calapas
Senior Principal Consultant

(Cameron has oveenine years ofbusiness and echnicl experience i project managennet,software consuling
process anlysis, ystems anlysis,sofware deelopment, nd rining. i has expertise inseveral PeoplSofl
ntrprse modules,speciaizing in Human Resources, Recruing, and HCM Colabortive Applications. Cameron
has over si years of PeapleSoft Enteprise HCM consulting expeicnce with ll major venionsof the product fom
751059 He has been involved n al hises of sysem implementaion, nclding asssment, design, conssuction,
tesin, and postimplemention suppor, wilzng proven ysiem methodologies.

(Cameron lint base has covered a wide vriey of indusies, ncuding el heallcars,inormaton echrology,
fnancial sevice, and govemment. Prio 0 joining PeopleSof Entcepise, Cameron worked a3 Consulant for 3

“Big 5" conslin firm,

Professional Experience

PeopleSoft
Enterprise HOV 8
Global Recruting
Solutions
Implementation
nformaton
Technology Indusiry
Foruune 300

PeopleSoft
Enterprise HOV 89
Setup Manager &
Candidate Gateay
ntemal Development
Suppors

Peoplesort
Enterprise IOV 8.5
Global Recrating
Solutions
Implementation

Recruitng Solutions: Cameron served as the Functions! Lead o s HCM Global Resuiing
Soluions Iplementation effort fo an Information Tchnology Fortne S00 ompany.

+ The objective was 1o replac the ensing Recrutng ystems with PeopleSof’s
Recniting Solaion 155,

+ Applicrons included Resrit Workforee, eRecruf, eRecrit Manager Deskiop, and
Resume Procesing

+ Managed team trough design. eting and go v,

+ Asssed n standadiing recument  new hie-end-0-end” business process and
supporting values (codes) o create framenworks thatar usable acros locations.

+ Managed the customization dsign and buid ffor,

- Managed th Functional and UAT teting fforts. Coordinatedth esing fforts nd.
managed he clien and consuling team tvough o

+ Provided postprduction suppor.

Setup Manager: Cameronserved ss the Prjeet Mansger on a HCM 159 Setup Mansger
tesingeffr,

+ Manageda team of resourcesinthe overll
Manager 5.9 prior 0 rlcse

+ Worked veryclosely with PeopleSof’s 1.9 development team 10 undersand the
changes in HICM 1.

+ Worked withreources closely (0 setp all R, Payrol, Benefit,and Recrting data
for Setup Moager validaion and esing.

« Worked withth development team in rsoling ssues cncountered during tsin.

- Developed reference and raiing materals or PeopleSas consling organization.
(Coninues 0 serve a5 contat fo the conslling rganization wilh questons o isucs

Candidate Gateway: Cameron ervd 3. valbl esoues and contc o h esing

elfort ofthe Candidte Gateway 5.9 prio o releas,

+ Served as a ison between the development cam and PeopleSol's consuling
organiation,

Assisted inactaltesing ad reiew of products.

Worked withthe development (e to understand ll the 159 changes.

‘Worked with the development tam i esolving isses encounteed during s,

Continues toserve a5 contact fo he consting organizaion with questons o sucs.

sing ofthe new tools availibe or Setup

Recruitng Solutions: Careron served s the Functions! Lead on s HCM Global Resuiing
Soluions Implementation effort fo an Information Technology Forane S00 company.

+ The objective was o replac the exsting Recrutng ysterms with PeopleSof’s
Recniting Soluion. Applicationsinluded Recnit Workfore, cRecrut, cReceuit
Manager Deskiop,and Resume Processing.
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Nathan Efferson
733 North Napelton # Newberry, TX 77833
281.551.0097 # efferson@ol.com

SUMMARY OF QUALIFICATIONS

+ Seasoned marketing, advertsing, and sales professional with mare than 25 years experience leading
Some of the nation’s largest retaiers including Eckerd, Kroger, and Value City

« Resultsdriven marketing leador with  track record of ncreascd sales, profit, and iscal responsibilty
managing budgets in excess of S250MM for billion-dollarplus brands

« Innovative agent-of-change having launched dozens of business builing intiatives span
targets, engaging promarions, and customer retention programs
Dedicated manager, mentor, and instructor having led teams of more than 50 pofessionals
Experienced leader with a diverse background spanning all aspects of markting from consumer to
rade, from traditional (0 nteractve, and from mass o individual

EXPERIENCE

e new

'SENIOR VICE-PRESIDENT OF MARKETING, VALUE CITY DEPT, STORES, Columbus, OH, 3/04 05
+ Managed all aspects of SGSMM marks brand development,
iraditonal medis, agency managemen, interacive,credit card, loyaly program, and morc
+ Responsible for a stalfof 25 marketing professionals representing 114 sores generating S1.4 billion in
annual sales
« Increased saes among teens more than 10% —reversing negative salesin past seven ofcight years — by
orchestrating company's
+ Reached teens via Interet, radio, sweepstakes, TV,
« Efforts have continued at double digit growth rates|
« Raised same-store performance 1.5%-6.9% by instituting a new targeted cirular distribution srategy
. Introduced special marketing promotions in underperforming markets
+ Overhauled circular istibution o align geography with local demogaphics
+ Successfully spent 1o SGSMM annual budget despite additional $12MM in mandtory budget addii
« Realized millons n effciencies by altring electronic trget 0 beter relect key audiences
+ Brought d agency in-house saving more fhan S3MM annually
+ Created in-house phato studio increasing print effciency for more than 50 shos weekly, and
‘generating SIMM in annual savings
+ Launched Value City's “Makeover” mark
‘message, rescarching at 97% brand recall
+ Developed V Rewards loyalty marketing program that ultimately secured 350,000
« Unique, targeted program rewards top customers and increased store visits
+ Program included quarterly mailings, monthly email, substantial swecpsiakes, personal “thank
‘yous” and recognition 0 t0p 100 customers nationwide
« ¥ Rewards shated o hit 1,000,000 mermbers by end of 2005

musical festival sponsorships

g concept, communicating “Greatlook 4t a great price’

tial new members

‘VICE-PRESIDENT OF MARKETING/ADVERTISING, ECKERD DRUGS, INC., Clearwater, FL., 1/01-3/04
+ Oversaw a team of 54 professionals managing an advertising budget of $27SMM for 2700 sores
representing $14 billon in annual saes
« One of three individuals brought in specificaly o revamp al operatons to reverse annual net saes
deficit
+ Dramaticaly increased sore sles (0 SMOMM profit rom $100MM defict in three years
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PeopleSoft Supply
Chaln Management
Fartner Incgration

PeopleSoft Supply
Chain Management
HightTech
Manufactring.

PeopleSoft Purchasing
& Inventory
Elccronics
Manufacuing.

Peoplesoft Supply
Chain Management
Financsl Servces

PeopleSont Supply
Chain Management
Healheae Indstry

PeopleSoft Inventory
& Cos Management
Manufacturing Industy

PeopleSoft Supply
Chain Management
Monuficuring CPG

mplementing PeapleSof. He did the unctonaldesign and recommended
customizatonsrlatd 0 prcin, commisions and Inice processing. He has
o taken the additionl responsibility of supportng the nventory and
purchasing functions.

Michael provided sonuling support o the Softwar Paroc for designing.
intrfucs 0 PeapleoftIventory nd purchasin modules. This involved
reviewing th delvered EIP'sfor liem Loader, PO dispat; PO expcted ecepts
Tor mfacin thei sotvars, Worked i co-orinaion with Peoplesaft PIT crew
on the incgration arhitcetre.

Michacl wasthe ead consutant (0 implement Order Fullment proess and
resolve ssues with Inventory and il joumals being posied to General

Ledger. Helpeth customer opimive he mathend losing proces by
mplementing changes o hesystm setup and businessprocesses. Implemented
customized Cambosdit functonaltyfor Order t Cachand Procur 1 pay
process and helpod hecustome o educe th number of ssucs during period nd
closing.

Nichael provided uncionalconsuling suppor (0 the cusomer with Purchasing.
and Inventory implementatio, developed End-user raning and g0-Tive
preparion. Analyzed the Inventory and purchasing nceds and developed the.
proces flow fo mplemeating Cyele counting, Replenishments, Requisitios and
Procurement. Defined the process and developed end user ining document and
pre Godlive rview, st and support.

Michael fd the Order Mansgemen implementation and helped the customer o
develop inerace t0othr in-house sysems. Anslyzeth businss quirennts
and developed a funciionaldesin for customization relted 0 Product Kit price
vollups and nteface 0 FedE for reconding racking numbers. Prootyped
customr business scenarosfor doi Iner unit transers and Seting up Product
Catalogs. Onder Management and Inventory Inegrtion testing and resolve o-
Hie ssues. Reviewed th implementation medel and sugaested changes with he
Inventory stup o rsolveth issues with Reorder quantte and nstive e

Michaelprovided consling support o mplement EDI and Purchasing for 3
Jarge Health Careprovider.He performed tchiical and functional
mplementation ofPeopleso EDI maager, and tsing of Puchasing Payables
with EDI stup. Inplemented $50 Outbound PO, 55 Inbound PO
Acknawledgements and 810 Inbound Incices

Michsel providd funcionaland technicalconsaling suppor n resolving
Inventory issues. Customer had enabled siaged dat racking feature for Inventory
uninenionally and was having dat cormuption with inventory balances. e
analyed the problem and developed soluions o trn-ofTstaged dte trackin nd
clean up the cormpt data. Resoled issues with ventory belances wilhinputs
fiom PcopicS Development,and updats/fies t0 helprsolve the sofware
problems.

Michael was the lead Consutat for implementing Onder Managsment, Billng
and PeopleSoft EDI for a mul-divison, Malt-locaion Company.Implemerted
50 Outbound PO, 350 nbound PO, $10 Outbound Invaice, 556 Outbound ASN
and eceive 855 Iabound PO acknowldgement. This included the PO's being
use forinta-company ordersalso. e anlyzed the fnctional mode for OM,
Inventory and Billing setup inked it ED! transaction. Reviewed and suggesied
changes o th ship-o, and il cusomer dfinition. He developed the
configuraton efrence modelfo masterData setup fo EDI implementaton,
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Brittany Lynn

U Chicago, IL 10987701
Reservations Sales Agent

Responsible for development and issuance of domestc and internatonal airline ticker
Coordinated changes and updates to trave iinearies and upgraded mileage credit
Assisted customers with airport and flight operaions information

Handled high traffc customes inquiries

Provided customer asistance 1o unit

CITIBANK, Oak Brook, IL 9/97-11/98

Customer Service Representative

+ Assisted management, personal bankers and tellers with daily administative support

+ Provided assistance t0 customers with transactions and updated bank accounts

+ Assisted Vice President of Customer Relations with caordinating company mectings and special
events

+ Handled general accountng functons, assisted with bookkeeping

* Created various organizational computerized documents

SOFTWARE ARCHI
Administrative Assistant
+ Responsible for grecting and accommodating clients

Answered a 15-line busy switchboard and directed cals o appropriate individuals
Coordinated company meetings and planned specil cvents
Created Excel spreadsheets, PowerPoint presentatios and MS Word documents on a daly basis
Handled general accounting and light bookkecping duties

CTS, Westchester, IL 1296-9/97

THE WASHINGTONIAN MAGAZINE, Was!
Advertising Sales Assistant / Intern

+ Provided overal administative support o sales tcam, including planning and implementing sals proposals
+ Assisted with generating ideas forcreative advertising sles campaigns.

+ Developed PowerPoint presertations and coordinated several graphics projects

EDUCATION

ngton, DC 10/95-5/96

TIOWARD UNIVERSITY, Washington, DC
Bachelor of Arts in Journalism. Adverising emphasis, May 1996

£ SCHOOL OF MANAGEMENT, MBA Program, Chicago, L.
Masters in Business Administration, Marketing concentration, June 2008

SKILLS

‘Adept at Microsoft Word, Excel, PowerPoint, Word for Macintosh, 75 wpm
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SUSAN SPRING:

456 SILVER AVENUE S #9 SACRAMENTO, CA 204819 ¢ (416)361-8921 ¢ springs@aol.com

PROFESSIONAL EXPERIENCE

BRAND MANAGER (CONSULTANT) —MEDONALD'S MENU MANAGEMENT TEAM

= Requested by MeDonal's mansgement o il nfor a Divctor o Fikd Trining ssgnment o serve s fullime Brand
Manage for o separste sints

© Managingal aspects of new breakast produe aunh ncldings st marke evalation,prodoctdevlopment, rcing and
sale, marketing plan,opératons e, and adversed e et

+ Leading»cross. uncional eam comprised offv agenie: General, African American nd Hispnic Consumer ket
Scgments, merchandisin and packagin, and et McDonalds departments consisin of: Caliary, Opertions,
Equipment, Business Resarch, Sales A, Supply Chain and Cretine

© Ovesceing logsicsforsixsor operation et in prearsion for 1000+ sore adverised sles st

+ Organized sccessul Chicken Sclcts ssmpling market st ading to MeDoraldsnaionl sampin lunch-firstexer in
Quick Serviee Resturan cuegory

DDB CHICAGO(Sepenier 2003 presens. Chicago. IL
ACCOUNT MANAGER-MCDONALD'S MEND MANAGENENT TEAWYOUNG ABULT TEAN
= Managed 10w productadsetsd sales ests in morethin 20 markets throughout he Uit Ssts
+ Descloped conept,aended S0+ focus groups,worked etcnisely with focalmarkes o dvelop sl aspects of
intgraed markeing campsigns
- igh sucoes e rsulngin § products aunching Notionaly wthina two yee tmefiane
. Speathendd adertsingeffonts o 1300 store Ntioal lunchesof Chicken Selects, Prenium Chicken Sandwiches and
Fieta Sasd
~ Lead nceratedadvetsing oforts fo Premium Chicken Sandviches suling in 114% ncrcse i uritvoume
+ Managed fllyintgrated campaign fo lanh of Chicken Selcts resuling in $9,000-S12.000 nnus ncremental
poft e sore
- Succesfullymanaged more than 14 o in prodction et sros 24 elevision productions spaing (o years
+ Planned andexecued sl adverisin for fis-ver Naionl Quik Sevic Resiaurantsamplin program with Chicken
Selcts resuling na volume L of 115
- Cosuthored cighcrestiv bris nsonjunction it Plaoning Deariment-workedclosely with st of over 24
© Prepare quarrly comprehnsiv anlyss of Burge Kingas meber of DDBIMcDonad's Comptiiv Task Foee
* Managing creatve development, producton and logsticsfor McDonads's s vercllge-rgeted ou-of home program
coveringover 850 ollege campuses Ntionwide

DAILEY & ASSOCITES ADVERTISING —(Aususs 2013y 2001 West Hollywood, CA
ASSISTANT ACCOUNT EXECUTIVE—WENERAEUSER, LEGOLAND CALIFORNI

+ Championed cllction of $1.3+ millon inoverdue nvoiesfrom clet i 4-vesk period

- Geneatd two snnual agency bonuses i xcess o $40,000 by kesping ljbs within 7+ mlion bdget

+ Selected s e of five omines 0 rpresat agencyat he AAAA It for Advanced Adversing Studis Progrom
+ Chose as on of e nomincesaut f salof 280 for Dl “Brght Light” sward bsed on e and achiements

EDUCATION
CALIFORNIA LUTHERAN UNIVERSITY Thousand Oaks, CA
Bachelor o Ars, Markating Communications, Magna Cum Laodes Graduated May 2001

PEPPERDINE UNIVERSITY Malibu, CA

ACTIVITIES AND INTERESTS
Volunteer for O The Sret Clb in Chicago (2005)

(Co-Chairofthe First Annual“Daiey Golf Day” andthe Los Angeles “Career Day” a Dailey (2002-2003)
Itersts nclude: Traveling, movies,photography
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Bradley Aldrich
61752 Peae Drve # Frosdom, LA, 59494
3213222522 ¢ bradiy dschzgmai.com

SUMMARY
+ Scasoned esearh proessional wih 10+ years leading and enhancing quality snd quantity of utput of
‘quity rescarch teams a companis including American Securiies ad Paine Webber
. Stromg projec manager balancing muliple roes i research,sles, marketing,and risis management for
some of helrgest companies, funds, and instutonal investors i the county
+ Exceptiona wrting andpreseting skillsNationsl Endowanent forthe Huarites Weiing Award winner,
and fequent keynot speaking engagermentsa natonalconferences and mestings with audiences 15 arge
3000
+ Dedcatd financial rescarchexpert with a documentedtsck recordof securte predicions leading up o
and trough the bear marker
EXPERIENCE
APEX EQUITY SERVICES, PRINCIPAL, MARKET STRATEGY CONSULTING, FREEDON, LA, 1999- 2005
"+ Worked with more than 35 mateal fund and hedge fond vanagers developing imsestment staegies for
instiational cquity invesons
+ Recommended ntemal investment statgiesfo  svera ilion dollar amily of 20 muta fnds across
12 portolo maragers
+ Provided pars rading recormendatons for 200 industy groups for one of the argest hedge funds i the
county
+ Exceuted cusom esearchon mutal funds,hdge s, oundations,and institutional amily (s
providing buys, slls, and shrts for thousands of individual socks
o Prformed ase clas eviews using an enhanced suie of fondamental quafiative, quania
tcchnicalskilsfor institutons] investors of sl types
 Published ncwsletirin March 2000 accuntcly prdicin th top of NASDAQ, SOX, nd BT, and

fssuing strong sellrecommendions on DOW and S.P 300

M08 Con INSTITUTIONA S\ NATIONL ACCOUNTS, FGEons, LA 1990 1999

Sold proprictry research, compuier software,and custom consuling services (o mare than 50 o the
premir nstitrional money managers across all vauaton disciplings

Waorked closely with key clents torecommend end sell several million dolas sl of propricary
compute softvare nd vale added aftermarket spor

Recognized s top salesperson ou of 16 by incrasing sel perentage mors than i times sales average n
1999

Won anly company sales conest n bt percentage and absolue inerase in st year o job

Increased sols dramatcall. and cut ravel expenses by aanchingclient care telephone support sstem
(Creted comprehensiveprce-poin mati racking srenghs, wesknesses, and pricing of 70 compettors
Developed new enty level produe ine expanding market share wthout impcing margin

Assistd it with toos nd recommendations helpng company win“US Ivesiing Championship” in
1095

Achieved fim'sHighest clen eenion s by focusing on dedicated onsulsiv sales

Wiote weekly 210 page newsleter racking individualsocks, iregic marke sses, and ndusty group
dexclopments dsirbuted t enire lientele

Advised 0p mutal fund growh fundof 1999
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Employment
Hstory

LLW Group

Rescarch analysis.

