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	Disclaimer:

	 

	This publication aims for accuracy. The publisher assumes no responsibility for errors, omissions, or misrepresentations. We do our best to provide the best information on the subject, but reading alone does not guarantee success. You will need to apply each step of the process to achieve the desired results.
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	However, it is recommended to seek help from a healthcare professional if you are not confident in undertaking explicit improvements in this area on your own, or if you require specific medical treatments.

	Digital World is not responsible for, and does not guarantee, the success or failure of, the strategies presented in this e-book.



	




	FROM ZERO TO THE FIRST COURSE:

	The Complete Method for Creating and Selling Online Courses Without Being Famous

	 

	 


Book Presentation

	 

	


Why was this book written?

	You have knowledge that other people would pay to learn. It could be digital marketing, PLR, personal finance, organization, cooking, personal development, music, languages — anything.

	Have you ever thought about creating an online course, but don't know where to start? "Is my knowledge good enough?" "How do I record the classes?" "Where will I sell them?" "How do I charge?" "What if nobody buys them?"

	These doubts are common and normal. The online course market has grown exponentially in recent years. Data from the Brazilian Association for Distance Education (ABED) shows that the sector's revenue in Brazil exceeded R$ 5 billion annually. And the trend is for continued growth.

	The good news: you don't need to be a world expert. You just need to be one step ahead of those who are just starting out. Your knowledge is valuable to those who know less than you. Digital marketing expert Seth Godin states:

	"Don't wait to become an expert to create your first course. You already have enough experience to help someone who is a few steps behind. The market doesn't need more 'expert in everything' courses. It needs practical, accessible courses created by real people."

	This book is a step-by-step guide to creating and selling your first online course — from planning to your first sale. No complicated jargon, no expensive tools, no false promises.

	 

	What you will learn

	
		Chapter 1: Why create an online course (and if it's right for you)

		Chapter 2: Choosing the topic of your course (what people want to learn)

		Chapter 3: Structuring your course (from the outline to the lessons)

		Chapter 4: Free (and low-cost) tools for creating the course

		Chapter 5: Recording lessons without expensive equipment (with professional quality)

		Chapter 6: Platforms for hosting your course (free and paid)

		Chapter 7: Pricing your course (how much to charge)

		Chapter 8: Selling your course (without your own website)

		Chapter 9: Launch (how to create buzz before opening sales)

		Chapter 10: After-sales service and support (keeping customers satisfied and repeat customers)

		Chapter 11: Scaling (how to create your second, third, and tenth courses)



	 

	


Who is this book for?

	
		Complete beginners who have never created a course and don't know where to start.

		Experts in a subject (any subject) who want to monetize their knowledge.

		Content creators who already have an audience (Instagram, YouTube, TikTok, blog, podcast) and want to launch a digital product.

		Small businesses that want to create courses as a way to attract customers (free or low-cost courses as lead magnets ).

		Anyone who wants extra income (or main income) teaching online.



	 

	How to use this book

	You can read from beginning to end (recommended for those starting from scratch) or navigate directly to the chapter that interests you most:

	
		You already have the knowledge, but don't know how to structure it? → Chapters 2 and 3

		Want to know about free tools? → Chapter 4

		Are you afraid to record videos? → Chapter 5

		Want to sell, but don't have a website? → Chapters 6 and 8



	 


Chapter 1: Why Create an Online Course (and if it's right for you)

	 

	The online course market

	The online course market has grown exponentially in recent years. What was once a market of "gurus" and "renowned experts" has become democratized. Today, anyone with useful knowledge can create and sell a course.

	Trending YouTuber and digital business expert Nath Arcuri (creator of Me Poupe!) started with simple videos on YouTube, without a studio or expensive equipment. Today, she has a course platform with thousands of students.

	Relevant data (global and Brazilian context — values and data may vary depending on the source; serve as a market reference):

	
		The global e-learning market was recently valued at over US$250 billion.

		In Brazil, the distance education (EAD) sector has grown by more than 400% in the last decade.

		Most buyers of online courses are in the 25-40 age range, seeking professional qualifications or extra income.

		Courses focused on specific niches (e.g., PLR, marketing for therapists, organization for mothers) have higher conversion rates than generic courses.



	 

	Advantages of creating an online course

	
		
				Advantage

				Explanation

		

		
				Scalability

				You create it once, sell it many times (unlike a service, where you exchange time for money).

		

		
				Passive income ( semi-passive , in practice — requires maintenance, but not full-time commitment)

				Once the course is ready, you can sell it while you sleep (with automation).

		

		
				Authority

				Having a course positions you as an expert in your niche.

		

		
				Geographic freedom

				You can create and sell from anywhere (as long as you have internet access).

		

		
				Impact

				You help people solve real problems.

		

	

	 

	Who it is NOT suitable for (to be honest)

	
		
				Profile

				Why it is not recommended

		

		
				Who wants quick and easy money (without work)?

