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More Book Promoting Tips


Introduction

As I sell my books at book fairs and
conventions, I see so many indie authors struggling for
attention—and so many creative ideas. “Come to our booth—we have a
mermaid!” Coloring pages, raffles, games, trivia contests, t-shirts
and bags, standees to take a photo with. At one of these fairs, I
began handing out cards (useful if there’s a plan, less useful if
you just randomly exchange them). I told the other authors, “Hey,
why don’t we all write down our cool strategies, make them a book,
and share them with all the authors who’d like to know?” I had to
do this at lots of events, but some of the coolest creative
people sent in some truly wonderful ideas. I mean, surely this cute
little chocolate-and label combo (two Hershey’s nuggets, a sticker
and a ribbon on top, and a card on the bottom) here is a thousand
dollar idea. So you’re already a thousand dollars ahead.
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Some authors are more comfortable online and
some have more fun in person. Some love speaking at conventions and
others would prefer to sit quietly at a table, even work on the
next book. Many are seeking community—groups online or in person
that might be willing to share advice, split writer tables, or even
join an anthology. Some authors, admittedly, would be most
comfortable promoting without interacting with others (tougher but
actually doable). There are many clever strategies. To really see
self-promotion happen, click the links provided by the authors in
the anthology. Go watch our blogs and social media—see what we say
about our books and copy our best ideas…or discover the insiders’
secrets within. This book has great ideas for everyone. Since it’s
being released for free (and the contributors got paid nothing and
just did this to spread their brilliant ideas and book concepts),
you might even consider buying a book or two and giving the authors
that holy grail they so desperately seek – more excellent
reviews.

I might add that several of the stories
shamelessly appear to come from permutations of myself…hey, no one
said I can’t have fun with this. And as the author of Free Guide to
Self-Publishing and Book Promotion: Inside Secrets from an Author
Whose Self-Published Books Sold in Thousands, an ebook
available free on Smashwords (see what I did there?), my writer
pals know I have lots of wacky strategies. Well, time we moved on
from my gratuitous self-promotion to the greater topic…how to do it
yourself! With that, let the stories roll:







The Power of Silly Hats

Valerie Estelle
Frankel

My Harry Potter parody has flying pigs in it.

Yep, that’s just the
way it worked out. So when I was hat shopping online and the shop’s
silly hat section had a flying pig hat, I shrugged and forked over
the $9. It was my first book, published as self-publishing was
gaining popularity and Harry Potter was losing
it, so it felt like a good purchase. I could put it on my seller’s
table with the sorting hat, sparkly cape tablecloth and other
goodies.
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At the big
Harry Potter
conventions that followed, everyone
had a costume and most, a specific persona—someone would be Lord
Voldemort or Peeves the Poltergeist for all five days. On a whim,
at the 2008 Harry
Potter con in Dallas, I
donned the hat. When people, expectedly enough, asked how the
flying pig connected to Harry Potter, I
handed them a bookmark (with my first and now second Potter parody
on it as well as many flying pigs) and explained that they were in
my own book — Henry Potty and the Pet Rock, in which flying pigs deliver the mail. Please take a bookmark,
it’s on sale in the dealer’s room.

To my delight, as I
walked along, someone else stopped to ask me why the pig…but this
was a reporter for the Dallas Morning News.
Obviously, I gave my standard answer and followed with “And I’d
love to tell you about the books…” They indeed wrote an article
about me which I linked to on my website and quoted. The pig had
earned its $9 sales price.
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By the 2010 con, the
attendees greeted me delightedly as “flying pig hat girl”…even though I wasn’t wearing it
at the time. Shrugging and mentally surrendering to the inevitable,
I assumed the hat once more. It seemed I had my own con persona…at
least it was tied to the books.

At the same hat shop, I
purchased “giant witch hat” — it’s five feet tall and now has a red
blinky on top, thanks to my Silicon Valley dad. When I want
attention, I wear it and walk around more conventions, often
tangling with my eternal nemesis, the doorway. When people say
“nice hat” or point and laugh, I hand them a bookmark, sometimes
without a word. Keeping them handy in a pouch or sticking out of my
purse obviously helps.