 Observed and analyzed qualitative research to gain insight on consumer
behavior and attitudes towards IT service providers

Consumer Connections, Inc.

Rescarch analysis.

« Observed and analyzed qualitative research for Sassy Toys to gain insight
on consumer reactions towards new toy and packaging concepts

 Observed and analyzed qualitative rescarch for Hlinois Burcau of Tourism
0 determine future design and brand stratcgy for website

Strategex
Qualitative rescarch and project management

« In-depth one-on-one interviews on business-to-business topics including
brand awareness, competitive marketplace, and new product development

« Qualified and recruited respondents for participation in qualitative
research

00
RS

Stacgic Branding Consnt

Strategic planning and research for branding group of internet consulting
company, for healtheare, high-tech, trave, business-to-business financial
services, consumer packaged goods, retai, and manufacturing clients

« Corporate brand strategy for Cybrant, a business-to-business technology
company.

« Competitive SWOT analysis for elients including 3Com, Allstate, OAG,
John Nuveen Co, and Unilever

« In-depth one-on-one interviews and client reports for Ralin Medical to
‘ain insight on brand, website usability and relevance of product to target
market

19992000
The Genesa Companies, Chicago, L.

Marketing Asisant
Research and account management for the mergers & acquisitions group of
an investment banking company
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Carrie Carmichael
1607 West Carolion # Chicago, L 60611
312,187.2255 » CarreCarmichacl@aol com

EXPERIENCE

NATIONAL VIETNAM VETERANS ART MUSEUM, MARKETING CHAT, Chicago, IL, 1/06-Present
. Prsening brand posioning for organiztion's (it communications campaign
« Conducted qualtaive and quaniative research o hlp guide new crenive efors
 Evaluae al potential sponsorshippariersip opporiuies

‘SZABO ADVERTISING, SENIOR PLANNER, Chicago, IL, 4/04-10/05.
Kellogg s—Frosted Flakes, Corn Pops, Apple Jacks, new products, Philip Morris USA—Marlboro
= Propused, sold, and speashesded Cora Pops'sfrsteverethnography project exploring hip-hop. gaming and
Sater BMX cultres n thre US ciies
+ Resals inspired radically new Com Pops psitioning impicing pckagin and creatve, ejavrting
brand image. and inceasing sles, <har, and awareness
+ Conductedcri chats and enironmental studies among hundreds of tweens
« Visited grafi porks,snsakersore,and skate parks to irmerse inten culure
 Worked closely with consultantto conductarcheypal sty fo Frosted Flakes, cemting Tony the Tiger's
personality s nsprutionl coach
"+ Repositoning helped incrase sales +10% dring i tmcs
+ Researched muli-channel markeing forts f five ey adverisers o prepare comprehensive reporton how (0
{argetbaby boomer women for ageney-wide prject
+ Explored mulicuhurs! rs and develope volumetic saes snalysis o convince Kelogg'st address diverse
“nonraditonal”audiences acros al 17 ki-argeted brands
 Parnered with natonaly recognized Teens Rescarch Unlimited (TRU) prescnting leading resarch st (o
enire S0-person Keloga's id brand and ageney teams
+ Crated positining for wining Tiger Power concept-mom ageted Chcri fghting cercal
+ Wrote more than 20 Kelogg'screatvebriefson bands araering moms nd kids
« Created  Marboro-fs brsnd personaity chart spanning family of 10 varites fundsmenta
crcative excenions, and seamenting mailings t millons o adult smokers
 Helped lanch Mariboro 72's developing reative brie for “club-hemed” new product
+ Devcloped, sold, moderated,and inerpretd rsuls for mare than 100 qualiaiv focus groups and oe-on-one.
sssions for Marboro
Lo sveral Ky ineral brand eam ideaion sessons crossnew producs, promrions, and Mrlboro racing
school, preparing holistic planing platfors and guiding brand personaly sudies

aering new

BUILD A BEAR WORKSHOP, STRATE . Louis, MO, 3102304

" nroduced planning discip ues o entrtainment retale with e than S250MM
insales

& Tumed 175 sles declne o 20% increase i two years by overhauling enie marketing effor: and launching
Company’s frstever natonaladverising campaign

 Inioduced new psychogaphic target and aunched tleision,radio, magasin, bilboad,theater,sponsoshi,
porncrship and fcensing pla helping tors grow fom ST0DMM 10 S2SOMM in sales

+ Conducted company’sfrt-ever foray nto qualiaiv research npieing creaive executons fornatonwide
campign launch

+ Devcloped emotions adderng perspective bsed on tore ntercepts s custome obserations

+ Helped sourc andsecurs company'sfst advertising agency

 Creued o comprohensive brand equity too spaning usage of harscen,persnality. symbls,and
fnctional emotionsloerings uiding ol marketing communications
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Relevant
Experience:

Skils:

Tiffany Leigh
3434 Bulldog Strct « Ruson, LA 72967
2027493278 - lany @hoimail.com

Seking (o obiain an entry-evel positon or an internship leading 1o fuure employment ata
public relatons firm.

The Ohio Stte Universiy, Columbus
Bachelor of Ass in Communication, June 2006
Focus Area: Strategic Communication

Major GPA: 33

Relevant Coursework
*Publc Relations, Strategic Planning, Public Campaigs, Feature Reportng & Editing,
Public Speaking, Interpersonal Communications, Advertsing.

Accomplishments
*Asisted in research studying th effects of tlevision on behavior

“Member of PRSSA (Public Relations Student Society of America)
*Through classwork, familarity with writing press eleases

*Asssted n writing  straegic plan for Wooster, Ohio's Sectest Arboretum

2005: 10¢ Media, LLC, Orem, Utah
#Wiote online aticles dealing with real estate 0 inerease marketing and website sales
potential. These artices were o be written using specific keywords in order o maximize
visibiliton a sarch engine.

I successfully balanced the opion to et own work schedule with a tight deadline for

submitting artcles, and built  trusted elatonship with my superiors communicating solely
through e-mail

2003: Vector Marketing, Beachwood, Ohio
*Responsible for personal seling o a client st that I created and mainiained. This

neluded all stps from designing and implementing a personzalized direet slling plan
1o gencrating numerous leads and future customers,to ollowing through with past
contacts. 1 was employed i the top offce in Ohio and the Great Lakes Region. As 3
resul, | was invited 0 and atended numerous training and sales conferences ot the
regional level

*Expericnce with Macromedia Fireworks and Dreameaver,as well as MS Word, Excel and.
Powerpoint

*Through classwork, familarity with witing press releases

*Intermediae college-level coursework complted inthe Spanish language

*Willgladly relocate
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EDUCATION

o Effectively manage and direct professional safT of media-rlations manager,
writers, designers and project managers.

The Prudential Insurance Company, Newark, NJ 1986-1988
Director, Public Relations

Accomplishments:

« Directed public relations in a 52 million tort-reform campaign;

« Excculed strategic media and grass-roots plan that won public and legislative
support for civil-ustice reform legislation;

« Launched Prudential’s countrywide speakers' bureau.

New Jersey General Assembly 1983-1986
Director of Communications

Accomplishments:
« Planned and directed media coverage for Assembly speaker and majority members of
the state legislature;
= Served as offcial spokesman forthe speaker and legislative caucus;
‘Wrote eadership members'specches and edited caucus newsletter;
« Managed professional staf.

The Home News-Tribune daily and Sunday newspaper, New Brunswick, N.J. ity
Editor 1976-1983

Accomplishments:
« Directed 20-member award-winning staff

Ediorial writer

Capital correspondent and chief politcal writer
The Associated Press, Baltimore, Md.

News reporter

Master of Ars degree, politcal science, Rutgers University, New Brunswick, NJ
Thesis: Mass Media, Crisis and Political Change: A Cross National Approach,in
Communication Yearbook, Transaction Books.

Bachelor of Arts degree, communications, The American University, Washington, DC

‘The Wharton School, University of Pennsylvania’s Aresty Institute of Executive
Education, finance & accounting program for executives. 1996

“The Fletcher School of Law and Diplomacy, Tufts and Harvard universities—National
Endowment forthe Humanities Fellow ‘Accredited Public
Relations (APR) Public Relations Society of America

Big Apple Award, PRSA-NY, best annual report, 4 Challenge to Do More—1997
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Jillian Jozwick
12045 East Juniper Sueet, Ap. 11 # Jewel Couny, CA 20199
4163952579 ¢ illan jorwick@solcom

MEDIA ASSOCIATE, STARCOM WORLDWIDE, Chicago, IL, December 2003-Present
Media Planing Group Broadcast nvestment Group
Hallmark, Alsate, Sun Microsystems, Applebee’s

targets for all 2006 prit-supported Hallmark products by analyzing psychographic and

demographic dta
© Work closely
120 shows
+ Orchesimted complex sctionalcutin plan for Allstte’s “Vour Choice Auta” campaign, dividing ntion into
roups o small s individual counies
+ Sepanted three creative messages, by sate, aross primetime, moming and sports programming
« Effort represented one of the most complicated divided buys in netvork tlevision histry
+ Managed relrionships with 20 natonalsaes vendors, diecting make goods, audience deficiency uits ind
schedule changes for STSMNL i broadesst buys
+ Quickly wansitioned new:client Applebec’s info 04105 upfront buying season, dramatcaly nereasing quality
and costeffciency of S32MM national by
« Optimized company-wide roll-out of “Media In Motion” proprictry cable loading and racking software
used 10 manage SEOMM in inventory
+ Manage SSOMM in annual Hallmark budgetand billng acros all media vehicls
ey lnison betvicen Broadeast Group, Lo Bumett Account Management, and dozens of media vendors.
 Graduate of Sarcom Universiy"sinensive 13-weck brand building and media skills raining program

NG ASSISTANT, GENERAL GROWTH PROPERTIES, Northbrook, L, February 2003-December 2003
= Developed, plonned, and execured al aspects of 15 mall events ranning throughout the year
+ Solicted nd secured partnership agecements from mall merchants esuling in 10% 90% increass
in indivicual Northbrook Court store sales
+ Created and produced a seres o poinL-of sale elements [0 promote ven atendanee
= Served s liaison between all mal departments including vendors, scurity, and guest relatons
+ Designed messages and artwork for gt store “barricades” secn by thousands of customers
+ Parinered with new ad agency t undamentaly rbrand Norlbrook Court
+ Createdseveral key marketing picces used to promote specific vents and mal in general

Hallmark elients and media vendors managing ongoing value-added ie-ins [or more th

ARTISTIC/PRODUCTION ASSISTANT, RAVINIA FESTIVAL, Highland Park, L, Summers 2000-2002
+ Worked closely with world-clas musical lent including Yo Yo Ma. Joumey, and Rodney Smithfeld

EDUCATION

MIAMIUNISERSITY—OXFORD, OH, May 2002
© BAin Music: Ars Management Minor
+ Magna Cum Laude Graduate; Overall GPA—3.5/4.0

LEADERSHIP/ACTIVITES

. Section Leader,Chicago Chamber Chair—performance highlights include Ravina and R. Kellys home
+ Founder/President/Masica Diretor, The Misfiz—Miami University a cappela chorus
. Director of Marketing, Campus Activties Council—Miam University
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i highly matrixed cnvironment. Led the organization of 17 individuals (5 dirct line managers) to
produce consisen: growth-orinted rsuls during Digial sequision. Sucssfully led inegration tam
Effrs and reduced atiton 35 compared o aber sinilr organizations n the company. Ability 1o
manage vin inlucnc o achieve ovjetves, Responsibilis ncluded:

= Business Operations—Managed § wordwide opeations 1 1o it quarely exccuion o financsl
arges. Drove shortterm foreeasting and closed supply/fevenue s with sales Geo'. Redesigned
forccasting model and process yilding 30% inreased accuracy and reducing end-oF e (EOL)
inentory. Developed a complee productpricin sttcay fo 3,000 SKUs and muliple dsebution
chanels Produced 15-monthrollng orecasts and if-<ycle gt processfo produc ransions.

« Business Planning—Worked closely with senior cxceutves 1o desclop and st buy in on (he
usiness plan and product srtegy for network aached JRODs. The plan included snalyss of the
market opporunity. cusorer needs,product features, and posiioning, Validated market potenil on
a slobal sale through focus groups and customers interviews.

= Business Develapment—Estaiished key partnerships with brary and softwre vendors such s TP,
Quintum, Overland Data, and other auomtion vendors. Explored parnersips with key vendors

e Brocade and Gadzooks o launch inegrated Wintl storage plaform.

Product Manager, Data Products Business Uit
COMPAQ DLT family PMM (tape storage products for backup and disasier recovery soluions)
Succesully drove all spects of product marketing. Responsibilies inluded:

= Product Marketing—Developed MRDS inluding market siing,prcing and posiioning sctegy
o the DLT products. Led worldwide launch and Go1o markedaciviis,

« Product Management—Algned product development team 1o focus on customer requircments,
Defined prodict requiremencs for the next generation of DLT (SDLT). Recrued 150+ carly adopiers
and cusiomers for the beta program all over the warldincluding Europe, Japan, Ausiali, and Asis.
Conducted a detild compettive analysis of key players n Near-line and Hierareical Storage
Management space.

PR/ MarCom—Descloped the branding and messaging forth product, Successfully aunched the
product to_global customers and parters through 2 suceesful media campaign. Worked and
Communicsid with sveral ey ndusty snslysts ke Gigs, Gartner,and 1DC for positive writc-ups
o the product. Also, promoed the product at severl Compag and indusrytade shows.

19951997 INTERNATIONAL BUSINESS MACHINES AUSTINTX
Business Planning Analys, Server Group
Consoldated. analyzed, and communicated worldwide revenue forccasts and targets with seior
mansgement; collsborated with development tams & line managers o crete poduct portoli,
@ Performed financial analyss nd due iligence o various desclopment prjecs.
« Evaluted numerous enginering, opeatons and manufacuing fnanial stvcgies.
« Developed and supporid business cas fo proposcd $400 illon R&D labortory.
= Investigaed opions for conslidting manuctuing sitesand combining development aboryorcs.
EDUCATION
19931995 UNIVERSITY OF TEXAS, MCCOMBS GRADUATE SCHOOL OF BUSINESS  AUSTIN, TX
Masterin Professional Accounting (Magna Cum Lande)
1990-1993 UNIVERSITY OF TEXAS AUSTINTX
Bachelor of Business Aduinisraion (1ccounting Major)
PERSONAL

Avid tenisplayer, eyelis, and runne. Enoy traveling and photography. Volunter with Houston Habitat
forHumaniy. Coaehr youthsocee teams.
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FEDERAL PROGRAMS, HUNTS CITY SCHOOLS, Hunts, AL, 1992-1993, 2002
Indian Education Teacher
 Orchestrated new curriculum changes, supplying resources for more than 40 public schools
 Justified $300,000 in inventory including library of 1,000 books
» Helped prepare more than 100 high school students for college and for securing higher
education scholarships
 Planncd Native American culture, history and eduction instruction for K-12 classes in 45
schools

Many MOCCASINS Littleton, CO, 1986-1999
Owner/President
 Started and ran wholesale business selling replications of museu quality Native American
artifacts o 10 museums and 200 retilers both i the US and in Europe
Grew sales (0a peak of $200,000 annualy and managed a staT of 15 employees
Hired, traned, and supervised Native Americans both from halfiay houses and from college
1o make and distibute products
Managed purchasing fora full range of more than 50 Native American products

NATRONA COUNTY SCHOOL SYSTEM, Casper, WY, August 1994-October 1999
 Taught Nadve American istory and cultue fo h grade students n 10 clementary schools
+ Worked individually with more than 100 special needs children

ACTIVITIES/SKILLS/INTERESTS

Vice-President, Nancy Gosslyn Breast Cancer Foundation

Board Member, Denver Indian Center

Vice-President, Eagle Lodge Halfway House for Alcoholic Native Americans
Volunteer, An

Network Certified in A+, Net*, MCP, and experienced in Novell and Cisco Routing
Interets include: outdoor activities, crafs, uilting, scrapbooking, singing, and dancing
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Chris Wayne

57 Corvette Drive # Crigster, CA 71121
$54.999.9495 # chriswaynei@yahoo.com

SUMMARY OF QUALIFICATIONS

« Seasoned exccutive with a proven track record of success working on some of the world's
premier brands including MeDonald's, Fisher-Price, Pocter & Gamble, and Kraft

« Dedicated new business professional aving ptched and won several new accounts representing
more than 25% of agency billings

= Strong background in new product introductions having launched more than 15 highly successfl
e products and brand exteasions for Krafi, Stidex, Matiel, and McDonalds

« Expert marketer with experience working acrossall new and traditional media in categories
including consumer package goods, uick service estaurants, etal and onl

EXPERIENCE

VPIGROUP ACCOUNT DIRECTOR, M isco,CA, 1994-2006
Fisr-PricaManel, Vivendi Uniersal, Bisis, ehlcathlnsirancecom, Agency New Bsinss
" Koy memberafxseutivetcam heping row agncy ilings 0% and i s ount 12
O W ——
- Responsble for managng gy rges 0 st profileusineses
. ablhed o ovehaled st ey sccon minagenensnd agency opeations nluing
eyt poseies,syat o heok, ] acsoun anageen ool
+ Prometed From Acsoun Soperior i ks hn e s

ency's otal revenue

Fisher-Price/Mattel
« Helped grow “Power Wheels” battery operated ride-n car (ol sales tenfold to more th
S250MM annually over the course of en years
. Parincred extremely closely with senior clents to develop overal business and marketing
suategy
 Overhauled arget bused on exte
randparents, and Hispanics
 Launched a srics of cuting-edse, travling, experiental marketing programs for
ehildren at several major events nationwide dramatcally increasing awareress and sales
= Won prestigious “Worldwide Excellence in Advertising” award from Matel for irs-ever ad
{argeted Power Wheels ads
 Awarded to one creative effort among 175 brands in 45 countries
« Agency secured additional SOMM in incremental Fisher-Price brand ad spending o
o Power Wheels successes
 Negotiaied agency's firstever incentive-based compensalion agreement insuring profiable
transiton from commission-based plan

ive strategic exploration expanding reach to par

wally based

Vivends Universal
« Managed the Knowledze Adventure Kids Software business spanning all comy
consumer,to trad, o packaging, and {0 in-tore for Junpstart, Barbie, and othe licensed titles
« Restructured brand's entir Kid’ learning division changing product offrings,sales stategy.
arketing support, and messaging insuring brand momentum i 4 severely declning category
= Helped brand dramatically exceed all sals, share, and revenue objectves by more than 35%
across  three-year period
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Consistently mevexceeded sales and budget abjectives.