				Creating a course is hard work. It takes weeks or months. It's not easy money.

		

		
				Those who don't like to teach (or don't have the patience)

				If you don't enjoy explaining things, answering questions, or recording lessons, your course may end up abandoned.

		

		
				For those who are afraid to show their face (and don't want to use faceless alternatives)

				Online courses almost always require you to appear on camera (video, audio, webinars). Even if you don't appear on camera (narrated slides, handouts, text only), there are alternatives; but the market and student trust favor videos with your face.

		

	

	 

	Self-assessment test: Is creating a course right for you?

	Answer honestly:

	
		Do you have knowledge in any subject that other people would pay to learn? (Yes/No)

		Do you enjoy helping people and explaining concepts? (Yes/No)

		Do you have the patience to answer questions (even repetitive ones)? (Yes/No)

		Are you willing to dedicate 20-40 hours to creating your first course? (Yes/No)

		Do you have access to the internet and a computer (or mobile phone) to record? (Yes/No)



	If you answered "Yes" to at least 4 questions, creating a course is for you.

	

	

	Exercise from Chapter 1

	List 3 subjects you are proficient in (and that other people would pay to learn):

	
		


		


		




	For each topic, answer: Who would benefit from learning this? ______

	 


Chapter 2: Choosing Your Course Topic (What People Want to Learn)

	 

	The difference between what you know and what the market wants.

	The most common mistake people make when creating their first course is choosing a topic based solely on what they like or know—without verifying if there is demand for it.

	Digital marketing expert Russell Brunson teaches:

	"Don't create the course you want to create. Create the course people want to buy. Discover the pain, the desire, the frustration. Your course is the bridge between the problem and the solution."

	 

	How to validate demand (without money)

	
		
				Method

				How to

				Example (PLR niche)

		

		
				Research in groups (Facebook, Reddit , LinkedIn)

				Join groups within your niche and see which questions are frequently asked.

				"How to choose a niche for PLR" appears every week.

		

		
				Competitor analysis

				Research whether there are courses on the topic. Many competitors? Good sign (there's demand). No competitors? It could be a sign of lack of demand (or a new niche).

				Are there any "PLR for beginners" courses? How many?

		

		
				Social media poll

				Ask your audience (or groups) what they want to learn.

				"What do you find most difficult in PLR: niche, creation, or sales?"

		

		
				Keywords (Google Trends, Ubersuggest — free or limited version)

				See how many people are searching for this topic.

				"How to make money with PLR" on Google Trends (interest over time, by region) — rising or falling?

		

	

	 

	Criteria for choosing the ideal theme

	
		
				Criterion

				Question to validate

		

		
				1. Is there demand?

				Are people actively searching for information on this topic (in search engines, groups, forums)?

		

		
				2. Is the problem urgent?

				Does the person want to resolve this now (or can they leave it for later)? The more urgent it is, the greater the willingness to pay.

		

		
				3. Are you the right person to teach?

				Do you have experience (even if it's just one step ahead)?

		

		
				4. Is the market not saturated?

				Are there many similar courses? If so, you need a unique perspective.

		

	

	 

	Example of choosing a theme (PLR niche)

	
		
				Bad (generic) theme.

				Good (specific) topic

				Why good is better

		

		
				"Digital Marketing Course"

				"PLR for beginners: How to create your first digital product for sale in 30 days"

				Specific, niched, clear result.

		

		
				"Entrepreneurship Course"

				"How busy moms can earn R$1,000/month with profit sharing"

				Speak directly to the target persona (moms with little time), specific outcome.

		

		
				"Content Creation Course"

				"How to create 30 days of Instagram content in 2 hours (with batch processing)"

				Clear result (30 days of content), specific method (batch).

		

	

	 

	The 4 types of courses (and which one to take first)

	
		
				Type

				Description

				Effort

				Average price

				Indication

		

		
				Mini-course (free or very cheap)

				3-5 lessons, solves a small problem.

				Low (1-2 weeks)

				Free - R$ 27

				To test the topic, build an audience (lead magnet ).

		

		
				Introductory (basic) course

				10-20 lessons, takes you from zero to your first result.

				Medium (3-4 weeks)

				R 297

				First course (recommended)

		

		
				Advanced course (complete)

				30-50 lessons, covers the subject in depth.

				High (2-3 months)

				R 997

				For those who already have authority and an audience.

		

		
				Mentoring / Mastermind (with individual or group support)

				Individual or group support, with direct assistance.

				Very high (continuous time)

				R 5,000+

				For those who already have results and authority.

		

	

	 

	For your first course, I recommend starting with an introductory course (R$ 97-297) or even a free mini-course to test the topic.

	
	

	Exercise from Chapter 2

	Exercise 1: List 3 possible themes.

	For each

	
		
				
				
				
				
				
		

		
				
				
				
				
				
		

		
				
				
				
				
				
		

		
				
				
				
				
				
		

	

	
	
	
		Publication date: ______

		Answers: ______
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