Flash forward several
years to the San Mateo County Fair Author’s Day. By then I was
writing academic nonfiction as well, but I wore my flying pig for
the attention. In a room of authors, I wanted to stand out. The
lady in charge asked who wrote nonfiction and I raised my hand.
Laughing that someone with a flying pig on her head did serious
writing, she held out the mike and asked for my story. Seemed the
hat still had its magic.

[image: tmp_8c9981452c5361b29dcb45f8a54e7b12_8pptbS_html_1764d0c7.jpg]

What’s the takeaway? At book
sales all the authors have candy and bookmarks. At conventions,
everyone has neat costumes. But if you can find the gag that’s just
odd enough to make people ask questions, or the pun that needs
explaining, or even just the ridiculous touch that makes everyone
laugh, that’s far superior to the handcrafted costume that took
weeks to make completely canon. Those are nice, but not as
memorable.

I have also been
Princess Leia with bagels over my ears. One guy I met at a con that
way recalled me four years later. What’s a Jewish Alderanian Princess to do, but go with
it…

* * *

Valerie Estelle Frankel is the author of many
books on pop culture, including five on Harry Potter. These
include the Henry Potty parody series, Teaching with Harry Potter: Essays on Classroom Wizardry from
Elementary School to College as well
as Harry Potter, Still Recruiting: An
Inner Look at Harry Potter Fandom and Harry Potter and Myth: The
Legends behind Cursed Child, Fantastic Beasts, and all the Hero’s
Journeys. Vefrankel.com







All You
Need is Chutzpah

Sandra Saidak

My alternate history novel, From the
Ashes, was released in July of 2015. This book had a long,
involved evolution, spanning over 20 years. It was also a huge
departure from the prehistoric novels which had been my brand up
until then.
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Shortly after the release of Ashes, I
learned that Amazon was doing an online TV series based on the
novel The Man in the High Castle by Philip K. Dick. My first
thought was, “Great timing! I wonder if there’s a way I can turn
this into publicity for my novel?” I didn’t really think there was.
After all, The Man in the High Castle is an iconic classic
in the genre, written by a giant in the field and published back in
1962. And, other than both books delving into the question: “What
if the Axis powers had won WWII?” it didn’t really have that much
in common with my novel.

But with the help of a friend from my
writers’ group, I learned that none of that mattered. What mattered
was that Amazon makes it possible—necessary, even—for every author
to post a description of what he or she sells. And when I took the
time to look, I learned that referencing other, similar works in
those descriptions is standard practice. Most importantly, I found
no cases of established authors complaining about their names being
linked to newcomers like me.

I went back into my description of From
the Ashes and added the following sentence: “Fans of Philip K.
Dick’s The Man in the High Castle and Robert Harris’s
Fatherland will want to read this new voice in alternate
history.” By the following week, my daily sales for this book had
gone from single digit to double digit—some days very high double
digit. While my prehistoric fiction continued to average about one
hundred sales per book each month, From the Ashes sold over
three hundred books each of the three months Amazon put out new
episodes of the series, and continued for another month after that.
The best part for me was watching my novel climb to #4 on the
Alternate History> Science Fiction list—which left it sitting
right below The Man in the High Castle.

With that in mind, I then added a similar
sentence to each of my prehistoric fiction novels: “Fans of Jean
Auel’s Earth’s Children” series and Michael and Kathleen Gear’s
People series will not want to miss Kalie’s Journey.” While not as
dramatic as with From the Ashes, I did notice an increase in
sales.
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The best part of all this is that it’s free,
easy (even for technologically challenged people like myself), can
be done at home, and does not require me to physically approach
strangers and ask them to buy my book. And when it comes to
marketing, isn’t that what most of us really want?

* * *
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Sandra Saidak graduated San Francisco State University in 1985
with a B.A. in English. She is a high school English teacher by
day, author by night. Her hobbies include reading, dancing,
attending science fiction conventions, researching prehistory, and
maintaining an active fantasy life (but she warns that this last
one could lead to dangerous habits such as writing). Sandra lives
in San Jose with her husband Tom, daughters Heather and Melissa,
and two cats. Her first novel, Daughter of the Goddess
Lands, an epic set in the late Neolithic Age, was published in
November, 2011 by Uffington Horse Press. The sequel, Shadow of
the Horsemen came out in July of 2012. Learn more
at http://sandrasaidak.com
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