Generated lrgest regional sals inrease in 1995,

#1 Regional Sales Manager in company each year for 1992-1996,

Successfully developed Salex/Marketing Representatives who have assumed company

management responsibiltes.

« Hired as a Sales Representative and promoted to Regional Sales Manager after on
vear based on outstanding sales performnce.

o Previous Sales Management esponsibiliies included calling on large retail home centers
such as Home Depot,

Riviera Cabinets, Inc. Pompano Beach, Florida
Sales Representative 1991
« Managed sales in New York, New Jersey and Connectiut eritory.
* Metexceeded monthly sales objecives
= Reained 2 major account (Grossmans) uilizing effective sales and customer service
skill,

Rogers Sash & Door Newington, Conneeticut
Kitchen Cabinet Showroom Manager 1988-1991
= Opened a 3K square foot showroom in Newington, Connectcur
« Hired,trained and managed Sales personnel (both on the road and inthe showroom).
= Developed sales revenues within the new showroom. Implemented inventory control
procedures (o effeetvely service the customer base including coordination of deliveris.
« President of Southern New England Chapter of NAB.A. (National Kitchen & Bath

Assaciation)
Independent Manufacturer’s Representative 1987-1988.
« Represenied lock lines and material handling cquipment throughout the Northeast
teritory.

Merillat Industries Adrian, Michigan
Sales Representative 1986-1987
« Managed sales actvites for the #1 company accoun.

Sales Representative for Lock Manufacturers 1983-1986.
« Received Key Club Award for Outstanding Sales

Managed Retail Hardware and Convenience Store Operations. 1977-1983
" Responsible for over 14 stores and up to 200 personnel

Western New England College Springfield, Massachusetts
Bachelor of Arts in History
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+ Oversaw payments,tax allocation, and employee eligibilty or Ogilvy’s first-ever
employee stock grant for 1800 employees.

 Reconciled S75MM in payrolltax, cash and balance sheet accounts, and cash reporing.

© Filed $SMM in salesiuse tax returns

 Supervised cligibility of annual resriced stock payments for 50 of the company's seior-
most exceutives

 Programmed system configuration for all W-2 and 1099R processing

+ Established company’s frt-ever mastrfile controls including more than 90 income and
deduction codes o ensure correct hierarchicaltax treatment for entir systr
‘Coordinated more than 50 system updatesreleases for in-house Infinium system
Crafted independent contractor vs employee policy. and insured compliance for 150
temporary workers annuslly

+ Created expatriate compensation packages for 20 employees in the UK and Asia covering
salary, benefis, and editonal compensation

+ Personally wrote and had adopted company overtime, vacation,
‘Conducted system training sessions for 15 news 1R employees.
Served on the bencfits planning committee oversecing four plan design and carrie
changes

+ Primary contact for Workman's Compensation,

ind sick pay polices

and DOL audits
GARAN INC., PAYROLL SUPERVISOR, New York, NY, 19881989
ok, New York, NY, 19851988

MACY’S CORPORATE, PAYROLL ASSISTANT, New York, NY, 1985

LITWIN PANAM CORP., PAYROLL BOOKKI New York, NY, 1980-1984

EDUCATION

METROPOLITAN COLLEGE OF NEW YORK—NEW YORK, 1990
Bachelorof Science in Business Administration: Summa Cum Laude Graduate
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Tina Talupa
2891 Testery Avenue  Tllahasse,FL 89210
822915955  TinaTalapatinacape com

EXPERIENCE

MJK WORLDWIDE, SENIOR VP, EVENT MARKETING, Chicago, IL, 2002-Present
+ Plamed, organized, and executed more than 10 major events fo cients including Merrill
Lyneh, Piestr Aviation, and Chase Insurance.
« Developed stratcgic, fullyintegrated event marketing program for Prcster Aviation
‘comprising customer acquisition, customer retenton, and overall brand awareness
+ Created intimate Polo Club event generating more than $75,000 in new business from
existng clients
« Adracted 500 high net worth individuals to client acquisiton event solciting
Sponsorships from Mass Mutual, Lake Forest Sports Cars, and the Buckingham Club
« Sceured Dusty Bakeras keynote speaker and planned inaugural Gilda's Club of Chicago event
raising more than $200.000 for people living with cancer
+ Prosented dozens of comprehensive seminars to corporate executives on opics including
networking, business etiquete, and brand ambassadorship

RIVE, INC., DIRECTOR OF PR & SPECIAL EVENTS, Chicago, IL, 20002002

o Helped increase company users sevenfold from 500,000 3,500,000 by excuting cight
national trades shows and integrated public eltions cfforts

 Positioned Freedrive as leader in web-based storage through integrated marketing plan

spanning radio, newspaper, and intemet fTorls

Created and managed annual publi reations and event budget of $500,000

Developed more than 100 press relases distributed to pubications worldwide and picked up.

by USA Today, the Wall Sirer Journal, and the Neww York Times.

JAM PRODUCTIONS/PARK WEST, DIRECTOR OF SALES, Chicago, IL, 1999-2000
« Booked more than 20 cven 5250,000 intcket sales including Bob Dylan, Elvis
Costello, and Pau Simon
+ Helped recast Park West from music-ony venue into special events venue helping drive
$240,000 in incremental revenue
« Oversaw production capabilies revamp inch
 Increased ticket sales 25% in one year

ing overhaul ofsound,lights, and fuclities

MICHAEL JORDAN'S RESTAURANT, DIRECTOR OF SPECIAL EVENTS, Chicago, IL, 1993-1999.

+ Part of originalcore tcam opening and running one of Chicago's most visibe restaurants

+ Planned opening-month evenis attended by 1,200 people inluding Michacl Jordan, and more
han 100 press from around the world

 Organized all resaurant functions for five-day Democratic National Convertion n 1996
featuring appearances by Vice President Al Gore, Hillry Clinton, Bil Bradlcy and Kevin
Costaer

« Planned 750 special events annually, managed 2 safFof 30, nd generated a peak annual
fgure of 2 2MM in special event sles
Streamlined tecord system 1o include monthly pace and labor eports and PAL satements
Crafted mission statement and inegracd sales‘marketing plan
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HOW TO SAY IT
on Your Resume

ATop Recruiting Director's Guide
toMWiting the Perfect Resume for Every Job

BRAD KARSH
with COURTNEY PIKE

Prensice Hall ress
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home phone: (442) S72-8912; business phone: (853) 832-8931;

19951996

Environment.

1992-1995

Environment:

1959-1992

Environment:

1986-1988

Environment;

EDUCATION
1981-1986

471223 Diamond Square, Detrolt, MI 48362
mail: ddarduno@yahoo com

Dan Darduno

‘Ohio Natonal Financial Services, Cincinati, OH.Programmer Analyst
Specialized in_programming support of adminisrative. systems
insurance and annutics

* Developed several applications and computer reports o meet customer's
requirements
PLJIL, COBOL, SyncSor, FileAid, SQL, DB2, Access

0 life

“TriState Sleep isorders Center, Cincinnati, O, Senior Programmer
* Developed, tested and supported computerized systems for complex sl
studies. Systems are being used on a daily basis to work with pre- a

treated patients

* Originated and implemented set of user graphic interfaces o enhance
diagnostics of sleep disorders

* Created and maintained data eniry and reportng subsystems
Basic, SQL, Fxcel, Alpha 1V

P
post-

Polstechnical In v, Ukrgine, Senior Programmer
* Organized and supported full development cycle of the computer simulation
softwar
* Developed and implemented several mathematical models
PLII, Pascal, Basic

Insiute of Radioclctronis, Krkor, Uknine. Programmer
Designed control system to check for the inconsistncies in nital models. The.
system used database (dBase) to access standard designs and produce new
structures, based on computational engine performing operations on large
matrices.

PLIL, Fortran, Pascal, dBase

Kharkov Stae Universiy, Kharkov, Uktaine
Department of Applied Mathemaics and Mechanics
MS in Mathematics and Computer Science

CONTINUING EDUCATION

19992001

2002

2003

REFERENCES

New Horizons Computer Learning Center, Cinginnati, OH
Advanced Microsoft Access and Excel

Northern Kentucky Universiy, Covington, KY.
Visual Basic for Excel and Access

Schoolcraft College, Livonia MI
Visual Basic for Applications
Available upon request
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BOVLAND & KISVETTA, VICE PRESIDENT, EQUITY RESEARCH, FREEDOM, LA, 19561990
= Doubled s research ouput by 20%inefght months withno ncrase in eight member il
« Helped wansiton Lovetsspecaly firm encrgy experise ito Ketmper a5 par of takcover
« Managedal media contact cros eevision,radio, and pint for 1987 marketcrash

AN NEWMAN,LLC, VICE PRESIDENT, EQUIFY RESEARCH, FREDON, LA, 19831986
@ Increased fim's research output ivefold with noinrease install

CLOUT EQUILY, VICE PRESIDENT, EQUIFY RESEARCH, FRSLDOV, LA, 19811983
= Managed research owput formost producive Wall Stcet fiem i istory (Greenwich pll)
= Increaed fim's rescarch output $0% i lesstha 12 months

s puor Arc Conpan RITER, EDITOR, FREEDOV, LA, 1979
= Wrote dosens of specches for tp corporate management including CEO as part of Exxon's worldwide
hink tank

Ko

EDUCATION

UNERSITY OF Louisiaxa
" Master of Ars—Thess Program, English Literature

USIERSITY OF INDIASA
= Bachelorof Arts—Chemistry/ English Double Major

SPEAKING ENGAGEMENTS

« Natonal Assocation of Ivestors, Intrnational Associaion of Financil Plasners, Lovisiana Computr
Investor's Association, Sosiey of Cerified Public Accountants, Soulhwest Communication Association,
Universiy of Lovisiana Annul Technicaland Professonal Weiing Symposium, Environmental Hazards
Consention and Exposiion, Women in Heally

SKILLS/AWARDS/INVOLVEMENT

NASD Series7and 63
Louisisna Lt Insurance lcense

Natonal Endowmentfor the Humarites cratve writing award

Bronze medslls, 2004 Lovisans Sate Master's Track Cycling Chiampionships

Volunteer, Cedars-Siai Medicl Center POOCH progan, visit AIDS and cardia care patints with
Labrodor
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. Responsibl forfrancial management; includin escrow aceounts, S-Corporation sccounting,
payrol, accounts eceivable and payable

Nephrology News & Isues, Tucson AZ 102503
Advertsing Sals Representtive (A3 n Independent Contractor)

 Generated advertsing evenue from pharmaceutical & medical devi
medical joumna srving Nephrologistsand Renal Care Profesionals

« Avcrage monthly sales: 31 pages (PAC & PSC)

« Managed relaionships with ciets

« Assistd n fuilating production process

Abelson-Tayor,Tnc, Chicago IL ey
Interactve Media Manager  Media Planner
Clents: Abbott, Amgen, Biogen, EI-Lill, Genentech, Solvay, Takeda and TAP.

« Responsivle forthe planing,implementation, and ROI measurement of medis campaigns
= Devcloped and implemented onine survys o gain rget aience nsight or piches

« Descloped HIPPA compliant dsabase for product website i conjuncion with T
Assistd Product Managerment n the dexelopment of s erising budges

" Supervied Media Cooninaor and Buyer

« Regulary presenied Product Management with Mediaproposals and competiive aalysis
« Knowledgesbl reardingthe regultoy messures afectin healbcare mackeing

Clasifed Ventures, Inc, Chicago IL 10901100
(Now Teibune Intractive)

Apartments.com

Marketing & E-Commerce Anayst

Consisenly ranked 71 realesae websit accoding o Nilsen and Media Metrix

Managed mulimilion-dollar markeing bodgets

Developed.implemented and evaluaied markeing plans i cam environment

e varios communiation vehiles o esch b busiess & consumer cusomers

Added inth development f sales promotion commuication for rade show and ther sles

foreedistribution

. Negoiised opportnistic marketing and busincss development agrecmens with Yahoo, AOL
and other onlie brands

+Tracked and presnved compettin informaron,captal budgeting and performance repots
chielcorporse oiers

« Panicipatedin the design,implementation nd intepreton of focus groups

* Coordinatcdafilate markeing programs

Market Facis, In
Sampling Anaiyst
Clients: Clorox, Ralston Purina, Procter & Gambie, i

Artingion Heights L. 12981099

ury and Seagram's

 Assistd i the developmen of marketin research studies designed 0 measure current usage,
purchase nen, brand satisaction andpre-market product tesing

 Selected sampls rom a population representative panelfor inlusion i elephone, il
Tnternet and focus group rescarch
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JEWISH FEDERATION OF CHICAGO, PROGRAM SPECIALIST, 1995-1997
+ Wrote employment, funding, and regulatory materials disseminated o 16 consortium agencies.
+ Issued and reviewed propossls helping disribute funding across several siatewide agencies
+ Reviewed dorens of pieces of refugee-related federal and statelegishation creating “call 0 action”™

leters distibuted o local lgislators
« Developed job-related recommendations for consortium agencies hlpin
200 refugees over two years

em employ more than

KNOXVILLE URBAN LEAGUE, INTERY, 19941995

+ Developed organization's frs-ever policies and procedures manual oulining allprogram
operaiions for agency serving community of several thousand

+ Wrote grant requesting funding from Levi-Strauss to help support 24-hour day-<are center
Created a monibly agency newsletter distributed to organizations hroughout the city
Prepared and launched ageney's fist evaluation tool surveying program partcipants on a hostof
organization iniiatives

« Provided management asistance and board development fo localday-care center

GRASSROOTS CRISIS CENTER, TRANSITIONAL COUNSELOR, Columbia, MD, 1992-1993
+ Connected more than 100 clients 0 doens of housing resources citywide
+ Developed training program to provide financial management assistance 0 sheler residents
+ Managed alldaly operations of six-room shelier
+ Promoted from Emergency Shelier Counselor afer only seven monihs.

FELLOWSHIP OF LIGHTS, YOUTH COUNSELOR, Baltimore, MD, 19901992

EDUCATION

UNIVERSITY OF TENNESSEE-KNOXVILLE, TN, 1995
+ Master of Science in Social Work; Adminise

# and Planning Concentration

TOWSON STATE UNIVERSITY-TOWSON, MD, 1990
« Bachelor of Science in Psychology; Counseling Concentration

INSTITUTE FOR COMMUNICATION IMPROVEMENT—THE GRANT INSTITUTE, 2004
« Certificat in Pofessional Grant Writing





OEBPS/kars_9781440662171_oeb_026_r1.gif
Richard Pike

fichard@aol.com

1008 Dale Steet et n
Malvin, I 60629 1) 258823 M
Objective

“To obiain a senior level marketing management position within the sports/entertainment industry
where I can utlize past experiences in building brands through the development of i
business/messaging strategies and exceuting successful, integrated communications

Professional Experience
BKR Chicago—Clicago, L. June 2003-Present
Senior Account Manager

Riley Corporation

‘Accountable for the marketing communications management of an international B2B technology
and engineering conglomerate at the corporate, platform and divisional levels.

