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A comprehensive look at how to attain ranking in local searches, as well as organic placement and pertinent information on PPC advertising. 

























Local SEO

‘The Right Way’
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Laying The Foundation

Let us begin with The Right Way, establishing a solid foundation for your business. All good SEO efforts on the web begin with Local SEO, which is the equivalent of registering your business with Google. Letting Google know who you are, what you do, and where and when you do it.  

The first step to registering with Google is by creating or claiming a Google My Business account for your business.  

If you have ever done a Google search before and seen the results populate at the top of the page with the map, star ratings, address, and phone number, that is what we are referring to when using the term local SEO.  

Usually, the top three most relevant businesses or service providers under the keyword or phrase that you searched will be displayed, with an option to click to see more. 

[image: image]

This display of the top 3 businesses is referred to as the ‘Three-Pack’.   

Depending on the industry, it could very likely be the first result displayed on Google, and that can have a huge impact on the amount of business you do each day, each week, each month, and thereby a direct effect on your bottom line. 

The first page, or the top of Google, is the most coveted Digital Real Estate on the entire internet. 

When it comes to being found online, the growth of your business will depend on how well your business is to find online. 

Local SEO is not only the best place to start. 

You should consider it to be Required. 






Step 1:  

Create/Claim Your Google My Business Page

It is free to create a ‘Google My Business’ profilepage and it shouldn’t take more than 20 minutes to complete. This will register your business, hours, phone number, and directions with Google, and enable your business info to appear in Google’s Search Results and Google Maps.  

Be sure to add pictures of your business and a great description so people can familiarize themselves with your business directly from your local Google My Business page. Only a partial setup will be allowed until the business and address are verified by Google.  

This process is done by Google manually sending you a postcard with a PIN, so make sure to check your mail! The normal mailing time is 3 to 5 days. 

Step 2: Create Business Mentions  

Once you have received your PIN from Google, verified your business, and completed your Google My Business profile, you have improved your online profile immensely. However, this is only the beginning. Plenty of work remains. 

The next step is to make sure your business is listed, reviewed, and mentioned on other sites across the internet.  

Sites such as corporate directories (Yellow Pages, BBB, Chamber of Commerce), social media sites (Facebook, Instagram, Google Plus), review sites (Yelp!), and location-based apps (Trip Advisor, FourSquare;Waze) are important).  

The more sites you can get reporting your business information to Google, the better! 

It’s the digital equivalent to ‘word of mouth’ advertising.  

Google is always listening to see which businesses are being talked about the most.  

In this case, less is NOT more. 

Ideally, one wants their business to be mentioned on at least 50 sites or more. The bigger your digital footprint, the more relevant Google considers you to be. 

This process can be lengthy and tedious if you are starting from scratch, but a good way to get started is to join and creating profiles for your business on all the sites that have clout with Google. This will include, but not be limited to, Facebook, Instagram, Google Plus, and any other social media platform relevant to your industry i.e. Pinterest, LinkedIn.  

Yelp! is another big one that you want to be on. All of these sites are considered to be highly credible by Google, and having an active profile on them gives your business a higher relevancy score with Google as well. 

Since joining and managing all of these sites can be time-consuming, laborious, and often confusing, Blue Grey Marketing has become a leader in the world of digital marketing, offering this very service. We create profiles and manage your business listing on more than 60 different sites across the internet for 12 months at a time. 

These sites are a cross-section of the type of sites that Google finds credible and relevant to scoring how a business ranks in its algorithm. 

They include Directory sites, Review sites, Social Media sites, Smart Phone apps, as well as business listings on all the major search engines. 

Or, one can manage all this themselves – if they were so inclined.  A list of suggested sites to join and manage include 

2 Find Local, Bing, eLocal, iBegin, 8 Coupons, 


BizWiki, EZlocal, iGlobal, AB Local BrownBook.net, Factual, InsiderPages, AirYell, ChamberofCommerce.com, FindOpen, Kudzu, 


AllOnSearch, CitySearch, FourSquare, Local.Com, 

AmericanTowns, CitySquares, GetFave, 

LocalDatabase, Apple Maps, Credibility.com, 

GetLocal24/7, Local Pages, AroundMe, Cylex, 

Google My Business, Local Stack, Avantar, 


DexKnows, Here, MapQuest, My Local Services, The Internet Chamber of Commerce, Hot Frog, n49, TomTom, Yahoo, Merchant Circle, Navmii, Topix, Talwal, Telenav, Opendi, Tueplo, YaSabe, 


Yellow Wise, Pointcom, USCity.net, Yellow Moxie, 

Yelp!, Public Reputation, Vote4theBest Yellow 


Page City, Soleo, ShowMeLocal, Waze, White & Yellow Pages, Where To Go, Superpages    


Step 3: Get reviews 

Nothing is better for your business online than positive reviews. Google assigns a lot of weight to businesses that get positive reviews, and even more weight to businesses that take the time to respond to those reviews. 

Besides the obvious relevance of good reviews, they also serve to enhance your “click-through rate,” an important indicator to Google regarding the relevance of your business. Businesses with the best reviews or the higher star ratings usually get more clicks; the more clicks, the more relevant to Google. 

A good way to begin this endeavor is by coming up with a list of about 50 customers/clients/friends/family; anyone who will leave a positive review about your business. However, you want to be careful not to do this all at one time, as getting 20 or 30 new reviews in a short amount of time may set off red flag alerts with Google.  

Pick your people to ask and spread this ask out over a month, or three. The idea would be to stagger your requested reviews out in an organic fashion, so the reviews appear to be coming in naturally.  

It is also important to train your staff to ask customers for reviews and develop regular routines of requesting reviews.  
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If you aren’t proactively getting reviews, then the only reviews you get will be bad reviews.  

Though your Google My Business page is a great place to start, you still have to remember about Yelp, Facebook, Trip Advisor, and the Better Business Bureau either. You need reviews everywhere.  

The more, the better! 

Step 4: Backlinks Improve Your Local SEO - The More, The Better 

Another important determining factor on where Google places your business in its local search results is the number of local backlinks that you have.  

The more local businesses that are connecting to yours, the stronger your domain authority score.  

Which is another important determination in the Google Algorithm and ranking system.  

You can think of Domain Authority as a score for your online reputation. Each backlink is a business that is vouching for you, and the more people vouching for you, the stronger your reputation. The stronger Google sees your reputation, the higher your business will score in its ranking algorithm. For a local service-oriented business, you must create local links pointing back to your site.  

You could begin by requesting to be listed on a ‘partners section’ on as many of your vendors’ web sites as possible.  

If you have any corporate clients, then you would very much want to see if they would be willing to place a link back to your website on their website.  

Chances are, corporate clients or vendors have well established online reputations, and by them linking back to you, your business will inherit the benefit of their well-established credibility.  

Another idea is to get involved with a local school or community and sponsor a youth athletics team; in return, they should link back to you on their ‘sponsor’ page.  

All of these types of backlinks are indicators to Google that your business is reputable, relevant, and local. 




Step 5: Improve Your On-Site SEO 
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The fifth step here is actually the first step.  

‘On-site SEO’ has to do with your actual website content, keyword density, and overall optimization.  

Unfortunately, a lot of web builders do not understand SEO thoroughly; and they copy and paste the service descriptions provided to them by the business owner and neither one knew how to, or cared to, do keyword research or craft the written content in such a way that it included several relevant search terms or phrases in their homepage text
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