 Developing global corporate communications and media strategies that target Fortune 500
CEOs and investors

 Formulating integrated plaform and divisional messaging srategies that support th Riley
elobal brand

« Facilitating market research o determine appropriate targeting and messaging relting to new
product launches

 Leading promincnt media partnr to develop high-impact, cost effective media sralegies that
include TV, print,radio, on-line, and outdoor on an international scale

+ Mentoring intcmational and domesiic agency partners to understand communication goals and
deliver on-strategy creative exceutions
Managing client relationships for more than § different platforms and divisions within Riley.
Responsible for oversecing all exccution and production, including TV, radio. pint, web and
outdoor

ALLTEL

Involved in the daily account management and tactical exceution of advertsing efforts for the.
nation’s largest regional consumer wireless communications provider

‘Guided the development of new product/promotion launch strategies.
‘Worked extensively to and fuciltate the exceution of TV, radio, and print advertising
Insttuted protocols and procedures o track competitive advertising

Developed a monthly newsletter for distribution to both the client and agency that included
compeitive telecommunications advertising, the latest indusiry news and trends, and
implications and recommendations
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Peaplesot
Enterprise HCM 8.3
Recruitng Solutions
Proofof Concept
Heshhear Industry

Peopleson
Enterprise HCM 8.4
Recruitng Solutions
and Collaborative
Applications
Implementation
RelailIndusiy
Fortune 500

PeapleSon
Enterprise HCM 8.4
Glabal IR
Implementarion
Reiail Indusiry
Fortune 500

Providd functonalexpertise 1 client on how o best us the system 1o et their
Dusines needs and evalate gaps or modifcationscustomizatons
Provided allmatie soutons 0 gaps and evalusted evel of o,

Recruitng Solutans: Cameron srved s the Functona]Lead for  Proofof Concept for

PeopleSol’s Recni

' Soluion

The ojectwas o determine thet eopleSoft's Resruiing Soluton would et the
requierents and would be  viable soution o replace the existing Recruiing syse,
‘Applicarions inclded Recrut Workforce,cRecrut and cRecruit Maniger Deskop
Conducted Fit Gap sssions and delivered  High Level Fit Cap Analyss fo Recruit
Workforce, Recril,and eRecruit Manager Deskiop.

Delvered th final presenaon forthe proposed business proceses and provided
highlevel workplan for mplementation and esourc requirements.

Recruiting Solutons and Collaboratve Applications: Caseron worked on the

ind design phass of a sstgic HOM Recruting and Collsboative Application

clobalimplementation for a Frtune 300 Retail company.

“The ojecive wast replsc the existing Recniting and SelfService systes and

esablich one soure for integrated lobal human resourcs nformation sing & ingle

thase wordwid.

‘Applicatons includd Recrut Workforce, cRecrui, eRecrut Marager Deskio,

eProfle, eProfile Manager Deskiop, cCompensation, cCompensation Managet Deskiop.

eDevelopment, Development Manigr Deskiop, and ePay

. Delivered am overview nd demonsiraion of Slf-Service .4 functonaliy.
Provided snswers o specific fnctionaity questons from the audienc.

> Conducted equiements gathering sesiors.

5. Conducted FitGap sesions and delivered a Fit Gap Anaysi.

& Provided funciona exprtis o clenton how to best use hesysiem o mee her
busines nceds nd evalate gaps for modificaionscustomizations
Provided alemative soluions o gaps and evluaied el of efort

& Identified nd documented “Ascs” and “To-Be” pocesses.

7. Developed  global solution fo Slf Scrvi and HR transacton processing tht
follows incustry standard.

& Recommended leible and robust business transaction process o accommodate
changing needs while remaining “vanil”

9. Assisted in stundarizing recmutment 1 new hi “end0-end” busines process
and supporing values(codes) 0 crate frameworks tat e usable across

0. Provided suggestions on e functionality in .4 thatcouldsrealine exsting
busines processes.

Global Human Resonres: Cancron worked on the Fit Gap phse fo a sistegic HOM
Global HR implementation for & Forune 500 Retailcompany.

The ojective was to estabish ne surce forintegrted lobalhuman resovrces

informaton usng a single datbase worldwide.

1 Scoped clents business requirments.

2 Conducted it analysis on the follovwing prcicts: Aduinisier Workfores and
Recruit Workforce.

5. Provided Tuncional exprtse o lienton how (0 bes use the sysem o mee he-
usines needs and evalate gaps for modifcationscustomizatons

4 Developed a gobal soluion for R trnsacion pocessing thatfollws industry
standard

5 Recommended fexibe and robust bus
changing needs while remaining “van

& Assistd i standarizing ew i 0 erminaton e 0-end” busines process

s ransaction proces 10 scsommodit
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+ Built custom order processing software for IBM resaling in $400,000 three-year project
» Developed unique data warchouse to analyze engine performance or large auto company
+ Supported a call routing system for hearing impaired, handling more than 600 cals weekly.

WIPRO SYSTEMS, MARKETING ANALYST, Bangalore, India, August 1992-August 1993
+ Key member helping launch of[shore software development parnerships for thre lobl clents
by leading and managing corporate vendor reviews

 Successfully sold and managed a data warchousing consuling engagement forthe Asian
subsidiary ofa global food products compar
 Reported diretly to the President and Exect

& Counci of organization with 80 employees

. Bangalore, India, February 1989-July 1992
Manager oversccing team of 20 for 30 man-year development project
 Led company’s firstcver offshorclonsite development team during starup phise

TATA SERVICES, SENIOR ANALYST, Mumbai, India, November 1986-January 1989
+ One of the first analysts o implement ORACLE in ndia as part of offie development of
executive reporting system for a major rading house.
+ Managed carly adapter software projets,custom offshore development, and offite support of
mission criical applications.

EDUCATION/AFFILIATIONS

UNIVERSITY OF HYDERABAD—[NDIA
© Master of Science in Physics

(CERTIFIED PROJECT MANAGEMENT PROFESSIONAL—PMI

PEOPLESOFT CERTIFICATION—SUPPLY CHAIN MANAGE)

PMIGR

(T LAKES CHAPTER—MEMBER
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Participated
Performed
Pinpointed
Piloted
Pioneered
Planned
Prepared
Presided
Processed
Produced

Projected
Promoted
Proposed
Provided

Publicized

Purchased
Ran

Rated
Reconciled
Recorded
Recruited
Reduced
Regulated
Rehabilitated
Reorganized
Repaired
rched
Resolved
Restored
Reviewed

Res

Revised
Screened
Selected
Served
Shaped

Sold

Solved
Spearheaded
Sponsored
Standardized
rted

Streamlined

Strengthened
Structured
Studied

Supervised
Surpassed
Surveyed

Taught
Tested
ained
“Tutored
Updated
Upgraded
Used

ut
‘Won
Worked
Wrote

ed
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JOSEPH TEMPLIN
621 Quads Drive # Jackson, MS 60233
2221211 ¢ joseph@gmailcom

EXPERIENCE

DIRECTOR OF BUSINESS DEVELOPMENT. B&D, INC. JACKSON, MS, 2005-Present
= Oversee a Staf of two managing year-long pracess establshing new chapters at o sate universites
= Convinced Dean of Students and VP/Student Affars o creae new campus chapers
= Competed and won in two out of two new initative presentations,leading team in compeiton with as
many as four other national fraternities
= Wrote presemation and delivered pitch to audience of more than a dozen universty officals
= Manage a budget of more than $100,000, creating budget plan from scratch and securing approval from
Strategic Budget Commitice
« Developed targeted market
advisors o recruil members
« Exceeded annual ecruitment goals by 15%
« Trained a saffof 20 serving as funciional specialists and advisors for all executive board pasitions
= Wrote and delivered quarterly presentations to Board of Diectors

EADERSHIP CONSULTANT, B&D), INC, JACKSON, MS, 2004-2005
« “Traveled more than 40,000 miles, mecting with uniersity oflicials, organization represeniatives, and
ndergradunte mermbers overseeing operatons at 32 college campuses
= Partnered with collgiate adminisiratorsincluding Universty Presidents, Deans of Stud
Student Affairs
« Delivered more than 50 presentations to: total audince of 9000 on tpics spanning overall operatons,
ancial accountability, and scademics
« Prepared more than 30 strategic summaries based on SWOT analyses.
« Consulted with 12 chapters that eceived awards for overall excellence

HEAD BOOKKEEPER, DANTE PAYROLL, JACKSON, MS, Summer 2003
= Managed entie bookkecping process fo business with 45 corporate clients
Entered more than 1,000 company transactions weekly across a dozen job categaries
Handled semimonthly and independent contractor payroll for 16 employees
Developed company’s frst-ever salestracking tools dramaticaly inercasing effciency and producivity
Oversaw Accounts Receivables enhancing collectons process for dozens of utstanding accounts

met with more than 40 student organizations and fculty

and VP

[EDUCATION
MISSISSIPPI STATE UNIVERSITY—May 2004

Economics

ACTIVITIES

= Featured Speaker, Martin Luthur King Jr. Annual Celebrat
 Spoke 10 450 religous leaders about Dr. King.

o President, Order of Omega, 2003
= Selected out of more thun 600 men on campus

= New Student Orientation Leader, 2002-2003

« President Tressurer/Member, Student Govemment Association, 2000-2004
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Shannon McPhee
83081 Catz Road # New York, NY
212,121.1212 ¢ shannondahoin

EXPERIENCE

'HARTS CONTEMPORARY MUSEUM-OFFICE OF FACILITIES MANAGEMENT, NeW YORK CITY, 2006-Present

Offce Manager/Coordinator

‘Manage all fciltes/operation for 100 events snnually with audiencs from 50-300
Coordinate and exceute more than 50 intenal mectings annualy for  stafTof 45

Lisison between dozens of outside vendors, clients, and internal departments oversceing all aspects of
event setup and breakdown

Extensive experience planning events including receptions, workshops, lecures, and extibitions

Help manage an annual budget of $55.000 including final year-end purchases

‘Won Employes o the Yearin 2006 out o astaff of 45 and won five Employee o the Weck awards

RAE PORTRAIT GALLERY, BUFFALO, LA, 20002004
External Affairs Assistant

.

JONAL MUSEUM 0F WOMEN

Planned and exceuted three ful-day commission VIP mectings to establish collction and donation
funding throughout he year

Commission events featured linaries including Walter Mondale, William Rehnquist, and Ross Perot
‘Managed communication program for campaign solciing SIOMM for portait of George Washington
Oversaw quarterly donor mailings and pdated comprehensive contibutor database with 500 names
Created organization’s fist-cver foundation filing system tracking: 600 donors contributing more than
560,000 annually

EARTS, BUFFALO, LA, Sumimer 1999

EventDevclopment Assisiant

Helped organize and execute snnual spring gala atended by 300 guests
Coordinated team of volunteers at several event openings and programs
Prepared extensive rescarch summary tracking hundreds of potental donors

EDUCATION

(CENTENARY COLLEGE, SHREVEPORT, LA, 2004

Event Management Certificate Program

(CENTENARY COLLEGE, SHREVEFORT, LA, May 2000

Bachelorof Arts in French: Communication Minor

‘SORBONNE UNIVERSITY, PARIS, FRANCE, Fll 1995-Spring 1999

Studied an, history, music, and theater in French

ACTIVITIES/SKILLS/INTERESTS

Allance Francaise, 1997-Present
Regional Museun of Women in the Arts, 2000-Present
emational Club of LA, 2003-Present

Fluentin French, proficient in Spanish
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Nicholas Nickelby
334 Newberry Ave. ¢ Northbrook, 1 58634
847.668.3387 ¢ mnickelby@aol.com

SUMMARY

Dedicated interative marketing professional with considerable experience ms
forsome ofthe world’s bigeest brands including GM, Kraf, and Sony
‘Successful new business developer helping sccure several million dollarsin new client activity
Seasoned leader with more than 10 years experience managing, training, and developing diverse
teams.

Tireless “agent of change” helping launch several signi

i, revenue-generating new programs

EXPERIENCE

MANAGER, BUSINESS DEVELOPMENT, PERFORMICS, IXC, Chicago, I, 2002-Present

USi Today, Son

General Motors, Krafi, Kohl's, Bose, Spiegel
‘Sourced concept and project managed development of company’s irst-ever lead generation platform
ereating $500,000 in gross revenue
Overhaled firm's entireemail marketing fTort, revamping operations, esting, and business.
development resuling in $165.000 in sales
« " Coordinated all new business aciviy facltating rlationships with more than 120 clenis
including GM, Krat, and Sony
« Solicited and secured more than 15 email partnersrepresenting 100,000,000 opt-in names
+ Created proprietary campaign performance summary reports for every compan clent
effective CPM, opens,click throughs, and sales
‘Quadupled leads and revenue for Graduate Loan Center by identifying and sccuring beter and
Stronger relationship partnrs
‘Added 250,000 qualified names to Bose database n lss than four months through ageressive.
operations and management
Actas company’s privacy offcer,educating dozens of clients on legisative email marketing ssucs.
‘Managed operations for al processes related to lead generation and email marketing, including all
elient communication pieces,partnr direction, and internal protocl

DIRECTOR, MIDWEST SALES, L90 ONLINE MEDIA/DIRECT MARKETING, Chicago, IL, 20002002

Managed five-person saflgenerating $3.IMM in sales in 2001, excecding year ago figures by 12%
Sold Tropicana on firs-ever online media effort— $200,000 sle —ultimaiely comprising
development of microsit and game/Sweepstakes component

Ranked second in nation bahind Yahoo! in onlin program sals to Starcom media buying company
Developed and sold $125,000 integrated progam to Krafl featuring content and onlin presence
Trained stafFof ive n comprehensive S.P.LN selling techniques

Called on seversl Fortune 500 companies including Sesrs.com, Quaker Oats, Chrysler,and Discover

KEITH KRIEGLER & ASSOCIATES, ACCOUNT SUPERVISOR, Chicago, IL, 1999-2000

Oversaw al facets o agency business, and saffof three for S4MM Maytag appliance account
Led production of quarterly local store marketing kitsacross four key appliance categorics
distributed to mor than 130 rtailers nationide

Presented dozens of adverising/promotion etail srategy concepts o four key “C-level” directors
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= Managed several “brand blucprint” projects for some of companes largestclients
comprising upfront consumer and secondary rescarch, SWOT analyses, and concept
development

= Spearheaded project t redesign and relaunch John Nuveen Co. website

« Conducted comprehensive website sabilty study on Ralin Medicalinsuring content
delivered (0 consumers via both design and function

MARKETING ASSISTANT, THE GENEVA CoMPANIES, Chicago, IL, 19992000
« Performed rescarch and account managemen for investment banking company

PASTRY CHEFICOOK, VA PExSIERO, Evanston, IL, 19951999

TEACHING ASSISTANT, EXGLISH LITERATC

£, University of Minnesota, 19961998

EXECUTIVE ASSISTANT, GORMAN & COMPAXY, Chicago, IL, 19941996

Pusi

RELATIONS COORDINATOR, STANDARDS INSTTUTE, London, England, 1994
GATORADE SALES/MARKETING ASSISTANT, QUAKER OATS, Northbrook, IL, 1993

EDUCATION

'UNIVERSITY OF MINNESOTA-Minneapolis 1998
+ M.A.English Literature

UNIVERSITY OF WISCONSIN-Madison 1993
« BA. English Literaure

ACTIVITIES/INTERESTS

« Chicago Canine Rescue Volunteer, 2004-Present
« Belly dancer, avid reader, accomplished cook, pop culture consumer, cultural rend
forccasting guru, and obsessed with human/computer intraction
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- Crestd ully megraed S1OMM marketing plan prsentd o Clen nd Indusiry Execives
' Dovcloped crat suatcgy,arstnsightsandbrand positons
Z PresenicdInractive Media and Promorionalconcepts o Exceutive pane.

SUE PROCKO PUBLIC RELATIONS—Bevery Hill, Calfomia 2000-2001

INTERN—HOME ENTERTAINMENT PR AGENCY

= Coontinsted and mamned hepressroam at he gt rade show i th industy el n Las Vegas, Nevads

' Successully organised natonal radi promotion fr gt clien, esuling n 150.000 DVDs sipped in 11 days, dramaticall
exconding expecitons.

EpucaTion

‘CALIFORNIA LUTHERAN UNIVERSITY — Thoussnd Ok, California
Bachelorof s Marketing Communicatons, Magna Cum Laude sao0t
Overll GPA 3,780, Dear's Lisall Semesters

PrsidentialScholrbip Recpient-—Academic Ecellencs Award funding 35% o college adaction 1 CLU,

"PEPPERDINE UNIVERSITY Malibu, Caifomia Sudy
Abrosd Partcpani—Busnos Aies, Argentina: Madeid,Spsin 1999

ACTIVITIES AND INTERESTS.

Volunter for Offhe e Clb in Chicgo. 2008
Co-Chai of the First Annusl “Daley Gol Day” 20
CoChaiofthe Adverising Assosiaionof Los Angeles “Carer Day” st Dailey 2002
Anerian Cancer Socity's Rlay fo Lie-Paricipant 2000-2002
Screen Actors Guld-Member i good sanding 1983 presns

Ioterest nclude: Travel

1 movies, competiv blloon dancing,photography,and maing hommemade i izzs.
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PROFILE:

OBJECTIVE:

EXPERIENCE:

Assistant

CARLOS CABALA

440 Clark Avenue
Carpenters Canyon, New York 044041
Office (441)490-1914 _Home (441) 119-0044
ceabala@iso.com

Polished communications professional experienced in managing award-winning internal
and external communications supporting growth strategics. Imaginative and decisive
leader, siategic and tactical thinker, but known for hands-on ability and especially skill
as a writer. Focused manager with reassuring manner and approach. Knows
communications business and media well and is able to tackle most challenges
immediately.

‘Senior communications position encompassing media relations, public relations, brand
‘management, and executive communications functions in a dynamiic organization.

Insurance Services Office, Inc. (ISO), Jersey City, N.J. 1988-Present

Vice President—Corporate Communications 2001-Present

150, a 2,700-employee global corporation headquartered in Jersey City, N.I, is a
leading provider of products and services that help measure, manage and reduce risk
IS0 serves professionals in insurance, finance and many other fields with data, analytics
and decision-support soluions and sophisticated databascs that accurately classifying
risk and deteet potential fraud. Visit the company s website &t Wi iso.com.

1SO's head of corporate communications:

s in charge of 1SO's communications with the general public,
customers, shareholders and employee-owners.

the media,

 Has major responsibility for positioning 1SO's producis and services and the
1SO brand through. strategic media. relations, advertising and marketing
communications.

Accomplishments

« Prominently positioned 1SOs products and services and expanded 1SO's brand
age through strategic media. relations in print, broadcast and on-line product

pul

 Developed and executed key corporate publications, studis, corporate website and
speeches for CEO's delivery to build ISO's corporate reputation and credibility;

« Developed a broad employee communications program that built ownership
awareness, customer focus and teamwork among ISO's employees with quality
employee print and on-line publications;

 mplemented crisis management and media relations expertise, including a broad
netwvork of contacts n the insurance trade and financial press to guide 1O through a
major antitrust Lawsuit;
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Garrett Richards
1127 Aimee Lane ¢ Houston, TX 52911
9559443359 # garett@aol.com

SUMMARY OF QUALIFICATIONS

Seasoned outsourcing/offshoring professional with exper
‘managing, optimizing, and oversceing all aspects of O
Dediated project manager with responsibilty for rec
‘more than S0 professionals both in he US and abroad
Proven analytical and sirategic thinker having rescarched, synthesized, and recommended action plans for
dozens of SIMM+ projects at HP, Compag, and [BM

Passionate 0/0 adocate having created, positoned, and dexeloped market for unique outsourcing

practice used by dozens of CPA firms across the couniry

nce analyzing, ransactng, implementing,
fcycle
ing, aining, supervising, and reaining a tea

of

EXPERIENCE

HANKEL INTERNATIONAL INC,, CEQ/CO-

FounDER, Houston, TX, 2003 Present
(Created and manage best-in-class, 55-person business process outsourcing frm providing finance and
accounting services 0 several of the leading middle-market CPA firms nationwide
Grew company to more than STMM in evenue in irstyear
‘Authored business mode, plan, and srategy,set valuation, and solicited and secured venture funding
Developed all components of corporat strategy including pricing, work flow process, maskel strategy,
candidate identifcarion, and IT infrstructure
rategically analyzed multdimensional issues including market trends, lobalization, currency rates,
financial macro trends, brand psychology. indusiry cycle, and competiive andscape intlligence to
launch concept and maximize sharcholder value
Positioned company as providing value-added srategic long-term outsourcing solution beyond price
+ Minimize staff turmover by dramatically reducing mundane tasks for newer US-based associates
+ Focus US stal on growth, cquisition, and high-level customer serviee
‘Secured majorty of new business by reaching ou 10 the country's eading mid-tier CPA firms
Established al operation atserviee centr in Bangalore, ndia for more than 30 fll-time employees.
‘irtually eliminated all ofFshore staff tumover by instituting ndusty-leading retention programs
Processed more than 10,000 corporat, partnership, ndividual, and sales returms in ist year of operation,
and project 40,000 retuns for 2006
“Traveled more than 250,000 miles worldwide during the course of the year

HEWLETT PACKARD/COMPAQ, Houston, TX, 1997-2003
DIRECTOR, STRATEGY AND BUSINESS DEVEL OPMENT-ENTERPRISE SYSTEMS GROUP

dentified, developed, and executed growth stategies for the S4B Intel-based server and sorage business
Launched company’s first-ever IP-ceniric VC tour, partnering with leading Venture Capitalists
Valley o align tech investments with Compaq’s overal tech strategy

 Sourced and secured rlationships with eading V.Cs ncluding Austin Ventures, InnoCal

Ventures, Bessemer Partners and Intel Capital

» Sclected as Advisory Board Member for Platys Communications (ate acquired by Adaptcc)
Ultinately grew additional revene sireams more than $120MM while building and managing a team of
five Business Development Managers
Sourced and negotiated multimillion-dollar complex deal with Brosdcom’s Serverworks divsion to
Ticense storage technology fo inclusion in Serversworks chipsets
Secured major prtncrship with Adaptce,liensing and integrating Ies ind storage management software
10 help increase the addressable market to more than 3 million servers representing 60% of the market

in Silicon
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OBJECTIVE Seeking position to apply solid communication ane

EDUCATION In

(Marketing)

Rachael Rainer
9521 West Roscoe Street, Unit R
Rockford, IL 60204
rachaclrainer@msn.com
213-882-2938

iterpersonal skils to the design, development
and implementation in an advertising cnvironment. Background and training faciliate a career
involving team and interactive situations; conflict resoluton: and the abilty 1o overcome
challenges and function effectively in diverse, ist-paced environments

i Universiy, Bloomington, Indiana. Bachelor of Arts Degre (Graduation: May, 2001)
Overall GPA. 3.3 4.0. Major: Psychology ; Minor: Criminal Justies ; Concentration: Business

‘Dean's List Fall 2000 (3.5 G.P.A. and above)

Oerseas Study Program: Drake Universty, in affiliation with The Insitute fo Ialian Studies,
Florence, laly (Spring Semester 2000). Completed 12 credit hours of course work. Overall G.P.A.
318140,

LEADERSHIPDelta Dela Delia Sorority (January 1998 to May 2001), Offices have included Sorority Rush Party

PROFES
11/04-present

2031104

203703

801203

Chair (1999-2000) (orehestrated and managed event to best display house amenties and generate
interest in a highly competitve environment; Sororty Winter Formal Chair (1999) (led teams
responsible for planing. coordinating, and managing all aspects of annual formal dimmer); and
Sororiy Activities Chair (1998-1999) (collaborated with various fratemnitis (o plan social cven's:
‘oordinated Homecoming Week activities: and directed house paricipaton in universiy wide
Dance Marathon event).

Panhellenic Assosiation Rho Chi Representative (September 1999-January 2000)

‘Chosen from 500 applcants as one of 8 student iisons inthe university-vide sorority
rush program. Provided ladership, dicetion and counseling to 25 rshing studens, fuciliating
decision making, reducing anxietes, and ensuring that each student met critieal deadlines in 1 high
pressure stuation.

IONAL EXPERIENCE.

'WUNDERMAN, Chicago, IL-ACCOUNT EXECUTIVE, Burger King Accouni—
'WUNDERMAN, Chicago, IL- ASSISTANT ACCOUNT EXECUTIVE, Burger King Account

DRAFT, Chicago, IL-ASSISTANT ACCOUNT EXECUTIVE, Burger King Account Develop
estimates and timelines for clent. Create job descripton briefs for interal review. Act as 2 laison
between client, account and creative teams making sure all needs are fulilled. Assist Franchisees
and client partners in acauiring arowork from the agency. Prepare rescarch before and throughout
project cycle. Follow up with proper contacts to provide the expected results 10 projects. Provide
Support 10 account team members. Build relationships with members of the Burger King field
offices and ensure their requests are completed.

CDW_Govement_Inc,. Chicago, IL-STATE. LOCAL & EDUCATION ACCOUNT
MANAGER Negoriate ind coordinate computing solutions for govemment and educational

institutions. Establish and maintain rlationships with new and repeat clients. Promote and
advertse company’s product ine 0 over 400 prospecive clients per week. Continuous review and
raining of current technology and network design. Completed extensive tuinin.
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Mare Pelham
123 King Drive
New York City, NY 22441
marcpgmailcom
(Q12) 3451203 Business
(735772846 Residence
(5289939985  Celllar

PROFESSIONAL EXPERIEN

0110 Present
Mediacdzecia (tercompany transer from Mindshare- A Wrighowood Company) 103 Present
PAYROLL MANAGER

Mindshare, In. (A Wightwood Company) 7011202

MANAGER, Hi & FINANCIAL SERVICES

Manage payeollproccss for 750 cmplayees s Peaplsoft through 2002 and SAP from 2003 through
presen.

Maintain dtsiled slay forccast enuvin thatal open postions, saliry hanges and ransfers are aligncd
with budgets and clien approvals.

Prepare morshly payeol joural enty.

‘Malntain system nd du inegrty encuring that i related GAAP snd Srbsnes-Onley resirements e
heing stisfed

Reconcil payrol ax and lsbilty accounts as wella assst ncash ccoun econciliton-
(Conduct benefis apen enrllment seminars a5 wlla st nresaving employee welfor and retirement
Prepars Salay Planing worksheets, EEO, Towers Perin and Worksman's Compensation repots.

Assist inpreoring ssparation sgrcementsand conratsas el s conduct exit ierviews.

Prepare query repors sed for stafing and compensation nalysis a well 4 e busines pesentations.
Matntin clent billing ats by position and assit with profihily analysis.

Couplan and cordinae specia event ch a Take Our Children fo Work day, Employee Apreciaion day,
and Adminisiraive A

RecruitJuniorand s
it n mansging employee rlation esuesand employes performancereviw procss.
Assist widh New Hie Orentation prosess.

80 601
Allson Adsertising, Ine. (A Weghtwood Company)
PARTNER. PAY TAX MANAG

Flected Parner (Viee President) 796
Diversifed esponsiilies include significant contibution n the Payrol, T, Financ, Hman
Resources, Benefits and Compensation areas

Payrol, Tax Filing and Finance Responsbilies

Managed 2600 employee weekly and semi-monthly mulistate payrolsfor 8 companics using an n-house
Infinum sysem.

Processed employee stock opion and st sock paymerts

Processed payments o expatriaes and olher oreign employce, pplying approprat axaton according o
contact and VISA tpe.

Filed sales/use a reums s wellas vrious othe miseelangous s reurs,

Quartery 941, tate withholding apemployment, annual 40 and Canadion s reures.

Pariipaed i payrol,sals and commereal ent ax audits. Negotated with auditors and ta coletors
reducetx b,

Created poyroljoural et ineuing cosschargescros credis 0 various averseas and domesic
offies.

Reconciled payroll ta, cash and balance sheet accounts a well s ash reporing.

System configuration for W-2 and 1099R processing.

HRIS and HR Genealis s
Fstablished and mintained masterfie ontrolsincluding income and deduction cods o nsure coret
hirarhical and 1 ratment.
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Carlos Cabala
440 Clark Avenue ¢ Carpenters Canyon, NY 44041
441.490.1914 + ccsbala@ gmailcom

SUMMARY

Seasoned public elations professional with more than 20 years experience producing award winming.
and rsults driven intermal and extemmal campaigns

Dedicated agent of change having introduced, planned, and exccuted outreach campai
some ofthe world’s biggest media outles including the Neww York Times, USA Today, o
‘National Endowient of the Humanities Fellow winner with exceptional writing skill honed as a
reporter, editor, and published author

Experienced manager having led diverse cross-functional work teanss of more than 20 pofessionals

EXPERIENCE

INSURANCE SERVICES OFFICE INC. (ISO), Jersey City, NJ, 198§-Present

Assistant Vice-President-Corporate Communications, 2001 -Present
Director-Corporate Communications, 1988-2001

150 s a 2,700-employee global corporation providing products and services o help measure, manage.
and reduce risk for professionals i insurance, finance, and many other fields

Revamped entire media elations ovlreach program esablishing new strategic direction dramaticaly
increasiog company credibilit and visibil
nerated mare than 2 million impressions with over 1,000 placements featured in publications
including the New York Times, Wall Sircet Journal, USA Today, Time magazine, and many
others
o Increased insurance rade press presence 20-fold via proac
estabishing ISO as industry leading provider of content
‘Overhauled all existing interal corporate communications creating stategic plan dramatically
upgrading scope and quality of employee outreach.
= Introduced new monthy employee magazine featuring §- 12 pages of content covering
company’s sisteic di mployee recognition bencfis, and new corporate niiatves
« Launched “Inside 1SO Online” weekly newsletter with corporate and employee news
« Enhanced direct communication “Liaison” program featring online updates for beaking.
corporate news and developments
Planned, wrote, and produced company s annual report, winning Public Relations Society of America
(PRSA) New York chapter recognition n 1997, 1995, and 2000
Wrote more than S0 msjor specehes and keyotes fo company CEO delivered at events ncluding
Independent Insurance Agents and Brokers of America Convention (7,000 attendees), Pacific Insurance
Insuriy Conference, and th Joint Industey Forum
Deftly handled crisis communications for antiteust lawsui filed by Attomey Generals from 19 different
states spanning more than six years
* Leveraged strong media relatons fostered among insurance trade and financial press 0 avert
negative backlash and win support in press for ISO'S products and services as comp
« Managed interal communications helping keep 1SO employees informed and positive
Successfully managed media reations and interal communications for company transition from non-
profit membership organization into @ fo-profitstock corporation

e media relations program
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Taylor Allen

3610 Ontario Ave. » Oakbrook, IL 59156
567.186.8870 « taylor@msn.com

Education

Bellevue University—Bellevue, NE, January 2008

« Master of Business Administration

« Accounting Emphasis

« Relevant Coursework: Marketing Strategy, Internet Marketing, Operation of Markets

Bellevue University—Bellevue, NE, January 2001

« Bachelor of Business Administration

+ “Technical Sudics

« Ovenll GPA: 3540

Experience

Interpublic Group (IPG), Client Biller, Omaha, NE, October 2001-Present

*  Helped establish billing information for more than 50 clients including Home Depot,
Bally Tota Fitness, and Albertsons across spotand network, TV and radio

Coordinate accurate and timely billing of more than 100 bills monthly

Selceted by management o handle shared srvices volume of billing seross 1PG network

Reconcile actual commercialnciviy with billng across more than 50 individual

excautions on a monthly b

Developing procedures manual used to faclftate invoicing and ndexing process

Liison with a variety of interal departments, helping source dozens of historical invoices

Work closely with IPG offces acrossthe country oordinating invoicing information

Reaquested more than S10MM in spot and netwrk bilin from more than 50 clients

Establshed centralized filing system compiling more than 2,000 rcords from fve offces

nationwide

Boys Town Executive Office, Office Assistant, Omaha, NE, May 1994-May 2001

« Interim supervisor for youth records departmen!, managing more than 500 individual files

« Supervised and trained agency volunteers in deparimentl operations

 Communicated with dozens of vendors and intemal departments resolving order and
payment billing discrepancies

« Served as jack-ofall-trades™ illing in for several employees in seven office locations

Dillard’s Department Store, Sales Associate, Omaha, NE, August 2004-Present

« Work 18-20 hours per week in addition (o full-time job

Computer Skills
« Filenet, AS400, Donovan System, Microsoft Office, 10S System
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eHealthinsurance.com
. Successfuly introduced brand asthe nation’s premier provider of online health insurance during
the “dotcon” explosion
o Brand still anks as 4t largestonline oday
+ Helped brand go from 0 in saes o over S250MM

California Café
‘= Developed and rolled out an entirly new brand idenity platform extending across every nternal
‘and consumer touch point from adverising to point-ofsale, o internal company collateral
« Proposed. sold, and exceuted a communication overbaul including an intermal company
audit, & comprehensive competiive evaluation, and in-depth consumer rescarch o
determine messaging.
© Interviewed 10 key decision makers including company CEO helping understand brand
essence and all iniernal operatons

Blistex
« Convinced conservative client fo aunch a “teen savvy” integrated marketing campaign helping
stem share decline in intensely compettive category
 Launched 10 new products in less than 5 years guiding al elements of new product e cycle
including product brainstorming, naming, coneept tsting, strategy development, and consumer

ACCOUNT EXECUTIVE, Ci
McDonald's, Procier & Gamble, Kraft
 Helpad introduce and launch MeDonald's Mel.ean Deluxe burger
in brand's history
+ Introduced CheerFre nationally via direet marketing resuling in he highest cver consumer
response ate in P&G history
. Extended Pepto-Bismol brand with fully integrated launch of Maximum Strength ine extension
doubing annual share objecive inles than sx months
+ Managed creative development and exceution for national TV campaign for Kraft 100% Natural
cheose
« Promoted from Client Service Traince and Assistant Account Exceuive

Chicago, IL, 1987-1993

MARKETING DIRECTOR, JESSICA GRAY. INC., Chicago, IL, 1984-1986
+ Helped start small women's garment manufacturing firm ultimately selling into more than 400
stores nationwide including Talbots, Nordstzom, and Neiman Marcus

[EDUCATION

NORTHWESTERN UNIVERSITY—Exanston, IL, 1987
© Master of Science in Advertsiog and Marketing.

KELLER GRADUATE SCHOOL OF MANAGEMENT—Ch
 Masterof Business Adminisiration

PANIAB UNIVERSITY—Paniab, Indis, 1951
 Master of Ars n English Liteature
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Margaret Baptiste
782 6, Marbery, Unit 47 ¢ Mcttery, 1L 60652
733247327 o mbspise@mancom

EXPERIENCE

MARC USA, VP. Gi Chicago, IL/Pitsburgh, PA. 2002-Present
True Value, New Business Development, Moen, WMS Gaming, Mohawk Carpers
« Orchestated two-year sirategic brand overbaul for T Value, fundamentally recasting brand as
destination for doil-yourell enhusasts
Devcloped a comprehersise consumer and retaler prograrm spanning qualitive and

radio,in-store,local template, Internt, apparel, and more
+ Rebrande and developed strategy [of new paint business brand creaing posiioning for “Color Made
Simple” integrsted program in 2,000 True Value stores nationwide
oned agenecy'ssecond largest account from Pitshurgh to Chicago in 2005
 and managed entircross functional transition
+ Oversaw all aspeets of fast-paced S20MV retail account with 5,000 naional outletsserving in many.
nstances as clients de fato marketing department dexcloping everything rom crew uniorms,
Shopping hags, and trade show materal, 1o ntional advertising camp
+ Manage (o accountsand all agency new business working withan integrated staffof mare than 20
actoss sccount management,siregic planning, creaiive, medi, ntersctive, PR, and dirc
+ Worked on 12 new busines ptches eading team in seven effors and securing five new clints
representing S5 SMM i revente
+ Prepared dozens of REPs and warked on several pilches in cate
and Milford Notes.
+ Launched enirly new North American campaign for Moen Faucets fllowing successful ne business
aiing new campign just 12 weeks aler winning asignment
‘Campaign’s sccond month represented highest mortly ses in conpany hisory (-S10MM)
= Intent 1o purchase jumped more than four points v. yar ago-representing % market share
« Unded brand awareness ose 54 points compared 0 year g0
+ Won several ational creative awards for Mohawk Carpets including National ADDY, and Cres
Ans Honorable Meniion

iesincluding OneValue, Radiance,

FALLON ADVERTISING WORLDWIDE, ACCOUNT

£CTO8, Minnespolis, MN, 2000-2001

Holiday Inn
« Created brand architectue for interactive assigament i winning Bass Hotels (Holiday lan paren)
digial pitch
= Worked with thnographer/psychologit developing innovatve rescarch approach to uncover  new

competive brand posiioning withi the family of Holiday lon brands
+ Led repositoning of historcally leisurebrand,recasting Holiday Ian a the prefered destinaion for
business ravelers
« Increased mid week occupancy 5%
= Drove RevPar (revenue per average room) up 9% as. rsult of new posiioning
+ Negariated exclusive sponsorship of NCAA men's Final Four, reatng an integrated
promotionalcreative campaign targeted 0 business tavelers
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Deputy Executive Officer, United States Agency for International Development (USAID),

Kiex, Ukpaine

05/1997-07/2000

Responsible for al operatonal and logistcal support for 130 person mission in Belarus,

Moldova and Ukine. In 198, chosen by American Embassy to be “Transportation

Control Officer” or Vice President Gore'stip to Ukrsine; worked with Secret Srvice

and White House stff on logistis. Additonally. asised with logistical support for

Secretary of State Madeleine Albright and First Lady Hillary Clinton delegations.

Worked with Ambassador's taff to stategize vulnerabliy 10 he possible fossof

Ukaine’s power rids;desianed an agaressiv plan using engineers which resuled i the

Ambassador's decision not to evacuste non-essential American personnelin Ukraine.

Served as consultant to International Rescue Committee (IRC) by traveling to Moscow

and refugee camps in Ingusheta (bordering Chechnya)to evaluate possible aid options s

well as se e |. Managing a staff of 50, responsible for:

propeties.

« A procurcment offce responsibl for al purchases for th agency.

+ The asset management and warchousing of over SIM of equipment, vehicles,
furniture and supplics.

« Afleetof vehicles and drvers

+ Oversight of securiy.

+ Muliple residential properties identifid for lease ngotiation, refurbishment
when necessary, and maintenance for the duration of he lase.

+ Records management, IT and iner-office communications.

Consultant, Greater Jewish Assistance and Relief Network (GJARN), and Winrock
International, Ukraine

12/1996-02/1997

Evaluated the after-project effectiveness ofa large USAID funded project for GIARN;
set up office operations for Winrock International in Ukraine.

Co-Country Director, Counterpart International, Minsk Belarus
10/1995-10/1996

Co-Country Director for a USAID funded initiative in support of social development and.
health programs in Belarus.

Logistician, Hughes Technical Services, Kiev Ukraine
04/1995-08/1995

Hired as  short term contractor providing logis
of the Nunn-Lugar Program in Ukrainc.

stical support towards the implementation

Sales Manager, IntelNews, Kiev Ukraine
08/1994-02/1995

Sales Manager for Ukraine’s first post-Soviet English speaking newspaper for the
diplomatic and foreign business community.
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971 Anioch Ave. #54-Azure Plains, AZ 52910
879.458.2261 / email: AdamArlington@msn.com

Experienced marketing communications professional and account manager conecives, plans and implements
‘advertising campaigns and sles promtions or packaged goods markstrs. Collaborates with creative staff

directs junior account execulives and manages vendors in fusttumaround Skilled in financial and
project management. Extensive print production exper

EXPERIENCE

2000-2002: Account Manager Art Directors' Servie, Inc. Azure Plains, Arizona

Managed agency’s rlationship with Kraft Foods North America cast coast packaging division, which

‘generated $2.4 million in billings per year. Implemented eflciencies that reduced production costs by 4%,
minimized mechanical production time and helped client achieve "speed to market” objectives
‘ Worked with team of clientside design managers and several design irms (o plan and prepare generic
‘and promtional packages according o Kraft offcal avidelines
 Provided key intemal and external communicalions and teshnical expertise concerning the yearly
production of digital mechanical fls for 5,500 SKU designs
 Supervised assistant account executives and production atists complet
related asks.

design file projects

1998-2000: Account Supervisor Carrafiello-Dieh & Associate, Irvington, New York
Managed adverising and promotions ageney's relatonship with Paragon Trade Brands, the world's
Teading supplier of private label diapers. Trade and account specific promotions produced a 12%
product sales, expanded relationships with Wal-Mart and SAM'S Club, and resulied n client's
designation a5 the sole supplier of Target's Skow-0ffs, Toys R Us Adorables, Costeo's Signature and
Albertson's Baby Basics brands.

@ Assisted in development of sraegic marketing plan and account specific marketing proposals

o Created video and print presentations for sles force use in communicating with the trade.

 Developed ade adverisemens nd trade show marketing materils.

1995-1998: Account Executive  The Guild Group, White Plains, New York
‘Worked with client brand managers and sales promotion agercy staf o develop consumer and trade
promotion concepts, programs and collateral material. Prepared creative briefs. Managed day-to-day
agency activites including project estimates and invoices, creative and production timelines and budgets,
status reports and legal approvals for all promtian materials prior to release for production.
Consistently achicved agency profitabilty targets.

 Clients included Kraft Foods, Unilever, Pepperidge Farm and Nabisco. These accounts contributed
$2.5 million in annal agency revenue.

Originated value-added promotion programs within client guidelines.

‘ Exccuted national consumer promtions ncluding swecpsiakes, ontests and games, FSls and coupons,
in-store media and direet mailrs

PROFESSIONAL DEVELOPMENT
2004: New York University, School of Professional and Continuing Studics. Marketing
Management Certificate. Coursework included advertising and sles promerions, srategic
‘marketing, brand managemen, and sccount srvice management.

2003: New York University, Schoal of Professional and Continuing Studies, Certifcate from
Inieprated Marketing Communications Insitute

1999: Cetifcate from APMA, Promotion Planning for Professionals program

DUCATION
raduated Hofstea University, New York, with Bachelors Business Admiristration
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SENIOR ACCOUNT MANAGER, UPSHOT, Chicago, IL, 19971999
Coca-Cola, SBC
* Prepared comprehcasive promotion book compling llpoint-of-purchase for Coca-Cola brands,
annually distributed o 60 botlers nationwide
 Managed SBC Diversity Mobile Uit comprised of video wall biligual websie, and branded
infltabls raveling (0 30 markets and seen by more than 20,000 people
 Helped implement and exceute SBC College program handling all media including newspaper and
vadio at 30 campuses throughout the county

DIRECTOR OF MARKETING, SPORT AND SOCIAL CLUBS OF Tit: US, Chicago, IL, 1994-1997
+ Developed tumkey marketing programs helping club expand presence from 12 t0 23 markets inless
than thee years
 Ledasaffof five exceuting marketing pl
direct mail, and database

including promotions, publc relations, advertsing
ACCOUNT EXECUTIVE, CAMPBELL MITHUN ESTY ADVERTISING, Southfield, MI, 1991-1993
Jeep and Eagle Division. Chrysler Corporation

ASSISTANT AE, R0SS R0y COMMUNICATIONS, Bloomfield Hills, MI, 19901991
Chrysler Corporation

EDUCATION

MICHIGAN STATE UNIVERSITY-EAST LANSING, ML, 1959
 Bachelor of Arts in Advertising

ACTIVITIES/INTERESTS
« Board Member, Chicago Interactive Marketing Association (CIMA), 2001 Present
 Vice President —two terms, Michigan State University Alumni Associaion, 2001-2003
o Referee, Various Basketball Leagues, 1994 Present
o Interests include: athletics, tavel, cooking, and reading
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Frank Freidman

557 W. Fresco Drive (778) 985-5567 Farmington Fields, FL
65781 fircidman@earhlnk net
Summary

Project Manager, with over 16 years experience covering project management, client
‘management, design and development of software. The range of projects varies from
complex enterprise wide package applications implementation to simple departmental
custom application development. Track record of delivering solutions on time and within
budget and managing teams to achieve organizational and project goals. Possesses strong
communication skills, analytical skills.
" Excelled in customer retention through high customer satisfaction by
identifying and managing projectrisks,
V5 years of client management
9+ years of project management coupled with deep knowledge of business
processes in Supply Chain, CRM across several industries like Manuficturing,
Insurance, Services and wholesale distribution.

Experience  Oracle-PeopleSoft, Inc Southfield, MI
07/98- Present
Consultant
Responsibilcis and achievements include leading several large Order-to-Cash projects in
diverse industris. Significant participation in license sales and business development-
assessing product fit o business needs of customers, identifying and addressing project
isks such as change management, scope creep associated with retirng legacy systems,
risks or re-implementing legacy systems, and product fit Trusted advisor (o customers.
Mentored collcagues and consultants both on a formal and informal basis
¥ Worked in 7 major PeopleSof implementations (o retire diferent homegrown
legacy systems.
¥ Managed different internal and external project stakeholders successfully for
crtical sitations. Managed large cross-functional tams
¥ Worked for two years as conduit and faciltator for transfer of knowledge and best
practices (Order Management) between the field Consulting team, and the product
development organization. (Product Lead)
¥ Led the global implementation for a telecom gear mamufacturer to retire five
operational systems with packaged software. Managed cross-functional eams
from five couniris, and worked with stakeholders and partners.
¥ Provided decisive advice to a client o ferminate a project based on all available.
options and consiaints. Co developed the business case for the Board
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MMUNICATIONS, San Francisco, CA, November 1998- February 2001
Natiomwide DS service provider targeting smallmedium business and residential markets

‘SINIOR MANAGER, PRODUCT AND CHANNEL MARKETING, May 2000-February 2001

» Worked i The Netherlands to launch VersaPoint-pan-European join venture ormed by NorthPoint and Versatel
providing broadband throughout Europe

« Managed a team of four a key member of expaiise start-up team overseing $100MM product and hannel
marketing eforts

& Grew partner base rom 7¢ro 10 10 business-focuscd ISP by cresing and exccuting a flly integrated marketing
effort spanning dirct mail targeted collateralion-sie sellng tols, and interative live events

« Increased end-user sales gronwth 45% monthly by creating  unique program to target small business market.

MANAGER, NEW CHANNEL DEVELOPMENT, November 1998 April 2000
 Dexcloped stratepes o sell product through some of the nation's most prominent PC OEM, Retalers, and Value
‘Added Resellers (VARS) including Dell,Gateway, CompUSA, and Offce Depot
o Inoduced NorthPoint's fist-ever VAR selling channel, developing business case presented fo senior
management,securing S2VIM in funding. and developing strategic plan
« Crated and executed a seres of innovative marketing programs usin direct mal, online media,telemarketing,
rect email, and special events (0 reach thousands of VAR natiomvide.

SPRINT PCS, MANAGER, CHANNEL STRATEGY/OPERATIONS, Irvine, CA, June 1997-November 1998
= Conceived, negotated, and launched he wircles industry’s fis-ever anine distibution program-The Sprint
PCS Store on AOL
= Fist time a consume could purchase a mobile phone online
« Responsible fo all chanel management and new channel developm
mallunis

including company-owned sores and

PROCTER & GAMBLE, ASSISTANT BRAND MANAGES, Rotterdam, The Netherlands, Summer 1996
o Initated  market eadership program for Aril (Tide n the US) as part of MBA summer

EDUCATION

ROTTERDAM SCHOOL OF MANAGEMENT—ROTTERDAM, THE NE
= Mastrs of Business Administration — Erasmus Graduate School of Business
= MBA Exchange Program: IESE, Barcelona, Spain, Fall 1996
o I5tprize winner—European Business Plan of the Yer Competiion, 1996
= Dcfeated tcams from 1S other European business schools with fe dial-up ISP coneept

INTERESTS

. cooking, golf, and history
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Sally Sadofsky

776 Seymour Street #22
South Shire, IL 50621
212)539-7132

Related Job Experience
‘GAP Assistant Manager, Human Resources, Des Moines, lowa, 2002-present
 Hiring and training of all new cmployces.
 Organizing, maintaining and updating al employee files
« Informing all cmployees concerning company policies and procedures
 Serving as liaison between GAP Corporate and retail outlet regarding employee
Resolving personnel conflicts among employees
Managing payroll for all store employees
Creating small teams of sales coaches for relaying new product information to
new employees

Other Experiences
Eason Elementary Second Grade Student Teacher, Waukee, lowa, Spring 2003
+ Planned and implemented creative lessons
« Created lessons for a specific math group
 Organized and utlized a science center
« Helped students create stories while introducing the writing process
Heartland Area Education Agency, 2000, 2001, and 2002
« Coordinator for the Physics Olympics

Eason Elementary, Waukee, Towa, Fall 2001
+ Helped tutor students with their book words

Des Moines Public Schools, Summer 2001
 Assisted in planning a science distribution center

Education
Drake University, Des Moines, lowa.
Bachelor of Science in Elementary Education, May 2003
Endorsement: Elementary Science and Coaching

Honors, Awards, Licenses.
Drake University President’s Li
Drake University School of Education Dean’s List
K-6 Teacher Elem. Classroom and K-6 Scicnce Basic Initial Teaching License, State of

lowa
Ahletic Coaching Endorsement, State of Towa.
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Jessica Janowitz
84 Jasper Street
Jericho Springs, CO 348971
4458146421
Jessicalanowitz@msn.com

Obj;

‘To empower students to realize their full potential in our global community and to instll the
excitement and inspiration of learning both in and beyond the classtoom.

Education:
Colorado Christian University, Lakewood, Colorado

Currently enrolled in MACI, Master of Arts in Curriculum and Instruction
Anticipated graduation, late in 2005

Colorado Christian University, Lakewood, Colorado
Bachelor of Science in Organizational Management in Christian Leadership
December 2004

GPA:3.79

Virginia College, Huntsville, Alabama
Associate of Science Degree in Network Enginecring
June 2002

GPA: 4.00

President's Award for Academic Excellence

Experience:

Gulley's Garden Center, May 2005 to present
" Maintain inventory fo plant tags
*  Organize inventory for plant tags
« “Transplant and propagate plants

Celestica Corporation, Colorado, 4/04 o 5/05
 Mechanical Assembly, Hand loading
« Configure to Order Shipments
« Functional Testing, Electrical Circuil Testing

College—Administrative Assistant to Academic Dean, 9/02-7/03
Network Administrator’s Assistant, 4/00-5/02
Library Assistant, 4100-5/02
Maintained personnel files for faculty and students, general office procedures
Proctored computerized and online testing, administered online orientation
Compiled faculty evaluations, data processing into Word and Excel documents
Established professional and personal relationships with staff, faculty and students
Maintained the highest level of confidentiality
‘Accomplished and advanced organizational skills
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Jillian Jozwick
CH20199 # 316395357 o illan orwicki@a com

543 Fast Junipr Sreet_Apt_ 17+ Jewel Counp

Media associate with diverse experience in media, marketing, project management and artisry

Summary of Qualficaions
" Divere capaciy in marketing and medi in i, analysis manageent, and purchasig roles
‘ Project management dispaying leadersip, marke analyss nd staffcoordination capabites
+ Superor communicsor based on vendor lationship managermcnt snd st dircetion
 Proven leade inthe prfessional arena, a5 el ascivieand educationalenvirrmens

Professional Experience
Media Associate-Siarcom Worldswide—Chicago, IL (Dec '03-present)
~BroadeastInvestment Group: Collaborate withileison salesvenders o matain li-million dollor rational
elvison purchases. Clents: Alsate nsurance, Sun Micvosystems, Applebee',
~Media Planning Group: Form and exccute mui-schicle mediaplans for Hallmark Gold Crown incuding elvision
print. adio, and online.
" Dealdircetly with naona eevison sl vendorst cnsure accurey i sdvetissment lacement and deal
tems cross ll daypansincluding sports
 Exceute plans or launch o Allsat’s Your Choiee Auto
+ Analyze marketing data forrecommendations on Hallmark's geting, gogrphy, schoduling, suppot lvel and
budget
 Graduate of SMIGU tining progran in band buidin and media skl

Marketing Assistant-General Growth Properties —Northbrook, L (Feb '03-Dec '03)
Managed ceter evens for Northbrook Court Shopping Center 0 i revenues forcontr merchants
o Managed ashion shows, ar shows,ca displays,and ntional tours
‘» Coordinaed in-cenee signage,seasonal décor, and merchantadverising programs
+ Analyzed monthly slesdats and cente raffic duta
 Edied property wit, updaing conten and composing aricls

Artistc Assstant-Ravinia Festival—lightand Park, L (Summer 2002)
Dierse role as planner adinisrator, and dafir of contracts for sunmer concert schedule
 Drafed s ssued contractsfor young it concer serics
 Synchronized st forin-house prodcton ofStphen Sondheiny's 4 Linle Night Masic

Production Assistant-Ravinia Festival—Highland Park, IL (Summer's 00 & “01)
Strcanlined all spects o prformance prodction as part of  si-person eam
‘» Coordinated ravl rrngements, housing.and catring fo ntemational arists and fuculy
 Supportd video production nd stage marnagement

Education
Miami Universit, Oford, O11—GPA: 3.2 (agna Cuns Latde)

‘Section LeaderChicago Chamber Choir—Chicago, IL
Founder/PresidentMusical DirectorThe Misfitz (s cappella chorus)—Miami Universiy

o Created group, arranged music.directedrehearsls selcied menbers
Dircctor of Marketing-Campus Activties Council—Miami Universiy

 Designed and implemented marketing plan for the lrgest student organizaion on canprs

References wil be made availabl on request
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FlexBen Corparation, Lombad, linois 220041052004

Adccoun Manager
Responsiblefor COBRA plan administaton for 10 licnts. Acted s the subject mater expert in responding o
clien inquiiesand escalatd paticipant cal,

Trined customer service deparmenton lent spcifc policies d procedures.
«" Counsele client snd paricipants on COBRA gulsions nd Plan prosedurs.

« Generaed clint specfclters in relationt illing,trminations,and crollment
« Resoled isussa the clien and customer evel,

+ Designed and developed clint communiction

Human Resources Internationst, Chicago, linois 92003 10 22004 (Contact poston)
Benefis Anatys

‘Conteacted o adinistr benfis for ver 3,500 saff, associae and pariner atomeys o Mayer, Brown, Rowe &
Maw LLP. which s among the 10 arget v practces in he world. Drated polcis nd procedures fr the benefits
analyst o, ated s the lead aalyst s he frm changed s LTD plicy for over 200 partor attorneys, and
participuted n the analysisand research of companies 1o potetially ousource s COBRA benefis.

+ Resolved benefit el isuesfo employees.
« Conductd beneft oientationsfor curent and new employecs
+ Promium billing reconilaion.

Follet Corporaton,RiverGrove, s 32001 1092003
Bonefin Speciais

Adminired coporatc beneisfor over 5,000 ative mployees, s, and former cmployee, Also responsile
foradminisering COBRA, and he comporte Jave of b paiy for s divisons

« Administerd bencfts programs such as: health nsurace, denial insarsnce, e insurance, logetem and
horttem disaily nsurance, rtre heahh pln, domestic patne beneis.

« Resolved benefit rlatedisucs fo employees.

+ Consulied with fied HR persomnel regarding the roper procedures for eave of absences, and shortlong-
e disily

« Manualy processed weekly payeoll forlave of ahscnes mployccs.

+ Drutedpolicis and procedures fo benefis specialist positon.

+ Asised in organization f health i and other special eallh & welfare vendor uncions.

Bdecution

Roosevelt Universit, Cicaga, linois
Waller I Heller College of Business Adminisron, Masters ofScence in Human Resources Management

(Expectedgraduaion S2009)

DePaul University, Chicago,Hlinois
Bachclor of s, Business Management, June 2003
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Joseph Templin

621 Quads Drive. 2221211
Jackson, MS 60233 joseph@gmailcom
WORK EXPERIENCE
LEADERSHIP CONSULTANT une 2004 10 Present
BED, Ine

« Traveled extensively throughout the United Siates and Canada viiting chapter officers advice and

counsel

« Received an extensive three-monih training

« Coordinated and faciltated leadership and team building retreats

= Published Summaries and lttrs reviewing each chapter and region visit

» Conducted strategie planning at each chapter

« Facilitated

iscussion groups on topics including reruitment, marketing,

organizational and personal values, and member education

Consulted chapters on recruitment and s effecs on chapt operations.

« Assisted middle management in Feviewing, revising, and creating programs and services offered (o
the members of the organization

« Established credibility and cary out responsibiliiesin a varety of situations and circumstances at more
than 30 locatons each year

K management,

BARTENDER AND SERVER August 2000 t0 June 2004
COil’s Bar and Gril, Jackson, MS.

« Trained new employees and Managers in Training

« Designed and implemented saes incentive programs

HEAD BOOKKEEPER June 2003 10 August 2003

Dante Payroll Jackson, MS
» Entered all company transactions and clent data ito QuickBooks database
+“Tracked productvity and growth using various information systems
« Designed information systems and trained cmployees to use them

HONORS AND ACTIVITIES
= Past resident and member of Order of Omega
« First Associated Students Director of Public Relations
« 2002 & 2003 New Student Orientation Leader
« 2002 Most Valuable Orientation Leader
EXPERIENCED ON ALL COMPUTER SKILL,

Excel—Windows—Precision Tree—Access—PowerPoint—Project—Word—Outlook—Outlook Express—
Mind Manager—QuickBooks—Quicken

VOLUNTEER WORK
= Multiple Sclerosis Walk 2005, Chicago, IL.
Martin Luther King Jr. Annual Celebraion, Speaker
PALS. (police activty league supporters), City of Jakson
AIDS Walk 2003






OEBPS/kars_9781440662171_oeb_082_r1.gif
PRICEWATERHOUSECOOPERS, SENIOR CONSULTANT, Atlanta, GA, 1998-2002

* Led cight large engagements implementing PeopleSoft's Human Resources products globally for
companies including Office Depot, Compag, and GlaxoSmithKline

Spearheaded Asia/Pacific efforts introducing HR solutons for Compag i cight separate countries

Introduced PeapleSoft single platform following Glaxo Welcome ard SmithK line Beccham

merger impacting several hundred users globally

+ Team member on US and UK 10-month installation of HR product represening Ofice Depot's
first-ever global HR harmonization

+ Oversaw system and user acceptance testing for major Baer global implementation spanning 10
differentcounties

« Led allintemal college recruitng effots for the state of Georgia

EQUIFAX INC., SENIOR BUSINESS SYSTENS ANALYST, Atlanta, GA, 1997-1998
+ Key player in implementation of GEAC SMARTSircam Human Resource and Payroll modules to
‘company with 14,000 employees
+ Selected o work with entire exceutive

cam, educs

in them on new HR program
TRW, CONSULTANT - SYSTEMS INTEGRATION GROUR, Atlanta, GA, 19931997

" Managed software development on a government contrac fo the Center of Disease Control and
Prevention

EDUCATION

EMBRY-RIDDLE UNIVERSITY-DAYTONA, FL, 1992
+ Bachelor of Science in Business Adninisiation
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Maria Martinez
901 W. Michigan Strcet #9M - Mansionville, MI 38913
789.256.1221 - maria@aol.com

Carcer Objective
"ACCOUNT EXECUTIVE: To obiain an entry level position where strong communication
kills, networking abilitis, trong personal drive, and high productivity are important. Interested
i utilizing bilingual skills in Spanish within a fast paced team oriented work environment.

Educati
INDIANA UNIVERSITY, Kelley School of Business, Bloomington, Indiana, Bachelor of
Science in Business, Marketing and Intemationl Studies majors and Spanish minor, May 2004,
‘Course work includes finance, accounting, marketing rescarch, technology, satstics
Spanish.

UNIVERSITY OF SYDNEY, Insti
February-July 2003, Cout
indigenous studies

for Study Abroad Program, Sydney, Ausialia,
work includes gender studies, Australian government, and

‘Skill

Photoshop, and the Interet.
LANGUAGE: Fluent in Spanish.

A

PHILANTHROPY CHAIRWOMAN, Apparel Merchandising Organization (AMO),
Indiana University, May 2001-May 2002. Organize and promote all philanthropy actvites for
AMO throughout the year with actiitis to nclude clothing drive, car wash, and hoiday gift
basket preparation/delivery.

MEMBER, Undergraduate Marketing Club, Kelley School of Business, Indiana Universiy,
September 2000-present. Attend job fairs and presentations given by major corporations;
participate in community service acivites and social events.

Experience
FINELIGHT, Strategic Marketing Communications Bloomington, IN 09/02- present.
Marketing Associate/Quality Control Manager Listen {0 pre-recorded appointments in Spanish
and translte o English while evaluating for qualiy as well as place calls 10 potential cliens to
‘explain benefis of Elderplan Health Car.

WET SEAL INC., Arden B, Pacamus, NJ 12/01-0202.
‘Silles Assogiate Altempt {0 reach an assigned daily target sales amount, responsible or visual
‘merchandising, and locate merchandise using the company wide inventory system

NICOLE MILLER Short Hills, NI 05/01-08/01
Sales Associate Schedule appointments, create a customer contaet program and form a customer
base give fashion advice, assst in visual merchandising, create and design window displays, and
supervise sals floor. Attempt to each an assigned sales dollar goal and record actul sales
amount daily.

THE TRICARICO GROUP Wayne, NJ 11/99-08/0.
Accounting Department Representative Organize invoices and architeetural drawings for
the firm’s many rtail accounts. Postin the computer charges for faxes, photo copics, and
office supplies, and prepare accounts reczivable reports.
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« Supported Acuvue introducton with fully intgrcd campaign featuring sports
celebrity spokespeople, traveling Kiosks, targeted sampling, and b-roll
« Recived dedicated coverage on CNN, NBC/CBS/FOX (all naional), Conan O
Show, and USA Today featuring world’slargest wagon built for Radio Flyer's $0th
anniversary
« Reached 245 millon consumers in 1996 through comprehensive PR campaign for Milk
Mustache efforts

GROUP SUPERYISOR, GOLIN HARRIS COMMUNICATIONS, Chicago, IL, 19911996
Jim Beam Bourbon, Midas International, Bay"s English Muffins
Beam Small Batch Bourbon Collection connoisseurs product in, quickly
fonal cateory leader
« Promoted “Project Safe Baby" for Midas including national pess event with National
Teansportation Safety Administration and Washington DC mayor Marion Berry

mlions of ustomers natonwide, generating hits i the Nenw York Times, USA Today.
and Bon Appetit

« Won Golden Trumpet (2x), Golden Quill, Silver Trumpet and Bronze Anvil aeards for
national, indusiy-recognized PR campaigns

SENIOR ACCOUNT EXECUTIVE, EDELMAN WORLDWIDE, Chicago, IL, 1985-1991
Sara Lee Corporation, Beatrice Hunt/Wesson, National Livestock and Meat Board

PROGRAM COORDINATOR, THORNLEAF PRODUCTIONS, Chicago, IL, 19871988
PROJECT COORDINATOR, LARRY DEUTSCH INTERIORS, Chicago, 1L, 1984-1987

EDUCATION

THE UNIVERSITY OF 10WA—10WA CITY, 1A, 1984
o Bachelor of Liberal Arts; Ar History

INSTITUTE FOR AMERICAN UNIVERSITIES—ATX-N-PROVENCE, FRANCE, 1983

NORTHWESTERN UNIVERSITY—EVANSTON, IL, 1985
« Coninuing Educaiion in Marketing
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DEPUTY OFFICER, US AGENCY FOR DEVELOPMENT (USAID), Kiev, Ukraine, 19972000

across Uk

Responsible for all operaional and logistical support fo a 130-person misi
and Moldova, managing a it of S0
Selected by American Embassy to be “Transportation Control Offcer” for Vice President Al Gore’s tip
o Uk in 1995
= Partnered with Secret Service and White House staf on complex transportation logistics
Assisted with logistical support for visits by Sccretary of State Madeleine Albright and First Lady
Hillary Clinton and thir delegations
Met with Deputy US Ambassador tocraft Y2K readiness plan ultimately implemented by US embassy
= Plan resulted in Ambassador's decision not o evacuate hundreds of nonessential American
personnel from Uktaine prior o 12/31/99
Developed plan 0 backup Y2K aflected computer programs,saving (wo years” worth of data by
wtlzing a team of local tech expers o fix hundreds of hardvare systems.
= Duc o suceess, program offered to ather USAID agencies worldwide.
Traveled to Moscow as consuliat o Interational Rescue Committee (IRC) evaluaring possibl aid
options and sceurity risk to IRC.persaninel at refugec camps in Ingusheti
= Recommended and implemented unique cducation program for enire camp using refugee
teachers o work with children who had not had any eduction in more than a year
Supervised refurbishment of dozens of aniquated former Soviet structures, ransforming them into
bitable Western housing units
Oversaw a procurement offce with a stff of three responsible for milions of ollas of vhicle,
fumiture,office equipment, and other purchases.
Managed security, maintained a flet of 25 vehicles with 20 divers, and led team handling al ecords
management, IT, and interoffee communications

CO-COUNTRY DIRECTOR, COUNTERPART INTERNATIONAL, Minsk, Belarus, 19951996
SALES MANAGER, INTELNEWS, Kiev, Ukraine, 19941995

UNITED STATES AIR FORCE, 19801993
Departed with rank of Major

sponsible foral administrative fun
Chief of Base Administration
Secured three consecutive “Excellent” scores from Inspector General on behalfof base commander-fist
time ever in 45 year history of Strategic Air Command
Offered commendation or preparing 150-page award package recogrizing excellence of 1,000 person
maintenance deputate

« Award won fo ull f Air Force and competed in Department of Defense
Deployed entire squadron in less than thrce weeks during fist Gulf War
Maintenance Offcer for KC-135, B-52, and B-1 airraft at Ellsworth AFB, South Dakota

fons of Malmstrom AFB Montana supporting 6,000 personnel as

EDUCATION

How (0 Write Successful Grants, Juncau, AK. 2006
How to Manage Multiple Locations, Rockhurst Universiy, 2005
Simplified Acquisition Procedures, Federal Acquisiton Inditue, 2004
Contracting Officer Representative Mentor Course, GSA, 2004

oject Management, ESI International, Porland, WA, 2003
General Services Officer Training, USAID, Washingion, DC, 1999
Contracting Officer’s Technical Represeatative Training, USAID, 1999
Supervisory Skills Training, USAID, 1999

Bachelor of Arts Degree in Psychology, University of Massachusetts, 1977





OEBPS/kars_9781440662171_oeb_122_r1.gif
Steppenwalf Theatre-Persanaly provide pro bono publiciy dsice and supportfo many of theie
high profe fund-rasing cvens

WOOGNS Parade-For ove 15 years have providd publicity advice and coordination fr this
popular Chicago neighborbood "do--yourslf” purade group (now entring iCs 441 year)
Soccer Conch-Conched bt s and boys park istictsoscer teams from Kindergarien 0 3nd
srdelevel,

Community
Invalvement
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Muriel Landry
200 Marble Square
Malibu, CA 20491
(958) 383-3696
‘muriel@yahoo.com

AUTONICS USA, INC, February 2003 o present, Vernon Hils
North Amercan sl ofce and distibution centr o privtely held Souts Korean manufcturer of clctronic
compones

Offce Manager artime)

sponsibe fo inventory managemen, accounts ccivais, acountspaysbl and payol,

+ Nepotted purchasing comract with General e stabished minimum ot quaniy, improved pymen
ferms and rtum of consigned materal

« Esablished new distbuto discount shedale t provide higher discounts 0 t0p i customers andsimplifyorde
proces.

+ Repored montlyfnancialperformance trends o Prsident.

NORTHERN TRUST CORPORATION, May 1986 t0 June 2002, Chicigo
Provider of fmancia servces inchuding idciaryand s, banking, ivestment management sevices,

Subject i exprtfor Cash Movement Sysem usd by staf 1o move rustcienis” cash,S110 billionper
monh. Suppored over 2,300 nteral parnen. Traind nployees, coondiated ehancements 1o ncrease functionality.
Establishd Busines Reguirements, Content Speifcations and Sercen Design for replacement systen. Facilad User
Acceptance Tesing (UAT) fo rplacement system.

stem Prect Coondinator—Cash Mosement. Inquiry Tracking (Mar,1992 0 Aug 1994)
Mansged up o seven daa ey clerks. Tsind iternal partacrs on cash movement for tras lens,Prjest
Manager fo Inquiry Tracking sstem, an n-house apliction used 1o send st account inuirics.

“Teut Fes Financal Anslyt—Trus & Finansisl Services P Disison (Spt, 1990 0 M 1992)
Managed fve hourly mployees. Repored montly fee income and forecasted quarterly and annual e income for esch
“Trust Product. Esiablished 3 dutabase for retieving curen, frecasted and historical fe esul,

SeniorFinancial AnalystTrust & Financial Servies Administation (Sept. 1987 o Sept. 1990)
‘Coordinated the §year st and | year profit perfomance plan for Tristand Financial Srviees (TFS),a business
unit aring approximately S5% of Norher Trst's income. Atalyzed income and expense resls. Developed  more
aceurai an effiient model o llocate 145 millon of i

» Represenatve

EDUCATION
MBA, 1991, Itemational Business, DePaul Univrsity, Chicago

BS, 1984, Finance, Universit of o, ChampaignUrbana

otemship, 1954, Meyer Interarional PLC and L ondon Sehool of Plytechnic, London,

VOLUNTEER
Trasurer, 2001, Monica Balson Lincolnshire Villge Truses Campign
“Treasurer, 2001, 2002, Lincolnshire Swim Team

2003 Lincanshire Comm
Treasurer, 2005 Stevenson Dance Comnction

Assocation
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- Successfully introduced eHealthInsurance.com as the premier provider of online health

- Managed launch and on-going campaign that included TV print and direct-to-consumer

Lyon’s Restaurans:

- Led pitch and won account for the agency

- Repositioned a mature brand and increased same store sales via an aggressive campaign
that included TV, print, in-store and community programs

California Café:

- Won business based on strong relationship and outstanding performance on the Lyon’s
account

- Proposed and implemented a strategic progran that included an interal company audit,
as well as competitive evaluation and consumer rescarch that led to the development of
a new brand identity platform

- Reintroduced concept to consumer with measurable success via a thought-provoking
and acclaimed print campaign

Blistex:

- Managed Stridex, a leading teen acne treatment brand that includes pads, face washes,
spot treatments and gels

- Involved in extensive exploration of the teen demographic and in on-going new product
experimentation against his target. Iiegrated program included TV, print and onlinc.

Oher

- Member of senior management team. Involved in company positioning and strategy

Channel Company, Chicago, 1l
1987 to 1993

Client Service Trainee —Account Exceutive

McDonalds Corporaton, Procter & Gamble, Kraft General Foods

McDonalds:

Nutrition and New Products Marketing,

- Responsible for the development and recommendation of marketing objectives and
strategies, positioning, pricing, packaging and tactics for key new product
and programs

- Assisted McDonald's Marketing in gaining local market participation o test new
products/programs; communicated dircctly with local Ad Managers/Agencies to
coordinate advertising efforts; prepared marketing/media presentations for local Co-ops

McDonalds —(Cont):
~Key initatives included:
= Introduction and national launch of MeLean Deluse, a low-fat burger
* Stratcgic implementation of the “Dinncr” strategy
+ Introduction of “Breakfast Buflets” n test market

Procier & Gamble:
CheerFree Laundry Detergent
- Itroduced CheerFree with nation-wide direct marketing program

= Pioneer program in packaged good industry

= Consumer response (11.6%) highest ever in P&G history

= Generated immense database of sel-selected skin-sensitive target consumers
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+ Isuesstatewide equest for proposals

+ Review Federaland State egilation lted f efugee sss

+ Develop recommendations concerning technicalasistane, unding and program
design for Consoriom sgencics

+ Review request for proposals for funding

Knoxville Area Urban League, Knoxville, TN

Student Inten, (August 1994 May 1995)

+ Develop pogram pofcies:
Grantwiing

Develop agncy newsleter

Conduct evahuations ofagency programs

Provide mansgement ssstance and bosrd development for local day carecentr

Network with community organizations

Grassroots Crisis Intervention Center, Columbia, MD Janury 1992 July 1993

“Transiionl Housing Counselo (August 1992-July 1993)

+ Connect clens {0 housing esources
+ Provide financial management assistance
+ Asist clens inobtining carer gols

+ Comnect clens 1o soia srvie agencies
+ Manage dily persion o 6 room sheler

Emergency Sheler Counselo Canuary 1992-uly 1992)

+ Conduet Intake Inerviews
« Network with agenies providing log tem affordable husing
+ Providecriss inevention

Fellowship of Lights, Baltimore, MD

Professional Accomplishments

skills

Youh Counselor (September 1990-January 1992)

+ Superise evening actviies of ane 0 14 tsnagers
« Network with agenciesthat provide fostr cas
« Answer otinecalls

" Develop pograms from concepton t completion
+ Wrot informatio fo distributon 0 th general public
+ Assisted with the development of el communicaions procedures

Wordpertect and Misrosof Word
Quatio Pro and Excel
Grantwriing and eseh
Povr Point

REFERENE

£S FURNISHED UPON REQUEST
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nformaton
Technology Industey
Forune S00

Peoplesoft
Enterprise ICM 8.5
Global 1R and
Recruiting S
Upgrade
Opimization
Ol nd G Indusiey

Peopleson
Enterprise HCV 8.3
Recruiing Solutons
Implementarion
Financial Servies
Indusiey

Forune 500

Human Resourc

Provided boardroom presentations 0 th executve tea.
Worked withthe management tam during the siracgy and planning phases. dentiied
st approacfo confrming requirements and ideiiying any 5aps

Lead 3 monthsof globa design workshops fo the US

Provided funciionalexperis o th clien on how o best use the system ta et their
busines nedsand evaluate gaps for modifcationscustomizatons

Provided alemative esoltions 0 dispostion ems (gape)and documented/presenied
proposas.

Managed a team responsibl for

1. entifying and documrting “As-1s” and “To-Be” prosescs

2 Reguirements gthering and documenting confgurtion needs

5. Weting unctional and technicalspecficationsforcusomizations.

& Duta mapping and inerfoce requirements.

: Cameronserved asthe Functionl Lead on  HCM HR and Recruiing

Solaions Upgrade Optimzation ffort fo an Ofshore Drlling company.

Recrultng Solutio

“The bjective was o eview PeopleSof’s 8.5 SP1 HR and Recruiing fonctionaliy nd.
dentiy where new functonalit would resolve current ssues 1 Customizations.
Applicatons ncluded Administer Workfrce, Recrt Workfore, Recri, cRecri
Manager Deckiop, and Resume Processng.

Discussed he e HCM .8 SP1 funtionalty that would impact Recrui Workforee,

curen ecniing isues (o determing i HCNI 8.8 SPI might addres heisucs) and

cutrent HCM 8.0 functonality that could benefit Recruting.

1. Discussed the new HCM 8.8 SPT functonalty that would impact Human
Resources,currnt Human Resource isues (10 determine iT HCM 8.8 SP1 might
addres e sues) and curent HOM 8.0 oty that could benefi Human
Resources.

2 Delivered and overview demonsiction of PeopleSait's $.8 SP1 HR and Recruiing
funcionaliy. Provided ansers o specific functionalty questons

3. Provided functonalexperiset client on how o best use the systen (0 meet feir
usines needs and evaluate aps for modifctionscusiomizatons.

4 Identifiedarea where funcrionalty tat s currently nt being wilzed can best be
used moving forward.

ameron seved as th Functionl Lead ona HOM Recrating

Solutons mplementtion fo  Fortune 500 Finanial Services compny.

L The abjective was o replce the exising Recruiing system with PeoplSoft's
Recnuting Soluon. Applicatons inluded Recrit Workforce, cRecrt, et
Manager Desktop,and Resume Processng.

. Deliveredan overview and demonsiration of Recuiin 5.3 unctionlity: Provided
answers o specificfuncronaltyquestions.

2 Conducted requiremen's gathering sesions.

5 Conducted FiUGap sessons and delvered 1 it Gap Analyss

& Provided funtiona expertis o clenton how o bes se the sysiem e her
busines neds and evaluate gaps for modifctionscusiomizatons.

5. Provided altemative solutons 0 gapsan evalused level of effot.

& demified and documented “As-” and “To-Be” proceses.

" Developed s loba soluion for Recruiing and it HR transaction processing.
hat follows industy sandand

& Recommended flexbleand robust business transacion process o secommodate
changing needs while remaining “Vanil” s posie.

o Asssted n tandurlizng recutment (0 new hi“end-{0-end” business process
and supporing value (codes) 0 create framevworks hat are sable acros ocations.

10 Managed the cusomization design nd build cfor

1. Managed the Funcional and UAT testing ffots. Coordnatd e esing efors
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Richard Pike
100S Dale Sreet ¢ Malvin, IL 60629
7124218511 ¢ richard@sol.com

SUMMARY

‘Seasoned marketing professional with 10 years” experience building brands across an inegrated
platform spanning traditonal media and cuttin edge technology

New brand specialist with extensive background researching. developing launch steategies, and
ereating communications plans in the golf, wireless, and echnology industrics

Dedicated manager and partner , worked as key group leader with diverse agency and clent
teams as large as 40

Proven performer formally recognized forleadership achieverment

DDR

EXPERIENCE

BKR CHICAGO, SENIOR ACCOUNT MANAGER, Chicago, IL, June 2003 Present

Riley

Manage communication strategy, production, and exceution of global brand campaign for $16.
bilion B-10-B technology company, coordinating effors seross 20 countries
‘Serve as brand's consultant developing business strategies, product siategies, and goro-markel
Stategies for Emerson brand spanning 85 distnet divisions
+ Continually sell Emerson “overbrand" concep encouraging portflio eflicie
‘managing intgrated communications strategy across al sub-brands
Primary laison fo 40 clients worldwide cncompassing allbusiness units, and for  total o 75
agency partners and vendors
" Work with team members and clenisin China, Brazl, Grea Briian, France, and more
Helped aunch Ultatech Home System-integrated suite of heating, ventiation, and air
conditioning (HVAC) products revolutionizing he way contrators and OEMs purchase.
equipment
o Increased sals 45% in les than one year
+ Products sold o nation’ largest OEMs including Carrer, Rheem, and Trane
Launched marketing effort fo unique plant automation platform or proccss management product
that dramaicaly increases plant uptime
+ Developed comprehensive communications srategy encompassing new plans and
procedures
+ Launched campaign globally for $12 billon product-company's most profitable
Key contrbutor 0 several research studiesincluding brand sudy research, demography, and
consumer est
. Participated in extensive qualitaive and quantiatve naming rescarch inferviewing 560
HVAC representativs to determine new name for worldwide product launch.
Awarded prestigious BKR “Better deas. Bettr Results” Leadership Award for outsanding
accomplishments

and

ALLT

Manage business for largest regional wireles company in the country with $78 i sals and
S40MM in agency revenue
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SUMMARY OF QUALIFICATIONS

= Seasoned system programmer and analyst with 19 years of experience developing, implementing
and supporting a diverse aray of systems for clents ncluding GM, Ford, and Chryster

« Dedicated professional with a proven tack record of vietlly flawless work across hundreds of
systems in.a variety of environments

« Established eader and subject mattr expert recognized by management as company “gu
quality asurance, and several specifc programs

« Resulls driven programmer having ereated programs generating milions in revenue and saving
thousands of man-hours snnually

EXPERIENCE

SENIOR PROGRAMMER/ANALYST, ELITE & C0., Northfield, M1, 1996 Present
" Developed, supported and defivered more than 2,000 eyalical and AD-HOC reports with revenue:
inexcess of SI3MM
" Achieved unprecedented ninc-year record of eror-ce reports with no customer
complaints
 Leda four-member team ina six-month, $1.5MM project developing and implementing
statistcal analyss system tracking al registation informalion for 200,000 used cars i
zip code.
 Resulted i tenfold increase i systems sold o car dealers 0 more than 200 nationwide.
« Generated more than $200,000 in revenue annually by creating, implementing, and supporting
over 100 business applications for Ford, Daimir Chrysler, Honda, and Toyots analyzing sles
regisration, and VIN operation information
 Overhauled complex Markeing Vhicle Registration System-customizable report tracking every
e vehicle sold by every manufucturer
 Decreased producion run time from three days o ess than six hours
« Automated comprehensive IMS'VS application progran tracking every vhicl sal in America
back t0 1979 covering more than 350 million vehicles
250,000 records can be updated in minutes,saving 90% of ma
oy 40 stall members across the company
 Selected by management a subject mater expert in PL/1 serving as company guru for 600
employees
« Onc of 15 outof 170 moved from Cincinnati to Southfield seleced (o train a sa of 10 o all
aspects of production and statistical support responsibilty at new IP programming pracice
«Transfersed thee major company processes for Mercedes, GM, and Chrysler from mainfame to
open system by utlizing Oracle Database using PLISQL
« Operate in environment with PL/1, SyneSor, Quick, Assembler, IMS, ControlM, Visual Basic,
SQL,C. Excel, Aceess, and Visio

cdby

+hours on  system used

‘SENIOR PROGRAMMER, TRI-STATE SLEEP DISORDERS CENTER, Cincinnati, O, 19921996
" Developed, tested, and supported computrized systems automating all 25pects of complex sleep.
studies conducted on 1,000 patents annually
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Education

The Ohio State University—Columbus, June 2006
« Bachelor of Arts in Communication

« Strategic Communication Focus; Film Studies Minor
« Major GPA 3.3; Dean’s List

Experience

Editorial Intern, 10x Media, LLC, Orem, UT, Summer 2005

 Researched and wrote more than 100 community snapshots used by several national real estate
companies o drive website traffic

 Performed extensive Intermet rescarch to secure community information including public
transportation, housing, schools, commerce and other demographic information

« ‘Trusted by company management 1o work remotely and to establish independent work schedule

Strategic Planner, Secrest Arboretum, Ohio State University, Spring 2006

« Crafted comprehensive 25-page straegic plan with group of five other students as part of
week classroom project

© Met with senior excutives from Serest Arboretum to determine direction for development of
strategic communication plan intended to increase attendance and to drive interest in renovated
property

« Delivered final presentation to three Arboretum managers and executives.

Sales Representative, Vector Marketing, Beachwood, OH, Summer 2003
« Delivered in excess of 200 personalized presentations offering complete line of high-quality
Cutco knives
Ranked in the top half of office based on sales of more than $3,000
Helped office achieve number one ranking in Ohio and in all of Great Lakes region
Invited t0 attend three state/regional sales meetings based on outstanding job performance.

Research Assistant, Ohio State University, Spring 2005
o Assisted with complex research study gauging the affects of television viewing on children
« Distributed dozens of 100-guestion surveys to OSU faculty and staff

 Compiled information tracking responses from qualitaive portion of survey

Activities/Skills/Interests
Public Relations Student So
Habitat for Humanity Vol
Proficient in SPSS

Interests include: sport, travel, film, Ohio State athletics

ety of America (PRSSA), 2004-2006
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EDUCATION:

LANGUAGES:
PERSONAL:
INTERESTS:

Agency

o Served on Harvard ecniting teams
candidates

= Creted Professional DevelopmentSeminarand presenicd 10 AAAA Minority Tnemship
Program in New York

HARVARD UNIVERSITY Cambridge, Massachusetts

LA Afican History (with honers) ; Ciation in French 2000

= Academie Honors: Dean's Listal semestrs; Avarded John Harvard Collge Scholarship and
lizabeth Cary Agosiz Cotifcate of Merit o academic achiveament ofhih d
Worked §-12 hours per week t deiay cotofeducaton

= Head Wine Steward, Harvard Alumni Associaion. Responsibl for  $100.000 liquor and libor
budger. Hired and supervsed staff o 53 bartenders, bar backs,and drivers. Scheduled muliple
simultancous barsfor 3,600 alumni and allocated iaffand siock based on
event, age group. i and ocation. Coordinatd ransporation, aranged d
tems, and attended 0 concerms of mployces, Alumni Associaton coorinatos, lum,
securty and catrers.

. Publiciy Chair, Harvard Afican Sudents Associaton: Inter, Oxfam Arosric: Capain,
Harvard Student Porcr Program; Teacher,Parnership for Emposring Neighborhoods:
Adisor, Prefet Progrsn Adissons and Information Office Liason, Crimson Key Socicty;
Aetes, Harvard Radelife Tleviion; Volunter, Peace Garnes.

sponsile foron-campus presentationsand selecting

English, Fench, Ehiopian/Eriran Tigrinya and Aharic], lalia [reading]
Was bom in i butalsofved in Tanvaniaand Mal before coming 0 the USA
Theser, Reading. Belly Dancin, Runing, Languages
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Education

Keller Graduate School of Business—Chicago, IL, June 2008
« Masie'sin Business Administration—Marketing concentraion
« Minoriy MBA club member

*  Eamed MBA in two years while working full-time

Howard University—Washington, DC, May 1996
« Bachelor of Arts in Joumnalism  Advertising emphasis

Experience
Chicago Beams Insurance Company, Coordinator, Chicago, IL, 20052006
 Worked with Attomeys, Lenders, Mortgage Brokers, and Titl Insurance Escrow Officers
real estate transactions weekly
= Opened 25 new consinuction accounts monthly, helping secure S14MM in new home.
financing
 Branch ranked sccond out of eight Chicagoland offices in monthly revenue in April 2006

Clear Channel Communications, Account Executive, Chicago, IL, 2004-2005

« Made more than 50 new business prospecting calls daily helping secure new advertising
elients for WNUA

« Successfully sold advertising packages to a variety of new companies including Nationwide
Insurance, 3M Company. and CargoShipping Inc.

 Consistently exceeded all business meeting goals setting up in excess of seven sales.
appointments weekly

Chicago Tribune, Advertising Sales Coordinator/Assistant, Chicago, IL, 2001-2004

« Responsible for oversceing editing and final production of dozens of monthly fashion ads for
clients including Marshall Fields, Nordstrom, and Carson Pirie Scott

+ Worked asa liaison between clients and newspaper facilitating production of more than
SIMM in monthiy print advertising

« Confirmed production and distribution of more than 50 multipage free-standing inserts for
paper's premicre fashion advert

United Airlines, Reservations Sales Agent, Chicago, IL, 1998-2001

Citibank, Customer Service Representative, Oak Brook, IL, 1997-1998

‘Washingtonian Magazine, Advertising Sales Assistant, Washington, DC, 19951996





